
WE FLY FOR YOU
PORT ELIZABETH 
JOHANNESBURG 
BLOEMFONTEIN 
RICHARDS BAY
EAST LONDON 
LUBUMBASHI
HOEDSPRUIT
CAPE TOWN 
WALVIS BAY 
GABORONE 
KIMBERLEY
WINDHOEK
MAPUTO
DURBAN
GEORGE

F O O D  &  D R I N K   B U S I N E S S   L I F E S T ◊ L E   M O T O R I N G   S P O R T  

S
A

 E
X

P
R

E
S

S
 IN

D
W

E
 M

A
G

A
Z

IN
E

 
 Y

O
U

R
 C

O
M

P
L

IM
E

N
T

A
R

Y
 M

A
G

A
Z

IN
E

Putting the SA Fashion 
Industry on the Map

Lesego Malatsi

YOUR COMPLIMENTARY MAGAZINE NOVEMBER 2011

IND23_001_FashionCover9.indd   1IND23_001_FashionCover9.indd   1 18/10/2011   14:0318/10/2011   14:03



����
����

����
�	�
�

�� �
���

�������� �	
	������	������
� � � � �� � � � 	 
� ���� � �	 �  � 	 � � � � �
���������� �������������� 
!"��#�$#%# �������������&�
'������#()��%# ��������*��� ++

�,"%-�.#%"� ��������*���+��
!/�$"%� �������++��&&��
��#..0�#%��# ���������+��&�+

�/��/�# ���������������
���������1 ���������������
��%)�#� ���������������

! � �2 � � 
 
 �  �

��������	����



�����	����������������
�!����3�!�������

���
�����!�	4�
�������5�	�
�	2�����!�������	���3�!
�
���	��
�����66�7�68�

�
�6�
������9�8�5���
�
����5���:

5�3��!�����
�2�5
�3��	4����������2��	2
�	�������	4:�7!������

5�3��'��
���	�;�7�
43���	����5�3�7�66

!������4�����2�5��3�<

�������������

�������������	�


��������	��������	��������	��������	�
��
������
����
���

������������	
�
�������	
���������������	�	��

No.00000 South Coast 1pp.indd   1No.00000 South Coast 1pp.indd   1 20/10/2011   08:4020/10/2011   08:40



28

5134

21

WHAT’S ON
6 This month’s major events

REGULARS
12 Entertainment

 Biopic Black Butterfl ies
14 Food and drink

 White wine from Franschhoek
16 Snap happy

 The best camera accessories
19 African Ambassador

 Campaigner Angela Larkan
45 Business profi le

 The Coega Dairy
46 Business briefs

 Africa’s green battle 
48 Motoring

 Small and beautiful
57 Room Rate

 Hyatt Regency Oubaai Resort
82 Parting Shot

 By Loyiso Mbambo

FEATURES
21 A cut above

 Top designer Lesego Malatsi
28 Street smart

 Meet the genius 
 behind Darkie Clothing
34 Sleepy hollow

 Exploring the
 beautiful Elgin Valley
40 Business

 How the world’s 
 business elite view Africa
52 Life in the fast lane

 Springbok Sevens 
 coach Paul Treu

SA EXPRESS
5 Message from our CEO

62 Hoedspruit guide

64 SA Express news

67 SA Express fl eet

68 We fl y for you

 Our vision & values

69 Safety & Route map

70 Flight schedule

81  French airline pages

FRENCH SECTION
75 Le grand frisson

 
  

 
 

     

CONTENTS

INDWE  NOVEMBER 2011 3

IND23_003_Contents.indd   3IND23_003_Contents.indd   3 19/10/2011   14:4819/10/2011   14:48



Visit www.flyexpress.aero for domestic flights to Bloemfontein, Port Elizabeth, East London, Kimberley, Hoedspruit, George, 
Johannesburg, Richards Bay, Cape Town, Durban, and regional flights to Lubumbashi, Gaborone, Windhoek, Walvis Bay and Maputo.   

SA Express is a proud member of the SAA Voyager programme.

10
14

57

We’ve filled a hole 
in our schedule.
From the 17th of October SA Express will be flying 
between Cape Town and Kimberley every Monday, 
Wednesday, Friday and Sunday. A Thursday flight 
will be introduced from November 1st. 
Cape Town and Kimberley, one more route to add 
to the extensive SA Express domestic network.
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[  S K Y V I E W  ]

AHEAD OF THE PACK
THE AIRLINE BUSINESS is an intellectually challenging, stimulating, very fast-

paced business. Competition between airlines creates a diversifi ed marketplace 

that does not allow the economy to become idle and content with resting on its 

laurels of success. The conditions of the competitive market economy inevitably 

create both winners and losers - some businesses may fail while others succeed.

Ticket prices and the level of service are changing because of the current 

economic situation. There is no doubt that the airline business is squeezed 

between passengers demanding low fares and rising fl ying costs, revealing 

the dynamic and complex nature of airline fares infl uenced by competition, 

seasonal travel patterns as well as the cost of fuel. SA Express is constantly 

striving to fi nd the balance between this mixture of elements to deliver 

a travel off ering that meets your needs, whether you are fl ying to close a 

business deal or to visit a loved one or taking a much deserved holiday.

South Africa’s airspace has become rather crowded over the last few years 

with the battle for supremacy in the skies intensifying between traditional 

airlines and low cost carriers; the low cost airlines are the latest innovators. 

To their credit, low cost carriers have increased the demand for air travel – 

more people, who have never fl own before, are now fl ying more often. We 

are appreciative of the new demand and welcome the competition. As a full 

service airline, we have focussed on delivering value-added services to our 

customers. This has given us the opportunity to review every aspect of our 

business – not just ticket pricing – to ensure that we give you, our customer, a 

fl ight schedule that meets your needs and a consistently excellent service.

For us, the key for the future is simplicity and effi  ciency, operating 

fewer types of aircraft, off ering consistently reasonable fares and 

continuing to take advantage of the savings that can result from 

innovative automation and technological advancements.

As the festive season is around the corner, visit our website 

www.fl yexpress.aero to get ideas for your upcoming holiday. 

Happy travels and thank you for fl ying with SA Express.

Inati Ntshanga, CEO SA Express
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Celebration 2
Pieter Toerien’s 
Montecasino 
Theatre, Gauteng
» 2-4 NOV 

Mzansi Productions 
presents three 
performances 
of Celebration 
2, a dance 
production for new 
choreographers.  
A real showcase 
for up-and-
coming talent, it 
is a winning mix of  
fl air and cutting-
edge creativity.
www.montecasino-
theatre.co.za

Menopause 
The Musical
Pieter Toerien Main 
Theatre, Gauteng
» 11 NOV-8 JAN

A musical set in 
Bloomingdale’s 
department 
store, featuring 
four women with 
seemingly nothing in 
common but a black 
lace bra, memory 
loss, hot fl ashes and 
night sweats, this 
is a joyful parody 
with 26 classic 
baby-boomer songs 
from Puff , My God 
I`m Draggin to the 
disco favourite 
Stayin Awake, Stayin 
Awake. You could be 
dancing in the aisles.
http://online.
computicket.com

EFC AFRICA 11
The Coca-Cola 
Dome, Gauteng
» 10 NOV

The hugely popular 
Extreme Fighting 
Championship 
(EFC) presents its 
eleventh fi ght night.  
For one night only 
big bodied guys like 
the towering Andrew 
van Zyl will challenge 
fellow brawlers for 
the heavyweight, 
lightweight and at 
least 10 other “ex-
plosive” titles. Not 
for the fainthearted.
www.efcafrica.com

EVENTS
WHAT’SON

WHEN FRENCH writer Gaston 

Leroux wrote his story of a 

ghost in the Paris Opera House 

in 1909, nobody really gave it 

much attention.

In fact, it was not until a 1925 

silent horror fi lm adaptation 

that people took notice. But 

were it not for  English 

composer Andrew Lloyd 

Webber’s 1986 adaptation of 

the story, Phantom could have 

been dead forever.

Today, after having played to 

more than 100 million people in 

149 cities around the world, this 

full-scale production directed 

by Harold Prince is considered 

the most popular musical of all 

time having entranced 

audiences with its beautiful 

score, sets and special effects, 

all of which magically bring to 

life a legendary love story. 

The show, which celebrates 

25 years in London’s West End 

this year, includes the hit songs 

Music of the Night and All I Ask 
of You which will be performed 

by a stellar South African cast 

including Andre Schwartz and 

Jonathan Roxmouth.

http://online.computicket.com

 The Phantom of the Opera
Artscape Opera House, Cape Town » 22 november-15 january
Teatro at Montecasino, Gauteng » 31 january-25 march
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EXPERTISE YOU CAN TRUST.

AT MEDICLINIC, OUR DECISIONS ARE CALCULATED. OUR ACTIONS  

ARE CONSIDERED. WE SHARE EXPERT KNOWLEDGE AND COLLECTIVE  

SKILL FROM OUR HOSPITALS AROUND THE WORLD. WITH THIS KNOWLEDGE, 

WE CAN CONTRIBUTE TO A FUTURE HEALTH SYSTEM IN WHICH VERIFIABLE, 

COST-EFFECTIVE QUALITY HEALTHCARE WILL NOT BE COMPROMISED.

SOUTH AFRICA • SWITZERLAND • UAE • NAMIBIA
www.mediclinic.co.za

WE’RE
OBSESSED
WITH THE
FUTURE.
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THIS EXPO is aimed at teachers, expectant 

parents and families with children from tums to 

tots to tweens. On show will be products and 

activities focused on entertainment, education, 

wellness,  décor, clothing, crafts and sport. There 

will also be a Kids Zone action area, Creative Zone 

and Small Talk Workshop. Don’t forget the kids.

www.harwoodevents.co.za

POP ROYALTY Janet Jackson returns to South 

Africa with her Number Ones Up Close and 

Personal tour. Jackson has only picked venues 

which allow her to get close to her fanbase while 

belting out songs from her 35 number one hits 

collection including Rhythm Nation, Scream and 

What Have You Done For Me Lately.

http://online.computicket.com

[  W H A T ’ S  O N  ]

 Jonathan Butler
The Big Top Arena, Carnival City Casino, Gauteng » 2 november
The Grand Arena, Grand West Casino, Cape Town » 4 november

 The Herald 
Kids & Baby Expo
Moffett on Main Lifestyle Centre, 
Port Elizabeth » 4-6 november

 Janet Jackson 
Teatro at Montecasino, Gauteng 
» 11, 12 november GrandWest, 
Cape Town » 15 november

94.7 Cycle 
Challenge
Waterfall Country 
Estate, Gauteng
» 20 NOV

This event will see 
25,000 cyclists 
closing down the 
streets of Joburg 
to take over the 
city.  Complete 
road closure is 
generously done 
to ensure safety 
and spectator 
support for the 
second largest mass 
participation cycle 
event in the world.
www.cyclechallenge.
co.za

Casper 
de Vries 
Theatre Of 
Marcellus, 
Emperor’s Palace, 
Gauteng
 » 24 NOV-18 DEC

Described by some 
critics as a “Pig 
in Hell” because 
of his sometimes 
crass humour, 
Casper de Vries 
is out to entertain 
adults and “the less 
sensitive” with his 
new show which is
in Afrikaans.  
http://online.
computicket.com

That 
80’s Show
GrandWest’s Roxy 
Revue Bar, Gauteng
» 25 NOV-14 JAN

Mike McCullagh’s 
ever-popular show 
returns to have 
audiences dancing 
in their seats as 
they’re taken on a 
musical, cultural 
and fashion tour 
through the 80’s.
www.
suninternational.com

EVENTS

CAPE TOWN’S favourite son 

returns to South Africa for two 

performances in Johannesburg 

and Cape Town.

The shows will feature Butler 

in a unique setting providing 

intimate behind-the-music 

stories about his hit songs and 

classic gems, performing all the 

tracks you’ve grown to love. 

The audience will be treated 

to an evening where Butler will 

reveal how he goes about 

writing his songs and shares his 

memories growing up in South 

Africa before eventually settling 

in Los Angeles.

http://online.computicket.com
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Cinderella
The Playhouse 
Opera Theatre, 
Durban
» 26 NOV- 31 DEC

This is the South 
African premiere 
of Rodgers and 
Hammerstein’s 
classic musical 
Cinderella with 
Nondumiso 
Tembe (above) 
in the lead role. 
http://online.
computicket.com

Carike, 
Ghoempie and 
Ghoeghoe
Mardi Gras 
Theatre, Carnival 
City, Gauteng
» 3 DEC

After 44 years in 
the entertainment 
industry, Carike 
Keuzenkamp is 
still as busy as 
a bee – she not 
only entertains 
adults with her 
contemporary 
music, but young 
audiences also gain 
hours of pleasure 
from her successful 
and popular 
Kinderland-albums. 
Bring the kids to 
hear and see songs 
like Ghoempie en 
Ghoeghoe Dans, 
Telefoon and Liewe 
Heksie. Karike, 
Ghoempie and 
Ghoeghoe will be 
chatting with the 
young listeners 
between the songs.
http://online.
computicket.com

THE SA Open is one the oldest national golf 

championships in the world. Last year’s winner 

Ernie Els will be back to defend his title. It is the 

fi rst time since 2000 that the national Open 

returns to Gauteng.

www.southafricanopen.co.za

AS LONG as they stay off the pavements 

watching cyclists can be fun. Or you can decide 

to participate yourself with Die Burger Cycle Tour. 

There are two distances: 92km, or you can opt 

for the slightly more relaxing 44km.

www.dieburgercycletour.co.za

 The Beer Essentials 
Sandton Convention Centre, Gauteng » 24-26 november
Cape Town International Convention Centre  » 8-10 december

BEER HAS been around for 

thousands of years, but 

according to the organisers of 

this event the drink has never 

received so much interest in its 

heritage than right now.

So consider yourself lucky 

that you are living in the 21st 

Century when beer is getting 

the platform it deserves with its 

own festival. Learn about the 

brewing process and the stories 

behind beer brands. The focus 

will be on the quality of your 

beer experience, so visit a beer 

theatre and learn the art of 

beer tasting. 

www.beeressentials.co.za

 The SA Open
Serengeti Golf and Wildlife Estate, 
Gauteng » 24-27 november

 Die Burger Cycle Tour
Stellenbosch High School 
» 4 december 

EVENTS

[  W H A T ’ S  O N  ]
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[  E N T E R T A I N M E N T  ]

FILM
Dutch director Paula van der Oest delves 

into the troubled psyche of poet Ingrid 

Jonker in controversial new drama Black 
Butterfl ies. Why controversial? For starters 

this most quintessential of South African 

stories features Dutch actors, with Carice van 

Houten playing Jonker and Rutger Hauer 

starring as her father Abraham.

Then there’s the fact that a fi lm about one 

of the most famous Afrikaans writers doesn’t 

actually feature a single word of Afrikaans, but 

rather Dutch with English subtitles. Another 

case of an essential South African yarn being 

hijacked by foreign fi lmmakers? Possibly, but 

there’s no denying that the subject matter is 

utterly captivating. 

Described by Nelson Mandela as “an 

Afrikaner woman who transcended a 

particular experience and became a South 

African, an African, and a citizen of the world”, 

Jonker led a short but eventful life during 

which she fought for human rights. Tragically, 

a traumatic childhood left her emotionally 

scarred and the poet took her own life in 1965 

aged 32. Jonker’s legacy lives on, though, with 

Madiba reading from her poem The Child 
during his inaugural presidential address.

Black Butterfl ies is out now

The Travel 
Guide to 
Maputo & 
Southern 
Mozambique
By Bridget 
Hilton-Barber

BOOKS
Having spent the 

last two years 

frolicking in and out of 

Maputo and southern 

Mozambique, there are 

few better people to 

write an up-to-date 

travel guide about the 

region than Bridget 

Hilton-Barber.

The Travel Guide to 
Maputo & Southern 
Mozambique points 

you in the direction of 

the best beaches, 

lakes, lagoons, bars as 

well as the most 

chilled-out hotels. 

Featuring insider tips,  

streetwise advice and 

insights of fellow 

wanderers and 

musicians, Hilton-

Barber’s book is ideal 

for those who want 

to enjoy everything 

Mozambique has 

to off er.

The Travel Guide to 

Maputo & Southern 

Mozambique (Penguin) 

is out now
GAMES

Anyone who spent months playing 

Batman: Arkham Asylum will be itching 

to get their thumbs on sequel Arkham City. 

Batman: Arkham City

So, is the Dark Knight’s return a glorious one? 

Oh, absolutely, with developers Rocksteady 

Games crafting a game that even surpasses 

its illustrious predecessor.

Set a year after Arkham Asylum it sees 

Batman do battle within the fortifi ed walls of 

Arkham City, an area of Gotham where 

criminals are housed. Throwing obstacles in 

the caped crusader’s path are some of his 

most infamous advisories including Two Face, 

The Penguin and The Riddler. The cherry on 

top is that a very sexy, and fully playable, 

Catwoman slinks around as well, making 

Batman: Arkham City a real contender for the 

best superhero game of all time.

Batman: Arkham City is out this month

Black Butterfl ies

12 NOVEMBER 2011   INDWE
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WHEN THE GRANDE Provence Heritage 

Wine Estate release a new tipple, those 

with discerning palates tend to sit 

up and take notice. Thanks to famed 

vintner Jaco Marais, the farm in the 

Franschhoek Valley has consistently 

produced superior wines, like new 

signature vintage whites - Sauvignon 

Blanc 2011 and the Chardonnay 2010.

The Chardonnay 2010 is an elegant, 

full bodied and well-balanced little 

number with outstanding fruit and wood 

integration. Those with a nose for wine 

will detect an upfront citrus, almond 

and creamy aroma, complemented by 

vanilla and butterscotch. To really get 

the best out of the wine, have it with 

smoked fi sh, seafood with creamy 

sauces, pork dishes, or ripened soft 

cheeses. The grapes used are grown 

in a vineyard where low canopies 

allow high sun penetration. 

