
WINNER BEST AIRLINE AFRICA

NOVEMBER 2013YOUR FREE COPY

WILLIAMSBURG, 
BROOKLYN:  
THE "OTHER" SIDE 
OF NYC

�������	

��







M
C

S
A

/S
H

IM
A

N
S

K
Y

/S
A

W
U

B
/7

49
3/

E



V&A WATERFRONT, THE CLOCK TOWER WATERFRONT, CAPE TOWN INTL AIRPORT, CANAL WALK, TYGER VALLEY, SANDTON CITY, THE PAVILION WESTVILLE. 

www.shimansky.com

“WE DON’T LOVE BECAUSE WE EXPECT EVERY

MOMENT TO BE PERFECT, BUT BECAUSE THERE WILL

BE SO MANY MOMENTS THAT ARE.”

Commemorate your perfect moments with the Eight Hearts™ diamond, also known as the Super Ideal Cut diamond.

This Hearts and Arrows diamond displays a perfect eight-heart pattern when viewed from below, and a  

perfect eight-arrow pattern when viewed from above. Delicately set in an Evolym™ ring, a Shimansky original, expertly

hand-crafted to bring the promise of forever to life. To those who believe nothing is perfect, we beg to differ.

Evolym™ Diamond Rings from R20,000

http://www.shimansky.com
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Frankfurt-am-Main, commonly known as Frankfurt, is the fifth-largest city in Germany and ranks among the 
world’s leading financial centres. It’s considered the gateway to Europe and Frankfurt International Airport is 
one of the world’s busiest terminals. While it’s not a tourist town as such, Frankfurt has a cosmopolitan feel and 
is a great mix of old and new. One of the best places to view the city is from the top of the “Main Tower”, the 
only high-rise in the city open to the public. SAA flies nonstop, direct to Frankfurt seven days a week. 

SAA, as the national carrier of South Africa, 
has many strengths, which is why many of 
you, our valued customers, choose to fly  
with us. 

As we bravely enter a new era with our 
Long-Term Turnaround Strategy to guide the 

way, we will build on what makes us a great airline. 
SAA is steeped in history and we will celebrate our 
magnificent presence spanning 80 years in February 
next year. 

Over the decades your beloved airline has 
undergone many changes, always improving, 
expanding and introducing new developments  
and modernisation. These actions ensure that we get 
you to your favourite destinations faster and on time, 
with increased comfort and safety on every flight. 

We have been through the worst and the best of 
times, but at the heart of our operations we have 

always been true to our mission of proudly flying the 
South African flag.

We will continue to build on areas in which 
we excel, such as our proud safety record and 
operations. And we will continue playing our role 
in ensuring our country’s young democracy remains 
a success story. Every decision and action we take 
puts SAA firmly on the path to prosperity as Africa’s 
leading world-class airline.

Commercially, we will build on areas where  
we have staked our claim and expand our already 
substantial footprint, both abroad and on the  
African continent.

Our vision for 2033 is captured succinctly in the 
dual mandate of our Long-Term Turnaround Strategy: 
to contribute to the South African Developmental 
Agenda and ensure commercial success for the 
airline. It is SAA which creates air linkages between 
this country and its major trade and tourism partners. 
We facilitate employment, contributing to skills 
development and economic growth. Importantly, we 
also support the state’s transformation objectives.

Join us on our exciting journey into a better and 
brighter future!

���������	������	
CEO: SAA
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ASTRON. By developing a low-energy-consumption GPS receiver, Seiko has created a watch that connects to the GPS 

network and uses it to identify both time of day and time zone. The new Astron recognises all 39 time zones on earth and, 

by taking all the energy it needs from light alone, never needs a battery change. seiko-astron.com

at last, a watch that adjusts
    to all 39 time zones on earth.

39

info@tregerbrands.co.za, www.tregerbrands.co.za

http://www.tregerbrands.co.za
Mailto:info@tregerbrands.co.za


If you’re a first-time visitor to SA, you’ve come 
at the ideal time to make the very most of our 
glorious summer weather. November’s the 
perfect month to experience our country’s 
beautiful beaches and coastlines, as it’s ahead 
of the end-of-year holiday rush and still not 
swelteringly hot. Accommodation tariffs aren’t 

yet at their high-season peaks and it’s still possible 
to get flights, restaurant bookings and theatre seats 
comparatively easy.

In this month’s issue, we feature one of the most 
extraordinary phenomena of SA’s coastline: the sardine 
run, when millions of these fish turn the waters of the 
KwaZulu-Natal (KZN) shoreline black. It’s a signal for 
thousands of locals, armed with nets, buckets and any 
other containers they can find to wade in and scoop 
up enough sardines for a fulsome treat. It’s also a time 
of unrestrained gorging for seals and other marine 
predators. Try to experience this for yourself if you’re 
planning a visit to KZN – it’s an unforgettable sight!

If you’re planning an inland visit, our feature on 
Maboneng Precinct in Johannesburg captures the unique 
energy, diverse cultural influences, colours and creativity 
that make this one of the city’s most unique and vibey 
hangouts. It’s also a place where the widely-acclaimed 
warmth of Jo’burgers makes visitors feel welcome, and 
where you can sample local and street cuisine, find 
unusual and authentic gifts, catch shows and exhibitions 
from talented new artists and see for yourself why this 

is Jo’burg’s own, authentic response to New York’s 
Greenwich Village.

Speaking of New York: we include in these pages 
a guide to some of Brooklyn’s best eateries, pubs and 
shops. The convergence between this borough of 
Manhattan and Jozi is fascinating: South Africans find 
it easy to identify with the racial and cultural melting-pot 
of the Big Apple. We live surrounded by a plethora of 
Americana, from entertainment to fashion, technology 
and even our language. Yet it’s a myopic and misguided 
notion that our own identity is in any way “threatened” 
by these influences. Our identity is so strongly rooted 
in our history, our African ethos and our values that we 
shouldn’t feel insecure about safeguarding it. We live 
in a global village where nations enjoy quicker and 
wider access to each other than has ever been possible 
before, both digitally and physically. Experiencing each 
other’s viewpoints and lifestyles enhances and enriches 
us, rather than diminishing us. Let’s freely explore each 
other’s countries and learn from each other. 

Sit back and enjoy the flight – and these pages!

����&�	*�����
CEO of Ndalo Media
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,��	(�	-������$	'��.��
As Rio gears up to host the 2014 Fifa World Cup and the 2016 Olympic Games all eyes are 
on Brazil’s second-largest city. From the famous Christ the Redeemer statue beckoning visitors to 
Corcovado Mountain to the beauty of the super-hip Ipanema Beach and extravagant carnival 
parties, it’s hard not to fall in love with the city that’s often referred to as the “jewel of Brazil”.  
SAA flies 11 flights a week from Johannesburg to São Paulo and code shares with TAM Airlines
to additional cities in Brazil, including Rio de Janeiro.
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Want to read the latest issue of Sawubona, but 

not flying with SAA this month?
Simply download the digital version free of charge!  

 www.mysubs.co.za/magazine/sawubona 
1. Add to basket.

2. Click on “checkout” and follow the steps.

You can also view the magazine through the MySubs + app in the 
Google Play and Apple Store. The magazine will be available on PC 

or laptop, iPad or iPhone or any phone using  
Android technology. 

Traveller Anthony Pulford and his 
family, who have embarked on a 
world tour. First stop: Cape Town! 
Anthony was born in South Africa 
but now lives in Australia. The 
Pulfords had their photo taken 
at the new addition to Cape 
Town's V&A Waterfront – a 
large picture frame perfectly 
positioned with a view of Table 
Mountain in the background. 

Inner pages made of paper awarded the 
EU Ecolabel reg. no. F1/11/001, supplied by UPM.
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REINVENT

YOURSELF

Every woman has a Rendez-Vous, with herself. 

The Rendez-Vous Night & Day timepiece is 

entirely crafted and gemset at the Manufacture 

in the Vallée de Joux, Switzerland. Its automatic 

movement keeps pace with the constant 

changes in a woman’s life, as she perpetually 

reinvents herself. Rendez-Vous is more 

than a watch, it is a state of mind.

RENDEZ-VOUS NIGHT & DAY

Jaeger-LeCoultre Calibre 967A

YOU DESERVE A  REAL WATCH

ladies.jaeger-lecoultre.com

http://www.ladies.jaeger-lecoultre.com
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Consumers around the world can hardly be blamed for their levels 
of distrust, says Dion Chang
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As consumers and citizens, we’ve had 
irrefutable evidence that we’ve been consistently 
hoodwinked and lied to by brands, service 
providers and governments.

http://www.fluxtrends.com


Limited edition pieces by leading international jewellery designers, featuring ethically-sourced emeralds,  

rubies and amethysts supplied by Gemfields, are available exclusively from CoutureLab 

32 Grosvenor Crescent Mews, Belgravia, London SW1X 7EX +44 (0)20 7235 7324

www.couturelab.com
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horribly homesick while 
simultaneously enjoying where  
I lived. I also didn’t understand 
that leaving behind a life one 
loves is heartbreaking.  

I remember arriving in 
Sydney and thinking if I got  
run over by a car that same 
day, no-one would know or 
care (not that getting run over 

in Australia is very likely.  
Last year 1 300 people were 
killed on the roads here – 
about the same number of 
fatalities on South African 
roads during the December 
2012 holidays alone). 

I also didn’t know that 

coming to a place with few 
friends and contacts, I’d lose 
every sense of my identity. In 
SA I knew exactly who I was: 
wife, mother, friend, writer, 
professional… In Australia 
I was a wife who hated her 
husband for bringing her here 
and an awful mother who’d 
uprooted her children. My 

profession was nil. If I’d had 
the wherewithal to write, it 
might have helped, but in 
terms of Maslow’s hierarchy 
of needs, I was on the bottom 
rung. Just breathing and 
keeping my sons fed and 
watered were signs of a 

successful day. 
As a migrant/expat/

immigrant, I’m still pretty new. 
There are good days and 
bad days and people warn 
you about the hardest years 
being the first two or three. I 
still have halfway to go, then, 
to get through the tough part. 
But today I’m happy and 
have gradually inched my 
way back towards my sense 
of self, climbed up Maslow’s 
triangle and opened my mind 
wide enough to appreciate the 
magnificent experience living 
in another country can be. 

Someone once told me 
that emigration’s different for 
everyone. This is true. But I  
will say this: no matter where 
my adventure leads me, SA 
was, is and always will be  
the magical place where my 
heart belongs.

��������������
������������
Ex-pat Kim Novick explains the loving and longing of settling in 
a new country

)’d always been smug 
about quoting “never say 
never” to people – which 
is why it came as a slap 

in the face when I found myself 
packing up and leaving SA 
for that dog-eared country-
cum-continent down in the 
Antipodes. My general refrain 
had been: “Never! Why 
would I go anywhere? I live in 
the best country in the world.” 
Suddenly, that turned into: 
“We’re leaving for Sydney in 
four months’ time.” 

Twenty months and 18 days 
later, I sit at my desk writing 
this, catching the sun bouncing 
off the Opera House while I 
watch the waves breaking on 
the iconic and now weirdly 
familiar Bondi Beach. Beautiful 
as my surroundings are, I can 
tell you that emigration isn’t for 
the faint-hearted. 

Of the 23 million people 
living in Australia, about 
0,8% (about 184 000) are 
South Africans, most of them 
in Sydney, Melbourne and 
Perth. Meeting other South 
Africans isn’t uncommon. The 
shared background usually 
offers an instant connection. 
However, there’s sometimes 
a presumption that we’re all 
here for the same reason and 
the conversation can take a 
boringly familiar turn: SA’s 
crime, politics, corruption, 
failing education system, 
lack of opportunities for 
young people, etc. But while 
some have left home feeling 

embittered and angry, there 
are others who are simply 
world travellers experiencing a 
different place and a new life. 
I like to think that my family’s 
more of the latter. 

I anticipated many things, 
but never expected to feel 

I anticipated many things, but never expected 
to feel horribly homesick while simultaneously 
enjoying where I lived.
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18ct White Gold Fancy Yellow and White Diamond Ring      From R38,995

NATURAL FANCY YELLOW 
DIAMOND COLLECTION

Sandton | Nelson Mandela Square | Eastgate | Cresta | Clearwater 
011 883 2215 - info@bellagiojewellers.co.za - www.bellagiojewellers.co.za

Sun Kissed

http://www.bellagiojewellers.co.za
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iPod Touch.

Dhow sailing 
off the coast 
of Vilanculos.

The London skyline with Nat West Tower, Aviva 
Tower and The Gherkin.
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Tokyo street fashion.

Colourful homes in 
Chelsea, London.

I work between three salons: 
Carlton Melrose and Hyde  
Park in Johannesburg and 
Constantia in Cape Town, as 
well as doing workshops and 
launches around SA.
I travel internationally four or 
five times a year for work and 
as often as possible for pleasure. 
Travelling is my absolute passion.
I always tell foreigners that 
SA really is a world in one 
country. Make sure you 
experience as much of it as 
possible, since there are so 
many amazing surprises.
My last working trip was to 
London, where I did a cutting 
and colouring course, and then 
Paris, where I attended the 
Davines World Wide Tour with 
1 700 hairdressers from all over 
the world.
I’m excited about taking my 
daughter with me on my next 
trip to New York. We’ll do 
all the tourist things again and 
catch up on the latest Broadway 
musicals, like Kinky Boots and 
Annie. Brooklyn’s also on our 
to-do list.
My earliest travel memory is of 
coming to SA by boat when we 
immigrated from England. I was 
five and there was a big party 
on board when we crossed 
the Equator. 
For the perfect trip, you 
need an open mind and an 
adventurous spirit. Do some 
serious planning and book as 
many online tickets as possible 
in advance to avoid queues  
and disappointment.

The essentials for my  
travel kit are my iFamily 
(iPad, iPhone and iPod),  
my cashmere wrap and 
sleeping tablets.
The first thing I do when I 
arrive at my hotel is have a 
bath and then go for a long 
walk to explore my new area. 
The best piece of travel advice 
I’ve ever received is to be open 
to new experiences and do 
research beforehand, so that you 
don’t miss out on hidden gems. 
I maintain my fitness during  
my travels by walking 
everywhere possible.
My favourite mini-bar treat is 
chocolate and champagne.
My most surprising experience 
during my travels was being 
caught in the volcanic ash cloud 
over Europe, when all flights 
were cancelled. It was like The 
Amazing Race! Eventually I got 
home by catching a private   
plane from Toulouse, France, that 
stopped twice in Africa.
The travel destination on my 
wish list is Tokyo, Japan. The 

wild street fashion and incredible 
cuisine have always fascinated 
me, as well as the mix of 
ultra-futuristic living alongside 
Japanese traditions. 
I had my finest meals at Nobu 
in Hong Kong and at Jules 
Verne at the top of the Eiffel 
Tower in Paris.  
When I need a quick 
breakaway, I go to Vilanculos 
in Mozambique, which is only a 
two-hour flight. It’s also a yearly 
treat to escape my frenetic life 
and really switch off.
My favourite airport is Hong 
Kong International, since it  
offers great shopping, food  
and efficiency. 
I always bring home a souvenir 
and, whenever possible, shoes! 
I have an obsession with foreign 
supermarkets and drugstores, so 
I also always bring back strange 
sweets, new hair products and 
equipment, as well as new 
beauty products.

 Cast members of Kinky Boots on Broadway.

Karinda Ristic chats to the Director and 
trend guru at Carlton Hair International
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SAA to execute its Long-Term Turnaround Strategy

Above: 
Duduzile Myeni, 
Chairperson, 
SAA.

We have every intention of enhancing the 
value proposition for the shareholder through 
meticulous implementation of our new strategy.
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Our national carrier has again committed to working closely with SARU and the Boks

Above: Two 
great brands 
uniting, SAA  
and SA Rugby.

SAA AND SA RUGBY: TWO 
GREAT BRANDS JOIN
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Pinotage stalwarts L’Avenir in Stellenbosch and Tulbagh’s Rijk’s Private 
Cellar joined relative newcomers in the winning line-up for this year’s 
Absa Top 10 Pinotage Competition. This was the eighth time each of 
them has won an Absa Top 10 trophy.

Other Stellenbosch winners included Lyngrove Wines’ Lyngrove 
Platinum Pinotage 2012, while Manley Pinotage 2011 from Manley 
Private Cellar also got the nod for Tulbagh. Franschhoek was 
represented by The Back Roads Pinotage 2012 from Black Elephant 
Vintners, with the Anura Pinotage Reserve 2011 sealing the Paarl slot. 

Closer to the coast, there was Springfontein Jonathan Ridge Pinotage 
2010 from Stanford and Wildekrans Pinotage 2011 in the Botrivier 
area. Robertson’s Rooiberg Winery also took a Top 10 with its 
Rooiberg Winery Pinotage Reserve 2012, as did the Diemersdal 
Pinotage 2012 from the Durbanville wine-making area. 

This year’s Absa Top 10 Pinotage Competition attracted 126 entries.

According to Beyers Truter, Chairman of the Pinotage Association, 
for any cellar to win eight Absa Top 10 Trophies in 16 years is a 
monumental achievement. “It not only says a lot about the respective 
wine-making teams’ commitment to Pinotage and their understanding 
of the grape’s unique intricacies, but also highlights the importance of 
established terroir in the specific regions,” he says.

“For 17 years now, Absa’s been the driving force behind the Top 
10 Pinotage competition. Our partnership with it reflects our long-
standing commitment not only to the Pinotage Association, but also to 
the South African wine industry in general,” says Brienne van der 
Walt, Managing Executive: Absa AgriBusiness.

With its passion for excellence and proud record of 
service in the South African banking industry, Absa’s 
involvement in the Top 10 Pinotage competition is a 
pairing as natural as haute cuisine with fine wine. 

www.pinotage.co.za

Pinotage legends L’Avenir 
and Rijk’s each take eighth 
ABSA Top 10 trophy

ADVERTISEMENT

To all our Twitterati!
We’re pleased to tell 
you that Twitter has 
verified the SAA twitter 
handle as @flysaa. 

This is great news 
and gives you, our valued 
customers, the assurance that 
our Twitter address is indeed 
the real SAA account. We 
look forward to 
receiving your  

tweets  – please 
tell us when 
we did well, or 

where we  
need improving.
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SAA supported the Western Cape Career Indaba by 
demonstrating that working at an airline offers more career 

paths than just those for pilots or cabin crew. 
SAA’s participation is part of its youth outreach programme. 

Not only did this create heightened brand awareness,  
but it also inspired young South Africans to think about 

career choices within aviation.

SAA GROUP 
INSPIRES YOUTH

http://www.flysaa.com
http://www.pinotage.co.za
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Many cultures and traditions have lived through some of the most trying events in history and grown from strength 
to strength  through the centuries adapting with very little change through the times. Civilizations built on these 
beliefs have gone on to be world leaders in many forms such as economic giants, industrial powerhouses, technological 
pioneers and beacons of self sustainability. Hisense is a company built on tradition and culture that it shares with it’s 
country of origin and has established itself as one of the greatest electronics companies in the world today.



This is Hisense.

Technology

Quality

Integrity

Responsibility

http://www.hisense.co.za
http://www.hisense.com


http://www.lorenzi.co.za


Wilderness Safaris has introduced a new Child 
Travel Policy to make its family safari offering more 
affordable and flexible. Children up to and including 
the age of 16 – if sharing with an adult – 
will receive a 65% discount during off-peak 
season and a 35% discount during peak 
season. Depending on the location, bush or 
beach buddy bags are provided, as well as 
kid-focused entertainment. 

Travel Talk
Beautiful escapes and experiences for the discerning traveller
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John Murray and 
WhatiftheworldGallery in 

collaboration with 
Paco Pakdoust
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The Mount Grace Country House 
& Spa in the MAGALIESBERG 
and Africology brand have 
developed specific beauty and 
body treatments and a new 
series of half-day spa spoils. 
Africology has become one of 
the most respected homegrown beauty brands in SA, while Mount Grace is one of 

Gauteng’s most acclaimed country hotels.  www.mountgrace.co.za

Europe’s hot trend of singles holidays has come to MAURITIUS. 
Sun Resorts’ R100 million relaunch of the Ambre Resort & Spa 
has tweaked its offering to cater only for guests aged over 16. 
This makes it the ideal business and couples destination. Special 
packages for the December high season are now available.  

 www.ambremauritius.com 

The Southern Guild launched the Museum of African Design 
in a reinvented Art Deco industrial building in the Maboneng 
Precinct in downtown JOHANNESBURG last month. The 1 500m² 
three-level space was restored to retain the original Transvaal 
vernacular of the Thirties.
 

The beautiful Mara 
Serena Safari Lodge in the famous Masai 

Triangle in KENYA is now even better, following 
renovations to the reception, bar lounge, arrival 
lobby, gift shop and buffet counters in the 
restaurant. Sit on the terrace for sweeping views 
of the beautiful Masai Mara plains or take time 
out at the Serena Maisha Health Club and Spa. 

 www.serenahotels.com/serenamara

http://www. basculebar.com
http://www.serenahotels.com/serenamara
http://www.ambremauritius.com
http://www.mountgrace.co.za


Africa’s Leading Online Travel Portal - TravelFix

South Africa’s Leading Travel Management Company - Travel with Flair

Africa’s Leading Travel Management Company - Travel with Flair South Africa

I S O  9 0 0 1 : 2 0 0 8
C e r t i f i e d  C o m p a n y

FIRST CLASS ALL THE WAY
0860 777 747 | www.twf.travel

INTERACTIVE PRINT Download the free
Layar App

Scan this page Discover
interactive content

http://www.twf.travel


The new Alice Lane 
Health Club in Sandton, 
Johannesburg, combines 
“the flavour of New York 
and a touch of Africa”, 
says Tim Carter, Group 
Brand Director for Virgin 
Active UK. Having cost 
R150 million, the club 
allows members to enjoy 
rooftop training, state-of-
the-art facilities (think an 
Anti-Gravity yoga studio, 

ARTIS Internet-enabled equipment and cloud system updates), top design, 
time zone lighting, five-star service and technology. The club forms part 
of the global Virgin Active Classic Collection, with 16 clubs globally. 
Membership includes access to 270 clubs internationally.  www.
virginactive.co.za/alicelane

travel talk
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Some people say the inspiration 
behind the One&Only Cape Town 
Spa is the architecture and layout; 
others say it’s the unique treatments. 
With its Afri-Zen feel and luxurious 
facilities, it ticks all the boxes.  
We’re on an island in the middle 
of the V&A Waterfront, so the 
environment takes the experience  
to the next level. 
Our unique selling point is our 
therapist training and product line. 
ESPA from the UK harnesses the 
power of nature in all its ranges 
and our therapists have bi-annual 
international training to keep up 
with trends and proficiencies.
Our people made the award 
possible. You can have the best 
spa with the best products and 
philosophy, but if you don’t live 
by that philosophy, nothing can 
be achieved. Being at the awards 

in New York, among the world’s 
best from the travel and hospitality 
industry, it really hit home that we’ve 
made a significant impact.
Current spa trends usually begin 
overseas and SA follows them. 
However, as an ESPA spa, we’re the 
first to trend and release. We launch 
products and treatments every six 
months to suit every season and 
guest need. This summer, it’s all 
about citrus and invigoration.
If you work and travel, get yourself 
a great support structure. I rely on 
family, friends and my amazing 
teams to hold the fort when 
I’m travelling. My BlackBerry’s 
constantly attached to my hip, as 
time zones wreak havoc  
with emails.  
One&Only  021 431 5810 

 www.oneandonlycapetown.com 
– Karinda Ristic
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THANKS TO iPHONE 

AND iPAD WEATHER 

APPLICATION SUNLOVR, 

YOU CAN PLAN YOUR 

TRAVELS ACCORDING TO 

WHERE IT’S GOING TO BE 

SUNNY, OR AVOID HEAT 

WAVES. SIMPLY ENTER 

THE DATE AND SUNLOVR 

SHOWS YOU WHERE IN 

THE WORLD TO FIND THE 

PERFECT SUMMER’S DAY. 

 HTTPS://ITUNES.APPLE.

COM – Vuyokazi Mnyengeza 

FIT AND HEALTHY

The One&Only Spa in Cape Town was voted the World’s Best 
Hotel Spa in Africa and the Middle East 2013 by Travel+Leisure 
readers. Sawubona caught up with its Manager, Rosy Read Larsen

http://www.virginactive.co.za/alicelane
https://iTuNes.aPPle.com
http://www.oneandonlycapetown.com
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FOLLOW THE 
TRAIL
Bleu de Chanel 
is designed for 
“the man on a 
constant quest 
for freedom 
and meaning”. 
We think it’s 
plain sexy – 
even if you’re 
not leaving 
home! Limited-
edition 300ml 
EDT, R2 380.
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http://www.loot.co.za
http://www.zeiss.co.za/vision
mailto:tourismunit@buffalocity.gov.za
http://www.bctourism.co.za
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 Allow your kids to contribute 
to the planning – it’s their 
holiday too. 

 Set younger children 
mini research projects 
(“What’s Cape Town’s main 
attraction?”) or challenge 
teenagers to plan a day’s 
itinerary. Assign each child 
their own task.

 Choose resorts that enable 
you to stay together, while also 
giving parents and children 
their individual space. 

 Stay within your budget. 
Look out for specials such 
as the Holiday Inn Hotels & 
Resorts’ “Kids Stay and Eat 
for Free”. Research online for 
deals and discount vouchers 
for restaurants and activities in 
the area you’re visiting.  

 Crossing time zones with 
kids can be difficult. Putting 
younger children to bed a  
few hours earlier or later 
ahead of your journey can 
help ease the transition.

 If you have a baby and 
want to travel light, post  
a box of essentials like 
nappies, wipes and toiletries 
to your destination ahead of 
your arrival.

 Avoid leaving on either a 
very full or empty stomach, 
as both can aggravate travel 
sickness. Ginger’s great for 
settling tummy-aches, so  
stock up on ginger biscuits  
or sweets. 

 Have games on hand that 
don’t rely on battery chargers, 
like a pack of cards or a 
magnetic board game  
travel set. 
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 Give the kids a map to chart 
your journey. 

:�/<A3�96*1B
 Collect mementos 

while you’re away so that 
the kids can make a 
memory scrapbook. 

