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Visit www.flyexpress.aero for domestic flights to Bloemfontein, Port Elizabeth, East London, Nelspruit, Kimberley, Hoedspruit, George, 
Johannesburg, Richards Bay, Cape Town, Durban, and regional flights to Lubumbashi, Gaborone, Windhoek, Walvis Bay and Maputo.   

SA Express is a proud member of the SAA Voyager programme.

You want to be treated 
like an individual, not a 
passenger.
To us you’re not just a passenger with a seat number.  You’re someone 
who is flying with us for a good reason – and whether it’s for business 
or pleasure, we want to give you the travel experience you want, the 
way you want it, so talk to us. 

Call SA Express Customer Care between 08h00-16h30 
weekdays on 0861 SAX CARES (0861 729 227), email us on 
saxcares@flyexpress.aero or visit www.flyexpress.aero and 
click on the Customer Care tab. After all, we fly for you.
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the  national bird of South  Africa

and a symbol of  independence
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[  S K Y V I E W  ]

THERE IS SOMETHING magical about this country of ours on the southern 

tip of Africa. Visitors who come to our shores are enthralled by the 

natural beauty, cultural diversity, urban sprawl and the peculiarly hopeful 

disposition of our people. It is this mosaic of diversity that often has them 

packing up their lives and settling here permanently. I have been told that 

the attraction is akin to love at fi rst sight, instant and undeniable.  

It has been a combination of natural beauty and strategic foresight that has 

forged the growth of the South African tourism industry. The highlight of this 

success was without a doubt the FIFA Soccer World Cup 2010. Now that we have 

achieved this milestone, it is time to look for ways of leveraging our success. 

The annual tourism Indaba, held in Durban, is a signifi cant cog in this tourism 

machinery. The Indaba brings together all role players including national and 

provincial tourism bodies, government, the hospitality industry and international 

stakeholders. We welcome you all, our valuable partners, to the Indaba. 

We are proud to fl y you to South Africa’s top tourist destinations, 

including: Cape Town, Durban, Hoedspruit, Nelspruit, George and even 

jewels that are yet to be discovered like Kimberley and Richards Bay. 

As South Africa’s regional carrier we are always striving to serve all of southern 

Africa’s business and leisure visitors better. We recently completed a customer 

survey and will be implementing some of the fi ndings to continue to deliver safe, 

effi cient and timeous fl ights and services. We are already glad to announce that we 

have overhauled our onboard menu to give you tasty, healthy and fresh meals on 

every fl ight. We hope you will enjoy it and will tell us if we can improve it further.  

It is well known that women are the cornerstone of communities: as 

mothers they nurture and mould future leaders and society in general. So 

let me take this opportunity to wish all mothers a happy Mother’s Day.

Don’t forget to utilize our electronic check-in on www.fl yexpress.aero 

Thank you for your patronage – we will continue to fl y for you

Inati Ntshanga, CEO SA Express

LEVERAGING SUCCESS
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Roxette
Sun City Superbowl, North-West
» 13-15, 17 MAY
Grand West, Cape Town 
» 8, 10, 11 MAY
SWEDISH POP music duo Roxette returns to 

South Africa as part of their latest world tour, 

which kicked off in February together with their 

new album, Charm School. Famous since the 

late 1980s for super hits such as It Must Have 
Been Love, Listen to Your Heart, Joyride and 

Dressed For Success, Roxette continues to thrill 

sell-out crowds. www.computicket.com
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EVENTS
Doll 
Domination
Roxy Revue Bar, 
Grand West Cape 
Town » UNTIL 28 MAY

This Pussycat Dolls 
tribute show tracks 
the popular girl 
group’s journey 
from obscurity to 
fame and fortune, 
and promises hot 
dance moves and 
super music. www.
computicket.com

Change of 
Season
African Relish, 
Prince Albert, Great 
Karoo » 5-7 MAY

Food blogger 
personality 
JamieWhoSA (aka 
Andy Fenner) will be 
sharing some foodie 
secrets at a cooking 
course designed 
to celebrate the 
change of season. 
www.africanrelish.com

Legends in 
the Making 
Concert Tour
Cape Town » 6-7 MAY 

Bloemfontein 
» 14 MAY 

Pretoria » 28 MAY

Polokwane » 4 JUNE 

Featuring premier 
bands Liquid Deep, 
Teargas and HHP, as 
well as rising stars, 
Hansa Pilsener 
Legends in the 
Making promotes 
local music while 
providing a great 
party experience. 
Tickets are free but 
venues secret - you 
have to register on 
www.hansa.co.za 

Maputo 
International 
Music Festival 
Maputo, 
Mozambique 
» 6-15 MAY

This sublime 
festival brings 
together top class 
classical musicians 
to offer concerts, 
masterclasses 
and workshops.
www.maputomusic.com

PRESENTED BY THE SA Brandy 

Foundation, this event showcases 

all the reasons why South African 

brandies are ranked so highly in 

the world. From acclaimed 

champion brandies, new product 

launches and chill-out lounges to 

cutting edge men’s fashion, super 

cars and brandy-enhancing food, 

the festival line-up promises to be 

a crowd pleaser. 

www.brandyfestival.co.za 
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Grand Designs Live
Coca-Cola Dome, 
Johannesburg 
» 20-22 MAY

NO MATTER that you can’t afford it, 

at least you can dream it. The 

Grand Designs Live Home & 

Garden Show has everything a 

home should have. From garden 

and interior ideas, workshops and 

shows to electronic gadgets, DIY 

experts and even some foodie bits, 

this event will have you drooling 

over everything from taps to 

utensils. Don’t miss celebrity pairs, 

each decorating a room inside a 

‘house’ at the show. 

www.granddesignslive.co.za.

Fine Brandy Festival
Sandton Convention 
Centre, Johannesburg 
» 25-17 MAY
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FEATURING Heston Blumenthal, 

the ‘culinary alchemist’, for the 

fi rst time in South Africa this 

year, the Good Food & Wine 

Show brings top international 

and local chefs to Cape Town to 

share their fl airs and fl avours 

with the public. The ultimate 

foodie hangout, this event will 

change your view of food forever. 

www.gourmetsa.com
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[  W H A T ’ S  O N  ]

EVENTS
Scopex
National Military 
History Museum, 
Johannesburg 
» 7 MAY

Learn how to make 
your own telescope 
at the Telescope & 
Astronomy Expo 
or just browse 
along the array 
of telescopes, 
accessories, books, 
AstroPhotos 
and fascinating 
exhibitions. 
www.scopex.co.za

Pecanwood 
Pig and 
Beer Fest
Howick, KwaZulu-
Natal » 14-15 MAY 

A not-to-be-
missed weekend of 
camping, beer, spit 
roasts, live bands, 
bonfi res, gaming 
activities and a 
strongly contested 
and fun dodgeball 
competition. 
Booking for this 
event is essential at 
+27 (0)74 821 1144

Spar Women’s 
Challenge
Kings Beach, Port 
Elizabeth » 7 MAY

Women of all walks 
of life are invited 
to reach for their 
running shoes and 
participate in the 
5km and 10km 
walk and run event, 
which forms part of 
the fi ve-race Spar 
Grand Prix series. 
www.spar.co.za

Gourmet Wine 
Evenings
Vineyard Hotel & 
Spa, Cape Town 
» 13, 27 MAY

Meet the 
winemakers at 
Schalk Burger & 
Sons and Warwick 
& Vilafonté 
respectively while 
enjoying their fi ne 
wines with a fi ve-
course gourmet 
dinner. Booking 
essential at +27 
(0)21 657 4500

Romeo and 
Juliet
Joburg Theatre 
» 27 MAY-19 JUNE

PRESENTED BY the respected 

South African Ballet Theatre 

company and inspired by 

Shakespeare’s most famous 

tragic love story, Romeo and 
Juliet is a full-length, three-act 

ballet which is beautifully set 

against Italian backdrops. 

Accompanied by its fantastic 

in-house simfonia under the 

baton of Tim Roberts, the 

Sergei Prokofi ev composition 

will perfectly compliment the 

choreography of the theater 

company’s leading ballet stars. 

www.saballettheatre.co.za  www.

joburgtheatre.com

Good Food & Wine 
Show 
Cape Town 
International 
Convention Centre 
» 26-29 MAY 
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You’re a garagiste 

winemaker in Robertson. 

What similarities are there 

between wines and coffee? 

Whether it’s a coffee bean 

or grape, the fi nal outcome 

is to a large extent dictated 

by the variety, growing 

conditions and ripening. 

And the fi nishing touches 

happen in the wine cellar or 

through the roasting process.

Who does Strictly 

Coffee supply? 

Our roastery and espresso 

bar roasts coffee beans daily 

and supplies restaurants 

in Cape Town, the Boland 

and Garden Route. 

Customers throughout 

South Africa buy through 

our online coffee club.

IT’S ALL IN THE FINISHING 
TOUCHES. SO SAYS HANNO 
SCHWARTZ, WHO MAKES WINE 
AS A HOBBY AND SELLS SUPER-
STRICTLY COFFEE
WORDS BY KIM MAXWELL

[  F O O D  &  D R I N K  ]

RICH 
TASTES

What’s the story behind 

your garagiste wine label?

Friends and family have 

drunk my unlabelled wine 

for 11 years. The 2010 

vintage will have its fi rst 

label, sold exclusively at 

www.strictlycoffee.co.za.

Does Haas Coffee 

Collective in Cape 

Town sell your coffee 

at R80 per cup? 

Yes. Haas is a new 

roastery and coffee shop. 

I exclusively supply two 

specialty coffees aimed at 

the serious connoisseur 

there. One is Kopi Luwak 

from Sumatra, the world’s 

most expensive coffee. 

I buy beans from coffee 

brokers and bring it into 

South Africa. It sells locally 

for a little shy of R3,000 a 

kilogram or R80 per cup.

What’s so special 

about Kopi Luwak? 

Kopi is the Indonesian term 

for coffee; luwak is a civet. 

The coffee has a complex, 

rounded fl avour, its rarity 

value due to a labour-

intensive process. The Asian 

palm civet in Sumatra eats 

the red coffee berries. The 

whole beans are collected, 

cleaned and sundried after 

travelling through the civet’s 

digestive system, removing 

all traces of bitterness.

Best coffee advice? 

Avoid pre-packed coffee from 

a retail shelf. The freshness 

of coffee is determined by 

when it was roasted, not 

when it was harvested. 

Always buy freshly roasted 

beans and make sure to use 

them within seven days. 

Once roasted and the coffee 

has been exposed to air, the 

fl avour deteriorates fast.

Do you like a particular 

coffee of a specifi c 

origin or a blend? 

I prefer a single origin coffee.

Haas Coff ee Collective, Bo-

kaap +27 (0)21 422 4413

Strictly Coff ee, Robertson 

+27 (0)23) 626 6691
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Nestled in the heart of Kliptown, the hotel offers delectable cuisine, luxurious 
accommodation and soulful jazz with a distinct cultural flavour, intermingled with 
contemporary flair. This gem instills a sense of pride and nostalgia, captured by the eclectic 
collection of jazz and historical memorabilia which form the backdrop of the hotel’s stylish 
interior décor.

To the most experienced and discerned traveler - Kliptown is by far the most authentic and 
unique destination in a township setting, amass with arts, history and culture dating back 
136 years ago.

The Soweto Hotel on Freedom Square…
the hotel of choice for the discerning individual

Come chat to us at Indaba 2011, Durban ICC - Stand C005

To the most experienced traveler...

This 4-star hotel offers:
• 48 x Twin & Deluxe rooms
• 2 x King Presidential Suites
• 1 x Queen Paraplegic Room
• State of the art boardroom  
 facilities (14-seater)
With
• DSTV
• Direct Dial Telephone
• Hair Dryer
• Room service (18 hours)

Experience Soweto in style!

The Soweto Hotel on Freedom Square will be sharing a stand with Abang 
Travel & Trust at Indaba, Durban 2011. They are the first responsible tourism 

operator in South Africa and offer a wide variety of fun and responsible 
tours; from the normal highlights to the more off the beaten track 

opportunities.

Call us on: +27 11 527 7300
Email us: reservations@sowetohotel.co.za

Search: www.sowetohotel.co.za 
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[  F O O D  &  D R I N K  ]

ROBUST AND 
AROMATIC
IS IT STRANGE that people 

who enjoy serious red 

wines are often coffee 

connoisseurs? Not really. 

There are a lot of similarities 

between the way special 

coffee beans and grapes 

are grown, harvested and 

processed to achieve a 

specifi c result. Better 

coffees are often grown at 

higher, cooler altitudes. The 

same applies where quality 

vines are grown on higher 

slopes in selected soils. Rare 

coffees can have a higher 

price due to the challenges 

involved in acquiring the 

beans. Yet what wine and 

coffee-loving connoisseurs 

have in common is that 

they can’t resist trying 

something special.

A.A. Badenhorst Family 

Wines Red 2007 is fi lled with 

black cherries and lavender. 

At R255 it’s tightly knit now 

so hang on to it for a few 

years. It’s a blend dominated 

by Shiraz, plus Mourvèdre, 

Cinsault and Grenache. 

What pushes it into gourmet 

wine territory is meticulous 

sorting of grapes from Adi 

Badenhorst’s Swartland 

farm, foot-stomping by 

mates, and a total production 

of 10,000 bottles. The 

wine label is distinctive 

too, but then Badenhorst 

is an accomplished 

winemaker with an 

unconventional approach.

Simonsig’s The SMV 2009 

(right) is a stylish wine with 

coffee-like nuances. It’s 

a superb blend of Shiraz 

and Mourvèdre with a 

touch of Viognier. Some 

oak fermentation rounds 

out the fl avours. At R85 it’s 

a gorgeously accessible 

drink, the nose reminding 

of espresso, with rich, dark 

chocolate and black berries.

The Ingenuity range is 

Nederburg’s platform for 

wine innovation, using 

“exciting” blends from lesser-

known varietals. From the 

stylishly curved bottle shape 

of Nederburg Ingenuity 2007 

to its blend of less traditional 

cultivars Sangiovese, Barbera 

and Nebbiolo, this full-bodied 

wine fulfi ls winemaker 

Wilhelm Pienaar’s intentions: 

“expression of skilled, 

inventive winemaking” and 

“new pleasures of taste”. 

Carrying a R225 price 

tag means the wine is 

targeting those wine drinkers 

in search of originality 

and craftsmanship. 

Sounds similar to a coffee 

connoisseur to me.
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Enjoy the excitement of the games without leaving your home.

A widescreen monitor will give you a great view of the games. But what about the sound?
Built-in speakers are not able to convey the actual excitement. 
The Yamaha Digital Sound Projectors are a perfect solution. Only one unit, yet they deliver true 
multi-channel sound — and more and more sports broadcasts are multi-channel. Using Yamaha’s 
CINEMA DSP TV Sports programme, YSP makes you feel like you’re right in the stadium! YSP-2200/4100/5100

D i g i t a l  
S o u n d   P r o j e c t o r s

* Images of YSP-5100 used in illustrations

• “Digital Sound Projector” and “ “ are trademarks of 1 Ltd. • CINEMA DSP is a trademark of Yamaha Corporation. • Dolby, Pro Logic, and the double-D symbol are registered trademarks 
of Dolby Laboratories. • “DTS” and “Neo:6” are trademarks of Digital Theater Systems, Inc. • TruBass is a trademark of SRS Labs, Inc.

Imported and distributed by: Balanced Audio - Tel: (011) 259-7800 - Website: www.balancedaudio.co.za
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INDWE  MAY 2011 17

[  A C C E S S O R I E S  ]

WHETHER IT’S HOT WHEELS, HOT WATER OR HOT 
GAMES, INDWE HAS ALREADY CHECKED IT OUT

WISH LIST

Segway X2 
By far one of the most innovative and fun 

transport gadgets to be developed as yet, the 

easy-to-use Segway X2 will give you hours of 

pleasure motoring along the pavements, dodging 

traffi c, or the potholes on the streets of Gauteng. 

