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Adjacent to the Greater Kruger National Park, is the famous Thornybush Collection
of lodges. BushBreaks & More… offer a variety of four and five star lodges within the
renowned Collection. The lodges cater for small groups, bush weddings, milestone
birthday celebrations or business indaba’s. The Thornybush Game Reserve is home to
the Big 5 & offers great game viewing opportunities!

The following special offers are valid until 30 September 2013

S e ro n d e l l a G a m e L o d g e
Chapungu Bush Camp
Wat e r b u c k L o d g e
N ’ K aya L o d g e
M o n wa n a L o d g e
T h o r ny b u s h Wat e r s i d e
Shumbalala Lodge
Simbambili Game Lodge
T h o r ny b u s h G a m e L o d g e

R
R
R
R
R
R
R
R
R

1872.00
1872.00
1872.00
1872.00
1872.00
2318.00
2812.00
2812.00
2812.00

CONDITIONS: Rates are per person per night sharing and include dawn and dusk Game drives and all meals.

www.bushbreaks.co.za

Reservations:

0861 00 44 55
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Our beloved Madiba once said:
“There is no easy walk to freedom.
Freedom cannot be achieved unless
women have been emancipated from
all forms of oppression.” Women in
South Africa have long been tigresses
behind their own liberation and that of
our nation.
This country is home to some of
the most resilient women in the world
who have contributed immensely to
building and shaping the South Africa
that we enjoy today. From mobilising
during church gatherings, participating
in trade unions, forming The Federation
of South African Women, and resisting
pass laws to occupying key leadership
roles: the indomitable spirit of South
African women is etched in our
memories forever.
In the 19-year history of SA Express,
women have also been at the forefront
of breakthroughs. In the airline’s
second year of operations, Aloma
Stevens became the first commercial
female captain in South Africa. Four
years later, we had the first all female
crew comprising of Captain Aloma
Stevens, First Officer Karen Croukamp,
and Cabin Crew Members Thuli
Mocumi and Annelise van Jaarsveld.
In 2002, Boni Dibate became the first
female CEO in the history of the airline
industry and she currently serves on
the SA Express board.
Even though the aviation
industry has typically been a male
dominated industry, we are working
hard to ensure that more female
representation is visible throughout

the structures of SA Express. Out of a
staff complement of 1,132, we currently
employ 410 women. In this issue, you
can meet some of the women of SA
Express, with Conny Molefe featured
as the only certified female avionics
engineer in the organisation.
Through our cadet pilot training
programme, as well as our recent
Mandela Day activity at Fumana
Secondary School in Katlehong, we
are constantly encouraging young
women to choose a career in aviation
by providing them with the required
information and support to take to
the skies. Or, like Conny Molefe, to
pursue a career as an avionics engineer.
Internally, we are committed to training
women though the Management
Development Programme and
Supervisory Skills Programme.
In conclusion, I hope that you will
take pleasure in reading our SA Express
Corporate Profile that is bagged with
our in-flight magazine. It will provide
you with more insight on who we are
and how we are performing as an
organisation. It will also give you an
opportunity to meet the faces behind
this vibrant organisation.
Happy Women’s Month, South Africa.

Inati
Inati Ntshanga
CEO
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EVENTS | NORTH
17 – 18 AUGUST

Lights, Music, Action!
CIRQUE DE LA SYMPHONIE, JOHANNESBURG
Cirque de la Symphonie was created to bring the magic of the circus to the concert
KDOO$HULDOµ\HUVDFUREDWVFRQWRUWLRQLVWVGDQFHUVMXJJOHUVEDODQFHUVDQGVWURQJPHQ
– including world record holders and Olympians – will perform routines carefully
choreographed to enhance classical masterpieces and popular contemporary
music as played by the Johannesburg Philharmonic Orchestra. Highlights include
Wagner’s Ride of the Valkyries featuring Sagiv Ben Benyamin’s aerial rope work,
and Tchaikovsky’s Valse from Swan Lake, accompanied by the spectacular aerial
gymnastics of Alexander Strelsov and Christine Van Loo. Performances will take place
at The Teatro at Montecasino. //WWW.COMPUTICKET.COM
16 – 18 AUGUST

What a Dive!
THE DIVE EXPO & WATERSPORTS SHOW, JOHANNESBURG
The Dive Expo & Watersports Show will be taking place at The CocaCola Dome this August. Visitors can have a dip in the “Try Dive” pool
to get a feel for what scuba diving is all about, plus there will be
lots of discounts on dive courses, equipment and holiday packages,
informative talks, a range of fun water-related activities and the chance
to win great prizes.

//WWW.MYWATERSPORTSSHOW.COM

Take Pro Pics
The Silver Edition of the Go Pro Hero 3 Camera boasts built-in Wi-Fi and is 30% smaller
and 25% lighter than the famous HD HERO2 camera it replaces. It is also wearable and
gear mountable; waterproof to 60 m, and is capable of capturing ultra-wide 1080p 30
fps and 720p 60 fps video, plus 11MP photos at a rate of ten photos per second. Visit

//WWW.OMNICO.CO.ZA for more information.

WIN
One lucky Indwe reader will win a pair of tickets to the Dive Expo and Watersports
Show, as well as a Go Pro Hero 3 Camera valued at R4,499. Please Note: the winner
MUST be able to attend the expo in order to collect their prize. To enter, SMS the
word INDWE, followed by the word DIVE and your NAME to 35131. Cost per SMS is
R1,50. Competition closes 13th August 2013. Terms and conditions apply

8 – 10 AUGUST

Bush Bash
OPPIKOPPI, NORTHAM
The country’s favourite – and dustiest – music festival
will be marking its 19th appearance this year with the title
“BewilderBeast”. As well as the usual collection of tents,
food and beer stalls, porta-loos and thousands of fans,
2013 also boasts a stellar line-up of performers, including
Bittereinder, CrashCarBurn, Goodnight Wembley and Mi
Casa. But undoubtedly this year’s biggest draw card will be
$PHULFDQEDQG'HIWRQHV¢// WWW.OPPIKOPPI.CO.ZA
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EVENTS | SOUTH
4 – 10 AUGUST

Celebrating Women
ARTSCAPE WOMEN’S ART FESTIVAL,
CAPE TOWN
The theme for Artscape Theatre’s 7th annual Women’s
Arts Week is “Against All Odds” and will focus on women,
societal challenges and disability. Festival goers can look
forward to an exciting and illuminating line-up of theatre
productions, exhibitions, talks and workshops which aim
to address the ongoing challenges and human rights
violations against women. Tickets are available from
Computicket.

//WWW.ARTSCAPE.CO.ZA

17 AUGUST

Wine Time!
FRANSCHHOEK WINTER WINES,
FRANSCHHOEK
Regarded as one of South Africa’s leading wine and
FXOLQDU\GHVWLQDWLRQVVRPHRI)UDQVFKKRHNV´QHVW
wineries (including La Bri, Morena, Colmant, Leopard’s
Leap, La Motte and Solms-Delta) will be showcasing their
top winter wines at this year’s Franschhoek Winter Wines
at L’Ormarins Estate. Tickets cost R180 per person, and
include entrance to the event, tasting of all the wines on
show and admission to the Franschhoek Motor Museum.
Tickets are available from

//WWW.WEBTICKETS.CO.ZA

5 SEPTEMBER

Cooking for a Cause
CHEFS WHO SHARE, CAPE TOWN
14 of South Africa’s top chefs will be taking part in “Chefs who
Share – The ART of Giving”, a black tie event from which all
proceeds will be going towards two youth development charities.
The participating chefs will be divided into pairs and teamed up
with respected sommeliers to create individual wine and dine
menus for each group of guests. There will also be an auction of
original works of art donated by participating artists. Tickets are
priced at R3,000 per person.
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EVENTS | IN BETWEEN
9 – 11 AUGUST

An Amazing Race
THE RACE OF CHAMPIONS, ULUNDI
The fourth Race of Champions will take place at Ulundi’s Prince Mangosuthu Buthelezi
Airport, where 100 pilots will race to determine who is the fastest. Anyone with a valid
private pilot or higher license, and no less than 100 hours in command, is allowed to
enter. The event is open to any aircraft powered by one or more piston engine power
plants that can maintain a minimum speed of 100 knots, and has an endurance of
a minimum four hours. Competing pilots are not allowed to make use of any GPS
equipment and must rely solely on their navigator and a map to race to the finish line.

//WWW.AIRRACE.CO.ZA

8 – 11 AUGUST

Taste Bud Tempting

24 AUGUST – 7 SEPTEMBER

THE GOOD FOOD & WINE SHOW, DURBAN

A Parenting Lifeline

The Good Food & Wine Show heads to the Durban Exhibition Centre with more innovation,

JOHNSON’S BABY
SENSE SEMINARS, PORT
ELIZABETH, CAPE TOWN
& DURBAN

entertainment and delicious food than ever before. A host of celebrity chefs are set to inspire visitors,
including British chef James Martin, Vivek Singh of London’s Cinnamon Club who has transformed the
face of Indian cooking, Anjali Pathak, part of the famous Patak spice family, and bubbly Mellissa Morgan
who is known to her legions of fans around the world as “Ms Cupcake”. Tickets are available from
Computicket//WWW.GOODFOODANDWINESHOW.CO.ZA

Johnson’s Baby Sense Seminars
provide up-to-date parenting
information on everything from
newborn basics and introducing
solids, to vaccines for an older
baby, and includes an expert panel
discussion with celebrity guest
Zuraida Jardine. The seminars
take place at Port Elizabeth’s
Radisson Blu Hotel on 24th August,
the Westin Cape Town Hotel on
31 st August, and at the Riverside
Hotel in Durban on 7th September.
Entrance includes goodie bags, a
comprehensive information booklet
and refreshments. For reservations,
email bookings@go4word.co.za.

//WWW.BABYSENSE.COM/SEMINARS
18
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Wonderful Winter
Laborie Wine Farm in the Paarl Winelands is
offering a number of great winter deals to help
keep the cold at bay. Visitors who purchase six
bottles of Laborie Shiraz directly from the Cellar
Door will receive a slab of Milk Cape Malay Spice
chocolate, or a decadent White Lemon Verbena
chocolate when they purchase six bottles of
Laborie Chardonnay. The estate is also offering a
special winter accommodation package for two
guests for two nights (R2,785), which includes
a

complementary

bottle

of

wine,

breakfast

daily, a two course dinner to the value of R200
per person, a two course lunch to the value of
R180 per person, and a wine tasting and farm
tour. The winter offerings are valid until 30 th
September 2013. For more information, visit

//WWW.LABORIEWINES.CO.ZA

Decor Delights
:LWK LWV VXEWOH LQµXHQFHV IURP $VLD DQG $IULFD
FD
Coricraft’s new Ethnic Chic accessories range is
really easy to incorporate into an existing décor
cor
scheme. Sourced from around the world by the
he
Coricraft team, the collection combines bold
old
colours with soft, natural organic hues. Playing
ng
up textures is also a hot trend at the moment, as
hessian, linen, cotton, wool and kelim mix happily
ily
with “harder” natural materials such as wood,
od,
aluminium and glass. Accessories include wooden
en
trinket boxes, mirrors, wall art, clocks, vases,
es,
baskets and hurricane lanterns with rope detail. Visit
sit

//WWW.CORICRAFT.CO.ZA

for safe online shopping.
ng.

Building Blocks
$IULFDVOHDGLQJGHVLJQHUPDQXIDFWXUHUDQGHUHFWRURISUHIDEULFDWHGEXLOGLQJV.ZLNVSDFH0RGXODU%XLOGLQJVRIIHUVIDVWµH[LEOHDQG
reliable building solutions. Kwikspace’s designs are modular, re-locatable and can be built to suit exact needs, thus ensuring maximum
µH[LELOLW\ DQG FRQYHQLHQFH %XLOGLQJV DUH DVVHPEOHG XVLQJ IXOO\ LQVXODWHG
polyurethane panels, which provide excellent temperature control
and noise reduction, while also preventing the ingress of
dust, water and insects. Kwikspace Modular Buildings
provides a refreshingly different alternative to the modular
building industry, whether it is for parkhomes, containers,
UHVLGHQWLDOVROXWLRQVFODVVURRPVFDPSVFOLQLFVRURI´FHV
For more information contact + 27 11 617 8000 or email
sales@kwikspace.co.za.

Indwe
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BITS & PIECES
Making Job
Hunting Worthwhile
Hiring Bounty is a platform that allows
you to earn extra cash by referring
your friends to their dream job. This
crowd sourced recruitment offering lists
YDFDQFLHVLQWKHPDUNHWLQJ,7DQG´QDQFH
sectors. Individuals are then incentivised
to leverage their networks and connect
the right individual to the right job
through

a

pre-determined

“bounty”

offering. A company will place a bounty on
a position it has listed on the Hiring Bounty website, and if you refer a candidate and that candidate is appointed, both of you will be paid the
advertised bounty. The website is based on the concept that referrals produce better job candidates, and that your social network has the
most current information regarding your skills and career aspirations. Visit //WWW.HIRINGBOUNTY.COM for more information.

Welcome to Kathu
Urban Hotels’ latest venture brings a combination of
relaxation and sophistication to business travellers
in Kathu, the “Iron Ore Capital” of the Northern
3URYLQFH 7KH ´UVW KRWHO LQ WKH WRZQ 8UEDQ +RWHO
Kathu (UHK) offers top class accommodation,
impeccable and professional service, a relaxing
atmosphere and beautifully designed surroundings.
The hotel is conveniently located directly across the
road from the mall, and is situated a short drive from
the Sishen and Kolomela Mine and the air strip. The
KRWHO LV
KRWHO
LV DOVR
DOVR UHVSRQVLEOH
UHVSRQVLEOH IRU
IRU VLJQL´FDQW
VLJQL´FDQW HFRQRPLF
HFRQRPLF
upliftment in the town. All of the hotel’s employees, for
example, are from Kathu and its surrounding areas,
DQGKDYHUHFHLYHGUHOHYDQWWUDLQLQJLQWKH´HOGVWKH\
have been employed in. For more information, visit

//WWW.URBANHOTEL.CO.ZA

Cutting Edge Jewellery
Meike Kuhlmann, a Berlin based designer who has worked for Alexander McQueen, has just
added a new collection to her handmade jewellery brand, Mari Couci. The collection includes
necklaces, bracelets and earrings using gold-plated metals, embossed leathers and precious
Swarovski crystals. Kuhlmann has experimented with innovative materials, giving these pieces
DQ LQGXVWULDO \HW OX[XULRXV ´QLVK +HU GHVLJQV SDLU HTXDOO\ ZHOO ZLWK FDVXDO
RXW´WVDVWKH\GRZLWKHOHJDQWHYHQLQJZHDU$VHOHFWLRQRISLHFHVIURP0DUL
Couci are available from international online jewellery store CaratStones.com
and range in price from R1,250 to R3,100. For more information, visit

//WWW.CARATSTONES.COM
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BITES
WHAT’S HOT
Thaba Ya Batswana Eco Hotel and
Spa, just outside Johannesburg,
has

recently

launched

their

delicious Hot Chocolate Menu to
warm tummies and taste buds
this winter. The hotel’s Kraal
Restaurant is now serving up
three decadent hot chocolate
µDYRXUV KRW FKRFRODWH ZLWK
a

condensed

milk

infused

cream topping, sprinkled with
Ferrero

Rocher

Peppermint

Crisp

chocolate;
chocolate

straw hot chocolate; and for the
adventurous palate, ginger and
KRQH\ µDYRXUHG KRW FKRFRODWH
The Kraal restaurant is open
seven days a week for breakfast,
lunch

and

dinner.

Contact

+27 11 959 0720 for reservations.
Visit

//WWW.TYB.CO.ZA

more information.

for

HEARTY HELPINGS
Award-winning cookbook author and food specialist
Heleen Meyer is so passionate about helping South
Africans eat better, that she has set up a Facebook
page called “Cooking from the Heart SA”, where
she shares her cooking tips on how to cut down on
salt, fat and sugar, but still boost flavour. Foodies
are flocking to the page to swap advice on how to
cook for the whole family, while preventing chronic
lifestyle diseases, such as diabetes or high blood
pressure. Meyer’s popular recipe book, Cooking from
the Heart, reworks iconic local dishes to be hearthealthy, and has been endorsed by the Heart and
Stroke Foundation. It is available to download free
from //WWW.COOKINGFROMTHEHEART.CO.ZA

A NEW GENERATION OF COFFEE
Origin Artisan Coffee Roasters, one of the pioneers in the
rise of artisan coffee culture in South Africa, has recently
extended

its

specialty-brewing

offering

to

include

Aeropress, siphon and cold-brew, in addition to their
Pourover, French press, Turkish coffee and more classic
espresso available at their café-roastery. These different
EUHZLQJPHWKRGVHDFKLQµXHQFHWKHµDYRXUWKHDFLGLW\DQG
WKHERG\SUR´OHRIDFRIIHHLQWKHLURZQXQLTXHZD\KHOSLQJ
to enhance each cup’s distinctive characteristics. You can
now discover a whole new dimension to your favourite cup
of coffee. Origin Coffee is located in De Waterkant, Cape
Town. Contact +27 21 421 1000 for more information.

24
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A Nation’s Inspiration
SOUTH AFRICA’S FIRST LADIES
TEX T: J ULIA LAMBE RT I
IMAGES © LIRA, NATALIE DU TOIT, SUSAN VOSLOO, JENNA CLIFFORD, THABO MOLOTO GALLO IMAGES, ISTOCKPHOTO.C OM

South Africa boasts some of the most gifted, intelligent and dynamic
women in the world. We examine a select group of home-grown
female icons and explore their many admirable achievements.