 If you enjoyed a new type of 
food or local dish on holiday, 
get the teens to recreate the 
dish for the family at home. 

 Start planning the 
next adventure!
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Soft, extra-light, waterproof, 
beautiful to look at, easy 
to use and indestructible, 

Crumpled City Maps are the 
trendiest maps on the planet! 
The more battered they are, 

the better they look. Available 
for over 40 world cities, 

they’re designed by Palomar, 
an Italian company, and 

gaining recognition globally. 
There are even Junior 

Crumpled City Maps for 
young explorers, with sights 

and attractions specially 
selected for them. For local 

stockists:  021 438 4558  
harper@goldensturgeon.com 

Luxury travel brands are 
taking things beyond 
the “like” and “share” 
buttons, using social 
media to take their 
services up another 
notch. In Australia, 
Sydney's 1888 Hotel 
(www.1888hotel.
com.au) welcomes 
Instagram users with 
fun, interactive activities 
such as a map with cool 
photo ops and rewards 

guests who have over 
10 000 Instagram followers with a night's accommodation on 
the house. It also has a special room created for “selfies” with 
a difference. At “the first Tweet experience hotel” – Sol Wave 
House (www.wavehousemallorca.com) in Majorca, Spain – 
guests can join the #SocialWave community or hook up with 
friends at #PartySuite via their smartphones. If you run out of 
drinks, simply ping #concierge with your order. 

TRENDING...
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1. LONDON, UK. One of the finest dining spots in 
Knightsbridge is now offering a Steak Society, where 
rib eye and fries are the order of the day. Taittinger 
champagne will also be flowing amidst the elegant  
white tablecloths and low-level lighting.  

 www.theribroom.co.uk
2. BROOKLYN, NEW YORK, USA. Inspired by the 

rhythm of “the city that never sleeps”, the BPM Hotel celebrates its first 
anniversary with special curated music from DJ Bijal in every room. It plays 
even when guests are in the shower.  www.hotelbpmbrooklyn.com
3. SAIGON, VIETNAM. Aqua Expeditions is launching its new luxury river 
vessel for South-East Asia. Featuring 20 suites, the floating boutique hotel 
will run from Siem Reap downriver to My Tho and stop in Phnom Penh 
along the way. Designed by local architects Noor, the elegant water 
safari’s all about relaxation and luxury.  www.aquaexpeditions.com 
4. ROME, ITALY. After extensive renovations, the iconic Hassler 
Roma Hotel has opened its penthouse suite on the eighth floor of the 
establishment. It comes complete with three bedrooms, two terraces, a 

fully equipped kitchen and access to all the amenities you could want. Molto 
bella!  www.hotelhasslerroma.com
5. MUMBAI, INDIA. Diwali, the Hindu festival of lights, takes place this 
year on 3 November. This five-day celebration includes singing, 
dancing, feasting, fireworks and a wealth of side entertainment. 
The whole of Mumbai will be illuminated, from the Taj Hotel to 
the city’s fabulous hanging gardens.  www.tajhotels.com
6. MANHATTAN, NEW YORK. From Marc Jacobs, the 
quintessential designer of grunge and city chic, comes his 

highly anticipated stand-alone beauty outlet in the heart of the West 
Village. The Bleecker St store, designed by Jaklitsch/Gardner, now hosts the icon’s very own cosmetic 
line and some accessories.  www.marcjacobs.com/beauty
7. SYDNEY, AUSTRALIA. Global beauty brand Aesop has launched Shine, a hair oil that’s lightweight, 
aromatic and hydrating. The best alternative to silicone-based products, its simple, but striking branding 
aesthetic could make you buy the whole range. 

http://www.theribroom.co.uk
http://www.hotelbpmbrooklyn.com
http://www.aquaexpeditions.com
http://www.hotelhasslerroma.com
http://www.tajhotels.com
http://www.marcjacobs.com/beauty
http://www.aesop.com
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SA will be participating in this campaign for the 14th year, from 25 November 
to 10 December. There are many ways to support it: wear a white ribbon, 
attend key events, join cyber-dialogues, donate or volunteer at participating 
organisations. If you need help:  08000 150 150 or  www.unwomen.org

16 DAYS OF ACTIVISM 
FOR NO VIOLENCE 
AGAINST WOMEN 
AND CHILDREN

50  Sawubona  November 2013

http://www.unwomen.org


Discop Africa brings together buyers, sellers and producers 
of TV and film content. More than 1 500 delegates 
are expected to attend from 600 companies across the 
continent. Catch it from 6-8 November at Johannesburg’s 
Sandton Convention Centre.  http://discopafrica.com

Protest against women and children abuse at the 2013 
Sisters With Blisters walk on 23 November at the Blue 
Hills Equestrian Estate in Midrand, Johannesburg. It’s a 
great warm-up to the United Nations 16 Days of Activism 
Against Women Abuse, which starts two days later. 

 http://sisterswithblisters.co.za

Join songstress Lira as she celebrates 10 years in the music 
industry at Carnival City’s Big Top Arena in Germiston from 
29-30 November. Called First Decade, the show charts her 
career and includes both old favourites and newer offerings. 

 www.misslira.com
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http://www.misslira.com
http://www.kimberley. co.za/city/cansa-kimberley/
http://www.flysaa.com
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Are you a lily-lover? Roossenekal is the natural 
habitat of the yellow arum lily. Enjoy and 

photograph them in their magnificent springtime 
display at the Mapochs Golf Club from 

30 November-2 December.  013 273 7123.

The Port Elizabeth 
Pet Expo promotes 

responsible pet 
ownership and 

supports local animal 
causes. It takes place 
from 2-3 November 
in Walmer.  www.

pepetexpo.co.za

Attend the Ninth 
Annual Eastern Cape 

ICT Summit for an 

in-depth look at the 
ICT sector in that 

province. This year, 
it includes the public 
sector’s participation 
in exploring ways to 
make administration 

more efficient 
in government 

departments. It runs 
from 3-4 November 
at the East London 
Convention Centre.  

 www.ictsummit.
co.za

Explore the beauty 
of the pristine Lady 
Grey region at the 

Salomon Sky Run on 
16 November. The 
run sees contestants 

race through the night 
and is best suited for 
experienced ultra-trail 
runners. Nature and 
sports photographers 

will also love the 
photo opportunities! 
 http://skyrun.co.za
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http://www.bluesfest.co.za
http://www. franschhoekmcc.co.za
http://www.granderoche.com
http://www.famfest.co.za
http://www.pepetexpo.co.za
http://www.ictsummit.co.za
http://skyrun.co.za
http://www.magoebaskloofclassic.org.za


Head to the Parys Afridome for a  
horse and fashion extravaganza hosted  

by the Arab Horse Society from 
28-30 November. See who’ll get the  

most treasured trophy in the trove.  
 www.arabhorsesa.co.za

	http://online.computicket.com
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Start your festive gift-shopping 
early at the 61st Christmas 
Country Fair at Collisheen 
Estate outside Ballito on  

6-7 November. Over 70 stall-holders will be selling 
unique and mostly handcrafted products, ranging from 
pottery to home accessories. All funds raised go  
to charitable organisations in the North Coast region.  

 michelle@thechristmasfairfund.co.za 

The amaHlubi are a uniquely South African ethnic  
group whose origins date back 
more than two centuries. People 
belonging to the clan will gather 
at 5pm on 9 November to 
celebrate their identity and  
history at Durban’s Mobeni 
Heights Civic Theatre at the 
amaHlubi Gala Dinner. 

http://www.arabhorsesa.co.za
mailto:michelle@thechristmasfairfund.co.za
http://online.computicket.com


 http://ametrade.org

Democratic Republic of CongoD
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ZAMBIA Experience Robin Pope’s 

Carnivore Week Safari 
from 18-25 November at the South Laungwa 
National Park. The event’s run in partnership 
with the Zambian Conservation Programme. 
It’s a week of viewing and learning about the 
conservation of the carnivore species found in 
Zambia.  www.robinpopesafaris.net

The International Task Force on Teachers 
for Education for All is hosting the Sixth 
International Policy Dialogue Forum from 
27-28 November in Kinshasa. Teachers will 
interact and share strategies to strengthen  
their skills and enhance their impact on 
pupils.  www.teachersforefa.unesco.org

Journées Minières et Pétrolières du 
Mali is a global mining and petroleum 

event that began in 2005. This 
year’s instalment takes place at the 
International Conference Centre in 
Bamako from 12-14 November.  
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http://www.ghanaexpeditions.com
http://www.geoafrica2013.com
http://www.irc.nl
http://ametrade.org
http://www.teachersforefa.unesco.org
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MALAWI
Africomm 2013 is an 

international conference 
on electronic infrastructure 

and services for developing 
countries. The event’s 

endorsed by the European 
Alliance for Innovation. It 

runs from 25-27 November 
in Blantyre.  http://

africommconference.org

With the increase in traffic in many African 
airports, it’s become important for infrastructure  
to keep up with aviation demands. Find out 
what’s in store in terms of expansion and 

development at Modern Airports Africa 2013 
from 18-21 November at the Nairobi Serena. 

 www.modernairportsafrica.com

NIGERIA
The Start-up Weekend 

comes to Lagos from 22-24 
November. The event’s a 
global initiative aimed at 

empowering entrepreneurs 
who are founders of start-
ups. They learn business 

basics and network 
with other experienced 

entrepreneurs.  http://
lagos.startupweekend.org
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http://www.ubuntunet.net
http://www.modernairportsafrica.com
http:// lagos.startupweekend.org
http:// africommconference.org
http://www.thule.co.za
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 www.mesago.de/en/EID
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The ING New York City 
Marathon is on most 
joggers’ “to-run” list. It takes 
place on 3 November 
and spans Staten Island to 
Central Park, with more 
than 45 000 contestants 
competing each year. 
If you’re too late for 
registration, you can still participate by opting to run 
for one of the registered charities. There’s also a kids’ 
fun run.  www.ingnycmarathon.org

OpenText 2013 is about unleashing and 
harnessing the power of information. 
Actor William Shatner will be the guest 
speaker. It takes place at the JW Marriot 
Grande Lakes and Ritz-Carlton Hotels in 
Orlando, Florida from 17-21 November. 

 http://opentext.cvent.com

Since 1927, giant balloons have 
been popping up each year on 79th  
St and Columbus Ave in Manhattan 
at Macy’s Thanksgiving Day Parade. 
The balloons, caricatures of popular 
cartoon characters, are ingenious and 
fascinating. The event takes place on 

27 November – a great way to kick off the holiday 
season. 

Grammy award-
winning R&B 
singer Jill Scott will 
perform in Perth 
on 17 November 
and in Melbourne 
on 19 November. 
This is the first time 
she’ll be Down 
Under in her 13-
year career.  
http://premier.
ticketek.com.au
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GERMANY The Ninth 
International 

Exhibition for Identification (also known as 
Euro ID) takes place in Frankfurt-am-Main 
from 5-7 November. The event will tackle 
issues related to smart ID technologies. All 
players in the sector – from manufacturers 
and solution providers to distributors and 
end users – will benefit from participating. 

http://www.ingnycmarathon.org
http://opentext.cvent.com
http://social.macys.com
http://www.mesago.de/en/EID
http://wil.topmba.com
http://www.premier.ticketek.com.au


www.usb-ed.com

Contact us: +27 21 918 4488  |  info@usb-ed.com

Leadership Development Africa

The Executive Development Programme (EDP) is the 

pinnacle of a continuous development plan at USB 

Executive Development (USB-ED). Facilitated by world-

class local and international faculty, this programme 

will equip you with integrated strategic management 

skills, gearing you to compete successfully in a highly 

competitive global environment. Designed exclusively 

for executives in top positions, the EDP provides an 

excellent learning experience to push boundaries and 

create a challenging path for yourself. 

Executive 
Development 
programme 2014

Join us at the USB in Cape Town for two study schools  
(12 – 23 May 2014 and 11 – 22 August 2014).
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USB-ED ranked no. 50 in the 2013 Financial Times  Global Executive Education Survey.
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ITU TELECOM WORLD HAS 
BEEN DUBBED AS THE “ONE 

CONVERSATION THAT MATTERS IN 
2013”, CONDUCTED BY PLAYERS 
IN THE GLOBAL ICT COMMUNITY 
WHO’LL CONVENE TO DEBATE 
CRITICAL SOCIO-ECONOMIC 

CHALLENGES AND SEEK SOLUTIONS. 
IT TAKES PLACE IN BANGKOK  

FROM 19-22 NOVEMBER.  
 HTTP://WORLD2013.ITU.INT

THAILAND 

http://www. regentstreetmotorshow.com
http://www.wtmlondon.com
http://world2013.itu.iNt
mailto:info@usb-ed.com
http://www.usb-ed.com
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GUARANTEED SUPER CLOSE-UP ANIMAL VIEWS
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http://www.discoverhongkong.com
http://www.gpbrasil.com
http://www.soccerex.com
http://www.lionpark.com
mailto:info@lionpark.com


Diamonds Reign
Splash out!
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http://www.lorraineefune.com


DEEPLY  ROOTED.
HIGHLY COMMITTED. 
As an African oil company with a history dating back to 1881, we’ve spent 
every decade since then enriching the lives of the continent’s people.  
We’ve done this by identifying opportunities, finding innovative solutions,  
and providing energy that fuels Africa’s growth. It’s why we now hold 
presence in over 20 countries in sub-Saharan Africa and the Indian Ocean 
Islands, whilst also exporting our products to over 30 more countries. 

Determined to become the oil company of choice in sub-Saharan Africa 
and the Indian Ocean Islands, we’re more committed than ever to delivering 
petroleum-based products and retail convenience across the continent, and 
being a key driver of Africa and its people’s success.

��
��
��
��
		�
�

�	�
�
�	
��
��
��
��
��
���



RISING 
STAR

TRAVEL
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A young man 
carrying bananas 
at Kanaruba 
border in Burundi.
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burundi

Above: A Burundian cycles past a civil war-damaged building.
Right: A fisherman tends his nets on Plage des Cocotiers 
(Coconut Beach), also known as Saga Beach, Lake Tanganyika.

burundi
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SAA flies to Bujumbura 
from OR Tambo 

International six days  
a week. 

 www.flysaa.com
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http://www.flysaa.com
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Top: Burundi 
boys playing 
drums. 
Above: 
Hippos in Lake 
Tanganyika.
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burundi

66  Sawubona  November 2013

Anthony Mburu (28) is a Kenyan 
who’s lived in Bujumbura for 
almost nine months this year, 

working as an administrator for a 
Kenyan programming company. 

“The war has obviously kept 
business away from this country, 

but it’s all changing now,” he 
says. “Little by little, international 

companies are realising 
the value of the Burundian 

economy.” Companies making 
inroads into Bujumbura include 
SAA, which has set up shop on 

Boulevard l’Utopa. 
He says the best thing about 
living in Burundi is that it’s 
“surprisingly worldly. The 

numbers aren’t great yet, but 
there are people living here from 

Europe and Africa.”
Anthony believes the laid- 
back lifestyle is part of the 

drawcard. “It’s easy to make 
friends, the city’s easy to 

navigate and life is generally 
cheaper than it is in many other 

cities on the continent.”
However, he admits that  

the country’s infrastructure can 
pose challenges. “Burundi’s 

barely developed. In Bujumbura, 
power cuts are frequent and 
mobile network connection is 
weak. However, back home 

in Nairobi, traffic jams can be 
dreadful, so living here has been 

a welcome respite.” 
Among the highlights for him 
are the city’s location on the 
lake and the sociable locals. 

“Burundians love their beer and 
parties, but it never gets out 

of control,” says Anthony. His 
favourite meal is ugali (mealie 
pap) with daga (a small local 
fish, fried whole). “I drink at 
popular bars like Havana on 

nights when there’s soccer. I like 
the small local watering holes 

that some would call dingy. Their 
beer’s always ice-cold,” he says.
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Handmade 
wood and metal 
objects and 
carvings celebrate 
Burundian culture.

http://www.rocagolfhotel.bi
http://www.hotelbotanika.com
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SAA flies daily from OR 
Tambo International to 

New York – JFK. 
 www.flysaa.com
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Y
ou can hail a cab or walk over the 
Williamsburg Bridge, but the easiest way to 
reach this happening Brooklyn neighbourhood 
from Manhattan is on the L train. It’s the most 
entertaining mode of transport too. Unlike 
New York’s other subways, the commuters             
on the L have a distinctive look. They’re 
young, fashionably dressed and covered in         

tattoos. The men sport Amish-style facial hair and everyone           
wears spectacles. 

There’s a sense of restlessness on the train – an eagerness 
to get to Bedford Ave, the first stop in Williamsburg, just 
one station outside Manhattan, so that the fun can begin. 
In fact, Bedford Ave, especially over weekends, has often 
been described as an outdoor catwalk. Along with hipsters, 
musicians, artists and people who look as if they’ve just walked 
off the set of Girls are members of the prominent Hassidic, 
Latino and Polish communities. 

Over the past decade, this semi-industrial neighbourhood 
has been gentrifying at a fairly rapid clip: factories have been 
converted into hip loft apartments and hotels, while modern 
glass buildings have sprung up along the waterfront. A strong 
foodie presence has been introduced with the opening of some 
of the best restaurants and neo-rustic bars in the borough. Plus 
there’s an interesting collection of indie boutiques, vintage 
stores, bars, art galleries, live music venues (the Music Hall of 
Williamsburg is a firm favourite) and the unique Nitehawk, a 
cinema-cum-restaurant.

The larger spaces and modern buildings are attracting 
many young families with children (full disclosure: I live in 
Williamsburg with my own young family). Yet even with the 
stroller set slowly beginning to take over, the edge remains 
for now. The ’hood has long been home to established and 
emerging graffiti artists exhibiting street art that continues to 
peer out from walls, billboards and abandoned commercial 
and industrial lots.

WHERE TO SLEEP
Wythe Hotel (80 Wythe Ave:  718 460 8000 
 www.wythehotel.com)

A 72-room hotel converted from a textile factory that dates 
back to 1901, the Wythe oozes turn-of-the-century industrial 
rustic charm from its exposed pine beams and cast-iron 
columns. In order to make it taller than its original height, the 
architects cleverly topped the original brick structure with a 
glass cube. The rooms feature beds made from reclaimed wood 
from the original building, concrete floors and colourful damask 
wallpaper, and the views of Manhattan are breathtaking. Room 
rates range from $179 pp per night to $495 pp per night for 
an upper-level loft penthouse with private terrace. 

King & Grove (160 North 12th St:  718 218 7500 
 www.kingandgrove.com)

King & Grove Williamsburg is well situated, overlooking 
McCarren Park. Even more ideal, especially in the sweltering 
New York summer, is the fact that this 64-room hotel boasts one 

of New York City’s largest outdoor swimming pools, one filled 
with salt water to boot. While the decor isn’t as cool as the 
nearby Wythe Hotel, the rooms are comfortable. And Upper 
Elm, the rooftop bar (with retractable roof), also offers fabulous 
views of the city skyline, music and cocktails. Room rates: 
$345 – Standard Queen, $370 – Superior Queen ($390 with 
balcony), $380 – Superior King ($400 with balcony), $425 – 
Deluxe King, $410 – Deluxe Double, $740 – King Suite ($770 
with balcony) and $1 245 for the penthouse.

WHERE TO EAT
Bakeri (150 Wythe Ave:  718 388 8037 
 www.bakeribrooklyn.com)

This Norwegian-inspired café offers goods like brioche with 
candied orange, hazelnut and chocolate chip cookies with 
rosemary and sea salt, and zucchini and blueberry flowers 
set out on pretty chipped china in vintage display cases. On a 
long wooden table are freshly baked loaves of Fjord bread (a 
mostly wholegrain loaf made with spelt, rye and oats), vollkorn 
(a dense, malty loaf made with organic rye flour and sprouted 
rye berries, topped with seeds that stay fresh for days) and 
baguettes. The counter girls, dressed in blue 1940s-era Rosie 
the Riveter jumpsuits and red headscarves, serve exceptional 
coffee using beans from Counter Culture Coffee. Owner 

new york
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Opposite: Clockwise, from top left: The rooftop terrace at the Wythe Hotel. Coffee and biscuits at Bakeri. Cocktails at Hotel Delmano. A street view of 
Bakeri. Brooklyn Fox fashion. Maison Premiere. A cyclist outside the King & Grove. Above: Entrance to Maison Premiere. Previous spread: The view of 
Brooklyn from the top of the Wythe Hotel.

http://www.wythehotel.com
http://www.kingandgrove.com
http://www.bakeribrooklyn.com
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Hotel Delmano. 
Opposite: Clockwise, from 

top left: A street view of 
the Wythe Hotel. Items on 

display at Catbird. Brooklyn 
Fox. Chocolates from Mast 

Brothers. The bar area at the 
Wythe Hotel. Oysters from 

Maison Premiere.
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Nina Brondmo also runs Sweetwater Restaurant around the 
corner, so the lunch offerings – sandwiches on house-baked 
bread – are delicious too. 

Marlow & Sons (81 Broadway:  718 384 1441 
 www.marlowandsons.com)

This dimly lit, wood-panelled space where locals congregate at 
communal tables is a good choice for brunch, lunch, dinner or 
late suppers on Friday and Saturday nights from 11pm-1am, 
when there’s oyster happy hour. If you’re not in the mood for 
briny food, order the to-die-for chocolate and salted caramel 
tart instead. The bar’s a great option too: try an old-fashioned 
whisky cocktail like the Shadowfax (whisky, Earl Grey, lemon 
and egg white) or the Junior Executive (rye whisky, house bitters 
and orange).  

Maison Premiere (298 Bedford Ave:  347 335 0446 
 www.maisonpremiere.com) 

Williamsburg’s most romantic dinner locale began life as an 
oyster and absinthe bar. Inspired by hotel lobbies of yore and 
the French Quarter circa the 1890s, the place was packed 
nightly. Nevertheless, the owners wanted to expand their culinary 
offering, so they built a kitchen in the basement and hired a 
former Alain Ducasse prodigy to introduce more seafood-focused 
small plates like the black cod, half-roasted, half-steamed in foil 
and scattered with raw green almonds. If you don’t want to wait 
for a table, make a reservation for the tasting menu, which begins 
with a two-tiered tower of oysters and shellfish. 

Smorgasburg (East River State Park at Kent Ave and North 
7th St:  www.smorgasburg.com)
The Smorgasburg outdoor food market on the Williamsburg 
waterfront, which takes place every Saturday, rain or shine, 
sees about 115 vendors serve up exciting fare. Cuisines on offer 
range from Milan to Mexico and Korea to Kerala. Favourites 
include lightly breaded fried anchovies served with smoked 
paprika aioli and lemon, bacon-topped cupcakes and ice cream 
served between two enormous chocolate chip cookies.

WHERE TO DRINK
The Ides Bar (Wythe Hotel, 80 Wythe Ave, N 12th St: 

 718 460 8000  www.wythehotel.com)
For a gobsmacking view of the East River and Manhattan, head 
to Ides Bar on the sixth floor of the Wythe Hotel at sunset and 
take your drink, made from local small-batch spirits, out onto the 
terrace. This is also a great bet for a nightcap – the crowd will 
have thinned out and the Empire State and Chrysler Buildings will 
be twinkling in the moonlight.

Hotel Delmano (82 Berry St:  718 387 1945)
During the day, upscale cocktail-centric bar Hotel Delmano lives a 
double life as a much sought-after location for fashion shoots. It’s 
easy to see why: opulent chandeliers and old, smoky mirrors set 
a glamorous yesteryear scene. The cocktail menu’s equally retro, 
with back-in-the-day favourites like the Rattlesnake, made with rye, 
absinthe and egg whites and served on an antique tray. The bar 
staff, dressed in suspenders and wingtips, add to the ambience. 

WHERE TO SHOP
Catbird (219 Bedford Ave:  718 599 3457 
 www.catbirdnyc.com)

If you’re looking for unique gifts, Catbird has them in spades.  
This boutique stocks one-of-a-kind jewellery (including non-
traditional wedding rings), fragrances, unique objets d’art for the 
home (think real spiderwebs set in glass) and gorgeously tactile 
letterpress or embroidered cards. It also has a small collection of 
handmade découpage plates and paperweights by New York 
master John Derian.

Brooklyn Fox (200 Bedford Ave:  718 388 7010 
 www.brooklynfox.com)

Lexi Isadora has been dressing the cool girls of Williamsburg 
since 2007, when she opened a lingerie store with the same 
name around the corner, on N 5th St. The newer Bedford Ave 
emporium, however, is where you’ll find cute dresses and 
separates from local designers like Mara Hoffman, Cynthia 
Rowley and Norma Kamali, as well as hip imports from Karen 
Walker and Alexander McQueen. A well-edited collection of 
bags and shoes adorns the back wall.

Mast Brothers (111 N 3rd St, Brooklyn:  718 388 2625 
 www.mastbrothers.com)

For the headiest aromas and platters of chocolate to taste free 
of charge, head to this artisanal chocolate factory that creates 
bean-to-bar slabs in small batches. Founders Michael Mast and 
his elder brother Rick source cocoa from small farms in Ecuador, 
Madagascar and Venezuela to produce bars wrapped in gold 
foil and thick Italian paper with vintage-inspired prints in flavours 
like black truffle, almond and sea salt, or the Brooklyn blend. 

Above: Clothing from Mast Brothers.
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http://www.marlowandsons.com
http://www.maisonpremiere.com
http://www.smorgasburg.com
http://www.wythehotel.com
http://www.catbirdnyc.com
http://www.brooklynfox.com
http://www.mastbrothers.com


New Camelot Health & Beauty Spa
and

Bai Sheng Chinese Restaurant
NOW OPEN

Whether you fly, or drive the scenic 3½ hours from Johannesburg to the Tlokweng border post, The Grand Palm Hotel Casino and 
Convention Resort and the nearby 4-star Peermont Mondior hotel are your first choice for business and entertainment in Botswana. Just 
a few minutes from the city centre of Gaborone and the Sir Seretse Khama International Airport, The Grand Palm Resort, offers superior 
accommodation in the 5-star Peermont Walmont hotel and 3-star Metcourt Inn, lively entertainment, extensive dining choices and world-
class conference facilities at the Gaborone International Convention Centre (GICC), all set in beautiful gardens where indigenous birds and 
tame wildlife roam free.

