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Visit www.flyexpress.aero for domestic flights to Bloemfontein, Port Elizabeth, East London, Nelspruit, Kimberley, Hoedspruit, George, 
Johannesburg, Richards Bay, Cape Town, Durban, and regional flights to Lubumbashi, Gaborone, Windhoek, Walvis Bay and Maputo.   

SA Express is a proud member of the SAA Voyager programme.

You want to be treated 
like an individual, not a 
passenger.
To us you’re not just a passenger with a seat number.  You’re someone 
who is flying with us for a good reason – and whether it’s for business 
or pleasure, we want to give you the travel experience you want, the 
way you want it, so talk to us. 

Call SA Express Customer Care between 08h00-16h30 
weekdays on 0861 SAX CARES (0861 729 227), email us on 
saxcares@flyexpress.aero or visit www.flyexpress.aero and 
click on the Customer Care tab. After all, we fly for you.
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I N D W E  is the Xhosa 

word  for the blue crane, 

the  national bird of South  Africa

and a symbol of  independence
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[  S K Y V I E W  ]

THEY SAY THAT in this life there are only two certain things, death and taxes.  But in 

between there are some glorious moments, breathtaking views and hearty laughs.  

Along the way there are also unforeseen turns, blunders that we make out of youthful 

exuberance and bad luck that makes us stumble and even fall.  But we get up. The 

value of mistakes, mishaps and failing is what we learn about ourselves. Every time 

we get up, we show commitment to meeting challenges with more courage. It is this 

commitment to see things through, despite all, which is a character builder.  

My daughters are now entering their teens and while my trepidation grows daily 

about the lessons they are about to learn, I hope that I have instilled in them the 

tenacity to endure. It’s something that stood SA Express in good stead recently as 

we, like all of you, weathered the severe recession of 2008/09.  Now that the global 

and local economies are turning the corner, we are refocusing on thriving rather than 

purely surviving. Our strategic focus will remain reliability, customer service and 

employee development. To this end we are investing more in our training and skills 

development initiatives, than at any other time in our 17-year history. This investment 

will also support our government in realising its vision of job creation in critical skills as 

espoused in the New Growth Path. 

We are proud to announce the launch of our new route between Cape Town and 

Hoedspruit before 26 July 2011, making the connection between the Mother City 

and the Big 5 even more accessible to our customers. This new route is aligned to 

our strategic focus of consolidating domestic operations and offering improved 

connectivity into developing domestic hubs. It is also a response to customers’ travel 

needs; offering you the convenience of a growing network that is aligned to compliment 

our enhanced fl ight schedule. Visit www.fl yexpress.aero to book your fl ight.  

South Africa has so many courageous individuals, committed people whose small 

selfl ess acts shaped our democracy. Today let us all honour their vision, sacrifi ces and 

dreams by facing adversity with courage. If there is anything that they taught us, it is 

that it is not the goals that make us who we are but the people we become on the way 

there.  It’s the journey of life that shapes us. Thank you for your continued support .

Inati Ntshanga, CEO SA Express

OVERCOMING ADVERSITY
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IT’S HARD to believe that it’s 

the 28th year of the Oyster 

Festival in the Garden Route’s 

most picturesque town. But 

from humble beginnings this 

festival now attracts more 

than 65,000 sporting 

enthusiasts, families as well 

as food and wine lovers.

The festival offers 

something for everyone 

from running, cycling, golfi ng, 

bowling and adventure racing 

to wine and whiskey tasting, 

cooking competitions, food 

and wine pairings, gala 

evenings, live music, a special 

children’s programme and  

let’s not forget the oysters.

Over 200,000 of these tasty 

ostreidae will be dressed and 

swallowed during the festival 

making for 10 days of pure 

oyster indulgence. The Oyster 

and Wine Mardi Gras on July 6 

brings together top eateries 

in the greater Knysna, 

challenging them to create 

the ultimate oyster recipe. 

Other culinary and wine 

events include Wine Festival 

at Pezula Private Estate, 

Whisky and Jazz on the Paddle 

Cruiser and the Tabasco 

Oyster Eating competition.

www.computicket.com 

Knysna Oyster Festival
Loerie Park, George Rex Drive, Knysna, & surrounding areas » 1-10 JULY

6 JUNE 2011   INDWE

National Arts 
Festival
Grahamstown 
» UNTIL 10 JULY

The National 
Arts Festival is 
South Africa’s 
oldest, biggest 
and best-known 
arts festival. The 
10-day event offers 
culture hounds 
every indulgence of 
theatre, music, song, 
dance, fi lm and a 
whole lot more. 
www.nafest.co.za 