Your body is the control and as you lean left, 

right, frontwards or backwards the tilting will 

move you along. This upstanding two-wheeler 

also has little impact on the environment. 

 

Available: www.segway.co.za

Price: R65,000

Bugatti Vera Electric Kettle
So you don’t have a super-hot Bugatti supercar 

purring in your garage, so what? You could, 

however, have the Bugatti Vera Electric Kettle 

boiling in your kitchen. Since 1923, French car 

makers Bugatti have also been creating stylish, 

functional homeware. The Vera is a hot kettle. 

A unique boy toy with 1.75 litre capacity and 

LED display allowing you to programme your 

coffee breaks, and you can also choose just how 

hot you need your water to be. 

Available: www.yuppiechef.co.za 

Price: R3,220 

Nintendo 3DS 
portable Gaming Console

Look ma, no glasses! Computer gaming has 

just become a whole lot more realistic with 

the release of the Nintendo 3DS, a new arrival in 

South Africa, which is the fi rst gaming console 

offering 3D gameplay without 3D specs. The 

stereoscopic top screen is where the 3D magic 

happens, it gives a feeling of space and depth, 

which makes it easier to see the characters. 

Available: all major electronic stores

Price: R2,799
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[  R O O M  R A T E  ]

FOR ELEGANCE GRAND DÉDALE TAKES SOME 
BEATING, SAYS PIERRE DE VILLIERS

GRAND DESIGN 

GETTING TO Grand Dédale 

outside Wellington can 

be a pain in the backside. 

Quite literally. The road 

leading to the fi ve-star 

country house has a 

corrugated stretch and, 

as I look for my fi llings 

on the fl oor, I tell myself 

this place better be worth 

it. It is. And then some.

Hidden away at the 

foot of the Bainskloof 

Pass on the Doolhof Wine 

Estate, the Manor House 

– which dates back to 

the 1700s – is the ideal 

place to unwind. Whether 

lounging on your balcony 

while marvelling at the 

Groenberg, Limietberge 

and Hawekwa mountains 

or taking a dip in the pool, 

Grand Dédale is a cocoon 

of peace and tranquillity.

Key to the laid-back 

atmosphere is the 

attitude of the staff – 

helpful but largely hands 

off. “We want them to 

think of Grand Dédale 

as less of a hotel and 

more of their own home,” 

explains owner Angelo 

Casu. While the house has 

had a modern make-over 

– complete with a slick 

spiral staircase leading 

to a communal loft with a 

fl atscreen TV – it retains 

much of its 18th century 

charm thanks, in no small 

part, to the front stoep. 

It is here where guests 

can enjoy afternoon tea 

and where champagne 

and fantastic suppers are 

served up in the evening. 

As we sip nightcaps 

under a starry sky that’s 

unimpeded by city lights, 

it’s the perfect ending to 

the most relaxing of days.

Grand Dédale Country House

+27 (0) 21 873 4089

www.granddedale.com

IND17_019_Room_Grande.indd   19IND17_019_Room_Grande.indd   19 19/04/2011   09:3419/04/2011   09:34
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[  R O O M  R A T E  ]

NAMBITI HILLS LODGE IS THE IDEAL BASE FOR 
A SAFARI, FINDS PIERRE LE ROUX

THE HILLS ARE ALIVE

SET AMONG rolling plains 

fi lled with wildlife and with 

views of the Drakensberg 

in the distance, the newly 

refurbished Nambiti 

Hills Game Lodge offers 

something truly different.

From the moment we 

arrive it is clear that the 

accommodation rivals 

the best the country has 

to offer. As experiences 

go, enjoying a Sunday 

afternoon bath with a 

glass of champagne 

as you gaze out at the 

bushveld takes some 

beating. The food is 

sumptuous as well 

with the chef dishing 

up lamb shank with 

an Eastern twist and a 

pureed bean mash.

The next morning’s 

game drive delivers an 

array of wildlife. When you 

see blue crane, waterbuck 

and wildebeest peacefully 

co-existing within ten 

meters of each other 

you know you have a 

special place. Then 

there’s a lioness stalking 

a reed buck, only to be 

foiled by the warning 

cries of the alert male.

After spotting some 

giraffe, zebra and cheetah 

we then have to deal with 

a stubborn buffalo male 

who doesn't like the fact 

that we crossed its path.

Back at Nambiti Hills 

we take in the impressive 

surroundings. There are 

ten lodges that share the 

10 000 hectare reserve, 

making Nambiti an 

exceptional alternative 

to reserves closer to 

Johannesburg than the 

Kruger Park. You can 

combine a few nights 

here with a tour of the 

battlefi elds of Rorke’s 

Drift and Spionkop 

or use it as break in a 

journey to Durban.

Add the fact that 

Nambiti Hills is only 

three and a half hours 

drive from Joburg 

and two and a half 

from Durban and it's 

a serious player when 

it comes to affordable 

fi ve-star game lodges. 

+ 27 (0) 31 818 0340

www.nambitihills.com
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[  R O O M  R A T E  ]

THE SUBLIME MANNABAY HOTEL HAS PIET 
VAN NIEKERK REACHING FOR THE CLICHÉS

ROYAL TREATMENT

IF THERE is one cliché 

being used ad nauseam 

by Cape Town’s over-

enthusiastic tourism 

cadets, it’s “in the shadow 

of Table Mountain”. The 

expression is used to 

promote anything from 

hiding Easter eggs on 

Clifton Beach to jazz 

nights on the Cape Flats.

But, on the odd 

occasion one cannot 

fi nd any other phrase 

to describe a specifi c 

place and experience - 

like staying at the new 

MannaBay Fine Boutique 

Hotel. Built in Oranjezicht, 

Table Mountain forms a 

commanding backdrop 

to the MannaBay 

experience; a place to sit 

back and watch the sun 

slip into the Atlantic.

It's not just the 

location that makes the 

hotel so appealing. With 

only seven individually-

decorated bedrooms 

and suites it's extremely 

exclusive. The personal 

touches include a butler 

on call, iPod docking 

stations and free airport 

transfer (all inclusive).

Honeymooners will 

love this place. The Pom 

Pom room has its own 

courtyard garden, private 

entrance and a large 

white marble bathroom 

with a double shower. 

The Versailles Suite, 

with its royal blue walls, 

silver fl eur-de-lis and 

imposing deep cerise 

sofa, is suitably palatial 

even if, from R1,425 per 

room, you won't have to 

be royalty to afford a stay. 

+ 27 21 461 1094

www.mannabay.com
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NO-AMEN GESTURES animatedly with 
her arms speaking in isiXhosa, her 
home language, and with the help of 
a translator tells us how the lives of 
her community have been changed for 
the better in the Eastern Cape since 
the establishment of a tourism lodge 
a few years ago in a remote spot near 
Coff ee Bay. She explains how in the old 
days, any person taken ill in the local 
community would have to be carried 

in their bed to the nearest road some 
distance away, simply because there 
was no access for emergency vehicles. 
It seems bizarre to imagine something 
like this happening in today’s world, 
but it remains a stark reality for many 
rural areas in Southern Africa. 

No-Amen (pictured left) is one of 
the lucky ones. Bulungula Lodge is 
one of six community-based tourism 
businesses selected by Fair Trade In 

DURBAN, HOME TO THE 
INDABA CONFERENCE
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Tourism South Africa (FTTSA) to 
partner in a mentorship programme 
fi nanced by South Africa’s National 
Development Agency (NDA). 

This unique arrangement provides 
a support system for these small 
enterprises trying to break into the 
tourism industry, and all six had the 
opportunity to exhibit for the fi rst time 
at last year’s tourism Indaba, thanks to 
collaboration with SA Tourism. Each 

project has been developed with a 
foundation that embraces responsible 
tourism, a trend increasingly 
important in global destinations. It is 
a business model that considers its 
economic, social and environmental 
impacts on host communities. The 
ideal is that these three principles 
create a truly ethical tourism product.  

The lives of the Nqileni community 
have literally been given a lifeline 

because of Bulungula Lodge. Even 
though this tourism business is small, 
it has made a positive diff erence in a 
variety of ways, primarily because 
of its responsible management 
structure. It has provided an 
alternative career choice to farming 
in an area where water is scarce and 
the land is suff ering from serious 
erosion. Little or no local industry 
exists outside of agriculture, so 

TRADING
PLACES
IS SOUTH AFRICA'S 
ANNUAL TOURISM 

INDABA CONTRIBUTING 
TO A SUSTAINABLE 

FUTURE FOR THE 
REGION?
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employment prospects are slim. 
The establishment of the lodge has 
provided local skills development, 
job creation opportunities and a way 
to conserve cultural heritage. It has 
taught the community important 
lessons for working in harmony 
with the environment and managing 
its limited resources mindfully – 
harvesting rain-water, looking to solar 
energy as a reliable power supply, and 
careful waste management because of 
inadequate infrastructure in the area. 

Managing tourism responsibly 
was originally documented in South 
Africa’s 1996 tourism white paper 
in the early days of its fl edgling 
democracy, but its framework was 
only adopted formally in 2002 
with the signing of the Cape Town 
Declaration. In 2003 South Africa 
became the fi rst country in the 
world to be granted a fair trade 
label for tourism. As a result of this, 
South Africa is seen as a leader in 
the sustainable tourism fi eld, and 
Indaba is an important platform for 
maintaining this prominent position 
for South Africa on the world’s stage. 

The Indaba travel trade show, 
which takes place in Durban this 
month, plays a mediatory role 
enhancing communication between 
Southern African countries, where 
the product base is continually 
growing and tourism needs some 
serious guidance. Working together 
towards the establishment of trans-
frontier conservation areas is an 
example of benefi cial co-operation. 

Global governments have 
recognised the power of tourism to 
contribute meaningfully to economic 
development. It has the potential to 
create jobs and earn much needed 
income for the GDP. But it can also be 
irresponsible if left unchecked and 
badly managed. This is an important 
wake up call, particularly for South 
Africa with its spectacular landscapes 
and breathtaking wildlife. There 
is growing awareness that tourism 
can only survive if responsible 
management structures are in place. 
This message has started to trickle 
through to the Indaba platform. As the 
country’s largest tourism exhibition, 
the event has done its best over the 

last two years to set a good example by 
promoting sustainability issues and 
striving to reduce its carbon footprint.

Indaba is owned by South African 
Tourism, and attracts over 13,000 
visitors to Durban, consisting of 
product owners, international buyers 
and media. It has won numerous 
accolades as the best tourism related 
event in the region and as such it 
plays a pivotal role in showcasing 

the best of the region and securing 
global market share from an 
increasingly competitive arena.  

Last year the event’s focus was quite 
naturally on the World Cup, and the 
press turned out in quantity to see if 
there were any weak links to be found 
in the World Cup campaign. One 

SA WAS THE 
FIRST COUNTRY 
WITH A FAIR 
TRADE TOURISM 
LABEL 

PROTECTING SOUTH 
AFRICA'S NATURAL 
BEAUTY; HOLE IN THE 
WALL ON THE WILD COAST
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month before the big event kicked off , 
Indaba provided an ideal platform for 
South Africa to impress international 
decision makers and highlight the 
country’s stable leadership. President 
Jacob Zuma, tourism Minister 
Marthinus van Schalkwyk and head 
of the local organizing committee, 
Danny Jordaan presented a united 
front, in case the suitability of the host 
nation was questioned. In the end 
the World Cup ran seamlessly, and 
surprised detractors. South Africa 
was catapulted onto the world stage, 
media reports were positive and SA's 
international image much improved.

It is as a catalyst for tourism 
development in the region that Indaba 
can perhaps deliver a lasting legacy. 
The National Department of Tourism 
has just announced its new tourism 
strategy and aims to see South Africa 
in the top 20 tourism destinations 
of the world by 2020. At Indaba 
2011 the NDT is to publicise new 
minimum standards for responsible 
tourism, a framework that will 
provide businesses with guidelines 
for ethical business and show the 
world that the country is serious 
about protecting its biodiversity. 

For the fi rst time, Indaba and 
the City of Cape Town together 
with other tourism associations 
around SA is hosting a workshop on 
responsible development in cities, 
to engage with and encourage more 
provincial governments to drive 
ethical operations in tourism. The 
Western Cape admittedly has a head 
start. In 2009 Cape Town won the 
World Responsible Tourism Award 
for best city and has for some time 
been committed and focused on 
creating a sustainable future.

There is another event being held 
in Durban later this year that will be 
a prominent focus at Indaba 2011. 
All eyes will be on South Africa once 
again in December when it plays 
host to 35,000 people including 
international heads of state and 
delegates for the world climate change 

ABOVE: MARTHINUS 
VAN SCHALKWYK 
BELOW: DANNY 
JORDAAN
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INDABA’S FOOTPRINT 

 Held from 6 to 11 May at Durban’s 
Albert Luthuli Convention Centre in 
Durban, the Indaba travel and trade 
show spans 27 000 square meters, 
and features 13,000 visitors, 1,300 
exhibitors, 170 international hosted 
buyers and hundreds of local and 
international media representatives.

This year’s Indaba theme - Playing 
Globally, Winning Locally - will 
pay tribute to the vital role played 
by the South African tourism 
industry to achieve a 15% growth 
in bringing 8 million tourists to 
South Africa during last year.  

Ms Thandiwe January-McLean, Chief 
Executive Offi cer of South African 
Tourism has described Indaba as 
“the highlight  of the South African 
Tourism calendar”. It is for this reason 
that Indwe celebrates Indaba’s 
role in empowering community-
based tourism and in this way play 
a leading role in reducing Africa’s 
carbon footprint and contributing to 
a sustainable future for our region. 

 South Africa has already committed 
itself to reduce its greenhouse gas 
emissions by 34% by 2020. But how 
can Indaba and tourism contribute 
to this goal? Tourism is dependant 
on natural and human assets for the 
promotion of the tourism product. It 
is imperative to maintain a healthy 
industry by forging global partnerships 
for the positive development of the 
the environment and our people. 

 While most consumers will not 
ask for more sustainable tourism 
options, but rather expect the tourism 
provider to adhere to it, exhibitors and 
visitors to Indaba should be acutely 
aware of the importance of working 
in harmony with the environment to 
managing its limited resources. 
Visit www.indaba-southafrica.co.za

talks – COP 17. Hopes are high that 
the country can once again work it’s 
special magic and deliver the goods. It 
is imperative that the talks conclude 
with a unifi ed agreement on climate 
change policy that has for so long 
eluded previous meetings. Experts 
tell us that time is running out, and it 
will be Africa and other developing 
countries that will be impacted the 
most by changing climates, so there 
is a natural motivation within South 
Africa and a dynamic approach is 
needed to tackle the problem.  

Gone are the days when Indaba 
was purely a practical platform to 
discuss the tourist experiences dreams 
are made of, nowadays it’s not just 
about meeting people and creating 
opportunities, it’s a strategically 
important meeting of minds. 

IND17_024-028_Indaba2.indd   28IND17_024-028_Indaba2.indd   28 18/04/2011   16:4918/04/2011   16:49



No.68180 Mascom.indd   1No.68180 Mascom.indd   1 21/04/2011   09:2221/04/2011   09:22



30 MAY 2011   INDWE30 MAY 2011   INDWE

IND17_030-032_Business.indd   30IND17_030-032_Business.indd   30 18/04/2011   16:5018/04/2011   16:50



INDWE  MAY 2011 31

TOURIST ARRIVAL FIGURES LAST YEAR TELL A POSITIVE STORY, 
THANKS IN LARGE TO THE SUCCESS OF THE FIFA WORLD CUP. 
BUT SCRATCH THE SURFACE AND IT IS CLEAR THAT THE PROFILE 
OF SOUTH AFRICA’S TOURISTS IS CHANGING, OPENING UP NEW 
BUSINESS OPPORTUNITIES, WRITES MAIKE CURRIE
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Tourist arrivals to South Africa 
increased to more than eight million 
in 2010, according to the latest 
fi gures released by tourism minister 
Marthinus van Schalkwyk. The 
fi gure for 2010 is up to 8,073,552, 
compared with 7,011,865 in 2009.