Peermont Central Reservations: Tel: 0860 777 900 (SA only) or Tel: +267 363 7777 (Direct) |  Book online at www.grandpalm.bw 

One of the finest facilities of its kind in southern Africa, the award-winning 
GICC is a multifaceted convention centre which hosts from 8 to 1800 
delegates in a variety of elegant venues while the resort offers high speed 
wi-fi coverage and a free airport shuttle service.

The all-suite Peermont Mondior hotel, situated in the heart of Gaborone, 
is a favourite with discerning business travellers for its exceptional 
standards and renowned Botswana hospitality.

http://www.grandpalm.bw
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There’s a tranquillity at Bushman’s Kloof 
that’s quite unlike anything experienced 
elsewhere in the country. It truly is a 
sanctuary for the soul and even during 
Family Fun week, when kids of all ages 
are welcome, the magnetic energy of the 
place isn’t disturbed. 

Located in the Cederberg, a three-hour 

drive from Cape Town, the reserve’s home 
to rock art dating back thousands of  
years, fascinating rock formations and 
a wide variety of birds and animals. 
Wonderfully secluded, there are only  
16 luxury rooms at the main lodge. Meals 
are a delicious affair, with an impressive 
wine list to match. 

At Bushman’s Kloof you can do as much 
or as little as you want – and the staff are 

ultra-obliging. The landscape beckons to 
be explored on foot or by mountain bike, 
the pristine dams (home to the famed 
Clanwilliam yellowfish) will lure many an 
angler and canoeist, the night sky will 
mesmerise all who look heavenwards, 
while the lush gardens and spa are all 
about deep relaxation. 

During Family Fun week, children are 
kept busy all day and even though family 
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Travelling with children can be exhausting, so every now and then it’s worth splurging 
on an escape that’s as relaxing for parents as it’s entertaining for their offspring

BUSHMAN’S KLOOF 
WILDERNESS RESERVE & 

WELLNESS RETREAT



time’s encouraged, it’s difficult to drag 
kids away from the action. They’re kept 
physically active (table tennis, cricket, 
shooting arrows, hikes and games) as well 
as mentally stimulated with fun classes, 
rock art excursions, painting, game drives 
and activity books. 

If you’re looking for healing, relaxation 
and rejuvenation, with a touch of magic, 
you won’t be disappointed. 

The next Family Fun dates are 10-13 
December and 13-16 December 2013. 
– Ingrid Wood 

 www.bushmanskloof.co.za 
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Established as one of Cape Town’s 
leading boutique hotels, the Twelve 
Apostles has a string of awards to its 
name. Perched above the Atlantic Ocean 
with the magnificent mountain range as 
a backdrop, it’s one of SA’s most perfect 
locations and certainly one of the more 
romantic getaways. But, surprisingly, the 
hotel’s super-child-friendly. 

Kids are welcomed with a feast in the 
room: cupcakes, fruit, snacks, gift/game, 
bags, water bottles, a selection of age-
appropriate DVDs, Xbox, milk and cookies 
on turn-down and kiddies’ gowns. And 
that’s just the start of it…

Dinner’s totally focused on ensuring all 
age groups are satisfied. Children can 
tuck into a delicious take on favourites 
like fish and chips or “piggies” and mash, 
followed by a movie night in the hotel’s 
16-seater private cinema, complete with 
a complimentary milkshake and popcorn, 
leaving parents to enjoy the expertise of 
the chef and sommelier.

While the hotel’s perfectly situated to 

explore the best of Cape Town, it’s worth 
ensconcing yourself here for a few days 
and making the most of the top service 
and award-winning spa. – Ingrid Wood

 www.12apostleshotel.com  
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If a home-away-from-home experience 
(albeit much more luxurious!) is what 
you expect from a family holiday, then 

consider La Clé des Montagnes (“the  
key to the mountains”). Designed to  
cater for the upper end of the market,  
the four individually designed villas are  
set on a 6ha stretch of land (which 
includes a working wine and plum farm)  
in Franschhoek. 

La Grange, which Sawubona 
experienced, has three suites sleeping 
six guests. One of the original Victorian 
buildings on the farm, it’s been 
transformed into an open-barn space. 
High beams, an enormous fireplace,  
rich oak floors and a farm-style open-
plan kitchen give a homely feel. The  
wide expanse of lawn is broken by a 
large pool and framed by a backdrop  
of vineyards and mountains. A prettier 
view is hard to find. 

“Multi-generational travel is one of the 
biggest emerging trends across the globe, 
along with guests demanding space, 
privacy and discreet service,” explains 
General Manager Peggy Klement. And 
La Clé undoubtedly delivers on these 
expectations. The impeccable butler 
service, in particular, is a delight for both 
parents and children. – Ingrid Wood

 www.lacle.co.za 
 

.���
6����
5*�
�����8�

When one thinks of drop-dead luxurious 
accommodation, it usually doesn’t go 
hand in hand with the term “kid-friendly”. 
Zulu Waters is a spectacular exception.

A beautiful spot in the heart of the 
KwaZulu-Natal (KZN) Midlands, with 

family favourites
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TWELVE APOSTLES HOTEL AND SPA

LA CLÉ DES MONTAGNES

ZULU WATERS GAME RESERVE 

http://www.12apostleshotel.com
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the nearest town being Mooi River, the 
property comprises Shaka Lodge and the 
self-catering Nandi House (named after 
Shaka Zulu’s mother) and Lake Cottage. 
Shaka Lodge is an exclusive-use space 
featuring three gorgeous en-suite rooms, 
as well as an open-plan living and dining 
room with a library. This means your 
family has free and private rein. 

The architecture and fittings (designed 
by Koop Design) are sexy and 
sophisticated, featuring a combination of 
wood, glass and metal. Think four-poster 
beds with romantic, flowing mosquito 
netting, animal hide rugs, leather couches, 

roaring fireplaces and large sliding doors, 
ensuring the impressive views are as close 
as possible. The space is further extended 
by a wraparound balcony – the ideal spot 
to while away an afternoon. You needn’t 
even leave it to view wildlife, as eland, red 
hartebeest, blesbok, impala and warthogs 
graze nearby.

The lodge comes with its own private 
chef, Mbongiseni Makhaye, so there’s no 
need to pack anything – except, of course, 
your bathing suit, as the lodge has a 
rooftop hot tub. 

Encompassing over 3 000ha, there’s 
plenty of beautiful land to traverse and 

the reserve’s home to buffalo, waterbuck 
and hyena, as well as an array of birdlife. 
Activities include fly-fishing, horse-riding, 
clay pigeon-shooting and guided walks. 
And for a unique game of tennis or  
soccer, there’s a court positioned in the 
bush… wild animal spectators guaranteed! 
– Nicky Manson

 www.zuluwatersgamereserve.com 
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Summers are always blissful at San Lameer 
on the south coast of KZN. It’s the only 
property in SA that enables direct access 
to two “Blue Flag” (certified clean and 
safe) beaches. However, what really sets 
it apart is the wide choice of activities 
it offers. 

The 169ha estate has 620 self-catering 
villas, from bachelor to four-bedroom 
luxury units. Active families can play golf 
at the 18-hole course, fish in the nearby 
catch-and-release dam and play tennis or 
squash on the floodlit courts. 

For nature-lovers, San Lameer is an eco-
sensitive conservancy: repeat visitors are 
familiar with the sight of crowned eagles, 
small antelope and other species roaming 
around. And, of course, you can also 
swim, surf, dive and relax on the endless 
beaches, or simply spend lazy days 
soaking up the sun around the pool.

Parents can divide their stay between 
playing with their children in the 
magnificently landscaped gardens, 
enjoying alone time at the library and  
art gallery or being pampered at the 
Camelot Spa while the kids are looked 
after at the customised play park.  
– Vuyokazi Mnyengeza

 www.sanlameer.co.za
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Close to picturesque Swellendam and 
overlooking the Breede River, Aloe 
Ridge is ideal for families. The lodge 
offers five luxury self-catering 

SAN LAMEER GOLF ESTATE

ALOE RIDGE

http://www.zuluwatersgamereserve.com
http://www.sanlameer.co.za


http://www.oldmutualafrica.com
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thatched houses, each with two 
bedrooms, en-suite bathrooms (with 
indoor and outdoor showers), a fully 
equipped kitchen, a lounge and dining 
room area, a TV with DStv, a fireplace 
and a large deck with a swimming pool 
and braai area. 

The more adventurous will enjoy 
the day trip river rafting experience, 
paddling through grades one and two 
rapids. While it’s enough to get the heart 
racing, it’s suitable for all ages. You 
can also enjoy other outdoor activities 
at Round the Bend camp, a few metres 
away from Aloe Ridge. 

If working up a sweat isn’t on your 
agenda, soak up the view at the pool or 
pop into Swellendam, a cultural treat and 
home to a variety of excellent restaurants 
and coffee shops. – Karinda Ristic

 www.aloeridgebreede.co.za
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Fancy a little tranquil downtime with the 
family amid soul-expanding landscapes? 
Tankwa Karoo National Park is a real 
off-the-beaten-track place between Calvinia 
and Ceres at the foot of the Roggeveld 
Mountains (a four-and-a-half-hour drive 
from Cape Town). 

It’s not a Big Five park, but small is 
beautiful here and it’s probably the only 
reserve where you could see an aardvark 
in daylight – one of the Impossible Five to 
spot. New arrivals include a large herd of 
eland from the West Coast National Park.

The recently opened Watervlei 4x4 
route offers spectacular views from the 
edge of the Roggeveld escarpment, but 
if you don’t have the right vehicle (or the 
nerve) to tackle this challenging 25km 
route, you can hike sections of it or opt 
for the shorter Leeuberg 4x4 trail, which 

is like a desert roller-coaster and will have 
the kids yelling for more. If you’re into 
watersports, take your canoe with you: the 
Oudebaaskraal Dam is surprisingly large 
for this desert destination. Many of the self-
catering accommodation options scattered 
around the park – restored farmhouses 
and the Elandsberg Eco Cottages – have 
swimming reservoirs or plunge pools. The 
only restaurant and bar in the park is at the 
privately owned Gannaga Lodge:  

 079 922 1688.
Camping options range from informal 

bush campsites, with no facilities, to 
Perdekloof, where you get a private 
bathroom, flushing toilet and scullery. 
There’s no TV, Internet or cellphone 
reception in the park – a good excuse 
to spend quality time together. 
– Marion Whitehead

 www.sanparks.org

TANKWA KAROO NATIONAL PARK

http://www.aloeridgebreede.co.za
http://www.sanparks.org


http://www.suninternational.com
mailto:reservationa@ng.suninternational.com


hidden marvels
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Swaziland packs an extraordinary amount of diversity into a relatively small area. Visiting 
the kingdom, you’d be forgiven for thinking you’d stumbled into a wonderland, as Dianne 
Tipping-Woods discovered
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“You know the story of Alice in Wonderland?” 
asks canopy tour guide Thami Sikhondze. 
Nodding, I try to focus. I’m about to whiz, 
suspended by a 13mm-thick rope, through a 
ravine. “This first practice course is like the rabbit 
hole Alice fell into. And on the other side there’s a 
beautiful fairytale world.”

The canopy tour takes place in the Malolotja 
Nature Reserve, a hiking paradise in the 
mountainous north-west region of Swaziland 
where rare blue swallows breed. There are 11 
cables and a swinging bridge which looks even 
scarier than the slides, despite the fact that I know 
I’ll be secured to the safety cable when I cross it. 

Sucking in the butterflies in my stomach, I 
shoot off on the first of a series of spectacular 
glides, traversing vast sections of the valley with 
its waterfalls, forests, birds and flowers. Thami’s 
right: the world I discover is like something out of 
a story-book – and more than once on my trip, I 
feel a bit like Alice.

After my aerial introduction to the country, my 
time at Mkhaya Game Reserve is all about getting 
close to nature. This has its surreal moments too, 
like seeing guide Sabelo Shiba climb out of the 
open safari vehicle and advance to just metres 
away from two bulky white rhinos. “Look,” he 
whispers quietly. “The eyes of the mother are 
calm. She’s at ease.”

I’ve been close to rhinos before, but never this 
close – and after a day with Sabelo, it’s clear 
Mkhaya is the best place in southern Africa to 
see wild white and black ones. I ask Sabelo 
how many rhinos there are, but he doesn’t say. 
“I know how many, but we trust no-one here,” 
he says, without apologising. Rhino-poaching is 
again rampant in SA and Swaziland guards its 
animals well. 

Ted Reilly, who proclaimed Mkhaya in 1979, 
had rhinos in mind when he established the 
reserve, along with Mlilwane and Hlane, all 
of which are run by Big Game Parks. He also 
wanted a haven for rare antelope and – initially – 
Nguni cattle. 

The evening before our close encounter with the 
rhino, Sabelo had collected me from the entrance 
of the reserve and taken me to Stone Camp, 
built in a beautiful riparian forest. Although 
the reserve’s small, its biodiversity ranges from 
elephants to Narina trogons. At night the camp 
– which is off the grid – is lit up by hundreds of 
lanterns. There are no walls around the chalets, 
so you feel every breath of wind and hear the 
dawn before it colours the sky, thanks to the 
chatter of brownbuls, robin-chats, bush-shrikes 
and the resident crested guinea-fowl. There are 
no lions, though, so rare sunis, nyalas and roan 
antelopes move around relatively undisturbed. By 
night elephants feed around the camp, but in the 
morning they’re gone.

Malolotja Nature Reserve.
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Close to Malkerns, I find some different 
elephants: blue Delft ones made of candle 
wax by the Dlamini ladies at Swazi 
Candles. First Lindiwe removes excess 
moisture with a pressure spray. “Now 
Phindile scrapes off the outer layer,” 
explains Bonakele, before Lindiwe fills the 
hole around the wick with hot wax poured 
from a teapot. 

I’m repeatedly enthralled by the 
creativity in this small country, where kitsch 
souvenirs have been usurped by quality 
crafted products.  

Next to Swazi Candles at Rosecraft,  
Cebile Maseko lets me feel the softness 
of the shawls and scarves, which are 
made of bamboo. “These products are 

very good for people with allergies – they 
don’t irritate the skin,” she explains. At 
Gone Rural and Ngwenya Glass, more 
knowledgeable women and men explain 
how simple raw materials are transformed 
into products which are exported around 
the world. Many of the craft brands in 
Swaziland are members of Fair Trade 
labels, so supporting them is money well 
spent in more ways than one.

Some of the crafts are rooted in Swazi 
culture, explains Cebile Hlathwako 
at Tintsaba. With a few deft gestures, 
she fashions sisal into the perfect 
core of a mat, a skill she learnt from 
her grandmother. “Are you going to 
the Umhlanga tomorrow?” she asks. 
According to her, if I’m interested in 
Swazi culture, I must.

I’ve heard mixed reports about this 
festival, also known as the reed dance, 

which takes place annually in late August 
or early September. It’s an event which 
visitors often dismiss as a kind of meat 
market and where the wealthy king of 
this poor country, Mswati III, chooses 
another wife (he already has 14). But they 
all tell me that’s not what the gathering’s 
about. Rather, it’s a seven-day tribute to 
the traditional Indlovukazi (Great Female 
Elephant) Ntombi, the mother of Mswati 
III, who was herself once one of the 70 
wives of the late King Sobhuza II.

At the event there are plenty of 
iPads and smartphones in the hands of 
traditionally attired Swazis as thousands 
of young girls aged from about eight to 
18 unabashedly walk around bare-

There are no walls around the chalets, so you feel 
every breath of wind and hear the dawn before it 
colours the sky, thanks to the chatter of brownbuls, 
robin-chats, bush-shrikes and the resident crested 
guinea-fowl. 

Above: Malolotja Nature Reserve.
Left: A canopy tour in Malolotja 
Nature Reserve.
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breasted. I’m assured that taking pictures 
is no problem (though I doubt the good 
intentions of some foreign men, with their 
cameras zoomed in on bare breasts). The 
young women seem proud and, according 
to every person I speak to, the reed dance  
is a happy and dignified celebration of  
impending womanhood. 

The country’s other famous annual 
event is the Bushfire Festival. “The focus 
is music,” explains founder Jiggs Thorne 
at his office in House on Fire, a fantastic, 
theatrical building of concrete sculptures, 
mosaics and colourful art installations, 
“but there’s also dance, theatre, film and 
discussions about the political situation in 
Swaziland.” In six years Bushfire’s grown 
into a cosmopolitan gathering of some 
20 000 guests. The atmosphere is 
inclusive and all the profits go to Young 
Heroes, an organisation supporting 
orphans in the country. This is important 
because there are poverty and social 
issues in Swaziland, including high levels 
of HIV/Aids and concerns about human 
rights under the monarchy.

However, it’s easy to forget all this 
at Reilly’s Rock Hilltop Lodge, the most 
famous and arguably the best guesthouse 

in the country. Nestled in the colourful 
botanical gardens in Mlilwane, the lodge 
exudes romance. Rolling mists from an 
approaching rainstorm exacerbate this 
impression and when it clears, tiny blue 
duikers stare out from under bushes with 
huge, liquid eyes. 

Mlilwane itself isn’t a pristine wilderness: 
there are large stands of exotic trees in the 
reserve and some of the animals are fed. 
Still, it’s very popular among hikers and 
mountain bikers and is also an ideal base 
from which to visit the craft workshops 
between Ezulwini and Malkerns.

My final stop, after criss-crossing 
Swaziland, is Mlawula, a little-known 
reserve with an astonishing 350 bird 
species in only 165km2. Here I glimpse 
a purple-crested turaco flitting from one 
treetop to another. This is the national bird 
of Swaziland and I spotted its bright red 
wing feathers in the headdresses of the 
royal family during the reed dance. As I 
follow the flashes of crimson trying in vain 
to get a good photograph, I remember 
Alice and her rabbit hole. 

Thami was right. It is a kind 
of wonderland.

���(	��	!���
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Clockwise, from top 
left: The Umhlanga 
Festival, or reed 
dance. Reilly’s 
Rock Hilltop 
Lodge. Mlilwane 
Nature Reserve.

http://www.biggameparks.org
http://www.sntc.org.sz
www/lidwala.co.sz
http://www. happyvalleyhotel.com
http://www.suninternational.com/royal-swazi
http://www.forestersarms.co.za
http://www.malandelas.com
http://www.tintsaba.com
http://www.swazicandles.com
http://www.youngheroes.org.sz
http://www.ngwenyaglass.co.sz
http://www.goneruralswazi.com


“Until the Lion has its
own storyteller, tales of 
hunting will always glorify 
the hunter”
       – African Proverb

LATEST ISSUE
ON SALE NOW!

http://www.ventures-africa.com


INTO THE BLUE
Tony Baskeyfield set out to capture SA’s annual sardine run. Along the way he encountered false killer 
whales, orcas and humpbacks with dolphins riding their pressure waves, as well as sharks and gannets 
diving into the foaming water. Then he got into the middle of it all!

Every year off SA’s eastern coastline, the greatest 
migration on Earth takes place. Billions of sardines 
leave their normally cold home waters and travel 
northwards into the subtropical seas of SA’s Wild 
Coast. In terms of biomass, the sardine run is bigger 
than East Africa’s great wildebeest migration. The 
sardines migrate along the cooler inshore waters to 
avoid the strong and warm offshore Agulhas Current, 

which flows in the opposite direction to the migration. 
Sardines prefer water temperatures of 14-20°C. 

This band between cold and warm water makes 
it easy for marine predators to patrol up and down 
in search of the sardines. Following the shoals are 
dolphins, game fish, sharks and birds that herd the little 
creatures into catchable bait balls – and then indulge in 
a feeding frenzy. 

Common dolphins 
come from all 
over to feed on 
the sardines. They 
converge en masse 
from all angles 
and surround the 
sardines, making a 
co-ordinated attack. 



in pictures
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Dusky sharks are everywhere. 
This one swam straight into me 
and bumped into my camera. 
We had to be careful, as the 

visibility was less than 4m.

Dusky sharks can get frustrated 
and bite anything in their path. 
This one had its fins down, 
not pleased at my presence. 
It came around again and bit 
another diver’s fins, getting 
tangled in his camera lanyard. 
No-one was hurt, but we got 
the message!



section
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Humpback whales 
are too fast to swim 

with, so you only get 
one chance to snap 
them as they steam 
past. I saw a bulge 

on the water surface 
and then felt the huge 

pressure wave in 
front of the mammal 

as it approached and 
passed, ducking my 
head to avoid being 

hit by its massive tail.
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Dusky sharks scythed 
through the shoal of 

sardines, splitting it and then 
letting it reform behind them. 

The sharks rose vertically, 
while the sardines were 

manoeuvred into a bait ball 
by the common dolphins – 
creatures somewhat better 

organised than sharks, which 
hunt individually. As the ball 
tightened, a shark moved in, 

turned on its side, opened 
its jaws and grabbed a 

mouthful of sardines. 

PHOTOGRAPHER’S BIOGRAPHY
Tony Baskeyfield is the Creative Director of his own UK-based design company, Plus Two Design. He’s an 

international award-winning underwater photo-journalist who’s travelled from the Arctic to Antarctica to dive the 
world’s greatest oceans in search of adventure and that perfect underwater shot. He’s been diving for 40 years 

and has also designed, photographed and published a book on whale sharks, in addition to contributing features, 
cover images and stories for British diving magazines.
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Cape gannets dived into the 
water with great accuracy and 

picked off sardines as they 
were driven to the surface by 

the common dolphins. The 
birds were the first to spot the 
sardines. The sound of them 

hitting the water could be 
heard for kilometres around, 

bringing in the dolphins, 
followed by all the other 
predators. When they’d 

finished feeding, all that were 
left were thousands of fish 

scales floating on the surface. 



http://www.ulwazigroup.co.za
mailto:info@ulwazigroup.co.za


Maboneng Precinct, Jozi’s own “place of light”, is home to 
a different type of investor – one looking for the vibrance 
of urban-density living while assured of their return on 
investment, all within the confines of a community that 
embraces their differences. Welcome home! 
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Main Street Life 
seen from the 
balcony of Arts 
on Main.
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WHAT’S HOT 
IN MABONENG

I WAS SHOT IN JOBURG
A business that started 
as a community project 
teaching street children 
photography and now 
teaches young people 

numerous skills so they can 
earn an income. You won’t 

want to leave without 
buying Art Deco cushions, 
mugs or beaded frames.

 bernard@iwasshot.com

MAMA MEXICANA
This restaurant has simple 

charm, natural light 
and mellow jazz for a 
wonderful afternoon of 

quesadillas or hot mama 
chilli. It’s famous for 

its breakfasts. 
 011 334 1982

Clockwise, from top left: Artwork 
displayed at The Parts and Labour 
Gallery. An artisan in the I Was Shot 
in Joburg workshop. A street view of 
Mama Mexicana.
Opposite: The CAF Africa offices.

 082 922 5674 

mailto:bernard@iwasshot.com


Clockwise, from top left: Lively interaction at the Market on Main. A trader walking down 
Fox St. Patrons outside Pata Pata Restaurant. Food being prepared at the Sunday market. 
The interior of Divine Image and Style Consultants. A rooftop view of Johannesburg from 
the Main Street Life Building. Stuffed chicken breasts served at Pata Pata.
Opposite: The casual look of Kruger St on a Sunday afternoon
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maboneng

(���	���7���	��	��������	�����������	���	�
�	
����������	�	��	���	������	����	�	���	���������
����	�����	��	3�������	����	�
��
	
�	�����	
��������	��	����	�����������	)�	&''F	
�	����
�	
�
�	B 	!������	������������	�S����	�
��
	
�	
��������	����	�
�	���	�����	*���	��	3����	*	
����	��	&UL	 �4	$�	����	�
�	���	��������	���������	
���	�Z���	�	�����������	�
���	���	����������	����	
����������	����	�	��������	�S���	�������	���	������	
������	)�	���	�
���	
�	���	�������	��	*���	��	3���	
�
��	�
�	����	�	3�������	����	����	
)��	�4�������	��������	�
�	�����������	�	3���	

$�����	5���	�
�	(���	�����������	���������	�������	
��	�
�	3���	!
�����	��	�S��	���������	2���������	
�����	<�A�����	�	�������	�	���	�����������	
��������	���
	���������	���	������	�����=	���	
 �4	$�����	$�������	��	�4�������	�����������	���
	
����	���	������	���������	����	����
#
�	�����	�����������	�	�
�	��������	���	

������	��	��������	
���	���	��	�	���������	
��������
��	�������	"����������	���	"��	%������	
"���������	<"%"=	�
��	����	���	"%"	���	����	������	
�����������	�������������	��	3��������	���	����	
�������	���������	��������	���	�������	B�	*�����	
%�������	!89	�	"%"�	����J	-#
�	3�������	
"�������	��	�
�	����	�����������	���	���������	
�������	�����������	����������	������	�����	��	
�
�	,�
���������	����	������	������	#
�	���7�����	
�����������	����������	��������	�����
	���	

������	��
�����	��	�
�	�����	)���	����	�������	��	�	
�
��������	�����.
0��
	NF	�����������	(��	�	�
��	�������	

����	����������	&'DN	����	���	�	���
��	��4	���	
������������	����������	��	����	��	�
�	�����
	�	
����
��	(��	���	������������	�
��	����	��	�����	
����	�
�	��4�	���	������	
9���	�������	���	����������	8���	,�
����������	

����	�
�	����	�	$*�	���	����������	���	����	�	
�
�	���������	
�����	����	�
���	����������	#����	
���	������	��	�����	��	����	��A�����	�	���	�
�	
������	�
�	����	
���	���	7���	��	��A������	0
��	
5�������	������	��	���	�
�	����	���	�����	
3��������	
�	������	��	�
�	���������	��������	
�������	�
�����	������	�
�	���������	��	�
�����	
)�	�
�	�����	�	$���
	*����������	��������	���	
�����	0������	"�����J	-!���������	��	�
�	�����	��	
�������	�
�	���������	������������.	#
��	����	
��	������	���	�����	����	�������	��	�	�����������	
����������	�
����	���������	��
���	�
�	����	�A	�
�	

��
���	���	����	����	 �4	$��
)���	��������	��	���	�����	����	-����.�	-����.	���	

-�
��.	��	��������	�
�	�����
���	�	������	�
��	
���:��	��	�
�	���S����������	������	�������	��	
 ���
LF	��	;����	5���O	�����4��������	�
��	(���	���	
���	�
����
	�
�	�������	�	��������	�����	���
��	
��	�
���O	�������������	���������	�4��������	�����	
���	�������O	�
�����	���	��������	������	�������	
��	���O	�����	�
��	�
�����	��	�����	���	������	

HOUSE OF BAOBAB
A lovely restaurant serving 

West and East African 
cuisine. Try the chicken 
yassa (lemon-marinated 
chicken with onion) or 

attieke with fish (grilled fish 
with cassava couscous).  