NK O S A Z ANA DLAMINI- Z U M A
26
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NATALIE DU T OIT

Iconic Iron Roses
Because of its complex political and social
history, many of South Africa’s female politicians
and activists have become some of the nation’s
most revered citizens. An outstanding example
of accomplishment in the political arena is
Nkosazana Dlamini-Zuma. Born in KwaZuluNatal, this mother of four is widely respected as a
politician and anti-apartheid activist. She holds a
Bachelor’s Degree in Science, a Medical Degree
and has been awarded honorary Doctor of Law
degrees by the Universities of KwaZulu-Natal and
Bristol respectively. She successfully served as
South Africa’s Minister of Health under President
Nelson Mandela, before moving into a decade
long position as Minister of Foreign Affairs under
Presidents Thabo Mbeki and
Kgalema Motlanthe.
During her tenure as Minister of Health,
Nkosazana gave disadvantaged people access
to free healthcare and brought forward the
Tobacco Products Control Bill, making it illegal
for anyone to smoke in public places. In 2009,
she was appointed by her ex-husband and
current president, Jacob Zuma, as the Minister
of Home Affairs. Yet one of Nkosazana’s greatest
accomplishments was being elected by the
African Union Commission as its chairperson in
2012. This made her the first woman to lead the
organisation and further cemented her reputation
as a world class political leader.
Dr Fatima Meer was a passionate campaigner
for human rights, as well as an academic, writer
and activist. However, it was her reputation as a
formidable fighter for racial and gender equality
that made her a truly extraordinary South
African. She joined the University of Natal as a

sociology lecturer in 1956, making her the first
non-white woman to be appointed by a “whites
only” tertiary institution. She later established the
celebrated Institute for Black Research at that
university in 1972. Fatima’s strength and moral
courage was legendary and she never shied away
from tense political and social situations. She
survived an apparent assassination attempt in
1977 and recovered from multiple attacks in later
years, yet her resolve never wavered. Exiled three
times under the Suppression of Communism Act,
Fatima fervently fought numerous discriminatory
decisions by the apartheid government and often
flouted the orders they imposed on her.
Fatima’s passion for education led to her
involvement in numerous projects to help
marginalised people gain skills, and she was
awarded three honorary doctorates. By the time
she succumbed to a stroke in 2010, at the age
of 81, this maverick had written a number of
books (including Mandela’s first biography), had
been involved in the making of a movie about
Gandhi’s life and was honoured with the Order
for Meritorious Service by former president
Nelson Mandela. She had also made an indelible
mark on the political and social landscape of the
country she fought for so fearlessly.

Talents We Treasure
Whether competing in the sporting arena or
gracing the stage, talented South African women
proudly display the best of what our country
has to offer to a global audience. Celebrated
swimmer and gold medal-winning Paralympian
Natalie Du Toit is widely heralded as an example
of fortitude in the face of profound challenges. “As
a woman I believe in my goals and dreams and

Indwe
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will fight for them no matter what,” asserts Natalie.
It is this determination and positive attitude that
has fuelled this amputee’s outstanding swimming
performances. Natalie not only won multiple gold
and silver medals in the 2004, 2007 and 2012
Paralympic Games, but also achieved several gold
wins in the 2002, 2006 and 2010 Commonwealth
Games. She became the first female amputee
to ever qualify for the Olympics, and was one of
only two Paralympians to compete in the 2008
Beijing Olympics. Yet, in spite of her accolades,
this inspiring sportswoman remains refreshingly
modest. “If I’m able to go out there and achieve a
dream, then anybody can do it,” she says.
In the cut-throat music industry it takes an
artist with a remarkable gift to touch people from
around the world. Beautiful, soulful and blessed
with a honeyed vocal tone, Lira has developed
into South Africa’s definitive diva. She is a multiplatinum selling and award-winning singer, who
also invests energy into causes close to her heart.
The Student Sponsorship Programme and The
Southern African Trust are just two of the many
outreach and advocacy programs endorsed by Lira.
“I am inspired by the desire to do and become
better,” says the superstar. “After all, every hero we
celebrate today made a decision to be the change
which they sought to see.” With a dazzling singing
career and a commitment to giving back, Lira can
certainly be counted as one of the heroes she so
ardently strives to emulate.
Commonly known as “The Voice of Africa”,
Miriam Makeba was considered to be one of the
greatest songstresses of our time. Her professional
career as a singer of jazz and traditional songs
launched in the 1950s, but it was her appearance
singing in an anti-apartheid documentary called
Come Back Africa that really made her an
international star. Exiled from South Africa in the
early 1960s, Miriam became a sensation in the
United States where she released many of her hits,
including “Pata Pata”. She also became the first
black African woman to ever receive a Grammy
Award for Best Folk Recording. Miriam was a
staunch and sometimes controversial equal rights
supporter, whose powerful voice and vision played
an integral part in the fight against apartheid. She
died in 2008 at the age of 76, yet she remains an
unforgettable superstar in the minds of the millions
who adored her.

Leaders in Their Fields
Dr Susan Vosloo is South Africa’s first female

28
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D R S U SAN VOSLOO

heart surgeon. She successfully performed
her first heart transplant at the age of 33.
She currently practices in Cape Town, where
she focuses on paediatric surgery. She is the
Africa representative for the Paediatric Cardiac
Intensive Care Society, is a member of the
Business Women’s Association of South Africa,
and serves on the Board of Governors for Autism
in the Western Cape. She is also a founding
member of the World Society for Paediatric
and Congenital Heart Surgery, and was the
chairman of the organising committee for the
World Congress of Paediatric Cardiology and
Cardiac Surgery, which was hosted in Cape
Town in February this year. “I enjoy my work
and the satisfaction of improving the condition
of ill patients,” says Susan. “Women can choose
where they wish to stand in society by working
hard and achieving goals through dedication and
determination. We get a blank card in our lives
and tomorrow’s page is still empty – it’s what we
do with it that counts.”
Renowned for her distinctive jewellery
designs and her work as an entrepreneur
and philanthropist, Jenna Clifford has evolved
into one of South Africa’s most impressive

30
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JENNA CL IF F ORD

businesswomen. In addition to growing her
business, Jenna Clifford Designs, into a leading
luxury brand, this business dynamo has also
helped create the Business Women’s Association,
the most prominent association of business and
professional women in the country. “My passion
for my work is a major driver for me,” says
Jenna. Her many charitable initiatives include
the Dream Big Project, the Cancer Foundation
and the Jenna Clifford Rhino project. She was
also appointed as a South African Ambassador
to the United Nations in 2008. “I try to do my bit
where I can with animal, women and children’s
causes,” explains Jenna. “I’d also like to think that
I have made a contribution to facilitating change
for women in the working environment in South
Africa – but there is so much more that we can
still do!”
While they represent only a fraction of the
many inspirational female South Africans we can
be proud of, the impact made by each of these
women is indisputable. It is their strength and
spirit that has evoked positive change in South
Africa and left an indelible impression on the
millions who admire them so greatly.
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East Coast
Enchantment
TURTLE TRACKING IN ST LUCIA
TEX T: KE RI HARVE Y
I MA G E S © IST OCKPHOTO.COM
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Warm and welcoming all year round, the KwaZulu-Natal North Coast
has unique natural attractions, including an ancient ritual which occurs
annually on its beaches. The beaches around St Lucia are counted as
among the few places on earth where turtles come to lay their eggs in
early summer – and it is just one of the many reasons to visit here.
Turtles, it seems, have a prehistoric GPS built
into their DNA. Unchanged over millions of
years, every summer, giant Leatherback and
Loggerhead turtles lumber onto the beaches of
Maputaland to create a new generation. The very
beach they were born on is where they return to
lay their own eggs, which is why just a few places
on earth can boast being turtle nesting grounds.
As we walk onto the beach, accompanied by
our turtle guide, the Indian Ocean is retreating
for low tide and the sun casts lazy rays over its
surface. We walk in a specific zone of the beach
so as not to disrupt the turtle nesting areas.
“These conditions are just perfect for
Leatherbacks,” says our experienced guide,
“because turtles don’t like a lot of light when they
lay their eggs.” The turtles along this coastline
are carefully monitored and the data documented
and shared with conservation authorities and
researchers. When monitoring in this area started
over 50 years ago, only a handful of turtles came to
nest on the beaches, but now well over 100 arrive
annually to lay their eggs in the warm sand.

As we walk, we see a wide drag mark
between the ocean and the sand dunes. Tracing
the trail with our eyes, we spot a massive
Leatherback turtle clawing her way slowly up
the gently sloping beach towards the dunes. The
drag marks are flipper prints across the soft sand.
We watch intently from a distance, completely in
awe of this ancient ritual playing out before us.
She is definitely a Leatherback – at up to 900 kg,
the largest of all turtles – with the characteristic
seven ribbed lines running down her back.
Carefully she chooses her nesting spot above
the high water mark, where the sand texture is
just right so that the nest does not collapse. Then
she scoops out sand with her larger front flippers
to create a body support for herself, before digging
a round drop-hole with her smaller back flippers.
Carefully positioning her body, she gently drops
up to 100 white, billiard ball-shaped eggs into the
hole. When finished, the hole is closed with sand
she swishes into it with her flippers. Job done.
Immediately the Leatherback heads back
to the sea to gather energy so that she can lay
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another batch of eggs in about ten days' time.
During the laying season, from October to
December, a female turtle can lay up to 1,000
eggs, yet only one or two of her offspring will
ever reach adulthood.
The eggs take 70 days to hatch and the
surrounding sand temperature determines
if the hatchlings will be male or female.
Temperatures over 29.5 °C produce females
and below that, males. Hatchlings also emerge
at night to run the gauntlet to the sea. There are
predators to dodge all the way until they reach
the Agulhas current 10 km out. Researchers
believe that during their sprint to the sea, the
specific beach location is imprinted on the
hatchlings, which is why they can return to the
same beach to breed later in life. Turtles can
travel incredible distances and Leatherbacks
do trans-Atlantic and trans-Pacific crossings,
with one recording a journey of 19,000 km in
ten months! This also means they are at risk of
being caught by fishing trawlers, as turtles are a
delicacy in the Far East.
Luckily, in South Africa they are protected,
which affords the unique experience of seeing
these prehistoric animals up close. We leave
the site in silence and complete awe, having
seen a ritual more ancient than our minds can
fathom, performed by a creature that had a
GPS from the beginning of time.
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THINGS TO DO IN ST LUCIA
 Join a licensed operator to go in search of
Humpback whales from the end of May to
the beginning of December. You are also
likely to see dolphins, sharks, whale sharks,
VHDWXUWOHVµ\LQJ´VKDQGSHODJLFVHDELUGV
on these tours. Visit www.advantagetours.
co.za for more information.
 Take a guided walk around the lake, forest
and dunes in the iSimangaliso Wetland Park
or a lake cruise with Fafa Tours (+ 27 35 590
1019). Do the circular Igwala Gwala Forest
7UDLOWRVHHSUROL´FELUGVDQGZLOGOLIHRUWKH
three-hour Iphiva Trail, which starts just
outside St Lucia village, to see plains game
and forest birds.
 Kids may enjoy the St Lucia Crocodile Centre
(+27 35 590 1386).
 Go horse riding on the beach with Bhangazi
Horse Trails, sign up for guided kayaking in
the estuary (www.kayaksafaris.co.za) or a
boat cruise for crocs, hippos and water birds
with Advantage Tours.
 Visit the Zulu cultural village of Veyane and meet
the sangoma (www.veyanezuluvillage.co.za).
 Visit www.eurozulu.com for information on
turtle tours.
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Fiercely Fabulous
Women
EMBRACING THE FEMME
FATALE IN EACH OF US
TEXT: JACQUEL INE COCHR ANE
IM AGES © ISTOCKPHOTO.COM

Although the word “femme
fatale” literally means
“deadly woman” in French,
there is much more to this
archetype than her deadly
charms. Defying societal
restrictions, the femme
fatale is, above all, a woman
who uses her natural wit
and sensuousness to
empower herself.
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As powerful as she is playful, the femme
fatale is fully aware of her potentially
devastating powers of attraction. Boldly defiant
even in the face of danger, she rejects the
norms that society imposes on her by virtue of
her gender. And, because she knows exactly
what she wants, nothing can stop her from
setting out to conquer her own destiny.
The idea of the femme fatale is by no means
a new one, or even restricted to the last century.
In fact, the notion of the fatally attractive
female exists in most mythologies and forms
of folklore, and in most cultures around the
world. Ancient literature is filled with these
formidable women, whose intelligence and
sensuality cannot be contained or controlled,
be it by familial structures, laws or censorship.
Often seen as darkly seductive, early examples
of the femme fatale include the Bible’s Eve and
Delilah, and mythological maidens such as
Helen of Troy, Circe and Aphrodite. And then
there are historical heroines like Cleopatra,
who famously used her wit and her beauty to
seduce Rome’s most powerful men.
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To be expected in a world
that favours the linear, rational
and regimented, the femme
fatale’s sultry subversion
inevitably causes controversy.
And while we are used to
seeing the femme fatale on
screen (first made famous by
film noir of the 1940s), these
dangerous damsels have been
depicted in all forms of media
over the ages.
Édouard Manet’s 1863
painting Olympia was met with
immense controversy when the
masterpiece was first unveiled
at the 1865 Paris Salon. Critics
called the painting “vulgar” and
“immoral”, and one journalist
was notably surprised that
the piece was not destroyed.
Depicting a young woman
reclining on her bed, her nudity
in stark contrast to her fully
dressed servant, the painting
was cause for much chaos and
debate in Paris’ fine arts circles.
Yet, it was not her nudity that
offended these critics. Olympia
was condemned for her realism,
her confrontational stare, and
the unabashed embrace of
her sexuality.
Rather than averting her
eyes to facilitate the viewer’s
gaze, Olympia looks one
straight in the eye. Details such
as the flower in her tresses and
the exotic shawl on which she
has arranged herself suggest
that she is a courtesan. This is
confirmed by the black cat – a
symbol of prostitution – and the
flowers her servant is holding,
as these are presumed to be
a gift from a client. But more
shocking than her occupation
is her apparent enjoyment of
her own sensuousness and that

of the objects surrounding her.
Furthermore, Olympia’s nudity
is in no way idealised; this is no
goddess symbolising truth or
beauty, but rather a real woman
made of flesh and blood.
As much as people like
to vilify femme fatales, our
imaginations are inevitably
captured by these wild and
wilful women. One such icon
is Mata Hari. Of Dutch origins,
her exotic dancing skills were
garnered in the East where she
lived with her first husband.
Described as a free-spirited
bohemian prior to the war,
her dangerous liaisons with
powerful men led to her being
implicated as a German spy.
Put to death by a French firing
squad, her legend continues to
live on in the fantasies of fans.
While modern femme
fatales include women such
as Madonna and Angelina
Jolie, society has come a
long way in accepting the
notion of an independent
woman who refutes male
domination without in any way
compromising her
own femininity.
On 9th August, South Africa
celebrates Women’s Day. And
while none of us should go out
there and walk all over the
world Kill Bill style (be it in
kitten heels or cowboy boots),
Women’s Day is the perfect
opportunity to let out the femme
fatale that hides somewhere
inside every member of the
fairer gender. This August, buy
your inner Bond girl a pair of
fishnet stockings or a little
black dress, pour a glass of your
favourite red wine, and toast to
your glorious self.
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Behind Every Great
Organisation…
THE WOMEN OF SA EXPRESS
TEX T: LE SLE Y ST ONE S
I MA G E S © SA E XPRE SS

In some ways the aviation industry is rather like a grown-up version of toys
for boys, but women are having great fun at SA Express too.
Technical Talent
Avionics engineer Conny Molefe is
never happier than when she is called in
to fix an aircraft. “I’m certified to do all
the maintenance on an aircraft and I enjoy
overcoming the technical challenges,” she
says. “You find an aircraft standing there and
the next thing it’s in the air, and knowing I’m
the one who got it there is very rewarding.”
Molefe travelled extensively to keep planes
airborne for her previous employers, going
into West Africa for six months at a time. “I’d
go with my plane because it was my baby and
my job to keep it in the air. I have travelled
most of Africa and often people were amazed
that the engineer was a lady,” she says.
Now she is the only certified female
avionics engineer with SA Express,
alongside 300 men. The imbalance is
hardly surprising, since men made up 80%
of the intake when she first served her
apprenticeship with Denel. She earned her
Aircraft Maintenance Engineer license in
2007 and joined SA Express three years ago.
At first she felt obliged to work harder
than the men to prove that she was their
equal, she admits. “When I joined they hadn’t
worked with a lady before, so if I had to lift
something heavy they wanted to help. I’d fight
with them and I’d say: 'Please help if I call
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you, but otherwise leave me because I can do
it,'” she says. “I have been fortunate in having
colleagues who don’t give me the smallest
challenges because I’m a woman. They give
me things that are appropriate to my skills and
judge me on my capabilities.”
Molefe would recommend engineering to
other women, but only if they are prepared to
work as hard as the men. “Don’t come into it
with the intention of making money, you have
to have a passion. And don’t have the mentality
that as a woman you’ll get preferential
treatment and be spoon-fed. Just mingle with
the guys and work, because at the end of the
day you are all wearing overalls – if we hide our
faces we are all the same.”

People Power
While Molefe is making strides on the
engineering front, women are still hugely
under-represented in the cockpit. Kgatile
Nkala, General Manager of Human Capital,
says the SA Express pilots cadet course has a
high dropout rate overall, however, because it is
so intense.
If you think training as a pilot is glamorous,
think again. The cadet course lasts two years,
with training from 06h00 to 18h00, every day,
seven days a week, Nkala says.
“The cadets are under tremendous pressure
to perform, and it’s usually their first time away
from home, so there’s a high attrition rate.
Those that succeed have a real passion for it
from an early age,” she says. By the end, the
young pilots still have only 250 hours of flying
time, making them unemployable. They need
additional training to get above 1,000 hours
and qualify as first officers. Even then, the
status of Captain is still a long way off.
As the head of human capital, Nkala is
constantly striving to attract and retain skilled
staff for all sorts of positions, as the industry
demands some incredibly specialised skills.
Since there is a shortage of people to fill the
jobs, SA Express now trains its own. “We
do a lot of training for the technicians who
maintain our engines, the pilots, the cabin
crews and safety officers. We also develop our
own management excellence to create our own
talent pipeline.”
Nkala believes what makes her good at her
job is a willingness to treat the problems of her
staff as her own problems, and to help to resolve
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them. But with more than 1,000 employees,
that requires mighty broad shoulders.
Fortunately, SA Express employees are
a great bunch of motivated people, she
says. “We have extremely talented executive
managers and we work well as a team.
People who work in aviation say it’s like
a drug. They never leave the industry, and
they have a real sense of commitment.”
Their knowledge and dedication was
demonstrated two years ago when SA
Express undertook cost cutting to ensure
its sustainability. “People were identifying
cost-saving initiatives themselves and we
achieved serious savings. We didn’t have to
come from head office and tell them what
to do – they told us, and that showed their
understanding of the business.”