Predictably the stellar growth 
in numbers, at a time when the 
global economy suff ered a deep 
and prolonged recession, can 
be put down to a boost from the 
country’s successful hosting of 
the FIFA World Cup 2010. 

But, while South Africa recorded 
a peak in tourist arrivals in June and 
July 2010, traditionally the country’s 
low season, the growth in the market 
was not driven only by the World 
Cup as the fi gures show tourist 
arrivals in 2010 exceeded that of 2009 
across all 12 months of the year.

“From the results of our survey 
on arrivals during the World 

Cup, we know that more than 
309,000 tourists arrived in South 
Africa for the primary purpose of 
the World Cup. The World Cup 
arrivals therefore represent about 
4% of the total arrivals for 2010,” 
said Minister van Schalkwyk. 

Changing faces
While the UK, USA, Germany, the 
Netherlands and France remain the 
top fi ve source markets, an interesting 
trend was the pickup in arrivals from 
America, which grew the fastest 
followed by Asia and Australasia. 

International tourist arrivals have 
ballooned from about 528 million in 
1995 to 935 million by 2010, meaning 
it has almost doubled in just 15 years. 
It is expected to almost double again 
to reach nearly 1.6 billion by 2020 – a 
key foal of the tourism department.   

Even more notable from the fi gures 
released were the countries where 

“considerable tourism” growth to 
South Africa was recorded. These 
include three of the four BRIC 
countries, namely emerging market 
stalwarts – India, China and Brazil.  

Minister van Schalkwyk labelled 
this trend as a “new opportunity.” “In 
1980, emerging economies contributed 
less than 30% of international tourist 
arrivals, compared to the more than 
70% from advanced economies. By 
last year, this gap is forecasted to have 
shrunk to such an extent that about 
half of international arrivals are from 
advanced markets and the other half 
from emerging markets,” he said.  

The developing world’s share of 
global gross domestic profi t (GDP) has 
increased from 33.7% in 1980 to 43.4% 
in 2010, and all indications are that 
the share of discretionary spending 
and consumption in these 
markets will grow dramatically 
over the next decade. 

TOURISM
THE CHANGING FACE OF 
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Minister van Schalkwyk added: 
“Looking at the global picture, it 
is impossible not to note a shift 
eastwards, and to our continent. The 
mature markets in Europe and the 

United States remain large in absolute 
terms, but their future growth will 
be signifi cantly outstripped by 
that of the markets in Asia, Latin 
America and on our own continent.”

Visitors from the rest of Africa to 
South Africa is a category of visitors 
increasing at an equally noteworthy 
pace. According to van Schalkwyk the 
priority is to protect South Africa’s 
existing market share in traditional 

LONG-TERM 
GROWTH LIES IN 
DEVELOPING 
ADDITIONAL 
MARKETS 

South Africans travelled in 2010, 
increases in spending and regularity 
of travel show that South Africans 
are embracing a culture of travel,” 
said. Minister van Schalkwyk.

In terms of source markets of 
domestic travellers, the leading 
provinces remain Gauteng (32%), 
and KwaZulu-Natal (24%). They 
are followed by the Western 
Cape (11%), Eastern Cape (10%), 
Limpopo (9%), North West (6%), 
Mpumalanga (3%), the Free State 
(3%) and the Northern Cape (1%).

In terms of the number of annual 
trips to each province, KwaZulu-
Natal and Gauteng are also in the 
lead. A total of 28% of all trips were 
undertaken to KwaZulu-Natal, 21% 
to Gauteng, 14% to the Eastern Cape, 
10% to Limpopo, 9% to the Western 
Cape, 8% to the North West, 6% to 
Mpumalanga, 4% to the Free State 
and 1% to the Northern Cape.

Shopping, social engagements, the 
beach, natural attractions and nightlife 
are the most common activities 
and attractions for travellers. 

CONFIDENCE IN 
CONFERENCES

 A big benefactor of the 2010 FIFA 
World Cup has been the conferencing 
industry. After the World Cup a total of 
37 association conferences have been 
secured by the Cape Town International 
Convention Centre (CTICC) for the 
future. Together these conferences will 
contribute an estimated R719 million 
to the economy of the Western Cape.
The International Convention 
Centre Durban (ICC) is one of 
the most advanced conference 
facilities in the world. 
In November 2008, Port Elizabeth 
set in motion a process to develop an 
International Convention Centre (ICC) 
to stimulate the city’s economy.  

markets while recognising that the 
long-term growth opportunities lie 
in developing additional markets. 

Don’t forget the locals
With the launch of a new 

domestic tourism campaign by 
the tourism department – the new 
Sho’t Left campaign – it is worth 
noting that domestic tourism has 
historically been, and remains, 
the largest contributor to tourist 
volume in South Africa. In 2010 
79% of all volume in 2010 was 
derived from domestic tourists. 

Despite the dire economic climate 
following the global fi nancial crisis, 
there were no signifi cant decreases in 
any fi gures compared to 2009, while 
in some instances, such as the length 
of trips taken, positive growth in the 
domestic sector was witnessed. 

For the fi rst time in many years 
domestic tourism is enjoying 
an increase in key areas such as 
frequency, overall spend and the 
length of stay. “While marginally less 
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ADVERTORIAL

Conference Cool
Situated a stone’s throw away from where Indaba is taking 
place, The Docklands hotel is the place to stay this month

With its gorgeous design and amazing 

views over the Indian Ocean, there 

can simply be no better place to 

stay while attending Indaba than 

Signature Life’s Docklands Hotel 

on the Durban Waterfront.

A hotel that is, at once, slick and 

trendy but also very inviting, Docklands 

has an energy that will win over even 

the most jaded of traveler. The hotel’s 

WODKA restaurant is one of the sexiest 

culinary editions to Durban while the 

bedrooms have been designed to 

cater for the business traveler, with 

all the required technology on site. 

Bathrooms have expansive 

showers with large shower heads, 

while there are no less than 13 TV 

channels in every bedroom.

Once you head out into the city 

the beach is minutes away, where 

every imaginable water and beach sport 

is accessible. There are also numerous 

fi ne restaurants at the nearby uShaka 

Marine World where a hotel shuttle 

bus is available for transportation.

Ideally located, whether you are 

enjoying Indaba or exploring what 

the city has to offer, the Docklands 

hotel will ensure that your time in 

Durban is simply unforgettable.

+ 27 31 332 8190

www.signaturelifehotels.com

TEL  (011) 705-3201
FAX  (011) 705-3203
WEB  www.balloon.co.za
EMAIL indwe@balloon.co.za
BEE Compliant - 100% PRL

Bill Harrop’s “Original”
Balloon Safaris

Sunrise flights depart from Harrop's new, traditionally exquisite
and beautifully appointed  Clubhouse Pavilion and Restaurant.
More space, more individual attention, more capacity and more
exclusive service.

Where dreams become truly cherished memories.
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DURBAN’S International 

Convention Centre is key to the 

success of Indaba. As one of 

the most advanced conference 

facilities in the world, its 

fl exibility and versatility 

earned it the title of the World 

Travel Award’s Best African 

Conference Venue for fi ve years 

in a row. The International 

Association of Congress 

Centres (AIPC) ranked the 

Durban ICC as one of the top 10 

conference centres in the world.

 The ever-expanding Indaba 

kept the ICC arguably one step 

ahead of other conference 

venues in southern Africa. 

 Construction began in 

February 1994. Small business 

and disadvantaged individuals 

benefi ted from the way in which 

contracts were split into more 

than 100 separate tenders. The 

baobab trees planted outside 

the centre were brought in 

from Louis Trichardt in the 

Northern Province and are the 

most southern living baobabs 

in Africa. They symbolise the 

strength that lies in cultural 

groups in the province while 

the human rights walls outside 

the old prison commemorate 

those who died in Sharpeville 

(1960) and Langa (1985).

 Conveniently, the ICC Durban 

and ICC Durban Exhibition 

Centre are clearly marked on 

brown signposts throughout the 

main routes into central Durban.

www.icc.co.za

THE HOME OF INDABA 
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ABOVE: STAN FIELD, 
ARCHITECT OF HOPE

RIGHT: THE UBUNTU CENTRE

IT WAS ARCHITECT Stan Field’s fi rst visit to the dusty 
corner in Qeqe Street, Zwide, on the outskirts of Port 
Elizabeth - known by locals as iBhayi. Field had been given 
a challenging brief to design The Ubuntu Centre: a state-of-
the-art, environmentally friendly community centre that 
wouldn’t stick out like a sore thumb – in the middle of a 
township where the unemployment sits at 80 per cent and 
almost one third of the city’s inhabitants are HIV positive.

Port Elizabeth-born Field recognised the area as a typical 
grid-system development fi lled with government-issue 
“51/9” houses (the offi  cial name given to earlier government 
houses) and sadly noted the dichotomy that existed 
between the colourless squared-off  surroundings and the 
vibrant people who called this place home. 

Field’s fi rst task was to talk to the people that the Ubuntu 
Centre would serve. His mission: to discover their needs 
and dreams and design a building with function and 
form that would speak to the soul of the people who used 
it. He spent hours sitting and watching the comings and 
goings of the people of Zwide and the footprints they left 
behind as they moved across the township. In his  mind, 
these pathways became “roots through the building” and 
Field realised that the building needed to be many things. 

“I see it as a place that will uplift human spirit; a place of 
communication; of interchange; of expressing a most vital 
and beautiful culture. It will become a meeting place, a 
place of hope, guidance, health and opportunity.” 

In addition to the needs of the people, Field had to think 
of the environment, as it was vital that the building be 
self-suffi  cient and harness the potential of passive heating 
and cooling. The design would need to be high-tech and 
innovative. Over three years, Field would fl y out from the 
US to visit the site and monitor its progress. Great slabs 
of concrete grew out of the earth at crazy angles – there 
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BY CREATING AN INSPIRATIONAL 
COMMUNITY CENTRE AMID 
COLOURLESS SURROUNDINGS, 
STAN FIELD HAS BREATHED
NEW LIFE INTO AN
IBHAYI TOWNSHIP
WORDS BY MARGI NEWTON
PHOTOGRAPHY BY CARLIE NORVAL
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FROM TOP LEFT CLOCKWISE:  
A ROOFTOP VEGETABLE 

GARDEN; POLE BEAMS IN 
LADDER FORMATION; STEEL 
NETTING ALLOWING IN THE 

VIBRANCE FROM 
THE STREETS AND STAIRS 

LEADING TO THE 1ST FLOOR

IT WILL 
BECOME, 
A PLACE 
OF HOPE, 
GUIDANCE,
OPPORTUNITY
AND HEALTH

were no 90˚ vertical lines to be seen. As the construction 
continued, the concept of “ubuntu” started emerging 
with concrete walls leaning against each other, not so 
much for support, but for strength and encouragement. 
The crisscrossing red stone fl oors, aptly named Bushveld 
Sunset, “remembered”  the dusty footpaths under the 
building. To achieve maximum lighting and heating, huge 
sheets of glass illuminate the north-facing facade of the 
building. Horizontally placed split-pole beams temper 
the glass in ladder formations. “These ladders teach our 
children that in life we have to start at the bottom, but there 
are always opportunities to reach the top,” says Qondakele 
Sompondo, who is part of Ubuntu’s management team.

In keeping with the centre’s green design, natural and 
local materials have been used. Solar panels harness the 
sun’s energy and the concrete walls and roof absorb heat in 
the day and release it at night. Water irrigates the rooftop 
garden, which provides insulation for the building. 

As Field paid his last working visit to the site he walked 
around surveying the progress of the construction. He 

WHAT 
PURPOSE 
DOES THE 
UBUNTU 
CENTRE 
SERVE?

 One of the most 
exciting aspects of 
the Ubuntu Centre 
is that it has the 
only Paediatric 
HIV Clinic in the 
country. This 
clinic has family 
and child-friendly 
counselling 
rooms, an HIV 
management and 
support facility, and 
offers prevention 
services for 
expecting mothers. 

 In addition to the 
clinic the centre 
has an education 
wing with group 
study areas, a 
psychosocial 
counselling facility, 
laptop stations, 
and an audio-visual 
screening room.

 The community 
theatre has space 
for 250 people 
and in addition to 
holding theatre 
productions it has 
facilities that will 
be used to host 
holiday camps 
for vulnerable 
children during the 
school holidays.

 The Ubuntu 
Centre will serve 
3,500 clients with 
holistic support 
services for 
themselves and 
their families. A 
groundbreaking 
after-school 
programme 
will assist 250 
students while 
Ubuntu’s organic 
gardens provide 
2,000 children 
with a daily meal. 
HIV counselling 
and testing reach 
6,000 community 
members.
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passed a young woman, with a bucket 
and a mop in her hands, singing quietly to 
herself. The aff able architect politely asked 
if she’d do him the huge honour of singing 
for him – in the new theatre. She willingly 
obliged. Setting down her bucket and mop, 
she clasped her hands and started singing 
N’kosi Sikelel’ iAfrika at the top of her 
voice. As she sang the national anthem, 
workers from all corners of the building 
downed tools and joined in the singing. 
Field was overwhelmed with emotion. 
When the last refrains drifted off  across the 

township, he asked the young singer, “So, 
do you think the acoustics are ok, then?” 
He received thunderous applause and loud 
cheers from all members of the impromptu 
choir in reply. The acoustics were more than 
ok – they were inspiring.

Field walked around the new building 
with renowned musician Hugh Masekela 
before he performed at the opening 
ceremony on 16 September 2010.“It’s as 
though it’s always been here,” Masekela 
commented. It was the greatest accolade the 
architect could have received. 

LEFT: THE OPENING 
CEREMONY
HERE: HUGH 
MASEKELA DROPS BY 
TO OPEN THE 
IMPOSING STRUCTURE

WHERE IT ALL 
BEGAN

 In 1998, 21-year-old 
American student, Jacob 
Lief, was introduced to 
local school teacher Banks 
Gwaxula in Jeya Jazz Tavern 
in Zwide. The men got 
chatting and realised they 
both believed in the power 
of education. Banks invited 
Lief to spend time teaching 
in the local schools and to 
live in his house. Lief didn’t 
hesitate and ended up 
staying with the Gwazula 
family for three months.

The men founded 
the Ubuntu Education 
Fund which reaches 
40,000 people with its 
educational, clinical and 
healthcare programmes. 
The organisation outgrew 
its offi ces which served 
as meeting rooms, 
counselling units and 
workspace. Lief knew that 
they needed much more 
space, and that’s where the 
Ubuntu dream started.
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Also known as the city that sparkles with its origins dating back to the great 

diamond rush of the 19th century, the Big Hole, the largest man made hole 

in the world. Other truly unique experiences to be had are the infamous 

pink lesser flamingoes at the Kamphers dam 1km outside Kimberley. For 

the adrenalin fueled, there are various activities to get your fix, such as 

absailing, river rafting, and for those who prefer dry land, the World’s Richest 

skateboarding tournament, the Maloof Cup, to be held in September 2011.

Can’t wait!

Skateboarding 
For Hope
Kimberley will be the 
“skateboarding” place to be 
from 30 Sept - 02 Oct 2011
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PERHAPS THE 
WORLD’S MOST 
PERFECT BEACH, 
WAITING FOR YOU 
OFF IBO ISLAND
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FOLLOWING IN THE FOOTSTEPS OF ARAB TRADERS, 
A SEA KAYAKING ADVENTURE EXPLORES 

MOZAMBIQUE'S CALM, TURQUOISE WATERS 
SURROUNDING IBO ISLAND 

WORDS AND PHOTOGRAPHY BY RICHARD HOLMES

&

THE MUEZZIN is calling in the last days 
of Ramadan. His summons to prayer 
wafts across Ibo Island, echoing down 
faded streets lined with crumbling 
ruins. Trees grow through doorways 
and roots inhabit rooms once home to 
Portuguese traders. 