A great spot for 
Sunday lunch. 

Clockwise, from above: Jozzie 
Funani and Portia Mngoma from 
Eat Your Heart Out. Uncle Merve’s 
Coffee Shop. A rooftop view 
from Revolution House. House of 
Baobab. Opposite. An art-lover 
shopping in the 1886 Boutique.

 dika@
houseofbaobab.com

EAT YOUR HEART OUT
Stacey Kirshenbaum  
brings to Maboneng  

Jozi’s own deli serving 
Jewish-style food, with 
a few Middle Eastern 

flavours that her regulars 
love and first-timers 

devour with relish. The 
establishment’s known for 
its shakshuka and array of 
vegetarian, low-fat, gluten- 

and egg-free options. 
Open from 7.30am-4pm 
weekdays and 7.30am 
until late on weekends. 

  072 586 0600 
 www.eatyourheartout.

co.za

  011 039 1632 

mailto:dika@houseofbaobab.com
http://www.eatyourheartout.co.za
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 082 683 8675 

 011 056 4183 

 011 334 1209 

We chat to Shruti Nair, community developer, Retail 
Curator of Propertuity and Revolution House resident
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Before you worked for Propertuity, would 
you have lived here? Absolutely. I don’t 
drive, so I have use to public transport. 
Where do you live? I have a 120m2 
apartment in Revolution House, where I live 
with my husband and one-year-old child. My 
husband owns an apartment at Main Street 
Life, which we rent out. 
What’s it like living here? It’s not a gated 
community, where you don’t know your 
neighbours. It’s a place where you can leave 
your house, walk outside to a yoga studio, 
have a great meal or 
even go downstairs for 
a drink with your friend. 
Community living in 
a high-density urban 
area is a good thing 
because in the Jo’burg 

CBD there’s a 
myriad of people 
– rich, poor, 
black, white, 
Indian, coloured, 
young and old. It 
really makes you 
think about what 
it means to be South African.
What do you enjoy most about living here? 
I love meeting and networking with like-
minded individuals who aren’t pessimistic 

about SA. I believe anyone who’s chosen 
to live in Maboneng is the 
quintessential optimist. 
And the most challenging aspect 
of living here? The spaza shops 
don’t offer a variety of products. 
We need a supermarket.

 LITTLE ADDIS
Acclaimed poet Dr 

Mongane Wally Serote 
has sung the praises of 

this restaurant famous for 
its Ethiopian coffee and 

mahberawi, a combination 
of chicken, beef, lamb, 
lentils, beans, cabbage, 
spinach, chickpea gravy 

and beetroot served  
with injera (traditional 

Ethiopian bread). It uses 
only organic Ethiopian, 

home-made butter.

 kassa@littleaddis.co.za

PARTS AND LABOUR
A multi-purpose design 
studio that serves as a 

gallery and workspace. 

 www.partsandlabour.
co.za

BRAAI CORNER
The perfect spot to enjoy a 
hearty meal of pap, steak, 
chicken or wors with your 
choice of salads, while 
enjoying the vibe of the 

streets. Its boerewors rolls 
are scrumptious. 

DAVID KRUT PROJECTS
A workshop, gallery 

and bookshop. 

 www.davidkrut.com
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Above left: Browsing through art books at the David 
Krut bookstore. 
Above: Lunchtime at Braai Corner.

mailto:kassa@littleaddis.co.za
http://www.partsandlabour.co.za
http://www.davidkrut.com


ANDREW GOLDING
CHIEF EXECUTIVE

PAM GOLDING PROPERTIES

PAM GOLDING
LIFE PRESIDENT
PAM GOLDING PROPERTIES

www.pamgolding.co.za

Brand New Villa On The Beach      R29.6 MILLION
Substantial three storey home located in one of the most desirable locations with sunshine, spectacular sunsets and exquisite views of the entire Clifton Bay. This bungalow 
offers exceptional privacy, entertainer’s pool, level garden and generous versatile accommodation including 4 sumptuous bedrooms, media room plus garage only minutes away.

Clifton, Western Cape

Annette Hepburn 082 658 1116

WEB ACCESS PR1101810

Ingrid Hoaten 082 490 6246, Lesley Payne 082 455 4808 

An Exquisite Mansion, In A Prestigious Position    R36.9 MILLION
Generous proportions, and luxurious finishes throughout, make this north-facing home a unique retreat for family and friends alike, in the 5-bedroom home and separate 
2-bedroom cottage.  A two acre garden with rim-flow pool, creating a tranquil backdrop to the glamorous entertainment areas. 

Constantia Upper, Western Cape
WEB ACCESS CO1030447

http://www.pamgloding.co.za


http://www.pamgloding.co.za


http://www.pamgloding.co.za


http://www.pamgloding.co.za/eden-island
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A recent conference on employee volunteering brought corporates and non-governmental 
organisations (NGOs) together to merge ideas on how better to manage the process 
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 “The issues in our country can’t only be the 
responsibility of government. Every South 
African should take action and be an integral 
part of creating a better world.”
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1. Support a small number of 
organisations meaningfully, rather 
than trying to do too much for 
too many. The most important 
responsibility business has to 
society is to implement sustainable 
long-term solutions in partnership 
with the non-profit sector.  

2. Build long-term relationships     
with your non-profit partners – this 
will result in better communication 
and outcomes. 

3. Engage in corporate employee 
volunteerism for the right reasons 
– it’s not all about the brand, the 
money or highlighting individuals: 
it’s about doing the right thing.  

4. Collaborate with other corporate 
entities (small, medium and 
large) to achieve sustainability 
in your projects. Partner with 
organisations which can create the 
right balance to ensure success.    

5. Ensure each volunteer initiative 
your corporate undertakes really 
benefits its targeted organisation 
or community, as well as the 
volunteers themselves and your 
own company by keeping track of 
what was achieved and to who a 
sum was donated. Share stories 
about initiatives so that staff can 
learn from them. 

MAKING A SUSTAINABLE 
DIFFERENCE
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Contact Tim on: +27 32 814 0000, Email: property@dubetradeport.co.za or visit: city.dubetradeport.co.za

BUSINESS, RETAIL & HOSPITALITY DEVELOPMENT
03 MINS FROM KING SHAKA INTERNATIONAL AIRPORT

12O 000m2 BULK
10 BLOCKS
EASY ACCESS OFF N2, R102 & M4

LOCATED IN FAST-GROWING NORTHERN 
CORRIDOR
BETWEEN

CENTRALLY SUPPLIED MANAGED
IT & FIBRE OPTIC BACKBONE

+27 32 814 0000

HIGH VISIBILITY

http://www.city.dubetradeport.co.za
mailto:property@dubetradeport.co.za
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Culolethu Zulu 
(aka Culoe De Song)
“I’ve managed to incorporate my world 
experiences with my African sound,” 
says Culolethu (23), the prodigy from 
Durban who – at just 17 – was an 
international music ambassador for 
SA, signed by major German house 
music label Innervisions after attending 
Barcelona’s Red Bull Music Academy.

“I love the idea of meeting the 
world’s electronic atmosphere with 
what I grew up consuming in my own 
country. I’ve always had a vision of 
doing that. Coming from a Zulu and 
rhythmic background, my style’s a story 

told through dance and melodies. The 
African element in my music makes the 
international crowd very spontaneous 
and I like to fuse the music I love with 
what the crowd’s familiar with. 

“South African DJs come from a 
perfectionist background, playing for 
house music connoisseurs. It’s their strong 
desire to deliver the best of world house 
music that makes them stand out. 

“As a travelling DJ, you spend most 
of the time in airplanes. That can be 
draining. The best part is meeting 
different people and learning from them. 
As people of Planet Earth, we all have 
a different story to tell. Music makes us 
realise we are one.”

Mark Stevens 
(aka Niskerone) 
“A number of talented people play drum 
‘n bass in SA, but what makes me stand 
out is that I’m always trying new ways to 
mix the music while keeping energy levels 
high,” says Mark, a former radio show 
host from Mitchells Plain in the Cape.

 “This year I performed in Barcelona, 
Granada, Fraga, Antwerp, Ghent, 
Amsterdam, Middelburg, Zurich and other 
cities. I play in Spain a lot. Performances 
can be super-late – until 7.30am in 
Granada recently, for example – but the 
people are there until the end making  
a noise. 

“The downsides are jetlag, flight delays 
and bad weather. You can be in a country 
for 12 hours playing the show and 
sleeping for three hours, then getting on a 
flight and doing it all over again. I won’t 
point fingers, but at one or two shows the 
promoters showed total disregard for my 
technical requests, leaving me to do a sub-
par performance. Still, it’s great to be able 
to perform for a whole new market.

“South Africans offer a different 
perspective on music, which resonates 
with people abroad who want something 
fresh. We’re influenced by American, 
British/European and African cultures, and 
it reflects in our music.”  

Electronic dance music festivals attract thousands of party-goers, with beats 
provided by a fleet of international DJs. Now South Africans are in demand 
for bringing an exotic flavour to the mix
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high flyers

“The local scene has grown to the 
extent that it can support a level of 
professionalism which allows talent to 
go beyond our borders,” says Dominic 
of Goldfish, an electronic duo with 
music degrees from the University of 
Cape Town who have a huge overseas 
fan base and spend about six months 
of the year abroad. Their unusual mix 

includes saxophone, bass guitar, electric 
double bass, flute and keyboard. Fans 
sport Goldfish tattoos, caps, T-shirts, 
headphones and beach bags.   

“This year we played Paris, New 
York, London, Miami, Boston, Palermo, 
Ibiza, Amsterdam, Antwerp, Hamburg, 
Frankfurt, Naples, Bologna, Marseilles, 
Cork, Dubai, Goa and Rotterdam. 

Having something unique is crucial 
to success outside SA. If you’re doing 
something similar to a big international 
artist, all you look like is a wannabe. 
Our music has one foot firmly embedded 
in cutting-edge technology, so we spend 
time working on new techniques and 
equipment. That keeps it fresh for us. 

“Before Goldfish, we did our fair 
share of weddings, hotel lobbies and 
barmitzvahs, as well as rock, jazz 
and Afro-techno bands. It was like an 
apprenticeship and that teaches you 
discipline. This isn’t just 24/7 Party 
Central. You get into it because you 
love music, not to be famous.”

Margaret Westergreen 
(aka Lady M)
Can you describe the feeling behind the 
decks? I always get butterflies before I 
play. I’m excited and nervous. However, 
once I’m three tracks in, it’s a place where 
I’m happy and keen to get the dance  
floor heaving. 
What does a set by Lady M deliver to 
party animals? It’s about sharing my 
music and if you connect with it, we go 
on a journey. When everything’s going 
full force, it’s an exhilarating feeling. I 
put a lot of energy into my sets, from 
preparation to focused delivery. I want 
people to have fun, dance and forget 
about everything else. 
Your worst DJ experience? When the 
sound cuts out for whatever reason and 
you’re up there and can’t do anything 
about it, with a crowd of people staring at 
you. It’s happened to every artist.
What differentiates South African  
DJs? They’re more grounded and 
humble because this is a smaller, 
more intimate scene. There are many 
talented artists here who just haven’t had 
international exposure. 

Dominic Peters and David Poole (aka Goldfish)    



Adam Metcalfe (aka Headroom)
What’s been your craziest DJ experience? It happened this year at AfrikaBurn in the 
Karoo. I was DJing for about 2 000 people off the top of a double-decker bus,  
converted into a party on wheels, when there was a sudden jolt and the vehicle  
dropped down about 60cm on the side I was playing. Everyone went dead silent  
and rushed off the bus, and I was left playing like the musicians on the Titanic! Happily, 
the problem was fixed. 
Which cities did you play in this year? Melbourne, Byron Bay, São Paulo, Recife, Porto 
Allegre, Berlin, Cologne, Antalya, Hungary, Ko Tao, Zurich, Lyon and London. This has 
been a fairly quiet year, actually!
Why does the world love the South African sound? There’s always been an interest, 
probably because SA seems the last place likely to produce high-quality electronic 
dance music. It’s a unique style we’re putting out there. Almost all the travelling DJs 
have a sound of their own. This goes a long way in a global dance scene drowning in 
mediocre, copycat music.   
What big local events are coming up for you? The local scene is peaking, with sizable 
events every weekend. My year-end highlights are Groovy Troopers, Vortex and 
Rezonance on New Year’s Eve.

Zinhle Jiyane 
(aka DJ Zinhle) 

“Female DJs are making their mark 
in SA,” says Zinhle, who launched 
her DJ Academy for Girls, Fuse, in 
2009. The 10-week course costs 
R3 000. So far she’s trained over 
100 girls. Her major success is 

Miss Pru, resident DJ for prime-time 
SABC1 dance show, Jika Majika.                                                                                                                                 
“Female DJs pay more attention to 
detail,” says Zinhle. “It’s no longer 
only about gender. It’s also about 
how well you do your job. As a 
woman, you work twice as hard 
and only get half the recognition 

the guys get.”  
She’s been a DJ for nine years. 

Brought up in rural KwaZulu-Natal, 
she did a marketing degree at 

Wits Technikon and was working 
for Clarins when her brother, who 
had a sound company, taught her 
basic DJ mixing techniques. She 

did her first gig when the DJ for an 
event set up by her brother was 

late. Her break came at the Miami 
Music Conference in the USA, 
when she was signed up by the 

New York digital label Nulu Music.                                                                                                                                    
“Back in the day, people didn’t 

care who the DJ was. It  
was all about the party and the 
venue. Today DJs are the crowd-
pullers – the rock stars. For me,  
this cements the fact that DJing  

is a proper career, when  
managed correctly.” 



http://www.cnonline.co.za
http://www.cecilnurse.com
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�aving farmed in and around 
Wellington (about an hour’s 
drive out of Cape Town) 
continuously for eight 

generations, the Bosmans are one of SA’s 
most enduring winemaking dynasties with 
an enormous and pervasive influence on 
its grape-growing industry.

About four million vine cuttings – one  
in every three planted throughout the 
country every year – are grown, grafted 
and nurtured at the family’s Lelienfontein 
Vine Growers nursery. This propagation 
centre, started in 1888, is the oldest in  
the country and plays an important role 
in the Bosman family’s commitment to the 
local community.

The history of Lelienfontein dates back  
to 1699, although the property only 
passed into the family’s hands about  
200 years later, after Petrus Wilhelmus 
Jacobus (“Pieter”) Bosman married the 
farmer’s daughter and – since his  
brothers-in-law had no interest in 
agriculture – bought the land.  

More than 260 people are employed 
at Lelienfontein during the winter months, 
which – since growing and harvesting 
take place in summer – affords them 
virtual year-round employment. This is 
exceptional in the industry.

Bosman Family Vineyards was 
recognised earlier this year as a level 
two contributor to broad-based black 

economic empowerment in SA. This puts 
the company at the forefront of local wine 
producers in terms of its commitment 
to conferring ownership, management 
control, employment equity, skills and 
enterprise development to workers, as well 
as preferential procurement and social 
investment in historically disadvantaged 
individuals and communities.

The business previously received 
recognition from the Fairtrade 
organisation, which recognises  
companies internationally for ethical  
and environmentally sustainable  
business activity.

A large part of the Bosmans’ 
commitment to community upliftment stems 
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“There are about 120 family households on the various farms that 
1 000 people. Some of the families have lived and worked here 
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Grading vines at the Bosman Family Vineyards.

The Bosman house.

mailto:taste bosmanwines.com
mailto:neil@bosmanwines.com
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from the fact that many of its members 
have worked the land for almost as long 
as the family.

“There are about 120 family households 
on the various farms that make up the 
property, which means our community 
comprises over 1 000 people. Some  
of the families have lived and worked  
here almost as long as ours,” says MD 
Petrus Bosman.

“Nearly one-quarter of the workforce 
has been here for more than 20 years. 
We employ very few seasonal workers 
and there’s no discrimination between 
men and women when it comes to pay 
and benefits.”

Rita Andreas is a trustee of the  
Adama Workers’ Trust, which has a  
30% shareholding in Bosman Family 
Vineyards and a 5% shareholding in  
the Lelienfontein operation.

The trust is named after Adam “Adama” 
Appolis, who worked the farm with 
Petrus’s great-grandfather and whose 
genes can be found in about 50 of over 
250 current employees. 

Rita is a fifth-generation descendant. 
“For every Bosman on this farm, there’s 

an Appolis,” she says. “I was born here 
and worked these vineyards as a young 
girl. I’ve done almost everything on this 
farm that it’s possible to do.

“In 2002, after the Bosmans 
encouraged and paid for me to attend 
as many classes as I could, I moved out 
of the fields and into the office – first as 
a Personnel Officer and more recently as 
Human Resources Manager.”

Rita’s also the Business Skills 
Development Facilitator and, as such, is 
responsible for identifying the training 
and development needs of the Bosman 
business and ensuring that – where 
possible – existing workers benefit from 
skills development opportunities.

“Our commitment to empowering 
workers began long before 2008,  
when we set up the Adama Trust and 
conducted what remains one of the  
largest agricultural land and business 
reform transactions in the wine industry,” 
says Petrus.

In terms of a farm equity initiative, the 
Bosmans ceded a 50% share in three 
farms (430ha in extent). 

“The quality of life in our community has 

improved enormously, thanks to investment 
in social facilities and services,” maintains 
Petrus. Skills levels have improved – not 
just in technical aspects of the business, 
but also in the acquisition and cultivation 
of life skills.

“In return, the business has prospered 
fantastically. Revenue’s doubled. 
Absenteeism has decreased remarkably 
and our workforce turnover stands at a 
mere 2% a year.”

Much of the business’s profits are 
reinvested in the trust which, Petrus 
reveals, has grown to the extent that 
“potentially we’re able to spend more than 
R1 million a year on social and community 
development projects”.

These include a daycare centre, 
a karate club, a music school, a 
neighbourhood watch, women’s and youth 
clubs, a farming library and the Adama 
retirement home for the care and housing 
of retired workers.

If you enjoy grapes – whether as raisins in your breakfast muesli, succulent off the 
vine or bottled – it’s extremely likely you’ll have encountered the Bosman family of the 
Western Cape… though you might not realise it. &�
+�*
����*�

make up the property, which means our community comprises over 
almost as long as ours.”

The tasting room.

A Bosman community play park.
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ADVERTORIAL

THE GANT EFFECT
GANT’s Summer 2013 collection retains its iconic and authentic American East Coast heritage, which has been synonymous with the 

brand since its inception in 1949. 
This season GANT takes men on a journey to some of the most desirable coastal cultures around the world – from the upbeat 

beaches of Brazil and exotic prints of India to nautically inspired themes from eastern Long Island, USA – delivering both smart and 
casual staples that are timeless, while remaining on trend.

KEY GANT LOOKS FOR THE SEASON:
The retention of the nautical theme, with the addition of subtle finishes that reflect military inspiration (such as the detailing on 

A range of swimwear that retains the sophistication of the GANT brand, yet 
is entirely functional.
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L E A D E R S  G A N T  A N D  K U R T  G E I G E R

ADVERTORIAL

Always at the forefront of premium and stylish apparel and footwear, New York-inspired Kurt Geiger is designed for 
contemporary and aspirational men. 

The Kurt Geiger Summer 2013 collection offers classic wardrobe essentials seamlessly integrated with seasonal on-trend items.  
The result: an effortlessly stylish solution that takes you from the office through to dinner with a simple switch of a blazer with 

interesting accents like our famous Kurt Geiger elbow patch.
KEY KURT GEIGER ITEMS FOR THIS SEASON: 

this season, but it’s accented with fresh orange and blue tones, which keep the sophisticated Kurt Geiger man stepping out in style.

FRESH FROM NYC



www.dorefashion.co.za

NEW
ONLINE STORE

Store  U73, Sandton  C i t y, Sandton  Dr i ve , Te l  +27 11 783 7316/7/8

http://www.dorefashion.co.za
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ROOM WITH 
A VIEW
Tucked into the cliff face above Cape Town’s 
famous beaches and overlooking the Atlantic 
Ocean is Cape View Clifton. While it has all 
the trimmings of a boutique hotel, the service 
and comforts give it the intimate feel of a 
stylish private home

Bikini, R600,  
Billabong. Sunglasses, 

R2 190, Giorgio 
Armani @ Sunglass Hut
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Headscarf, 
R3 420, Gucci. 
Blouse, R400, 
Mango. Shorts, 
R499, Country 
Road. Sandals, 
R299, Queue 

Shoes. Earrings, 
R2 180 and 

vermeil “onion” 
bracelet, R1 980, 
both Kirsten Goss
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hile large hotels with full-scale 
amenities are undoubtedly still 
essential requirements for many 
business people, there’s a 
growing demand for more 
intimate living spaces. 

This was the aim behind the 
refurbishment of the five-storey 

Kloof Rd property, owned by the Latimer family (who owned 
and sold Cambridge Foods to Massmart in 2010). “We wanted 
to create a home away from home,” explains Jessica Latimer 
(28), who – with her mother, Frith – was responsible for the 
revamp and personally oversees the daily functioning of Cape 
View Clifton.

“We aimed to create an understated, tranquil space, an 
extension of how our family homes feel. Few people have the 
time or energy to run a second home, but might prefer to be in 
a private home environment when on holiday or travelling on 
business. This is what we hope we’ve achieved for our guests,” 
she says.

With only five suites and two self-catering apartments, a private 
concierge service, an in-house chef and extremely efficient but 
discreet staff, this is luxury defined.

The overhaul of the property took a mere four-and-a-half 
months, starting with stripping and removing all interior finishes. 

The clean lines and stylish furnishing are a clear reflection of the 
duo’s love for Africa, while the decor palette incorporates neutral 
colours of the sand, sea and surrounding vegetation to allow for a 
seamless indoor/outdoor flow. Jessica only sourced locally, using 
suppliers such as Amatuli, Weylandts and @ Home.

Each suite includes a large bedroom and lounge area, a 
deluxe bathroom and a balcony overlooking the Camps Bay 
and Clifton beaches. The two self-catering apartments include 
two- and three-bedroomed suites for groups or families, living and 
dining areas, well-equipped kitchens and private balconies with 
a Jacuzzi. 

The in-house chef serves a delicious breakfast (also available to 
self-catering guests) and caters specifically for guests’ preferences. 
Meals can be taken in the dining area, on the deck overlooking 
the Atlantic or in the privacy of your room. Private dinners or 
small functions can also be arranged. The cuisine’s simple and 
fresh, with a carefully thought-out menu that draws on seasonal 
produce and trends. 

Rates from R2 700 a suite per day (low season) to R8 000 per 
day (peak season).

CAPE VIEW CLIFTON – 232 Kloof Rd, Clifton, Cape Town. 
 021 438 8748  reservations@capeviewclifton.co.za 
 www.capeviewclifton.co.za

mailto:reservations@capeviewclifton.co.za
http://www.capeviewclifton.co.za
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Curtis wears a shirt, 
R399, trousers, 
R899 and belt, 
R350, all Hilton 
Weiner. Leather 
slip-ons, R899, 
Cavalier. Najah 
wears a floral 
maxi dress, 

R4 200, Habits.
Chandelier 

earrings, R4 220 
and bracelet, 
R1 900, both 
Kirsten Goss
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Denim shirt, R599, Blue 
Collar White Collar. 501 
denim jeans, R599 and 
leather belt, R399, both 
Levi’s. Slip-ons, R899, 

Cavalier. “Keepall” bag, 
Louis Vuitton, R12 000.
Opposite: Clockwise, 
from top left: Dress, 

R5 700, LK Bennett @ 
Luminance. Patent leather 

heels, R399 and faux 
crocodile-skin bag, 
R399, both Queue 
Shoes. Sunglasses, 
R2 290, Versace @ 

Sunglass Hut. Earrings, 
R2 180, Kirsten Goss.
Silk printed top, R499, 
Ronald Sassoon @ Sissy 

Boy. Skinny denim 
jeans, R690, Jenni 
Button. Necklace, 

R4 000, Kirsten Goss

STOCKISTS:  Billabong, www.billabong.com/za ollar, 
www.bluecollarwhitecollar.co.za 
Roa

 
 

 
 

 

http://www.billabong.com/za
http://www.bluecollarwhitecollar.co.za
http://www.woolworths.co.za
http://www.jennibutton.co.za
http://www.kirstengoss.com
http://www.levis.co.za
http://www.louisvuitton.com
http://www.luminanceonline.com
http://www.queueshoes.co.za
http://www.sissyboy.co.za
http://www.sunglasshut.com/za
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This summer you simply can’t go wrong with denim. You’ll 
see it everywhere, in all sorts of designs and every shade of 

blue. Colour-blocked and stone-washed denims are making an impact too. Here are some of our favourites

style
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How would you describe your style? It’s a blend of my 
favourite elements from contemporary bushveld living, 
urban loft space influences, Scandinavian minimalism 
and aspects of the Karoo farm style. We use locally 
sourced materials to tell this 
contemporary, fresh African tale. I 
strive to create spaces and objects 
that are luxurious, comfortable and 
sensuous, while soothing to the soul.
What inspires your designs? SA’s 
unique places. African botanicals 
are a continual source of inspiration 
– think proteas, acacias, fynbos and 
aloe motifs. Architectural spaces and 
urban landscapes play a big role – 
you’ll even find Jo’burg’s skyline on some designs. We 
also collaborate with other South African manufacturers 
and designers, like our local fabric collection seen in our 
Shweshwe and Drum-inspired throw cushions. 
What can we find in your shop? Hardwood furniture, 
ceramics, lighting, art, handmade gifting, natural 
bathing cosmetics, decor, clothing, scarves and bags, 

organic teas and coffees, as well as kitchen 
consumables. Each item tells its own story.