Making Things Happen
Putting such initiatives into practice
is the speciality of Este Welman, General
Manager in the Performance
Management Office.
“Our focus is to convert strategies from
fantasy into reality,” she says. “Dreaming is
fine if you have an implementation plan, but
without an implementation plan, a strategy
is just a fantasy. We find a way to make
things happen, and happen profitably.”
A typical project is to assess whether a
proposed new route is going to be feasible,
with the most recent being the new link
between Durban and Harare. “We did the
feasibility study and due diligence into what
they were dreaming of and we made it a
reality,” Welman says.
The airline’s strategies all have to cover
five pillars: a high-performance culture;
flawless execution; purpose driven growth;
customer centricity; and
financial sustainability.
By focusing on the customer and
understanding their needs and demands,
SA Express has made itself more
sustainable by focusing on the bottom line,
she says.
“We know that what we are working on
determines the future of the company.
That’s a great joy, because we know all the
projects we are working on are critical for
the organisation to be sustainable,”
she says.
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BEAUTY
WITH
A
PURPOSE
JO-ANN STRAUSS
TEXT: HELÉNE RAMACKERS
IMAGES © GARETH VAN NELSON/HSM IMAGES,
ANTHONY FRIEND, CHRISTINE MEINTJIES, JO-ANN STRAUSS

44

Indwe

@
P
L
A
Y

When Jo-Ann Strauss enters a room, people stop and stare. It is hard not to
notice her. Her slender frame makes her appear even taller than her 1.75 m. Her
handshake is firm, her greeting sincere and her smile captivating. These attributes
have garnered her the adoration of many, both locally and abroad, and were what
helped her to win the coveted Miss South Africa crown 13 years ago. But Jo-Ann
is so much more than just a pretty face, as Indwe recently discovered.
Rise to Fame
Before her reign as Miss South Africa, Jo-Ann was
already excelling at school. She was head girl in both
primary and high school. Being chosen to be part of Die
Burger’s youth leader conference was a turning point in
her life. “I met somebody who said that I should consider
a career in media and not medicine, which was what I
had set my sights on. I wanted a career that offered me
a lot of different options. Media was a great option and it
has proven to be phenomenal.”
After completing matric, Jo-Ann earned her Law
degree from the University of Stellenbosch. However,
a change of course ensured that she would not be
whiling away her time in dingy court rooms. Her face
was to be seen on a much larger platform as Miss
South Africa. After her year-long reign, she went
on to present the Afrikaans magazine programme
Pasella, and was later chosen as one of the
presenters of popular lifestyle magazine programme
Top Billing.

Going It Alone
Her time on television opened many doors for
Jo-Ann, one of them being her very own show:
Glambition with Jo-Ann Strauss, which was launched
on 8th April. “To produce and present my own show
is a pinnacle in my career. When you have your own
show, you have arrived,” she says with a glint in her

eye. “I have been very fortunate in that I’ve met a lot
of phenomenal people along the way. The producer in
me realised that I wanted to do a television show and I
wanted to do it about a particular subject matter. I had
my first meeting on 9th May 2011 with the people who
I eventually convinced to fund my show, so you can
say that literally almost to the day, it was a two-year
process to get my prime time show off the ground.”
The first season of Glambition, a celebrity talkshow that addresses various facets of the beauty
industry through the eyes of some of South Africa’s
finest ladies, concluded on 1st July. (All 13 episodes
are available to view online at www.glambition.tv.)

Giving Back
With her background in television, Jo-Ann also
wanted to give back by creating an online presenter
search. This competition encourages aspirant
presenters to upload their auditions and follow in
Jo-Ann’s footsteps.
What is disconcerting for Jo-Ann, however, is that
there seems to be a spirit of entitlement amongst
today’s youth. She is often asked: “How long will it
take me to have my own show?”
“Even with my profile and track record in the
media, it took me two years to get a show on the
road. With the online presenter search, you don’t
have to wait for a television show to give you an
opportunity; you create your own opportunities. I’m a
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very firm believer that if you want something, you’ve
got to go out there and do it yourself; nobody is going
to hand it to you.” (For more information about the
competition, visit www.presentersearch.com.)

Celebrating Her Femininity
It is important for Jo-Ann to retain her femininity
in the business world. She has a venture capital
company, Partnership Investments, and sits on the
boards of various other companies. Most of the time
she is the only woman present, or the youngest one.
“It’s very important to celebrate your femininity in
the workplace and not to try to become ‘one of the
boys’. That’s the only way to succeed. You don’t have
to conform to dressing in black suits to take over in
the business space. You can celebrate your femininity
and I hold onto that very much. You don’t have to be
a tough cookie to make your mark in the workplace. I
prefer to lead with kindness.”
She loves dressing up, but believes it has a time
and place, finding it odd when someone wears an
evening dress to a breakfast meeting. That said, she
is always aware of her appearance. “One has to look
presentable and representable, because that is a
reflection of who you are.”

The World Is My Oyster
Jo-Ann has been lucky enough to have had many
opportunities to travel around the world as part of her
career. “I have filled four passports already,” Jo-Ann
laughs. “I really enjoyed travelling to the Maldives,
where we honeymooned. I love the marine life. I like
Munich, because my husband is from there and I
speak German. I feel very at home there. I enjoy Paris
as a perennial favourite. I am much more of a nature
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person than I am a city person, so I love the Eastern
Cape for its game reserves. I’m a total fan of being
out in the bush.”

A Sacred Union
When Jo-Ann met the love of her life eight years ago,
she never imagined that life could be any sweeter. She
was wrong. When Dr Michael Held said “I do” to her on
31st March 2012 in front of 30 of her closest friends and
family, Jo-Ann felt like she was marrying her best friend.
“I think marriage should be celebrated more than
weddings are. People lose sight of the fact that they are
celebrating something which is a sacred union of two
people. We laugh together. He’s a phenomenal man and a
very private man, which I respect. That’s why I generally
don’t speak that much about him in the media.”
Jo-Ann admits that Michael is a steadying force
in her life, putting things into perspective for her and
giving her an honest outlook on life. “That is very
important, especially when you work in an industry like
ours, which is built on illusions at times. I appreciate
that he is honest with me. He finds me prettiest when
I have no make-up on and when I wake up in the
morning. I appreciate that he knows who I am and not
what people want me to be. That is the important thing
about marriage, that there is respect always, and you
appreciate each other. And you say ‘I do’ every day, not
just on the one day when you get married.”

The Future
“I like the idea of finding happiness from the
inside rather than from external influences. If I look
to the future, I just want to be happy and fulfilled. It’s
not about wanting to live in a bigger house or drive a
fancier car; it’s about being happy where you are right
now. That’s what the true essence of contentment
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really is. It doesn’t mean that it takes away your ambition, because ambition is
important. But I’d rather have a small house that’s filled with happiness than a
huge house that’s filled with emptiness.”
To learn more about Jo-Ann, visit www.jo-annstrauss.com.

A FEW OF JO-ANN’S FAVOURITE THINGS
Colour: Turquoise, purple, yellow, black and white. I love vibrant colours.
Food: I eat everything, but I especially love breyani, pizza and apple strudel.
Music: Alicia Keys and Lana del Rey. When I gym, I listen to Beyoncé and Rihanna.
To watch: Blue Planet, Animal Planet, anything narrated by David
Attenborough, and of course Glambition. I also watch a lot of stuff online.
Author: Paulo Coelho
Interview: Rodriquez. He left a lasting impression.
Dress: My wedding dress designed by Gideon.
Place in the world: Cape Town, because I know it.

Previous Page Bottom Left: Even at school, Jo-Ann was an over-achiever
Previous Page Bottom Right: Jo-Ann loves being in the bush
This Page Top Middle: As one would expect, Jo-Ann was a vision on her wedding day on 31st March 2012
This Page Top Right: Jo-Ann during her reign as Miss South Africa in 2000
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Retail Therapy
JOHANNESBURG’S BEST SHOPPING EXPERIENCES
TE XT & IMAGE S © L E SL E Y ST ON E S

The City of Gold is a veritable treasure trove when it
comes to exciting shopping experiences, but there is so
much more to Johannesburg’s shopping scene than just
mega malls, as Lesley Stones recently discovered.
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Johannesburgers certainly have a quirky
sense of humour, shaped by surviving in this
edgy city. We love to laugh in the face of
adversity. Which is why young photographers in
the Maboneng Precinct take your portrait
against a backdrop of street scenes and caption
it: “I was shot in Joburg.” It’s a lovely way to
start your day in Maboneng’s Sunday market,
which sprawls through historical buildings in
an area once so dilapidated that nobody of a
nervous disposition dared to enter.
In the past few years, several areas of
Johannesburg have enjoyed a revival, making
shopping in the city far more entertaining and
rewarding than it used to be. It is easy to find
quaint and quirky places selling unusual gifts,
speciality foods and distinctive fashions that
you never see in the chain stores that fill our
bland, mainstream shopping malls. So bring
your curiosity and a full wallet as we guide you
around Johannesburg’s offbeat shopping scene.

Market Mania
The market at Maboneng features an
eclectic mix of stalls selling oddities like “grow
your own mushroom” packs, solar-powered
jam jar lamps and designer clothes, while the
art galleries, bookstores and photographers
permanently based in the precinct also open on
Sundays to catch the extra trade.

The market is based in a series of cavernous
rooms in a building that was originally built as
a bonded liquor store in 1911. Downstairs you
can browse numerous food stalls surrounding
a central eating area, and there is also a beer
garden where you can set out your
picnic blanket.
The whole Maboneng precinct has been
turned into a mixed-use community with
apartments, shops, offices and galleries. The
café at the Bioscope Cinema serves excellent
pizzas that you can take into the movie with
you for a fun night out.
The flavour of the moment is the newer
Neighbourgoods Market at 73 Juta Street in
Braamfontein. It is a Saturday event and can
be really packed at lunchtime, but since most of
the stands are selling food, that is obviously the
best time to go.
What first caught my eye were the largest
pans of paella I have ever seen, while nearby
stalls sold giant burgers, artesian beers and
wines. For dessert, you can indulge in treats
like waffles and cupcakes. Seats are available
around large communal tables, but since the
market sprawls over two storeys of a car park
building, it can get hot and crowded. Aim for
the outdoor patio upstairs, where a band will
probably be playing. You will also find several
boutique clothing stores on the second floor.
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Urban Renewal
On the northern edge of the city centre
is the ever popular 44 Stanley in Milpark,
where previously decaying buildings have
been converted into an attractive collection of
shops, offices and cafes. It has a lovely relaxing
vibe and is home to a handful of small fashion
stores, interior décor specialists, handcrafted
furniture and an electric bike shop, as well
as the eternally popular Salvation Café.
The centre is open all week, but does most
of its trade at weekends, while a couple of
restaurants keep it buzzing in the evenings.

Suburban Shopping
My favourite place to hang out is the
Parkhurst strip, which has a slightly bohemian
air created by the craftsmen and curio shops
that are concentrated around this suburb’s
Fourth Avenue. There are fashion boutiques,
antique shops, shops selling handmade
furniture, home décor outlets and eco-friendly
body and beauty stores. If you are in search
of garish yellow platform boots or a pre-loved
leather jacket, this is the street you will find
them in. Fourth Avenue is also one of the
liveliest areas in the city for dining out, with a
small new centre at one end adding another
five or six restaurants to the mêlée.
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Shopping fever is so popular that houses
have become shops all along the main road
that links Parkhurst to Parktown North and
Rosebank, two other districts well worth
exploring. You will pass art galleries and even
a ladies-only sex shop on the way, so you can
treat yourself to either a painting or some
chocolate body paint, if that is more your thing.
If you are more practical than that, there is
a great kitchen gadget shop in Parktown North,
as well as a host of new shops in Rosebank, a
pedestrian zone revitalised by the arrival of
the Gautrain.
Two other areas worth a visit are Greenside
and Melville, although these are fickle areas
where the offerings change from month to
month. Greenside is currently better for eating
than shopping, while Melville is enjoying a
slight revival from its seedier days and will
hopefully attract offbeat traders back soon.
If you still feel more at home in a mall, the
Blubird Centre on Athol-Oaklands Road in
Birnam features a nice selection of upmarket
fashion, décor and lifestyle stores, as well as
restaurants. It is far smaller than the average
mall and its attractive terraces and wooden decks
make shopping a pleasure, not a chore. The
Blubird is also capitalising on Johannesburg’s
market mania by running a wholefood market on
Sundays where entrepreneurs sell high quality,
delicious goodies.

First Page: 44 Stanley in
Milpark boasts a collection
of quirky shops, just perfect
for interesting gift ideas
Previous Page Top
Right: Enjoy the sounds
of Jazz as you browse
through the stalls at the
Neighbourgoods Market in
Braamfontein
This Page Top: The
Neighbourgoods Market
often has a festive feeling,
as well as some of the most
delicious food to be had in
the city
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SHAPE YOUR BODY,
SHAPE YOUR LIFE
Text & Images © Sculptique

Dr Barlodien Kotze is a strikingly attractive woman. Slim and toned
with smooth skin and sparkling blue eyes, it is certainly not hard to
entrust her with the sculpting and smoothing of your own body.

A qualified medical doctor, Dr Kotze
offers a comprehensive range of treatments
to tackle what she describes as “the body
issues that literally shape the way we think
and feel about ourselves”. Her Cape Town
practice, Sculptique, has the ambience of a
beautiful home and her manner is that of a
trusted friend, rather than a clinical
medical professional.
The treatments offered by Dr Kotze
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include the revolutionary VASER Lipo and
VASER Shape techniques.
The VASER Lipo procedure is an
ultrasound-assisted liposuction treatment
capable of changing body shape. “I can
sculpt many problem areas, including back,
ankles, stomach, anything,” explains Dr
Kotze. She describes the technique as an
alternative to traditional liposuction, as the
ultrasound phase offers smoother results
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Results achieved by VASER lipo procedure

and also assists in skin retraction. Dr
Kotze says that VASER Lipo can be used
on a broad spectrum of patients, including
older people who have developed stubborn
problem areas such as love handles.
The VASER Lipo treatment involves
a surgical procedure, a few days of
downtime, a healing period of two to three
months (during which a pressure garment
is worn for four to six weeks) and an
aftercare programme of lymphatic drainage
massage and ultrasound treatments. The
incidence of complications is low, but the
procedure obviously carries the same risks
as those associated with any surgery.
The VASER Shape treatment is a nonsurgical ultrasound-assisted alternative.
The procedure is hugely popular in
America, but there is only one VASER
Shape machine in South Africa. The
procedure is ideal for individuals who
cannot afford the surgical procedure, or
who are unfit for or would prefer not to
undergo surgery.
The VASER Shape machine makes

use of two angled ultrasound plates and
a lymphatic drainage hand piece. The
procedure is painless. Although optimum
results can only be expected after six
treatments, centimetre reduction is
evident after each session. A balanced
diet, drinking two litres of water a day and
exercising for 20 minutes twice a week
assists in improving and maintaining
results during and after treatment.
This non-invasive procedure is
particularly great for stomachs, love
handles and inner thighs. It involves the
disturbance and release of the contents of
fat cells, and is a less radical process that
fits well into the daily life of a patient, with
one session a week for four to eight weeks
and no pain or healing period involved.
For further information or to book a
treatment visit
www.sculptique.co.za.
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RISING OUT
OF THE ASHES
HARARE
Text: Adam Cruise
Images © Zimbabwe Tourism Authority

There is a depiction of a bird statuette on the Zimbabwe flag. It is a likeness of
one of the soapstone statuettes found among the ruins of Great Zimbabwe.
There is something mystical about the bird, as no-one knows exactly what it
represents. Perhaps it is something akin to a Phoenix, which is befitting when
you compare the mythological bird rising out of the ashes of its former self to
the rejuvenation of the country’s broad laned and leafy capital city.
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There is new vigour and rebirth in Harare
as it dusts itself off after a protracted period of
truancy. As for the inhabitants of Harare, they
are all broad smiles with a pervading yet quiet
resilience. With heads proud and high, they
know that the slow but inevitable wheel of
fortune is turning back in their favour.
I had not factored Harare into my
travel schedule. After a short flight from
Johannesburg to Harare International Airport,
the idea was to drive immediately into the
magnificent mist-draped Eastern Highlands a
couple hours’ drive away. But my hosts decided
that to miss a couple of days in Harare would
be to miss out on much of what the new age
Zimbabwe represents.
The roads are still largely pot-holed and
the traffic lights work intermittently, but the
high rise buildings, the shopping centres and
the sweeping parks and avenues bedecked
with Jacaranda trees still emit an aura of a
modern city, the kind one does not see in many
countries north of Zimbabwe. The streets were
abuzz with activity while the shelves in the

grocery stores were well stocked and not too
expensive either. Petrol stations seemed to be
functioning, at least the ones I passed by.
The grand old Meikles Hotel in the centre
of the city still holds the title of the finest hotel
in Zimbabwe. The service is great, if a little
slow, but always delivered with that sparkling
Zimbabwean smile. By late afternoon, the hotel
bar and pool were a hubbub of businessmen
and tourists enjoying cocktails, clinking
G&T glasses or tilting frosty green bottles of
Zambezi Lager. These bottles kept reminding
me that this was Harare, not Cape Town or
Johannesburg. The businessmen and -women
and the tourists emitted a vibe and energy that
belies all the angst of the recent turmoil that
has come to epitomise what I had previously
believed Zimbabwe to be.
This sensation manifested itself again later
that evening in one of the many restaurants
in Harare’s trendy suburb Borrowdale – the
new city centre of Harare, much like Sandton
is to Johannesburg. Mekka Cocktail and
Sushi Lounge located in the very popular
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shopping centre of Sam Levy’s Village, offers
a sleek, upscale dining experience with a vibey
atmosphere and possibly the best cocktails and
sushi in town. But just take note: Mekka – as
with most, if not all of the restaurants and shops
in this part of the city – still does not accept
credit cards. Cash is king. South African Rands
are tendered, as are US Dollars, but you need to
make sure to keep low denominations of both,
since change is hard to come by. Nevertheless
– judging by the popularity and variety of the
well-stocked shops in the http://superherostuff.
co.za/a-post-about-bras-on-a-geek-site-win/ illage
– there are clearly still plenty of people with
money to spend around here.
Tracking the theme of vigour, I went in
search of local culture and music and ended
up at the Book Café, where live performances
in music, poetry and comedy take place most
nights. And if you get the munchies while
enjoying the show, patrons are plied with sadza
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(maize porridge) and more Zambezis. Even
better is the Mannenberg Jazz Club right next
door. Zimbabwe is at the forefront of the Afro
Jazz movement and this club is one of the best
places to indulge in a heady night of live music.
The following morning I was shown around
the open flea market at Mbare which has been
resurrected after it was bulldozed in 2005.
This gives Harare a typically African flavour
where vendors sell anything from chickens
to soapstone curios. The cool and tranquil
Botanical Gardens (especially when the
Jacarandas are in bloom) is worth a protracted
stroll, but for me, just sitting at one of the many
street cafes watching life in Harare go on in
its usual interminable, carefree way was the
highlight of my two days here.
My visit to Harare was a revelation. This is
a city reborn and I have a distinct feeling that
it will mature into one of the finest on
the sub-continent.