Funny Festival 
Baxter Theatre 
Centre, Cape Town 
» UNTIL 10 JULY  

The award-winning 
Funny Festival 
returns, presenting 
stand-up comedy 
from some of 
the best local 
and international 
performers. The 
event is hosted 
by Cape Town’s 
favourite son, Marc 
Lottering (above).
www.baxter.co.za

Cape Town 
Fashion Week
Cape Town 
International 
Convention Centre
» 13-16 JULY

Like to see haute 
couture creations 
fl oating past in real 
style? Then this is 
the place to be. The 
Mother City hosts 
Africa’s largest 
gathering of fashion 
talent, showing 
you what should 
be turning the 
heads this spring.
www.capetown-
fashionweek.com

EVENTS WHAT’SON
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HELD AT the Centre for Creative Arts at the University of 

KwaZulu-Natal and six cinemas across Durban, this fi lm 

festival presents 300 world-class movies from 30 

countries. Highlights from South African and African 

cinema balance the international offerings. There are 

also seminars, workshops and other forums.

www.cca.ukzn.ac.za

[  W H A T ’ S  O N  ]

EVENTS

Jazzart’s Danscape
Artscape Theatre, Cape Town » 7-9 JULY

SOME OF South Africa’s most talented  young dancers 

will ignite the stage when they perform in Jazzart  

Dance Theatre’s annual celebration of dance, 

Danscape.  This year’s production sees the combined 

talents of Cape Town’s top dance schools and 

companies and will feature innovative new works 

incorporating contemporary, modern, Spanish and 

traditional Indian styles.

www.jazzart.co.za 

Durban International 
Film Festival
Various locations, Durban » 21-31 JULY 

Rasta Earth 
Festival
Judah Square, 
Knysna
» 22 JULY-1 AUGUST 

Rastas and visitors  
participate in this 
annual festival 
which celebrates 
the colourful and 
rich Rastafarian 
lifestyle. Think 
good food, music, 
art exhibitions and 
philosophy during 
a festival that lasts 
ten days long.
www.visitknysna.co.za

Durban 
International 
Boat Show
Durban Marina, 
KwaZulu-Natal 
» 15-17 JULY

Blue skies, a mild 
climate and boats 
- from catamarans, 
monohulls, fi shing 
boats, leisure craft 
to yachts - you will 
fi nd it all at the 
Durban International 
Boat Show. And if 
you’ve had enough 
of boats, move 
on to navigation 
instrumentation, 
communications 
equipment, boating 
accessories, safety 
equipment, diving 
equipment, and 
loads more.
 www.durbanboatshow.
co.za

IND19_006-011_WO.indd   9IND19_006-011_WO.indd   9 20/06/2011   11:2220/06/2011   11:22
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THE FIRST of its kind to be held in South Africa, this 

“confex” will focus on the world class standard of 

facilities and services that South Africa has to offer as 

a host for all top level international events while also 

encouraging an exchange between sports tourism 

and the events industry.  

www.sportsandevents.co.za

[  W H A T ’ S  O N  ]

EVENTS

Good Food & Wine Show
Durban Convention Centre
» 28-31 JULY

THIS PREMIER food and wine event now boasts more 

than a decade of culinary success. Durban’s unique 

cuisine will blend with world-class chefs as  Ainsley 

Harriott, Rachel Allen, Willie Harcourt-Cooze and 

Madhur Jaffrey set the tone.

  Also look out for the fi nal cook-off in the Spekko 

Cook Idols competition.  With fi ne wine and great 

kids entertainment, this has become somewhat of 

a family affair. 

www.goodfoodandwineshow.co.za/events/durban

Sports and Events
Tourism Exchange 
Cape Town International 
Convention Centre » 27-29 JULY 

Indian blend
Carnival City’s 
Big top Arena
» 24 JULY

Pavitra Rishta’s 
leading actors 
Sushant Singh and 
Ankita Lokhande 
will join singer Kunal 
Ghanjawal on stage 
for one night only 
at Carnival City’s 
Big Top Arena.
Ghanjawal’s career 
started in 1995 and 
has earned him 4 
awards as well as 
his very own pop 
album Channa 
Vey which was 
released in 2004.
www.computicket.co.za

Limpopo 
Wine Show
Meropa Casino 
& Entertainment 
World, Polokwane
» 29, 30 JULY

With 50 prestigious 
exhibitors bringing 
some of the best 
Western Cape 
wines all the way up 
north, there are few 
better places to be 
over the weekend 
of the 29th than 
the Meropa Casino 
in the Limpopo. 
www.limpopowineshow.
co.za 