What are you loving right now? Our 
outdoor Cube Fynbos Daybed 
(R21 600) and our Symbols of 
the City Homeware Collection. 
Top design tip? Stick with what you 
love, even if it’s not the latest trend. 

Make it personal. Fall in love with 
every piece you buy. Surround yourself 

with items that create an inspirational story.
Must-have item for summer? Our hand-painted ceramic 
botanical aloe salad bowl (R1 000) with Karoo salad 
servers (R450). 

 011 447 2142  www.essentialliferetail.com 

ESSENTIAL LIVING
&�
0�����
���-��

Adrian Lombard’s love of indigenous stories is ingeniously translated into luxurious objects aimed at 
nurturing the senses. They can be seen at his store, Essential Life

From left: Skinny jeans, R999, 
Ronald Sassoon @ Sissy Boy.  
Denim jeans, R2 800, G-Star 
Raw. Boy patch denim shirt, 

R699, Ronald Sassoon @ Sissy 
Boy. Western denim jacket, 

R999, Ronald Sassoon @ Sissy 
Boy. Denim shorts, R150, Free 

2BU @ Edgars. Chambray 
flared skirt, R200, Free 

2BU @ Edgars

http://www.essentialliferetail.com


 www.shoplouharvey.com

Back to 
the future

� 	

Since your man may be sporting a 
moustache in support of cancer research 
this month, you can do your bit too by 
buying shoes. Lilikoi’s new release from 
Petite Jolie, a Brazilian footwear label, 
takes a colourful and fun approach 
to flops and summer footwear 
(R299-R799), while donating all the 
profits to cancer research, patient 
support and public awareness through 
Can-Sir, SA’s premier non-profit and public 
benefits men’s organisation.

 www.can-sir.co.za or www.lilikoishop.co.za

GUILT-FREE SHOPPING

c 

co.za

G

Durban designer Lou Harvey has a knack 
for recreating classic styles with a modern 

twist. Her flamboyant designs range 
from accessories to soft furnishings, all 

manufactured in SA. We love her eye-catching 
fabrics and fun use of colour, particularly on 

her laminated bags and coolers. Stocked 
in 250 stores nationwide, Lou Harvey is 

now also available in the USA, the UK and 
Australia. 

UPBEAT 
ELEGANCE
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STOCKISTS: www.blackbettydesign.com www.edgars.co.za 

http://www.can-sir.co.za
http://www.lilikoishop.co.za
http://www.blackbettydesign.com
http://www.edgars.co.za
http://www.utique.co.za
http://www.shoplouharvey.com
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&ritish comedian Brand – 
who’s described himself 
as a “S&M Willy 

Wonka” – was kicked out of 
the Italia Conti Academy of 
Theatre Arts for bad behaviour, 
whereafter he tried being a 
postman. He was motivated 
by the idea of getting sex from 
housewives, but quit three 
weeks later, after realising that 
housewives don’t really have 

sex with postmen. 
As his career developed, 

so did his outrageous antics. 
Brand received death threats 
for referring to former 
American President George 
W Bush Jnr as “a retarded 
cowboy fella who, in England, 
wouldn’t be trusted with 
scissors” while hosting the 
MTV Awards. MTV fired him 
for pitching up in an Osama 

Bin Laden costume after 9/11. 
This vegan Casanova, who 
suffers from attention deficit 
disorder, gained further 
notoriety by marrying Katy 
Perry and asking for a divorce 
14 months later via SMS. His 
appearances in Hollywood 
films like Rock of Ages, 
Forgetting Sarah Marshall and 
Arthur were upstaged only by 
his autobiography, My Booky 

&��/0
'/

$4!
�#�!
Don’t be fooled by his disarming charm, witty comebacks and 
manic manner. Russell Brand, here on his Messiah Complex 
world tour, may be a loose cannon, but he’s one hell of an 
intellect. ?�	B�������	2��:��

Wook: A Memoir of Sex, 
Drugs and Stand-Up (Hodder 
& Stoughton). 

Brand’s book tells an 
intimate tale of a troubled 
childhood which included 
drug addiction, all manner 
of abuse, Olympic-style 
heterosexuality, mild criminality 
and even vagrancy. His 
drug-dabbling eventually 
progressed from marijuana to 
a full-blown heroin habit. 

Now a decade clean, Brand 
practises daily meditation, 
believing that what a person 
tries to achieve through 
drugs is equally achievable 
through spiritual channels. 
His second memoir, Booky 
Wook 2: This Time It’s Personal 
(HarperCollins), discusses 
his now sober thoughts on 
success. He told Larry King: 
“Our culture’s spellbound 
by fame and it’s used as 
a distraction for more real 
and important things. We’re 
used as a diversion; we’re 
objectified by fame. They 
simplify you into a womaniser 
or a cad and use you.” 

Brand believes our culture 
celebrates materialism and 
consumerism, and its icons 
always fail to measure up 
adequately. “It makes you feel 
perpetually inadequate – too 
thin, too fat, too this or that. 
I’ve found everyone has a 
beauty within. If you find and 
accept this, you’ll be happy, 
regardless of external attributes 
and material things,” he says.  

All of which belies the 
conception that his latest 
sold-out world tour, Messiah 
Complex, is just a sacrilegious 
fest of inappropriate joke-
telling. Focusing on four icons 
(Ché Guevara, Mahatma 
Gandhi, Jesus Christ and 
Malcolm X), Brand will have 
you laughing, while re-
evaluating society’s approach 
to religious and political idols. 
The show will be in Jo’burg on 
16-17 November and in Cape 
Town on 19 November. 

 www.computicket.com

http://www.computicket.com


We love this large public sculpture by Kim 
Lieberman, entitled Human Intersection, for the 
Maboneng Precinct at Arts 
on Main in Johannesburg. 
Lieberman sews figures 
and buildings together 
with huge pieces of 
handmade cable lace 
to represent the way our 
thoughts penetrate our 
surroundings and our 
ideas intersect each other.

November’s the month for concerts. There’s the Dave Mathews Band (30 November at the Grand Arena in 
Cape Town before they head to Johannesburg), Suzanne Vega (2 and 3 November at the Paul Cluver Forest 
Amphitheatre in Cape Town and Montecasino, Jo’burg) and Simple Minds (1 and 2 November at Carnival 
City, Jo’burg and 3 November at Grand Arena in Cape Town). You can also catch Freshlyground (30 
November at Emperors Palace, Jo’burg), the Table Mountain Blues Summit (22 and 23 November at Hillcrest 
Quarry, Cape Town) and the Gugulethu Jazz Festival (2 and 3 November at Gugulethu Stadium, Cape Town). 

 www.computicket.com
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Don’t miss Nik Rabinowitz taking 
the Pistorius out of everything 
from the donkey meat in your 
burger to the crocodiles of 
Limpopo. No political or social 
landscape is safe. Catch his 
show, Stand-Up, at Cape Town’s 
Baxter Concert Hall from 26 
November-11 January.  

 www.computicket.com
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Above: 
Freshlyground 
and Suzanne 
Vega.
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My debut album, The Rush, 
has been the most exciting 
adventure of my life. I couldn’t 
be more proud and thankful.
My sound isn’t confined to 
one genre, as it has deep 
house and drum ’n bass 
influences. I did a drum ’n 
bass track with GoodLuck’s 
Juliet Harding.
I write songs to express 
and share my experiences 
through music. 
I like music that makes you 
enjoy the production, as well 
as lyrical content that makes 
you think.
My vocals are dry and husky, 
but – thanks to my mom – I’ve 
learnt to control my falsetto 
really well. I tried to expose 
myself vocally in various ways 
on the album.
Collaborations with the likes 

of AKA, Crazy White Boy 
and The Kiffness allowed me 
to showcase my ability to 
compose and write music. It’s 
easier when you work with 
such talented people.
I chose to cover Indie.Arie’s 
Brown Skin because it’s 
simply one of the greatest 
songs ever. I teamed up with 
Mr Sakitumi and GoodLuck’s 
Ben Peters on production.
A South African Music 
Award would be incredible, 
especially now that I’ve been 
lured by the nomination for 
Record of the Year for the 
vocals I did on GoodLuck’s 
Taking it Easy.
A year from now I’d like to 
still be working in the music 
industry and helping it grow. 
There’s so much talent in our 
country that goes unnoticed.

Katie Melua: Ketevan
It’s been 10 years since Melua released her smash 
hit, The Closest Thing to Crazy and Ketevan (her 
Georgian surname) sees the 29-year-old in familiar 
pop-meets-blues-meets-jazz territory. She won’t be 
winning any awards for innovation, but if it’s no-

frills quality you’re after, you can’t go wrong with her sixth album.

b b

Arctic Monkeys: 
AM
The fifth album 
by the UK 
foursome is 
impressive. From 
Alex Turner’s sharp lyrics to the 
killer tunes, the Arctic Monkeys 
have produced one of the year’s 
best rock 'n roll offerings.

Rising electronica star Mathew Gold chats to 
Sawubona about his debut album, arm candy at the 
SA Music Awards and creative collaborations
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Essential listening

http://www.webtickets.co.za


A TRADITIONAL 
AFFAIR

The recent 8th annual South African Traditional 
Music Achievement (SATMA) awards in 
East London were a resounding success. 

Sawubona salutes this celebration of our rich 
musical diversitymusical dive

ADVERTISEMENT
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SATMA awards 
founder Dumisani 

Goba with his daughter 
Amanda, presenting 
the Best Traditional 
Music DJ award.

Mtshengiseni 
Gcwensa of 
Amageza 

Amahle accepting 
his Song of the 
Year award.

SATMA CEO 
Nonyamezelo 

Sotomela with the 
COO of the SABC, 

Hlaudi Motsweneng, 
presenting the Song of 

the Year award.

Eastern Cape 
Premier Noxolo 
Kiviet opening 
the ceremony.

National Heritage 
Council CEO, 

Advocate Sonwabile 
Mancotywa, presenting 

the Best Traditional 
Radio Music 

Programme award.

mailto:ceo@mgb.org.za.
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Amarula is the only South African 
brand to make it onto the list of 
the world’s top 100 premium 
spirit brands, according to Impact 
Databank, a drinks statistics and 
analysis company. The list features 
brands that sell in excess of one 
million nine-litre cases annually. 

Amarula cherry pop
 15ml Amarula
 7,5ml Oude Meester 
Peppermint Liqueur
 7,5ml maraschino  
cherry syrup
 Maraschino cherries

In a double-shot glass, first pour 
the cherry syrup. Then, over 
a teaspoon, gently pour the 
peppermint liqueur, followed 
by the Amarula, so that distinct 
layers are formed between each. 
Garnish with a maraschino 
cherry. Drink all at once to taste 
the combined flavours.
Serves one.

 www.amarula.com

If dark chocolate is your pleasure, let your tastebuds savour the 
new Lindt Excellence Dark 90%. The cocoa’s intense and rich, 
but surprisingly lacking in bitterness. 
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WHAT’S 

ON

FOR THE WINE RACK
The highly anticipated Haute 
Cabrière 2013 Chardonnay 
Pinot Noir, R80, is here and 
lives up to the expectations 
of a beautifully balanced 
and elegant blend. 

Spier 21 Gables Pinotage, 
R153, is produced by a 
vineyard situated close to the 
ocean and exposed to the 
cool False Bay breeze, which 
makes it rich and full-bodied. 

Definitely one to pull  
out when you want to 
impress your guests,  
KWV Reserve Shiraz, 
R57, is full-bodied with a 
lingering aftertaste.
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http://www.lekaplifestylefair.com
http://www.foodwinedesign.co.za
http://www.webtickets.co.za
http://www.helderbergwinefestival.co.za


http://www.brunorosa.co.za
http://www.baiarestaurant.co.za
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When Charley Boorman talks about his travels and adventures, his 
eyes have a sparkle that’s only evident in people living outside the rules 

society’s laid down for the rest of us 
Words: Bryony McCormack. Photographs: Andrew King



�harley’s in SA to start his next 
adventure, a three-part motorcycle 
journey around the subcontinent, 
created to “give motorcycle fanatics 

and amateur adventurers an introduction to 
Africa. It’s also, selfishly, a way to come back 
and ride in SA and not have to pay for it!” His 
cheeky grin and brash honesty, combined with 
his impressive list of expeditions, published 
books and TV shows make him an extraordinary 
person with whom to spend a rainy afternoon. 

Charley was born into the intrepid lifestyle 
of travelling. His father, a Hollywood director, 
trekked his children around the globe with his 
work. “There were four kids – my three sisters 
and I – and his films were often in quite difficult 
locations, so we travelled with him. We were 
thrown into his movies as cheap cannon fodder, 
as he always asked: ‘Why employ children 
when I can just use my own?’” 

He met actor Ewan McGregor 17 years ago 
on a movie set and an instant friendship, built 
on a shared love of motorbikes and travelling, 
was formed. Next year will mark 10 years since 
he and Ewan set off on their first motorbike 
expedition, Long Way Round, a journey that 
took them from London to New York via Europe 
and Asia. Contrary to what you’d probably 
assume of two celebs, Charley was struggling  
to fund the four-and-a-half-month adventure, so 
the idea of writing a book and making a TV 
show to monetise it was born. Suffice to say, the 
rest is history. 

 “The idea of the African adventure came 
about from people saying to me: ‘I wish I could 
do what you did, but it seems like such a big 
thing to do.’ Actually, it’s not. Thousands of 
people have done it before,” he says.

The reasons for not doing it are usually the 
same, explains Charley: not enough time, not 
knowing where to go or what to do, and the 
belief that Africa’s “dangerous”. 

“So I thought: ‘Wouldn’t it be a great idea to 
take a bunch of people and organise the bikes, 
the routes and the accommodation, and give 
them an introduction to Africa?’” 

With space for about 25 riders and the option 
to ride 650s, 800s or 1200s, the group of avid 
adventurers comprises Australians, Japanese, 
South Americans, Europeans and Turks. The 

route’s split into three legs. “The first leg is mostly 
offroad, the second one’s on tarmac and the 
third one’s a bit of everything, so people can 
choose what they want,” says Charley. 

Riders will depart from Cape Town and 
travel up the West Coast, through the Fish River 
Canyon up the Skeleton Coast and across the 
Caprivi Strip to the Victoria Falls in Zambia. 
The second leg stretches from Zambia to 
Malawi, then on to Mozambique, finishing in 
Johannesburg. The final leg takes the riders from 
Johannesburg back to Cape Town via Lesotho.

Led by Charley himself and friend and fellow 
bike fanatic Billy Ward, the adventurers will be 
accompanied by a paramedic, a mechanic and 
two support vehicles. “One vehicle takes the 
paramedic and mechanic, and the other carries 
clients who don’t want to ride on the back of a 
bike, but still want to share the experience with 
their partners.”
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Charley’s self-confessed dyslexia was the 

reason he originally opted to record video 
diaries of his and Ewan’s 2004 Long Way 
Round adventure. This, in turn, led to the TV 
series and DVDs, and was the brainchild for 
financing all his future trips. 

In 2006 Charley attempted the Dakar Rally. 
While he didn’t finish, due to breaking both his 
arms, his Race to Dakar was made into another 
successful TV and DVD series. 

In 2007 he and Ewan again teamed up, 
riding their bikes from Scotland across Africa to 
Cape Town. The trip was documented for TV and 
in a book entitled The Long Way Down (Atria).

Charley took a break from his regular means 
of travel in 2008 and set off on a slightly 
different endeavour, By Any Means. Travelling 
from Scotland to Sydney, Australia, he used any 
means of transport he could – including a car, a 
bus and an elephant. 

In 2009 he undertook the second half of 
By Any Means, this time back on his trusty 
motorcycle, and finished the adventure in  
Tokyo, Japan. 

In 2011 he tackled Canada by motorcycle in 
Extreme Frontiers. “We did all sorts of stupid 
things and got ourselves into all kinds of trouble,” 
he says, grinning. 
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“When I first started 
[biking], I remember joking 

with Ewan, thinking it 
wouldn’t change me, but it 

has,” says Charley.
“It’s opened my eyes to  

the world. It’s made 
me more patient and 

accepting of people. The 
more I travel, the more 
worldly I become. Now 
I could be flown into or 

dropped off at any place 
in the world and no longer 

have culture shock. I’ve 
become more resilient. 
“It’s taught me to make 

hard decisions. Everything 
that could go wrong did 
go wrong in Mongolia. It 
was the first time I realised 

that I was on a proper 
adventure. I remember 
thinking: ‘If something 

goes wrong here, we’re 
in trouble…’ You realise 

that whatever decision you 
make is the final one. 
You have to live with 
the consequences.

“It taught me that family’s 
important. I try to finish the 
TV shows at the beginning 

of the summer holidays 
so that my wife and two 
kids can come and meet 
me. They’ve been around 
Africa and to Japan, USA 
(New York) and Australia. 
I organise to go back to 
the nice places and re-do 
little bits and pieces of it 

with them, so they at least 
get an idea of what 

I’m doing.”
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1 It lowers your diabetes, 
heart attack and stroke 
risks – even if you’re 

overweight. In the past, being 
overweight was cited as one of 
the biggest risk factors for the 
development of diabetes, coronary 
disease and stroke. However, 
epidemiologist Steven Blair, a 
Professor of Public Health at the 
USA’s University of South Carolina, 
found that being overweight and 
moderately fit puts you at a lower 
diabetes and heart disease risk 
than an unfit person of normal 
weight. According to Andrew 
Heilbrunn, Head Biokineticist 
at Johannesburg’s Centre for 
Diabetes and Endocrinology                      
(www.cdecentre.co.za), Blair’s 
ongoing study confirms inactivity 
as a far greater risk than high 
cholesterol, high blood pressure, 
diabetes and obesity, and answers 
a very important question: Is it more 
important to lose weight, or to do 
regular exercise and become fit, in 
order to prevent diabetes and heart 
disease? Since it seems that relative 
fitness, even if you’re overweight, 
does offer protection against these 
chronic conditions as well as certain 
cancers, a low/normal body weight 
is no longer an excuse for being a 
couch potato. Heilbrunn suggests 
45-60 minutes of moderate-intensity 
activity every day. 

2  It reduces your breast cancer 
risk. Exercise may well 
lower a woman’s cumulative 

exposure to oestrogen and 
progesterone, thereby inhibiting 
cancer of the breast, says Dr 
Carol-Ann Benn, a surgeon with a 
special interest in the disease. A 
study in the New England Journal 
of Medicine evaluated the impact 
of physical activity, both at work 
and during leisure time, on the 
risk of breast cancer in a group of                  
25 624 pre- and post-menopausal 
women. They adjusted the results 
for variables such as age, weight, 
the amount of fat eaten in their diets 
and the ages at which they had 
their first children, and reassessed 
them over a five-year period. 

GET
Aside from the fact that physical inactivity is the most important modifiable 
health behaviour for chronic disease, according to Carol Propper, Professor 
of Economics at Bristol’s Centre for Market and Public Organisation in the 
UK, here are five more excellent reasons to get up and active 
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The result? Women who exercised 
for four hours a week during leisure 
time had a 37% reduction in the 
incidence of breast cancer. The 
importance of exercise was also 
highlighted at the 13th St Gallen 
Breast Cancer Conference in 
Switzerland recently. Experts from 
virtually all the major co-operative 
groups and centres worldwide 
who are actively engaged in basic 
and clinical research, as well as 
in clinical management of breast 
cancer, presented their latest data, 
which clearly demonstrates that 
“women diagnosed with breast 
cancer who exercise have better 
survival rates than those who 
don’t”, says Benn.  

3  It improves memory and brain 
function. According to the 
Seattle-based Fred Hutchinson 

Cancer Research Centre, recent 
studies confirm that regular exercise 
not only impacts positively on your 
physical health, but also does good 
things for your memory and brain 
function, post-treatment fatigue, 
recurrent malignancy and the risk of 
new cancers. While the American 
Medical Association reports 
that exercise improves cognitive 
(memory) function in older adults 
with subjective and objective mild 
cognitive impairment, with the 
benefits apparent after six months, 
research consistently reveals a 
20% improvement in memory and 
brain function following moderate 
aerobic exercise such as walking 
for 45 minutes three times a week. 
It’s believed that aerobic exercise 
increases both the production of 
molecules that carry brain signals 
and the connections between cells 
where these molecules work, as 
well as increasing the creation of 
new brain cells in the areas of the 
brain that control memory, complex 
thought and decision-making. 
Aerobic exercise seems to be the 
key here: while stretching and 
strength training also offer vital 
health benefits, they don’t deliver 
in terms of memory and brain 
function. What’s more, exercise has 
been shown to be a powerful anti-
depressant and mood-lifter, inducing 
a sense of physical well-being.  

4 It enhances your sex life. 
When you exercise, several 
things happen in your body 

that result in improved sexual well-
being and function, explains sex 
and relationship therapist Catriona 
Boffard, including an increased 
heart rate and better blood 
flow. This is extremely important 
sexually, as in order for both men 
and women to become aroused, 
vasocongestion needs to take place 
in their genitals – in other words, 
a man’s erection and a woman’s 
natural lubrication are caused 
by increased blood flow to these 
areas. Getting your heart rate up 
will also give you greater stamina, 
so you and your partner can have 
sex for longer, while exercises 
such as yoga and Pilates increase 
your overall flexibility – handy for 
challenging sexual positions and 
bedroom marathons! Furthermore, 
with obesity reaching pandemic 
proportions around the globe, 
exercise may also help men avoid 
diet-induced erectile dysfunction 
(according to www.sciencedaily.
com). Researchers at East Carolina 
University used rats on a junk food 
diet to test the effects of aerobic 
exercise and discovered that it 
improved both erectile dysfunction 
and the function of blood vessels.

5 It helps you live longer. 
Even a little exercise 
goes a long way, helping 

you achieve and maintain a 
healthy weight in conjunction 
with a kilojoule-controlled diet, 
strengthening bones and muscles 
and increasing the longevity and 
quality of life. New research 
from Harvard Medical School 
has revealed that as little as 
two-and-a-half hours of exercise 
a week can dramatically reduce 
your heart disease risk, says 
registered dietician Anika 
Barnard of the Heart and Stroke 
Foundation of SA. Double this to 
five hours and you’ll decrease 
your chances of heart attack, 
angina and bypass surgery by 
20% if you’re a man, and – 
surprisingly – by 33% if you’re 
a woman. In addition, a study 
co-authored by epidemiologist 
and Harvard Professor I-Min Lee 
has shown that people who walk 
briskly for 75 minutes each week 
(about 11 minutes a day) live 
1,8 years longer than those who 
are sedentary, while exercising 
for the recommended minimum 
of 150 minutes a week (22 
minutes a day, or 30 minutes a 
day, five days a week) gain 3,4 
years in life expectancy.
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Vitaforce 
Nutri-B Advanced 
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  Take the stress test. Visit www.TheStressSpecialist.co.za

All vitamins, minerals and other supplements should be used as part of a balanced diet.
Available at all leading pharmacies, Dis-Chem & Clicks. Customer Care: 0860 744 744
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Stress comes in many forms and everyone experiences stress in one way or another, whether it is at work, home or during your studies. Vitaforce Nutri-B has 
developed a new range of products specifically to help you cope with your stress. Nutri-B Advanced is the new improved Nutri-B formula to help you cope 
with the stress of daily life. This winning formula now also contains Acti-B™ complex, Siberian Ginseng and Gingko Biloba.

In addition, Vitaforce Nutri-B now also brings you 2 brand new products: Nutri-B Calm and Nutri-B Revitalise. Nutri-B Calm is ideal for those periods 
when you feel overwhelmed and need to stay calm and focused. While Nutri-B Revitalise is designed for when you are feeling run down, exhausted and 
burnt-out. It provides essential nutrients to help restore energy levels and help the body adapt to stress. So, whatever kind of stress you are      
experiencing, you can rely on Vitaforce Nutri-B to help you cope.
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The Nedbank Tour de Tuli (TdT) cycle tour combines a 
challenging ride across three countries with giving back
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Clockwise, from top left: A playground of 
slick rock. The starting line at sunrise on day 
four. Children in Botswana welcoming riders. 
Attending to a mechanical challenge. 
Creating lifelong friendships. 

“It’s a real privilege to ride in the bush and 
through exclusive game reserves where you’d 
never otherwise get the opportunity to do so.”

http://www.childreninthewilderness.com
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Technology goes beyond what we see 
and touch. Your digital life probably 
involves online financial transactions, 
mobile communication, accessing 
government services and much more. 
We rely on sophisticated technology 
and manufacturers to ensure our 
interactions are safe. 

 IF YOU LIVE YOUR FINANCIAL LIFE ONLINE,    

 THEN YOU PROBABLY KNOW HOW  

 IMPORTANT AN OTP IS IN ENABLING  

 YOU TO SEND MONEY, PAY BILLS, SHOP  

 ONLINE AND APPLY FOR LOANS. THE  

 UNIQUE NUMBERS PUT BANKING AT YOUR  

 FINGERTIPS ANYWHERE, ANYTIME. 

 AN OTP IS AUTOMATICALLY GENERATED  

 AND TIME-SENSITIVE. IT PROVIDES AN   

 EXTRA LEVEL OF PROTECTION OVER  

 AND ABOVE THE USERNAME AND  

 PASSWORD AUTHENTICATION. 
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WELCOME TO THE WORLD OF CODES, MICROCHIPS AND ENCRYPTIONS
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First National Bank, winner 
of the 2012 World’s Most 
Innovative Bank of the Year 
Award at the BAI-Finacle 

Global Banking Innovation 
Awards, has registered a 

patent for transferring money 
using instant messaging 

platforms. The combination of 
mobile banking and instant 
messaging makes the idea 

patentable and revolutionary. 
The safety features related 

to this innovation haven’t yet 
been disclosed.