SA EXPRESS CONNECTS
DURBAN TO HARARE
FOUR TIMES A
WEEK. SEE FLIGHT
SCHEDULE FOR MORE
I N F O R M AT I O N .
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Hello Harare
DURBAN TO HARARE DIRECT WITH SA EXPRESS

TEX T & IMAGE S © ANN E SCH AU F F E R

SA Express recently celebrated the official launch of their new
direct route from Durban’s King Shaka International Airport to
Harare. This decision is as much about the tourism demand as it is
about the future of Durban, KwaZulu-Natal, and southern Africa.
The stylishly branded plane unveiled at the
colourful launch function on 23rd June is set to
make a strong statement about Durban wherever
it lands. With striking visuals of iconic elements
of Durban, this bold and fresh collage of surf city,
Moses Mabhida Stadium and the city’s skyline
– topped with the enticing words “Durban, just
over two hours away” – leaves one in no doubt as
to SA Express’ intention.
72% capacity is a good figure by any airline’s
standards, not to mention for a brand new route.
KwaZulu-Natal could well become the country’s
alternative gateway based on the growing success
of these direct flights.
In addition to Harare, SA Express already
services Lusaka out of King Shaka International
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Airport, while several other African cities are in
the airline’s direct route pipeline, honouring the
airline’s philosophy: “To make flying in Africa
accessible to all South Africans.”
The official Harare launch was marked by
insightful commentary from senior personnel
from both SA Express and SAA, as well as heads
of the regional tourism, provincial and national
government. All of them were in agreement that
direct routes into southern African countries
are considered crucial in unlocking tourism and
business markets which lie just a few hours away.
"Zimbabwe is one of KwaZulu-Natal’s
major trading partners, with exports from the
province to Zimbabwe growing from R2,251
billion in 2011 to over R2,6 billion last year, a
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19.3% increase,” says KwaZulu-Natal Economic
Development and Tourism MEC, Mike
Mabuyakhulu. “South Africa continues to be that
country’s main trading partner, accounting for
more than 60% of Zimbabwe’s international
trade volumes.”
It is easy to think that this route is primarily to
meet the increasing needs of tourism – including
the burgeoning conferencing market, which is
becoming a trademark of the Durban landscape
– however, there is a wider, national perspective
which has important implications not only for
South Africa, but for the African continent. The
promotion of interconnectivity between South
Africa and the rest of the continent is a major
driver for regional and national government.
The Minister of Public Enterprises, Mr Malusi
Gigaba, explained that: “Infrastructure is a key
enabler of trade and economic integration, as it
enables commercial activity. Our contemporary

foreign policy is based on the principle that the
future of South Africa is intrinsically linked to
that of the SADC region and the continent.” He
added: “In contrast to the outlook for much of the
developed world, Sub-Saharan Africa is projected
to grow at an average of 5% per annum over the
next five years, while its market size will grow by
30% to $1.7 trillion. The SADC region already
accounts for 22% of South African manufactured
exports, just behind the European Union.”
The launch was a festive affair, with regional
and national dignitaries, stakeholders and
delighted onlookers treated to a highly energetic
African dance troupe and the powerful beat of a
drum or two, before the SA Express plane in its
proud new Durban livery was unveiled. The
ribbon cutting represented more than the
inauguration of a new direct route, but the
opening of a bright new chapter for the
African continent.
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Belle et
déterminée
JO-ANN STRAUSS

TEX TE : HELÉNE R AM ACKE RS
TRA NS LATION: NH L ANGUAGE SOL UT I ONS
(WWW.LA NG UA GE- SOL UT I ONS. CO. Z A)
IMA GES © GA RET H VAN NE L SON/ HSM I M AGE S,
A NTHO NY FRIEND , CHRI ST I NE M E I NT J I E S,
JO -ANN S TR AUSS

Quand Jo-Ann Strauss entre
dans une pièce les gens
s’arrêtent et la regardent. Il est
difficile de ne pas la remarquer.
Sa silhouette mince donne
l’impression qu’elle est plus
grande que son 1,75m. Sa
poignée de main est ferme,
ses salutations sont sincères et
son sourire est captivant. Ces
attributs lui ont valu l’adoration
de beaucoup de gens
localement et à l’étranger et
furent ce qui l’aidèrent à gagner
la couronne très convoitée de
Miss Afrique du Sud il y a 13 ans.
Mais Jo-Ann Strauss est bien
plus qu’un joli visage comme
Indwe l’a récemment découvert.
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Montée vers la gloire
Avant son règne en tant que Miss Afrique
du Sud, Jo-Ann Strauss excellait déjà à l’école.
Elle était présidente des élèves à l’école
primaire et au lycée. Le fait d’être choisie
par le quotidien Die Burger pour faire partie
de leur conférence des leaders des jeunes
marqua un tournant décisif dans sa vie. «
J’y ai rencontré quelqu’un qui m’a suggéré
que je devrais envisager une carrière dans
les médias et pas en médecine, ce qui était
ce que j’avais l’intention d’étudier. J’avais
envie d’une carrière qui m’offrirait beaucoup
d’options différentes. Travailler dans les
médias était une option formidable qui s’est
avérée être phénoménale. »
Après avoir passé le bac, Jo-Ann obtint
son diplôme de droit à l’université de
Stellenbosch. Cependant un changement de
cap guarantit qu’elle ne passerait pas tout son
temps dans des tribunaux miteux. On allait
à présent voir son visage de Miss Afrique du
Sud en grand format. Après un règne d’un an,
elle devint présentatrice du magazine télévisé
afrikaans Pasella et fut choisie par la suite
pour présenter le magazine de mode et d’art
de vivre Top Billing.

Faire cavalier seul
Sa période sur le petit écran lui ouvrit
de nombreuses portes et l’une d’elles fut
qu’on lui donna son propre show télévise
intitulé : Glambition with Jo-Ann Strauss,
qui fut lancé le 8 avril. « Pouvoir produire
et présenter mon propre magazine télévisé
est l’apogée de ma carrière. Quand on a son
propre show télévisé, on a réussi dans la vie,
» dit-elle avec une étincelle dans le regard.
« J’ai eu la grande chance de rencontrer
beaucoup de gens phénoménaux en cours
de route. La productrice qui est en moi s’est
rendu compte que j’avais envie de présenter
un magazine télévisé qui aurait trait à un
sujet bien particulier. J’ai eu ma première
réunion le 9 mai 2011 avec les personnes
que j’ai finalement réussi à convaincre de
financer mon programme. On peut donc
dire qu’il a fallu quasiment deux ans jour
pour jour pour faire décoller mon émission
diffusée aux heures de grandes écoutes. »
La première saison de Glambition, un
talkshow qui tourne autour de l’industrie de
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la beauté au travers des yeux des femmes
les plus en vue d’Afrique du Sud, prit fin le
1er juillet. (Les 13 épisodes peuvent être
visionnés en ligne sur www.glambition.tv.)

Partager son succès
Armée de son expérience dans
l’audiovisuel, Jo-Ann avait aussi envie de
partager son succès en créant un outil de
recherche en ligne qui sert à découvrir
des présentateurs de télévision. Cette
compétition encourage les présentateurs
en herbe à télécharger leurs auditions et à
suivre les pas de Jo-Ann.
En revanche, Jo-Ann trouve déconcertant
que la jeunesse d’aujourd’hui se comporte
comme si tout lui était dû. On lui demande
souvent : « Combien de temps ça va me
prendre pour avoir ma propre émission ? »
« Même avec mon profil public et
mes antécédents dans les médias j’ai mis
deux ans à avoir mon propre show. Avec
la recherche en ligne de présentateurs de
télévision les candidats n’ont pas besoin
d’attendre qu’un show télévisé leur donne
une opportunité, ils se créent leurs propres
opportunités. Je suis fermement convaincue
que si l’on veut quelque chose on doit se
battre et se débrouiller seul pour l’obtenir :
personne ne vous offrira quoi que ce soit sur
un plateau. » (Pour plus de renseignements
sur la compétition, visitez le site www.
presentersearch.com.)

Célébrer sa féminité
Jo-Ann trouve qu’il est important de
pouvoir rester féminine dans le monde des
affaires. Elle a sa propre société de capitalrisque – Partnership Investments – et siège
au conseil d’administration de plusieurs
autres compagnies. La plupart du temps elle
y est la seule femme, ou la plus jeune.
« Il est important de célébrer sa féminité
au travail et il ne faut pas essayer de se
comporter ‘comme un homme’. C’est la seule
façon de réussir. On n’est pas tenu de se
conformer à l’uniforme costume-cravate noir
pour réussir en affaires. Une femme peut
célébrer sa féminité. J’y tiens dur comme fer.
Mais elle n’a pas besoin d’être une dure à
cuire pour se faire remarquer au travail. Moi
je préfère diriger avec bienveillance. »
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Elle adore s’habiller chic mais pense qu’il existe un
moment et un endroit pour ça, et trouve étrange que
l’on puisse arriver en robe du soir à un petit-déjeuner de
travail. Cela dit, elle est très attentive à son apparence.
« On doit être présentable et soignée parce que
l’apparence physique est le reflet de ce que l’on est. »

Le monde est à ma portée
Jo-Ann a eu la chance de voyager dans de
nombreux pays dans le cadre de sa carrière. « J’en
suis déjà à mon quatrième passeport, » dit-elle en
riant. « J’aime particulièrement les Maldives où nous
avons passé notre lune de miel. J’adore la vie sousmarine. J’aime Munich parce que c’est l’endroit d’où
vient mon mari et que je parle allemand. Je m’y sens
très à l’aise. J’aime aussi Paris, une éternelle favorite.
Je suis plus une campagnarde qu’une citadine et
de ce fait j’adore la région du Cap de l’Est pour ses
réserves privées. Je suis une grande fanatique des
sorties en brousse. »

Une union sacrée
Quand Jo-Ann rencontra l’amour de sa vie il y a
huit ans, elle n’avait jamais imaginé que la vie puisse
être aussi douce. Elle se trompait. Quand Dr Michael
Held lui a dit « Oui » le 31 mars 2013, entourée
de 30 de ses plus proches amis et de membres de
sa famille, Jo-Ann avait l’impression d’épouser son
meilleur ami.
« Je pense que le mariage en soi doit être célébré
plus que la cérémonie elle-même. Les gens semblent
oublier le fait que l’on célèbre une union sacrée
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entre deux êtres. On rit ensemble. C’est un homme
formidable et très privé, et je respecte ça. C’est une
des raisons pour lesquelles je parle relativement peu
de lui aux médias. »
Jo-Ann admet que Michael lui apporte de la
stabilité et lui permet de relativiser en l’aidant à
avoir une vision honnête de la vie. « Pour moi c’est
essentiel, particulièrement quand on travaille dans
une industrie comme la nôtre, qui a tendance à être
fondée sur des illusions. J’apprécie beaucoup son
honnêteté envers moi. Il me préfère sans maquillage
et le matin au réveil. J’apprécie le fait qu’il connaisse
le vrai moi et non la personne que les gens ont envie
de voir en moi. Ce qui est essentiel dans un mariage
c’est le respect constant et le fait que l’on s’apprécie
l’un l’autre. On doit pouvoir dire « Oui » tous les jours
et pas seulement le jour de la cérémonie. »

Le futur
« J’aime l’idée de trouver un bonheur intérieur
plutôt que de compter sur des influences externes
pour me rendre heureuse. Si je regarde dans le futur,
la seule chose dont j’ai envie c’est d’être heureuse et
comblée. L’idée n’est pas de vivre dans une maison
plus grande ou de conduire une plus grosse voiture
; pour moi il s’agit de jouir du moment présent. C’est
l’essence même de la satisfaction. Ça ne veut pas
dire qu’il ne faille pas être ambitieux, parce qu’avoir
de l’ambition est important. Mais je préfèrerais vivre
dans une petite maison pleine de joie que dans une
grande maison pleine de vide. »
Pour en apprendre plus sur Jo-Ann, visitez
www.jo-annstrauss.com.
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A PLACE OF REST IN
THE WILDERNESS
MAKALALI PRIVATE GAME LODGE
TEXT & IMAGES © MAKALALI PRIVATE GAME LODGE

Makalali, which means “place of rest”, was an old cattle farm when it was bought
in the early 1990s. Restocking and regeneration of the veldt were top priorities,
but so was creating an exclusive private game lodge with a difference.
Makalali Private Game Lodge is located
close to the mighty Drakensberg mountains that
lie west of the Kruger Park. This ethnic bush
retreat is situated on 26,000 hectares of
Bushveld in the north-eastern Lowveld. Flights
can be arranged to Hoedspruit Airport and from
here transfers are organised.
The lodge consists of four camps: Tandane,
Mkhiwa, Emtomeni and Phiva. Each camp boasts
six luxury suites, a plunge pool, private viewing
deck, dining area and boma. All of the camps are
individually situated, yet within easy access of one
another, and all have been built along the banks of
the picturesque Makhutswi River.
All suites have en suite bathrooms with
outdoor showers, fireplaces and a raised
timber viewing deck, or sala, set among the
Jackalberry trees. The sala is an ideal spot for
private luncheons or dinners. The rooms are
individually decorated in African design styles
with sculptured metalwork lamp shades, taps and
ceramic basins. Romantic swathes of mosquito
netting surround the king-size beds at night.
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Tandane Camp
Tandane means “place of love”. Makalali’s
group entertainment and conference centre is
situated here. The centre consists of a unique
thatch covered main building, an open kitchen
and entertainment area. It has been designed
to accommodate conferences, group dining,
weddings and gala events. Flame torches create
a mystical and fiery African ambience at night.

Mkhiwa Camp
Mkhiwa is the traditional name for the
Sycamore fig and derives its name from the large
fig tree which stands over the main communal
area, and which creates welcome shade on hot
summer days.

Emtomeni Camp
Emtomeni, Mkhiwa’s sister camp, is named
after the Jackalberry trees that are often seen
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in the park. This camp was created in order to
accommodate groups that need more than six
rooms at a time. However, each camp can still
run separately with its own dining area in order
to create a personal touch.

Phiva Camp
Phiva is named after the waterbuck that often
frequent the camp. You will also find Nyala here
which roam the camp and call it their home.
Makalali’s innovative design was conceived
by Sylvio Rech, who envisaged a lodge built
under the giant trees that guard the river. Local
craftsmen were employed to bring Sylvio’s design
to life. In the interest of sustainability, large
quantities of rock found on-site were used during
the construction of the lodges. Sylvio’s vision was
rewarded when Tatler magazine voted Makalali
“the most innovatively designed hotel in the world”.
Dining at Makalali is a culinary adventure,
combining regional African cuisine with the
multitude of cooking styles left behind by centuries
of exploration on this great continent. Guests can
enjoy dinner in the bush or in the resident boma
under the stars. Other options include the indooroutdoor dining area where you can enjoy a plated
dinner, or more casual family style dining with
other guests. Makalali also offers a private “sala”
dinner for romantic occasions.
Makalali boasts the Big Five, as well as
many other animal species, including cheetah,
giraffe, zebra and kudu. Guests can join the two
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scheduled game drives
each day for a chance to
view these wild animals
in their natural habitats.
Makalali also caters
for children of all ages.
There are very few lodges
in Africa that accept
children. However, as
Makalali has four camps
which can operate
independently or as
a single group camp,
the lodge can easily
accommodate guests both with and without children
in separate camps.
Makalali does not allow children under the age
of six years old to participate on game drives, but
the lodge does offer babysitting facilities as well
as Sole Use Vehicle hire. This allows parents to
go on a drive with the knowledge that their young
children are well looked after or they can join them
on a private vehicle with their own ranger and
tracker. The latter allows total flexibility in terms of
drive duration, starting and finishing time, and the
amount of time spent at sightings.
Children between the ages of six and 12 can
join the “mini rangers” programme, which is
hosted by qualified rangers. At the end of their
stay, each child will take away with them a new
appreciation of the bush, as well as a certificate
to remind them of the experience.
Visit www.makalali.co.za for more information.
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Egoli’s Heart of Gold
TEX T: J ULIA LAMBE RT I
I MA G E S © ROGE R HE IN

Johannesburg is often perceived as a somewhat ruthless
city that is synonymous with money and power. However,
there are a number of selfless residents and organisations
who strive to make a difference in this manic metropolis.
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Caring for the City’s Children
There are numerous charitable initiatives
throughout the city which focus on the needs
of children. However, a few organisations
stand out as exceptional examples of vision
and generosity. Jo’burg Child Welfare ( JCW),
for example, has been at the forefront of
helping Johannesburg’s abused and vulnerable
children for over 100 years. Due to their
many services, care centres and initiatives,
this non-governmental organisation reaches
more than 40,000 beneficiaries annually. JCW
(www.jhbchildwelfare.org.za) relies heavily on
financial and pro-bono support from a variety
of sources, and is comprised of a dedicated
team of professionals. The group’s mission has
always been to help children to grow up strong,
safe and happy and they continue to commit
themselves to this cause more passionately
with each passing year.
Another ardent children’s advocate is
Witness Khosi Ntshangase. She was born
and raised in Soweto and founded her
Thembelenkosini Care Givers Centre
(www.thembelacaregivers.org) to enhance
the lives of children living in Soweto’s lower
income area of Senaoane. The centre provides
underprivileged children with two meals a day,
and their recently renovated library offers a
place for children to read and study in a safe
environment. This haven also gives children
a safe area in which to play, and organizes
supervised visits to the community swimming
pool twice a week during the summer months.
An equally important initiative, also based
in Soweto, is the Ring-a-Rosy Toy Library
(http://ringarosy.co.za). Located in Orlando
East, this non-profit reading and learning
centre was established in 2010 and provides
free educational play materials and books to
disadvantaged children between the ages of five
and ten. The library’s main aim is to develop
young minds through interactive play and to
help address reading problems.
Founded in 1986, The Teddy Bear Clinic
for Abused Children (http://ttbc.org.za) is
another groundbreaking non-profit organisation
which provides Johannesburg’s abused children
with comfort, safety, medical examinations,
forensic assessments, counselling and
psychological testing. The clinic also offers a
youth diversion program for teenaged sexual
offenders, and educates communities and

schools to help prevent child abuse.
With a number of centres scattered
throughout the sector, The Sunshine
Association (www.sunshine.org.za) is a nonprofit organisation which focuses on children
with intellectual disabilities. The Sunshine
Association provides early intervention
daycare and training programmes aimed at
less privileged children, their families and
communities. Like most of the city’s aid
enterprises, The Sunshine Association relies
heavily on the kindness of others to survive.