Stellenbosch 
Wine Festival
Paul Roos Centre, 
Stellenbosch 
» 28-31 JULY 

The Stellenbosch 
wine region has 
a world-wide 
reputation for 
quality. Here is your 
chance to mingle 
with local celebrities, 
experience the 
hospitality of 
vintners and sample 
over 500 wines. Also 
enjoy good food. 
www.wineroute.co.za

IND19_006-011_WO.indd   11IND19_006-011_WO.indd   11 20/06/2011   11:2220/06/2011   11:22
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[  E N T E R T A I N M E N T  ]

CAMERA ANGLE
HOLLYWOOD STARS RYAN PHILLIPPE AND TAYLOR KITSCH 
TAKES INDWE BEHIND THE SCENES OF MUCH-ANTICIPATED 
NEW FILM THE BANG BANG CLUB

HAVING BEEN hounded 

by paparazzi for a 

large part of his 

life, Hollywood star Ryan 

Phillippe doesn’t like 

cameras at all. So, when the 

opportunity arose for him 

to portray iconic Bang-

Bang Club photojournalist 

Greg Marinovich on the 

big screen, the actor had 

some sleepless nights over 

whether to sign up or not.

“I was intrigued by the 

script, but I had reservations,” 

Phillippe recalls. “Over the 

past ten years of being 

famous, my relationship 

with the camera has not 

been a pleasant one. I 

tend to fl inch or hide when 

confronted by one, so that 

was something I had to get 

past. I also struggle with 

the idea of the invasion of 

people’s personal tragedies 

and a lot of the time what a 

combat photographer does 

has a lot to do with is getting 

into the face of someone 

who is dealing with some 

extreme tragedy. I wrestled 

with whether I wanted to 

make a fi lm about that.”

The power of The Bang-

Bang Club story stuck with 

Phillippe, though. The actor 

was simply amazed by the 

impact Marinovich, Ken 

Oosterbroek, Joao Silva 

and Kevin Carter made 

covering South Africa’s 

painful road to democracy 

in the early 1990s. To fi nd 

out more, Phillippe watched 

The War Photographer 
- a documentary by 

combat photographer, 

James Natchwey, who 

shot alongside The Bang-

Bang Club. It made a 

crucial difference. 

“There was this moment 

with a bereft woman who 

had just lost a child, and 

Natchwey was two feet away 

from her with a camera in 

her face.” says the actor. “I 

realised that had there not 

been a camera in her face, 

no one would ever know 

why or how her child died.” 

Phillippe took the part.

In contrast Taylor Kitsch 

jumped at the chance to play 

the late Kevin Carter, who was 

so haunted by the images he 

took, he committed suicide.

“I took this role to be able 

to bring life into someone 

who left such an incredible 

mark,” he explains. “It’s 

roles like this that is the 

reason you get into acting, 

the kind of roles that you 

are scared to play.”

To portray Carter’s decline 

Kitsch lost 14kg, running 8-16 

miles a day, six days a week. 

“I don’t think I was this 

small even when I was 

homeless in New York,” 

says Kitsch who slept in 

subways as a struggling 

actor. “I’ve never gone 

through this stuff.”

The Bang Bang Club hits South 
African screens this month

FILM

FROM LEFT: FRANK RAUNTENBACH, 
NEELS VAN JAARSVELD, TAYLOR 

KITSCH  AND RYAN PHILLIPPE ON 
THE BANG BANG CLUB SET
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[  F O O D  &  D R I N K  ]

MOST WINE producers 

know it’s relatively easy to 

produce a good wine for 

a specifi c market, but  it’s 

the packaging and labeling 

that present the biggest 

challenge. In Worcester 

top notch wine producers 

have long suffered in the 

shadow of their neighbours 

from Stellenbosch, Paarl 

and Franschhoek. But in 

the last year the Worcester 

Wine Route on the slightly 

more remote inland side 

of the mountain has pulled 

not one, but two, back 

by striking a chord with 

young female consumers in 

producing two sexy wines 

for sexy people: Alvi’s Drift 

International’s Naughty Girl 

and the Conradie Family 

Vineyard’s Sweet Rosaline.

 Naughty Girl is a sweet 

sparkling Rosé described 

as “lustfully luscious, 

seductively sweet and 

provocatively pink”. It has a 

relatively low alcohol level 

of 7.5 per cent aimed at the 

20 to 32 – and the young at 

heart – female market. The 

name originates from when 

Alvi’s Drift’s director Linley 

Schultz worked in Mendoza 

in Argentina. He noticed that 

the young men often had 

“Bad Boy” stickers on the 

back of their cars. It was a 

social statement of being a 

bit reckless but aspirational 

- and defi nitely cool. 