 ONE-TIME PASSWORD (OTP) 

http://www.execmobile.co.za


 www.gemalto.com
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An initiative of: Managed by:

technology

SMART ID CARD

Eric Billiaert, 
Director, 
Government 
Programs: 
Gemalto 
Gemalto’s 
been tasked 
by SA’s 
Department 
of Home 

Affairs with 
rolling out new 

smart ID cards to 
replace the green 

barcoded books. 
Gemalto’s offerings tap 

into various sectors such 
as telecoms, financial services 

and government.
 “The digital boom is clearly having an increasing 

impact on the way billions of people are living their lives. 
Our solutions create a secure and trusted environment 
to help end users make the most of the digital world: 
communicating by mobile, banking online, protecting 
their IT networks, accessing secure government web 
services, transferring money by mobile and commuting 
to work, etc,” says Billiaert. 

http://www.chpcconf.co.za
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motoring

The F-Type was something of a revelation to 
the motoring world this year. Jaguar’s new 
offering stands its ground as a modern-

day sports car with finesse. It was touted as 
the reincarnation of the legendary E-Type, but 
it drives far better than its grandfather did, 
while retaining the same sophistication and 
tempestuous character – and that’s just the way 
we like it. The 488-horsepower V8 I drove at 

the launch felt more like a muscle car than the 
gutsy 350hp V6 I had for a few days after the 
event. Neither of them disappoints. 

The V6 turns heads and I had to contend 
with hordes of admirers circling it at every 
shopping centre I visited. But would it ever 
cause traffic jams? The jury’s still out on  
that one. 
Price: R870 000-R1 426 100

MEMORABLE(�����Cars differ on many levels, but these are some 
we’ve enjoyed driving this year

The product of a creative genius doesn’t always 
have to be loud and imposing: it can hold back 
and simply let its excellence do the talking. 
We all like it when manufacturers make solid, 

bread-and-butter cars that are appropriately subtle 
and understated. We also appreciate it when they 

make vehicles that stand out in terms of both design 
and engineering. So we’ve selected some of the great 
cars we think we could live with on a daily basis. 
While many of them aren’t racers, they have very 
willing and able power plants that would make long-
distance trips a dream.

?�	3:�	0������

JAGUAR A<&+�



motoring

150  Sawubona  November 2013

The new Astra comes in three engine guises: the 
entry-level 1.6, the 1.4 turbo and a very refined 1.6 
turbo. We’ve yet to drive the 1.6, but can safely 
say the turbo engines are exceptional. We know 
this because the 800km route we took from Port 
Elizabeth to Cape Town was more than enough to 
put these engines through their paces. They survived 
being hurled around sharp bends and tight corners 
all the way to the Cape. Yet the story of the trip 
wouldn’t be complete without mentioning Ronnie’s 
Sex Shop. (Easy – take your mind out of the gutter: 
no hanky-panky business here! It’s just a pub and 
restaurant next to the R62 near Barrydale.) The only 
dubious sight you’ll see is that of many bras and 
panties suspended from the ceiling.  
Price: R239 900-R284 500

It was back in the late 1990s that 
the Japanese-made Lexus IS first hit 
the scene, followed by the second 

generation in the mid-2000s, but it never 
enjoyed quite the same market appeal as 
its German counterparts, such as the BMW 
3-Series, the Audi A4 or the Mercedes-
Benz C-Class. Having spent a few days 
behind the wheel of the 2014 Lexus IS 
350 F Sport, I’m almost convinced it could 
be a game-changer. There’s only one 
challenge: there aren’t many derivatives. 
It’s only available in one engine – the 
rampant 3,5-litre V6 six-speed automatic 
that’s offered in three trims: E, EX and F 
Sport. No smaller or diesel engines. While 
this sounds good to many motorheads, it 
spells misery to those who are conscious 
of the price of petrol in this country. The 
transmission’s buttery-smooth and the 
interior finishes are superb, although the 
centre console looks a tad dated.  
Price: R449 900-R553 900

I have a love-hate relationship with most station wagons, yet I’ve been 
on steady ground with Volvo estates since the introduction of the 850 
Wagon in the early 1990s. The V40, V50 and the current V60 have 

all endeared themselves to the hearts of those seeking extra luggage 
space in the premium segment. However, there’s more than just a big 
derrière to the updated V60: it also oozes style and refinement, while 
boasting enough room for groceries and golf bags. Other minor, but 
clever updates include an even bolder “iron mark” that emphasises 
the logo and windscreen washer nozzles which have been removed 
from the bonnet and are now tucked away under the wipers. The 
tailpipes are nicely snuggled inside the lower bumper – a perfect fit. 
At its launch in Cape Town, the V60 was majestic in the way it dealt 
with windy, scenic Chapman’s Peak – a memorable ride, indeed. The 
dynamic five-cylinder D5 turbo diesel was my pick of the lot.
Price: R340 500-R537 900
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Quality Green Safe Smart

www.ford.co.za
Visit FordSouthAfrica

All the benefi ts of a commercial vehicle with the comfort of a passenger
vehicle. Visit our website to fi nd your favourite all-new FORD TRANSIT.

Tie-downs
Tie-downs are located low 
on the sidewalls, increasing 
usable load area.

Load-through bulkhead
This innovative 3-metre
load-through bulkhead
is remarkable in its class.

Fuel-effi  cient
Take your business further 
with class-leading fuel 
economy of 7l/100km.

Floor liner*

Protect the fl oor with a tough, 
easy-to-clean fl oor liner.
*Optional .

Loadspace
Maximised loadspace 
combined with ease of use.

*Based on the TRANSIT being voted the 2013 International Van of the Year.

European model shown.

Retractable roof-rack*

Roof racks, which hold a capacity 
of up to 130kg, retract to improve 
aerodynamics and fuel-effeciency.
*Optional .

THE WORLD’S FAVOURITE
   VAN IS HERE*.
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http://www.ford.co.za
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Back to the Bush: Another Year in the Wild by James Hendry (Pan Macmillan)
This sequel to Hendry’s best-seller, A Year in the Wild (Pan Macmillan), tells the tale of the McNaughton 
brothers – Hugh and Angus – who spend a second year working at Sasekile Private Game Reserve in 
the Lowveld. Related through Angus’s weekly journal entries and occasional emails sent from family and 
friends, it’s a humorous account of 27-year-old, headstrong and pugnacious Angus, who must come to 
terms with loss, working as part of a team, finding romance and learning to be a big brother. His more 
emotional, younger sibling holds a senior position at Sasekile, but soon finds himself drunk with power, 
while the brothers’ even-tempered sister Julia and various wild characters add life and fun to the pages.  

This month’s 
top reads
Dystopia by 
James Siddall (Jacana)
Over the past two 
decades, people have 
been authoring memoirs 
that unabashedly recount 
their falls from grace. 
Dystopia’s been called the 
book James Frey, author 
of A Million Little Pieces 
(Doubleday), wishes he’d 
written. Siddall’s story as 
an arrogant, misogynistic 
journalist who believes 
he’s invincible is both frightening 
and touching. He becomes an 
alcoholic and this memoir – written 
in his third year of recovery – hides 
nothing of the dark world society 
often shuns and the pain he caused 
himself and others. A brutally 
honest account of the disease 
which still haunts him. 

Until I Say Good-Bye: My Year of Living With Joy 
by Susan Spencer-Wendel with Bret Witter (Two Roads)
Spencer-Wendel’s getting ready for bed one night when she notices 
that her left hand looks pale and scrawny. It’s two years before she’s 
diagnosed with amyotrophic lateral sclerosis – Lou Gehrig’s disease 
– an irreversible condition which destroys the nerves powering 
the muscles. Her doctors give her one year to live. This memoir, 
which she typed on her iPhone using only her right thumb, relates 
her determination to spend that time with her husband, her three 
children and extended family. Without a trace of self-pity, she writes candidly of her travels, 
her loves, the gradual betrayal of her body and the freedoms she’s forced to give up. An 
inspiring and deeply moving homage to living joyfully. 
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books

The New IQ: Use Your 
Working Memory to Think 
Stronger, Smarter, Faster 
by Tracy and Ross Alloway 
(Fourth Estate)
It was once believed that 
if you had a high IQ, you 
were destined for great 
success, but history’s shown 
that some super-intelligent 
individuals didn’t become 
leaders, scientists or 
founders of Fortune 500 companies: instead, they 
became janitors, office minders and even labourers. 
The Alloways attribute this to what they call the 
“working memory”. It’s not what we know, they say, 
but what we do with what we know that creates 
success. They provide a fascinating explanation of 
how the brain works and recount numerous studies 
done by themselves and other psychologists to 
prove their theory. More importantly, they maintain 
that working memory can be influenced by external 
factors and – like a muscle – can be strengthened 
with practice. The book includes three tests for your 
memory and 50 targeted exercises to sharpen it. 
– Jabulile Ngwenya

FOR THE WORKSPACE
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Sharing books is wonderful, but we’ve found additional, 
exciting ways in which reading can be enjoyed with others…

http://www.levenger.com
http://www.theliterarygiftcompany.com
http://www.theliterarygiftcompany.com
http://www.gonereading.com
http://www.sharp.co.za
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BRAIN TEASERS
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1. West coast city in the USA (3, 9) 
9. Anti-aircraft warfare (1, 1, 1)
10. National Prosecuting Authority  

(1, 1, 1)
11. Country in Scandinavia (7)
13. Music stored in compact form on 

this device (4)
15. Stressed (5)
16. Crazy about something (4)
17. Genetic material (1, 1, 1)
19. Eastern Province (1, 1)
20. Library of Congress (1, 1)
21. Cricketer de Villiers (2)
23. Short for Michael (4)
25. Country located on the Iberian 

Peninsula in south-western Europe (5)
28. Land of the free and home of the 

brave (7)
31. Impulsive (4)
32. Statistics (4)
33. Industrial relations (1, 1)
34. Getting your own back (9)
37. Intensive care unit (1, 1, 1)

40. Noise (3)
41. Desire (4)
42. Britain’s Prime Minister (5, 7)

0'6/3
1. Country that borders Egypt and is 

equally troubled (5)  
2. Beautiful island off Cape Cod (9)
3. Eminence (4)
4. Country in central-east Africa (6)
5. Nude (5)
6. The second-most populous country in 

the world, found in southern Asia (5)
7. Rotate (4)
8. Social grouping (5)
12. Respiratory system (1, 1)
14. Capital of 11 across (10) 
18. Network information service  

(1, 1, 1)
20. The capital and the largest city  

of Peru (4)
22. You are on this airline carrier right 

now (1, 1, 1) 
23. Capital of 25 across (6)

!�������	��	?����	?�����
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24. Time period (3)
26. The 14th-largest city in the 

European Union, found in the 
Czech Republic (6)

27. Exists (2)  
29. Municipal (5)
30. Stadium (5)
34. Total up (3)
35. Institute of Race Relations  

(1, 1, 1)
36. Non-governmental organisation 

(1, 1, 1)
38. Cape Town’s car registration (2)
39. Ultra-violet (1, 1)
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WORD SPIRAL: 1. June. 
2. Edge. 3. Eton. 4. Near.  
5. Rain. 6. Neon. 7. Nous.  
8. Sand. 9. Diet. 10. Tame. 11. 
Edit. 12. Tomb. 13. Beta. 14. 
Ayes. 15. Show. 16. Weep. 
KEYWORD: Stephen 

CROSSWORD: ACROSS: 1. San 
Francisco. 9. AAW. 10. NPA. 
11. Denmark. 13. Disc. 15. 
Tense. 16. Into. 17. DNA. 19. 
EP. 20. LP. 21. AB. 23. Mike. 
25. Spain. 28. America. 31. 
Rash. 32. Data. 33. IR. 34. 
Avenging. 37. ICU. 40. Din. 
41. Urge. 42. David Cameron 
DOWN: 1. Sudan. 2. 
Nantucket. 3. Fame. 4. Rwanda. 
5. Naked. 6. India. 7. Spin. 8. 
Caste. 12. RS. 14. Copenhagen. 
18. NIS. 20. Lima. 22. SAA. 23. 
Madrid. 24. Era. 26. Prague. 
27. IS. 29. Civic. 30. Arena. 
34. Add. 35. IRR. 36. NGO. 
38. CA. 39. UV

/��#�����

games

Fill in the grid so that every row, every column and every 3x3 box contains 
the digits 1 to 9, with no repeats. This means that no number is repeated in 
any row, column or box. 
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1

9

1514

10

8

16

1213

7

2 3

411

56
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1. Month
2. Verge
3. Public school
4. Close
5. Precipitation
6. Inert gas
7. Common sense
8. Beach grains

9. Slimming plan
10. Domesticate
11. Revise
12. Sepulchre
13. Greek letter
14. “Yes” votes
15. Exhibit
16. Sob

;8I092B	!5�8J  
Boy’s name 

Starting from 1, fill in the grid in a clockwise direction with four-
letter words. The last letter of each word becomes the first letter 
of the next word. If you have correctly filled in the grid, there 
should be a seven-letter key word reading across from 8.
�"�!�
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friend of mine 
loves collecting 
stuff (stuff that 
may be useful one 

day, but currently takes up 
space). Baths, light fittings, 
tyres, loops of surgical tubing, 
thingamajigs that you put 

on a thingamabob. Much 
of it sits in his garage and 
sometimes spills out. His 
wife, my dearest friend, is the 
opposite. She likes a place for 
everything and everything in 
its place. She’s an artist, but 
an organised one. He project-
manages for a living, which 
requires honed organisational 
skills, but prefers a Dr Seuss 
approach at home, things 
haphazardly piled on other 
things like the Cat in the Hat’s 
balancing act. When he 
leaves the garage door open 
for the entire neighbourhood 
to see, his wife yells: “Close 
the door! I feel like my house’s 
knickers are down!” – a 
hilarious anthropomorphism I 

only truly understood post-HFH 
(Housesitter From Hell).

I love going on holiday, but 
I hate leaving home. Not least 
because I have two Labradors 
which are part of my family. It 
breaks my heart to leave them 
behind and I worry about 

whether they feel abandoned 
when I disappear inexplicably 
from their lives. 

This time was no different. 
We were going away for three 
whole weeks and I wanted 
to make sure the right person 
looked after my home and 
animals. I was going through 
the same trauma, but we’d 
decided to try a friend of a 
friend who’d reliably housesat 
in the past. We met and she 
seemed nice and the dogs 
liked her.

The first sign that all 
wasn’t well? A phone call 
we received as we hit Cape 
Town. What type of music 
did the dogs like, HFH asked 
me earnestly. Unsure of how 
to answer, I replied that they, 
um, liked all genres. Harmless 

eccentricity, I reasoned. We 
called regularly, though, and 
became increasingly worried. 
Her responses were less 
eccentric, more unhinged. In 
the last call we made, HFH 
frantically asked whether a 
female friend of ours was 
in an accident. Perplexed, 
we questioned her, only to 
discover there’d been a storm 
and a photo of said friend 
had fallen off the wall and 
cracked. We decided to head 
home early. 

It was the longest drive 
home and when we finally 
pulled into our driveway, I 
raced inside. Straight to my 
dogs, which were cowering 
under a tree, where I found 
two ropes discarded. Oh! 
F%$#@ing! Hell! After time 
spent with them and many hot 
tears, I began to look around 
at what appeared to be the 
physical manifestation of a 
mental breakdown.

On the stairs, a mini shrine 
– a photo of me with candles 
around it. WTF!? Up the 
stairs, chewing gum stomped 
into the carpets and a candle 
burnt down directly on the 
wooden windowsill. Screech. 
In my stepdaughter’s room, 
her angsty teen poetry laid 
bare on her bed, surrounded 
by fluffy toys. Out onto the 
patio… what fresh hell was 
this? Braai ash and candlewax 
all over the tiles. I ran from 
room to room and horror to 
horror. My home had been 
violated, its knickers violently 
yanked off. 

HFH had rifled through 
our personal belongings and 
splayed them like mad Morse 

Code messages. It was her 
very own Apocalypse Now 
episode in my sweet suburban 
home. Horror has a face, 
alright – one I’d better never 
see again!

This year I’m doing a house 
swap with my good friend. 
She’s vowed to ensure my 
house’s knickers are clean and 
stay up at all times and I’ve 
promised the same. But if we 
get a little drunk on Christmas 
Day and show some lacy 
whale tail, all’s forgiven.

����������!���!!�!�
Be careful who you allow into your home – madness lurks in unexpected places. &�
����
08���

What type of music did the dogs like, she asked 
me earnestly. Unsure of how to answer, I replied 
that they, um, liked all genres.
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Love your smile.

Dr Bhupesh Bhika 
(BDS WITS)

Nelson Mandela

Square Dental

3rd Floor, South Tower, Nelson Mandela Square, Sandton
0861 900 009

mailto:info@eurogranite.co.za
mailto:sales@eurogranite.co.za
http://www.nmsdental.co.za
mailto:info@nmsdental.co.za
http://www.randcoin.co.za
http://www.bauerdewet.com
mailto:cornel@bauerdewet.co.bw
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110665www.skinrenewal.co.za  www.bodyrenewal.co.za

Gauteng: Bedfordview Brooklyn Fourways Illovo Irene Morningside Parkhurst Rivonia Sandton
Cape: Claremont Cape Quarter Stellenbosch Somerset West Willowbridge

Stockist of:

0861 SK IN SA
0861 7546 72

 Rejuvenation Packages
 Cellulite  Body Shaping

 Ageing Skin  Wrinkles
 Body Shaping
 Resistant Fat

 Stretch Marks  Batwing Arms
 Unwanted Hair

 Unwanted Veins
 Lax  Sagging Skin

 Sun Spots  Pigmentation
 Weight Problems

 Medical consultation
 3D Cellulite Solution  Velashape
 Botox  Fillers  Dermapen
 Cryolipo Fat Freezing  Accent™
 i-lipo Laser Lipolysis
 Carboxytherapy
 Laser Hair Removal
 Laser Vein Removal  Sclerotherapy
 Titan®  TriPollar™
 Demamelan  Medical Peels
 Slender Wonder

���������������������
���������������������������

info@laserderm.co.za     www.laserderm.co.za
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Choose the Most Advanced 
Aesthetic Treatment

Genop Healthcare (Pty) Ltd. (Co. Reg. no. 1984/011575/07). 72 Morkels Close, Capital Hill  
Commercial Estate, Cnr of K101 and Le Roux Road, MIDRAND. © 2013  www.genop.co.za  
 06/2013/TC/90

AeAeststs hehetiticc TrTreaeatmtmenentt
& REVEAL MORE BEAUTIFUL, 
TOUCHABLE SKIN.

 Permanent  ha i r 
reduct ion

 P igmented  
les ion removal

Acne scars

Contact us on 
011 545 9300
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With a passion for style, proportion and detail, Nefertiti Designs specialises in the design and 
manufacture of hand carved wooden furniture, incorporating a full turnkey design and decor 
service. Enquire about our brand new Italian import range of luxury accessories - Riviere.

Contact us on Tel: +27 11 784 9601 or +27 11 783 2882  Cell: +27 82 823 1100
Email: info@nefertitidesigns.co.za  Website: www.nefertitidesigns.co.za

You too, can look good,
by changing your lifestyle!

  6 Weeks

  6 Injections

  Medical Solution

Contact us on tel: +27 11 803 3299
www.nodiet.co.za / info@nodiet.co.za

Disclaimer: The content of the above advertisement is not 
intended to represent or guarantee that everyone will achieve 
the same or similar results. Only effective when used in combination 
with a kilojoule-controlled eating plan. T’s & C’s apply. 
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To verify if a machine is genuine, contact the only Zeltiq
distributor in South Africa:

STERN LASER (PTY) Ltd  www.sternlaser.co.za
Contact Ian on 082 551 5938

DON’T BE FOOLED BY IMITATORS WHO CLAIM TO
HAVE A GENUINE ZELTIQ COOLSCULPTING MACHINE
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Sandton              
Bedfordview
Dainfern      
Dunkeld              
Hyde Park           
Parkhurst      
Rynfield      
Pretoria               
Waterkloof         
Lynnwood     
Claremont          
Century City      
Rustenburg       

011 783 9483
011 450 1690
011 469 3752
011 341 0580
011 325 5007
011 447 7270
011 849 0238
012 460 4646
012 460 7047
012 348 1818
021 683 5060
021 552 7220
014 592 9204

The procedure is performed on both men  
& women under medical supervision.

With patented built-in safety measures,
CoolSculpting is the ONLY cold based,

non-surgical body contouring treatment
that is FDA cleared, CE maked as a Class IIa
medical device, and has the most medical

approvals worldwide.  Treatments from R6000

http://www.sandtonbeauty.co.za
mailto:contact@premier.mu
mailto:info@nodiet.co.za
http://www.nodiet.co.za
http://www.sternlaser.co.za
http://www.nefertitidesigns.co.za
mailto:info@nefertitidesigns.co.za
http://www.lifesculpt.com
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Manufacture  Wholesale  Retailers
www.tentco.co.za

Tel: +27 11 397 6451/2
Fax: +27 11 397 6421

tentco@worldonline.co.za
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Advertise your 
business here...

Contact Ellen Batshegi on 011 300 6700 
or email: ellen.batshegi@ndalomedia.com
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http://www.premierhotels.co.za
mailto:tentco@worldonline.co.za
mailto:ellen.batshegi@ndalomedia.com
http://www.tepepfabrik.com.tr
mailto:info@tepepfabrik.com
mailto:sandtonmed@ibi.co.za
mailto:mwzunaid@iafrica.com
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Sawubona... Welcome on board and thank you for flying South African 
Airways (SAA). We promise to do everything possible to ensure that  
you have an enjoyable flight. The Welcome to our World section is 
carefully put together so that your in-flight experience is a comfortable 
one. Should you be unable to find what you are looking for in this 
section, or simply need more information, please contact our friendly 
cabin crew members for assistance.

WELCOME ON BOARD

168  Crew talk

170  In-flight entertainment

176  Voyager loyalty 
programme news

178  Meet our global 
alliance partners

180  Flight timetables

182  Maps and routes

192  Our fleet

194  Customs information

196  In-flight comfort

198  Safety and security

202  Air travel tips: Beating 
flight fatigue
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crew talk
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Naeema Parker (24) was recently named Cabin Crew Member of 
the Month. She tells Vuyokazi Mnyengeza how she gets it right
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embrace yourself. 

balance your job. 
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BBBEE LEVEL 
THREE COMPANY
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in-flight entertainment

VIDEO SELECTION 
AIRBUS A340-200
THE MOVIE LINE-UP ON THE A340-200S IS PARTLY REFRESHED EVERY MONTH AND 
CONSISTS OF A COMBINATION OF BLOCKBUSTERS AND CLASSIC CHOICES

ECONOMY CLASS MAIN SCREEN MOVIES

ANASTASIA (Classic Choice)
 

A young girl heads from Russia to Paris, 
hoping to learn if she really is the long-
lost Grand Duchess Anastasia, only 
to find unexpected love complicating 
matters of identity.

SHANGHAI CALLING (Blockbuster)

A New York attorney is sent to Shanghai 
on business, where he finds himself in 
a legal mess that threatens his career. 
With the help of a relocation specialist 
and her contacts, he soon learns to 
appreciate the wonders of Shanghai.

THE LAKE HOUSE (Classic Choice)

A lonely doctor who once occupied 
an unusual lakeside home begins 
exchanging letters with its newest 
resident. When they discover that 
they’re actually living two years apart, 
they must try to unravel the mystery 
before it’s too late.

SAA provides 
you with the 
finest in-flight 

entertainment. The line-up 
available on the various  
aircraft types in the SAA fleet 
is in the Sawubona in-flight 
magazine and a separate     
in-flight entertainment guide  
called , which you 
can find in the seat pocket on 
dedicated flights. 

Sawubona gives you the 
best blockbusters, short features 
and audio selection for our 

domestic, regional  
and international destinations 
on the Airbus A340-200,  
Airbus A319-100 and Boeing 
B737-800 aircraft. 

 gives you the 
line-up for our in-flight 
entertainment on Airbus A340-
600, Airbus A340-300e and 
Airbus A330-200 aircraft. 
The accurate line-up is also 
reflected on screen when 
switching on the system on 
these aircraft. 

Enjoy the show!

Welcome to our in-flight entertainment 
information pages

INTERNATIONAL FLIGHTS

OUTBOUND FROM SOUTH AFRICA The first movie is a blockbuster and the second/third movie is a classic 
choice. Movies are carefully screened to ensure suitability for all audiences.
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INBOUND TO SOUTH AFRICA

WE BOUGHT A ZOO (Classic Choice)

Set in southern California, a father moves 
his young family to the countryside to 
renovate and re-open a struggling zoo.

Cape Town Jazz Festival
The Cape Town International Jazz 
Festival 2013 presents , a 
48-minute behind-the-scenes highlights 
package featuring an eclectic fusion  
of artists who performed over the  
two days.

The Middle: The Christmas Gift 
Mike tries to surprise Frankie with a 
dishwasher on Christmas Day, Sue tries 
to get Reverend TimTom to help Brick, 
who’s struggling with believing the 
Bible, and Bob tries to befriend Axl after 
he gets a job for Christmas.

OTHER SELECTIONS Airbus A340-600/300 and 200

PLANES (Blockbuster)

Dusty is a crop-dusting plane who dreams 
of competing in a famous aerial race. 
The problem? He’s hopelessly afraid of 
heights. With the support of his mentor 
Skipper and a host of new friends, Dusty 
sets off to make his dreams come true.

JUMPER (Classic Choice)
 

A genetic anomaly allows a young 
man to teleport himself anywhere. He 
discovers this gift has existed for centuries 
and finds himself in a war that’s been 
raging for thousands of years between 
“Jumpers” and those who’ve sworn to 
kill them.

OUTBOUND FROM SOUTH AFRICA (scheduled after the movie)

INBOUND TO SOUTH AFRICA  (scheduled after the movie)

GAMES:

AIRSHOW: High-
resolution maps 
linked to the 
aircraft’s navigation 
system that provide 
up-to-date route 
information.

Mystery Gorilla 
Groundbreaking gorilla behaviour 
has sent scientists into a spin. 

tells the incredible story of 
Leah, a western lowlands female 
gorilla, whose extraordinary exploits 
are rewriting the natural history of 
her species.

The Big Bang Theory: Prestidigitation 
Approximation
Leonard must choose between his new 

Sheldon crazy with a magic trick.
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in-flight entertainment

THE LAKE HOUSE
 

 

A lonely doctor who once 
occupied an unusual lakeside 
home begins exchanging letters 
with its newest resident. When 
they discover that they’re actually 
living two years apart, they must 
try to unravel the mystery before 
it’s too late.

GROWN-UPS 2
 

 

After moving his family back 
to his hometown to be with his 
friends and their kids, Lenny finds 
out that between old bullies, new 
bullies, schizo bus drivers, drunk 
cops on skis and 400 costumed 
party-crashers, sometimes 
craziness follows you.