Time on Ibo, adrift in the Quirimbas 
Archipelago in far northern 
Mozambique, seems to have stopped 
somewhere in the 1970s; in the early 
days of independence when foreigners 
fl ed, or were forced, from the country. 
Pack up and go in 24 hours, they 
were told, leaving behind their lives 
and livelihoods. 

“Allah hu akbar!” The muezzin’s 
call jolts me back to the present. The 
hurried evictions of the 1970s are a 
distant memory now; one of many 
stitches in the turbulent tapestry of 
Ibo’s history. The island’s mosques 
are a reminder of the days when 
Arab merchants controlled these 
waters. They arrived with Islam 
and ambergris, sailing home on the 

trade winds with gold, ivory and – 
occasionally – slaves. 

The Portuguese were here too. 
Forcing the Arabs from the island, 
they entrenched their position with 
the Fort of São João Batista. The 
cannons are long silent, but the thick 
white-washed walls of the star-shaped 
fortifi cation still guard one of the 
island’s treasures. 

Ibo is famous for its silversmiths, a 
craft said to date back over 800 years 
to the fi rst Muslim traders. On the cool 
fl agstones of the fort a dozen jewellers 
patiently fashion molten silver into 
delicate bands, while in the old kitchen 
a wizened artisan uses a makeshift 
bellows to heat the small furnace, 
melting raw silver. 

The fi ne fi ligree jewellery was 
originally made from colonial-era 
Portuguese coins, melted down and 
refashioned into the delicate bracelets, 
rings and necklaces. Today, the silver 
is fl own in from South Africa; a touch 
less romantic, perhaps, but the quality 

of work is still outstanding. 
This taste of living history is 

what draws most visitors to Ibo. 
It’s an island that steers clear of the 
stereotypical beach holiday of sun, 
sea and sand. You’ll fi nd those here, 
certainly, but also a peek into the 
island’s rich history and daily life in 
the Quirimbas. 

Ibo Island Lodge’s 14 en-suite 
bedrooms, housed in the old 
governor’s residence with its thick 
walls of coral bricks, are exquisite. 
Restored to their former glory they’re 
fi lled with rustic wooden furniture 
either imported from India, as the 
Portuguese would have done, or 
handcrafted on the island. Cool screed 
fl oors spill out onto private terraces 
with views of the dense mangrove 
forests. Dhows are moored safely on 
the mud fl ats, waiting patiently for the 
tide to return. However, I’ll be leaving 
all of this behind. 

It was nice while it lasted, but our 
small group of travellers wasn’t here 

PADDLES 

PALM TREES
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water. The rhythmic rise and fall of 
our paddles the only sound to break 
the conversation that ebbs and fl ows 
with the swell. Open crossings are a 
watery meditation where your mind 
wanders easily as your shoulders fi nd 
their stride. 

A tender boat shadows in case any 
paddlers tire, but with a following 
breeze it’s easy enough to rest when 
we like, pushed onwards – like the 
Arab traders before us – by the soft 
trade winds. 

Our support dhow has already 
set sail, plodding its way north piled 
high with our dome tents and camp 
crew. While you may work up a sweat 
paddling from A to B, that’s about the 
only hard work you’ll have to do on 

this trip. The dhow crew sail ahead, set 
up camp, prepare meals and provide a 
welcome bucket shower at the end of 
each day. 

As our keels scrape the sand at 
Ulumbwa, situated at the mouth of a 
mangrove-fringed river, we leave the 
crew to set up camp and wander off  to 
explore the local village. 

It’s a simple place, where chickens 
and goats scratch in the sand beneath 
the boughs of majestic Common Star 
Chestnuts. Always following us is a 
gaggle of local kids, “mzungu” the only 
word I can pick out of their cheerful 
chatter of local Kimwani. 

Palm trees whisper sweet nothings 
at the water’s edge, where fi shermen 
check their bait before a night at sea. 
They grin enthusiastically as they 
show off  their tiny dug-out canoes; 
“Bom peixe! Bom peixe!” I wish them 

PALM TREES 
WHISPER 
SWEET 
NOTHINGS AT 
THE WATER'S 
EDGE

CAMPING IS 
RUSTIC, BUT 
COMFORTABLE, 
WITH DOME 
TENTS AND 
BUCKET 
SHOWERS

to savour languid days at the lodge. 
We had following seas and fi breglass 
kayaks in our future. Dome tents and 
deserted islands. Starlit nights and 
coral reefs. 

For travellers who can’t bear to 
sit still on holiday the new kayak 
adventure on off er at Ibo Island Lodge 
is ideal. You spend a few days on 
Ibo shaking off  the city malaise and 
enjoying the lodge’s home comforts, 
before setting off  on a journey towards 
the blue horizon. 

We’re up early to catch the tide; our 
sleek sea kayaks are lined up on a 
nearby sand spit. Guests at the lodge 
use this idyllic beach – only exposed 
at low tide – for lazy days under sun 
umbrellas, but we stand on it staring 
wistfully across the waters, our 
destination somewhere out there 
in the haze. 

“We sometimes have to change 
where we paddle depending on the 
weather,” explains Harris Mupedzi, 
the head guide from Ibo Island Lodge 
who’ll be leading us north. “But the 
weather is perfect for us today, a nice 
gentle wind from the south, so we’ll 
head for Ulumbwa.” 

That would be the village of 
Ulumbwa over on the mainland, some 
eight kilometres away. With the wind 
behind us it’s a fairly easy paddle that 
shouldn’t take more than four hours. 
The tropical sun is already warming 
up the day though, so we take to the 
kayaks. A few swift strokes and the 
crystal waters off  the sandbank drop 
away into the deep. Below us lie 50 
metres of ocean, a deep channel where 
whales and dolphins can often be seen. 

Some distant splashes catch my 
eye, but otherwise we are alone on the 
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NEED TO KNOW

 For more information on Ibo Island Lodge and the kayak adventures, visit www.kayakquirimbas.com or call +27 (0)21 702 0285.
 South African passport-holders do not require a visa for Mozambique.
 Northern Mozambique is a malarial-area. Consult your doctor three weeks before travel for appropriate prophylactics. 

good fi shing and wander off  back 
towards our beach camp. 

The camp, though rustic, leaves little 
to be desired. Dome tents with camp-
cots provide a comfortable night’s 
sleep, with a bowl of steaming hot 
water greeting us each dawn. A large 
gazebo shades our dinner table, while 
the canvas screen around the bucket 
shower leaves a head-sized gap just big 
enough for ablutions with a view. 

We have beautiful vistas aplenty 
on the next day’s paddle across to 
Mogundula. Except we’re all feeling a 
little lazy, so we take advantage of the 
dhow’s rooftop deck and hitch a ride. 
We use the strengthening breeze as an 
excuse, but honestly it’s simply too good 
an opportunity to pass up. The lateen 
sail draws us gently to the north as we 
wave to fi shermen, stop for a swim and 

try our luck with a lure out the back. 
After a few hours at sea an island 

emerges from the haze… Mogundula, 
where we’ll spend our last two nights. 

The island is uninhabited, but by 
no means deserted. Most mornings a 
gaggle of local women arrive by dhow, 
buckets in hand and spears at the 
ready to harvest what they can from 
the exposed coral reefs. These seas 
are offi  cially a marine park, but still 
provide a livelihood for the villages 
that line the mainland. 

Our days are spent in more 
leisurely pursuits; snorkelling the 
coral bommies that fringe the island, 
meandering along coastal forest paths, 
swimming off  the sand spit that juts 
out to the south or simply soaking up 
the postcard views of the Quirimbas. 

This is a kayak adventure where 

your hand is squarely on the tiller; 
where your days move to languid local 
rhythms, waking with the sun’s fi rst 
glance over the horizon and lulled to 
sleep by the sea. 

Harris and the skipper deal with the 
tides… all you need do is decide how 
busy you want to be. Paddle the long 
crossings, or relax to the creak of the 
dhow. Spend an afternoon fi shing and 
snorkelling or pull a chair up to the 
water’s edge to watch the world go by. 

The camp kitchen keeps busy all day 
though, with freshly baked bread and 
plates of rich prawn curry, piri-piri 
squid and grilled crayfi sh for dinner. 
Like the trip as a whole, it’s rustic yet 
indulgent. The only star rating you’ll 
fi nd will be in the night sky above… 
and that’s exactly why adventurous 
travellers will love it. 

CLOCKWISE FROM LEFT: LOCAL 
FISHERMEN DRYING OCTOPUS; 
THE LAST NIGHT’S CAMP ON 
MOGUNDULA ISLAND; 
DOUBLE-KAYAKS MAKE 
PADDLING EASY WORK
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IF REALITY IS TRAVELLING WITH A BOOT FULL 
OF SALES SAMPLES, RAY LEATHERN HAS 
BEEN LOOKING FOR A CAR JUST FOR YOU 

The rep-mobile, the fl eet car, whatever 
you want to call them: they’re never 
going to live the exotic life. They’re 
never going to belt around a race track 
thrilling their occupants with razor 
sharp response. They’re never going 
to lead a wedding party to the chapel. 

No, the rep-mobile has a long 
life of servitude ahead of it. A life 
of motorway journeys, cluttered 

parking lots, take away coff ees, 
branded pens and a boot crammed 
full of sales samples. Real life is what 
these sedans are all about, it’s about 
salesmen shifting metal and it’s 
what the car industry is built on. 

We take a look at fi ve, workaday 
rep-mobiles under R200,000, to see 
if there isn’t a little gem to be found 
hiding somewhere in the tanzanite.

SCORING SYSTEM
Each of the fi ve vehicles is ranked against each other in categories of price, power output, fuel economy, boot capacity and warranty. 

Specifi cation level is key, and is scored by the number of options fi tted as standard. ABS/EBD, air con, MP3/CD and electric windows 

can be found on all fi ve competitors so it’s higher specifi cation that garners real reward: Bluetooth, cruise control, 16” alloy wheels, 

steering wheel controls, etc. In each category fi ve points are awarded for fi rst place, three points for second, two points for third, one 

point for fourth, and the last fi nisher no points. (Points tally shown in brackets)

 Honda Ballade 

1.5-litre Elegance – R193, 900

The Ballade name is back and before we 

continue further, I should mention it’s 

made in Thailand. What I’m saying is, 

those who swear by Honda build quality 

will probably be slightly unimpressed. 

However, in higher ‘Elegance’ 

specifi cation it’s got almost everything 

you could want: 16” alloys, Bluetooth, 

trip computer, six airbags, cruise 

control… all wrapped with some rough 

edges. I, however, don’t actually mind 

them, because a Honda’s rough edge 

is still superior to another automaker's 

soft one, and the ultimate rep-mobile 

can be a bit ‘hard-wearing’, just as long 

as the price is right. Which it is with the 

Ballade, the new styling works, I think 

it’s the best looking of the fi ve. The 

88kW, 1.5-litre engine has buckets of 

character. The big 506-litre boot will 

swallow anything you throw at it. And 

most of all, being a Honda, even if it is 

a Thai one, it does still feel like the last 

car you’ll probably ever need to buy.

MAN
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 Renault Fluence 1.6-litre 

Expression – R199, 900

Now for that little gem we were looking 

for. The Korean built Fluence puts me 

in mind of my favourite, double edged 

saying: “Even a broken clock shows 

the correct time twice a day.” For all of 

Renault’s history of ropey build quality, 

infuriating after sales service and 

generally misguided automotive efforts, 

they do seem to have their act together 

these days, particularly when it comes 

to value-for-money, or more correctly, 

mixing desirability with value-for-money. 

The new Fluence sedan (pronounced 

“fl u-aance,”) in entry level “Expression” 

specifi cation, pips the other fi ve as the 

perfect rep-mobile. Performance- and 

economy-wise it sticks carefully to the 

middle of the pack, but with 530-litres of 

boot space, cruise control, six airbags, 

16” alloys, trip computer, traction 

control, a class leading warranty and 

satellite navigation, it takes even the 

Ballade off top spot. The drive is nicely 

involving, despite it being the biggest 

of the fi ve cars and the 81kW, Nissan 

built 1.6-litre motor feeling laboured at 

times. It cuts a distinctive fi gure and 

while I wouldn’t call it attractive, it has 

the presence of a more expensive car 

owing to a hint of Chrysler Sebring in 

its styling. Not only does it stack up in 

numbers, but I can see it tackling its 

long days of servitude with willingness, 

comfort and even a little pizzazz.

 Chevrolet Cruze 1.6-litre LS – R196, 400

A good approach I fi nd, to maximise value, is to aim for the bottom-to-middle 

rung. The top of the range offering will often have more kit, sure, but at an 

infl ated cost, while you still ride on the same basic engineering as you would the 

cheapest vehicle in the range. The 1.6-litre LS is the one to have out of the Chevy 

Cruze range. It’s no worse to drive than the more expensive 1.8-litre, but it has 

most of the tasty specifi cation of the LT model: six airbags, a six speaker, six CD 

audio system, steering wheel controls and trip computer. We like its styling and 

high level of specifi cation, but on our scoreboard it loses out on poor CO² and 

economy. You can’t afford to throw money away when you’re covering thousands 

of kilometers a month.
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 Ford Fiesta Sedan 1.6-litre 

Trend – R193, 130

The Fiesta hatchback is a great car: 

fun, nimble, economical, and by adding 

a boot nothing’s been taken away 

from that DNA. As good as the drive is, 

thanks to the Fiesta’s tight chassis and 

crisp, 88kW motor, and as reassuring 

as the Ford badge is; one does appear 

to get less tangible value-for-money 

when you thumb through the brochure. 

The 1.6-litre Trend only comes with 15” 

wheels, the second smallest boot, no 

height and reach adjustable steering 

wheel, drum brakes at the rear and just 

two airbags. It’s aimed at a youthful 

market: offering Bluetooth, voice 

control, steering wheel controls and 

a six speaker sound system. I like the 

Fiesta, but it’s an aspirant vehicle, 

it’s not the last car you’re ever going 

to need to buy. If you want a Fiesta, 

get the hatchback, because there are 

two better sedans out there. 

 

 FINAL SCORING (PTS)

 Kia Cerato 1.6-litre EX – R185, 995

The fi rst of two Korean entrants has many strengths, but just as many 

weaknesses. It offers up the most power while still returning frugal fuel 

economy. It also carries the cheapest sticker price. Further points accrue 

for its four airbags, 16” wheels and a six speaker sound system. However, 

it suffers by not having a trip computer, Bluetooth, steering wheel controls 

and the puniest boot. And despite having the most power, it’s the least 

engaging to drive. It’s good value but not the little gem we’re looking for.

Car Price Power Economy Warranty Boot Std Spec Total

1. Fluence R199,900 (0) 81kW (2) 6.5l/100km (2) 5yr/150K (5) 530l (5) 11 (5) 19

2. Ballade R193,900 (2) 88kW (3) 6.3l/100km (3) 3yr/100K (0) 506l (3) 10 (3) 16 

3. Fiesta R193,130 (3) 88kW (3) 6.1l/100km (5) 4yr/120K (1) 430l (1) 5 (1) 14

4. Cerato R185,995 (5) 92kW (5) 6.6l/100km (1) 5yr/100K (2) 415l (0) 5 (1) 14

5. Cruze R196,400 (1) 80kW (1) 7.8l/100km (0) 5yr/120K (3) 450l (2) 9 (2) 8

(* How they stack up compared to the segment leading Toyota Corolla 1.6-litre Professional that owns 52% of the market)

6. Corolla R210, 200 (0) 90kW (3) 6.9l/100km (1) 6.9l/100km (1) 3yr/100K (0) 2 (0) 6
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THE NEW MERCEDES-
BENZ CL RIVALS A VISIT 
TO THE VIDEO ARCADE 
WITH ITS BONGS AND 
LIGHTS, BUT WITH THE GIZMOS OFF, RAY LEATHERN 
STILL MANAGED TO BURN SOME RUBBER

THE FLAGSHIP MERCEDES-BENZ 

CL-CLASS has always been an 
utterly unjustifi able prospect, no 
matter how long and hard you 
stared at the brochure. A kind of 
two-door S-Class, for the retired, 
silver-haired, performance motorist; 
who’d rather be home with an Irish 
coff ee, pair of slippers, pipe, and 
the daily news close at hand. 