The Sauvignon Blanc 2011, on the 

other hand, is a medium-bodied white 

wine consisting of various tropical fruit, 

guava, lime and ripe fi g fl avours followed 

by touches of green pepper. 

The aromas follow through 

onto the palate in the form 

of rich fruit fl avours, which 

are balanced by a zesty 

acidity. The two attributes combine 

to deliver a fresh, lingering savour. 

Sip the Sauvignon Blanc when 

serving seafood, chicken dishes or 

fruity salads. For those who like a bit 

more technical information, the grapes 

were harvested from vineyards that 

are cooled by breezes from the Atlantic 

Ocean. They were picked when they 

were full of ripe, tropical fruit fl avours.

The two new wines join the Estate’s 

celebrated signature wine collection, 

some of which have received prestigious 

accolades from various international 

competitions such as the 2011 

Concours Mondial de Bruxelles wine 

world championship, the 2010 Austrian 

International Wine Awards, the 2010 

Mundus Vini International Wine Awards 

and the 2010 Michelangelo International 

Wine Awards.

“Without question it’s a huge honour 

to have your wines recognised,” says 

Jaco Marais. “But it’s also deeply 

rewarding to know that the team at 

Grande Provence is exactly that, a 

great team of family striving constantly 

to off er the very best to our guests 

that visit the Estate and those that 

are enjoying our wines worldwide.”

[  F O O D  &  D R I N K  ]

A Perfect Pair
The Grande Provence Heritage Wine Estate in Franschhoek 

has come up with two sublime signature wines

We strive to offer the 
best to our guests

14 NOVEMBER 2011   INDWE
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 LensPen Minipro II
By wiping lenses with inappropriate (read 

rough or scratchy) cleaning cloths or 

using corrosive chemicals, you are 

actually reducing the life and quality of 

your camera lens. And we all know the 

lens is the only thing between the subject 

of your photo and the fi lm/memory card. 

Best then to invest in this unique little 

brush that features a fully retractable 

ultra fi ne brush and a fl exible chamois 

leather tip. It uses a proprietary carbon 

based cleaning compound that won’t 

spill or dry out. 

We can tell you that this pen has 

already won loads of prizes, but why not 

just take our word for it.

Available: www.sacamera.co.za

Price: R74

[  A C C E S S O R I E S  ]

You cannot take the perfect holiday snapshot without a good camera and at 
times your camera needs some handy friends to offer assistance

Snap Happy

 The Cube tripod
Ideal for travelling, the Cube tripod packs 

small and fl at and assembles in only 

two seconds. 

We know that when you are packing 

for a fl ight the last thing you want is a 

bulky tripod that takes up loads of time to 

set up. This little fellow’s revolutionary 

design will appeal to people who have 

 Kata Camera 
Elements Cover 
Even in summer it can get really wet out 

there. But rain should never be an excuse 

for missing out on a great shot. The Kata 

Elements Cover E-690 is a practical cover 

for small single lens refl ex, digital and 

smaller cameras. 

During a rain shower the E-690 slips 

quickly over your camera. You get access 

to all camera and lens controls via two 

side sleeves and have a clear view 

through the transparent thermoplastic 

polyurethane back. Obviously the front 

element of the lens is not covered so your 

picture stays ultra sharp.

Available: www.singerphoto.co.za 

Price: R540

never used a tripod before. It has a single 

action: You squeeze the locking levers to 

adjust the head and the angle of your 

camera, then release again to lock it in 

position, ready for shooting.

Available: www.velbon.biz/product/

enth/cube.html

Price: R499 
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www.telecom.na

Mobile Broadband

Sign up now for your new 3G EVDO 
Postpaid 10GB Package

The MOBILE GIANTThe MOBILE GIANT
has landed

Please contact your nearest Teleshop or call us now toll free
on 1100 or SMS  3G to 060123

FREE
ACTIVATION
E-MAIL ACCOUNT
FAX2EMAIL

For Only
N$549

Per Month
+
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At the age of 22 Angela Larkan had a 
vision of hope to assist AIDS orphans.
Today the world is behind her

Source of hope

[  A F R I C A N  A M B A S S A D O R  ]

WHILE GROWING up in KwaZulu-Natal 

Angela Larkan witnessed the hardships 

and poverty suff ered by many young 

South Africans. She soon came to realise 

that the future of South Africa will be 

created by the next generation, but 

“right now, our future doctors, leaders, 

lawyers, and parents are fi ghting a 

battle alone against poverty and AIDS.”

Believing that “everyone can be 

part of the solution,” Larkan, started 

researching orphans in KwaZulu-Natal in 

2003. While graduating from Wesleyan 

University in the United States she 

wrote a thesis on the issue. After her 

return to South Africa in 2008 – and 

only 22 years old – she established the 

non-profi t organisation Thanda.org. 

Through Thanda – meaning “love” in 

Zulu – her aim is to fi ght the destructive 

impact of HIV/AIDS and poverty on 

rural communities and families.

Today, Larkan’s initiative supports 

325 children daily while she is working 

to bring hope to thousands more 

through her innovative model for 

orphan care and community change. 

Her determination has now won her 

not only international recognition, 

but support from Levi clothing’s “Go 

Forth” campaign. The campaign, a 

global rally to create positive change 

in the world, creates awareness of the 

work of pioneering individuals to help 

tackle the challenges of our time.

With Larkan’s success, she has 

become the second person to win 

honours with “Go Forth”, only being 

beaten by Hollywood star Matt 

Damon with his Water.org initiative to 

bring access to safe drinking water 

to people in developing countries. 

Larkan believes in supporting future 

generations and communities in 

Africa by developing local, sustainable 

solutions to care for orphans and 

vulnerable children and boost HIV/AIDS 

prevention and poverty alleviation.  

At the heart of Larkan’s philosophy 

is the uniquely African concept of 

Ubuntu - “I am who I am because of 

you” – and she works to strengthen 

this community bond through 

capability building and collaboration. 

She works with communities to 

empower people to become problem 

solvers so they can help one another 

not only to survive, but to thrive.

To assist Thanda.org, Levi also 

now share Larkan’s story with its 

7.2 million strong Facebook fanbase 

as well as tweeting about Larkan’s 

pioneering eff orts. With the awareness 

they are creating they are planning 

to raise enough money to help 

Thanda.org bring food, education and 

emotional support to an additional 

145 children for a full year.

It is estimated that there are almost 

2 million orphans living with HIV/

AIDS in South Africa and that this 

could rise to 5.7 million by 2015.

THANDA’S MODEL OF CARE

 Due to migrant labour, HIV/AIDS, and 
rural poverty, many children in southern 
Africa are not raised by their parents. 
By using local structures and available 
resources, Thanda’s approach enables 
children to receive daily support 
while they continue to live at home. 

The prototype for this model 
is Thanda After-School. Young 
role models from the community 
are employed to use local school 
buildings to create a place where 
children can learn, play, have fun, 
and receive the support they need 
to grow up as leaders. Students in 
the program receive a meal each 
day and participate in engaging 
activities provided by the local staff. 
These children are part of a stable 
support system that offers guidance, 
mentoring, skills development, 
and a way forward – every day.
www.thanda.org
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A Cut Above

With a new generation of local designers 

breathing life into uniquely vibrant 

creations, the South African fashion 

industry is experiencing a purple patch. 

Not only are the likes of Lesego Malatsi 

– who entranced audiences at the recent 

London Fashion Week – and trend-setter 

Themba Mngomezulu fi endishly creative 

individuals but also shrewd businessmen 

who are tackling poverty in the country 

through job-creation. To celebrate these 

exciting times in SA fashion, Indwe sits 

down with some of the industry’s 

biggest movers and shakers.

I N D W E  S A  F A S H I O N  S P E C I A L
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Having conquered London Fashion Week, designer Lesego Malatsi 
reveals how he wants to tackle unemployment in South Africa by 
expanding his fashion label

TECHNICOLOUR DREAM
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OF ALL THE designers to show off 
their creations at this year’s London 
Fashion Week, no-one shone quite as 
brightly as Lesego Malatsi. Making 
his international catwalk debut at one 
of the biggest fashion events on the 
calendar, the South African wowed 
audiences and critics with his vibrant, 
technicolour style, which perfectly 
captures the Rainbow Nation. When 
Indwe catches up with Malatsi 
shortly after his arrival back in South 
Africa, he still hasn’t left cloud nine.

“London Fashion Week was so 
wonderful I can’t actually describe 
it in words,” gushes Malatsi, whose 
garments were described as 'hotter 
than hot' by the event's organisers. “I 
was apprehensive when I fi rst went 
but once I got to London I couldn’t 
wait to showcase my designs. The 

response was amazing and it way 
surpassed what I expected. A lot of 
people around the developed world 
have looked at Africa, South Africa 
included, as perhaps being inferior 
when it comes to fashion in terms of 
quality and design style. My wish is to 
break that stereotype and make Africa 
and South Africa competitive as a 
place where new styles emanate from 
and hopefully my time in London has 
been a big step in the right direction.”

For Malatsi making it big in London 
was the culmination of years of hard 
graft to put the South African fashion 
industry on the map. After battling his 
way up the career ladder he started 
the Mzansi Designers Emporium, an 
Afro-centric fashion label that can 
now boast a design showroom and 
a wildly popular fl agship store in 
Johannesburg. By creating the label 
Malatsi hopes to give other local 
designers a leg-up and tackle poverty 
in South Africa through job creation.

“The clothing and fashion industry 
is labour intensive and I want to make 
a real contribution when it comes to 
tackling unemployment,” explains 
the designer, who wants to create 850 
jobs within fi ve years. “By creating 
jobs I hope I can help alleviate social 
problems like the number of people 
who live in poverty. It is something 
that really drives me along.”

Having initially struggled to make it 
as a designer, Malatsi knows all to well 
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people come to her and talk about 
what I’ve achieved she can only smile.”

After completing a degree in 
fashion design at the Cape Peninsula 
University of Technology in 1992, 
Malatsi found it diffi cult to cut it as 
a designer. It would take an eye-
opening meeting with Pierre Cardin 
for him to properly fi nd his feet.

“I had a rude awakening when it 
came to positioning myself properly,” 
he recalls. “In my meeting with 
Pierre Cardin I presented one of my 
outfi ts and was told it was like many 
other things out there. From that 
point onwards I decided I needed to 
rethink and reposition my design 
style. I opted for more of an Africa-
centric look. I draw inspiration from 
all the cultures around me. South 
Africa is renowned as a Rainbow 
Nation and I thought I should show 
that in the form of fashion.”

Despite being on the right track, 
Malatsi, who started a fashion label 
called Anthony Couture, couldn't 
raise enough money to run a 
successful business. Enter Richard 
Branson and his business mentoring 
foundation, Virgin Unite, which gave 
the designer an all-important boost.

how tough the job market in South 
Africa can be. Growing up in Soweto, 
there wasn’t enough money for him 
to attend university and it took a huge 
sacrifi ce from his mother for Malatsi 
to realise his technicolour dream.

“When my dad passed on my 
mother received a pension pay-out 

and she used that money to pay for 
my varsity fees,” he explains. “She 
said she was surprised with my career 
choice but that she would support me 
all the way. When your parents boost 
you the worst thing you can do is to 
disappoint them so I’m happy that I 
can now make her proud. Every time 
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“It has been a constant struggle 
for me to break into fashion,” he 
says. “The Branson Centre gave me 
a leg-up and people started taking 
notice. Thanks to Richard Branson 
people changed the way they looked 
at my business. It gave credibility to 
my company. The attitude was that 
if Branson believes in him we should 
try him out. And when they tried me 
out one of their fears was dispelled 
because they saw that I could deliver.”

With the help of Virgin Unite 
Malatsi could open the Mzansi 

Designer Emporium and immediately 
vowed to give help to other young 
South African designers.

“When I set up that company 
I had an express mandate to try 
and help other fl edgling designers 
because, as designers, we struggle 
for opportunities,” he explains. “It 
is a very small, congested market 
in South Africa and we have cheap 
imports coming from China and 
other countries. The more people 
look outside the country for things 
the more the local fashion industry 
will suffer. We need people to buy 
locally because it will help us to grow. 
And to convince people to buy local 
designs what we need to do is impose 
ourselves onto the world and stamp 
our authority and prove ourselves.”

Having proved himself in London, 
Malatsi hope others will follow his 
example and take South African 
fashion to a global market.

“Hopefully with my success in 
the UK it is going to be easier for 
other South African designers to 
also break into that market,” he 
says. “It would be fantastic if a new 
generation of designers can, through 
successful businesses, help alleviate 
poverty, celebrate our Rainbow 
Nation and contribute to the world 
of fashion internationally.” 

THE CUTTING EDGE

South African designers who are 
setting runways alight with hot fashion

 Laduma Ngxokolo
The award-winning designer 
showed off his vibrant MaXhosa 
knitwear patterns (above) at 
London Fashion Week this year.

 Black Coffee
Designing duo Jacques van der 
Watt and Danica Lepen have been 
a hit on runways around the world 
with their ethnic prints, beaded 
tunics and headdresses, which they 
combine with fl amboyant silk skirts.

 Clive Rundle
Known for stripping down a fashion 
collection to its essence and 
rebuilding it, Rundle recently put 
on a show in Antwerp using only 
one piece of fabric, and creating 
a collection in only one week.

 Stiaan Louw
Louw was awarded the Best 
Menswear Designer Africa at 
Africa Fashion Awards in 2010.

 David Tlale
The visionary designer behind such 
lines as the Green Collection for the 
Voluptuous Women of Mzansi has now 
opened a new fl agship store in Sandton.

 Thula Sindi
The man who has provided garments 
for the likes of Caprice, Noni Gasa 
and Busi Lurayi, has just signed a 
distribution deal with Edgars Stores.

 Suzaan Heyns
For her latest collection the hugely 
talented designer produced 
stunning garments with warm 
earth tones tailored with hints 
of Roman-Greek infl uences.

 Tamara Dyson
The winner of this year’s Vodacom 
Durban July Young Designer Award with 
a stunning creation is clearly coming 
to a runway near you very soon.
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STEALING 
WITH THE 

EYES
With the streets as resource, Themba Mngomezulu and his 

Darkie clothing label is a trend-setter, writes Keith Bain

“I’M WORKING ON a really 
‘sick’ collection,” says Themba 
Mngomezulu, one of southern 
Africa’s hottest fashion designers. 
“I need more time and heaps more 
research… but it’s going to be ‘sick’.” 

For anyone unfamiliar with street 
lingo, “sick” is one of many terms 
of endearment doing the rounds 
amongst the youth. In the upside 

down world of hipster speak, it 
means ‘great’. It’s a word with street 
cred - an ironic marker of what’s cool, 
popular and head-spinningly trendy.

Mngomezulu is all these things. 
That's why I’m meeting him in his 
design studio in a loft space above 
an exclusive menswear store on 
Kloof Street in Cape Town. His 
Darkie clothing label has been at the 

forefront of South African streetwear 
for a decade; he’s no stranger to 
trend-setting. Yet, when he spits 
out the word, it’s not without it’s 
own inoffensive irony. He throws 
it out like he’s rehearsed it, having 
witnessed it sliding repeatedly off the 
tongues of Cape Town’s streetwise 
scenesters, a tribe he’s observed 
and imitates faultlessly. He knows 
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laboratory. “I’m constantly stealing 
with my eyes, learning from the 
world around me.” He’s been 
stealing from the streets of Cape 
Town since moving here in 2004. 

“Cape Town fascinates and 
inspires me. There’s a  mix of people, 
yet because its centre is small and 
contained, it’s possible to meet 
virtually everyone. I spend a lot of 
time walking the streets. Learning. 
Absorbing. You can walk the entire 
centre and feel safe, enriched 

by the variety of cultures.”
An entire continent separates 

Cape Town from Europe, yet ask 
anyone and they’ll tell you that it’s 
the most European city in Africa. 
But those who design and create 
here recognise Cape Town as a crazy, 
category-defying mash-up with an 
independent, entrepreneurial spirit. 

It’s what allows people with 
creative energy to thrive here. “I 
can go anywhere in this city and 
fi nd inspiration, new ideas. Travel 

GLOBAL RECOGNITION

 Cape Town is teetering on the brink 
of global recognition as it prepares 
for the announcement of the title of 
2014 Design Capital, a major coup 
for a city that revels in its natural 
beauty, yet is often shunned for 
being less African than the rest of the 
continent. Many others see the city 
as a place of inspiration, amongst 
them Themba Mngomezulu, who 
cut his fashion teeth selling used 
clothes that he would patch up or 
refashion out of simple necessity.

the slang, and he’s watched how the 
fi ne young things have fashioned 
their streetspeak to emphasise 
the sassiness of a generation. 
After all, he designs the threads 
that make them look the part.

Given his familiarity with the 
strain of jive-talk and his own 
good looks, you might expect 
Mngomezulu to be cocky and 
dismissive. But that’s not him at all. 

As sharp and sought-after as he is, 
he’s dashingly self-effacing. He says 
he’s a drop-out accounting student, 
and essentially cut his fashion teeth 
by hawking used clothes, helping his 
mother make ends meet. His tale is 
one of those amazing rags to designer 
threads adventures you couldn’t 
make up. A series of lucky breaks 
that culminated in an opportunity to 
take his fl air for recycling old clothing 
and show it off on the catwalk.

Explaining the provenance of 
his designs, he dips into history, 
symbolism, irony… names like Shaka, 
Ghandi, and Brenda Fassie slip off 
his tongue. He’s put Madiba’s smiling 
silhouette on his shirts, and turned 
traditional Ndebele wall patterns 
into funky graphic prints: “Fashion 
isn’t only about being sexy or cool - I 
want people to question what they’re 
wearing; the message is as important 
as the look. My clothes tell stories.”