Meals for the Masses
It is difficult to conceive of just how many of
Johannesburg’s citizens fall asleep and wake up
hungry every day. It is in light of this sober reality
that organisations like Soul Food
(www.mysoulprovider.org) were established.
The Soul Food team distributes donated food,
clothing and essential toiletries to shelters across
Johannesburg and positively affects the lives of the
city’s most destitute. This project was conceived
three years ago and, thanks to its generous list
of sponsors, Soul Food now feeds over 5,000
impoverished men, women and children weekly.
Formerly known as the African Children’s
Feeding Scheme, the Brixton-based ACFS
(www.acfs.org.za) was launched as a simple
sandwich distribution scheme by the late
Bishop Trevor Huddleston in 1945. Today, the
ACFS provides an astounding 31,500 children
with milk and a peanut butter sandwich daily.
The charity also aims to uplift and empower
disadvantaged communities across greater
Johannesburg through micro-economic
empowerment programmes, community food
gardens, health and nutrition education and
HIV/AIDS awareness initiatives.

Assisting Animals in Distress
Sadly, disadvantaged human residents are
not alone in their suffering, and a number of
charities affiliated with animals also operate in
Egoli. FreeMe (www.freemewildlife.org.za) is
a self-funded rehabilitation centre for suburban
indigenous wildlife. It is based in the north
of Johannesburg and depends on the support
of veterinarians, corporate sponsors and the
public to continue operating. The centre helps
to treat, care for and rehabilitate orphaned and
injured birds, mammals and reptiles before
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releasing them back into the wild. FreeMe also provides
education programmes, newsletters, publicity and advice to
the public at large, and is managed by a small team of full-time
staff and trained volunteers.
Friends of Rescued Animals (www.fora.org.za) is a
pro-life animal haven for dogs and cats in Johannesburg’s
Krugersdorp region. It is funded by the public and
staffed primarily by volunteers. FORA’s goal is to rescue,
accommodate and re-home abused and abandoned cats and
dogs in the most caring and humane way possible.
Also based in Johannesburg’s western suburbs, the
Community Led Animal Welfare programme, or CLAW
(www.claw-sa.org), provides veterinary services and animal care
education to pet owners in some of the city’s poorest communities.
Since its inception in 1999, CLAW’s team of veterinarians and
local volunteers have treated, vaccinated and sterilised thousands
of pets in townships and needy Johannesburg communities.
CLAW’s work is funded by animal loving locals and companies
who contribute to this compassionate project.

City of Angels
While their areas of focus may differ, every one of
Johannesburg’s philanthropic projects is helping to create
positive change in South Africa’s economic hub. The
commitment and contributions of every one of these generous
individuals not only impacts the lives of thousands, but ensures
that the heart of Egoli remains as bountiful as the riches that
helped build this great City of Gold in the first place.
Previous Page:
Children at the Bienvenu
Shelter for refugee
women and their
children in Bertrams
enjoying lunch delivered
by Soul Food
This Page: Children at the
Daughter of Zion Ministries
in Klipspruit West
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EDIBLE ART
CHEF CHANTEL DARTNALL
TEXT: NICKY FURNISS
IMAGES © RESTAURANT MOSAIC

While artists paint with watercolours and
writers with words, Chef Chantel
Dartnall paints with food. As well
as being beautiful, Chantel’s
cuisine is equally as enticing
to the palate – which
explains why her fine
dining establishment,
Restaurant Mosaic
at The Orient, is
regularly listed
among the top
restaurants in
the country. We
recently sat down
with Chantel to
learn more about her
culinary philosophy.
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Dressed in her characteristic black chef’s
jacket, with her hair in a stylish pixie bob, Chef
Chantel Dartnall always cuts a sophisticated
figure. I joke with her that no one trusts a thin
chef, but she is quick to retort this has less to do
with how good her cooking is and more to do
with her environment: “We have lots of steps at
The Orient, plus my dad also designed my
storerooms to be very far from the kitchen!”
Set on the Francolin Conservancy between
Pretoria and Hartbeespoort Dam, Restaurant Mosaic
and The Orient Hotel in which it finds itself are very
much labours of love for Chantel and her family. The
land on which the hotel sits once belonged to her
grandfather and the original house to her uncle. It was
built in a traditional Greek style, so when Chantel’s
parents decided to convert it into a hotel, one of the
few architectural styles that would fit the existing
structure was a Moorish one. And so, the hotel’s
characteristic turrets and terracotta walls were born.
Chantel, on the other hand, had always
dreamed of having her own restaurant in the
Parisian belle époque style. “The inspiration
for the restaurant was drawn from the 1900s.
Belle époque relates to art nouveau, so it’s that
romantic, over-the-top, highly decorated era in
Paris when all things natural and beautiful were
incorporated into the environment.”
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While a Moroccan-style hotel and a Parisianstyle restaurant may seem at odds, they work
curiously well together, perhaps because they add
a sense of other-worldliness to the property. This is
precisely what the family had hoped to achieve. “We
have put a lot of effort into creating a multisensory
experience here,” explains Chantel. “It’s about
getting out of town, it’s about relaxing, it’s about the
drive. Because for me it’s important when people
arrive that they feel like they have been transported
somewhere else; somewhere where they can forget
about the outside world for a while.”
It is also this natural environment that Chantel
draws most of her culinary inspiration from. “I
grew up on this farm and the area is so in tune
with what I do and what I feel. It is where I draw
my inspiration and creativity from.”
While Chantel was trained in the classical
French style, her culinary philosophy is anything
but traditional. She is arguably the only chef
in South Africa who presents what she likes to
call “botanical cuisine” – a style of cooking that
was perfected by renowned French chef Michel
Bras. “Botanical cuisine is about bringing nature
closer to people,” Chantel explains. “So I draw
pictures with food to depict what I have in my
environment.” Though botanical cuisine, by its
very definition, has an emphasis on vegetables,
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fruit and flowers, Chantel is quick to point out
that it is in no way vegetarian. “It also means
bringing in whatever cattle, lamb, or game birds
you have, but presenting them in a fashion which
includes their natural environment – what they
grazed on, the environment they were in.”
Part of Chantel’s culinary philosophy also
involves ensuring that all of her ingredients are
humanely and sustainably sourced. “For me it’s
important to make sure that we know the origin
of every single ingredient we use, how it was
slaughtered, how it was caught. Because of that I
visit the farmers, so that I know that every single
ingredient on the menu has served a purpose and
was treated humanely.” Although many of the herbs
and edible flowers she uses in her dishes come
from her own garden (when the zebras haven’t
munched them all, that is), Chantel buys all of her
produce from local farms in the area, because she
also strongly believes in supporting the people in
her community.
This is no more evident than with her kitchen
staff, all of whom she hired – without any culinary
skills – from the area. “We employ only people
from the local area. They started with me as

gardeners and cleaning girls and worked their
way up,” she explains. “The ladies who work with
me in the kitchen didn’t know anything at first –
they didn’t even know what a radish was – and
now they can make all of these intricate dishes.
It is really amazing to watch them grow and this
makes our work here even more rewarding.”
Chantel’s hands-on approach with her team has
certainly paid off, as the restaurant regularly receives
accolades and awards. However, while these serve
as a morale boost for her team, Chantel believes that
her true reward comes from somewhere completely
different. “I think that the most important thing is
that everyone who dines in the restaurant leaves
with a great experience and fond memories. That is
more important to me than any awards.”
Restaurant Mosaic’s menu changes seasonally
and guests have the choice of dining from an a la
carte menu or – to get a true taste of Chantel’s
talent and vision – from either a “petit degustation”
(five course) or “grande degustation” (seven course)
menu, both of which come with optional wine
pairing. For reservations, email
reservations@restaurantmosaic.com. For more
information, visit www.restaurantmosaic.com.
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ELEGANT, EFFICIENT
AND EXCEPTIONAL
MERCEDES-BENZ E-CLASS
TEXT: BERNARD K HELLBERG
IMAGES © QUICKPIC

Claiming – somewhat modestly – that the latest generation E-Class MercedesBenz is merely a facelift, the company nevertheless has completely revised both its
sedan and estate models. Superficially, the styling retains its iconic expensive look
and feel, but it is in the driving that the superb character of these luxury models
comes to the fore.
The new sedan and estate models look set to
continue the success story of the E-Class. More
than 600,000 examples of the current E-Class
sedan model series have been sold worldwide,
while no fewer than 100,000 customers have
already opted for the latest version of the estate.
For the first time, the E-Class is now available
with two different front ends: the basic variant
and ELEGANCE equipment line comes with
the classic, three-dimensional Saloon grille, with

the 3-louvre look and Mercedes-Benz star on the
bonnet. The AVANTGARDE equipment line, on the
other hand, boasts an independent, front-end look
with a sporty emphasis.
The headlamps have been redesigned and
comprise all functional elements with a single
headlamp lens. The low-beam headlamps and the
daytime running lamps feature LED technology as
standard. Full LED headlamps are also available
as an option for the first time in this class. These
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are particularly efficient and a superb additional
safety feature – especially when driving in areas
containing livestock and ill-disciplined pedestrians.
A modified side view with new feature line and
repositioned trim strip make both the sedan and
the estate appear longer, while still retaining their
dynamic feel.
Both the E-Class sedan and estate are available
with a broad range of powerful petrol and diesel
engines, all fitted with an ECO start/stop function.
New units include the BlueDIRECT four-cylinder
petrol engines in the E 200 and E 250, which
feature the same sophisticated technology used in
the latest six-cylinder engine from Mercedes-Benz.
Both four-cylinder petrol engines meet the future
EU6 standard.
The six-cylinder petrol engine in the E 400 is
also state-of-the-art, and for the first time features
a biturbo drive. The same advanced engine
technology enables the V8 in the E 500 to achieve
outstanding levels of performance and efficiency.
The four cylinder diesel engine in the E 250
CDI is well known for its efficiency. It features the
latest injection technology, and is now even more
economical, thanks to its revised drive train. This
is also the case for the E 300 BlueTEC HYBRID,
which currently boasts the accolade of being the
most economical luxury class saloon. In addition to
its four-cylinder diesel engine, it also has a 20 kW
electric motor under the bonnet.
The V6 diesel engine in the E 350 BlueTEC
has been revised and fitted with environmentally
friendly and efficient BlueTEC technology. This
technology already meets the future EU6
emissions standard.
In the main markets, both the sedan and
estate models are fitted as standard with Collision
Prevention Assist, a radar-based collision warning
system with adaptive brake assist systems. Also
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forming part of the standard equipment is Attention
Assist, which is now able to warn of inattentiveness
and drowsiness across a wider speed range, and
also informs the driver about his level of fatigue and
the amount of driving time which has elapsed since
his last break.
A number of assistance systems which are
mostly new or now feature significantly extended
functions are also optionally available in the
new E-Class.
The E-Class, although it does not sell quite as
many models as the company’s bread-and-butter
C-Class, remains a stylish, beautifully built longdistance tourer, while delivering previously unheard
of fuel economy. This is a class leading vehicle that
should do well in its market segment.
Because of the extensive range of standard and
optional features available to buyers, it is advisable to
get price quotations direct from your dealership.
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Championing Female
Business Leaders

THE BUSINESSWOMEN’S ASSOCIATION OF SOUTH AFRICA

TEXT: NICKY MANS ON
I MAGE S © BWASA

The Businesswomen’s Association of South Africa (BWASA) is a
platform for the inspiration and empowerment of women which also
honours women across all facets of business.
It is the largest association of business and
professional women in South Africa. Launched in
2000 through the amalgamation of the Executive
Women’s Club, the National Association of Women
Business Owners and the Professional Women’s
Leadership Development Organisation, it is a united,
non-racial, non-profit and voluntary organisation that
aims to inspire and empower women in business
through a variety of initiatives and opportunities for
personal growth and development.
The BWASA creates opportunities for its
members, who include entrepreneurs, professionals
and senior decision makers. More importantly, it

also works towards developing the next generation
of female business leaders. Members are given
opportunities to mentor and be mentored. They
are given opportunities to have their personal
and professional skills honed and their networks
developed by the experience and expertise of other
women in business.
Today the BWASA has 11 branches
across South Africa and the head office is in
Johannesburg. The branches allow members to
meet, exchange ideas, receive information and
create business opportunities.
Amongst its responsibilities and duties, the
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BWASA coordinates the South African Women in
Leadership Census and has also created a Charter
for Women’s Empowerment, as well as committing
itself to spearheading an Economic Gender Advocacy
Programme, which will help create content for the

enter and the criteria state that women from all
age groups and different career stages may enter.
However, corporate businesswomen must control
a budget expenditure of R75 million or more,
while entrepreneur businesswomen must have a
owner-managed business
with a turnover of
R35 million or more.
Past winners of the
esteemed Businesswoman
of the Year Award include
Dr Anna Mokgokong
(1999), the Chairman
at Malesele Investment
Holdings, and the now
deceased Marina Maponya
(1982), previous director of the Maponya Group. This
year’s finalists aim to follow in their footsteps.
Claire Mathonsi, Executive Director of BWASA,
comments: “Recognition is an important aspect of
what we do as BWASA. The awards are to recognise
and celebrate the achievements of women and their
contributions to South Africa’s economy. This is
critical to how we do business. Women’s great strides
need to be recognised too for the generations behind.
They are positive role models and prove that
excellence is achievable.”

“Our mission is to promote
opportunities to support, connect and
grow women in business, through
lobbying, mentoring, networking,
strategic alliances, and developing and
recognising excellence in women.”
new Women Empowerment and Gender Equity Bill.
The BWASA is a strong advocate for education,
and as such they operate a bursary fund which is
awarded across the country to students enrolled in
post-graduate universities or technikons. The aim
is to assist businesswomen to further their tertiary
education. They also offer their own in-house
programmes, which include Businesswomen
of Tomorrow, the Support to Women-Owned
Enterprises Programme, the Incubation
Programme, BWA WIRED (Women In Responsible
Enterprises), a Mentorship Programme, a Skills
Development Routes-to-Markets Initiative and the
BWA Value Programme.
In order to recognise its members and the
achievements of women in business around the
country, the Businesswoman of the Year Award has
been running since 1980. These awards aim to
identify, acknowledge and cultivate businesswomen
leaders in various regions and roles. The awards
have grown from strength to strength and today are
one of the most prestigious honours in South Africa.
They are also recognised in international circles.
It has become the premier event of its kind and a
notable event on the South African business calendar.
The award’s principles and objectives are to create a
mechanism for applauding and celebrating women’s
contribution to the economy; to recognise the success
of women leaders in business, thereby creating a
cadre of female role models whose achievements will
inspire other women to raise their sights and reach
their goals; and finally to raise funds for the BWASA
bursaries offered to women pursuing business
studies. Since 1988, all proceeds from the awards
have gone to the BWASA Bursary Fund, which has
distributed over R500,000 since then to deserving
female postgraduate students.
Members and non-members of BWASA may
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2013 BUSINESSWOMAN OF THE YEAR AWARD FINALISTS
1. Corporate: Cristina Teixeira, CFO of Group Five Limited
2. Corporate: Ntombizine Madyibi, COO of East London Development Zone
3. Entrepreneur: Thandi Ndlovu, CEO of Motheo Construction Group
4. Entrepreneur: Elma von Plaster, owner BP Stikland
5. Entrepreneur: Shauneen Procter, partner at Brand Wizard t/a Idea Engineers
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Heads Will Turn
BMW 3 SERIES GRAN TURISMO

TEXT: BE RNARD L H E L L BE RG
I MAGE S © BMW SO U T H AF RICA

In the process of taking a step back from the usual, it might appear to some
that BMW is, at the same time, taking a bit of a gamble.
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Why would a manufacturer who has such a
strong focus on selling performance cars in this
market develop what is essentially a hybrid between
an estate car and a saloon? Why not simply release
the BMW 3 Series Touring here?
I believe the answer lies at a deeper, more
emotional level for the brand. Traditionally the
3 Series has been the poster child for performance
sedans. One would purchase a 3 Series for its sheer
driving pleasure, as the advertising message runs.
For decades the car delivered on its promise, and still
does, but it is essentially still a car for the masses. By
introducing a new identity for the 3 Series line-up,
BMW is hoping to bring a new choice of individuality
for 3 Series buyers, while also appealing to a market
that needs more space combined with a sporty drive.
It is plainly obvious that BMW added “an
innovative new concept to the successful BMW
3 Series line-up”. The question remains whether
buyers will accept this innovation, given that the
similar addition to the 5 Series line-up was not met
with enthusiasm. I believe they will, given that the car
combines the sedan’s dynamic, sporting genes with
the practicality and versatility of the Touring, with
more space and driving comfort.
Frameless windows and a coupé-style sloping
roofline enhance typical BMW proportions, while the
automatically opening and closing tailgate defines
the distinctive exterior character of the GT. Throw in
an active rear spoiler – a first for BMW – and you’ve
succeeded in creating something truly unique.