Of course, unlike an S-Class, it 
has no residual value to speak of 
what-so-ever, should the time come 
to sell it on. And unlike an SL-Class 
Mercedes-Benz, it doesn’t have any 
folding tin-top, Fort Lauderdale 
cruiser credentials either. Among 
this sea of wayward contradictions, 
what is one, therefore, to make of a 
new CL-Class? Of which, there are a 
staggering four models to choose from.

All I can imagine is that the CL’s 
appeal comes in its fl agship-ness. 
Its “über-ness”. Most journalists 
arrived prepared to be overwrought 
by a vehicle dripping in powerful 
Mercedes-Benz technology. 

And that we certainly were: The 
R1.6-million CL500, with a 4.7-litre 
bi-turbo V8 – makes 320kW & 
700Nm. The R2.1-million CL63 AMG, 
with a 5.5-litre bi-turbo V8 – makes 
400kW & 800Nm. The R2.4-million 
CL65 AMG, with a 6.0-litre bi-turbo 
V12 – makes 463kW & 1000Nm. And 
the R2-million CL600, here the only 
unchanged engine, with a 5.5-litre bi-
turbo V12 – makes 380kW & 830Nm.

A staggering artillery of price, 
power and torque fi gures to make 
even the most extreme Reich’s 
marshal of days gone by proud. 

“Deutschland, Deutschland über alles,” 
I say. Life in a CL-Class Mercedes-
Benz is clearly meant to be the 
ultimate, ambassadorial, power trip.

Cosmetically, the Germans have 
done a good job. The new botoxed 
face, front grille with louvers and 
lower skirts all around now give it 
appropriate menace. It looks really 
good and yet very easy on the eye. 
It looks a bit like Liam Neeson now 
that he’s become an action hero.

The technology on the inside befi ts 
a new Mercedes-Benz too. Along with 
“pre-safe” that knows when you’re 
going to crash, crosswind stabilisers, 
radar guided cruise control and torque 
vectoring brakes, the CL-Class now 
off ers you “active” lane departure and 
lane change assist. With emphasis on 
the “active,” because now rather than 
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just warn you you’re straying out of 
lane or about to have a three quarter 
panel fender bender with the nearest 
car, the CL will pull you back in lane 
like a disapproving house mistress. 

Whether buyers will use it in 
everyday situations is tough to gauge, 
but how it works is very clever. Three 
forward mounted cameras in the 
windshield constantly assess the 
lanes and if they detect you straying 
without using your indicator or 
making a signifi cant input through the 
steering wheel, they will apply brakes. 
The same occurs with the blindspot 
sensors in the rear bumper that 
monitor the presence of other vehicles. 
First a warning, and if you still don’t 
react, the brakes pull you back in line. 

You can turn all the gizmos off , 
which is advisable until you’re used 
to the assistance, because a typical 
Joburg, N1/M1 journey can take you 
by surprise otherwise. The CL rivals 

a visit to the video arcade with its 
bongs, warning lights and vibrations. 
It’s the closest thing yet to a car you 
can drive on auto-pilot, but to a purist 
driver, the CL can seem as if it makes 
a meal of even the simplest highway.

However, no meal is made when 
you fi nd a piece of open road and put 
your foot down. It handles like a V8 
lazy boy, but the new range of engines, 

with their highly upgraded, effi  cient 
performance and monstrous torque, 
are vicious. Less wild than the old, 
normally aspirated 6.2-litre V8 mills, 
but trust me, still wildly intoxicating. 

ESP off , no drama, no noise, and in 
the rear view mirror a huge number 
eleven stretching behind you. Joburg 
got lots of new artwork on its tarmac 
the day I visited… is all I’m saying. 
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For More Information Visit
www.mrvideo.co.za 

Contact Clinton at (021) 948-5396
clinton@mrvideo.co.za

YOUR OWN

BENEFITS

Mr. VIDEO is an 
established trademark

Leaders in the home 
entertainment industry

Successful and 
proven business concept

Ongoing national 
marketing campaigns

Excellent return on investment

Extensive range and copy depth

We offer you a turn-key operation

Franchises Available Countrywide
All areas and neighbouring countries

Mr. VIDEO

Investments from R350 000
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AS THE HEAD PHYSIOTHERAPIST 
OF THE SPRINGBOKS, RENE 
NAYLOR IS A CRUCIAL COG IN 
THE GREEN AND GOLD MACHINE. 
AARON BORRILL SITS DOWN 
FOR A CHAT WITH THE WOMAN 
WHO KEEPS THE WORLD 
CHAMPIONS GOING
P

H
O

T
O
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LADY 
AND 
THE
CHAMPS

TO THE BYSTANDER, Rene Naylor's 
petite frame looks out of place amid 
a bevy of burly Springbok rugby 
players. She may be small in stature, 
but as the old adage goes, dynamite 
comes in small packages. Although 
her name may not be too familiar 
among ardent rugby fans, she’s been a 
regular fi xture in the Springbok squad 
since 2007, playing a crucial part in 

their series win over the British & Irish 
Lions. She’s been working diligently 
behind-the-scenes to aid and develop 
the squad in preparation for the 2011 
Rugby World Cup in New Zealand.

Are you the only woman in 
the Springbok squad?
No, I’m one of three females in 
the team. The others are our PR 

manager, Annelee Murray and 
masseuse Daliah Hurwitz.

So, what does a basic day 
at the offi ce involve?
I usually wake up at around 6am 
for my own training regime. I start 
working with the players from 8am. 
The routine involves body strapping 
for the morning training session. 
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Treatment of injured players begin 
when we return to the hotel from 
training. I usually accompany the 
players to the gym in the afternoon 
for one-on-one rehabilitation/ 
prehabilitation sessions or a group 
class. Treatments continue after 
the gym until around 9:30pm. I’m 
usually very busy at the start of 
the week and less towards the end 

of the week. The busiest day of the 
week is before a match when I start 
strapping and stretching players from 
up to four hours before kick off . 

What is it like going on tour 
with the Springboks?
It’s a privilege to travel with the 
Springboks and work with elite rugby 
players. Being in this environment 

you see that rugby is so much more 
than just a sport; it’s about pride, 
loyalty, friendship and sacrifi ce. 

Some of the players must get up to 
all sorts of crazy antics on tour. There 
are a few pranksters in the team. 
Has anyone played a prank on you? 
What goes on tour, stays on tour. 
Wait for the book. (Laughs)

RENE GIVES SOME 
TREATMENT TO 

SPRINGBOK PROP 
TENDAI MTAWARIRA 
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What are some of the most 
memorable moments since 
you’ve been with the Springboks?
The win against the All Blacks in 
Dunedin in 2008, the British & Irish 
Lions series win and being part of 
the team when Percy Montgomery, 
John Smit and Victor Matfi eld 
received their 100th test caps.

Any special people you’ve 
met along the way?
The team met Nelson Mandela 
on his 90th birthday, which 
was very special.

When did you fi rst realise 
that you wanted to become 
a physiotherapist?
In Grade 10. I had to make a decision 
about which career path I wanted 
to follow and at the same time my 
father sustained a soccer injury, 
which required physiotherapy. 
I wanted to do something in the 
medical fi eld and because I love sport, 
physiotherapy was the only choice. 

Why did you decide to ply 
your trade in Rugby Union?
I've always enjoyed rugby and 

when I got my qualifi cation, my 
goal was to work with a rugby 
team. At the 1995 World Cup in 
South Africa, I dreamed of standing 
on the sideline at Newlands 
and being part of the team.

What is the number one cause 
of injury among the players?
Research has shown that the 
strongest risk for injury is a history of 
injury. Specifi c physical conditioning 
factors may predispose you to a 
specifi c injury, for example, a weak 
muscle can predispose you to a 
muscle strain. Age also increases 
risk. Rugby is a contact sport so the 
amount of rugby played increases 
your risk of traumatic injury. 

What is your stance on 
resting players? Do you feel 
there is too much rugby 
currently being played?
At this stage research cannot 
show the exact amount of rugby 
that a player can endure, but from 
retrospective data we can predict 
that once a player reaches about 
2,000 minutes of playing time 
over three consecutive years, he 

may have an increased risk of 
injury and may become stale. 

Would you say you’re an ardent 
rugby fan? Which provincial 
team do you support?
Yes, I am. I worked at WPRFU for 
many years and have a soft spot for 
Province, but I enjoy a good game of 
rugby and support all the Springbok 
players and want them all to do well.

What do you see yourself doing 
once your tenure as Springbok 
physiotherapist is over? I know 
you’ve been working with the 
Netherlands cricket team.
I can’t imagine my life without 
rugby, but maybe I’ll try my 
hand with cricket or football 
or be a lady of leisure. 

Do you have any advice for 
people wanting to follow 
in your footsteps?
Take small steps and be prepared to 
make personal sacrifi ces. Take full 
responsibility for your life and defy 
perceptions of who and what you 
should be. Remember your intuition 
is your most powerful tool. 

DEFY PERCEPTIONS 
OF WHO AND WHAT YOU 
SHOULD BE
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Clarke’s Bookshop
211 Long Street, Le Cap
www.clarksbooks.co.za
Ne faites pas l’erreur, quand vous 

descendrez Long Street, au Cap, de 

passer outre la devanture discrète de 

Clarke’s Bookshop. Ouvert en 1956 

par le Britannique Anthony Clarke, 

l’endroit s’est vite bâti la réputation 

d’adresse littéraire parmi les plus en 

vue du pays. Si Anthony mit à l’origine 

l’accent sur les livres rares et d’occasion, 

l’arrivée d’Henrietta Dax en 1981 donna 

à l’équipe l’expertise nécessaire à la 

vente de livres neufs. « Nous vendons 

aujourd’hui à la fois des livres anciens et 

des livres neufs, en grande partie dédiés 

à l’Afrique du Sud », explique Henrietta 

qui voyage énormément pour dénicher 

les titres uniques qui maintiendront 

la solide réputation du magasin. Avec 

ses parquets, escaliers étroits et sièges 

confortables, cette boutique chaleureuse 

nous rappelle avec bonheur ce que doit 

être, depuis toujours, une bonne librairie.

QUE VOUS VOULIEZ ACHETER UN BEST-SELLER OU 
SIMPLEMENT SAVOURER LA QUIÉTUDE DES LIEUX, 
L’AFRIQUE DU SUD FOURMILLE DE LIBRAIRIES 
PLEINES DE CHARME ET DE PERSONNALITÉ, NOUS 
EXPLIQUE ROBERTA COCI.

ST-SELLN BEQUE VOUS VOULIEZ ACHETER UN B
SI ÉSIMPLEMENT SAVOURER LA QUI
Q

C

Notre sélection 

des meilleures 

librairies en 

Afrique du Sud

LES LIVRES DÉDIÉS 
À L'AFRIQUE SONT 
CONSERVÉS DANS 
UNE PIÈCE À PART DANS 
LA LIBRAIRIE CLARKE’S.

65 Trace Écrite 80 Airline Info
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DONALD GREIG
S C U L P T U R E

 also available at  Charles Greig Jewellers 
 V & A Shopping Centre C. T.  Tel + 27 21 418 4515 | Sandton City   + 27 11 783 2714  
 Hyde Park Shopping Centre  + 27 11 325 4477 | The Palace, Sun City    + 27 14 557 3224

   

Donald Greig Gallery & Foundry,  West Quay Rd, V & A , Cape Town
Tel  + 27 21 418 0003 | e-mail   greig@intekom.co.za | www.donaldgreig.com

COMMENTARY IN 16 LANGUAGES: 7 days a week, with buses 
departing every 15 minutes. Connects all popular attractions. 
Bus stops near hotels in the city, Sea Point and Camps Bay.

TICKETS from the main Ticket Office opposite the Two Oceans 
Aquarium or DISCOUNTED online at www.citysightseeing.co.za.
Tickets can also be purchased on the bus.

TheThe bestbest of Cape Townof Cape Town ... in 2 days
... in 2 days

     Red  City  Tour  via  Table Mountain
          Blue Mini Peninsula Tour via Kirstenbosch Gardens

TTel: +27 21 511 6000
www.citysightseeing.co.za

Redd CCCCCCiiiiitttttyyy ToTToT ur via

R10 Discount
on 1-Day Valid

Ticket on 
receipt
of your 

boarding pass
Cannot be used in conjunction with 

any other discounts on offer. 

City Tour to Table Mountain, Wine Tour, Township Visit and more.

2 KIDS UNDER 18 FREE 
WITH EVERY FULL-PAYING ADULT

ONLY Weekends, Public Holidays and School Holidays until end September 2011. 

         WINTER SPECIAL
2
W

         W       
GREAT 
DEAL!

* All rooms sea facing * tidal pool * Salty’s ladies bar 
* Child friendly 
from King Shaka AIrport * Caravan Park * Internet hot spot

* Conference facilities * Timeshare* 15 minutes
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SALT ROCK HOTEL  
 BEACH RESORT

www.saltrockbeach.co.za

From R600.00 per person per night includes
 dinner, bed and breakfast. Min 3 days.  

Phone: 032 525-5025
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Love Books
53 Rustenberg Rd, Melville, Johannesbourg
www.lovebooks.co.za
Nouveau venu sur la scène littéraire 

sud-africaine, Love Books est l’œuvre de 

deux amoureuses des livres, Kate Rogan 

et Jaci Jenkins. « Love Books est différent 

des autres librairies, explique Kate. Nos 

clients aiment passer du temps ici, entre 

nos étagères penchées, nos murs 

recouverts de dentelle et nos sections 

indiquées au point de croix. » Kate est 

très fi ère de ses livres personnellement 

sélectionnés : « J’aime à penser que 

nous avons éliminé tout ce qu’il y a de 

mauvais pour nos clients et que nous 

leur épargnons ainsi d’écumer tout un 

tas d’œuvres de second plan avant de 

trouver ce qu’ils cherchent. » Love Books 

propose régulièrement soirées poésie, 

débats sur les œuvres et lancements 

littéraires et convie également, tous les 

samedis matin à 10 heures, les petits 

chanceux de quatre à huit ans à la 

lecture d’une belle histoire.

Ike’s Books and 
Collectables
48a Florida Road, Durban
www.abebooks.com
Ike’s est une formidable librairie, mais 

cette boutique au passé unique marque 

une page importante de l’histoire 

sud-africaine. Ouvert à Overport en 1988 

par Ike Mayet, chaudronnier en retraite 

passionné de littérature qui devint ainsi le 

premier libraire noir du pays, l’endroit est 

vite devenu le lieu privilégié de nombreux 

activistes et auteurs de l’époque, dans ce 

quartier où régnait dans les années 80 

une grande mixité sociale et ethnique. 

« Le magasin a conservé sa personnalité, 

explique Joanne Rushby, copropriétaire 

et gérante. Arundathi Roy, Dennis Brutus, 

Lewis Nkosi ont lancé leurs livres chez 

Ike’s et signé notre mur, devenu un 

fl orilège d'autographes. » Outre sa 

large gamme de livres sur l’Afrique, 

Ike’s organise lancements et soirées 

littéraires. « Il faut découvrir notre 

sélection personnelle, qui occupe, aux 

côtés d'une collection d'art, un édifi ce 

centenaire de Durban », ajoute Joanne. 

VOUS FEUILLETTEREZ 
DES LIVRES PENDANT 
DES HEURES DANS LA 
LIBRAIRIE LOVE BOOKS.