Schultz came up with 

the idea of a wine called 

Naughty Girl and it won 

the immediate approval of 

his partner, Dr. Alvi van der 

Merwe. Knowing that women 

in their 20’s preferred not to 

drink the wines their parents 

do they started to look at the 

challenges of entering the 

Girl pack began. “We worked 

with our designer Naomi 

Theron, and looked at 

various  “naughty girls”. In 

the end it was a real team 

effort with input from their 

wives, daughters, cellar 

workers and even a baby 

sitter and her university 

friends. “When we fi nally 

decided on the fi nal draft, 

we were on version 62 of the 

label – a genuine labour of 

love. Everyone associated 

with the development were 

very proud and pleased 

when Naught Girl won the 

Creative Branding Award 

at the UPM Rafl atac Wine 

Label awards in Cape Town.”

 On the other side of the 

Breede River at the Conradie 

Family Cellar brother and 

sister winemaking team C.P. 

and Elsabé Conradie came 

up with their own sexy wine: 

Sweet Rosaline. “We realised 

that we have to produce a 

different Rosé  – better than 

the rest. We blended several 

grape varieties, fruity reds 

and whites, put in a bit of  a 

CO2 sparkle and sweetened it 

up with natural grape juice,” 

says C.P. “The result is a 

wine that is both enjoyed by 

the educated wine drinker 

and those who are on their 

way on becoming one.”

 But putting a different 

wine on the market calls 

for unique packaging. “The 

frosted appearance of the 

bottle encourages you to 

chill the wine way way down. 

It adds to the appeal of 

enjoying the bubbly sensation 

at every possible occasion.”

 And the name? “The real 

Sweet Rosaline is one of our 

loyal employees,” says C.P. 

“She has been in our family 

service for many many years.”

SEXY 
WINES
THE WORCESTER 
WINE VALLEY 
HAS COME UP 
WITH TWO 
SPARKLING 
WINES STRIKING 
A CHORD WITH 
THE FAIRER SEX, 
WRITES PIET 
VAN NIEKERK

young female wine market.

 Schultz says: “We knew 

that sales of rosé were 

on the increase and that 

the sparkling market was 

dominated by sweet wines. 

We decided on a muscat base 

wine to make our wine fruitier 

than the competition. We 

also looked at sparkling wine 

because it’s for celebration, 

something to share on a 

great night out. The challenge 

was to weave all this 

together to create a brand.”

 Once they had the wine, 

the evolution of the Naughty 
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[  F O O D  &  D R I N K  ]

EXPERIMENTAL GAIN
COMBINING THE SKILLS OF ‘ROCK 
STAR’ WINEMAKERS AND A TOP CHEF 
HAS LED TO SOME INTERESTING 
DEVELOPMENTS AT THE TEST KITCHEN
LIVING UP TO ITS NAME, The Test 

Kitchen in Cape Town has started 

to experiment with sharing the 

stage – or kitchen in this case – 

with some of South Africa’s more 

fl amboyant winemakers this winter.

Since opening late last year in the 

Biscuit Mill in the revitalised Woodstock, 

award-winning chef Luke Dale-Roberts 

has been wowing diners who managed 

to get a seat at his culinary hotspot. But 

now Dale-Roberts has started to allow 

some of the country’s winemakers he 

calls  “rock star vintners” to join him 

behind the kitchen counter for some 

experimentation, fun and plenty of wine. 

Two of the maverick winemakers 

joining him this month are Swartland 

Wine Cellar’s Adi Badenhorst and 

Eben Sadie. They will “play” with 

ingredients and combinations to 

produce “menus unlike anything 

created before”. As part of the show 

the duo will present guests with wines 

from their “secret cellars” that have to 

date not been available to the public.

Some of the surprises installed are the 

combination of wines with dishes such 

as Dale-Roberts’ seared tuna with dashi 

jelly, soy milk yuba and caviar or foie 

gras tiramisu, or his newly  developed 

sweetbread and truffl e jagerbomb.

Dale-Roberts says Badenhorst and 

Sadie are “inspirational winemakers 

that push the limits of creativity. 

They are not afraid to take risks and 

I respect that very much. We have a 

good chemistry and I am inspired to 

be working with other exciting, creative 

individuals in addition to my team.”
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[  A C C E S S O R I E S  ]

WHETHER YOU ARE A SEASONED TRAVELER OR 
TACKLING THE GREAT OUTDOORS FOR THE FIRST 
TIME, HERE ARE SOME GREAT ACCESSORIES

TRAVELLING IN STYLE

Cubelite Upright 54cm 
Graphite Cabin Case
Former US presidential candidate Sarah Palin thought 

Africa was a country, not a continent. We can now tell 

her that Australia is both; and give her some advice.