He gets his ideas from the streets, 
from the corners where the hip 
young things hang out. The streets 
are his resource, his research 
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LEFT: MNGOMEZULU'S 

DARKIE HAIRCUT LOGOS ARE 

REMINDERS OF HIS STREET 

FASHION ROOTS

for fi ve minutes in any direction 
and you’re in a new neighbourhood 
with a totally different vibe.”

Mngomezulu enjoys Cape Town’s 
slower pace. “It gives you control 
over your life. Johannesburg is fast, 
full-stop. You have to keep up. But 
here you can choose to slow down.” 

Not that he fi nds time to “do 
nothing.” Managing a hectic social 
schedule is part of his job. “You 
have only to witness the pilgrimage 
towards Long Street at 6pm on 
a Friday. It’s like a migration. A 
celebration.” This is where he gathers 
clues and creative inspiration for the 
stories he tells with his clothing.

Mngomezulu’s own story is 
fascinating. Like many South 

Africans, he grew up wearing 
hand-me-downs - patching and 
mending second-hand clothing was 
something he did out of need. But he 
took necessity to the next level. He’s 
turned neckties into skirts, added 
curtaining to jackets, sewn shirts and 
pants together to create a whole new 
garment. Recycling was something he 
did before it became cool. That earned 
him recognition and he broke into 
fashion. And he continues to recycle 
vintage and African fabrics. It’s his 
way of keeping culture in circulation, 
of merging the past with the present.

His brand name is recycled, too. 
The Darkie label turns a traditional 
pejorative, once used as an insult 
for black Africans, on its head. 

For Mngomezulu, “Darkie” has no 
political meaning. Being dark-skinned 
is something he was teased about at 
school, but he’s creatively transformed 
the slur into a symbol of pride, just as 
his Afro-comb signature logo recycles 
a popular street image, and works as 
a reminder of his street fashion roots. 

Darkie is the consummate 
cultural cut-up artist, recycling 
from the past to invent the future. 
“I didn’t study fashion design,” 
he says, admitting the simplicity 
of his design approach: “If I feel it 
and I love it, I do it.” He examines 
history in an attempt to understand 
it, but he doesn’t like being held 
back by the past, or by preconceived 
notions. He goes with his gut. 

MELLOW MOMENTS

 Find the man behind the Darkie 
brand enjoying a mellow moment at 
&Union, Bree Street’s after-work social 
hub, where craft beers and handmade 
garagiste wines are served alongside 
real steak sandwiches. When he’s 
out at night, Mngomezulu prefers a 
place that’s smoke-free and where 
the door policy doesn’t dictate how 
to dress: “I’m a fashion designer—I 
don’t need a bouncer telling me to 
wear a collar and tie.” &Union fi ts 
the bill, and is especially lively on 
Wednesdays when there’s a line-up 
of worth-discovering musicians doing 
acoustic sets on the cobbled courtyard.
Unknown Union, 24 Kloof Street, +27 21 
422 2843, www.unknownunion.co.za.
&Union, 110 Bree Street, City Centre, +27 
21 422 4086, www.andunion.com, open 
Mon–Thurs 7am–11pm and 
Fri–Sat 7am–midnight. 

 Black Ram, Tamboerskloof’s 
most neighbourly bar, is another 
unstuffy place for a sociable drink. 
Owner Adam Whiteman didn’t simply 
use vintage furniture, he recycled 
what he had in his house to get the 
authentic old-fashioned pub feel 
down perfectly. By day the pub 
doubles as The Power and the Glory, 
a relaxed café serving dynamite 
coffee and locally sourced food. 
Black Ram/The Power and the Glory, corner of 
Kloof Nek and Burnside roads, Tamboerskloof, 
+27 21 422 2108, thepowerandtheglory@
me.com, Mon–Sat 8am–10pm/late.
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Sleepy 
Hollow

Despite its proximity to Cape Town, 
Elgin Valley remains unknown to city 

slickers, says Clifford Roberts
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THERE’S ONE PROBLEM with 
the Elgin Valley - it’s just too 
beautiful for its own good and now, 
word has inevitably got out. 

Picture in your mind winding, tree-
lined roads punctuated by old Ford 
tractors and dawdling school children, 
weathered signage of varied colour 
and design at remote intersections and 
along gravel tributaries. In a fi eld, a 
wizened ploughman slowly exhales 
the smoke of his rum and maple fag 
and not far away, farmstalls thick 
with the smell of baked bread. See 
the undulating countryside of hills 
covered in pine forests, vineyards 
and orchards, dotted with farm 
dams, plain farm worker cottages 
and fruit storage warehouses. 

The Elgin Valley lies adjacent to 
the Cape Metropole, on either side 
of the N2 that runs between Sir 
Lowry’s Pass over the Hottentots 
Holland mountains and Houwhoek. 
It incorporates Grabouw and 
Botriver at a push, with a border 
roughly connecting the Eikenhof 
dam, the Palmiet and Krom Rivers, 
the Viljoens Pass to Villiersdorp, 
and the Highlands Pass that drops 
down to the ocean. The expansive 
Kogelberg Biosphere Reserve makes 
up a signifi cant part of its fringe.

All this, only one hour from Cape 
Town, has wholesome country charm.

“Wys hom jou boude (show him 
your buttocks)!” comes a cry across 
the pear orchard, followed by laughter, 
as I’m spotted in my attempt to sneak 
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a photograph of fruit pickers at work. 
Barely a few minutes previously, 
standing beside a driverless Massey 
Ferguson I wondered why the farms 
along this stretch were so deserted 
until I realised it was teatime. 

Surely it can’t last. Some of this 
peace and quiet is bound to wane, 
considering the breathless excitement 
over at Elgin Valley Tourism. “For 
years tourism in the valley was 

hampered by tiny budgets,” says 
Charmaine du Toit. “Two years ago 
we put together a great management 
committee and Appletiser [based in 
Elgin since the 1960s] committed as 
a sponsor.” Now there are pamphlets 
and signs and tours for journalists, 
all promoting wine tasting and events 
and quad biking and waterskiing 
and mountain biking and hikes.

Some will argue that the best thing 
about the Elgin Valley has always 
been one’s ability to roam without 

crowds. Get in your car and take the 
turn off just after Peregrine farmstall. 
What’s the name of that road? Who 
cares. Let’s see where we end up – 
you know it’s going to be amazing.

Take South Africa’s offi cial space 
programme, for example. It’s on a 
hillside in Elgin that you’ll fi nd one 
of the apartheid government’s top 
secret rocket research bases likely 
to be used as the initiative builds 

steam. You won’t get past security 
without clearance or wire cutters, 
but you can see the place on Google.

Or what about Eskom’s hydro 
electric scheme on the Palmiet 
dam that demonstrates to visitors 
how electricity gets to us

This is the message: the region may 
well be the largest single export fruit 
producer of Southern Africa, but 
where else can you stay in a vintage 
Airstream caravan decorated like a 
submarine? Or gorge on pancakes at 

a farmers market for the blues, baby? 
Sure, you can hare down several 
mountain tracks through rare Cape 
fynbos on a souped up bicycle, but 
where else will you get to watch an 
international star like Imogen Heap 
sing in a remote Eucalyptus forest?

It never used to be like this, I 
thought, and sure enough some of 
it still isn’t. One of the most uttered 
phrases about the valley’s ragged 
looking commercial centre, which has 
seen a big infl ux of migrant workers 
over the years, has to be: “Grabouw 
used to be such a beautiful town...” 
And sure enough, those are the words 
from Tony Jardim’s mouth when I stop 
for a chat. His roadside cafe is housed 
in one of Grabouw’s oldest buildings, 
which dates all the way back to 1908.

It’s a very different place since 
the town’s establishment on 
the farm Grietjiesgat in the mid 
1800s – just pay a visit to the local 
museum of the apple industry to 
get a glimpse. But that’s history.

While there are various reasons 
for town’s burgeoning population 
of poor migrant families and 
festering social ills, the Development 
Bank of South Africa has come 
up with a plan to inject renewed 
vibrancy into the local economy. 

From a regional perspective at 

SOUTH AFRICA'S SPACE 
PROGRAM IS IN ELGIN
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least, things appear to be looking 
up, especially in tourism.

Maybe people can’t afford 
expensive overseas holidays and are 
exploring locally. Who knows? But 
clearly, the Elgin Valley is serving 
up what visitors want. Events like 
the Elgin Open Gardens, when art 
galleries and private gardens are 
opened at the end of October every 
year to the public, have become 

renowned and with good reason too.
The garden at Peter and Barbara 

Knox-Shaw’s Fresh Woods 
farm is a botanical fantasia. A 
seemingly chaotic but carefully 
orchestrated tangle of shrubbery 
and trees surrounds their 
typical English homestead. 

Pathways fan out through thick 
undergrowth spilling visitors 
into secluded pods of lawn and 
rose bushes, quiet clusters of pines 
and shady, compost-smelling 
corners among the creepers.

Less big in reputation are some 
of the mansions dotting the hills 
and occupying smallholdings in 
Grabouw’s upmarket suburb of 
Klipkop. It’s home to people like 
the renowned sculptor Louis 
Chanu and architect Marcu Smit 
who, preferring the country life he 
gets here, reluctantly accepts the 
15 minute commute to his offi ce in 
the coastal town Gordon’s Bay.

Over the past few years, as 
awareness of the region has picked 
up, big money has also been spent at 
places like the Mofam River Lodge 
or Joris and Natalie van Almenkerk’s 
eponymous hillside winery.

On the dusty Hidden Valley 
road, I pass South Hill Estate with 
its fi ne restaurant run by chef 
Gordon Manuel, popping in to 
see the unusual site of glistening 
aluminium Airstreams imported 
from the US by Jody Aufrichtig and 
now residing among pines at the 
swish resort of Old MacDaddy. 

This is where I’ll stop my exploring 
for the day and spend the night, I 
decide. Soon enough I am sipping 
beer on the pool deck overlooking 
the valley and quietly rejoicing 
once again at the Elgin Valley’s 
basket laden with surprises. 

This is the time that work in the 
apple orchards slows and Spring 
lights up fl oral displays at places like 
Duncan’s Roses and along hedgerows 
of the district’s farm roads.

Today, my slow drive takes me past 
the expansive Eikenof Dam where 
the rowing club is situated and Elgin 
Country Club, to the Oude Molen 
brandy distillery. Here, Chavonne 
Carolus gives me a brief round-up 

of the facilities. The Chenin Blanc 
grapes come from the Little Karoo, 
she says, and the cool climate here 
makes for ideal brandy storage even 
though the biggest consumer market 
is much further north in Gauteng.

The region’s cool climate also makes 
for some top quality rose growing 
and of course, wine grape production 
– it’s where you’ll fi nd the vineyards 
of the acclaimed Paul Cluver Wines 
and Iona, Oak Valley Wines and 
Wildekrans. Many local producers 
sell grapes to estates further afi eld.

A COOL CLIMATE IS IDEAL 
FOR BRANDY STORAGE

CAPE TOWN

SA EXPRESS ROUTES
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WORDS BY MAIKE CURRIE

A rising star
'Africa – a rising star' was the title of a recent discussion at an 
international conference hosted by the Economist magazine in 

London. Indwe was there and documented what the world’s business 
elite had to say about the prospects for the continent
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over the long term,” he said. 
Beyond urbanisation another 

factor playing in Africa’s favour is 
its fantastic demographic profi le 
- around half of the continent's 
billion-strong population is of 
working age. This is a huge contrast 
to European countries, Japan and 
even China, whose one-child policy 
is storing up demographic trouble. 
Africa’s labour force is expected to 
more than double by 2040, keeping 
its dependency ratio low and 
ensuring that the various age-related 
concerns prevalent in the West will 
not be a problem for years to come.  

The power of the diaspora

While poverty is still endemic, the 
continent enjoys huge private capital 
fl ows back thanks to many expatriates 
from Africa working abroad. Where 
the continent was once an exporter 
of capital and intellectuals, many 
of these individuals are to return 
to Africa and are improving the 
quality of management teams. Many 
CEOs of companies are Harvard/
Oxford educated, improving 
levels of corporate governance. 

“We should not underestimate the 
impact of the diaspora,” said Ncube 
Mthuli of the African Development 
Bank, pointing out that the amount 
of capital fl owing into the continent 
from expatriates is equivalent 
to Aid received (around US$45 
million) but the difference is that 
this is targeted money whereas 
Aid can be “all over the place”. 

But as Strive Masiyiwa said: “I 
love the money from Diaspora – but 
I would rather they came home.”

Better leadership

Linked to diaspora is the emergence 
of what the panel of experts dubbed 
a ‘new kind of leadership’ on the 
continent. “African expatriates 
going back are bringing a new 
quality of leadership to the 
continent,” said Mthuli. Braeken 
said Rwanda is a good example 

THE GREAT and the good of the 
business world recently gathered 
at The Grand Connaught Rooms in 
London at an Economist Conference 
entitled ‘The High-Growth Markets 
Summit – The World of Opportunity.’ 
The term ‘high-growth markets’ is 
now considered the ‘PC’ term for 
‘emerging markets’.  Amid heated 
debates and divided opinions, 
Africa featured high on the agenda. 
A number of high profi le business 
leaders including Strive Masiyiwa, 
founder and chief executive offi cer 
of Econet Wireless Holdings, 
Frank Braeken, Unilever executive 
vice-president for North Africa, 
Middle East and Central Africa 
and Ncube Mthuli of the African 
Development Bank debated the 
prospects for the continent. 

They identifi ed a number of key 
themes driving Africa’s place in the 
world’s rising high growth markets.

Beyond natural resources

Africa is no longer a resources 
story. Rapidly rising income 
is pushing up the potential for 
consumption in Africa with a very 
large emerging consumer base 
across the continent. This, say the 
experts, is providing some very 
interesting investment opportunities 
in under-researched and generally 
poorly understood markets.

Frank Braeken of Unilever 
commented: “There is a growing 
realisation that the future of Africa is 
based around a consumer rather than 
mining. This is a consumer that has 
been under-served and over-charged. 

“It is very ironic that the African 
consumer pays more for consumer 
products than any other – toothpaste 
and washing powder are twice more 
expensive than in Asia, telecoms 
space consumers are overcharged 
and to build a house on the continent 
is more expensive than in China.”

But with incomes growing 
consistently, the continent’s 
emerging middle class provides 

new oppurtinities for both domestic 
and international business to 
grow – and increasingly the world 
is sitting up and taking notice. 

Improving democracy

Africa has witnessed a sea change in 
politics in the last 25 years. In 1985, 
84 per cent of the continent belonged 
to one-party states/dictatorships. 
Today, more than 90 per cent are 
multi-party democracies, which 
means more accountable government 
and much less war and civil unrest.  

Of course there have been the 
uprisings across North Africa but 
these have essentially been driven 
by the citizens of these countries 
pursuing democracy and a free 
future. Peaceful democratic transfer 
of power is becoming the norm 
even though violence makes better 
copy. So while Ivory Coast's bloody 
post-election standoff was headline 
news, the elections in Nigeria, 
widely praised as the fairest in 
decades, attracted far less attention.

Strive Masiyiwa of Econet Wireless 
Holdings said: “When Mandela came 
out of prison only 7 countries out 
of 54 held democratic elections. By 
2006 only seven countries where not 
holding democratic elections – most of 
these were North Africa and now we 
have the Arab uprising to answer for 
this.”  He added that Nigeria – which 
accounts for a large part of Africa's 
population – has not witnessed a 
military coup for the last 15 years.

Urbanisation & demographics

Africa is now nearly as urbanised 
as China, with the continent's 
cities growing faster than Asia’s. 
Urbanisation drives accessibility 
and analysts see this as a positive 
although Braeken maintains that 
the biggest caveat remains the 
affordability of consumer goods.

“Businesses expect much 
higher yields to compensate for 
the risk of operating in Africa 
but this will not be sustainable 
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of the impact good leadership can 
have over a short period of time. 

A key question is whether Africa’s 
leaders can help sustain the growth 
the continent is enjoying. Issues that 
will need to be addressed by these 
leaders include the movement of 
people in Africa and linked to this 
is the thorny issue of xenophobia. 
“We need to be more relaxed about 
the movement of people on the 
continent,” said Masiyiwa. “This goes 
hand in hand with deregulating intra-
Africa trade and opening up borders.” 

The experts agreed that it is 
positive that the continent is having 
economic conversations rather 
than political conversations.

Mthuli added: “Business leadership 
is important. The continent also 
needs institutions that let foreign 
investors and businesses in to Africa. 
Too many business leaders focus on 
political leaders to get into Africa. We 
need to look at policy framework and 
lobby for the right policies other than 
for politicians to give approvals.”

And fi nally

Other positive factors discussed 
was the fact that Africa, unlike most 

of the West is largely free of debt. 
“Africa was broke 50 years ago – with 
public debt of between 80 to 100 
per cent. Now it is only the DRC and 
Zimbabwe facing this reality. The 
continent is enjoying great fi scal and 
fi nancial freedom,” said Braeken. 

Another factor playing in the 
continent’s favour is the spirit of 
entrepreneurship – as Masiyiwa put 
it: “In Europe people worry about 
their job security, in Africa people 
are concerned about starting up 
something – creating a business.”  

A key driver is technology and the 
experts pointed to the massive growth 
of mobile telephony on the continent.  

The main caveats to Africa’s 
growth remains leadership and 
education. The continent’s education 
model is antiquated and does not 
produce the necessary skills to 
create leaders for the future.  

The panellists concluded it is 
important for investors to realise 
that Africa is not a collective but 
54 diverse countries. You need 
expertise about where to allocate 
your capital, but the opportunities 
in these unique ‘high growth’ 
markets are arresting. 

IN REASONABLE SHAPE

William Calvert, of Polar Capital 
Management, comments on the current 
situation and outlook for South Africa

 “Having recently undertaken a 
trip to South Africa to meet the 
management of some potential 
investments and some we already own, 
I was left with an impression of an 
economy that is in reasonable shape 
but where growth is still too slow. 