Fogarty’s Bookshop
Centre commercial Walmer 
Park, Port Elizabeth
www.fogartysbookshop.co.za
Fondée en 1946 par Basil Fogarty, 

cette librairie résolument familiale est 

maintenant dirigée par deux de ses 

fi lles. Pas étonnant donc que les Fogarty 

aient noué des relations étroites avec 

leurs clients. « Comme nous sommes ici 

depuis plus de 65 ans, nous connaissons 

la plupart de nos clients et leur famille. 

C'est drôle d'observer l’éclosion des 

différentes générations de lecteurs, 

explique Teresa, la fi lle de Basil. Nous 

travaillons avec nos clients. Leurs 

centres d’intérêts sont dans notre base 

de données et nous les informons des 

parutions susceptibles de leur plaire. 

Nous recherchons aussi les livres 

introuvables ailleurs, que ce soit un livre 

de poche ou un titre épuisé et rare. »

INDWE M

S.

un livre 

»
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Collectors Treasury
244 Commissioner Street, Johannesbourg
Envie de partir pour une chasse aux 

trésors littéraires unique ? Alors prenez 

la direction de Collectors Treasury, dans 

le CBD de Johannesbourg. Mais un 

conseil, prévoyez beaucoup de temps, et 

peut-être même votre sandwich. Fondée 

en 1974, c'est la plus grande librairie de 

livres rares et d’occasion de l’hémisphère 

sud, avec pas moins de deux millions 

d’articles répartis sur ses huit étages. 

« Collectors Treasury est unique pour la 

diversité et le volume stockés », explique 

Geoff Kass, propriétaire et gérant avec 

son frère Jonathan. « Quatre des huit 

étages sont ouverts au public et il faut 

beaucoup de ténacité et de temps 

(peut-être une vie entière !) pour écumer 

les collections que nous accumulons 

depuis plus de trente ans. » Et quand 

Geoff nous explique que ce labyrinthe 

est aussi un voyage nostalgique, en plus 

d’un parfait antidote à notre culture 

kleenex, on ne peut qu’approuver. 

Nice Books 
Angle de la 4e avenue et de la 
14e rue, Parkhurst, Johannesbourg
Bibliophile avouée, Carla Edgar avait 

toujours rêvé d'avoir sa propre librairie. 

Elle réalisa son rêve après plusieurs 

années dans la vente, d’abord avec son 

restaurant Nice, sur la 4e, puis avec Nice 

Books, à côté. « Nice Books est une 

petite librairie, dit-elle. Je n’achète que de 

bons auteurs. Je cherche leurs meilleurs 

livres et j’aime aussi beaucoup les livres 

sur l’histoire et la culture populaires, la 

cuisine ou les enfants, sans oublier ce 

qui est insolite et hors du commun. » 

Son club littéraire se réunit tous les 

jeudis soir à 19 heures. Carla se met 

aux fourneaux pour ses invités avant de 

s'exprimer sur les dernières œuvres et 

tendances. On passe toujours un bon 

moment dans cette librairie, surtout si on 

combine ça avec un brunch chez Nice.

68

ous les 

ures. Carla se met 

neaux pour ses invités avant de 

s'exprimer sur les dernières œuvres et 

tendances. On passe toujours un bon 

moment dans cette librairie, surtout si on 

combine ça avec un brunch chez Nice.

EN HAUT : RECHERCHEZ LES 
PERLES LITTÉRAIRES DANS 
LA COLLECTORS TREASURY.
CI-DESSUS : LA BOÎTE EN MÉTAL 
DE CHOCOLATS JAN SMUTS. 

Kalk Bay Books
124 Main Road, Kalk Bay
www.kalkbaybooks.co.za
Peu après son arrivée dans le pittoresque 

village de pêcheurs de Kalk Bay, Ann 

Donald réalisa que l’endroit était idéal 

pour ouvrir la librairie dont elle rêvait 

depuis longtemps.« Notre communauté 

apprécie l’art, le théâtre, la lecture et la 

bonne chère et la ville attire des visiteurs 

locaux ou internationaux », dit-elle. 

Mais Ann avait un projet bien précis. 

« Ce qui rend Kalk Bay Books unique, 

explique-t-elle, est que la librairie, loin de 

se limiter à la vente de livres, est un lieu 

où rencontrer des personnes partageant 

les mêmes centres d’intérêt et parler 

littérature dans un environnement 

convivial. Certains de nos clients se 

sentent si bien dans notre canapé qu’ils 

s’assoupissent », confi e-t-elle. La librairie 

comprend également un restaurant, The 

Annex, où se tiennent régulièrement 

divers événements littéraires : club 

gastronomique où parler prose, poésie 

et humour, menu issu du « livre de 

cuisine du mois », tables du chef où 

rencontrer des auteurs culinaires...

    Que vous vouliez fl âner, 
acheter, rencontrer d'autres 

lecteurs ou, tout simplement, 
tuer quelques heures, ces 

librairies avec leurs propriétaires 
passionnés sont l'endroit 

idéal  où vous pourrez  vous 
rassasier de littérature.
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For more information, call the Berco Johannesburg call centre

on 011 457 3000 or email dropbox.queries@bercoexpress.co.za.

visit www.picknpay.co.za for terms and conditions and more information

Beacon Bay, Bedfordview, Boksburg Hyper, Bloemfontein Hyper, Benmore, Canal Walk, Constantia, Claremont, Centurion Hyper,
Cedar Road, Clearwater, Douglasdale, East London, Family Cycad, Family Plettenburg Bay, Family Oudtshoorn, Fourways Crossing, 
Faerie Glen Hyper, Garden Route Mall, Gardens, Greenstone Hyper, Graanendal, GeorgeCentral, Hayfields, Honey Junction, 
Hyper Montana Kenilworth, Kensington, Kimberley, Knysna, Langeberg Mall, Liberty Mall, Longbeach Mall,Moffat Park Hyper, Nelspruit, 
Norwood Hyper, Northgate Hyper, New Market, Northmead, Ottery Hyper, Pietersburg, Durban Hyper,Pavilion, Pietermaritzburg, 
Promenade, Pinetown, PnP on Nicol, Queensburgh,Rustenburg, Somerset Mall, Stellenbosch, Stellenbosch Square, Tygervalley,
Savannah Mall, Towers, Uitenhage, Vangate, Vaal Hyper, Willow Bridge, Walmer Park, Woodmead Hyper, Waterfall Mall Rustenburg.
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Only at
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and could take up to 72 hours for far-outlying areas. Shipments to mines, plots, power-stations, embassies and areas requiring
special trips may attract additional costs.
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 is the largest city and geographical hub of the 
Garden Route - the ideal base from which to explore the rest of 
the Garden Route, with its many scenic wonders.  The town is 
favourable situated in a picturesque environment on a coastal 
plateau between the Outeniqua Mountains and the Indian Ocean 
- causing the town and its surrounding area to have a temperate 
climate throughout the year.

George is the major business centre catering for the Greater 
Southern Cape region and therefore has a superior infrastructure 
with banks, medical, shopping and dining facilities.  All 
modern conveniences of fine food restaurants, a wide variety of 
accommodation, impressive conference facilities, numerous shops 
and sophisticated air, road and rail links to all the major cities 
of South Africa, makes George the ideal corporate and holiday 
destination.

The entire Garden Route is a natural garden that is part of the 
Cape Floral Kingdom which the world’s smallest but richest plant 
kingdom, boasting some 8 500 species, of which 68% occur only 

in South Africa.  At all times of the year, the traveller is able to 
revel in an abundance of Erica’s (heathers), Proteas and Restios - 
the main components of Fynbos.  The Garden Route boasts the 
largest continuous natural forest in South Africa, covering some 65 
000 hectares. George offers the visitors various activities to enjoy 
and experience this natural wonder, including the Garden Route 
Botanical Gardens and Audrey Moriarty Herbarium.

The beaches of George including Victoria Bay - a world-renowned 
surfing spot that provides a safe bathing beach and excellent 
dolphin and whale watching opportunities.  Herolds Bay - this 
natural beauty spot is a favourite with locals for swimming, fishing 
and surfing.  There are safe tidal pools and the rock pools are rich in 
marine life and provide hours of fascinating exploring. Wilderness - 
renowned for inland lakes and long stretches of white, uncluttered 
branches ideal for long romantic walks, swimming and angling.

Historical Route highlights include the old Drostdy, a graceful old 
building which houses the cultural history museum, the old oak 
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tree, a 200 year old tree that has an iron chain embedded in it’s 
trunk, with the remains of a heavy lock attached to it.  Pacaltsdorp 
Church is the oldest in the George District, completed in 1825. 
The Norma-style church has thick stonewalls and features a tall 
square tower topped by battlements. Across the road the little 
mud house in which the first missionary, Charles Pacalt of the 
London  Missionary Society, lived after arriving in 1813. George is 
celebrating it 200th birthday this year.

George has several historical and scenic mountain passes, 
including the Montagu Pass, declared a National Monument in 
1972, and the Seven Passes Road, an excellent outing to experience 
the ‘garden’ of the Garden Route, is to travel along the original 
road between George and Knysna, located and constructed  by the 
famous Thomas Bain in 1867.  The gravel road crosses seven river 
passes over Edwardian bridges.

Capital of the Garden Route of Golf with it’s majestic mountain 
views and scenic seaside resorts, is a mecca for golfers of varied 
skills.  Offering a wide variety of courses and services, George 

boasts seven 18-hole courses, three short courses three golf schools 
and driving ranges and a state of the art fitment centre.   

Adventure activities in George include: 4 x 4, mountain biking, 
horse riding, kloofing, abseiling, paragliding, canoeing, off road 
motor biking, cycling, flying, angling, sailing and hiking, with 
trails ranging from easy to very challenging and a few hours to 2/3 
day hikes with overnight facilities.

Accommodation facilities range from the finest 5-star hotels, 
to backpackers and camping sites, and every possible option in 
between.  George has approximately 8 000 beds and many resident 
open their homes to visitors throughout the year.

Wonderful culinary experiences at various top restaurants in town 
offering cuisine for every taste imaginable - from traditional South 
African dishes to exotic foods including Chinese, Italian, German 
to  name a few.
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Visit www.flyexpress.aero for domestic flights to Bloemfontein, Port Elizabeth, East London, Nelspruit, Kimberley, Hoedspruit, George, 
Johannesburg, Richards Bay, Cape Town, Durban, and regional flights to Lubumbashi, Gaborone, Windhoek, Walvis Bay and Maputo.   

Feel like 
royalty in the 
kingdom of 
the lion.

EXPRESS BREAK
EXPERIENCE IT

SA Express is a proud member of the SAA Voyager programme.
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Room Type - Standard Suites

Five Star Lodges  All meals 01 Feb 11 - 15 Dec 11 JNB HDS -JNB FROM R14,240.00
Thornybush Game Lodge
Shumbalala Game Lodge 
Simbambili Game Lodge 

Four Star Lodges All meals 01 Feb 11 - 15 Dec 11 JNB HDS -JNB FROM R9,432,00 
Chapungu Luxury Tented Camp  
Sendorella  Lodge 
Waterbuck
n`Kaya Lodge

INCLUDES: Return airfares ex Johannesburg to Hoedspruit EXCLUDES: All airport taxes

R20.00 per person

Meal Plan Validity Routing 3 Night Package
Per Person

All rates are subject to availability
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Airline information
SA express fleet
Canadair Regional Jet 200 BER

De Havilland Dash 8 Series 300 Turboprop

De Havilland Dash 8 Series Q400 Turboprop

Canadair Regional Jet 700

Manufacturer: Bombardier

Maximum cruising speed: 
474 knots/545mph/879kmph

Engines: Two General 

Electric CF34-3B1

Range: 1,662miles/3,080km 

Maximum altitude: 
41,000ft/12,496m

Seating capacity: 50 

Crew: Two pilots, two crew

Wing span: 69ft 7in/21.21m

Overall length: 
87ft 10in/26.77m

Overall height: 20ft 5in/6.22m

Maximum take-off  weight: 
51,000lb/23,134kg 

Minimum runway length: 
6,295ft/1,919m

Manufacturer: Bombardier

Maximum cruising speed: 
285 knots/328mph/528kmph

Engines: Two Pratt & 

Whitney PW123E 

Turboprop engines range: 
1,250 miles/2,000km 

Maximum altitude: 
25,000ft/7,620m

Seating capacity: 50

Crew: Two pilots, two crew

Wing span: 90ft/27.4m

Overall length: 84ft 3in/25.7m

Overall height: 24ft 7in/7.49m

Maximum take-off  weight: 
43,000lb/19,505kg

Minimum runway length: 
3,775ft/1,150m

Manufacturer: Bombardier

Maximum cruising speed: 
360knots/414mph/667kmph

Engines: Two Pratt & Whitney 

Canada PW150A 

turboprop engines
Range: 1,565 miles/2,519km

Maximum altitude:
25,000ft/7,620m 

Seating capacity: 74

Crew: Two pilots, two crew

Wing span: 93ft 3in/28.42m

Overall length: 107ft 9in/32.83m

Overall height: 27ft 5in/8.34m

Maximum take-off  weight: 
64,500lb/29,257kg

Minimum runway length: 
4,580ft/1,396m

Manufacturer: Bombardier

Maximum cruising speed: 
473 knots/544mph/875kmph

Engines: Two General 

Electric CF34-8C5B

Range: 1,477m/2,794km 

Maximum altitude: 
41,000ft/12,496m

Seating capacity: 70 

Crew: Two pilots, two crew

Wing span: 76ft 3in/23.2m

Overall length: 
106ft 8in/32.51m

Overall height: 24ft 10in/7.57m

Maximum take-off  weight: 
72,750lb/32,999kg

Minimum runway length: 
4,580ft/1,396m

SA Express ’s 25 aircraft, made by Bombardier Aerospace
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Special meals
Passengers with special dietary requirements are pro-
vided for through the following special meals: kosher, 
halal, Muslim, Hindu, low-fat and vegetarian meals. 
Orders for special meals should be placed at the time 
of making fl ight reservations. The airline requires a 
minimum of 48 hours’ notice prior to departure in 
order to assist with confi rmation of requests.

Passengers requiring special attention
Requirements for unaccompanied minors (passengers 
under the age of 12 years) or passengers requiring 
wheelchairs should be stated at the time of making 
the reservation. Owing to the size of the cabins on our 
aircraft types, the airline is not in a position to carry 
stretcher passengers or incubators.

Cabin baggage
SA Express will accept one piece of cabin baggage 
not exceeding a total dimension of 115cm and 7kg 
in weight. For safety reasons, cabin baggage must fi t 
into approved stowage spaces: either the overhead 
luggage bin or under the seat. Owing to limited 
storage space in the aircraft cabin, cabin baggage 
may be placed in the Skycheck at the aircraft for hold 
stowage.

Skycheck
This is the airline’s special hand-luggage facility that 
assists with in-fl ight comfort, speedy boarding and 
disembarking. When boarding one of our fl ights, 
simply place any hand luggage that will not be re-
quired during the fl ight on to the Skycheck cart at the 
boarding steps of the aircraft. Your hand luggage will 
be waiting for you as you disembark from the aircraft 
at your destination.

Baggage liability 
Valuable items such as cameras and accessories, 
computers – including laptops and notebooks – 
mobile telephones, perfumes, aftershaves, colognes, 
legal and company documents and legal tender – 
including cash, credit cards and cheques – bullion, 
leather jackets, all types of jewellery and any 
other items with a value in excess of R400 must be 
removed from either checked-in or Skycheck baggage 
as the airline is not liable for loss or damage to these 
items. 

Verifi ed baggage claims are settled on the basis 
adopted by IATA (International Airlines Transport 
Association): payment of US$20 per 1kg of checked-in 
luggage, to a maximum of 20kg ($400).

SPECIAL SERVICESAbout us 
SA Express is a domestic and regional, passenger 
and cargo carrier established on 24 April 1994. 
SA Express has since become one of the fastest-
growing regional airlines in Africa.