When travelling to Africa, invest in tough luggage, 

like this Cubelite Graphite case. It’s made of strong 

thermoplastics with a 10-year warranty. The design 

combines 100 years of Samsonite craftsmanship. The 

smart interior provides extras like divider pads, zipper 

protection, cross ribbons and combination locks. Light 

and strong, but just small enough to go in the cabin.

Available: www.samsonite.com

Price: R4,000

SKROS World Travel 
Adaptor 3
Not sure what 2-pole, 3-pole and 

grounded plugs means? Is brown live or 

neutral? The SKROSS World Travel 

Adapter 3 is the “Swiss knife” of travel 

plug adapters allowing you to plug in 

with confi dence. 

It is suitable for (almost) every place 

on the planet (with electricity) and the 

safest way of plugging in your portable 

essentials like hairdryers, MP3 and 

video players, digital cameras, 

notebooks, mobile phones and GPSs (if 

you have a tendency to get lost).

Available: www.mobilegadgets.co.za

Price: R300

African Ranch Bag
Bespoke and unisex with leather straps 

- this 30cm-wide, 21cm-high and 

12cm-deep ranch bag is hand made by 

a team of accomplished seamstresses 

and leather craftsmen at Melvill 

and Moon in the Friendly City: Port 

Elizabeth. 

If this stunning bag is reminiscent of 

the colonial era, that is because it’s 

intended to be. 

Crafted out of 100% cotton canvas, 

it’s leather-trimmed with real brass 

fi ttings - reason enough to head for the 

great outdoors.

Available: www.melvillandmoon.com

Price: R1,275
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HAMBA 
KAHLE 
MASISULU
AFFECTIONATELY KNOWN AS 
MASISULU, INDWE HONOURS 
THE LATE ALBERTINA SISULU 
WHO DIED AT HER HOME IN 
JOHANNESBURG AT THE AGE 
OF 92 LAST MONTH

[  A F R I C A N  A M B A S S A D O R  ]

AS HUMAN RIGHTS ACTIVIST, 

Albertina Sisulu’s life will 

serve as a celebration 

of the freedoms South 

Africans enjoy today. 

Having married anti-

apartheid activist and 

member of the ANC, Walter 

Sisulu, in 1944, Sisulu 

became a member of the 

executive of the Federation 

of South African Women in 

1954 and joined the ANC 

Women’s League in 1955. 

Less than a year later, on 

9 August, 1956, she, Helen 

Joseph and Sophia Williams-

De Bruyn organised a march 

of 20,000 women to the 

Union Buildings in Pretoria 

to protest against the 

government’s requirement 

that women of colour carry 

passbooks as part of the 

pass laws – an event that 

laid the foundation for 

today’s annual Women’s 

Day celebrations in August.

While her husband was in 

prison with Nelson Mandela, 

she continued to work 

tirelessly for human rights. 

In 1989 she led a United 

Democratic Front (UDF) 

delegation meeting British 

prime minister Margaret 

Thatcher and United States 

president George Bush.

 After the unbanning of the 

ANC, she became the fi rst 

offi cial deputy president of 

the ANC Women’s League 

in 1991 and in 1994 she 

was elected to the fi rst 

democratic Parliament which 

she served for four years.

As a health professional 

who dedicated 43 years 

of her life to the nursing 

profession, she stood 

up to the challenges of 

her generation fi ghting 

not only for the rights of 

women, but against child 

abuse, substance abuse, 

HIV and Aids, poverty 

and unemployment. 

For more than 50 years, 

she worked to uphold 

the sterling efforts of the 

Albertina Sisulu Foundation 

whose aim it is to improve 

the lives of small children and 

the elderly. To honour her 

commitment the World Peace 

Council, based in Basel, 

Switzerland, elected her 

president from 1993 to 1996.

Walter, who died in 2003, 

and Albertina Sisulu had fi ve 

children, and adopted four 

more. Indwe echoes 

the words of political analyst 

Aubrey Matshiqi who 

describes MaSisulu as a 

person who put the interests 

of the nation before her 

own and (was) “genuinely 

committed to building a 

non-racial society”. 
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FROM HUMBLE BEGINNINGS, TV PRESENTER LORNA MASEKO 
HAS BLOSSOMED INTO ONE OF THE MOST MULTI-TALENTED 
STARS IN SOUTHERN AFRICA

TOP CLASS
IN HER ROLE as a Top Billing presenter 
Lorna Maseko is frequently asked to 
do some wild and crazy things. Take, 
for instance, the day she had to jump 
off  a bridge in New Zealand with a 
bungee cord tied to her ankles.