“The large banks were generally very 
depressed, as loan growth is still very 
slow and they are under considerable 
pressure from the likes of Capitec, 
which is transforming itself into a full 
service low cost bank from being a 
pure micro lender. It was interesting 
that many senior managers were 
opening accounts at Capitec attracted 
by their lower fees, simplifi ed product 
offering and superior deposit rates.

“If it is bad for the banks, it was 
certainly no better for the construction 
industry, where we met with both 
Wilson Bayley and Pretoria Portland 
Cement. The blame here lies fi rmly 
with the government which, without 
the urgency of the World Cup deadline, 
appears to be totally lacking in drive, 
purpose or ability to execute on badly 
needed infrastructure projects.

“In contrast, the brightest aspect of 
the economy continues to be the South 
African consumer. Although job growth 
is anaemic, wage growth is strong 
thanks to the power of the unions. Debt 
levels remain high but debt service 
levels have fallen considerably and 
business for the likes of The Foschini 
Group, selling predominantly clothing, 
and Woolworths, which sells clothing 
and food, appears very good. On the 
other hand, the furniture retailers, 
which sell mainly on credit, are still 
fi nding conditions quite diffi cult.

“The other stand out theme to 
emerge was the growing importance of 
sub-Saharan Africa as a growth driver 
for a large number of South African 
companies. The only company stating 
that it was not important to them was 
Growthpoint, the property company, 
whose view was that the legal systems 
were inadequate. This only served to 
reinforce our view that the best way to 
access Africa is through South Africa, 
rather than through the local markets.”
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[  B U S I N E S S  P R O F I L E  ]

WITH THE TAGLINE ‘where ecology 

meets technology’ the founders 

of Coega Dairy - a group of local 

Eastern Cape dairy farmers - have 

managed to establish a company that 

adds value to locally produced milk, 

protects  the pristine environment of 

the Eastern Cape and gives the region 

a much needed economic injection. 

The Coega Dairy initially invested 

R50-million (US$7.3-million) in 

advanced ultra-high temperature 

(UHT) processing equipment that 

makes it possible to produce UHT 

milk, also known as long life milk, more 

effi  ciently. The UHT processing plant 

which boasts the smallest carbon 

footprint of any dairy in the southern 

hemisphere is situated in Coega-

harbour, in the Coega IDZ, ten minutes 

from Port Elizabeth, in the centre of 

Coega Dairy’s milk supply region. 

According to Coega Dairy CEO, Dr 

Hennie Kleynhans, no other dairy in 

the region or on the continent has 

invested in the advanced technology, 

known as OneStep, and internationally, 

he is only aware of a dairy in Spain 

that is using it. The use of OneStep 

technology led to the erection of a 

processing plant that consumes 50 per 

cent less energy, water and chemicals, 

while causing 50 per cent less effl  uent, 

of which 65 per cent is recycled. 

The technology is new in the market 

and very expensive to install, requiring 

dairies to undergo an overhaul of existing 

infrastructure. But given the cost 

squeeze on dairy producers, Coega Dairy 

deemed the investment worthwhile.

 South African milk producers face 

tough competition from countries 

where milk can be produced more 

competitively or where farmers 

receive subsidies. Producers also 

have to contend with increasing input 

costs and low producer prices. 

 The project will initially have a raw 

milk intake of 150 000 litres a day 

which will be processed into UHT 

milk, custards and butter. The factory 

will embark from 2013 on projects 

that will yield value added products 

specifi cally for the export market. 

Currently 13 commercial milk farmers 

own the Coega Dairy but come 2012, in 

order to increase the positive economic 

impact in the Eastern Cape, ownership 

of Coega Dairy will be modifi ed with 

dairy farm workers, black farmers, 

farm managers, and factory workers 

given the opportunity to own 40 per 

cent of the company’s shares. 

Lean, green, 
milk machine
The vision of a group of local farmers in the Eastern 
Cape has led to the establishment of Africa’s fi rst ever 
environmentally friendly dairy
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AFRICA, A CONTINENT that contributes 

only four per cent of global greenhouse 

gasses but is most vulnerable to 

climate change's adverse eff ects, will 

present a strong case at the United 

Nations (UN) climate change 

conference which starts in Durban 

this month. The aim will be to ensure 

Africa receive the fi nances to mitigate 

and adapt to climate change.

Africa’s negotiation leader Tosi 

Mpanu-Mpanu, director of the Clean 

Development Mechanism Designated 

National Authority of the Democratic 

Republic of Congo, told allAfrica.com 

Africa wants an outcome based on 

science that is fair and honours the 

promises all countries have made in 

the UN Climate Convention and its 

Kyoto Protocol. “We need to agree to 

global reductions for 2050 that limit 

warming to well below the predicted 

1.5 degrees Celsius in Africa,” he says.

The 17th UN Framework Convention 

on Climate Change will take place 

from 28 November to 9 December 

at the Durban International 

Convention Centre. 

"We need to close the 'mitigation 

gap' by ensuring developed countries 

take on fair and appropriate 

contributions," says Mpanu-Mpanu.

Eskom cleans up
ESKOM HAS committed itself to cleaner energy 

by signing two loan agreements totalling US$365m 

(R2,9 billion) with the African Development Bank. 

According to allAfrica.com it will enable the 

parastatal to implement renewable wind and 

solar generator projects. 

Public Enterprises Minister Malusi Gigaba and 

Finance Minister Pravin Gordhan signed the loan 

agreements in Washington. It will go towards 

fi nancing Eskom's Sere Wind Project in Vredendal.

Botswana Boost
BOTSWANA HAS taken one step closer to 

becoming an international hub of the 

world diamond industry.

The country's minister of minerals, 

energy and water resources, Ponatshego 

Kedikilwe, announced a deal with the De 

Beers mining and sales empire that will 

transfer the sorting, valuing and selling 

of rough diamonds from London to 

Gaborone by the end of 2013. 

He says this will enable his country to 

become "a major diamond centre 

engaged in all aspects of the diamond 

business".

The agreement will also allow 

Botswana to sell 10 per cent of its 

diamonds independently of De Beers, 

rising to 15 per cent in fi ve years' time.

Kedikilwe says De Beers's Diamond 

Trading Company (DTC) would relocate 

its operations from London to create 

more jobs locally.

Money for water
THE WORLD Bank approved a loan of 

US$70m (R554m) to support the 

Mozambican government's National 

Water Resources Development Project 

which will run until 2017.

Laurence Clarke, the World Bank 

Country Director for Mozambique, says 

the project will receive US$10m (R80m) 

in parallel co-fi nancing from the Pilot 

Programme for Climate Resilience. The 

aims are "to strengthen the development 

and management of national water 

resources", and increase the yield from 

the Corumana dam on the Sabie river 

in Maputo province, so as to increase 

water supply for the Greater Maputo 

Metropolitan Area. 

He says this means that Mozambique 

will improve its resilience to water 

related hazards such as fl oods and 

droughts and improve water storage 

capacity which will in turn increase 

economic opportunities for irrigation 

while signifi cantly expanding availability 

of potable water for all the people 

who are living in the Greater Maputo 

Metropolitan Area.

Africa leads green battle

[  B U S I N E S S  B R I E F S  ]
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A COUPLE 
OF CHEAP 

SKATES
RAY LEATHERN SETS OUT TO 

FIND YOU THE BEST NEW, 
SMALL CAR IN SOUTH AFRICA

OFO
SKS

RAY 
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5: Daihatsu Charade 

(1.0-litre) Celeb: R119, 995
The Charade 1.0-litre was the most 
economical in South Africa in the 
2010 Total Economy Run, and it’s 
been our favourite small car ever 
since. Small, yet very practical 
on the inside and ridiculously 
light with 13-inch wheels for great 
economy, it has real character. 

However, the small car game 
has changed very quickly and the 
Daihatsu Charade is no longer with 
us. Yes, in the face of competition from 
Korea and a slowdown of production 
in Japan, Daihatsu importers have 
pulled the little Charade from 
South Africa. Realising it’s no 
longer competitive at the price they 
brought it in at. I still recommend 
fi nding a second hand one, though. 
It's small car motoring at its best.
So, the real list of car’s you can 
actually buy new - starts now…   

4: Toyota Aygo Wild 

(1.0-litre): R122, 500
A 50kW, three cylinder motor, ABS, 
electric windows and dual airbags 
are all you get for this overpriced 
and outdated product. Toyota rather 
bizarrely only introduced the Aygo 
this year, an entire lifecycle after the 
equivalent Citroen C1 and Peugeot 
107 arrived on our shores. What 

took so long…? I don’t know? But the 
new Yaris arrives early next year so 
if you’re hell bent on buying a small, 
new Toyota, rather wait for that. 

This is a shame for the lovable 
Aygo though, because it really is a 
great car, and in Toyota build, it must 
be said, it does feel a better quality 
product than the Citroen or Peugeot. 
The Toyota warranty is lagging 
behind the Korean’s now too. And 
the question must be asked, what are 
you paying R122, 500 for when the 
Citroen C1 is R10, 000 cheaper? Good 
resale value? Okay, fair enough.

3: Nissan Micra 

(1.2-litre) Visia+: R119, 500
ABS, dual airbags, electric windows, 
trip computer and air-con for R3, 000 
cheaper than an equivalent Toyota 
Aygo sounds tempting. It even has a 
bigger engine, but Nissan’s newest, 
Indian-built Micra is not the value for 
money proposition we were hoping 
for. It’s the exact compromise we’re 
trying to avoid in our cheap car search. 

The interior is very ‘third world,’ 
to put it diplomatically, and while it 
is fun to drive car, and well thought 
out in its production processes, it just 
isn’t a car you could live with year 
after year. It’s also pricey versus the 
Korean competition. A solid bronze 
for the Micra then… could do better. 

So, In reverse order…

 SCORING
A cheap car is only as good as 

whatever else you can get for 

the same money, so cars are 

ranked against one another in 

categories of price, power 

output, specifi cation level, 

warranty, and crucially, driving 

enjoyment. Remember that what 

we’re looking for is a small car 

you’d be happy to drive and live 

with every day.

EVER SINCE the 1st of September last 
year, government has forced us to 
pay CO2 tax on our new cars. The 
public have responded accordingly. 
Entry-level car purchases have 
grown a staggering 82% year-to-
date. Ideally what you want is a 
car that won’t garner too much 
attention from the CO2 tax man by 
being frugal and economical, but is 
still comfortable and good enough 
to keep you driving it every day. 

The auto manufacturers have 
responded to this demand. Five of the 
best cars you can buy at the moment 
are cheap, entry-level models. So, like 
bottles of wine at a supermarket sale, 
we searched through the malaise to 
fi nd you one that won’t leave you with 
a hangover. Here are the top fi ve cheap, 
small cars in South Africa. We’ve only 
included models with ABS brakes.
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Price: 

Power: 

Warranty: 

Specs:

Drive:

Total:

YOU CAN SEE 
WHERE THE 

MONEY’S BEEN 
SAVED

R122,500 - 4th

50kW - 4th

3yr/100K - 3rd

4th

2nd

30pts

R114,995 - 2nd

65kW - 1st

5yr/100K - 2nd

1st

4th

70pts

R109,900 - 1st

64kW - 2nd

5yr/150K - 1st

2nd

1st

100pts

R119,500 - 3rd

56kW - 3rd

3yr/100K - 3rd

3rd

3rd

40pts

N/A

N/A

N/A

N/A

N/A 

0pts

2
Picanto 1.2 EX

1
i10 1.2 GLS  

3
Micra 1.2 Visia+

5
Charade

4
Aygo 1.0 Wild

2: KIA Picanto 

(1.2-litre) EX: R 114, 995
Onto the great looking KIA Picanto. 
It’s probably the most lovable and 
head-turning car you can get for 
the money. In EX specifi cation it 
comes with all the accoutrements 
you would desire of a much more 
expensive car as well, and to buy 
this Picanto and not go for the fully 
loaded EX model would be like going 
on holiday to Paris, and staying on 
the outskirts of the city in a dingy 
backpackers… such a waste. 

The Picanto has a comfortable, 
spacious interior with good dials, a 
funky two-spoke steering wheel, a 
USB port for your music and 14-inch 
alloy wheels. It achieves the one thing 

we’re really looking for here and 
that is to not feel like an entry-level 
car. However, the one thing keeping 
it from being our outright winner is 
the drive. It may have one more kW 
than the i10 but with a sticky clutch, 
absolutely hopeless steering feel and 
an overall poor driving response - you 
can see where the money’s been saved.

1: Hyundai i10 

(1.2-litre) GLS: R109, 900
The other Korean kid may look like 
a snake swallowing a chest of draws 
but it is the least expensive of all fi ve 
and still offers good specifi cation, 
the best warranty (5yr/150K), and 
crucially, the best driving quality. 
It’s scarcely believable how much 

better it is than the Picanto because 
they are almost identical. 

But the i10 feels like its brakes 
aren’t made out of wood, the steering 
is connected to the front wheels, and 
the engine understands that you need 
to get somewhere eventually. As a 
result it works out to be great value 
for money, practical and fun all at the 
same time. The GLS doesn’t have alloy 
wheels but this doesn’t detract from 
the drive. The interior is less funky 
than the Picanto’s for sure, but it still 
has everything you need. Compared 
to the i10, we believe the Picanto 
comes across a little frivolous and 
insincere. You can’t ask for any more 
from the Hyundai i10 – it’s the best, 
small, entry-level car you can buy. 
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SPRINGBOK SEVENS coach Paul 
Treu is rather good at delivering 
teamtalks. Take, for instance, the 
effect a few well-chosen halftime 
words had on his squad earlier this 
year when the Blitzbokke put Lazerus 
to shame and hauled in Australia 
to win the Edinburgh Sevens.

“That result meant a lot for the 
team’s self belief and confi dence and 
it means they can aspire to be the 
best team in the world,” says Treu 
as he recalls the match that saw a 
marauding Sibusiso Sithole score 
the tournament-winning try with 
the last movement of the game.

“We started last season with six 
new players and for them the most 
diffi cult part of the game is building 
up the belief that they can win 
tournaments. They are never going 
to have that belief until they see 
that it’s do-able. Edinburgh showed 
everyone in the team what can be 
achieved through hard work and 
it has been great to see how these 
young players have developed.”

As the Sevens World Series comes to Port Elizabeth for the fi rst time, 
Blitzbokke coach Paul Treu talks about the future of the sport

Treu hopes the lessons learnt 
by his  team last season will result 
in more tournament wins in 2011, 
with the South African leg of the 
Sevens World Series – held in 
Port Elizabeth for the fi rst time – a 
particularly tasty prospect.

“I was at the Nelson Mandela Bay 
Stadium for the Test match when 
the Boks played New Zealand and 
the atmosphere was amazing,” 
Treu says. “The support for the 
Springboks was phenomenal and 
everyone came out in the green and 
gold and that is what we would like 
to see as well. Nelson Mandela Bay 
is one of the great stadiums in the 
world with great facilities and I think 
we can put on a real spectacle.”

Treu believes moving the sevens 
from George to Port Elizabeth will 
do wonders for rugby in the region.

“Some of the best players in South 
Africa come from that part of the 
world so it is very important to take 
rugby back to the Eastern Cape and 
make sure that we hold on to stars,” 
he says. “Youngsters have a choice of 
soccer, cricket or rugby and sevens is a 
great way for them to get excited about 
the sport. We really want to do our 
bit and play well in Port Elizabeth.”

Doing well in PE is a key part in a 
longterm plan to ensure that sevens 
develops and grows in South Africa 
in the lead-up to the sport’s debut at 
the 2016 Olympic Games. In Treu, 
South Africa have the perfect man to 
keep the Blitzbokke on the right track 
over the next few years. Since taking 
over from Chester Williams as head 
coach in 2004, he has turned the 
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Springbok Sevens team into one of 
the world’s most feared sides, South 
Africa winning their fi rst IRB World 
Sevens Series two seasons ago. 

Treu’s success is even more 
remarkable given the fact that 
the coach often loses some of 

his best players to Super Rugby 
franchises and Currie Cup teams.

“It is a bit of a challenge as a coach 
to start all over again with new 
players,” he says. “Those new players 
always have to make mistakes and 
they are almost going to cost you 
a tournament or two before they 
start becoming better at sevens. 
Fortunately it’s a lot better than it 
used to be. In the past we had players 
for tournaments and then they 
were called back to Super Rugby 
teams. Now we have continuity and 
it seems like we are going to have 
most of the players that we used 
last year. We are giving two-year 
contracts to the players and the 
idea is for them to be exposed to the 
international sevens culture, to go 
back to 15-man rugby, and then be 
fazed back in by around 2015.”

While some might regard sevens as 
a step down from 15-man rugby, Treu 
warns that being a Blitzbok is much 
harder than many people realise.

“There are a lot of good players 
in South Africa but only a handful 
who can adapt and play sevens,” the 
coach points out. “Few are able to 
show the intensity levels required. 
The best players for us are the ones 
that can fi nish one of our sevens 
camps. If that player can go through 
one of our toughest camps you know 
they are destined for greatness.”  
The Port Elizabeth Sevens takes 
place at the Nelson Mandela Bay 
Stadium on 9 and 10 December

SEVENS IS GREAT 
TO GET YOUNGSTERS 
INTO RUGBY

TREU BELIEVER: 

PAUL TREU 

HAS DONE AN  

AMAZING JOB 

WITH THE 

BLITZBOKKE
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ONLY SEVEN MINUTES from George 

Airport, yet amazingly secluded 

on the cliff side edges of the Indian 

Ocean, lies the Hyatt Regency 

Oubaai Golf Resort and Spa. Part 

residential, part golf experience, part 

hotel get-away, Oubaai off ers more 

than just a standard hotel stay.

It boasts South Africa’s fi rst Ernie 

Els signature 18-hole golf course 

and golf academy, an 8km hiking 

trail through lush indigenous coastal 

fynbos, a whale-watching deck with 

a stunning view and a memorable 

running track through the estate. 