THE WAY, WAY BACK

 

The coming-of-age story of 
14-year-old Duncan. Having a 
rough time fitting in on holiday, 
he finds an unexpected friend in 
the manager of the water park. 
Through this funny, clandestine 
friendship, Duncan slowly begins 
to find his place in the world.

INBOUND FROM 
COTONOU TO POINTE 
NOIRE (selection will be played 
subject to length of flight)

INBOUND FROM POINTE 
NOIRE TO SOUTH AFRICA 
(selection will be played subject 
to length of flight)

JUMPER (Classic Choice)

A genetic anomaly allows a 
young man to teleport himself 
anywhere. He discovers this gift 
has existed for centuries and finds 
himself in a war that’s been raging 
for thousands of years between 
“Jumpers” and those who’ve 
sworn to kill them.

OUTBOUND FROM POINTE 
NOIRE TO COTONOU 
(selection will be played subject to 
length of flight)

Featuring the best travel shows from 
Africa and around the globe, along with 
the very popular entertainment 
and lifestyle programme. Each journey 
will include a selection of technology and 
gadget features, along with a bespoke 
SAA Diary Events feature programme 

from all over SA for your enjoyment. 

Please note that different programming  
is screened on your outbound and 
inbound journeys.

Programmes are updated weekly.

OUTBOUND FROM SOUTH 
AFRICA TO POINTE NOIRE 
(selection will be played subject 
to length of flight)

SHANGHAI CALLING
 

 

A New York attorney is sent  
to Shanghai on business,  
where he finds himself in a legal 
mess that threatens his career. 
With the help of a relocation 
specialist and her contacts, he 
soon learns to appreciate the 
wonders of Shanghai.

THE WOLVERINE

 

When Wolverine is summoned to 
Japan by an old acquaintance, 
he’s embroiled in a conflict  
that forces him to confront his 
own demons.

VIDEO SELECTION  
AIRBUS A319 & BOEING B737-800
REGIONAL COTONOU FLIGHTS

SHORT PROGRAMMING 

MOVIES (Content is refreshed every month)
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Features the best travel shows from 
Africa and around the globe, along 
with the very popular Top Billing 
entertainment and lifestyle programme. 
Each journey will also include Tech 

Report, with a selection of technology 
and gadget features, along with a 
bespoke SAA Diary Events feature 
programme from all around SA for 
your enjoyment. 

Please note that different 
programming is screened  
on your outbound and 
inbound journeys.

Featuring the best travel shows from 
Africa and around the globe, along with 
the very popular Top Billing entertainment 
and lifestyle programme. Each journey 
will include a selection of technology and 
gadget features, along with a bespoke 
SAA Diary Events feature programme 

from all around SA for your enjoyment. 

Please note that different programming  
is screened on your outbound and 
inbound journeys.

Programmes are updated weekly.

OUTBOUND FROM SOUTH AFRICA (selection will be played 
subject to length of flight)

INBOUND TO SOUTH AFRICA�(selection will be played subject to 
length of flight)

SHANGHAI CALLING
 

 

A New York attorney is sent  
to Shanghai on business,  
where he finds himself in a legal 
mess that threatens his career. 
With the help of a relocation 
specialist and her contacts, he 
soon learns to appreciate the 
wonders of Shanghai.

GROWN-UPS 2
 

 

After moving his family back 
to his hometown to be with his 
friends and their kids, Lenny finds 
out that between old bullies, new 
bullies, schizo bus drivers, drunk 
cops on skis and 400 costumed 
party-crashers, sometimes 
craziness follows you.

JUMPER (Classic Choice)

A genetic anomaly allows a 
young man to teleport himself 
anywhere. He discovers this gift 
has existed for centuries and 
finds himself in a war that’s been 
raging for thousands of years 
between “Jumpers” and those 
who’ve sworn to kill them.

SAA offers in-flight entertainment on all 
domestic flights.

This content is updated weekly 
and features a wide selection of 
programmes, including Tech Report 
from eNCA, showcasing the best in  
new technology and gadgets within 
Africa, the very popular weekly 
television show from SABC, Top Billing, 

plus a variety of travel shows and other 
interesting features.

Although programmes are subtitled, 
audio is active on all programmes 
and you are welcome to use your own 
headsets/earphones. Please take note of 
the “Restricted Items” section contained 
within the Safety Guide section at the 
back of this  magazine.

REGIONAL FLIGHTS

DOMESTIC FLIGHTS

SHORT PROGRAMMING 

SHORT PROGRAMMING 

MOVIES (Content is refreshed every month)

THE LAKE HOUSE

 

A lonely doctor who once 
occupied an unusual lakeside 
home begins exchanging letters 
with its newest resident. When 
they discover that they’re actually 
living two years apart, they must 
try to unravel the mystery before 
it’s too late.
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CHINESE RADIO
– Channel 16
– Channel 1
– Channel 1

Sit back and enjoy the best of
Cantonese and Mandarin pop for
two blissful hours with great artists
such as Vincy Chan, Charlene
Choi, Gillian Chung, David Tao
and many more.

CLASSICS

(Comfort Zone)
– Channel

– Channel 8
– Channel
– Channel

Listen to the works of some of the
greatest composers of all time
with Classic FM presenter John

who plays a selection
of his personal favourites.

NUMBER 1s
(Encore)

– Channel
– Channel

– Channel
– Channel

Tune into this exclusive
compilation featuring artistically
and commercially successful
collaborations between some of
the world’s greatest performers.

FLASHBACK 

(Golden Years)
– Channel

– Channel
– Channel

– Channel
This edition of
Flashback takes you on a
journey to the Eighties,
Nineties and beyond, featuring

favourites from the likes
of John Lennon, The Who and
Joni Mitchell.

HINDI HITS
– Channel 11
– Channel
– Channel 5

Enjoy and romantic
tunes from both recent and classic

movies.

HIT EXPRESS
(Chart

– Channel
– Channel

– Channel 5
– Channel 6

Hit Express keeps you up to date
with the best in contemporary
music by presenting you with
the songs that make the world’s
charts. Discover great new tracks
from Franz Ferdinand, Cher and

Monkeys.

IN THE MIX
– Channel

– Channel
– Channel 6
– Channel

In the Mix shakes up the scene
with classic dance hits and
explosive remixes from artists
such as Swedish House
Mafia, Foals, Calvin Harris and
many more.

KIDS’ ZONE
– Channel 6

– Channel 16
– Channel
– Channel 8

Keep your little ones settled in and
happy with some of their favourite
fables, playground songs and
nursery rhymes.

MADE IN SA
(One Nation)

– Channel 8
– Channel

– Channel 8
– Channel

Join us on a journey
with legends of South
music such as Miriam Makeba,

Ibrahim, Phinda and
Dorothy Masuka.

PLAYLIST AFRICA 
(Showcase)

– Channel
– Channel 5

– Channel
– Channel

The recent demand for
and chart music has led to the
rise of a number of

You’ll find the most
contemporary artists from West
and East on Playlist Africa,
presented by DJ Waxxy.

SOUL SESSIONS
– Channel 15

– Channel 15
– Channel
– Channel 11

Enjoy the greatest of classic soul,

including iconic artists like Otis
Redding and Franklin.

programme for anyone
who loves the genre.

THIS IS OPERA!
– Channel

– Channel
– Channel
– Channel

Sit back and enjoy two hours of
wonderful operatic works from
composers like
and Wagner.

WORLD OF JAZZ 
(Jazz Notes)

– Channel
– Channel 6

– Channel
– Channel

Featuring legendary artists in
a compilation of the
smooth, classic and Latin jazz.

RAISED ON ROCK 
– Channel 5

– Channel 11
– Channel 11
– Channel

of rock are sure
to find their favourite artists and
songs with presenter Claire
Sturgess. The includes Dire
Straits, The and

GBEDU
– Channel

Enjoy a rhythmic, uninterrupted
session of the mother continent’s
most soulful sounds and
distinguished musicians.

in-flight entertainment

AUDIO SELECTION
RB E
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Offi cial Smartphone Supplier to SARU and The National Team

http://www.samsung.com


loyalty programme

ake the premium choice and 
join SAA Voyager. You’ll 
enjoy the distinction of a 
rewarding membership. As 

a Voyager member, you also receive 
special offers and unique deals. 

Earn 2 500 Voyager Bonus Miles when 
you register your first earning activity on 
your new Voyager account.

Earn Voyager Miles when…
 Flying with South African Airways 
and more than 26 other Star Alliance 
member airlines.

 Flying with eight other additional non-
Star Alliance member airlines.

 Staying with our hotel partners or 
renting cars through our car rental 
partners, financial partners and  
lifestyle partners.

Earn your Voyager Tier Status and 
enjoy more benefits!
Silver Status 
25 000 miles on SAA and Star Alliance 
member airlines or qualifying sectors 
flown on SAA only.

Gold Status
50 000 miles on SAA and Star Alliance 
member airlines or qualifying sectors 
flown on SAA only.

Platinum Status
100 000 miles on SAA and Star Alliance 
member airlines or qualifying sectors 
flown on SAA only.

Lifetime Platinum Status
After six consecutive years of attaining 
Platinum status on SAA Tier Miles or 
qualifying sectors, you’ll qualify for the 
Lifetime Platinum status. (Only flights 

JOIN SAA’S VOYAGER PROGRAMME AND START 
EARNING MILES TOWARDS GREATER REWARDS!

OUR VOYAGER PROGRAMME

Always ensure that all your tickets booked on code-share 
flights are booked on the “SA” carrier-code to earn 

Voyager Miles and remember to quote your Voyager 
number upon check-in.

VOYAGER MILES ARE AWARDED 
WHEN USING THE SERVICES OF THE 
FOLLOWING VOYAGER PARTNERS:

flown on SAA will count towards Lifetime 
Platinum status. Star Alliance member 
flights are excluded.)

Book online and save!
The SAA Voyager team offers members 
the following advice on processes that  
will make their experiences easier and 
more beneficial:
 When processing your air awards 
online, you get a 3% discount on  
your awards. 

 The Book and Redeem Miles process 
further allows members to make their 
booking, withdraw an award, pay for 
their ticket using their credit card and 
have the ticket issued online. All these 
can be done at members’ convenience.

For more details, terms and conditions, 
visit: www.flysaa.com

http://www.flysaa.com


Central Reservations
086 100 21116 100 2

  PRICES
VALID UNTIL

30 NOV 2013 at

ONLY!

AIRPORT 
BRANCHES

http://www.thrifty.co.za
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global alliance

NEW TERMINAL 2

OUR STAR ALLIANCE

STAR ALLIANCE MEMBERS

    he new Terminal 2 at London’s 
Heathrow Airport opened     
early in June. “The purpose-built 
terminal will be our home and will 

offer a superior travel experience to     
our customers, create new business 
opportunities for our member carriers  
and provide an improved working 
environment for employees,” says Mark 
Schwab, Star Alliance CEO. 

For the first time, all 23 Star Alliance 
member airlines serving Heathrow and 
representing over 20% of the airport’s 
traffic will operate from a single terminal.

This will give Star Alliance the 
opportunity to enhance its seamless 
“hub” experience, increase the 
number of passengers transferring 
through Heathrow and provide shorter 

connecting times between member 
airlines. Moreover, the state-of-the-
art terminal allows Star Alliance to 
provide a new and improved level of 
service for passengers, with the right 
balance between technology and the 
personal touch. Terminal 2 will have 
more automated processes and common 
facilities than currently exist in any other 
terminal at Heathrow. 
For further information,  

 www.heathrow.com/t2

TO FIND OUT MORE ABOUT THE WORLD’S LARGEST 
LOUNGE NETWORK AND OTHER BENEFITS OF STAR 

ALLIANCE GOLD STATUS,  WWW.STARALLIANCE.COM

For more information please visit www.staralliance.com
SAA CODE-SHARE PARTNERS

CUSTOMISED 
iPAD APP

Star Alliance has expanded 
its mobile device offering by 
introducing the customised 

Navigator to complement the 
existing iPad app. The hallmark 
of the new tool is an interactive 

3D globe that visually depicts the 
27-airline network of more than  
21 900 daily flights covering  

1 329 worldwide destinations.
New to any Star Alliance web or 
mobile offering is the “My Trip” 

feature, which enables customers 
to store and monitor their Alliance 

flight itineraries and is only 
available on the Navigator  

iPad app.
The app was created by 

SapientNitro and can now  
be downloaded via  

www.staralliance.com or directly 
from the App store.

http://www.sTaralliaNce.com
http://www.heathrow.com/t2
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other partners

South African Travel Centre 
(SATC) is both delighted and 
excited to welcome its newest 
member, Swaziland’s Ezulwini 

Travel & Tours. 
Ezulwini Travel & Tours first came 

about as a travel management company 
that delivers a superior experience to 
demanding business and leisure travellers. 
Its aim is to give them the best service 
and travel arrangements at the most 
competitive price.

Ezulwini boasts experienced and 
qualified travel consultants with over 10 
years of experience in the industry. The 
company effectively and conveniently 
services clients in all centres within 
Swaziland, the greater continental region 
(SADC and COMESA) and beyond.

SATC CEO Bulelwa Koyana says: “The 
addition of Ezulwini to the SATC network 

means that our clients now have access 
to a wider agency network through which 
to experience our superior service and 
expertise. We are confident that both 
SATC and Ezulwini will be strengthened 
by this affiliation.” 

Ezulwini has achieved significant success 
with its ambitious commitment to service 
excellence – going above and beyond 
what is required to consistently exceed 
client expectations. Most of its clientele 
are business people and are considerably 
loyal to the brand, as it provides the most 
competitive offering.

Recently Ezulwini sponsored a trip for 
Miss Teen Swaziland. Existing clients 
include NGOs, corporate and leisure 
clients. By joining SATC, Ezulwini hopes 
to expand its business through SATC’s 
prompt service delivery and innovative 
marketing strategy. 

For world-class travel management 
services, contact Ezulwini Travel 
& Tours on +268 241 62211 or 
South African Travel Centre head 
office on +27 11 616 7956 or 
visit: www.satravelcentre.com

SAA DOMESTIC AIRLINE PARTNERS

SAA REGIONAL & 
INTERNATIONAL  PARTNERS

* SAA NON-STAR ALLIANCE  
CODE-SHARE PARTNERSG
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SOUTH AFRICAN TRAVEL CENTRE 
OPENS NEW POSSIBILITIES 
THROUGH SWAZILAND’S 
EZULWINI TRAVEL & TOURS

http://www.satravelcentre.com
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REGIONAL
CARRIER FLIGHT  FREQUENCY  AIRCRAFT FROM DEPARTS TO ARRIVES
SA   S Airbus A340-300e Johannesburg 10:30 Harare 12:05
SA  13:05
SA  12:50 Johannesburg 14:35
SA  13:50 Johannesburg 15:35
SA  A340-300e Harare 13:20 Johannesburg 15:05
SA  A319-100 Johannesburg 19:40 Harare 21:15
SA  A319-100 Harare 
SA  10:05
SA  A319-100 Harare 10:50 Johannesburg 12:35
SA  A330-200 Johannesburg 14:45 Harare 16:20
SA  16:25
SA  A330-200 Harare 
SA  
SA  A319-100 Johannesburg 10:50 Victoria 
SA  A319-100 Victoria 
SA  A319-100 Johannesburg 10:40 Livingstone 12:25
SA  A319-100 Livingstone 13:05 Johannesburg 14:50
SA   13:05
SA  
SA  21:15
SA  A330-200 Johannesburg 16:55 Accra 21:10
SA  A330-200 Accra 22:30 Johannesburg 06:25+1
SA  A340-600 Johannesburg 10:20 Luanda 13:00
SA  A340-600 Johannesburg 09:40 Luanda 12:20
SA   S Airbus A340-600 Luanda 14:45 Johannesburg 19:10
SA  A340-600 Luanda 
SA  A330-200 Johannesburg 12:55 Accra 
SA  A330-200 Accra 19:15
SA  20:20 Accra 21:30
SA  A330-200 Accra 22:30 Johannesburg 06:25+1
SA  A340-600 Johannesburg 14:20 Lagos 19:35
SA  A340-600 Lagos 22:15 Johannesburg 05:05+1
SA  A320-200 Johannesburg 10:30 Lusaka 12:30
SA  A320-200 Lusaka 13:10 Johannesburg 15:15
SA  15:20
SA  
SA  21:05
SA  
SA  A319-100 Windhoek 
SA  
SA  A320-200 Johannesburg 09:50 Windhoek 11:50
SA                               S M  T W T  S          Airbus A320-200             Windhoek                   12:40               Johannesburg            14:30
SA  
SA  
SA  
SA  A319-100 
SA   A319-100    Johannesburg 10:15 Pointe Noire 13:30

timetable

SOUTH AFRICAN AIRWAYS 
TIMETABLE HIGHLIGHTS

OUR FLIGHTS
DOMESTIC
To and from Johannesburg  Cape Town  Durban 

 East London  and Port   SAA offers 
you more frequencies than any other  in South Africa.

In  SAA operates 660 flights per week between 
Johannesburg – Cape   East London and Port 

 as  as code-shared flights between Lanseria – 
Cape Town and Durban.

REGIONAL (SAA-OPERATED FLIGHTS ONLY)
On its   SAA flies to 26 African destinations 

      

  Dar es  
    

    
    

   Pointe 
 Victoria  and Windhoek.

SAA  operates to Dubai from 
Cape  Durban and Johannesburg 
with its code-share partner.

INTERNATIONAL
 SAA operates  

flights from Johannesburg to  
Hong  London – Heathrow (twice 

 Mumbai –  Munich – 
 New York – John   
 Perth –  São 

 –   and 
Washington –  (via 

SAA  operates three  
flights to  –  as  as to 

 Aires in Argentina.
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SA  S    T       
SA  S    T       
SA    T   F      
SA    T    F      
SA 086  M T  T F      
SA 086  M T  T  F      
SA   M T  T F      
SA   M T  T  F      
SA 088  M   T  S     
SA 088  M   T  S     
SA  S  T   F      
SA  S  T   F      
SA   M     S     
SA   M     S     
SA  S M T  T F S     
SA  S M T  T F S     
SA  S M T  T F S     
SA  S M T  T F S     
SA  S     F      
SA   M   T  S     
SA  S M T  T F S     
SA  S M T  T F S     
SA  S M   T       
SA        S     
SA  S M   T  S      
SA    T   F      
SA    T   F      
SA   M     S     
SA  S  T  T       
SA  S M T  T F S     
SA  S M T  T F S     
SA  S M    F S     
SA  S M    F S     
SA  S M T  T F S     
SA  S M T  T F S     
SA  S M T  T  S     
SA       F      
SA  S M T  T  S     
SA       F      
SA       F S     
SA       F S     

INTERNATIONAL       
CARRIER FLIGHT  FREQUENCY  AIRCRAFT FROM DEPARTS TO ARRIVES
SA      T       
SA  S M T  T F S     
SA       F S     
SA  S M T  T F S     
SA      T F      
SA        S     
SA  S M T  T F S     
SA      T       
SA      T       
SA  S M T  T F S     
SA       F S     
SA  S M T  T F S     
SA 208     T F      
SA 208      F      
SA 208       S     
SA 208 S M T  T F S     
SA 208 S M T  T F S     
SA 222 S M T  T F S     
SA  S M T  T F S     
SA   M    F S     
SA  S  T  T  S     
SA 226   T  T  S     
SA    T  T  S     
SA  S M T  T F S     
SA  S M T  T F S     
SA  S M T  T F S     
SA  S M T  T F S     
SA 260 S M T  T F S     
SA  S M T  T F S     

   
SA  S M T  T F S     
SA 280 S M T  T F S     
SA  S M T  T F S     
SA  S M T  T F S     
SA  S M T  T F S     
SA 286 S M T  T F S     
SA  S M T   T F S     
SA 288  M    F      
SA   M       
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WORLD ROUTES

South African Airways
Air Canada
Air New Zealand
All Nippon Airways
Asiana Airlines
EgyptAir
Emirates

Ethihad Airways
Ethiopian Airlines
Qantas
Singapore Airlines
Swiss Airlines
Thai Airways
US Airways
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GREENLAND

UNITED STATES

MEXICO

CANADA

BRAZIL

NEW 
ZEALAND

ARGENTINA

CHILE

12 844km

BRAZIL

12 844km

�:)�A

 ��)��	��#���

 São Paulo’s coat of arms 
bears the famous Latin motto: “Non 
ducor, duco” (“I am not led – I lead”). 
The symbols and inscription represent 
leadership and status. 
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DISCOVER SAA DESTINATIONS WORLDWIDE. THE MAPS ON THE FOLLOWING 
PAGES HIGHLIGHT THE ENTIRE BREADTH OF THE SAA NETWORK

The routes reflected on the maps are an illustrative graphic portrayal of our route network for 
information/entertainment purposes only, and do not replicate actual navigational flight paths.
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C  China’s National Tourism 
Administration has released a 
64-page Guidebook for Civilised 
Tourism to promote good travel 
manners from travel operators,  
locals and visitors alike. The 
112-article document covers  
topics such as photography and  
toilet use.  http://en.cnta.gov.cn
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Mount Mulanje is one of 
Africa’s hidden gems and Central 
Africa’s tallest mountain. It’s the 
country’s premier rock-climbing and 
hiking destination, situated only an 
hour’s drive away from Blantyre. 
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South African Airways
Airlink
SAA/Mango  
Code-share between 
Johannesburg/Lanseria 
and Cape Town, and 
Cape Town and Durban
South African Express
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SOUTH AFRICAN GATEWAYS
OR TAMBO INTERNATIONAL 
AIRPORT (JOHANNESBURG) 

Getting around OR Tambo International 
The Central Terminal Building is designed to 
give passengers a smooth and uninterrupted 
travel experience. The various check-in and 
departure procedures, including transfers, 
all take place in this terminal building. The 
new international pier, with its double-level 
structure, has increased the number of 
holding lounges and boarding gates. 

General information
Information desks are located in all terminals. 

SAA Airport Lounges 
Lounge facilities are available for First and 
Business Class passengers of SAA. 

Gautrain Route

R21

Gautrain Station

Bus Terminal

Bus Terminal

P

P

P

P

P

P
P

Parkade 

Car Hire

Car Hire

Hotel

Hotel

International Pier

International Arrivals/Departures

International Arrivals/Departures

Domestic Arrivals/
Departures

Domestic Arrivals/
Departures

Central Terminal Building

Central Terminal Building

CAPE TOWN INTERNATIONAL 

Getting around CPT International 
The Central Terminal Building links to both 
Domestic and International Arrivals and 
Departures. The airport is compact and the 
terminal buildings are linearly positioned, 
which makes walking between terminals quick 
and easy. 

Parking 
Free shuttle cabs are available between the 
terminals and the parking areas. 

SAA Airport Lounges 
Lounge facilities are available for First and 
Business Class passengers of SAA.

KING SHAKA 
INTERNATIONAL (DURBAN) 

Getting around King Shaka International (KSIA) 
King Shaka International Airport Durban is 
our brand-new, state-of-the-art airport located 
35km north of the city. 

KSIA Durban offers an enticing range of 
restaurants, bars and shops. The passenger 
terminal is located at the southern end of the 
airport precinct and is split into two levels: 
arrivals are handled on the lower floor and 
departures on the upper one. 

Parking 
Parking is available in both open-air and 
shaded areas. 
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Terminal Building

Car Hire

ParkadePick-up Area

Coach Zone

Shaded Parking



Disclaimer – see World Routes Map

�:)�A�
.�?.��,��
:�+.�

 ��)��	��#���
South African Airways
Air China
Air India
Airlink
Air Mauritius
Air New Zealand
All Nippon Airways
Air Seychelles
Asiana Airlines
EgyptAir 
Emirates
Ethihad Airways %:%:%:%:-�A-�A-�-�A�A
Ethiopian Airlines .�?.��,��
Jet Airways :�+.�

LAM Mozambique
Singapore Airlines
South African Express 
TAP Air Portugal
Thai Airways
Qantas
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South African Airways
Air Canada
JetBlue 
Cities served beyond 
New York (JFK) and/or 

%:-�A�Washington, DC (Dulles) .�?.��,��
United Airlines :�+.�
Cities served beyond 
New York (JFK) and/or 
Washington, DC (Dulles)
US Airways
Cities served beyond 
New York (JFK) and/or 
Washington, DC (Dulles); 
Charlotte, NC (CLT) and/
or Phoenix, AZ (PHX)
TAM Airlines
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WEST-BOUND GATEWAYS

NEW YORK AIRPORT (JFK) 

Terminal information JFK 

Airline South African Airways  
 
Code SA

Terminal 4*
     
*SAA operates to and from Terminal 4

WASHINGTON (DULLES) 
INTERNATIONAL AIRPORT 

Terminal information WAS/IAD 

Airline  South African Airways  
 
Code  SA  

Terminal  Concourse B*

*SAA operates to and from the  
International Concourse B 

SÃO PAULO – GUARULHOS 
INTERNATIONAL AIRPORT 

Terminal information 

Airline  South African Airways

Code SA

Terminal  2*
     
*SAA operates to and from  
Terminal 2 Wing D 
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Concourse D   

Departures

Arrivals

Underground walkway 
to Gate B 

Concourse A
Concourse B

Concourse C

Terminal 4

Concourse B

Concourse A

A2

A4
A6

A7

A5
A3

B20

B22

B23

B24

B25

B26

B27

B28

B29

B30

B31

Terminal 1 Terminal 2

Wing D 
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Italy is the world’s second-
biggest kiwi fruit producer, after 
China, with winter generally 
being harvest season. To add 
some flavour to your travels, why 
not visit the growers or try some 
kiwi fruit pasta?
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South African Airways
Lufthansa
Scandinavian Airlines
Swiss Air
TAP Air Portugal
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EUROPEAN GATEWAYS

FRANKFURT AIRPORT

You’ll find Lufthansa and its partner airlines 
in departure halls A and B of the largely 
restyled Terminal 1. In addition, quick 
check-in machines with integrated baggage 
check-in are also available in departure 
hall A. The redesigned Senator and 
Business Lounges in concourses A and B 
are pleasant places to relax until you board 
your flight. 