At last the 3 Series offers generous interior
dimensions for every passenger. Not only do you sit
almost 6 cm higher than in the sedan, but it is also a
lot easier to get in and out of. There is obviously also
more legroom, more headroom and more luggage
space – 520 l overall, which is 25 l more than the
Touring. You can also load and unload baggage a lot
quicker and more easily through the huge tailgate.
Everything about this car feels high end. Its
interior materials, fit and finish and available colour
choices all add to a perception of elegance. Even if
you don’t fall in love with its shape at first glance, the
overall impression of it will leave you feeling like a
million bucks.
The GT is available with different equipment
packages (Sport Line, Luxury Line and Modern Line,
or with the optional M Sport package), while power
comes from a choice of three petrol engines and one
diesel powerplant. Of the petrol-derived 320i Gran
Turismo, the 328i Gran Turismo and range-topping
335i Gran Turismo, my choice would fall in the
middle, while BMW expects to sell more of the 320d
Gran Turismo derivative
than any other.
Power is sent to the
rear wheels via a six-speed
manual gearbox as
standard, although BMW
also offers an eight-speed
automatic as an option for
all engine variants.

RECOMMENDED PRICES
Standard

320i

320d

328i

6-speed Manual

R410,500

R439,000

R488,500

335i

8-speed Steptronic

R428,500

R457,000

R506,500

8-speed Sport Steptronic

R433,500

R462,000

R511,500

R595,000

Sport Line

320i

320d

328i

335i

6-speed Manual

R428,600

R457,100

R505,900
R523,900

8-speed Steptronic

R446,600

R475,100

8-speed Sport Steptronic

R451,600

R480,100

R528,900

R609,200

Modern Line

320i

320d

328i

335i

6-speed Manual

R423,400

R451,900

R499,400

8-speed Steptronic

R441,400

R469,900

R517,400

8-speed Sport Steptronic

R446,400

R474,900

R522,400

R602,600

Luxury Line

320i

320d

328i

335i

6-speed Manual

R424,900

R453,400

R499,400
R517,400

8-speed Steptronic

R442,900

R471,400

8-speed Sport Steptronic

R447,900

R476,400

R522,400

R602,600

M Sport

320i

320d

328i

335i

6-speed Manual

R441,000

R469,500

R513,700

8-speed Steptronic

R459,000

R487,500

R531,700

8-speed Sport Steptronic

R464,000

R492,500

R536,700
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PHUTI MAHANYELE

TEXT: NICKY MANSON
IMAGES © PHUTI MAHANYELE

One could certainly take a feather out of Phuti
Mahanyele’s formidable cap. Not only is she
a successful businessperson, but she is also
paving the road for future female leaders and
entrepreneurs, and inspiring them as they climb
the corporate ladder of success.
Phuti is currently the CEO of the Shanduka Group, a
position she holds with much pride. Shanduka is a
financial investing company, so it is responsible for running
the businesses it controls and supporting the executives of
the businesses it has a significant shareholding in. “This
means that the company needs to be thoroughly capable in
the world of finance and investment, while having the
operational acumen to run large companies,” she explains.
The company’s investments stretch from energy and
telecommunications to property, financial services and
mining, so there is certainly a lot to keep Phuti busy. Luckily
she is ably assisted by a dynamic team. “Fortunately, I
have a strong team of capable professionals with extensive
experience in the fields where we operate. They are results
driven and are good leaders of people as well.”
Phuti is a strong advocate for education and considers
her own education an important stepping stone for
where she is today. Her tertiary education began with a
BA Economics degree at Rutgers University in America,
followed by a MBA at De Montfort University in the United
Kingdom. She later returned to the States to study an
Executive Education Programme at the Kennedy School of
Government at Harvard University. She believes that through
education comes success, and has strong views on South
Africa’s education system.
“We have a youthful population and unless we can
provide them with access to quality education, they will
become a burden to society. The only way we can ensure
that our youth yield a demographic dividend is through
quality education. The future is about solutions; the ability
to find solutions to the complexities of the 21st century. The
future belongs to people who are educated and therefore
empowered to find solutions for our nations.”
Phuti’s background in finance first took her to Fieldstone,
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an investment banking firm in New York,
where she spent seven years, rising to the
position of Vice President. After that she
moved to the Development Bank of Southern
Africa (DBSA) to head the Project Finance
South Africa business unit. These two
positions provided her with a solid grounding
in finance and investment, and particularly in
the financing of infrastructure and other large
projects. Yet according to Phuti, her most
significant career move was to join Shanduka
in 2004 as Managing Director of their energy
division. “It was an incredible opportunity to
join a pioneering empowerment company.”
Phuti may have achieved many things, but
she has also faced a number of challenges
along the way. A significant stumbling block
she admits to is being undermined on the
basis of her colour, gender and perceived
youthful age. This is one of the reasons she
joined the Business Women’s Association
of South Africa, an organisation she greatly
admires. She believes it provides a valuable
platform to promote the role of women in
business. “One of the first things I noticed
when entering the workplace is that women
are under-represented, particularly at a senior
level. This is true across the world. In South
Africa, however, the exclusion of women

has taken place alongside the systematic
exclusion of black people. We now have an
opportunity to address both aspects of the
same historic legacy.”
Phuti also believes that the Association
has helped her personally, thanks to the depth
of talent, courage and determination that she
has discovered exists among South African
women in business. “It was truly inspiring to
be interacting with women who had achieved
so much, and who were willing to share their
experiences and insights. Being part of such
an organisation gives one great confidence
in reaching for goals that you may otherwise
have thought beyond your grasp.”
Phuti is at the top of her game at the
tender age of 42, however, she is not one to sit
on her laurels and hopes to continue to drive
Shanduka’s growth and its transformative
impact on its employees and communities.
She also hopes to guide South Africa’s youth.
Her advice is: “Accept that you have a lot to
learn. Seek the advice and mentorship of
those who have ‘been there and seen it’. Don’t
be daunted by obstacles; don’t be discouraged
by setbacks. Be flexible and open to different
views, but remain true to yourself, your values
and your goals.” .
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Incendiary Device
VOLKSWAGEN GOLF GTI

TEXT: BERNARD L HEL L B ERG
IM AGE © VOL KSWAGEN SOUTH AF R I CA

While there are not too many things that petrolheads all agree on,
one is that the VW Golf GTI is a motoring icon second to none.
Since it was revealed to the world in 1976,
nearly 1.9 million Golf GTI cars have been sold
worldwide, over 59,500 of them in
South Africa.
Just like the first generation GTI Mk I defined
performance for compact cars back in the 1970s,
the new GTI continues this legacy of excellence.
Critics may claim that the GTI has lost some
of the Sturm und Drang of previous models, but
the performance stats of the seventh GTI speak
for themselves. Whereas the engine of the first
edition produced exactly 81 kW, the new GTI
delivers 162 kW to the front wheels – exactly
twice as much power.
The 2 litre turbocharged direct injection
engine mounted in this car has a great legacy,
combined with unique features such as a
water-cooled exhaust gas circulation loop to
the turbocharger that is fully integrated in the
cylinder head. With this type of exhaust gas
cooling and variable valve timing, combined with

dual camshaft adjustment, the GTI boasts better
performance (7 kW more), fuel economy (1.3
l/100 km less) and lower emissions than the
Golf 6.
Truth be told, the optional six-speed dualclutch transmission feels predictably sporty
and precise to drive, while the manual version
– which comes in at a significant R14,500 less
than the DSG (R382,800) – ensures a more
engaged and even more exciting
driving experience.
The new GTI accelerates to 100 km/h in
6.5 seconds and has an approximate top speed
of 246 km/h.
Visually the GTI stands out from other cars in
the range thanks to its red painted brake
callipers, smoked LED rear lights in a custom
design, as well as chrome tailpipes on the left and
right. For the first time, red badges on the front
wings have also been added. The GTI is available
in red, black and white.
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THE POSITIVE SIDE OF
ENTREPRENEURIAL
FAILURE
TEXT: PAVLO PHITIDIS/FINWEEK
IMAGE © ISTOCKPHOTO.COM

The definition of business success varies from person to person, but for most
of us, commercial success does not come for free. We have to do things
differently and start taking risks which, of course, increases the chance of
failure. Unfortunately, talking about failure is taboo, when in fact success and
failure are two sides of the same entrepreneurial coin.
Indwe
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That South Africans have an extremely low
tolerance for entrepreneurial failure is evident in
the way whispered dinner party conversations
often revolve around the failures of colleagues,
friends and relatives. Of course, this might have
something to do with the nature of human beings.
Could someone else’s failure simply make us feel
better because if that person had succeeded it
might have drawn attention to our own
mediocrity? It is interesting to note that a recent
study found that it is not having bundles of money
that makes people happy, but rather having
bundles more than the next person.
It is not just individuals who refuse to tolerate
the failures of those brave enough to try, but both
the local legal and business establishments. As
long as no fraud was involved, those who were
trying to create a better future for themselves,
their families and erstwhile employees should
be rehabilitated quicker and they should not be
pulverised into the ground.
Few people realise that Silicon Valley venture
capitalists actually look for signs of early failure
when entrepreneurs come to them for funding.
Entrepreneurial failure is viewed as a badge of
honour in the US, because it points to a valuable
learning curve. However, this is only true if
the entrepreneur has dealt with early failure
in a constructive way. This implies that the
entrepreneur has come to terms with and taken
responsibility for failure. He/she has attributed
little blame to others, has insight into what
went wrong and has progressed further after
failure. The converse of the above is a victim
mindset, which results from the failure to take
responsibility for an unsuccessful venture. The
result of this is disempowerment and long-term
failure, whereas the result of learning from the
failure is empowerment and long-term success.
We should also, however, consider how the
initial failure occurred. If the failure happened
because the entrepreneur was reckless and
squandered other people’s hard-earned money,
then that is certainly no badge of honour.
However, if the overly eager entrepreneur took
on a mammoth task that was simply too much,
too soon, and then, following failure, took steps
to determine what had gone wrong, then that
indicates the required thinking of an eventually
successful entrepreneur.
We need to encourage a culture that
acknowledges entrepreneurs, whether they
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fail or succeed, pushing the boundaries of
economic activity that will ultimately build a
bigger economy with more opportunities for all.
If the wagon trail started out from the American
East Coast aiming for California but ended up
in Oklahoma, they still got further than if they
had not tried. Entrepreneurs, for all their efforts,
should be lauded as explorers who expand the
limits of human economic activity and service to
society by providing better quality, greater access
and improved pricing through commercialising
their innovations. World history is littered with
voyages of discovery that went horribly wrong
at the time, but still turned out to have a positive
impact on human progress later on. After all,
Christopher Columbus might not have found
the sea route to India, but he landed somewhere
that proved to be rather important to the world’s
economy a few hundred years later.
The way South African culture shuns
entrepreneurial flops is discouraging more of
us from becoming entrepreneurs, because the
shame of failure increases the risk involved in
leaving that comfortable corporate job.
Let us encourage more South Africans to
take the entrepreneurial plunge, creating much
needed formal employment for the less risk
averse. Then, should they fail, let us give our
economic explorers a short, sharp kick – not to
knock them to the ground, but to encourage them
to get up and try again! By bringing the valuable
experience of failure to bear, the entrepreneur
outsmarts and outclasses the armchair critic who
can only point out what others are doing wrong,
without ever taking on the risk of potential failure
in the hope of eventual success.
Pavlo Phitidis is CEO of Aurik Business
Accelerator, an organisation that works with
business owners to grow their businesses
into assets of
value, and is
a director of
Aurik Enterprise
FINFUND
Development,
an organisation
THE
serving big
businesses with
TO A KILLER
ED solutions.
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TALKING ABOUT
COMMUNICATION
THE INTEGRATED MARKETING COMMUNICATION CONFERENCE
TEXT & IMAGES: LIVING YOUR BRAND

The fifth Integrated Marketing Communication Conference (IMC) made
an incredible impact at the Cape Town International Convention Centre
on 10th and 11th June 2013. Top industry leaders – who can be described
as some of the foremost thinkers in their respective fields – delivered
refreshing, insightful and thought-provoking content, and set the bar high
for the Johannesburg edition, which is due to take place in September.

Nicholas Haralambous, mobile
entrepreneur and GM at Lodestone Mobile
Consulting, kicked off the conference with a
discussion on mobile marketing. Haralambous,
a great advocate for unleashing the potential of
mobile in Africa, said: “Mobile is not simply a
single channel that we can dip in and out of
occasionally. It should be used as a common
thread running through all aspects of
marketing, advertising and communication.”
Following Haralambous was ABSA Africa’s
CMO, Sizakele Marutlulle, who illustrated how
“out of the box creative thinking” can result in
a successful brand building initiative: “Context
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is king, content is queen and communication
is changing. We do connect, but we don’t
converse. Optimise the synergy between the
audience, the brand, the content and
the delivery.”
Abey Mokgwatsane, CEO of Ogilvy South
Africa, presented on “Data and Creativity
at War”, during which he commented: “The
fundamentals of the way we understand
business strategy is changing. The crucial thing
is to find a complementary balance between
data and creativity.”
Andy Gilder, Head of Group Digital Strategy
at Machine rounded off day one with his

presentation on “The Internet of Things”. Gilder emphasised
how imperative creativity becomes when you start to sell
technology to people. “The future of digital is not social or
mobile, it’s physical,” he said.
Day two of the conference started off on an inspiring note
with Black River FC’s Ahmed Tilly. Tilly’s presentation on
“The Business of Feelings” was one that resonated with the
audience. “We are not living in the ‘Information Age’; we’re
living in the ‘Emotional Age’. So advertising that fails to evoke
the desired emotion is a waste of the consumer’s time,” he said.
Following Tilly’s keynote address was Jonathan Ratcliffe
of Google South Africa. He took the audience through various
case studies on Google’s most impactful products. “Moon-shot
thinking is choosing to be bothered by those things considered
to be impossible. That’s where innovation begins,” he said.
Final keynote addresses were presented by Xolisa
Dyeshana of Joe Public and Rebecca Cronje of Atmosphere
Communications. Dyeshana presented on the topic of direct
marketing and the incredible impact it still has: “Direct
marketing has the ability to change lives if used effectively,
and harnesses creativity. The smaller the budget, the more
spectacular the thinking needs to be.”
Rebecca Cronje ended the day off with an enlightening
address on the shifting roles of PR. “If we don’t embrace
expanding our skill set and accepting the massive shift in
power from the marketer to the consumer, we will lose and
alienate customers,” she commented.
The IMC Conference Johannesburg will take place on 9th
and 10th September 2013 at The Maslow Hotel. Registration is
now open. Contact +27 21 180 4111 for more information.
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PORSCHE OR
POSITIVE THINKING?
DEALING WITH A MIDLIFE CRISIS
TEXT: DR LIZ PRETORIUS
IMAGE © ISTOCKPHOTO.COM

Are you feeling defeated, anxious and worn out? You may not even be 40, let
alone 50, and you already feel you have hit the end of the road. Midlife crises
seem to be hitting people at younger and younger ages, but whenever it strikes,
you have an opportunity to embrace these feelings as a catalyst for acceptance
and change, as opposed to an all-encompassing existential crisis.
A midlife crisis can be defined as: “A period of
personal emotional turmoil and coping challenges
that some people encounter when they reach middle
age, accompanied by a desire for change in their
lives, brought on by fears and anxieties about
growing older.”
Technically speaking, “midlife” is generally seen
as the time between 40 and 60 years old, when
people often re-evaluate their lives. They experience
major life events, such as a career setback, the death
of a loved one, or changes in their relationship with a
spouse. These events are actually general stressors
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that, when they happen in short succession
during the period of one’s “midlife”, tend to be
experienced as a crisis, rather than a period of
psychological stress.
As we progress in all aspects of science,
technology and medical care, many people feel
that we are becoming prone to experiencing
midlife crises much younger in life. It is true
that people often reach the peak of their careers
earlier in life, they start families later and, as a
result, they are already feeling anxious, stressed,
lonely and washed up by their late 30s and early
40s, rather than in their 50s as was traditionally
the case.
The pre-occupation with youth in Western
culture could explain why the presence of this
kind of “crisis” is viewed as commonplace in our
culture. However, prevention is always better
than cure, so instead of allowing these events to
become a crisis, rather take the opportunity to
turn them into a time of growth and development
during which you can truly reach your
full potential.
People going through a midlife crisis usually
present with a number of symptoms
and behaviours:
 You look in the mirror and no longer recognise
yourself. You look older, worn out
and wrinkled.
 Your beloved career suddenly does not make
you happy or you feel you are no longer
making a meaningful contribution.
 You experience a feeling of being trapped in a
situation you no longer want to be a part of.
 You make friends with younger people
because you feel they will stimulate you and
you enjoy their energy.
 You experience a realisation about your
mortality and that you are not going to live
forever. You may have thoughts about death
and questions about what happens to you
after death.
 You develop a pre-occupation with your
physical appearance. This may manifest in a
desire to become physically fit, making drastic
changes to your diet, buying new clothes, or
taking more time to look good.
 You experiencing remorse about goals

you have not achieved and often have an
accompanying need to achieve those goals.
You question your achievements and where
your life is headed.
 You experience bouts of depression and feel
alone or overwhelmed.
 You want to acquire material items that you
think may make you feel happier.
Avoiding a midlife crisis is about
understanding that as we grow older, we may
become distressed by physical changes that make
us feel we are no longer attractive; that we may
start questioning what we have achieved in life;
or that we may start feeling our chosen career is
not what we hoped for. It is about realizing that
there are many coping skills and lifestyle changes
that we can make to prevent the transition we
experience from becoming a crisis.
We need to accept that we are experiencing
changes in our life that can propel us to a new
level of functioning. Functioning where we can
celebrate the best part of our lives with a renewed
comfort in who we are, what we have achieved,
and where we want to go.