There is also a spa called Freesia, 

a fi tness centre, outdoor swimming 

pools, a village-style shopping 

and restaurant area as well as a 

range of activities in season.

If luxury hotel-living is your style, 

Hyatt Regency Oubaai will not 

disappoint. In fact, a couple from 

overseas once stayed here for eight 

weeks they liked it so much. Rooms 

are spacious, stylishly decorated and 

boast a guaranteed view of either the 

Outeniqua Mountains or the ocean, 

or both. The bathrooms are beautiful 

and separated from the main area with 

frosted glass sliding doors only, which 

might be all the rage in modern design 

but still feels slightly uncomfortable to 

me. Third fl oor suites have access to a 

comfortable lounge area that provides 

reprieve from the hotel room complete 

with a coff ee machine, jars of freshly-

baked cookies, daily newspapers, 

books and board games. 

The hotel’s proximity 

to the airport and the 

N2 highway (which you 

can neither see nor hear 

from the hotel) ensures its popularity 

with business travellers who are catered 

for in their rooms with a desk, high-

speed wireless internet, speakerphone, 

24-hour room service and a safe 

large enough to store a laptop. 

Additional meeting and 

conferencing venues, a technology 

concierge, and basic secretarial 

services are also available.

Like on all cliff -side properties, the 

elements have a way of imposing itself 

upon mere humans quite viciously 

at times but inside the hotel it is 

quiet. Sleep is uninterrupted bliss.

Breakfast is at the impressive 

high-ceiling Cucina Restaurant where 

the spread is yummy. The chef is 

apparently famous for his delicious 

waffl  es, but I’m still recovering from 

the red meat overdose and decadent 

tiramisu of the previous evening and 

in stead opt for fresh fruit and just-

the-right-potency black coff ee.

On the way out, the security girls 

smile and wave like friends. Hotel living 

may not be my style (I’m a camping 

chick myself), but there sure are worse 

ways to spend a night without the kids.

www.oubaai.co.za

[  R O O M  R A T E  ]

The Hyatt Regency Oubaai Resort is the ideal place for 
those who love golf, great service and some tranquilty

A Swinging Time

Oubaai boasts Ernie 
Else's golf academy

WORDS BY ATHANE SCHOLTZ | PHOTOS BY DESMOND SCHOLTZ
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Comedian Marc Lottering 
explains why Cape Town is the 
place to be for a good laugh
AS ONE OF South Africa’s most 

experienced comedians, Marc 

Lottering is in a better position than 

most to judge which part of the 

country has the best sense of humour. 

Unsurprisingly one of Cape Town’s 

favourite sons opts for the Mother City.

“Generally, South Africans laugh 

at the same things,” he says. “But the 

laughter, in terms of its raucousness, 

may diff er from one audience to the 

next and I believe that Capetonians 

have the best sense of humour in the 

country, which is just perfect for my 

business. The comedy scene in Cape 

Town is thriving. There are so many 

comedy clubs springing up all over the 

place. It’s a very exciting time for new, 

and old, South African comedians.”

Living in Cape Town, 

Lottering also feels blessed to 

be constantly surrounded by 

incomparable natural beauty.

“Joburgers will now yawn, but the 

things I enjoy most about Cape Town 

are the mountain and the sea. I do 

believe that everyday I wake up in one of 

the most beautiful cities in the world.”

Cape Town has had a big infl uence 

on Lottering when it comes to his 

hugely successful career, with the 

comedian consistently fi nding 

inspiration in the city’s residents.

“I have created several characters 

over the years, which have all 

been drawn from observations I 

continue to make as they exist in 

the Mother City,” he points out. 

“So, much of my inspiration comes 

from this city and its people.”

One of Lottering’s best characters, 

Smiley, a Cape Town taxi fare collector, 

is at the centre of his new comedy show, 

Some Like It Vrot. Written and directed 

by David Kramer it sees Smiley and 

CAPE TOWN

SA EXPRESS ROUTES

his brother Fuad (played by Christo 

Davids) go into hiding after witnessing 

a crime. For Lottering, known for fl ying 

solo as a stand up, the show is an 

opportunity to generate some on-stage 

chemistry with a fellow comedian.

“It’s always awesome to work with 

trained actors and singers,” Lottering 

says. “It’s a completely diff erent 

experience from comedy festivals 

and one-man shows. In this show, I’m 

working closely with Christo Davids 

and I’m loving it big time! And as for 

working with David Kramer, I have 

thoroughly enjoyed every experience. 

He has a wicked sense of humour 

and a sharp directorial eye.”

Some Like It Vrot is a new highwater 

mark for Lottering in a career that 

has really fl ourished over the last 12 

years or so. When the comedian’s 

not splitting sides in South Africa, 

he entertains ex-pat communities 

in London, Australia, New Zealand, 

Toronto and Dubai. Lottering’s talent 

was underlined when he joined the 

successful Bafunny Bafunny comedy 

tour recently, which saw South 

Africa’s top comedians perform at the 

Royal Albert Hall in London, before 

bringing the house down as Dame 

in pantomime Robinson Crusoe.

* Some Like It Vrot is at the Baxter Theatre in 

Johannesburg until 31 December and tickets 

are available through Computicket

expand your Horizons

Now in JHB OR Tambo, Pretoria, 

Cape Town, Knysna, East London, 

Port Edward, Pinetown, Mpongo 

Private Game Reserve.

Central Reservations: 086 111 5555
info@premierhotels.co.za
www.premierhotels.co.za
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European Lottery Guild announces the release of `El Gordó  lottery tickets to international 
players. This is the famous Christmas draw of the Spanish Lotería Nacional. Ticket availability is 
limited—early response will ensure the chance to participate in this massive prize event.

 Draw features:

 • Ranking: the world’s only multi-billion-euro draw  
 • Major prizes: 180 first prizes / 180 second prizes / 180 third prizes  
 • Total number of prizes available: more than 2.7 million 
 • Unique winning benefit: win up to 7 times on a single ticket   
 • Total prize pool: worth over R23.9 billion ( 2.5 billion)

Order Your Tickets Now Through European Lottery Guild

As the world’s largest and most respected lottery agency, European Lottery Guild specialises 
in bringing Europe’s most prestigious lottery games to players around the globe. Through our 
worldwide ticket services, you may now ensure your entry in this year’s `El Gordó  draw. Only 
100 000 ticket numbers are printed per series, and they have a unique structure. Each full ticket 
is divided into ten sections known as “decimas”. You may purchase individual decimas or a 
complete set of ten. (The latter option is more expensive, but can result in a prize that’s ten 
times bigger.)

All-inclusive Service:

1. We purchase tickets on your behalf directly from official Spanish lottery outlets and register 
your ticket numbers by computer.  2. You will receive a detailed Confirmation of your entry 
showing the official `El Gordó  ticket numbers assigned to you.  3. After the draw, your prizes 
will be automatically calculated and you’ll receive a Final Statement showing your total winnings.   
4. A complete list of official winning numbers and prize amounts will also be included so you 
have a record of the draw results.

Please note there are no Spanish taxes or deductions of any kind. Your winnings will be con-
verted to South African rand as part of our service and are guaranteed to be paid to you in full.

Over 843 000 players have already won prizes with European Lottery Guild. Act now for your 
opportunity to take part in the unprecendented multi-billion-euro `El Gordó  draw!

Complete and return the Ticket Reservation Form at right.
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INTERNATIONAL RELEASE

 ( 2 500 000 000.00) IN PRIZES TO BE WON

DRAW DATE:  
December 22nd, 2011

DRAW LOCATION:  
Madrid, Spain

TICKET AVAILABILITY:  
Limited

ODDS TO WIN A PRIZE:  
1 in 6.37

PRIZE PAYOUT RATIO:   
70% of money from ticket sales  

is returned as prizes

TAX STATUS:  
100% Spanish tax-free

Announcing `El Gordo´— the world’s  
richest lottery to be held this December.

TICKETS AVAILABLE NOW!

ADVERTISEMENT

Contact European Lottery Guild at: Consumer Direct Marketing, Postbus 74101, 1070 BC Amsterdam, THE NETHERLANDS
From within South Africa Call TOLL-FREE: 0800 980 657. From elsewhere Telephone: INT’L + 1 604 675-2704.

Visit our website at www.europeanlotteryguild.com • Email us at info@europeanlotteryguild.com
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PRINT IN BLOCK CAPITALS PLEASE                                                      EGH/EGO  WBI001

If you do not wish to receive information and 
offers from other organisations carefully selected 
by European Lottery Guild, please let us know.

Mr/Mrs
Ms/Miss _________________________ _______________________________

Address ________________________________________________________

_______________________________________________________________

City ______________________________ Postcode _____________________

Country ________________________________________________________

Telephone ( ________ ) ____________________________________________

Cellular/Mobile ( _______ ) ____________ Fax ( _______ ) ________________

Email __________________________________________________________

PAYMENT BY: (tick one box)

Personal Cheque/Postal Order in South African rand (Please make payable to 
“Consumer Direct Marketing” whom we have contracted to provide secure  
local cheque processing for our customers.)

 Visa    MasterCard

Card Number 

CVV Number (required to process your order)   

Card Expiry Date        Signature   
                                 

______________________________________________

Date of Birth ____ /____ /____ 
(You must be 18 years or older)

FIRST NAME SURNAME

AREA CODE

AREA CODEAREA CODE

FOR NOTIFICATION  
OF WINNINGS

DAY          MONTH       YEAR

This number appears in the signature panel on the back of the 
card. It is the last 3 digits AFTER the credit card number.
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YES, I wish to enter the giant `El Gordo´ draw  
of the famous Spanish Lotería Nacional on  
December 22nd, 2011, with a chance to 
participate in over R23.9 billion ( 2.5 billion) in 
prize money. Please reserve the following tickets 
for me: (tick one box below)

ENTRY GUARANTEEDRAW SPECIFICATIONS:
DRAW DATE:  
December 22nd, 2011

DRAW LOCATION:  
Madrid, Spain

TICKET AVAILABILITY:  
Limited

ODDS TO WIN A PRIZE:  
1 in 6.37

PRIZE PAYOUT RATIO:   
70% of money from ticket  
sales is returned as prizes

TAX STATUS:  
100% Spanish tax-free
For complete conditions of entry,  
write to the address stated herein  
and quote reference EGH/EGO.

E&O.E.

You are invited to participate in `El Gordo´— the giant Christmas draw of the  
Spanish Lotería Nacional. This is the biggest and most anticipated lottery of the year.

Total prizes worth over

Reserve your `El Gordo´ tickets now. Quantities are limited,  
so complete the Ticket Reservation Form below immediately to ensure eligibility.

Entry fee is all-inclusive. No further payment is 
required by European Lottery Guild if you win a 
prize. We advise readers against dealing with any 
company that may request additional payment to 
cover charges related to winning a lottery.

ALL PRICES ARE IN SOUTH AFRICAN RAND.
*  Tickets are printed in sets of 10. Each 

ticket you order is one decima, which is 
1/10 of a total set. A half ticket is 1/20 
of a total set.

**  A full ticket has 10 decimas all with 
the same number, so winners receive 
10 times more money than with a 
single ticket.

For illustration purposes, prizes are 
converted at a yearly average exchange 
rate of 1 Euro (EUR) = R9.5174 and are 
shown as rounded approximations. 
Exchange rates fluctuate and exact 
amounts may vary. Entry fee includes 
postage, handling and agents’ charges. 
Valid only where legal. Not valid for 
residents of the Netherlands, Spain, 
U.S.A. or Liechtenstein.  E.&O.E.

RETURN THIS FORM TO:   
Consumer Direct Marketing, Postbus 74101  
1070 BC Amsterdam, THE NETHERLANDS 

URGENT DEADLINE:  ENTRY MUST BE  
RECEIVED BY DECEMBER 15th, 2011. 
After this date, please call or fax to confirm ticket availability.

FOR FASTER ENTRY USING YOUR CREDIT CARD:  
From within South Africa, call TOLL-FREE: 0800 980 657 (Mon–Fri 5pm–6am; Saturday 5pm–1am, SAST) or FAX FREE to: 
0800 980 648. From elsewhere, telephone: INT’L + 1 604 675-2704 or fax: INT’L + 1 604 675-2708.

`EL GORDO´ TICKET RESERVATION FORM  

 M     M       Y      Y

©2011 EAD-207W 8 EGB A20 E-ZAR 005

AUTHORISED SIGNATURE

1/2
TICKET DECIMA*

R350

2
TICKET DECIMAS

R1 400

5
TICKET DECIMAS

R3 500

1
TICKET DECIMA*

R700

3
TICKET DECIMAS

R2 100

FULL TICKET**
[COMPLETE SET  
OF 10 DECIMAS]

R7 000

PRIZE SUMMARY FOR 2011
FIRST-PLACE PRIZE POOL  

SECOND-PLACE PRIZE POOL  

THIRD-PLACE PRIZE POOL  

SUBSIDIARY PRIZE POOL  

TOTAL PRIZE POOL WORTH OVER  
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<   5604  1271   > <   5604  1271   >

<   5604  1271   > <   5604  1271   >

<   5604  1271   > <   5604  1271   >

European Lottery Guild hereby guar-
antees that you will receive confirma-
tion of your official entry and ticket 
numbers. For your security, your 
tickets are guaranteed to be held 
in a locked vault in Madrid, Spain. 
Furthermore, you will receive a Final 
Statement and a complete list of the 
winning numbers after the draw. Full 
payment of your prize money is 100% 
assured.

WBK003
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HOEDSPRUIT IS THE gateway to a region with endless scenic 
beauty, a tranquil atmosphere and abundant wildlife. Set in 
the capital of eco-tourism in southern Africa, boasting the 
Kruger to Canyons Biosphere region, Hoedspruit off ers easy 
access to some of the prime attractions of the region, including 
the breath-taking Blyde River Canyon, the Kruger National 
Park and a large number of privately owned game reserves.

NEED TO KNOW 
Eastgate Airport Hoedspruit

Eastgate Airport has the second longest 

runway in South Africa (the longest being 

Upington). The reason? It was earmarked 

for NASA shuttle landings in the 1980’s. 

Being a CAT5/7 airport, Eastgate can 

accommodate any sized aircraft from an 

Antonov 124 to an Airbus. Eastgate Airport 

services over 70 luxury accommodation 

providers from 10-88 bed guest lodges, 

as well as an expanding range of wildlife 

housing estates.

Situated 74 km from Phalaborwa Gate at 

the Kruger National Park and 68 km from 

the Orpen Gate, Eastgate Airport provides 

easy access to the central Kruger camps 

such as Orpen, Talamati, Satara, Roodewal, 

Olifants and Letaba. 

Co-ordinates 24º 21.482’S 31º 02.507’E
Tel: +27 (0)15 793 3681, Fax: +27 (0)15 793 3682, 

Duty phone: +27 (0)82 350 1356

www.eastgateairport.co.za

DID YOU KNOW?

Hoedspruit was established by 

pioneers, receiving its name 

(translated as “hat creek”) when 

an early adventurer tossed his hat 

into the (now Sandpruit) river and 

declared that he had travelled far 

enough, this is where he would stay.

Journey's end
SA Express’ new route from Cape Town 
fl ies directly into Hoedspruit

GETTING THERE
SA Express fl ies return 
fl ights to Hoedspruit 
from Johannesburg 
seven days a week and 
from Cape Town three 
days a week.
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Tiger car Rental

www.tigercarrental.com/

car-hire/hoedspruit.htm

Europcar

Loerie Guest House, 85 Jakkals 

Street 1380 Hoedspruit

Phone: +27 (0)15 7931074

Fax: +27 (0)15 7930803

Avis

+27 (0)15 793 2014

ANNUAL 
HIGHLIGHTS
Blyde X-Fest 
» FEBRUARY

Hosted by Mohlatsi Adventures, the Blyde 
Xfest takes place early each year. It involves 
a number of water adventure activities 
such as kayak races for beginners and 
professionals on the Upper/Lower Blyde 
River, Croc and Tube races, a photography 
and fi lm festival and, after the prize giving, 
an unforgettable after-party.

Wildsfees 
» JULY 

The Hoedspruit Wildsfees is the oldest 
festival in the Lowveld region. It was 
traditionally formed around the holding 
of annual game auctions in the days of 
individual, fenced in reserves, where game 
movements were achieved through the 
buying and selling of various animals.
The auction still occurs on the Friday 
afternoon although on a far smaller scale 
than in previous years.

Running alongside the auction is a 
two-day festival with stalls, exhibitions and 
family activities.

Sustainable Living 
Festival 
» SEPT-OCT

Looking after our natural environment is no 
longer a cause simply for the conservation 
minded. In fact, it may become the only way 
to ensure a good quality of life in the future, 
with access to suffi  cient water and food.

With this in mind, Southern Cross 
Schools and Eco-Studios have launched 
the hosting of a festival aimed at 
encouraging and education South Africans 
on new and innovative practices involved in 
sustainable living.

Hoedspruit Tourism
www.hoedspruittourism.com
PO Box 576 Shop 6, Hoedspruit 
Wildlife Estate, Hoedspruit, 1380
Cell: +27 (0)71 676 1219

1 
Boat Cruises on 
the Blyde dam
Fax: 086 512 9186 
Cell: +27 (0)72 260 
4212  
bookings@
blydecanyon.co.za

2
Blyde River Canyon
Hiking Trail activities 
P.O. Box 45; Graskop; 
1270; Mpumalanga; 
South Africa
Tel: +27 (0)13 7671833 
Fax: +27 (0)13 7671855
wild@iafrica.com

3
Elephant-Back Safaris
www.kapama.co.za
Kapama Central 
Reservations 
Tel: +27 (0)12 368 0600 
res@kapama.co.za

4
Jessica’s Place
Tel: +27 (0)15 795-5249
joubert@jessicahippo.
com 

5 
Otters Den Hot 
Air Ballooning
www.suncatchers.co.za/ 
Tel: +27 (0)87 806 2079 
or +27 (0)82 572 2223

DON'T MISS

CAR RENTAL 

 

 DISTANCE CHART

Johannesburg Hoedspruit 452 km

Nelspruit Hoedspruit 158 km

Hazyview Hoedspruit 102 km

Phalaborwa Hoedspruit 74 km

Kruger Park (Orpen Gate) Hoedspruit 68 km

Sabie Hoedspruit 160 km

Graskop Hoedspruit 111 km

HANDY HINTS

While staying at Kapama 

Lodge opposite East Gate 

Airport, go on a game 

drive to see the Big 5

INDWE'SCHOICE
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baggage with their private insurers 
when they travel. 