HEATHROW AIRPORT (LHR) 

Terminal Information LHR 

Airline  Code  Terminal 

EI AI LY 1

Emirates  EK 3
 EK 3

Lufthansa LH 1

South African Airways  SA 1

Qantas  QF 3

Scandinavian Airlines SK 3 

Thai Airways  TG 3

MUNICH AIRPORT 

Terminal 2 has 48 departure gates.
There’s a central area with ticket and check-in 
counters, duty-free shops and restaurants. The 
boarding gates are connected by walkways 
to the aircraft. 
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Flight Connection Centre 
P

Terminal 1 (Served by SAA) 

To Terminal 3

Transfer

Transfer

Frankfurt Terminal 1

Information

Information

First Class 
Check-in

First Class 
Check-in

Check-in 
Automat

Sky Line Station

Sky Line Station

S-Bahn

Munich Terminal 2 

Shopping and Restaurants

MAC  

First Class Check-in

Munich Airport Centre

Check-in
Parking
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SOUTH AFRICAN AIRWAYS
OUR FLEET

aircraft

BOEING 737 FREIGHTER
Number of aircraft 4. Maximum cargo capacity 
18 000kg. Overall length 33m. Wing span 29m. 
Overall height 11,2m. Maximum fuel capacity 
20 000�. Typical cruising speed 780km/h

AIRBUS A319-100
Number of aircraft 11. Maximum passengers 120. 
Overall length 33,84m. Wing span 34,09m. Overall 
height 11,76m. Maximum fuel capacity 23 860�. 
Typical cruising speed 820km/h

AIRBUS A320-200
Number of aircraft 4. Maximum passengers 148. 
Overall length 37,57m. Wing span 34,1m. Overall 
height 11m. Maximum fuel capacity 23 860�. Typical 
cruising speed 820km/h

BOEING 737-800
Number of aircraft 11. Maximum passengers 157. 
Overall length 39,5m. Wing span 34,3m. Overall 
height 12,5m. Maximum fuel capacity 26 035�. 
Typical cruising speed 809,5km/h

AIRBUS A330-200
Number of aircraft 6. Maximum passengers 222. 
Overall length 58,8m. Wing span 60,3m. Overall 
height 17,4m. Maximum fuel capacity 139 100�. 
Typical cruising speed 860km/h

AIRBUS A340-200
Number of aircraft 1. Maximum passengers 250. 
Overall length 59,4m. Wing span 60,3m. Overall 
height 16,7m. Maximum fuel capacity 155 040�. 
Typical cruising speed 870km/h

AIRBUS A340-300E
Number of aircraft 8. Maximum passengers 253. 
Overall length 73,6m. Wing span 60,3m. Overall 
height 16,7m. Maximum fuel capacity 141 500�. 
Typical cruising speed 860km/h

AIRBUS A340-600
Number of aircraft 9. Maximum passengers 317. 
Overall length 75,3m. Wing span 63,5m. Overall 
height 17,3m. Maximum fuel capacity 195 620�. 
Typical cruising speed 886km/h
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INFORMATION
CUSTOMS

travel allowances 

CUSTOMS DUTY
Customs duty is levied on 
imported goods and is usually 
calculated on the value of  
the goods.

PERSONS ENTERING 
SOUTH AFRICA
People may enter South Africa 
at any appointed place of 
entry. All the goods in their 
possession must be declared 
to a customs official at the 
port of entry. When dutiable 
goods are in their possession, 
the relevant duties and VAT 
must be paid.

GOODS THAT MAY BE 
IMPORTED WITHOUT 
THE PAYMENT OF 
CUSTOMS DUTY  
AND VAT:
(A) Visitors:
Personal effects, sporting 
and recreational equipment, 
new or used, imported 
either as accompanied or 
unaccompanied baggage,  
for their own use during their 
stay in South Africa.

(B) Residents:
Personal effects and sporting 
and recreational equipment, 
new or used, exported by 
residents of South Africa for 
their own use while abroad 
and subsequently re-imported 
either as accompanied or 
unaccompanied baggage.

(C) Limits in respect of 
certain goods:
The following goods may 

be included in passengers’ 
baggage either by residents 
or non-residents, but not 
exceeding the following limits:
 Wine: 2 litres per person.
 Spirits and other  
alcoholic beverages:  
1 litre per person.

 Cigarettes: 200 cigarettes 
per person.

 Cigars: 20 cigars  
per person.

 Cigarette or pipe tobacco: 
250g per person.

 Perfume: 50ml per person.
 Eau de toilette: 250ml  
per person.

 Other new or used goods to 
a total value not exceeding 
R5 000 per person, 
excluding consumables.  
The limit for crew members 
is R700.

 Allowances may not be 
pooled or transferred to 
other persons.

Note: Visitors may be 
required to pay a cash 
deposit to cover duties and 
tax on expensive articles such 
as video cameras. The deposit 
on the goods is refunded on 
departure from South Africa.

CHILDREN UNDER 18 
YEARS OF AGE:
 Children under 18 may 
claim duty-free allowances 
on goods used by them.

 Children under 18 may 
not claim allowances for 
tobacco and alcohol.

 Parents may make a 
customs declaration on 
behalf of their children.

Customs clearance procedures  
for passengers:
 Passengers may select either the  
red or green channel upon arrival in 
South Africa.

 By selecting the red channel, a 
passenger indicates that he/she has 
goods to declare.

 The customs officer in the red channel 
must ascertain the value of the goods 
declared and the duties payable by 
the passenger’s duty-free allowances.

 By selecting the green channel, a 
passenger indicates that he/she has 
no goods to declare.

 Random searches of passengers  
and baggage in the green channel 
are conducted.

The following goods are 
prohibited from import:
Vegetables, groundnuts, firewood, 
honey, used pneumatic tyres, raw 
animal wool and hair, electric blankets, 
coins, video recorders and reproducers, 
revolvers and pistols. 

The following goods are 
prohibited from export  
unless special permits are 
obtained from the relevant 
government department:
Human bodies or body parts; meat 
and edible portions from cattle, sheep, 
goats or pigs; meat and edible animal 
offal salted, in brine, dried or smoked; 
edible flours and meals of meat or offal; 
cane or beet sugar and chemicals; 
pure sucrose in solid form; raw hides 
and skins of bovine or equine animals 
(fresh or salted, dried, limed, pickled 
or otherwise preserved, but not tanned, 
parchment-dressed or further prepared), 
whether or not dehaired or split; bank 
notes, securities or foreign currency.

PROHIBITED AND RESTRICTED 
IMPORTS AND EXPORTS:
Apart from the requirements of the Export 
Control Regulations, the exportation and 
importation of a wide variety of goods 
is either totally prohibited or is subject to 
inspection by other authorities and/or 
production of special permits/licences, 
issued by certain authorities only.

A comprehensive list of prohibited 
and restricted imports and exports is 
available on the South African Revenue 
Service website (www.sars.gov.za).

EVERYTHING YOU NEED TO KNOW 
TO ENSURE YOUR ENTRY TO SOUTH 
AFRICA IS HASSLE-FREE 



PROMOTION

SELLING: Hair braids, skincare, bodycare, haircare, nailcare, lipcare, self-medication, household cleaners, 
perfumes, jewellery,  babycare, small appliances, kitchenware, hardware, toys, plasticware, sweets, chocolates, 
cellphones, cell cards and electronics. 

BRAND NAME SUPPLIERS: Amka, Aspen, Bic, Beiersdorf, Black-Chic, Colgate-Palmolive, Eveready, 
GlaxoSmithKline, Beecham, Hendler & Hart, Isoplus, Johnson & Johnson, Kimberly-Clark, Kinky, Kraft Foods,  
Lil-Lets, L’Oréal, Medal Paints, Nestlé, P&G, Permark, Pakmed, Plush, Rapidol, Reckitt-Benckiser, Revlon, Rolfe Labs, 
Sara Lee, Super-Max, Tiger Baby Foods, Unilever

Africa’s largest stockist and distributors of health, beauty and lifestyle products

PO Box 1366, Crown Mines 2025 Website: www.africacnc.co.za
Johannesburg: 114 Main Reef Rd, cnr Crownwood & Coach 
Sts, Crown Mines Tel: 011 661 6600 Fax: 011 837 6600
Email: rcc786@mweb.co.za
E 28º 00’ 41,76” 
Polokwane: 5 Marmer St, Magnavia 0699 Tel: 015 298 6700 
Fax: 015 298 8393 Email: plk786@africacnc.co.za
E 29º 27’ 57,6”

WE WELCOME THE WORLD TO AFRICA!

A comprehensive range of 
merchandise at the lowest prices

http://www.africacnc.co.za
mailto:rcc786@mweb.co.za
mailto:plk786@africacnc.co.za
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SAWUBONA (“GREETINGS”) – AND THANK YOU FOR FLYING SOUTH AFRICAN AIRWAYS! WE 
PROMISE TO DO EVERYTHING WE CAN TO ENSURE YOU HAVE AN ENJOYABLE FLIGHT. IN 
ORDER TO MAKE YOUR JOURNEY A PLEASANT ONE, PLEASE NOTE THE INFORMATION ON 
THE FOLLOWING PAGES 

in-flight comfort

OUR CABIN GUIDE

SEATS
to of your

For
you

to
of your for

to  Note that 
seats in the emergency exit rows do 
not recline.

for
of

your
or

DRINKING WATER

our

IN-FLIGHT SERVICE

your
you

your or

your

READING LIGHT

you to

your
You

of
your

IF YOU HAVE ANY QUERIES OR  
NEED ASSISTANCE, PLEASE FEEL 

FREE TO ASK ONE OF OUR CABIN 
CREW MEMBERS.
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UNRULY/DISRUPTIVE 
BEHAVIOUR ON BOARD 
SOUTH AFRICAN 
AIRWAYS-OWNED/
OPERATED AIRCRAFT
In terms of International 
Civil Aviation legislation 
and regulations, it is an 
offence for any person to:
 Commit any action that 
jeopardises or may 
jeopardise the safety of 
an aircraft, passenger 
and/or crew member.

 Disobey a valid 
instruction from a crew 
member (safety officer).

 Interfere with the 
normal operation of 
the aircraft.

 Assault or wilfully 
interfere with any 
member of the aircraft  
in the performance of 
his/her duties.

 Ignore warning signs 
and/or safety signs 
within the cabin of  
the aircraft.

 Wilfully cause damage  
to an aircraft which 
renders it incapable of 
flight or which is likely  
to endanger its safety  
in flight.

 Communicate any 
information which he/
she knows to be false, 
thereby endangering  
the safety of an aircraft  
in service.

 Commit any disruptive, 
disorderly or indecent 
act, be in a state of 
intoxication induced 
by alcohol and/or 
any other substance, 
behave in a violent or 
offensive manner to the 
annoyance of any other 
person on the aircraft, 

or use abusive, indecent 
or offensive language.

In terms of South African 
legislation, it is an offence 
to smoke on any South 
African-registered aircraft. 
Smoking in the toilet 
compartments of  
an aircraft is deemed  
a safety risk and is 
lawfully punishable.

Any person committing 
any of these offences 
while on board an SAA 
flight may be arrested 
at his/her point of 
arrival and prosecuted 
in accordance with 
the applicable Civil 
Aviation legislation. Such 
prosecution may result in 
the imposition of a fine 
and/or imprisonment.

In the interests of the 
safety of the travelling 
public and our 
employees, it is the 
policy of SAA to lay 
the necessary criminal 
charges against unruly 
passengers and to 
aggressively pursue the 
successful prosecution of 
such persons.

PLEASE NOTE:
In terms of International 
Civil Aviation legislation, 
the Commander 
(Captain) of the aircraft is 
authorised/empowered to 
take any action deemed 
necessary, including 

restraint of any persons 
or property on board. In 
terms of this authority, the 
Commander may request 
and/or authorise any 
member of the crew to 
render assistance in terms 
of restraint of, or action 
against such offenders.

In terms of SAA’s right of 
refusal of carriage, SAA 
reserves the right to refuse 
boarding to any person 
who is intoxicated or  
who, under reasonable 
grounds, is believed to 
pose a potential danger  
to safety and/or good 
order and discipline on 
board its aircraft.

AIR VENTS
 Certain aircraft in our fleet 
have individual air vents which 
can be adjusted to provide you 
with a stream of fresh air.

SPRAY
 Health regulations at certain 
airports require that the  
aircraft cabin be sprayed.  
The spray is harmless, but if 
you think it might affect you, 
please cover your nose and 
mouth with a handkerchief.

MOTHERS AND CHILDREN
 For the convenience of mothers 
with babies, diaper boards are 
available in certain toilets on 
all our wide-bodied aircraft.

 Toys and games to keep the 
little ones occupied during 
international flights are 
available on request from our 
cabin crew members.

ACHES AND PAINS
 Medical supplies for minor 
ailments are available on 
board. Ask a cabin crew 
member for assistance.

FOR YOUR COMFORT
 Blankets and pillows  
are available.

 A variety of magazines and 
newspapers is at the disposal 
of Premium Class passengers 
on our international flights.

 Please lower your window 
shutter at night to ensure that 
you and your fellow passengers 
do not wake up a few hours 
later with the sun shining in 
your eyes.

IN-FLIGHT ENTERTAINMENT
 Once cruising height has been 
reached, the cabin crew will 
switch on the entertainment 
system. If you are travelling on 
board the Airbus A340-600 or 
A430-300e, kindly refer to the 
Audio-Video on Demand system 
for the entertainment line-up.

DUTY-FREE SALES
 Duty-free articles are for sale 
on international flights. Please 
consult the Extraordinair 
catalogue for details. 

THE PRIMARY 
FUNCTION OF A 
CREW MEMBER 
IS TO ACT AS A 
SAFETY OFFICER 

ON BOARD 
AN AIRCRAFT. 
ALL SAA CREW 
MEMBERS ARE 
TRAINED AND 
LICENSED AS 

SAFETY OFFICERS 
IN TERMS OF 

INTERNATIONAL 
CIVIL AVIATION 
REGULATIONS.

G
AL

LO
IM

AG
ES

/G
ET

TY
IM

AG
ES

.C
O

M



198  Sawubona  November 2013

in-flight safety

SOUTH AFRICAN AIRWAYS HAS YOUR SAFETY 
AT HEART. PLEASE READ THESE PAGES CAREFULLY

OUR SAFETY GUIDE

CARRY-ON BAGGAGE
For safety reasons, cabin 
baggage must fit into the 
approved stowage spaces – 
either in the overhead luggage 
compartment or under the 
seat in front of you. To ensure 
compliance with the legislative 
requirements, the following 
procedures will apply:
 Lightweight hand luggage 
should be placed in the 
provided overhead  
stowage bins or at your  
feet underneath the seat  
in front of you. This is not 
only a safety precaution,  
but also provides you with 
more legroom.

 When placing items in the 
overhead stowage bins, 

please ensure that they are 
securely positioned so that 
they do not fall out when the 
bins are opened.

 Please take care when 
opening the overhead 
stowage bins, as articles that 
may have shifted before or 
during the flight could fall out 
and cause injuries.

Business Class
 SAA will accept two pieces 
of cabin baggage, neither 
of which may exceed a total 
dimension of 115cm and 
8kg in weight.

Economy Class
 SAA will accept one piece 
of cabin baggage not 
exceeding a total dimension 
of 115cm and 8kg in weight.

PLEASE NOTE: This applies to all 
passengers travelling in Economy 
Class regardless of their Voyager or 
other status and they are not entitled to 
additional cabin baggage.

SMOKING
 As per South African Civil  
Aviation Authority Regulations, 
smoking on board is prohibited. This 
includes the smoking of any artificial 
device or cigarette such as e- or 
electronic cigarettes.

SEAT BELTS
 Please fasten your seat belt whenever 
the seat belt sign is illuminated. For 
your safety, we suggest you keep it 
fastened throughout the flight.

 When sleeping under a blanket,  
please keep your seat belt loosely 
fastened over it so that the cabin  
crew do not need to wake you in  
the event of turbulence.

 However, seat belts should always  
be unfastened during transit stops  
and refuelling.

SLEEPING ON THE FLOOR  
IS PROHIBITED
 In the interests of safety, sleeping 
on the floor is not permitted in any 
circumstances. In the event of an 
emergency, passengers sleeping on 
the floor would not have access to 
seat belts and oxygen masks.

BASSINETS
 Should you travel with a baby, 
book early and be sure to request 
a bassinet. The baby should not be 
older than six months, should not 
weigh more than 10kg and should not 
be more than 75cm in length. 

 In the interests of safety, babies may  
not occupy bassinets during take-offs  
or landings.

FOOTRESTS
 Passengers occupying seats with 
footrests must ensure that these are 
stowed for take-offs and landings.

SEATS UPRIGHT AND  
TABLES STOWED
 As a safety precaution and in 
compliance with safety legislation,  
seats should be returned to their  
upright position and tables should be 
stowed or folded away during take- 
offs and landings.

SAFETY PAMPHLET
Please read the safety pamphlet in the seat pocket in front of 
you and note your nearest emergency exit. On flights exceeding 
three hours, as well as multi-sector flights, we recommend that 
you review the content of the safety pamphlet again before  
each landing.
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REMAIN SEATED
a

PORTABLE ELECTRONIC 
EQUIPMENT

LAPTOP COMPUTERS

seat belt signs being 
switched OFF

ON

3G

USE OF CELLPHONES  
IN FLIGHT MODE  
DURING FLIGHT

flight mode

all

all

flight mode
equivalent mode.

Unrestricted, 
Limited, Restricted  
and Prohibited.

UNRESTRICTED
The items below may be used 
at any time:

LIMITED
The items below may only be 
used before doors close and 
after doors open:

RESTRICTED
The items below may be used with the 
permission of the Pilot in Command. This 
is normally indicated by the seat belt signs 
being switched OFF during climb and 
ON during descent. Should circumstances 
dictate otherwise, the Commander will 
inform the Senior Cabin Crew Member:

CD-ROM DVD

CD

flight 
mode

flight 
mode

flight mode

wireless off

PROHIBITED
The items below are prohibited  
at all times:
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LIQUIDS, AEROSOLS AND  
GELS (LAGS) 
When travelling on international flights 
from South Africa, passengers are 
restricted from carrying certain LAGS 
in the aircraft cabin. These rules are 
aligned to International Civil Aviation 
Organisation standards.

Passengers are required to place 
essential liquids, which they wish to  
carry with them on board the aircraft, 
in a re-sealable clear plastic bag with a 
capacity of not more than one litre and 
a total diameter of 80cm. Each item 
containing liquid cannot exceed 100ml  
in quantity and must fit comfortably  
inside the sealed bag.

If these limitations are not adhered 
to, items will be confiscated by airport 
security and SAA will unfortunately  
not be in a position to recover them  
for passengers.

When proceeding through airport 
security checkpoints, the bag holding 
these items must be separated from any 
other cabin baggage.

Items which are exempt from  
the LAG restrictions and that  
may be carried on board,  
without being placed in a clear  
plastic bag, are:
 Baby formula/milk and baby food in 
small containers, if a baby or small 
child is travelling with the person 
carrying such items.

 Essential and other non-prescription 
medicines not exceeding 100ml per 
container, including saline solution and 
eyecare products such as eyedrops 
and contact lens solution.

 Liquids, gels and juice for diabetic 
passengers who indicate a need  
for such items to address their  
medical condition.

 Solid cosmetics and personal hygiene 
items such as lipstick in a tube, solid 
deodorant, lip balm and similar solids.

Any duty-free LAG products purchased 
after security checkpoints should be 
placed in special security bags at the 
store and passengers connecting to 
further destinations are advised to keep 
these sealed throughout their journey.

 Wireless computer 
equipment  
(eg mouse).

 PC printers.
 PC scanners.
 Laser pointers.
 CD writers and mini  
disk recorders in the 
recording mode.

 Portable stereo sets.
 Pocket radios (AM/FM).
 TV transmitters/receivers.
 Telemetric equipment.
 Wireless LAN.

Cabin crew members are 
responsible for enforcing the 
policy regarding the use of 
PEDs on board.

If the cabin crew are 
unable to confirm that the 
transmitting function on an 
intentionally transmitting 
device has been disabled, 
then the device should be 
switched off. In addition, the 
Commander may prohibit 
the use of any PED if this is 
required in the interests  
of safety.

After embarkation and 
prior to the cabin doors 
being closed, the In-flight 
Service Co-ordinator/Senior 
Cabin Crew Member will 
make an announcement 
advising passengers of the 
conditions under which flight 

mode may be used.
Passengers will be 

required to select flight 
mode functionality prior to 
switching their cellphones off 
in preparation for the flight.

The use of these devices in 
flight mode will be indicated 
by the Commander switching 
off the “fasten seat belt”  
sign after take-off and 
switching on the “fasten 
seat belt” sign again in 
preparation for landing.

PLEASE NOTE:
1. If a passenger is uncertain 

how to select flight 
mode on the cellphone, 
the device must remain 
switched off for the 
duration of the flight.

2. If at any point during a 
flight any irregularities or 
interference are detected 
on the flight deck, flight 
mode is to be suspended 
immediately. In this event, 
the Commander will  
make an announcement  
to this effect.

WHEN IN DOUBT, PLEASE CONSULT  
THE CABIN CREW.

FLIGHT  
MODE

in-flight safety



Sara doesn’t book with 
Corporate Traveller...

Peter does.

Corporate Traveller is a proud division of Flight Centre South Africa (Pty) Ltd.

This offer is exclusive to companies who: a) are not currently clients of Corporate Traveller; b) agree to transfer their business travel account to Corporate Traveller; c) have a minimum of 
R300 000 annual business spend. Trading must commence between November 2013 and January 2014.

Transfer your business travel account to 
Corporate Traveller and never be left stranded.

With Corporate Traveller you will get:

 � The services of a dedicated Account Manager
 � Free 24/7 after hours assistance
 � Access to the lowest corporate rates 
 � Flexible payment options

As there are no fixed contracts you’ve got nothing to lose. Contact us today 
to discover the full range of benefits when you bring an expert on board.

 0877 40 50 86
corporatetraveller.co.za

Scan this QR code for a R5000 voucher to 
use towards your first booking when you 
become a client with Corporate Traveller.

R5000

http://www.corporatetraveller.co.za
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Body stretch
With both your feet on 
the floor and stomach 
in, slowly bend forward 
and stretch your hands 
down the front of your 
legs towards your ankles. 
Hold for 15 seconds and 
sit back slowly.

in-flight fatigue

 Pack your medicines 
(homeopathic and 

prescribed) in your on-board 
hold-all so that you’re 
prepared for any 
emergency. Also refer to 
Liquids, Aerosols and Gels 
on the previous page.

 Eat and drink alcohol in 
moderation, but have 

as much water as you like to 
prevent dehydration.

 Wear loose-fitting, 
comfortable clothes 

made of natural fibres.

 Make sure your shoes 
can handle expanding 

ankles and swollen feet.

 Get up every two hours 
while on board, stretch 

and go to the bathroom to 
freshen up.

 Do the on-board 
exercises shown on  

this page.

 Always set your watch 
to the time of your 

destination so that your 
body has the duration of  
the flight to adjust to this 
new reality.

 Walk as much as you 
can once you’ve arrived 

at your destination – it helps 
get the circulation going.

 Scrub your body 
vigorously in the 

shower or bath to dislodge 
any unwanted build-up  
of fluids.

 Take a short nap on 
arrival that revives 

you without interfering with 
your night-time sleep.

o further ensure that you have a pleasant experience 
on our flight, we’d like to draw your attention to certain 
health tips which are recommended for all passengers 
and should be followed throughout the duration of the 

flight. The following tips are at all times subject to any 
intervening in-flight safety instructions being issued. They’re 
designed to improve blood circulation, alleviate sluggishness 
and relieve crampled muscles. 
1. Exercise your legs and flex your feet at regular intervals 

while seated to improve blood circulation.
2. Deep-breathing exercises are recommended.
3. Short walks, preferably once every two hours, are excellent 

for blood circulation.
4. Increase your normal intake of water and/or soft drinks  

before and throughout the flight; drink alcoholic beverages  
in moderation.

Any passenger who is aware of and/or affected by a 
medical condition of any nature whatsoever is responsible  
for seeking medical advice from their own medical  
practitioner before embarking on an intended flight, in  
order to determine whether the medical condition could be 
worsened by air travel.

The foot flex
>  With both heels on 

the floor, point feet 
upward as high as  
you can.

Neck roll
Relax your shoulders  
and drop your ear to  
your shoulder. Gently 
roll your neck from one 
shoulder to the other.  
Hold each position for 
about five seconds. 
Repeat five times. 

>  Put both feet flat on  
the floor.

>  Lift your heels high while 
keeping the balls of your 
feet on the floor.

>  Repeat in a continuous 
motion and at 30- 
second intervals.

A FEW EXERCISES ON A LONG-
HAUL FLIGHT WILL ENSURE YOU 
DISEMBARK WITH A SPRING IN 
YOUR STEP

What happens to your body when you fly? 
 The central blood vessels in your legs can be compressed, 
making it more difficult for the blood to get back to the heart.

 The long inactivity of your body muscles in this position can 
result in muscle tension, backaches or a feeling of excessive 
fatigue – during or even after your flight.

 The cramped position inhibits the normal body mechanism 
from returning fluid to the heart, while gravity can cause  
fluid to collect in your feet. This results in swollen feet after  
a long flight.

Boeing recommends that passengers do light exercises 
(see above) that may assist in increasing blood circulation 
and massaging the muscles. Also, when stopping between 
destinations, walk around frequently and remember to stretch!
Source: Improved Passenger Comfort Guide produced 
by Boeing

THE 10 CARDINAL RULES 
OF COMFORTABLE FLYING Shoulder roll

Hunch your shoulders 
forward, then upward, 
backward and downward 
in a gentle circular motion. 
Repeat five times.

Ankle circles 
Lift feet and draw circles 
with your toes, one foot 
clockwise and the other 
anti-clockwise at the 
same time. Rotate in each 
direction for 15 seconds. 

Knee lift
Lift your leg with knee 
bent and contract your 
thigh muscle. Repeat 20-
30 times for each leg.

Knee to chest
Bend forward slightly, clasp 
your hands around your left 
knee and hug it towards 
your chest. Hold for 15 
seconds. Alternate legs and 
repeat 10 times.
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