STEPS TO DEAL WITH YOUR
MID-LIFE CRISIS
 Take action by facing your feelings. Trying to avoid dealing
with your emotions will not make them go away.
 Understand that a midlife crisis is a natural psychological
and physical process. As we mature, we need to embrace
the changes we experience.
 Improve your exercise regime, ensure you have a balanced
HDWLQJSURJUDPPHDQGWKDW\RXJHWVXI´FLHQWUHVW
 Start a new hobby or an age-related sport.
 Realign your vision for the future, set your goals and take
positive steps towards achieving them.
 Avoid obsessing about work, your career and what you
think you have not achieved.
 Do not give in and buy midlife toys, even when you think it
will make the difference you need.
 Do not think about having an affair. It is just not worth it.
 Look for the silver lining! That one positive thought or
action that could lead to another, and then another, putting
you on the road to a new you.
 Consult a professional for assistance. There is not one quick
´[DQGDFRXQVHOORURUOLIHFRDFKFRXOGEHWKHUHDW\RXUVLGH
to encourage and support you.

10 4

Indwe

@
W
O
R
K

EMPOWERING PILOTS
OF THE FUTURE
THE SA EXPRESS AND SAA PILOT CADET PROGRAMME
TEXT & IMAGES © SA EXPRESS

SA Express and South African Airways (SAA)
recently announced a joint effort to train scores
of young South Africans to become qualified
commercial pilots.
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The two state-owned airlines will pool their
resources to create a jointly managed and
resourced national pilot training programme,
which will pay for trainees’ classroom tuition,
practical training, flying time, accommodation,
trav el and other related expenses. With this
combined budget, SA Express and SAA aim to
ensure that the trainees will have access to
highly qualified instructors, and the very best
of training methods, using purpose-built
training facilities and state of the art aircraft
that boast some of the best technology
available in aviation.
“As the national carrier and a good
corporate citizen, SAA is aligned with South
Africa’s employment equity objectives to
accelerate skills development, extending these
exciting programmes to our youth. This is an
excellent opportunity for Africa’s best airline
to develop and empower our country’s youth,”
commented SAA CEO Monwabisi Kalawe.
SA Express CEO Inati Ntshanga added:
“We spent time looking at how we could best
contribute towards the task of training much
needed pilots for South Africa, and for our
continent. This programme is going to make
a huge impact in addressing the serious
shortage of skills that we are seeing in the
South African aviation industry. Although SA
Express is far ahead when compared to the
rest of the industry – we have 47 black pilots
out of 255 – there is still a lot to be done.”

10 8

Indwe

According to the latest audited civil aviation
statistics from the SA Civil Aviation Authority,
of the 26,022 aviation personnel licence
holders South Africa had in 2012, only 2,776
were black, 670 were coloured, 553 were
Indian and 17,346 were white. A further
examination of those numbers revealed that
a mere 1,668 of those licence holders were
black women, 383 of them were coloured
women, 238 were Indian women and 2,169
were white women.
“I commend the two state-owned airlines,
SA Express and SAA, for demonstrating their
catalytic ability in transforming an industry. It
is of key importance that aviation and
aeronautical skills be encouraged as
achievable career options to all sectors of our
population. This event should inspire and instil
a sense of the immense possibilities that await
all those young people in townships and
villages throughout South Africa who can now
take to the skies and be pilot ambassadors that
have been supported and encouraged by this
Government,” said Public Enterprises Minister
Malusi Gigaba. “Furthermore, as a
developmental state we will to continue to
utilise state owned companies to drive the
state’s transformation agenda, wherein we will
ensure that there is skills transfers, human
development and job creation for the majority
of South Africans,” he concluded.
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GADGETS
Sonic Clean
It’s not only planes that move at super speed – the Philips
Sonicare operates at an incredible 30,000 brush strokes
a minute, and is the number one sonic toothbrush brand
recommended by dentists worldwide. Clinically proven to
clean teeth and gums more effectively than manual and other
power brushes, the Philips Sonicare has been described as
the “Ferrari” of electric toothbrushes. The Philips Sonicare
toothbrush is available from dentists, Clicks and Dis-Chem stores,
as well as selected pharmacies. Visit www.ivohealth.co.za or
www.facebook.com/ivohealth, contact 0860 456 123 or email
info@ivohealth.co.za for more information.

WIN
Two lucky Indwe readers will each win a Philips Sonicare
toothbrush with an integrated UV sanitizer worth R1,695. To
enter, SMS the word INDWE, followed by the word PHILIPS

Out and About
Set the mood at your next braai, pool party or picnic with the

and your NAME to 35131. Cost per SMS is R1,50. Competition
closes 31st August 2013. Terms and conditions apply.

iLuv MobiOut, splash-proof Bluetooth speaker that combines
KLJK´GHOLW\VRXQGZLWKZLUHOHVVSRUWDELOLW\WKHL/XY0REL2XW
is sturdily constructed to withstand a few knocks and bumps,
and its top-mounted volume and playback buttons are sealed
to keep water out. It contains a passive radiator that provides
deep, resonant bass, while its hands-free speakerphone allows
you to take calls. the iLuv MobiOut also features Jump-Start
Technology, so that you can use it as an external power source
to charge your phone. It is available in black, white and blue
at popular retailers countrywide for a recommended retail
price of R1,199. Contact Cortech on +27 11 463 8530 or email
sales@cortechsa.co.za for more information.

Blasting off into Outer Space
Toyota, along with a group of Japanese companies and research
institutions, have created a real-world Astro Boy to join a space
expedition to the International Space Station on 4th August.
The robot astronaut, Kirobo, is one of two humanoid verbalcommunication robots developed under the Kibo Robot Project.
He weighs 1 kg, is 34 cm high and can recognise emotion, nod and
have a conversation. Kirobo’s fellow robot, Mirata, will stay behind
and monitor Kirobo. Kirobo and Mirata follow in the footsteps of
several Toyota robots created to study personal transport and
human dexterity. During his time in space Kirobo will take part in
WKH´UVWH[SHULPHQWLQYROYLQJDFRQYHUVDWLRQEHWZHHQDSHUVRQDQG
a robot in space. Visit http://kibo-robo.jp/en/ for more information.
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BOOKS
Robben Island
BY CHARLENE SMITH
With a storyteller’s sensibility, combined with rigorous research,
Charlene Smith charts the evolution of Robben Island’s political
and social history, from mail station, place of exile, and military
defence post to maximum security prison and World Heritage Site.
Fully revised, this new edition of Robben Island provides absorbing
accounts of daring escapes, maritime disasters, lepers ostracised
from mainland society, the fates of the great Xhosa chiefs of the
19th century, and the unique bonds of friendship and compassion
IRUJHG DPRQJ WKH SROLWLFDO SULVRQHUV FRQ´QHG RQ WKH LVODQG GXULQJ
the apartheid era.

Bundu Food
for the African
Bush
BY RITA VAN
DYKE
Bundu

Food

for

the

African

Bush

is

the

Leatherman of cookery
books. If you love the
great outdoors, this is
the cookbook for you.
The recipes have been
carefully

selected

to

meet the demands and
challenges of camping in
faraway places, and the necessary ingredients and equipment can be easily
packed into any 4x4 vehicle. All the recipes can be prepared either over an
RSHQ´UHRURQDJDVVWRYH7KLVERRNZLOOKDYH\RXFRRNLQJOLNHDSURIHVVLRQDO
chef while on safari, serving everything from salads to moussaka.

10 Simple Steps to
Property Wealth
BY JASON LEE
From the bestselling author of Making Money Out of Property in South
Africa, this book distils all the tips and strategies, as well as all the most
LPSRUWDQWDQGGLI´FXOWOHVVRQVWKHDXWKRUKDVOHDUQWRYHUWKHFRXUVHRI
his own career as a property investor. Lee points out “the good, the bad
and the ugly” of property investing, and shares with readers some very
personal experiences, illustrating in an informative, accessible manner
how to make solid investment decisions in a volatile property market. Lee
believes that property is the cornerstone of wealth creation, and the ten
simple steps outlined in this book are designed to put readers on the right
path to wealth creation through property.
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Airline information
SA Express fleet
Canadair Regional Jet 200 BER
Manufacturer: Bombardier
Maximum cruising speed:
474 knots/545mph/879kmph
Engines: Two General
Electric CF34-3B1
Range: 1,662miles/3,080km
Maximum altitude: 41,000ft/12,496m
Seating capacity: 50

Crew: Two pilots, two cabin crew
Wing span: 69ft 7in/21.21m
Overall length: 87ft 10in/26.77m
Overall height: 20ft 5in/6.22m
Maximum take-off weight:
51,000lb/23,134kg
Minimum runway length:
6,295ft/1,919m

De Havilland Dash 8 Series Q400 Turboprop
Manufacturer: Bombardier
Maximum cruising speed:
360knots/414mph/667kmph
Engines: Two Pratt & Whitney
Canada PW150A
Range: 1,565 miles/2,519km
Maximum altitude:
25,000ft/7,620m
Seating capacity: 74
Crew: Two pilots, two cabin crew

Wing span: 93ft 3in/28.42m
Overall length: 107ft
9in/32.83m
Overall height: 27ft
5in/8.34m
Maximum take-off weight:
64,500lb/29,257kg
Minimum runway length:
4,580ft/1,396m

Canadair Regional Jet 700
Manufacturer: Bombardier
Maximum cruising speed:
473 knots/544mph/875kmph
Engines: Two General
Electric CF34-8C5B
Range: 1,477m/2,794km
Maximum altitude: 41,000ft/12,496m
Seating capacity: 70

Crew: Crew: Two pilots, two cabin crew
Wing span: 76ft 3in/23.2m
Overall length: 106ft 8in/32.51m
Overall height: 24ft 10in/7.57m
Maximum take-off weight:
72,750lb/32,999kg
Minimum runway length:
4,580ft/1,396m

SA Express’ aircraft are made by Bombardier Aerospace
Indwe
Indwe
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We fly for you
About us SA Express is a fast-growing airline
business operating primary and secondary hubs
between domestic and regional destinations
within Southern Africa.
Our objective of improving intra-Africa travel is
in line with South Africa’s mandate to increase
aviation’s contribution towards sustainable
economic growth and job creation.
The flexibility and reliability presented by the airline’s
FACT principle (Frequency, Availability, Competitive
rate and Timing of flights) affords both consumers and
service providers a unique and convenient service.
The FACT principle is important to us as it enhances
the country’s prospect as a preferred air travel
destination and major trade and tourism capital.
Our vision is supported by the airline’s aspirations
and strategy. Also underpinning this vision is our
set of core values and unique selling propositions
that drive profitability.

Vision To be a sustainable world-class regional
airline with an extensive footprint in Africa.

Purpose A sustainable, integrated regional
airline connecting secondary and main airports.

CORE VALUES
Safety ﬁrst We never compromise on safety,
no matter what.
Customers Our customers are our most
important investors.

Partners We partner with people across all
operations.

Speed & Quality We deliver with speed
without compromising on quality.
Improvement We strive for continuous
improvement.

Simplify We keep it simple.

1 1 6 1 1 6 Indwe
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SPECIAL SERVICES

in the aircraft cabin, cabin baggage may be placed
in the Skycheck at the aircraft for hold stowage.

Special meals Passengers with special dietary

Skycheck This is the airline’s special hand-

requirements are provided for through the
following special meals: kosher, halal, Muslim,
Hindu, low-fat and vegetarian meals. Orders for
special meals should be placed at the time of
making flight reservations. The airline requires a
minimum of 48 hours’ notice prior to departure in
order to assist with confirmation of requests.

luggage facility that assists with in-flight
comfort, speedy boarding and disembarking.
When boarding one of our flights, simply place
any hand luggage that will not be required
during the flight on to the Skycheck cart at the
boarding steps of the aircraft. Your hand luggage
will be waiting for you as you disembark from
the aircraft at your destination.

Passengers requiring special
attention Requirements for unaccompanied
minors (passengers under the age of 12 years)
or passengers requiring wheelchairs should be
stated at the time of making the reservation.
Owing to the size of the cabins on our aircraft
types, the airline is not in a position to carry
stretcher passengers or incubators.

Cabin baggage SA Express will accept one
piece of cabin baggage not exceeding a total
dimension of 115cm and 7kg in weight. For safety
reasons, cabin baggage must fit into approved
stowage spaces: either the overhead luggage bin
or under the seat. Owing to limited storage space

We Fly For You SA Express Airways prides
itself on aiming to offer incomparable service
standards. In addition to building on our
motto to express excellence and consistently
striving to provide the best service, we know
that “you” is the most important word in our
airline. SA Express proudly launched its new
brand on 2 December 2009 at OR Tambo
International Airport. The new brand is set to
ensure that it’s distinctive and positioned to
build awareness and affinity in the domestic
and regional markets.
The new proposition “We Fly for You” is set to
position SA Express as a premier intra-regional
African brand. The main objective of the rebrand is to ensure that SA Express is distinctive
yet still aligned to the country’s mainline carrier.
SA Express’s unique positioning as an airline
that provides a bespoke, personalised travel
experience was the rationale behind the
proposition “We Fly for You”. The new brand
mark is in line with the symbol and colours of
the national flag, encouraging national pride.
The new brand will be applied to all brand
touch-points throughout the operation as well
as the staff uniform.

Baggage liability Valuable items such as
cameras and accessories, computers – including
laptops and notebooks – mobile telephones,
perfumes, aftershaves, colognes, legal and company
documents and legal tender – including cash, credit
cards and cheques – bullion, leather jackets, all
types of jewellery and any other items with a value
in excess of R400 must be removed from either
checked-in or Skycheck baggage as the airline is not
liable for loss or damage to these items.
Verified baggage claims are settled on the basis
adopted by IATA (International Airlines Transport
Association): payment of US$20 per 1kg of
checked-in luggage, to a maximum of 20kg ($400).
Awards SA Express has won the AFRAA
Regional Airline of the Year Award at the end
of 2009, and the Allied and Aviation Business
Corporate Award. Our airline was also the
recipient of the Annual Airline Reliability Award
from Bombardier at the end of 2007. Other
previous awards include the International Star
Quality Award, which indicates our commitment
to service excellence, while our prominence as
one of the top 500 best managed companies is
proof of our success as a business.
Onboard service The airline’s onboard
service is unique and offers passengers
a variety of meals or snacks. The airline
pioneered its unique meal-box concept,
and meal choices are frequently updated
and designed using balanced food criteria:
appearance, taste and nutritional value.
Passengers can also enjoy a wine and
malt service on specified flights as well as
refreshments on all flights.
Our customers can expect a safe, comfortable,
quality air-travel experience, with the added
benefits of frequency, reliability, on-time
departures and unmatched value for money.

Safety information
Health regulations Health
regulations at certain airports
require that the aircraft cabin be
sprayed. The spray is harmless, but
if you think it might affect you,
please cover your nose and mouth
with a handkerchief.

Remain seated As a safety
precaution, passengers are
requested to remain seated
with seatbelts fastened after
the aircraft has landed, until the
seatbelt sign has been switched
off by the captain.

Portable electronic
equipment The use of
personal electronic devices (PED’s)
will apply to all domestic and
regional flights on the CRJ700/200

and DH8 Q400. Passengers will be
permitted to use PED’s such as cell
phones, e-readers and electronic
tablets in flight-mode.

Cellular telephones Cellular
telephones may be used on the
ground while passenger doors
are open. Cellular telephones,
smartphones or any device with
flight mode must be switched
off as soon as the cabin doors
are closed and when the senior
cabin-crew member makes an
announcement on the publicaddress system.

Laptop computers Laptops
with CD ROM and DVD drive,
handheld calculators, electric
shavers and portable personal

listening devices may not be
used on the ground during taxi
but may be used during the
flight when the seatbelt signs are
switched off and with permission
from the captain. Should
circumstances dictate otherwise,
a public-address announcement
cancelling this concession will be
made by a crew member.

Prohibited equipment
Portable printers, laser pointers,
video equipment, CB/AM/FM/
FHF/satellite receivers, twoway radios, compact disc and
mini-disc players, scanners,
remote-controlled toys and power
converters are prohibited for use
at any time.

Safety pamphlet Read the
safety pamphlet in the seat pocket
in front of you and take note of
your nearest emergency exit.
Smoking In accordance with
international trends, smoking is
not permitted on board any SA
Express flights.

Seat belts Please fasten your
seat belt whenever the seat belt
signs are illuminated. For your
own safety we suggest that you
keep it fastened throughout the
flight.
Important
When in doubt, please consult our
cabin crew.