As a regional airline with route networks covering 
major local and regional cities, SA Express plays a 
signifi cant role in the country’s hospitality, travel 
and tourism industry and is a vital contributor to 
the continent’s socio-economic development.

The airline’s head offi  ce is based at OR Tambo 
International Airport in Johannesburg. SA Express 
has a growing fl eet of 23 aircraft and implements 
technical maintenance for all its fl eet types there. 

SA Express vision
SA Express aims to become the most successful 
regional airline, providing the best service to our 
customers while optimising profi t.

We fl y for you

SA Express aims 
to give all 
passengers 
maximum service

SA Express acknowledges that its employees 
are its most important asset. To this eff ect, the 
company encourages interaction and sharing 
of company vision, information and goals at all 
levels. The airline also prides itself on its commit-
ment to the creation of a culture of transparency, 
integrity and teamwork that celebrates the 
contributions of its diverse workforce. 

We Fly For You 
SA Express Airways prides itself on aiming 
to off er incomparable service standards. In 
addition to building on our motto to express 
excellence and consistently striving to provide 
the best service, we know that “you” is the most 
important word in our airline. SA Express proudly 
launched its new brand on 2 December 2009 at 
OR Tambo International Airport. The new brand 
is set to ensure that it’s distinctive and positioned 
to build awareness and affi  nity in the domestic 
and regional markets. 

The new proposition “We Fly for You” is set to 
position SA Express as a premier intra-regional 
African brand. The main objective of the re-brand 
is to ensure that SA Express is distinctive yet still 
aligned to the country’s mainline carrier. 

SA Express’s unique positioning as an airline that 
provides a bespoke, personalised travel experi-
ence was the rationale behind the proposition 
“We Fly for You”. The new brand mark is in line 

with the symbol and colours of the national fl ag, 
encouraging national pride. The new brand will 
be applied to all brand touch-points throughout 
the operation as well as the staff  uniform. 

Awards
SA Express has won the AFRAA
Regional Airline of the Year Award at the end 
of 2009, and the Allied and Aviation Business 
Corporate Award. Our airline was also the recipi-
ent of the Annual Airline Reliability Award from 
Bombardier at the end of 2007. Other previous 
awards include the International Star Quality 
Award, which indicates our commitment to 
service excellence, while our prominence as one 
of the top 500 best managed companies is proof 
of our success as a business.

Onboard service 
The airline’s onboard service is unique and off ers 
passengers a variety of meals or snacks. The 
airline pioneered its unique meal-box concept, 
and meal choices are frequently updated and de-
signed using balanced food criteria: appearance, 
taste and nutritional value. Passengers can also 
enjoy a wine and malt service on specifi ed fl ights 
as well as refreshments on all fl ights.

Our customers can expect a safe, comfortable, 
quality air-travel experience, with the added ben-
efi ts of frequency, reliability, on-time departures 
and unmatched value for money. 

Safety fi rst Rigorous adherence to national and 
international standards to ensure safe and comfortable 
air travel.

Service before self Meeting and exceeding 
customer and employee expectations through caring and 
high standards of service excellence. Both internal and 
external communication need to be in line with service 
delivery in total transparency.

Performance-driven Implementation of a well-
defi ned strategy and clearly articulated corporate and 
individual objectives to meet performance targets and 
ensure our growth. 

Self-development Proactive learning and develop-
ment targeted to meet the challenging demands of our 
jobs and holistic individual growth, as well as to promote 
business performance. 

Accountability and integrity Taking ownership 
of both responsibility and follow-through, with a commit-
ment to the highest ethical and professional standards. 

Passion We have a passion for the “SA Express way”. 
Work is delivered with enthusiasm and a desire for excel-
lent performance. Success is rewarded, recognised and 
celebrated in a fun and exciting manner in our everyday 
interaction. 

Vision & values
CORE VALUES
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DEMOCRATIC 
REPUBLIC OF CONGO

ANGOLA

ZAMBIA

MOZAMBIQUE

MALAWI

UNITED REPUBLIC
OF TANZANIA

BURUNDI

NAMIBIA

BOTSWANA

SWAZILAND

LESOTHOSOUTH AFRICA

ZIMBABWE

HOEDSPRUIT

KRUGER MPUMALANGA
(NELSPRUIT)

MAPUTO

RICHARDS BAY

DURBAN

EAST LONDON 

PORT ELIZABETHGEORGECAPE TOWN 

WALVIS 
BAY

WINDHOEK

GABORONE

KIMBERLEY

BLOEMFONTEIN

SWAKOPMUND

OUDTSHOORN

RUSTENBURG

LUBUMBASHI

KINSHASA

JOHANNESBURG

ST LUCIA

Route map

Health regulations
Health regulations at certain airports 
require that the aircraft cabin be 
sprayed. The spray is harmless, but if 
you think it might aff ect you, please 
cover your nose and mouth with a 
handkerchief.

Remain seated
As a safety precaution, passengers 
are requested to remain seated with 
seatbelts fastened after the aircraft has 
landed, until the seatbelt sign has been 
switched off  by the captain.

Portable electronic 
equipment
Passengers are requested not to use 
any electronic equipment on board 
the aircraft as it may interfere with its 

avionics system. Heart pacemakers, 
hearing aids, clocks, watches, timers 
and medical equipment approved for 
use in aircraft, however, may be used 
without restrictions.

Cellular telephones
Cellular telephones may be used on 
the ground while passenger doors 
are open. Cellular telephones, smart-
phones or any device with fl ight mode 
must be switched off  as soon as the 
cabin doors are closed and when the 
senior cabin-crew member makes an 
announcement on the public-address 
system. 

Laptop computers
Laptop computers (excluding CD-
Roms), handheld calculators, electric 

shavers and portable personal listening 
devices may not be used on the ground 
during taxi but may be used during 
the fl ight when the seatbelt signs are 
switched off  and with permission from 
the captain.

Should circumstances dictate other-
wise, a public-address announcement 
cancelling this concession will be made 
by a crew member.

Prohibited equipment
Portable printers, laser pointers, video 
equipment, CB/AM/FM/FHF/satellite 
receivers, two-way radios, compact 
disc and mini-disc players, scanners, 
remote-controlled toys and power 
converters are prohibited for use at 
any time.

Safety pamphlet
Read the safety pamphlet in the seat 
pocket in front of you and take note 
of your nearest emergency exit. 
 
Smoking
In accordance with international 
trends, smoking is not permitted on 
board any SA Express or Congo Express 
fl ights. 
 
Seat belts
Please fasten your seat belt whenever 
the seat belt signs are illuminated. For 
your own safety we suggest that you 
keep it fastened throughout the fl ight.

Important
When in doubt, please consult our 
cabin crew.

Safety information

For your comfort 
and security, 
please comply 
with the above 
safety regulations 
at all times while 
on board SA 
Express aircraft

SA Express:
Johannesburg
Bloemfontein
Cape Town 
Durban 
East London 
Gaborone 
George
Hoedspruit
Kimberley
Lubumbashi
Maputo
Nelspruit
Port Elizabeth
Richards Bay
Walvis Bay
Windhoek

Congo Express:
Lubumbashi
Kinshasa
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SA EXPRESS

RESERVES THE RIGHT TO CHANGE, SUSPEND OR AMEND THIS PUBLISHED SCHEDULE  WITHOUT PRIOR NOTIFICATION
EVERY EFFORT WILL BE MADE TO OPERATE AS PER THE PLANNED SCHEDULE

FLIGHT SCHEDULE 

JOHANNESBURG - BLOEMFONTEIN BLOEMFONTEIN - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S

SA 1001 06:10 07:10 01:00 CR2 SA 1016 06:25 07:30 01:05 DH4
SA 1011 07:30 08:30 01:00 CR2 SA 1028 07:40 08:45 01:05 DH4
SA 1003 08:00 09:05 01:05 DH4 SA 1002 07:50 08:50 01:00 CR2
SA 1003 08:00 09:15 01:15 DH3  SA 1010 09:35 10:35 01:00 CR2
SA 1005 09:30 10:30 01:00 CR2 SA 1004 09:45 10:50 01:05 DH4
SA 1021 10:15 11:20 01:05 DH4 SA 1004 09:45 11:00 01:15 DH3       
SA 1019 11:35 12:40 01:05 DH4 SA 1006 11:30 12:30 01:00 CR2
SA 1007 12:25 13:40 01:15 DH3      SA 1022 11:55 13:00 01:05 DH4
SA 1007 12:35 13:50 01:15 DH3  SA 1020 13:20 14:25 01:05 DH4
SA 1017 13:40 14:40 01:00 CR2 SA 1008 14:50 16:05 01:15 DH3
SA 1009 14:40 15:45 01:05 DH4 SA 1018 16:10 17:15 01:05 DH4      
SA 1009 14:55 16:00 01:05 DH4 SA 1012 16:30 17:35 01:05 DH4
SA 1013 16:25 17:40 01:15 DH3 SA 1014 18:10 19:25 01:15 DH3
SA 1025 18:20 19:25 01:05 DH4 SA 1026 19:40 20:45 01:05 CR2

JOHANNESBURG - KIMBERLEY KIMBERLEY - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1101 05:55 07:20 01:25 DH3 SA 1102 07:50 09:15 01:25 DH3
SA 1103 08:50 10:15 01:25 DH3 SA 1104 10:40 12:05 01:25 DH3
SA 1113 12:40 14:05 01:25 DH3 SA 1114 14:30 15:55 01:25 DH3
SA 1109 13:10 14:35 01:25 DH3 SA 1110 15:05 16:30 01:25 DH3
SA 1105 15:40 16:45 01:05 CR2 SA 1106 17:20 18:25 01:05 CR2
SA 1107 17:45 19:10 01:25 DH3 SA 1108 19:40 21:05 01:25 DH3

JOHANNESBURG - HOEDSPRUIT HOEDSPRUIT - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1225 10:30 11:45 01:15 DH3 SA 1226 12:15 13:30 01:15 DH3
SA 1221 12:20 13:20 01:00 CR2   SA 1222 14:00 15:15 01:15 DH3      
SA 1221 12:20 13:35 01:15 DH3      SA 1222 14:15 15:15 01:00 CR2   

JOHANNESBURG - KRUGER MPUMALANGA (NELSPRUIT) KRUGER MPUMALANGA (NELSPRUIT) - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1261 08:10 09:20 01:10 DH3 SA 1262 09:45 10:55 01:10 DH3
SA 1265 14:00 15:10 01:10 DH3 SA 1266 15:50 17:00 01:10 DH3  
SA 1265 16:00 17:10 01:10 DH3  SA 1266 17:50 19:00 01:10 DH3  
 
JOHANNESBURG - EAST LONDON EAST LONDON - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1401 07:30 09:00 01:30 CR2 SA 1404 10:50 12:20 01:30 CR2      
SA 1403 08:45 10:15 01:30 CR2      SA 1404 11:25 12:55 01:30 CR2
SA 1403 09:15 10:45 01:30 CR2   SA 1406 14:00 15:30 01:30 CR2      
SA 1407 13:00 14:30 01:30 CR2 SA 1408 15:05 16:35 01:30 CR2      
SA 1409 18:05 19:35 01:30 CR7 SA 1410 20:05 21:30 01:25 CR7
SA 1409 18:05 19:50 01:45 DH4      SA 1410 20:25 22:10 01:45 DH4      

JOHANNESBURG - DURBAN DURBAN - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1441 07:00 08:30 01:30 DH3 SA 1442 16:50 18:20 01:30 DH3

JOHANNESBURG - PORT ELIZABETH PORT ELIZABETH - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1453 07:55 09:30 01:35 CR2 SA 1454 10:20 11:55 01:35 CR2
SA 1457 17:35 19:10 01:35 CR7   SA 1458 19:40 21:15 01:35 CR7

JOHANNESBURG - GEORGE GEORGE - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1501 06:50 08:40 01:50 CR7 SA 1502 09:10 10:50 01:40 CR7
SA 1503 09:15 11:30 02:15 DH4  SA 1504 12:00 14:10 02:10 DH4   
SA 1503 09:15 11:05 01:50 CR7 SA 1504 11:40 13:20 01:40 CR7
SA 1515 11:20 13:10 01:50 CR7 SA 1516 13:50 15:30 01:40 CR7  
SA 1505 12:35 14:25 01:50 CR7 SA 1506 14:55 16:35 01:40 DH4
SA 1507 13:25 15:20 01:55 CR2 SA 1506 16:00 17:50 01:50 CR2
SA 1513 14:30 16:20 01:50 CR7 SA 1514 17:00 18:40 01:40 CR7
SA 1509 15:15 17:05 01:50 CR7 SA 1510 17:45 19:25 01:40 CR7
  
JOHANNESBURG - RICHARDS BAY RICHARDS BAY - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1601 06:05 07:30 01:25 DH3 SA 1616 06:50 08:20 01:30 DH3
SA 1613 07:55 09:20 01:25 DH3  SA 1602 08:00 09:30 01:30 DH3
SA 1613 08:35 10:00 01:25 DH3 SA 1620 09:30 11:00 01:30 DH3
SA 1603 09:55 11:20 01:25 DH3 SA 1614 10:10 11:40 01:30 DH3
SA 1605 13:50 15:15 01:25 DH3  SA 1614 10:40 12:10 01:30 DH3
SA 1607 16:40 18:05 01:25 DH3 SA 1604 11:50 13:20 01:30 DH3
SA 1611 17:20 18:45 01:25 DH3 SA 1606 15:45 17:15 01:30 DH3  
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Domestic fl ights

DURBAN - EAST LONDON EAST LONDON - DURBAN
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1301 06:00 07:25 01:25 DH3 SA 1302 07:50 09:05 01:15 DH3
SA 1309 09:00 10:25 01:25 DH3 SA 1310 11:00 12:15 01:15 DH3
SA 1303 09:35 11:00 01:25 DH3 SA 1304 11:25 12:40 01:15 DH3
SA 1305 13:10 14:35 01:25 DH3 SA 1306 15:05 16:20 01:15 DH3
SA 1307 16:45 18:10 01:25 DH3 SA 1308 18:45 20:00 01:15 DH3

 
DURBAN - PORT ELIZABETH PORT ELIZABETH - DURBAN
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1330 06:00 07:20 01:20 CR2 SA 1343 06:20 07:40 01:20 CR2
SA 1344 08:05 09:25 01:20 CR2 SA 1331 07:55 09:15 01:20 CR2
SA 1334 09:45 11:05 01:20 CR2 SA 1349 08:25 09:45 01:20 CR2
SA 1346 10:15 11:35 01:20 CR2 SA 1333 09:55 11:15 01:20 CR2
SA 1336 12:00 13:20 01:20 CR2      SA 1335 11:15 12:35 01:20 CR2
SA 1338 13:10 14:35 01:25 CR2 SA 1345 11:55 13:15 01:20 CR2
SA 1350 14:00 15:20 01:20 CR2 SA 1337 14:05 15:25 01:20 CR2
SA 1340 17:00 18:20 01:20 CR2 SA 1339 15:10 16:30 01:20 CR2
SA 1342 17:40 19:00 01:20 CR2 SA 1351 15:50 17:10 01:20 CR2
SA 1348 19:50 21:10 01:20 CR2 SA 1347 17:50 19:10 01:20 CR2

DURBAN - CAPE TOWN CAPE TOWN - DURBAN
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1850 06:10 08:20 02:10 CR2 SA 1853 08:50 10:50 02:00 CR2
SA 1862 07:30 09:40 02:10 CR2 SA 1863 10:20 12:20 02:00 CR2
SA 1864 08:30 10:40 02:10 CR2 SA 1865 11:10 13:10 02:00 CR2
SA 1854 11:20 13:25 02:05 CR2 SA 1857 14:00 16:00 02:00 CR2
SA 1868 13:40 15:45 02:05 CR2 SA 1869 16:20 18:20 02:00 CR2
SA 1858 16:30 18:40 02:10 CR2 SA 1859 19:10 21:10 02:00 CR2