“It was terrifying and took me 
about 30 minutes to jump,” she 
says with an infectious giggle. 
“But once the adrenaline kicks in 
you go – I’m alive, let’s do it again! 

I really like challenging myself 
and conquering my fears. I mean, 
how do I know if I’m going to 
enjoy something unless I try it.”

Maseko has always been willing 
to take the plunge when it comes 
to her career. By constantly 
challenging herself, the 27-year-old 
has blossomed into one of the most 
multi-talented stars in southern 
Africa, excelling in ballet, on TV 

and as a shrewd businesswoman.
“In everything I do, I hate being 

second best,” Maseko says. “When I 
tackle something I work very hard to 
make sure that I succeed in it. We are 
given so many talents and we often 
only really tap into one of those things. 
I just don’t want to be like that.”

Maseko puts her work ethic down 
to the years she spent as a successful 
ballerina. She fell into dance when, 

INTERVIEW BY PIERRE DE VILLIERS
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It was as a rising talent in the ballet 
world that Maseko realised you 
have to work extraordinarily hard to 
achieve your dreams in South Africa.

“Maybe I’ve had a few 
advantages because of the colour 
of my skin but I still had to prove 
myself,” she points out. 

“It was when I started working 
hard that I got promoted. I was never 
treated like the token black person. 
I had to work hard to get the things 
that I got in the ballet industry, 
which was a good thing for me. My 
life kind of turned around from 
there. I didn’t think that I deserved 
anything. I realised that anything 
I wanted in life I had to fi ght for.”

A combination of skill and drive 
saw Maseko establish herself as the 
fi rst black professional ballet dancer 
in South Africa, opening the door 
for a generation of young girls who 
thought the artform wasn’t for them. 
Her rise to fame was recognised in 
2007 when she was chosen as the 
November Woman In Action by 
True Love magazine and nominated 

as the Cosmopolitan Awesome 
Woman. While some might have 
rested on the laurels at this stage, 
Maseko saw all the success as a 
sign that she had to move on. 

“I decided that I didn’t want 
to dance anymore because I had 
reached my peak,” she explains. 

“I didn’t want to be just another 
dancer in South Africa. I wanted to be 
someone who stood out and I think 
I achieved that. I think my mother’s 
heart was a bit broken when I told 
her I wanted to stop dancing because 
she really enjoyed watching me on 
stage. But I was always searching 
for new ideas and opportunities 
because I hate being boxed in.”

As she slipped out of her pointe 
shoes, Maseko’s mind turned to 
working on TV, something that 
always intrigued and excited her.

“When I was younger me and a 
bunch of my friends who did ballet 
would stand in front of the mirror 
and pretend to present a TV show 
before we went on stage,” she says 
with a chuckle. “I liked the idea of 
being on TV and started doing a 
diploma with UNISA and some 
presenting courses as well.”

She landed her big break in 2007 
as a presenter of Afro Showbiz News 
and went on to co-host and produce 
breakfast show, The Weekender. 
While Maseko was climbing the 
broadcast ladder fast it would be a 
return to her dancing roots that would 
see her really cast into the limelight.

While working as a choreographer 
for the opening and closing 
ceremonies of the 2010 Soccer 
World Cup she was approached by 
Top Billing to do some presenting. 
After making it into the Top 12 
of the shows presenter search 
competition three years earlier, 
Maseko jumped at the chance.

“The fi rst time I did something 
for Top Billing I was terrible,” she 
laughs. “But I was just so over the 
moon that this dream that I’ve had 
so long was actually happening. I 
got more comfortable on camera and 
things just took off  from there.”

Joining Top Billing has opened more 
doors for Maseko, with the star acting 
as an ambassador for the Springboks 
in the lead-up to the World Cup. 
She is also making big strides as a 
businesswoman. The corporate events 
company Maseko (who is currently 
doing a BComm in entrepreneurship 
at UNISA) founded in 2007 – 
Fabulous Productions – is growing 
fast while she is also a shareholder in 
cleaning company Cleaning Africa. 

Ask the star what the key to her 
all-round success is and she points 
out the importance of enjoying what 
you do in life while staying humble.

I'M NOT SCARED TO SAY I'VE 
BEEN THROUGH TOUGH STUFF 
AND I'VE COME OUT STRONG

as a youngster growing up in the 
Alexandra township in Johannesburg, 
her school started off ering classes.