What happens if my bag has been 

pilfered? What should I do and who 

do I call?

It is important to always try to check 
baggage before you leave the airport, 
or as soon as possible after landing, 
especially if you can see that your 
bag may have been tampered with. 
If articles, other than valuables, are 
missing you can complete a claim form 
BEFORE you leave the airport. Claims 
can be submitted at the airport or 
emailed to our customer care centre at 
saxcares@fl yexpress.aero. 

What is the process for claiming? 

A claim form must be completed, 
stipulating item by item what was lost/
pilfered, and it must then be submitted 
to customer care to be processed. The 

Dealing with lost or stolen baggage

Airline news

Manager of Customer Care, Dayle 
Littlefi eld (bottom right) reveals how 
SA Express passengers should deal with 
lost or stolen bags.

How common is baggage pilferage 

and loss? What does SA Express do to 

prevent this? 

Unfortunately, it is common even 
though we are working with our service 
providers to try ensure that it declines. 
In September there were 5 incidents 
on SA Express. It is also important that 
passengers familiarise themselves with 
the airlines' conditions of carriage. It is 
on our website, on our tickets and our 
staff  do remind passengers at check-in. 

What can passengers do to be safer? 

We advise passengers not to pack 
valuables - including documents - in 
checked-in or skycheck baggages. 
Passengers can also insure all their 

claim will then be investigated fully. 
Payment for claims are according to our 
policy which values only according to 
the estimated weight of the articles. 

Why should passengers claim? 

It is important to claim as this assists 
SA Express to improve its service and to 
root out theft. 

How much can they claim? 

As stated, they can only claim for non-
valuables and only according to the 
estimated weight of the articles.

P
H

O
T

O
 G

E
T

T
Y

IND23_064-065_SaeNews.indd   64IND23_064-065_SaeNews.indd   64 19/10/2011   16:5919/10/2011   16:59



INDWE  NOVEMBER 2011 65

INBOX

saxcares@fl yexpress.aero

Dear Sir/Madam
I am writing on this page as I am 
not sure where else to commend the 
service I received from one of your 
supervisors at Kimberley Airport. 

I left my wallet in the aircraft and 
only realised this when I arrived at 
my hotel. I sped back only to fi nd 
the aircraft taxying out and the 
airport terminal empty. A gentleman 
came walking out and I stopped 
him and asked him if he could help 
me. His name was Lyell Leonard, a 
supervisor who immediatelly opened 
up the offi  ce and contacted the 
aircraft via radio. 

The captain found my wallet in B2 
where I was seated and promised 
to send it back on the fi rst fl ight 
out the next morning. To say that I 
was sceptical to get my wallet back 
once I realised where I had left it 
was an understatement. I can only 
commend the service I received from 
your company and in particular Lyell 
Leonard who phoned me back the 
next morning and handed the wallet 
back to me. 

Thank you Lyell.

Dear Sir/Madam
On Saturday 27 August 2011 I booked 
in my lugguge 2 hours early to take 
the SA 1007 fl ight from Johannesburg 
to Bfn with the boarding time at 
12:10. However, when I later at 
about 12:16 arrived at gate E5 I was 
informed that I was too late and was 
taken off  the fl ight, while the buss of 
passengers which I was meant to join 
was still within a few paces of myself 
waiting to drive to the airplane. 

I asked to speak to the supervisor 
but was still not allowed on the 
plane. I took the matter up with SAX 
personnel and ACSA. 

After having spoken to 4 offi  cials 
Ms Lettie Skosana took up my case 
and checked with security, which 
confi rmed that I passed the security 
gate at 12:13 already. 

She was kind enough to take up 
the matter with Pamela and Maureen 
at SAX who investigated the matter 
and confi rmed that I was not at fault 
and therefore waived the penalty to 
change my ticket to a later fl ight.

I would like to express my sincere 
thanks to these personnel, especially 
Ms Skosana who walked me 
through the whole process, for their 
dedication and excellent service. 
They are indeed a real asset to your 
fi rm and did you pride.

My kindest regards and thank you 
so much

Adv Beatri Kruger
Department of Criminal 
and Medical Law
University of the Free State

Dear Sir/Madam
I fl ew from East London to Durban on 
14 September 2011 at 7.50 and wow 
the service on this fl ight was world 
class and likewise for the fl ight on 15 
Sept 2011 from Durban to East London 
at 16.45, brilliant service.

Kindly pass this on to the crew of 
both fl ights as I truly had a wonderful 
experience on your airline. World Class 
Service!
  
Regards
Edward Stoltz

"(The SSP course) is very insightful and 
practical. A course every supervisor 
should attend!” –Ishmail Jordaan

“Managers, just like Engineers and Pilots 
need tools do to their work, I feel that 
the management principles imparted in 
me are suffi  cient tools for me to excel in 
my job” –Terrance Ledwaba

“What I appreciate most about the 
MDP programme is it’s practicality. 
Many courses have airy, fairy ideas 
and models that cannot be applied 
practically. I’m glad to say that MDP has 
helped me to apply the head-knowledge 
to my day-to-day SA Express working 
environment” –David K Moono

Investing in 
our people
SA Express is proud to be part of its 

staff ’s learning journey. Through the 

Management Development Programme 

(MDP) and the Supervisors Skills 

Programme (SSP) we ensure that we 

are all better equipped to manage 

the airline and therefore deliver 

better service to our customers. From 

their comments, we can see our staff  

members are committed to these goals.
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Visit www.flyexpress.aero for domestic flights to Bloemfontein, Port Elizabeth, East London, Kimberley, Hoedspruit, George, 
Johannesburg, Richards Bay, Cape Town, Durban, and regional flights to Lubumbashi, Gaborone, Windhoek, Walvis Bay and Maputo.   

SA Express is a proud member of the SAA Voyager programme.

10
14

42

Not your average 
Sunday drive.
Introducing another convenient SA Express flight between 
Cape Town and Hoedspruit every Sunday. This third flight 
adds to the existing Cape Town-Hoedspruit schedule of 
two flights per week.  SA Express now flies every Tuesday, 
Thursday and Sunday.
So what are you doing this weekend?
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Airline information
SA express fleet
Canadair Regional Jet 200 BER

De Havilland Dash 8 Series 300 Turboprop

De Havilland Dash 8 Series Q400 Turboprop

Canadair Regional Jet 700

Manufacturer: Bombardier

Maximum cruising speed: 
474 knots/545mph/879kmph

Engines: Two General 

Electric CF34-3B1

Range: 1,662miles/3,080km 

Maximum altitude: 
41,000ft/12,496m

Seating capacity: 50 

Crew: Two pilots, two crew

Wing span: 69ft 7in/21.21m

Overall length: 
87ft 10in/26.77m

Overall height: 20ft 5in/6.22m

Maximum take-off  weight: 
51,000lb/23,134kg 

Minimum runway length: 
6,295ft/1,919m

Manufacturer: Bombardier

Maximum cruising speed: 
285 knots/328mph/528kmph

Engines: Two Pratt & 

Whitney PW123E 

Range: 1,250 miles/2,000km 

Maximum altitude: 
25,000ft/7,620m

Seating capacity: 50

Crew: Two pilots, 

two crew

Wing span: 90ft/27.4m

Overall length: 84ft 3in/25.7m

Overall height: 24ft 7in/7.49m

Maximum take-off  weight: 
43,000lb/19,505kg

Minimum runway length: 
3,775ft/1,150m

Manufacturer: Bombardier

Maximum cruising speed: 
360knots/414mph/667kmph

Engines: Two Pratt & Whitney 

Canada PW150A 

Range: 1,565 miles/2,519km

Maximum altitude:
25,000ft/7,620m 

Seating capacity: 74

Crew: Two pilots, 

two crew

Wing span: 93ft 3in/28.42m

Overall length: 107ft 9in/32.83m

Overall height: 27ft 5in/8.34m

Maximum take-off  weight: 
64,500lb/29,257kg

Minimum runway length: 
4,580ft/1,396m

Manufacturer: Bombardier

Maximum cruising speed: 
473 knots/544mph/875kmph

Engines: Two General 

Electric CF34-8C5B

Range: 1,477m/2,794km 

Maximum altitude: 
41,000ft/12,496m

Seating capacity: 70 

Crew: Two pilots, two crew

Wing span: 76ft 3in/23.2m

Overall length: 
106ft 8in/32.51m

Overall height: 24ft 10in/7.57m

Maximum take-off  weight: 
72,750lb/32,999kg

Minimum runway length: 
4,580ft/1,396m

SA Express’ 25 aircraft, made by Bombardier Aerospace
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Special meals
Passengers with special dietary requirements are pro-
vided for through the following special meals: kosher, 
halal, Muslim, Hindu, low-fat and vegetarian meals. 
Orders for special meals should be placed at the time 
of making fl ight reservations. The airline requires a 
minimum of 48 hours’ notice prior to departure in 
order to assist with confi rmation of requests.

Passengers requiring special attention
Requirements for unaccompanied minors (passengers 
under the age of 12 years) or passengers requiring 
wheelchairs should be stated at the time of making 
the reservation. Owing to the size of the cabins on our 
aircraft types, the airline is not in a position to carry 
stretcher passengers or incubators.

Cabin baggage
SA Express will accept one piece of cabin baggage 
not exceeding a total dimension of 115cm and 7kg 
in weight. For safety reasons, cabin baggage must fi t 
into approved stowage spaces: either the overhead 
luggage bin or under the seat. Owing to limited 
storage space in the aircraft cabin, cabin baggage 
may be placed in the Skycheck at the aircraft for hold 
stowage.

Skycheck
This is the airline’s special hand-luggage facility that 
assists with in-fl ight comfort, speedy boarding and 
disembarking. When boarding one of our fl ights, 
simply place any hand luggage that will not be re-
quired during the fl ight on to the Skycheck cart at the 
boarding steps of the aircraft. Your hand luggage will 
be waiting for you as you disembark from the aircraft 
at your destination.

Baggage liability 
Valuable items such as cameras and accessories, 
computers – including laptops and notebooks – 
mobile telephones, perfumes, aftershaves, colognes, 
legal and company documents and legal tender – 
including cash, credit cards and cheques – bullion, 
leather jackets, all types of jewellery and any 
other items with a value in excess of R400 must be 
removed from either checked-in or Skycheck baggage 
as the airline is not liable for loss or damage to these 
items. 

Verifi ed baggage claims are settled on the basis 
adopted by IATA (International Airlines Transport 
Association): payment of US$20 per 1kg of checked-in 
luggage, to a maximum of 20kg ($400).

SPECIAL SERVICESAbout us 
SA Express is a domestic and regional, passenger 
and cargo carrier established on 24 April 1994. 
SA Express has since become one of the fastest-
growing regional airlines in Africa.

As a regional airline with route networks covering 
major local and regional cities, SA Express plays a 
signifi cant role in the country’s hospitality, travel 
and tourism industry and is a vital contributor to 
the continent’s socio-economic development.

The airline’s head offi  ce is based at OR Tambo 
International Airport in Johannesburg. SA Express 
has a growing fl eet of 23 aircraft and implements 
technical maintenance for all its fl eet types there. 

SA Express vision
SA Express aims to become the most successful 
regional airline, providing the best service to our 
customers while optimising profi t.

We fl y for you

SA Express aims 
to give all 
passengers 
maximum service

SA Express acknowledges that its employees 
are its most important asset. To this eff ect, the 
company encourages interaction and sharing 
of company vision, information and goals at all 
levels. The airline also prides itself on its commit-
ment to the creation of a culture of transparency, 
integrity and teamwork that celebrates the 
contributions of its diverse workforce. 

We Fly For You 
SA Express Airways prides itself on aiming 
to off er incomparable service standards. In 
addition to building on our motto to express 
excellence and consistently striving to provide 
the best service, we know that “you” is the most 
important word in our airline. SA Express proudly 
launched its new brand on 2 December 2009 at 
OR Tambo International Airport. The new brand 
is set to ensure that it’s distinctive and positioned 
to build awareness and affi  nity in the domestic 
and regional markets. 

The new proposition “We Fly for You” is set to 
position SA Express as a premier intra-regional 
African brand. The main objective of the re-brand 
is to ensure that SA Express is distinctive yet still 
aligned to the country’s mainline carrier. 

SA Express’s unique positioning as an airline that 
provides a bespoke, personalised travel experi-
ence was the rationale behind the proposition 
“We Fly for You”. The new brand mark is in line 

with the symbol and colours of the national fl ag, 
encouraging national pride. The new brand will 
be applied to all brand touch-points throughout 
the operation as well as the staff  uniform. 

Awards
SA Express has won the AFRAA
Regional Airline of the Year Award at the end 
of 2009, and the Allied and Aviation Business 
Corporate Award. Our airline was also the recipi-
ent of the Annual Airline Reliability Award from 
Bombardier at the end of 2007. Other previous 
awards include the International Star Quality 
Award, which indicates our commitment to 
service excellence, while our prominence as one 
of the top 500 best managed companies is proof 
of our success as a business.

Onboard service 
The airline’s onboard service is unique and off ers 
passengers a variety of meals or snacks. The 
airline pioneered its unique meal-box concept, 
and meal choices are frequently updated and de-
signed using balanced food criteria: appearance, 
taste and nutritional value. Passengers can also 
enjoy a wine and malt service on specifi ed fl ights 
as well as refreshments on all fl ights.

Our customers can expect a safe, comfortable, 
quality air-travel experience, with the added ben-
efi ts of frequency, reliability, on-time departures 
and unmatched value for money. 

Safety fi rst Rigorous adherence to national and 
international standards to ensure safe and comfortable 
air travel.

Service before self Meeting and exceeding 
customer and employee expectations through caring and 
high standards of service excellence. Both internal and 
external communication need to be in line with service 
delivery in total transparency.

Performance-driven Implementation of a well-
defi ned strategy and clearly articulated corporate and 
individual objectives to meet performance targets and 
ensure our growth. 

Self-development Proactive learning and develop-
ment targeted to meet the challenging demands of our 
jobs and holistic individual growth, as well as to promote 
business performance. 

Accountability and integrity Taking ownership 
of both responsibility and follow-through, with a commit-
ment to the highest ethical and professional standards. 

Passion We have a passion for the “SA Express way”. 
Work is delivered with enthusiasm and a desire for excel-
lent performance. Success is rewarded, recognised and 
celebrated in a fun and exciting manner in our everyday 
interaction. 

Vision & values
CORE VALUES
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DEMOCRATIC 
REPUBLIC OF CONGO

ANGOLA

ZAMBIA

MOZAMBIQUE

MALAWI

UNITED REPUBLIC
OF TANZANIA

BURUNDI

NAMIBIA
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SWAZILAND

LESOTHOSOUTH AFRICA
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MAPUTO
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EAST LONDON 

PORT ELIZABETHGEORGECAPE TOWN 
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BAY

WINDHOEK
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KIMBERLEY

SWAKOPMUND

OUDTSHOORN

RUSTENBURG

LUBUMBASHI

ST LUCIA

Route map

Health regulations
Health regulations at certain airports 
require that the aircraft cabin be 
sprayed. The spray is harmless, but if 
you think it might aff ect you, please 
cover your nose and mouth with a 
handkerchief.

Remain seated
As a safety precaution, passengers 
are requested to remain seated with 
seatbelts fastened after the aircraft has 
landed, until the seatbelt sign has been 
switched off  by the captain.

Portable electronic 
equipment
Passengers are requested not to use 
any electronic equipment on board 
the aircraft as it may interfere with its 

avionics system. Heart pacemakers, 
hearing aids, clocks, watches, timers 
and medical equipment approved for 
use in aircraft, however, may be used 
without restrictions.

Cellular telephones
Cellular telephones may be used on 
the ground while passenger doors 
are open. Cellular telephones, smart-
phones or any device with fl ight mode 
must be switched off  as soon as the 
cabin doors are closed and when the 
senior cabin-crew member makes an 
announcement on the public-address 
system. 

Laptop computers
Laptop computers (excluding CD-
Roms), handheld calculators, electric 

shavers and portable personal listening 
devices may not be used on the ground 
during taxi but may be used during 
the fl ight when the seatbelt signs are 
switched off  and with permission from 
the captain.

Should circumstances dictate other-
wise, a public-address announcement 
cancelling this concession will be made 
by a crew member.

Prohibited equipment
Portable printers, laser pointers, video 
equipment, CB/AM/FM/FHF/satellite 
receivers, two-way radios, compact 
disc and mini-disc players, scanners, 
remote-controlled toys and power 
converters are prohibited for use at 
any time.

Safety pamphlet
Read the safety pamphlet in the seat 
pocket in front of you and take note 
of your nearest emergency exit. 
 
Smoking
In accordance with international 
trends, smoking is not permitted on 
board any SA Express or Congo Express 
fl ights. 
 
Seat belts
Please fasten your seat belt whenever 
the seat belt signs are illuminated. For 
your own safety we suggest that you 
keep it fastened throughout the fl ight.

Important
When in doubt, please consult our 
cabin crew.