CAPE TOWN - BLOEMFONTEIN BLOEMFONTEIN - CAPE TOWN
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1081 06:00 07:30 01:30 CR2 SA 1082 08:05 09:50 01:45 CR2
SA 1091 08:00 09:30 01:30 CR2 SA 1092 10:15 12:00 01:45 CR2
SA 1073 10:20 11:50 01:30 CR2 SA 1074 12:30 14:15 01:45 CR2
SA 1093 12:00 13:30 01:30 CR2 SA 1094 14:00 15:45 01:45 CR2
SA 1085 16:15 17:45 01:30 CR2 SA 1017 15:10 16:55 01:45 CR2
SA 1095 17:05 18:35 01:30 CR2 SA 1086 18:25 20:10 01:45 CR2
SA 1083 17:30 19:00 01:30 CR2 SA 1096 19:05 20:50 01:45 CR2

CAPE TOWN - EAST LONDON EAST LONDON - CAPE TOWN
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1371 06:00 07:25 01:25 CR2 SA 1372 08:05 09:45 01:40 CR2
SA 1361 08:45 10:10 01:25 CR2      SA 1360 09:35 11:15 01:40 CR2
SA 1365 10:05 11:30 01:25 CR2     SA 1362 10:45 12:25 01:40 CR2       
SA 1365 10:10 11:35 01:25 CR2  SA 1362 10:50 12:30 01:40 CR2       
SA 1377 12:00 13:25 01:25 CR2 SA 1366 12:05 13:45 01:40 CR2
SA 1363 13:00 14:25 01:25 CR2 SA 1378 13:55 15:40 01:45 CR2
SA 1367 14:15 15:40 01:25 CR2 SA 1364 15:00 16:45 01:45 CR2  
SA 1375 17:20 18:50 01:30 CR2      SA 1364 15:05 16:45 01:40 CR2  
SA 1369 18:25 19:50 01:25 CR2 SA 1368 16:10 17:50 01:40 CR2

SA 1376 19:15 21:00 01:45 CR2
SA 1370 20:25 22:05 01:40 CR2

CAPE TOWN - PORT ELIZABETH PORT ELIZABETH - CAPE TOWN
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1801 06:00 07:10 01:10 CR2 SA 1802 07:45 09:05 01:20 CR2
SA 1805 06:30 07:40 01:10 CR2 SA 1806 08:20 09:40 01:20 CR2
SA 1803 07:00 08:10 01:10 CR2 SA 1804 08:50 10:10 01:20 CR2
SA 1807 08:10 09:20 01:10 CR2 SA 1808 10:10 11:30 01:20 CR2
SA 1813 09:35 10:45 01:10 CR2       SA 1814 11:40 13:00 01:20 CR2
SA 1813 09:40 10:50 01:10 CR2  SA 1812 12:10 13:30 01:20 CR2      
SA 1809 12:30 13:40 01:10 CR2 SA 1816 14:15 15:35 01:20 CR2      
SA 1811 13:30 14:40 01:10 CR2 SA 1824 15:10 16:35 01:25 CR2   
SA 1823 14:45 15:55 01:10 CR2 SA 1824 15:15 16:35 01:20 CR2      
SA 1827 16:05 17:15 01:10 CR2 SA 1826 16:40 18:00 01:20 CR2
SA 1829 17:45 19:00 01:15 CR2 SA 1832 18:00 19:20 01:20 CR2
SA 1831 18:30 19:40 01:10 CR2 SA 1834 19:05 20:25 01:20 CR2      

SA 1834 19:10 20:30 01:20 CR2  
SA 1830 19:30 20:55 01:25 CR2
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FLIGHT SCHEDULE Regional fl ights

FLIGHT SCHEDULE Congo fl ights

CONGO EXPRESS

EQUIPMENT OPERATED BY SA EXPRESS
SA EXPRESS RESERVES THE RIGHT TO CHANGE, SUSPEND OR AMEND THIS PUBLISHED SCHEDULE WITHOUT PRIOR NOTIFICATION
EVERY EFFORT WILL BE MADE TO OPERATE AS PER THE PLANNED SCHEDULE

KINSHASA - LUBUMBASHI LUBUMBASHI - KINSHASA
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
XZ 102 07:45 11:15 02:30 CR2  XZ 103 12:25 13:45 02:20 CR2
XZ 104 13:10 16:40 02:30 CR2   XZ 105 17:20 18:40 02:20 CR2   
XZ 108 14:30 18:00 02:30 CR2 XZ 109 18:40 20:00 02:20 CR2

JOHANNESBURG - WALVIS BAY WALVIS BAY - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1701 11:25 13:40 02:15 CR7       SA 1702 14:15 16:25 02:10 CR7   
SA 1701 11:30 13:45 02:15 CR7  SA 1702 14:30 16:40 02:10 CR7      

JOHANNESBURG - WINDHOEK WINDHOEK - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1731 06:15 08:15 02:00 CR2 SA 1732 09:55 11:55 02:00 CR2
SA 1735 17:00 19:00 02:00 CR2 SA 1736 19:40 21:40 02:00 CR2

JOHANNESBURG - GABORONE GABORONE - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1761 06:10 07:15 01:05 DH3 SA 1762 07:40 08:45 01:05 DH3  
SA 1771 08:35 09:30 00:55 DH4 SA 1762 07:55 08:45 00:50 CR2      
SA 1763 09:25 10:30 01:05 DH3 SA 1772 10:20 11:15 00:55 DH4
SA 1775 11:35 12:20 00:45 DH4  SA 1764 11:05 12:10 01:05 DH3
SA 1775 11:55 12:50 00:55 DH4  SA 1776 13:15 14:10 00:55 DH4  
SA 1775 12:00 12:55 00:55 DH4   SA 1776 13:30 14:25 00:55 DH4    
SA 1765 14:15 15:20 01:05 DH3 SA 1776 13:35 14:30 00:55 DH4   
SA 1783 15:55 16:50 00:55 DH4  SA 1776 14:05 15:00 00:55 DH4    
SA 1767 17:25 18:30 01:05 DH3 SA 1766 15:45 16:50 01:05 DH3
SA 1769 19:30 20:20 00:50 CR2 SA 1784 17:25 18:20 00:55 DH3   

SA 1768 19:05 20:10 01:05 DH3

JOHANNESBURG - LUBUMBASHI LUBUMBASHI - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1797 08:55 11:15 02:20 CR7  SA 1798 12:15 14:45 02:30 CR2  
SA 1797 08:55 11:15 02:20 CR2      SA 1798 12:15 14:45 02:30 CR7      

CAPE TOWN - WALVIS BAY WALVIS BAY - CAPE TOWN
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1721 10:15 12:25 02:10 CR2   SA 1722 13:10 15:10 02:00 CR2   
SA 1723 13:15 15:25 02:10 CR2  SA 1724 16:00 18:10 02:10 CR2  

CAPE TOWN - WINDHOEK WINDHOEK - CAPE TOWN
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1751 07:50 09:55 02:05 CR2      SA 1752 06:55 09:00 02:05 CR2  
SA 1753 11:00 13:05 02:05 CR2 SA 1752 10:40 12:45 02:05 CR2
SA 1751 15:45 17:50 02:05 CR2  SA 1754 13:50 15:55 02:05 CR2     
SA 1755 16:15 18:20 02:05 CR2      SA 1756 19:45 21:50 02:05 CR2      

CAPE TOWN - MAPUTO MAPUTO - CAPE TOWN
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1785 09:30 11:55 02:25 CR2 SA 1786 12:45 15:20 02:35 CR2
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Visit www.flyexpress.aero for domestic flights to Bloemfontein, Port Elizabeth, East London, Nelspruit, Kimberley, Hoedspruit, George, 
Johannesburg, Richards Bay, Cape Town, Durban, and regional flights to Lubumbashi, Gaborone, Windhoek, Walvis Bay and Maputo.   

SA Express is a proud member of the SAA Voyager programme.

Sometimes the best deals 
are all over the place. 
You go where business takes you – and we take you there by flying 
to 16 destinations around Southern Africa, and not only the major 
business cities but also smaller cities, which makes doing business 
very convenient. We offer frequent flights, every day, a personal class 
of service and we’re reliable. After all, we fly for you.

No.00000 (House Ad) BEST DEALS 1pp.indd   1No.00000 (House Ad) BEST DEALS 1pp.indd   1 18/01/2011   10:1818/01/2011   10:18



Pour votre sécurité 
et voler en toute 
tranquillité, il est 
conseillé de respecter 
ces consignes de base.

Grâce à un personnel bien formé 
et au programme de fi délité, nous 
faisons tout pour vous satisfaire.

Santé
Dans certains aéroports, les 
régulations en matière de santé 
publique exigent que la cabine 
de l’avion soit désinfectée par 
pulvérisation. Celle-ci ne comporte 
aucun danger, mais si vous êtes 
susceptible d’être aff ecté par la 
vaporisation, couvrez votre nez et 
votre bouche avec un mouchoir.

Restez assis
Pour leur sécurité, il est demandé 
aux passagers de bien vouloir 
rester assis en gardant leur 
ceinture de sécurité attachée après 
l’atterrissage de l’avion, jusqu’à 

l’extinction du témoin lumineux 
par le commandant de bord.

Équipements 
électroniques 
Les passagers sont priés de 
ne pas utiliser d’équipements 
électroniques à bord de l’appareil 
afi n d’éviter toute interférence 
avec les systèmes de navigation 
de l’avion. Les stimulateurs 
cardiaques, les appareils auditifs, 
les horloges, les montres 
digitales, les minuteries et les 
équipements médicaux agréés 
pour le transport aérien sont 
toutefois autorisés. 

Téléphones portables 
L’utilisation des téléphones 
portables est autorisée lorsque 
l’avion est au sol et que les portes 
de l’appareil sont ouvertes. Mais 
dès la fermeture des portes et à la 
demande du personnel de cabine, 
les téléphones mobiles doivent 
être éteints. 

Ordinateurs portables
Les ordinateurs portables 
(à l’exception des lecteurs de CD-
ROM), les calculettes électroniques, 
les rasoirs électriques et les 
appareils d’écoute portables sont 
prohibés lorsque l’avion roule au 

sol, mais ils sont autorisés pendant 
la totalité du vol dès l’extinction du 
signal de la ceinture de sécurité. 
Dans certaines circonstances 
toutefois, le personnel de bord peut 
suspendre cette autorisation.

Équipements interdits
Les appareils suivants sont interdits 
à bord : imprimantes portables, 
pointeurs laser, magnétoscopes, 
récepteurs satellite CB/AM/FM/
FHF, récepteurs-émetteurs radios, 
lecteurs de disques compact et 
de mini disques, scanners, 
jouets avec télécommande et 
convertisseurs d’énergie.

Notre vision
Congo Express ambitionne de devenir la meilleure 
compagnie aérienne régionale, en off rant un service
de qualité supérieure à nos passagers tout en veillant 
à optimiser nos profi ts.

Un service d’exception
Notre fi erté est de pouvoir off rir un service incompa-
rable. Grâce au niveau élevé de la formation de nos 
équipes de cabine et de notre personnel au sol, nous 
nous engageons à fournir un service d’excellence. 

À bord, nous off rons un concept exclusif de repas, avec 
des menus variés de grande qualité, respectant un 
équilibre alimentaire, sans oublier la présentation, 
le goût et l’apport nutritionnel. Sur certains vols et sans 
supplément de prix, les passagers peuvent aussi savou-
rer un verre de vin ou une boisson de notre service bar.

Priorité à la sécurité 
Adhésion rigoureuse aux standards 
nationaux et internationaux de sécurité 
pour assurer un transport aérien à la 
fois sûr et confortable.

Le service individuel 
Répondre – aller au-delà même – des 
attentes des clients et des employés 
par la mise en place de standards 
élevés de services attentionnés, 
privilégiant l’excellence. Notre 
communication interne et externe 
doit refl éter notre off re de service 
dans une totale transparence. 

Un souci constant de 
performance
Mise en place d’une stratégie bien dé-
fi nie et d’objectifs distincts clairement 
énoncés, en accord avec nos prévisions 

Développement en interne 
Formation proactive et développement 
ciblé sur les exigences et les défi s de 
nos métiers ainsi que sur la progression 

individuelle au sein du groupe. 
Promotion également de la réussite 
comme partie intégrante de notre 
entreprise.

Responsabilité et intégrité 
La pérennité de notre activité 
repose sur la prise de responsabilité 
sociétale à tous les stades, avec un  
engagement sans réserve vis-à-vis des 
standards professionnels et éthiques 
les plus stricts. 

Passion 
Le travail est eff ectué avec 
enthousiasme et le désir d’accomplir 
ses tâches de façon performante, en 
privilégiant l’action. La passion se 
manifeste par un vif intérêt voire un 
sens de l’admiration pour l’esprit de 
la compagnie « Express way ». La 
réussite, un principe central dans la 
gestion de nos rapports professionnels, 
est récompensée, reconnue et glorifi ée 
dans une atmosphère où priment la 
joie et la satisfaction.

Informations relatives à la sécurité 

 L’excellence du service 
NOS VALEURS FONDAMENTALES

For our french speaking travelers
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THE POP STAR ON HIS RISE TO 
FAME AND HIS INVOLVEMENT 
IN THE SHOUT CAMPAIGN

I’M A GUY WHO got given a 

tremendous break in so 

far as doing what I dreamt 

of doing as a little boy. I 

take this privilege quite 

seriously and realise that 

one needs to work hard to 

continue to be given this 

opportunity. I always try to 

get better in what I do. 

I realise it’s not only 

about me and the pursuit 

of my ego; it has to be 

about doing something 

bigger than myself.

I try to be down-to-earth 

and always accommodating 

of people. I really appreciate 

that it is because of people 

where I am today. The 

moment I step out in public, I 

open an enormous invitation 

to have people come up to 

me. If I didn’t want to be 

get inspired by what I am 

listening to at the time of 

writing an album. Every 

album I bring out is like a new 

baby; I’m very proud of it and 

I watch it grow and hopefully 

it does me proud. This is 

my most different child – if 

all my other children were 

blonde, this one came out 

brunette. I took a big chance 

with it and thought I might 

alienate a core fan base I had.

Co-creating the SHOUT 

movement has fi lled me 

with an enormous sense 

of pride and is a great 

honour. The incentive to 

perform on big stages is 

one thing, but it doesn’t fi ll 

me with the same feeling 

of reward like SHOUT. I love 

it – we SHOUT every day.

As told to Heléne Ramackers 

bothered or have a picture 

taken with someone, then I 

must stay at home. My work 

is in the public domain and 

when I have time to relax, I 

generally do that at home.

My parents are the 

biggest components of my 

success. I really don’t think 

that I would have continued 

through the hard times when 

the music business turned 

nasty without their support. 

The music business is a 

hard place. For it to really be 

lucrative you do need to exist 

in the upper sphere of it in 

terms of being an artist that 

can demand a big rate and 

be very busy. If you’re gigging 

at a bar every weekend, it 

can be tough to make large 

amounts of money in South 

Africa. I often tell people if 

you can make it to the top 5% 

of the business, it can be very 

lucrative. Obviously it’s very 

hard to achieve that. That’s 

why I encourage people 

not to put all their eggs in 

the music business basket. 

Get educated and have 

something to fall back on. 

I see myself as a pop artist 

and incorporate everything 

popular at the time. My new 

album Across The Line is 

fi lled with lots of electronic 

and rock infl uences. I move 

with trends in music and 

DANNY K
PARTING SHOT BY

ABOUT SHOUT

 SHOUT was launched in 
2010 following the death 
of Lucky Dube. The old 
Tears for Fears single Shout 
was remade by a variety of 
South African artists. The 
proceeds of the album sales 
and SMS line gets donated 
to various charities that help 
in the prevention of crime 
and help victims of crime.
2011 sees the launch of 
SHOUT 2, a new song 
featuring new artists.
www.shoutsa.co.za 
www.dannyk.com
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