“They started teaching ballet at 
Orange Grove Primary, and it kind of 
just took off ,” Maseko recalls. “We had 
a choice between karate and ballet and 
I jumped into ballet without actually 
knowing what it was. No-one in my 
family knew about it. I remember once 
my mom put my pointe shoes in the 
washing machine trying to get them 
clean. If you know anything about 
ballet you know you don’t put R1,000 
pointe shoes in the washing machine 
because they will get damaged. It was 
quite a learning curve for all of us.”

From the moment she wore her 
fi rst tutu, it was clear Maseko had the 
talent to make a living out of ballet 
and teachers pushed her hard.

“All I can remember of my childhood 
is ballet, ballet and more ballet, 
Maseko recalls. “I didn’t have much 
of a life. I danced literally Sunday to 
Sunday and we had strict Russian 
training. I didn’t really get involved 
in sport or playing with dolls.”
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MASEKO SETS THE STAGE 
ALIGHT AS CARMEN IN 2009
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“I want to always love what 
I’m doing,” Maseko says. “I think 
sometimes people don’t realise how 
important that is. Being famous is 
frivolous really. Being famous is a 
bi-product of doing what you love. 
Having worked to get where I am, I 
think I'm grounded and any fame 
that comes my way won’t go to my 
head. I’ve been on such an incredible 
journey. Even the hardships, I think I 
went through that situation and I’ve 
come out strong. I’m not scared to say 
I’ve been through stuff  and I’ve come 
out strong because I am human.”

Maseko is keen to pass on her 
message of resilience in the 
face of adversity to the next 
generation, the presenter 
giving motivational talks 
to underprivileged girls 
through Life College.

“It’s absolutely 
amazing to be able to give 
something back,” she 
says. “There’s one girl 
that I help – her mom 
passed away yet her life 
is so fruitful. You would 
imagine after what she 
has gone through it 
will mess everything 
up for you but this 
girl is going from 
strength to strength. 
She wants to study 
and empower herself. 
She is surrounding 
herself with people 
who want to see her 
succeed. I think it is 
key in helping other 
people. Sometimes 
we don’t have the 
right role models.”

With Maseko fast 
becoming a role 
model to scores in 
SA, the presenter 
is aware that she 
might suff er more 
media intrusion into 
her private life.

“I think it is still possible to enjoy 
your life being in the media,” she 
says. “It depends how much you 
want to reveal to people. You look at 
Jo-Ann Strauss who has done so well 
but you don’t really hear about her 
doing strange things. It’s up to you 
how high profi le you want to be.”

An indication of Maseko’s rise in 
popularity is the amount of attention 
that was given to her marriage to 
Gcina “GC” Lukhele earlier this 
year, her wedding photos being 
published in a gossip magazine. 

“I love being married,” Maseko 
says talking about the next big 

adventure in her life. “It’s a 
new season in my life. I’m 
taking it one step at a time 
and enjoying it. I think 
it comes with its own 
challenges and I think 
you have to keep it real 
within the marriage. My 
husband works really 
hard as well but we keep 
the relationship the 
fi rst thing in our lives 
before anything else 
and that has helped 
us so far. It is all about 
balance – sometimes 
you get it right and 
sometimes you get it 
wrong. So long as we 
express how we feel I 
think it will be fi ne.”

So did Maseko 
have any second 
thoughts about taking 
such a big step?

“No, when he asked 
me to marry him I was 
very level-headed and 
I knew exactly what 
I was getting into,” 
she says. “I think 
love is a decision not 
a feeling. You make 
a choice to be with 
someone. I certainly 
wasn’t afraid to take 
the plunge.” 
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CAPE TOWN SOUNDS

Warren grew up listening to Cape 
Town’s traditional music, Goema, 
a local genre unique to the Cape 
Coloured community. A mix of 
minstrel carnival joviality and jazz, it 
is truly multicultural, incorporating 
African and European elements. 
“Music is medicine,” Warren says. 
“I embraced Goema since I was 
young. Goema started with the San 
people, and shares the same roots 
as the Boer music. It’s wild, it’s about 
freedom, thinking out-of-the-box.” 
The Lucky Store’s jazz sessions have 
given Warren the opportunity to have 
some of the greats of the genre play 
at his venue. “I was so privileged to 
have my idol, the saxophonist Robbie 
Jameson here, and Anton Hosen,” he 
says. “He reached out to me as a child.” 
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RESTAURANT OWNER, ENTREPRENEUR AND ACTIVIST,
WARREN CARSTENS IS SINGLE-HANDEDLY REVIVING 
HIS HOME COMMUNITY OF IDAS VALLEY IN STELLENBOSCH 

IDAS VALLEY lies in an unassuming 
corner of Stellenbosch. It has none of 
the town’s most famed assets: wine 
farms, student cafés or the boutique 
eateries of its picture-postcard 
downtown. It’s actually a township – 
the fi rst coloured one in the Western 
Cape – but the neat lawns and tiny 
cottage houses are a far cry from the 
corrugated housing of Cape Town’s 
shantytowns. That said, Idas Valley 
has its social issues: most children 
here come from single parent 
families and drug use is a problem. 