Safety information

For your comfort 
and security, 
please comply 
with the above 
safety regulations 
at all times while 
on board 

SA Express:
Johannesburg
Bloemfontein
Cape Town 
Durban 
East London 
Gaborone 
George
Hoedspruit
Kimberley
Lubumbashi
Maputo
Port Elizabeth
Richards Bay
Walvis Bay
Windhoek

BLOEMFONTEIN

JOHANNESBURG
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SA EXPRESS

RESERVES THE RIGHT TO CHANGE, SUSPEND OR AMEND THIS PUBLISHED SCHEDULE  WITHOUT PRIOR NOTIFICATION
EVERY EFFORT WILL BE MADE TO OPERATE AS PER THE PLANNED SCHEDULE

FLIGHT SCHEDULE 

JOHANNESBURG - BLOEMFONTEIN BLOEMFONTEIN - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1001 06:10 07:10 01:00 CR2 SA 1016 06:25 07:30 01:05 DH4
SA 1011 07:30 08:30 01:00 CR2 SA 1028 07:40 08:45 01:05 DH4
SA 1003 08:00 09:05 01:05 DH4 SA 1002 07:50 08:50 01:00 CR2
SA 1003 08:00 09:15 01:15 DH3  SA 1010 09:35 10:35 01:00 CR2
SA 1005 09:30 10:30 01:00 CR2 SA 1004 09:45 10:50 01:05 DH4
SA 1021 10:15 11:20 01:05 DH4 SA 1004 09:45 11:00 01:15 DH3       
SA 1019 11:35 12:40 01:05 DH4 SA 1006 11:30 12:30 01:00 CR2
SA 1007 12:25 13:40 01:15 DH3      SA 1022 11:55 13:00 01:05 DH4
SA 1007 12:35 13:50 01:15 DH3  SA 1020 13:20 14:25 01:05 DH4
SA 1017 13:40 14:40 01:00 CR2 SA 1008 14:50 16:05 01:15 DH3
SA 1009 14:40 15:45 01:05 DH4 SA 1018 16:10 17:15 01:05 DH4      
SA 1009 14:55 16:00 01:05 DH4 SA 1012 16:30 17:35 01:05 DH4
SA 1013 16:25 17:40 01:15 DH3 SA 1014 18:10 19:25 01:15 DH3
SA 1025 18:20 19:25 01:05 DH4 SA 1026 19:40 20:45 01:05 CR2

JOHANNESBURG - KIMBERLEY KIMBERLEY - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1101 05:55 07:20 01:25 DH3 SA 1102 07:50 09:15 01:25 DH3
SA 1103 08:50 10:15 01:25 DH3 SA 1104 10:40 12:05 01:25 DH3
SA 1115 12:15 13:30 01:25 DH3 SA 1114 14:30 15:55 01:25 DH3
SA 1113 12:40 14:05 01:25 DH3 SA 1110 15:05 16:30 01:25 DH3
SA 1109 13:10 14:35 01:25 DH3 SA 1116 18:20 19:45 01:25 DH3
SA 1105 15:40 16:45 01:05 CR2 SA 1106 17:20 18:25 01:05 CR2
SA 1107 17:45 19:10 01:25 DH3 SA 1108 19:40 21:05 01:25 DH3

JOHANNESBURG - HOEDSPRUIT HOEDSPRUIT - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1225 10:30 11:45 01:15 DH3 SA 1226 12:15 13:30 01:15 DH3
SA 1221 12:20 13:20 01:00 CR2   SA 1222 14:00 15:15 01:15 DH3      
SA 1221 12:20 13:35 01:15 DH3      SA 1222 14:15 15:15 01:00 CR2   
 
JOHANNESBURG - EAST LONDON EAST LONDON - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1401 07:30 09:00 01:30 CR2 SA 1404 10:50 12:20 01:30 CR2      
SA 1403 08:45 10:15 01:30 CR2      SA 1404 11:25 12:55 01:30 CR2
SA 1403 09:15 10:45 01:30 CR2   SA 1406 14:00 15:30 01:30 CR2      
SA 1407 13:00 14:30 01:30 CR2 SA 1408 15:05 16:35 01:30 CR2      
SA 1409 18:05 19:35 01:30 CR7 SA 1410 20:05 21:30 01:25 CR7
SA 1409 18:05 19:50 01:45 DH4      SA 1410 20:25 22:10 01:45 DH4      

JOHANNESBURG - DURBAN DURBAN - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1445 20:10 21:20 01:10 CR7 SA 1446 21:35 22:45 01:10 CR2
SA 1445 20:10 21:20 01:10 CR2 SA 1446 21:35 22:45 01:10 CR7

SA 1446 19:20 20:30 01:10 CR7

JOHANNESBURG - PORT ELIZABETH PORT ELIZABETH - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1453 07:55 09:30 01:35 CR7 SA 1454 10:20 11:55 01:35 CR7
SA 1457 17:35 19:10 01:35 CR7  SA 1458 19:40 21:15 01:35 CR7

JOHANNESBURG - GEORGE GEORGE - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1501 06:50 08:40 01:50 CR7 SA 1502 09:10 10:50 01:40 CR7
SA 1503 09:15 11:30 02:15 DH4  SA 1504 12:00 14:10 02:10 DH4   
SA 1503 09:15 11:05 01:50 CR7 SA 1504 11:40 13:20 01:40 CR7
SA 1515 11:20 13:10 01:50 CR7 SA 1516 13:50 15:30 01:40 CR7  
SA 1505 12:35 14:25 01:50 CR7 SA 1506 14:55 16:35 01:40 DH4
SA 1507 13:25 15:20 01:55 CR2 SA 1506 16:00 17:50 01:50 CR2
SA 1513 14:30 16:20 01:50 CR7 SA 1514 17:00 18:40 01:40 CR7
SA 1509 15:15 17:05 01:50 CR7 SA 1510 17:45 19:25 01:40 CR7
  
JOHANNESBURG - RICHARDS BAY RICHARDS BAY - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1601 06:05 07:30 01:25 DH3 SA 1616 06:50 08:20 01:30 DH3
SA 1613 07:55 09:20 01:25 DH3  SA 1602 08:00 09:30 01:30 DH3
SA 1613 08:35 10:00 01:25 DH3 SA 1620 09:30 11:00 01:30 DH3
SA 1603 09:55 11:20 01:25 DH3 SA 1614 10:10 11:40 01:30 DH3
SA 1605 13:50 15:15 01:25 DH3  SA 1614 10:40 12:10 01:30 DH3
SA 1607 16:40 18:05 01:25 DH3 SA 1604 11:50 13:20 01:30 DH3
SA 1611 17:20 18:45 01:25 DH3 SA 1606 15:45 17:15 01:30 DH3  
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Domestic fl ights

DURBAN - EAST LONDON EAST LONDON - DURBAN
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1301 06:00 07:25 01:25 DH3 SA 1302 07:50 09:05 01:15 DH3
SA 1309 09:00 10:25 01:25 DH3 SA 1310 11:00 12:15 01:15 DH3
SA 1303 09:35 11:00 01:25 DH3 SA 1304 11:25 12:40 01:15 DH3
SA 1305 13:10 14:35 01:25 DH3 SA 1306 15:05 16:20 01:15 DH3
SA 1307 16:45 18:10 01:25 DH3 SA 1308 18:45 20:00 01:15 DH3

 
DURBAN - PORT ELIZABETH PORT ELIZABETH - DURBAN
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1330 06:00 07:20 01:20 CR2 SA 1343 06:20 07:40 01:20 CR2
SA 1344 08:05 09:25 01:20 CR2 SA 1331 07:55 09:15 01:20 CR2
SA 1334 09:45 11:05 01:20 CR2 SA 1349 08:25 09:45 01:20 CR2
SA 1346 10:15 11:35 01:20 CR2 SA 1333 09:55 11:15 01:20 CR2
SA 1336 12:00 13:20 01:20 CR2      SA 1335 11:15 12:35 01:20 CR2
SA 1338 13:10 14:35 01:25 CR2 SA 1345 11:55 13:15 01:20 CR2
SA 1350 14:00 15:20 01:20 CR2 SA 1337 14:05 15:25 01:20 CR2
SA 1340 17:00 18:20 01:20 CR2 SA 1339 15:10 16:30 01:20 CR2
SA 1342 17:40 19:00 01:20 CR2 SA 1351 15:50 17:10 01:20 CR2
SA 1348 19:50 21:10 01:20 CR2 SA 1347 17:50 19:10 01:20 CR2

 
DURBAN - CAPE TOWN CAPE TOWN - DURBAN
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA  1850 06:10 08:20 02:10 CR2 SA 1853 08:50 10:50 02:00 CR2
SA  1854 11:20 13:25 02:05 CR2 SA 1857 14:00 16:00 02:00 CR2
SA  1858 16:30 18:40 02:10 CR2 SA 1859 19:10 21:10 02:00 CR2
SA  1850 06:10 08:20 02:10 CR7 SA 1853 08:50 10:50 02:00 CR7
SA  1854 11:20 13:25 02:05 CR7 SA 1857 14:00 16:00 02:00 CR7
SA  1858 16:30 18:40 02:10 CR7 SA 1859 19:10 21:10 02:00 CR7
SA  1862 07:30 09:40 02:10 CR7 SA 1863 10:20 12:20 02:00 CR7
SA  1868 13:40 15:45 02:05 CR7 SA 1869 16:20 18:20 02:00 CR7
SA  1864 08:30 10:40 02:10 CR7 SA 1865 11:10 13:10 02:00 CR7

CAPE TOWN - BLOEMFONTEIN BLOEMFONTEIN - CAPE TOWN
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1081 06:00 07:30 01:30 CR2 SA 1082 08:05 09:50 01:45 CR2
SA 1091 08:00 09:30 01:30 CR2 SA 1092 10:15 12:00 01:45 CR2
SA 1073 10:20 11:50 01:30 CR2 SA 1074 12:30 14:15 01:45 CR2
SA 1093 12:00 13:30 01:30 CR2 SA 1094 14:00 15:45 01:45 CR2
SA 1085 16:15 17:45 01:30 CR2 SA 1017 15:10 16:55 01:45 CR2
SA 1095 17:05 18:35 01:30 CR2 SA 1086 18:25 20:10 01:45 CR2
SA 1083 17:30 19:00 01:30 CR2 SA 1096 19:05 20:50 01:45 CR2

CAPE TOWN - EAST LONDON EAST LONDON - CAPE TOWN
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1371 06:00 07:25 01:25 CR2 SA 1372 08:05 09:45 01:40 CR2
SA 1361 08:45 10:10 01:25 CR2      SA 1360 09:35 11:15 01:40 CR2
SA 1365 10:05 11:30 01:25 CR2     SA 1362 10:45 12:25 01:40 CR2       
SA 1365 10:10 11:35 01:25 CR2  SA 1362 10:50 12:30 01:40 CR2       
SA 1377 12:00 13:25 01:25 CR2 SA 1366 12:05 13:45 01:40 CR2
SA 1363 13:00 14:25 01:25 CR2 SA 1378 13:55 15:40 01:45 CR2
SA 1367 14:15 15:40 01:25 CR2 SA 1364 15:00 16:45 01:45 CR2  
SA 1375 17:20 18:50 01:30 CR2      SA 1364 15:05 16:45 01:40 CR2  
SA 1369 18:25 19:50 01:25 CR2 SA 1368 16:10 17:50 01:40 CR2

SA 1376 19:15 21:00 01:45 CR2
SA 1370 20:25 22:05 01:40 CR2

CAPE TOWN - PORT ELIZABETH PORT ELIZABETH - CAPE TOWN
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1801 06:00 07:10 01:10 CR2 SA 1802 07:45 09:05 01:20 CR2
SA 1805 06:30 07:40 01:10 CR2 SA 1806 08:20 09:40 01:20 CR2
SA 1803 07:00 08:10 01:10 CR2 SA 1804 08:50 10:10 01:20 CR2
SA 1807 08:10 09:20 01:10 CR2 SA 1808 10:10 11:30 01:20 CR2
SA 1813 09:35 10:45 01:10 CR2       SA 1814 11:40 13:00 01:20 CR2
SA 1813 09:40 10:50 01:10 CR2  SA 1812 12:10 13:30 01:20 CR2      
SA 1809 12:30 13:40 01:10 CR2 SA 1816 14:15 15:35 01:20 CR2      
SA 1811 13:30 14:40 01:10 CR2 SA 1824 15:10 16:35 01:25 CR2   
SA 1823 14:45 15:55 01:10 CR2 SA 1824 15:15 16:35 01:20 CR2      
SA 1827 16:05 17:15 01:10 CR2 SA 1826 16:40 18:00 01:20 CR2
SA 1829 17:45 19:00 01:15 CR2 SA 1832 18:00 19:20 01:20 CR2
SA 1831 18:30 19:40 01:10 CR2 SA 1834 19:05 20:25 01:20 CR2      

SA 1834 19:10 20:30 01:20 CR2  
SA 1830 19:30 20:55 01:25 CR2

CAPE TOWN - HOEDSPRUIT HOEDSPRUIT - CAPE TOWN
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S

SA 1241 09:30 12:10 02:40 CR2 SA 1242 12:45 15:25 02:40 CR2

CAPE TOWN - KIMBERLEY (FROM 17 OCTOBER) KIMBERLEY  - CAPE TOWN (FROM 17 OCTOBER)
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1151 05:50 07:20 01:30 DH3 SA 1152 07:45 09:30 01:45 DH3
SA 1155 16: 15 17:45 01:30 DH3 SA 1156 14: 00 15:45 01:45 DH3
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SA EXPRESS

RESERVES THE RIGHT TO CHANGE, SUSPEND OR AMEND THIS PUBLISHED SCHEDULE  WITHOUT PRIOR NOTIFICATION
EVERY EFFORT WILL BE MADE TO OPERATE AS PER THE PLANNED SCHEDULE

FLIGHT SCHEDULE Regional fl ights

JOHANNESBURG - WALVIS BAY WALVIS BAY - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1701 11:30 13:45 02:15 CR7   SA 1702 14:15 16:25 02:10 CR7   
SA 1701 11:25 13:40 02:15 CR7 SA 1702 14:30 16:20 02:10 CR7   
SA 1703 13:15 15:25 02:10 CR2 SA 1704 16:00 18:05 02:05 CR2
SA 1703 13:15 15:25 02:10 CR2 SA 1704 16:00 18:05 02:05 CR2

JOHANNESBURG - WINDHOEK WINDHOEK - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1731 06:15 08:15 02:00 CR2 SA 1732 08:55 10:55 02:00 CR7
SA 1735 17:00 19:00 02:00 CR2 SA 1736 19:40 21:40 02:00 CR2

JOHANNESBURG - GABORONE GABORONE - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1761 06:10 07:15 01:05 DH3 SA 1762 07:40 08:45 01:05 DH3  
SA 1771 08:35 09:30 00:55 DH4 SA 1762 07:55 08:45 00:50 CR2      
SA 1763 09:25 10:30 01:05 DH3 SA 1772 10:20 11:15 00:55 DH4
SA 1775 11:35 12:20 00:45 DH4  SA 1764 11:05 12:10 01:05 DH3
SA 1775 11:55 12:50 00:55 DH4  SA 1776 13:15 14:10 00:55 DH4  
SA 1775 12:00 12:55 00:55 DH4   SA 1776 13:30 14:25 00:55 DH4    
SA 1765 14:15 15:20 01:05 DH3 SA 1776 13:35 14:30 00:55 DH4   
SA 1783 15:55 16:50 00:55 DH4  SA 1776 14:05 15:00 00:55 DH4    
SA 1767 17:25 18:30 01:05 DH3 SA 1766 15:45 16:50 01:05 DH3
SA 1769 19:30 20:20 00:50 CR2 SA 1784 17:25 18:20 00:55 DH3   

SA 1768 19:05 20:10 01:05 DH3

JOHANNESBURG - LUBUMBASHI LUBUMBASHI - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1797 08:55 11:15 02:20 CR7  SA 1798 12:15 14:45 02:30 CR2  

CAPE TOWN - WALVIS BAY WALVIS BAY - CAPE TOWN
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1721 10:15 12:25 02:10 CR2   SA 1722 13:10 15:10 02:00 CR2   
SA 1723 13:15 15:25 02:10 CR2  SA 1724 16:00 18:10 02:10 CR2  

CAPE TOWN - WINDHOEK WINDHOEK - CAPE TOWN
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1751 07:50 09:55 02:05 CR2      SA 1752 06:55 09:00 02:05 CR2  
SA 1753 11:00 13:05 02:05 CR2 SA 1752 10:40 12:45 02:05 CR2
SA 1751 15:45 17:50 02:05 CR2  SA 1754 13:50 15:55 02:05 CR2     
SA 1755 16:15 18:20 02:05 CR2      SA 1756 19:45 21:50 02:05 CR2      

CAPE TOWN - MAPUTO MAPUTO - CAPE TOWN
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1785 09:30 11:55 02:25 CR2 SA 1786 12:45 15:20 02:35 CR2

72 NOVEMBER 2011   INDWE

IND23_067-072_SAE.indd   72IND23_067-072_SAE.indd   72 18/10/2011   14:0718/10/2011   14:07



Visit www.flyexpress.aero for domestic flights to Bloemfontein, Port Elizabeth, East London, Nelspruit, Kimberley, Hoedspruit, George, 
Johannesburg, Richards Bay, Cape Town, Durban, and regional flights to Lubumbashi, Gaborone, Windhoek, Walvis Bay and Maputo.   

SA Express is a proud member of the SAA Voyager programme.

You’re particular 
about the small details. 
So are we.
We know you have particular tastes and when it comes to flying, you 
have particular needs, so tell us what they are. We listen – so that we 
can give you the travel experience you want, the way you want it. 

Call SA Express Customer Care between 08h00-16h30 
weekdays on 0861 SAX CARES (0861 729 227), email us on 
saxcares@flyexpress.aero or visit www.flyexpress.aero and 
click on the Customer Care tab. After all, we fly for you.
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L'ADRÉNALINE MONTE 

LORS D'UNE RENCONTRE 

INTIME AVEC DES 

ÉLÉPHANTS.