For your comfort
and security, please
comply with the above
safety regulations at all
times while on board

Route map
SA Express:
Johannesburg
Bloemfontein
Cape Town
Durban
East London
Gaborone
George
Hoedspruit

Kimberley
Lubumbashi
Lusaka
Maputo
Port Elizabeth
Richards Bay
Walvis Bay
Windhoek
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FLIGHT SCHEDULE
JOHANNESBURG  BLOEMFONTEIN
FLT
SA
SA
SA
SA
SA
SA
SA
SA

NO
1001
1003
1005
1011
1013
1017
1021
1023

DEP
06:00
08:00
11:20
13:50
14:55
16:35
17:55
18:30

ARR
07:00
09:05
12:25
14:55
16:00
17:40
19:00
19:35

A/C
DH4
DH4
DH4
DH4
DH4
DH4
DH4
DH4

M

T

W

BLOEMFONTEIN  JOHANNESBURG

T

F

S

S

NO
1403
1403
1405
1407
1409

DEP
07:00
07:30
09:10
13:20
18:05

ARR
08:30
09:15
10:40
14:40
19:35

A/C
CR7
DH4
CR2
CR2
CR7

M

T

W

T

F

S

S

T

W

T

F

S

S

W

T

F

S

S

W

T

F

S

S

T

F

S

S

W

T

F

S

S

W

T

F

S

S

JOHANNESBURG  GEORGE
FLT
SA
SA
SA
SA

NO
1501
1503
1505
1509

DEP
06:50
08:55
11:10
15:25

ARR
08:40
10:45
13:25
17:15

A/C
CR7
CR7
DH4
CR7

M

DEP
10:15
12:15

ARR
11:20
13:15

A/C
DH4
DH4

M

T

NO
1101
1103
1103
1105
1105
1107
1113

DEP
05:45
09:20
08:50
13:10
13:45
14:25
17:10

ARR
07:00
10:35
10:05
14:25
15:00
15:40
18:25

A/C
DH4
DH4
DH4
DH4
DH4
DH4
DH4

M

T

DEP
07:10
17:50

ARR
08:45
19:25

A/C
CR7
CR7

M

T

W

NO
1201
1203
1207
1213

DEP
06:10
08:30
13:15
16:45

ARR
07:25
09:45
14:30
18:00

A/C
DH4
DH4
DH4
DH4

M

T

FLT NO

DEP

ARR

A/C

SA

11:55

13:10

CR7

1701

M

T

FLT NO

DEP

ARR

A/C

SA

06:10

07:15

CR2

1731

M

FLT
SA
SA
SA
SA
SA

NO
1404
1404
1406
1408
1410

DEP
09:15
09:50
11:10
15:30
20:25

ARR
10:45
11:30
12:40
17:00
21:55

T

FLT
SA
SA
SA
SA

NO
1502
1504
1506
1510

DEP
09:10
11:25
13:45
17:50

ARR
10:50
13:05
15:45
19:30

FLT
SA
SA

NO
1226
1228

DEP
12:00
13:50

ARR
13:00
14:55

FLT
SA
SA
SA
SA
SA
SA
SA

NO
1102
1104
1104
1106
1106
1108
1114

DEP
07:50
10:45
11:10
14:55
15:30
16:10
18:55

ARR
09:05
12:00
12:25
16:10
16:45
17:25
20:10

FLT
SA
SA

NO
1454
1458

DEP
09:20
20:00

ARR
10:55
21:35

FLT
SA
SA
SA
SA
SA

NO
1202
1202
1204
1208
1214

DEP
07:55
08:05
10:30
15:05
18:40

ARR
09:10
09:20
11:45
16:20
20:00

A/C
CR7
DH4
CR2
CR2
CR7

A/C
CR7
CR7
DH4
CR7

A/C
DH4
DH4

A/C
DH4
DH4
DH4
DH4
DH4
DH4
DH4

A/C
CR7
CR7

A/C
DH4
DH4
DH4
DH4
DH4

FLT

NO

DEP

ARR

A/C

SA

1702

13:45

16:55

CR7
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T

F

S

S

M

T

W

T

F

S

S

M

T

W

T

F

S

S

M

W

T

F

S

S

W

T

F

S

S

T

F

S

S

W

T

F

S

S

W

T

F

S

S

W

T

F

S

S

T

M

T

M

T

W

M

T

M

T

WINDHOEK  JOHANNESBURG
W

T

F

S

S

FLT

NO

DEP

ARR

A/C

SA

1732

18:15

21:10

CR2
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SA EXPRESS
RESERVES THE RIGHT TO CHANGE, SUSPEND OR AMEND THIS PUBLISHED SCHEDULE WITHOUT PRIOR NOTIFICATION
EVERY EFFORT WILL BE MADE TO OPERATE AS PER THE PLANNED SCHEDULE

1 1 8 1 1 8 Indwe
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W

WALVIS BAY  JOHANNESBURG

JOHANNESBURG  WINDHOEK
7 APRIL  31 AUGUST DAYLIGHT SAVINGS TIME

T

RICHARDS BAY  JOHANNESBURG

JOHANNESBURG  WALVIS BAY
7 APRIL  31 AUGUST DAYLIGHT SAVINGS TIME

M

PORT ELIZABETH  JOHANNESBURG

JOHANNESBURG  RICHARDS BAY
FLT
SA
SA
SA
SA

A/C
DH4
DH4
DH4
DH4
DH4
DH4
DH4
DH4

KIMBERLEY  JOHANNESBURG

JOHANNESBURG  PORT ELIZABETH
FLT NO
SA 1453
SA 1457

ARR
07:25
08:25
10:40
14:00
16:30
17:35
19:20
20:40

HOEDSPRUIT  JOHANNESBURG

JOHANNESBURG  KIMBERLEY
FLT
SA
SA
SA
SA
SA
SA
SA

DEP
06:20
07:20
09:35
12:55
15:25
16:30
18:15
19:40

GEORGE  JOHANNESBURG

JOHANNESBURG  HOEDSPRUIT
FLT NO
SA 1225
SA 1227

NO
1024
1002
1004
1006
1012
1014
1018
1022

EAST LONDON  JOHANNESBURG

JOHANNESBURG  EAST LONDON
FLT
SA
SA
SA
SA
SA

FLT
SA
SA
SA
SA
SA
SA
SA
SA

M

T

FLIGHT SCHEDULE
JOHANNESBURG  GABORONE
FLT
SA
SA
SA
SA
SA
SA
SA

NO
1761
1763
1765
1767
1775
1779
1781

DEP
06:10
07:55
09:55
11:55
15:05
18:10
18:10

ARR
07:05
08:50
10:50
12:45
15:55
19:10
19:10

A/C
DH4
DH4
DH4
CR2
CR2
DH4
DH4

M

T

GABORONE  JOHANNESBURG
W

T

F

S

S

W

T

F

S

S

T

W

T

F

S

S

T

W

T

F

S

S

M

T

W

T

F

S

S

M

T

W

T

F

S

S

W

T

F

S

S

JOHANNESBURG  LUBUMBASHI
FLT NO
SA 1797

DEP
09:05

ARR
12:10

A/C
DH4

M

T

NO
1081
1083
1087
1089
1091

DEP
06:00
08:00
13:15
14:20
17:15

ARR
07:45
09:30
15:00
16:05
18:45

A/C
DH4
CR2
DH4
DH4
DH4

M

NO
1361
1363
1363
1371
1371
1375

DEP
06:00
08:00
08:00
13:30
13:30
17:20

ARR
07:55
09:40
09:55
15:10
15:25
19:00

A/C
DH4
CR2
DH4
CR2
DH4
CR2

M

DEP
09:30

ARR
12:10

A/C
CR2

DEP
05:50
12:50

ARR
07:25
14:30

A/C
CR2
CR2

NO
1801
1805
1807
1809
1813
1813
1819
1821
1821
1823

DEP
06:00
09:00
10:10
10:45
13:00
13:45
15:00
16:00
16:00
18:30

ARR
07:30
10:30
11:40
12:15
14:30
14:55
16:30
17:10
17:30
20:00

A/C
DH4
DH4
DH4
DH4
DH4
DH4
DH4
CR2
DH4
DH4

M

T

W

T

F

S

S

FLT
SA

NO
1798

DEP
12:50

ARR
16:00

A/C
DH4

W

T

F

S

S

T

W

T

F

S

S

T

W

T

F

S

S

M

T

W

T

F

S

S

M

T

W

T

F

S

S

W

T

F

S

S

M

T

FLT
SA
SA
SA
SA
SA

NO
1082
1084
1088
1090
1092

DEP
08:15
10:30
15:40
16:35
19:40

ARR
10:15
12:15
17:40
18:35
21:40

A/C
DH4
CR2
DH4
DH4
DH4

M

FLT
SA
SA
SA
SA
SA
SA

NO
1362
1364
1364
1372
1372
1376

DEP
08:25
10:25
10:45
16:20
16:00
20:05

ARR
10:25
12:25
12:25
18:00
18:00
21:45

A/C
DH4
DH4
CR2
CR2
DH4
CR2

M

FLT
SA

NO
1242

DEP
12:45

ARR
15:20

A/C
CR2

KIMBERLEY  CAPE TOWN

CAPE TOWN  PORT ELIZABETH
FLT
SA
SA
SA
SA
SA
SA
SA
SA
SA
SA

A/C
DH4
DH4
DH4
CR2
CR2
DH4
DH4

HOEDSPRUIT  CAPE TOWN

CAPE TOWN  KIMBERLEY
FLT NO
SA 1151
SA 1157

ARR
08:40
10:20
12:20
14:05
17:10
20:40
20:40

EAST LONDON  CAPE TOWN

CAPE TOWN  HOEDSPRUIT
FLT NO
SA 1241

DEP
07:45
09:25
11:25
13:15
16:20
19:40
19:40

BLOEMFONTEIN  CAPE TOWN

CAPE TOWN  EAST LONDON
FLT
SA
SA
SA
SA
SA
SA

NO
1762
1764
1766
1768
1776
1780
1782

LUBUMBASHI  JOHANNESBURG

CAPE TOWN  BLOEMFONTEIN
FLT
SA
SA
SA
SA
SA

FLT
SA
SA
SA
SA
SA
SA
SA

M

T

FLT
SA
SA

NO
1152
1158

DEP
08:10
15:10

ARR
09:50
16:50

A/C
CR2
CR2

PORT ELIZABETH  CAPE TOWN
FLT
SA
SA
SA
SA
SA
SA
SA
SA
SA
SA

NO
1802
1806
1808
1810
1814
1814
1820
1822
1822
1824

DEP
08:00
11:00
12:10
12:45
15:00
15:25
17:00
18:00
18:00
20:30

ARR
09:40
12:40
13:50
14:25
16:40
16:45
18:40
19:20
19:40
22:10

A/C
DH4
DH4
DH4
DH4
DH4
CR2
DH4
CR2
DH4
DH4

M

T

SA EXPRESS
RESERVES THE RIGHT TO CHANGE, SUSPEND OR AMEND THIS PUBLISHED SCHEDULE WITHOUT PRIOR NOTIFICATION
EVERY EFFORT WILL BE MADE TO OPERATE AS PER THE PLANNED SCHEDULE
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FLIGHT SCHEDULE
CAPE TOWN  WALVIS BAY
FLT NO

DEP

ARR

A/C

SA
SA

08:00
11:15

09:00
12:15

CR2
CR2

1721
1721

WALVIS BAY  CAPE TOWN
M

7 APRIL  31 AUGUST DAYLIGHT SAVINGS TIME

T

W

T

F

S

S

CAPE TOWN  WINDHOEK
FLT NO

DEP

ARR

A/C

SA

16:30

17:35

CR2

7 APRIL  31 AUGUST DAYLIGHT SAVINGS TIME

1751

DEP
07:45

ARR
10:10

A/C
CR2

T

W

T

F

S

S

NO
1301
1303
1305
1309

DEP
06:00
08:30
12:00
16:50

ARR
07:05
09:35
13:05
17:55

T

W

T

F

S

S

M

T

W

T

F

S

S

M

T

W

T

F

S

S

A/C
CR2
CR2
CR2
CR2
CR2
CR2

M

T

W

T

F

S

S

A/C
CR2
CR2
CR2

M

T

W

T

F

S

S

A/C
CR2
CR2
CR2

M

T

W

T

F

S

S

A/C
CR2
CR2
CR2
CR2

DURBAN  PORT ELIZABETH
FLT
SA
SA
SA
SA
SA

NO
1330
1334
1336
1340
1348

DEP
06:00
09:15
11:55
13:35
17:40

ARR
07:20
10:35
13:15
14:55
19:00

A/C
CR2
CR2
CR2
CR2
CR2

DURBAN  CAPE TOWN
FLT
SA
SA
SA
SA
SA
SA

NO
1850
1852
1854
1854
1858
1862

DEP
06:10
08:00
13:40
16:30
15:35
18:15

ARR
08:25
10:15
15:55
18:45
17:50
20:30

DURBAN  LUSAKA
FLT
SA
SA
SA

NO
1601
1601
1601

DEP
07:00
09:20
10:10

ARR
09:50
12:10
13:00

DURBAN  HARARE
FLT
SA
SA
SA

NO
1611
1611
1613

DEP
10:20
14:00
14:00

ARR
12:45
16:25
16:25

DEP

ARR

A/C

SA
SA

1722
1722

09:30
13:00

12:30
16:00

CR2
CR2

T

W

T

F

S

S

M

T

W

T

F

S

S

M

T

W

T

F

S

S

M

T

W

T

F

S

S

M

T

W

T

F

S

S

A/C
CR2
CR2
CR2
CR2
CR2
CR2

M

T

W

T

F

S

S

A/C
CR2
CR2
CR2

M

T

W

T

F

S

S

A/C
CR2
CR2
CR2

M

T

W

T

F

S

S

FLT

NO

DEP

ARR

A/C

SA

1752

07:40

10:45

CR2
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FLT
SA

NO
1786

DEP
10:40

ARR
13:15

A/C
CR2

EAST LONDON  DURBAN
FLT
SA
SA
SA
SA

NO
1302
1304
1306
1310

DEP
07:35
10:05
13:35
18:25

ARR
08:35
11:05
14:35
19:25

A/C
CR2
CR2
CR2
CR2

PORT ELIZABETH  DURBAN
FLT
SA
SA
SA
SA
SA

NO
1331
1335
1337
1341
1349

DEP
07:50
11:05
13:40
15:35
19:55

ARR
09:05
12:20
14:55
16:50
21:10

A/C
CR2
CR2
CR2
CR2
CR2

CAPE TOWN  DURBAN
FLT
SA
SA
SA
SA
SA
SA

NO
1851
1853
1861
1855
1855
1859

DEP
09:05
10:45
15:45
19:15
16:30
18:15

ARR
11:05
12:45
17:50
21:15
18:30
20:15

LUSAKA  DURBAN
FLT
SA
SA
SA

NO
1602
1602
1602

DEP
10:40
13:00
13:40

ARR
13:30
15:50
16:30

HARARE  DURBAN
FLT
SA
SA
SA

NO
1612
1612
1614

DEP
13:25
17:00
17:00

ARR
15:50
19:25
19:25

SA EXPRESS
RESERVES THE RIGHT TO CHANGE, SUSPEND OR AMEND THIS PUBLISHED SCHEDULE WITHOUT PRIOR NOTIFICATION
EVERY EFFORT WILL BE MADE TO OPERATE AS PER THE PLANNED SCHEDULE
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M

MAPUTO  CAPE TOWN
M

DURBAN  EAST LONDON
FLT
SA
SA
SA
SA

NO

WINDHOEK  CAPE TOWN
M

CAPE TOWN  MAPUTO
FLT NO
SA 1785

FLT
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PASSENGER LETTERS

W
O
R
K

Dear Sir,
airport, we noticed a child
Elizabeth. While waiting in the
flew from Cape Town to Port
Last month my husband and I
.
staff
nd
care of the grou
was “unaccompanied” and in the
while he was waiting
waiting for the same flight. He
company of the ground staff
the
in
n
agai
once
was
lad
this
Later, at Port Elizabeth airport,
nd staff who were
to compliment both the grou
have their names, I would like
rapport developed in such
for his luggage. While I do not
the
in what he had to say, and
were engaged and interested
accompanying this child. They
a short time was impressive.
did your company proud.
g as glib words. These two men
It is easy to dismiss advertisin
Yours sincerely

Jenny Stidworthy
r this
thy who wrote our winning lette
Congratulations to Jenny Stidwor
Case.
Samsonite B-Lite Fresh Beauty

month. She has won a

To whom it may concern

,

Good Morning Customer Care

llent service that I received
I wanted to highlight the exce
esses, Nthabiseng and
host
air
ess
recently from the SA Expr
tein.
mfon
Bloe
from
back
t
fligh
Lebogang, on a
had to wait an hour for the
we
so
ed,
delay
was
t
fligh
Our
air
burg. When it did arrive, both
plane to arrive from Johannes
essed with
impr
was
I
al.
ssion
profe
and
hostesses were pleasant
us
ented approach in order to get
their professional and well pres
.
back to Johannesburg efficiently
in-flight Indwe magazine with
I also thoroughly enjoyed the
and especially the article
es,
stori
an
the excellent South Afric
s are doing to help stop rhino
about the great work your pilot
proud to be a South African.
poaching. It really makes me
sant experience with SA
Overall, I had an extremely plea
regular basis and will continue
a
on
ess
Express. I fly with SA Expr
to do so.

ess flight from
Recently I was on an SA Expr
my 23-monthEast London to Cape Town, with
old son.
two
The service I received from the
rves more
dese
bers
mem
crew
n
cabi
n
gentleme
. They
smile
e
than just a thank you and a polit
our
over
d
fusse
helped us with our luggage,
for
seat
ty
emp
an
d
foun
every need, and even
sitting next
was
who
n
lema
gent
te
rtuna
the unfo
to us to move to.
little one
We had a great flight, and my
the crew
with
ing
play
bits,
enjoyed himself to
by.
ed
pass
they
r
wheneve
A big thank you to them.
Regards,

Keep up the excellent work!

Noluvuyo Mafusini

Kind regards,

Bronwyn

DO YOU HAVE SOMETHING

TO SAY?

mind by sending an email to
Let us know what is on your
customercare@flyexpress.aero.
their original language.
d or translated from

Letters may be edited, shortene

G LETTER IN THE SEPTEMBER 2
THE WRITER OF THE WINNIN
EIVE A SAMSONITE NETWORK
EDITION OF INDWE WILL REC
AT R995.
LAPTOP BACKPACK2 VALUED
is light and features a main

backpack
The Samsonite Network laptop
fortable
le pouch. It also features a com
cab
ble
ova
rem
a
compartment with
a soft
with
es
com
h
whic
of
(one
kets
t poc
neoprene handle, two zipped fron
back
ded
pad
a
and
padded shoulder straps,
touch tricot interior), comfortable
age
lugg
2
from
e
labl
avai
te Network range is
panel with airflow. The Samsoni
om, or contact
stockist, visit www.samsonite.c
a
te
loca
To
e.
stores countrywid
+27 31 266 0620.
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PA R TING SHO T

Africa's
talent revealed

This month we feature Madelene Theart Nel’s photo entitled
“Laughter is the Best Medicine”. Madelene took this picture of a cheetah
in the Serengeti National Park in March this year.
If you think you have what it takes, send your photos (1MB each),
details of where they were taken and your contact details to
nicky@tcbgroup.co.za with the word ‘ Indwe photo’ in the subject box.
We can’t wait to show them off!
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