Le grand 
frisson
Nager avec les requins, surfer sur les dunes… La vague 
du tourisme d’aventure déferle sur l’Afrique du Sud.
ÉCHANGER UN quotidien 
morne et fade contre un monde 
d’excitation et d’aventure est à la 
portée de tous. Entre poussées 
d’adrénaline, action enivrante et 
sentiment — compréhensible — 
d’accomplissement, l’Afrique du 
Sud attire depuis longtemps déjà 
des voyageurs avides de troquer 
l'ordinaire contre des sensations 

fortes. Car ici, c’est sur terre, dans 
(ou sous) l’eau, dans les airs et 
souvent à grande vitesse que les 
accros au grand frisson s’adonnent à 
leurs activités préférées. Indwe vous 
dévoile les meilleures adresses.

 DU CAP À ADDO

Trop occupé pour planifi er votre 
propre circuit, mais tenté par une 

semaine d’action hors des sentiers 
battus ? Embarquez à bord d’un vol 
SA Express destination Le Cap et 
laissez à d’autres l’organisation. Au 
moins un opérateur propose un circuit 
de 7 jours riche en activités à même 
d’affoler votre rythme cardiaque.

Vous pourrez jouer les touristes 
sur les sites habituels. Et surtout 
faire l’expérience par vous-même de 
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la « loi de la gravitation universelle » 
énoncée par Isaac Newton en juillet 
1867 en vous jetant dans le vide des 
216 mètres du Bloukrans Bridge pour 
subir une accélération de 9,80665 
mètres par seconde. Une aventure en 
forme de démonstration newtonienne 
qui, harnais et élastique aidant, ne sera 
pas la dernière, comme pourra vous 
le confi rmer Mohr Keet. Cet habitant 
de George a derrière lui trois sauts, 
le dernier effectué en avril dernier, à 
l'âge de 96 ans. Un record mondial.

Envie d’encore plus de ciel bleu 
sous vos pieds ? Essayez le saut en 
parachute. Diffi cile d’imaginer cadre 
plus idyllique. Et quelle expérience 
unique que celle d’admirer, à plusieurs 
kilomètres d’altitude et à 200 km/h, 
ces montagnes, mers bleues profondes 
et sublimes forêts luxuriantes.

Autre option, radicalement opposée 
et sous-marine celle-là : approcher 
les requins ou les redoutables 
crocodiles du Nil dans une cage 

à Plettenberg Bay et faire le plein 
d’anecdotes à raconter à votre retour. 
Sans oublier promenades à dos 
d’éléphant, rencontre avec un guépard 
ou cavalcades à dos d’autruche.

Selon les tour opérateurs, le coût 
va jusqu'à 5 300 ZAR par personne 
pour 7 jours (certaines activités 
sont en option). Des voyages plus 
courts au départ du Cap, de George 
ou de Port Elizabeth sont aussi 
possibles. Et rien ne vous empêche 
d’organiser votre périple vous-même 
et de goûter aux activités marines ou 
sous-marines et autres sauts dans 
les airs ou en tandem, accompagné 
pour plus de sérénité d’un pilote 
de parapente expérimenté.

Sinon, vous pouvez partir à la 
découverte de joyaux immémoriaux : 
rafting sur les eaux noires des gorges 
de la Storms River ou promenade 
sur la cime des arbres de l'antique 
forêt Tsitsikamma voisine. Une 
balade à cheval sur la plage peut 

s'ajouter à la liste, tout comme une 
initiation au surf de trois heures à 
Jeffrey’s Bay, théâtre chaque année 
du Billabong Pro (425 000 $), mais 
où les vagues sont gratuites.

 MAPUTO

La capitale du Mozambique a bien 
plus à offrir que des balades sur 
la plage et des cocktails au soleil 

couchant. Si le cœur vous en dit, une 
visite dans une réserve animalière 
offrira aux bêtes sauvages l’occasion de 
vous observer tout à loisir. Et qui sait 
si elles ne vous rendront pas la pareille 

ATTENTION AUX DOIGTS, MÊME 

À L'INTÉRIEUR DE LA CAGE, 

LORSQUE VOUS VOUS TROUVEZ 

À PROXIMITÉ D'UN CROCODILE.

APPROCHER 
UN CROCODILE 
DU NIL ET FAIRE 
LE PLEIN 
D’ANECDOTES
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1 Visagie Street, 
Pretoria West
Tel: (012) 357-9000

www.magnistrucks.com

Magnis
Pretoria

MobileMobile  
ServiceService
AvailableAvailable

Delicious Cuisine
Exquisite cocktails

Claremont: 021 683 4040  Tableview: 021 557 7320
Greenpoint: 021 421 1109  Hermanus: 028 323 1178
Bloemfontein: 051 447 1920   Fourways: 011 465 7317 
Stellenbosch: 021 887 3229| Menlyn: 012 348 4527
Durban: 031 303 4383 Zambezi: 012 808 1623
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À GAUCHE : AVENTURE 

TYROLIENNE À GRAHAMSTOWN. 

CI-CONTRE : SANDBOARDING EN 

NAMIBIE. CI-DESSOUS : SAUT DU 

PONT DES BLOUKRANS (À 

GAUCHE) ; RENCONTRE AVEC 

LES REQUINS (À DROITE).

en faisant une de ces apparitions dont 
elles aiment gratifi er les visiteurs ? 
Voilà tout le concept des safaris à pied.

Gageons que vous n’oublierez 
pas ces regards échangés avec par 
exemple des antilopes. Des guides 
expérimentés sont présents si une 
de ces confrontations visuelles vous 
opposait à une espèce toujours 
apte à instiller la peur chez l'homo 
sapiens, hypothèse loin d’être 
impossible. On ne parle pas pour 
rien des « cinq gros gibiers ».

Autres activités près de Maputo, 
visite d'une réserve d'éléphants 
et plongeon dans l’océan avec les 
dauphins, aventure dont on sort 
transformé. Veillez à user des services 
d’un guide ou opérateur réputé et à 
ne pas importuner ces mammifères 
marins. Comme vous, ils apprécient la 
compagnie, mais aussi leur intimité.

 WALVIS BAY

Si vous ressentez le besoin urgent 
de quitter la civilisation, la Namibie 

a ce qu’il vous faut : une randonnée 
à Spitzkoppe. 210 kilomètres de 
désolation toujours plus saisissante 
dans le désert du Namib, d’abord vers 
le nord, avec l’Atlantique à l’ouest, 
puis vers l’est et l’intérieur des terres.

Montagnes de granit majestueuses, 
presque solides, à parcourir en 
randonnée : sur un paysage aride à 
perte de vue, Mère Nature réserve 
au randonneur surprise après 
surprise. La Namibie possède un 
charme particulier, diffi cile à décrire. 
Dans ces grands espaces à la beauté 
hallucinante et au silence parfois 
total, PDG bougon et ado accro à 
son portable prennent subitement 
des proportions plus modestes. 
Ici, pas de couverture réseau. Dans 
la fraîcheur typique de la nuit du 
désert, seuls vous bercent le soir 
venu autour du feu les sons de la 
vie nocturne de Spitzkoppen.

La coupure est totale. Guidée 
ou non, chaque randonnée est une 
aventure. Si l’ascension des parties 

les plus pentues est à réserver aux 
randonneurs chevronnés et bien 
équipés, le novice trouvera là un 
paradis aride et inhabituel.

Mais si c’est de vitesse dont vous 
vous languissez et que vous rêvez de 
voir le sol se rapprocher à toute allure, 
optez pour le saut en parachute en 
tandem autour de Swakopmund sur 
fond de mer et d'étendues désertiques.

Quad, sandboard mais aussi 
équitation, montgolfi ère ou parapente 
sont autant d’autres options. 
« Berceau de l’humanité », l’Afrique 
du Sud est aussi sans surprise 
le berceau de l’aventure. 

SEULS LES 
SONS DE LA VIE 
NOCTURNE 
VOUS BERCENT 
LE SOIR VENU
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COMMENTARY IN 16 LANGUAGES: 7 days a week, with buses 
departing every 15 minutes. Connects all popular attractions. 
Bus stops near hotels in the city, Sea Point and Camps Bay.

TICKETS from the main Ticket Office opposite the Two Oceans 
Aquarium or DISCOUNTED online at www.citysightseeing.co.za.
Tickets can also be purchased on the bus.

TheThe bestbest of Cape Townof Cape Town ... in 2 days
... in 2 days

     Red  City  Tour  via  Table Mountain
          Blue Mini Peninsula Tour via Kirstenbosch Gardens

TTel: +27 21 511 6000
www.citysightseeing.co.za

Redd CCCCCCiiiiitttttyyy ToTToT ur via

R10 Discount
on 1-Day Valid

Ticket on 
receipt
of your 

boarding pass
Cannot be used in conjunction with 

any other discounts on offer. 

City Tour to Table Mountain, Wine Tour, Township Visit and more.

2 KIDS UNDER 18 FREE 
WITH EVERY FULL-PAYING ADULT

ONLY Weekends, Public Holidays and School Holidays until end September 2011. 

         WINTER SPECIAL
2
W

         W       
GREAT 
DEAL!

WE KNOW through 
our worldwide 
experience in in-fl ight 
media that there is no 
better way to reach 
your target than in the 
captive, clutter free 
environment of an 
aeroplane.

 If you put the right 
publication in front 
of them, and include 
the right advertising 
messages you are 
going to stimulate 
business. Fact.

WE FLY FOR YOU
PORT ELIZABETH 
JOHANNESBURG 
BLOEMFONTEIN 
RICHARDS BAY
EAST LONDON 
LUBUMBASHI
HOEDSPRUIT
CAPE TOWN 
WALVIS BAY 
GABORONE 
KIMBERLEY
WINDHOEK
MAPUTO
DURBAN
GEORGE

F O O D  &  D R I N K   B U S I N E S S   L I F E S T ◊ L E   M O T O R I N G   S P O R T  

Putting the SA Fashion 
Industry on the Map

Lesego Malatsi

YOUR COMPLIMENTARY MAGAZINE NOVEMBER 2011
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Pour votre sécurité 
et voler en toute 
tranquillité, il est 
conseillé de respecter 
ces consignes de base.

Grâce à un personnel bien formé 
et au programme de fi délité, nous 
faisons tout pour vous satisfaire.

Santé
Dans certains aéroports, les 
régulations en matière de santé 
publique exigent que la cabine 
de l’avion soit désinfectée par 
pulvérisation. Celle-ci ne comporte 
aucun danger, mais si vous êtes 
susceptible d’être aff ecté par la 
vaporisation, couvrez votre nez et 
votre bouche avec un mouchoir.

Restez assis
Pour leur sécurité, il est demandé 
aux passagers de bien vouloir 
rester assis en gardant leur 
ceinture de sécurité attachée après 
l’atterrissage de l’avion, jusqu’à 

l’extinction du témoin lumineux 
par le commandant de bord.

Équipements 
électroniques 
Les passagers sont priés de 
ne pas utiliser d’équipements 
électroniques à bord de l’appareil 
afi n d’éviter toute interférence 
avec les systèmes de navigation 
de l’avion. Les stimulateurs 
cardiaques, les appareils auditifs, 
les horloges, les montres 
digitales, les minuteries et les 
équipements médicaux agréés 
pour le transport aérien sont 
toutefois autorisés. 

Téléphones portables 
L’utilisation des téléphones 
portables est autorisée lorsque 
l’avion est au sol et que les portes 
de l’appareil sont ouvertes. Mais 
dès la fermeture des portes et à la 
demande du personnel de cabine, 
les téléphones mobiles doivent 
être éteints. 

Ordinateurs portables
Les ordinateurs portables 
(à l’exception des lecteurs de CD-
ROM), les calculettes électroniques, 
les rasoirs électriques et les 
appareils d’écoute portables sont 
prohibés lorsque l’avion roule au 

sol, mais ils sont autorisés pendant 
la totalité du vol dès l’extinction du 
signal de la ceinture de sécurité. 
Dans certaines circonstances 
toutefois, le personnel de bord peut 
suspendre cette autorisation.

Équipements interdits
Les appareils suivants sont interdits 
à bord : imprimantes portables, 
pointeurs laser, magnétoscopes, 
récepteurs satellite CB/AM/FM/
FHF, récepteurs-émetteurs radios, 
lecteurs de disques compact et 
de mini disques, scanners, 
jouets avec télécommande et 
convertisseurs d’énergie.

Notre vision
Congo Express ambitionne de devenir la meilleure 
compagnie aérienne régionale, en off rant un service
de qualité supérieure à nos passagers tout en veillant 
à optimiser nos profi ts.

Un service d’exception
Notre fi erté est de pouvoir off rir un service incompa-
rable. Grâce au niveau élevé de la formation de nos 
équipes de cabine et de notre personnel au sol, nous 
nous engageons à fournir un service d’excellence. 

À bord, nous off rons un concept exclusif de repas, avec 
des menus variés de grande qualité, respectant un 
équilibre alimentaire, sans oublier la présentation, 
le goût et l’apport nutritionnel. Sur certains vols et sans 
supplément de prix, les passagers peuvent aussi savou-
rer un verre de vin ou une boisson de notre service bar.

Priorité à la sécurité 
Adhésion rigoureuse aux standards 
nationaux et internationaux de sécurité 
pour assurer un transport aérien à la 
fois sûr et confortable.

Le service individuel 
Répondre – aller au-delà même – des 
attentes des clients et des employés 
par la mise en place de standards 
élevés de services attentionnés, 
privilégiant l’excellence. Notre 
communication interne et externe 
doit refl éter notre off re de service 
dans une totale transparence. 

Un souci constant de 
performance
Mise en place d’une stratégie bien dé-
fi nie et d’objectifs distincts clairement 
énoncés, en accord avec nos prévisions 

Développement en interne 
Formation proactive et développement 
ciblé sur les exigences et les défi s de 
nos métiers ainsi que sur la progression 

individuelle au sein du groupe. 
Promotion également de la réussite 
comme partie intégrante de notre 
entreprise.

Responsabilité et intégrité 
La pérennité de notre activité 
repose sur la prise de responsabilité 
sociétale à tous les stades, avec un  
engagement sans réserve vis-à-vis des 
standards professionnels et éthiques 
les plus stricts. 

Passion 
Le travail est eff ectué avec 
enthousiasme et le désir d’accomplir 
ses tâches de façon performante, en 
privilégiant l’action. La passion se 
manifeste par un vif intérêt voire un 
sens de l’admiration pour l’esprit de 
la compagnie « Express way ». La 
réussite, un principe central dans la 
gestion de nos rapports professionnels, 
est récompensée, reconnue et glorifi ée 
dans une atmosphère où priment la 
joie et la satisfaction.

Informations relatives à la sécurité 

 L’excellence du service 
NOS VALEURS FONDAMENTALES

For our french speaking travelers
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Loyiso Mbambo
PARTING SHOT BY 

WE ALWAYS knew that it would be a great 

idea if audiences could experience the 

excitement of real South African culture 

while being encouraged to join the 

party. So what we created at AmaZink 

Live in Kayamandi in Stellenbosch is a 

culturally authentic, interactive South 

African musical and dining experience. 

 After we came up with the concept, 

it took a lot of work, but with the help 

of partners Jan Viviers, an attorney 

who lives here in Kayamandi, Leon 

de Wit, a retired actuary who is still 

involved in various businesses and 

has a small wine farm in Stellenbosch 

and Bertus Basson, the well-known 

chef, the dream became reality.

 Luckily we were working with 

some wonderful talent. Our frontline 

performers Ramaine Barreiro Lloyd and 

Richard Hala are supported by an eight-

piece chorus of hand-picked waiters who 

can both serve and sing. This is part of 

the magic that creates the atmosphere. 

 Some of the songs such as Pata 
Pata, The Click Song, Meadowlands 

and Mamma Tembu’s Wedding draw 

the audience in before the evenings 

really hot up with more recent numbers, 

African Dream, Paradise Road, Special 
Star and Diamonds on the Soles of 
Her Shoes. Eventually it leads to an 

all out party where the audience joins 

the cast for one big party with songs 

like Jabulani and Dance Some More.

 The experience fi ts well with the 

African, Malay and Afrikaans dishes 

served. This is where Bertus showed 

his genius by creating an authentic 

local menu for the three-course 

meal we serve with the show. 

 Transport formed part of the 

conceptualisation process, and what 

better way to arrive at the show than 

in a real mini-bus? So we introduced 

a service between Stellenbosch and 

Kayamandi. For many of our guests 

this is the fi rst time they experience 

public transport in the way millions of 

South Africans experience each day. 

 We are lucky - the tourism and travel 

trade are very excited about our initiative 

because it adds another dimension to 

our very unique tourism industry. What 

I like is that this show is purely South 

African, it’s lively, exciting and authentic 

- perfect for locals and tourists alike.
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The fi rst ever entrepreneur to start a township theatre/restaurant 
talks about his groundbreaking enterprise in Stellenbosch
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Promoting Economic
Diversification and Partnerships

2011
23-26 11 2011

CONNECT:
FIND THE BEST TOOLS
FOR YOUR TRADE

DATE: 23RD-26TH NOVEMBER 2011
THEME: Promoting Economic Diversification & Partnerships
LOCATION:  BOTSWANA CONFERENCE & EXHIBITION CENTRE, FAIRGROUNDS
CONTACT: WWW.GLOBALEXPO.CO.BW

BOOK  EARLY TO AVOID DISAPPOINTMENT
Spaces are limited. Don’t miss your chance to showcase your goods and services at the best annual trading platform

   
   

  B
OTSWANA 

B
U

R
E

A

U  O F S TA ND
A

R
D

SBOBS

Certified
Organization

BOS ISO 9001:2008

  +267-3181931
  +267-3170423
  globalexpobotswana@bedia.bw

  www.globalexpo.co.bw
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