A bright yellow building lined with 

a red tile roof sits on a corner at the 
edge of the Idas Valley. Two years ago, 
local entrepreneur Warren Carstens 
found a new calling here, refashioning 
the former corner grocery into a 
restaurant, bar and music venue. The 
building dates back to the founding 
of Idas Valley in the 1920s; bold black 
lettering is painted vertically against 
the fading yellow paint, signposted as 
it was decades ago: “The Lucky Store”.  

Warren remembers the store 
from his childhood. “Things haven’t 
changed much,” he says. “There 
isn’t enough for kids to do here, so 

URBAN 
RENEWAL

TOP LEFT: STUNNING 
BLACK AND WHITE 
PHOTOS OF LOCALS 
ADORN THE WALLS AT 
THE LUCKY STORE
BOTTOM LEFT:  
WARREN CARSTENS 
RELAXES IN HIS 
RESTAURANT 
RIGHT: THE ICONIC 
LUCKY STORE AS IT 
LOOKS TODAY

they get caught up in the wrong 
things. I was raised by a single 
mother; I know what that’s all 
about,” he says, looking thoughtfully 
at his hands resting in his lap. 

The Lucky Store is Warren’s way of 
giving back to his local community. 
He sees it as “a gathering place to 
feed the tummy, mind and spirit.

"The nice thing about Stellenbosch 
is that it’s all close. The main road is 
a division – one side is white and one 
is coloured. Come over the road and 
you have a diff erent character. I want 
to breach the geographic division, to 
break it. This side knows that side, 
but that side doesn’t know this side.

“I never imagined myself as a 
business owner, but it’s all about 
grabbing opportunities,” he continues. 
“People fought and died for those 
opportunities. I think about the little 
ones who are directionless with absent 
fathers. It hits me big time. I want to 
see what I can do to change this.”

Warren purchased The Lucky 
Store with the help of Flying Kites, a 
company that assists entrepreneurs 
from disadvantaged communities. 
“The weeds were waist high at fi rst,” 
he says. He redecorated the place 
himself using discarded junk, with 
old tires repurposed as planters. 
“At fi rst I just wanted to do it cheap, 
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them dropping guys off  in buses; 
they were all young coloured men 18 
to 27 in age. I thought what a lot of 
wasted lives, a lot of stupid choices. 
It was a turning point in my life.” 

Today, Warren’s passion is the 
youth of Idas Valley. He believes one 
of the main hurdles facing township 
kids is a lack of activities. The Lucky 
Store serves as a gathering place, 
but he’s also invested in building 
a miniature golf course nearby. 
Most recently, he campaigned for 
the Stellenbosch Workcentre, a 
disabled centre. To raise funds, 
Warren locked himself in a shack 
behind his restaurant for 90 days in 
a project he called Shack Attack.

Warren has other projects planned, 
including ‘Change for Change’, where 
he’ll travel by camper van across 
South Africa, collecting people’s spare 
change for charity. “The idea of doing 
these out-of-the-box things is to test 
yourself and test the nation,” he says. 
“I do crazy things, stupid things, as 
part of the campaign. It’s not about 
me, it’s a platform for change.”

It only takes a visit to The Lucky 
Store’s open jazz jam sessions on a 
Sunday to see the fruits of Warren’s 
eff orts. Over the open roof, the sun 

sinks between the low mountains, 
and the lights go up on the corrugated 
iron stage, backed by a loosely 
painted South African fl ag. Warren’s 
charismatic girlfriend Lelani, a local 
teacher and jazz singer, is crooning 
‘When Autumn Leave Fall’. The 
pace is picking up, the tables are 
packed with people of all colours… 
Warren jumps in, performing an 
off -the-cuff  bongo performance, 
and laughs and smiles as a roaming 
customer hits at the drums. It’s just 
another day in Idas Valley. 

then I realised it was good for the 
environment too,” he laughs. 

Warren constructed much of the 
restaurant’s outside area himself, 
even the large pizza oven in the back 
corner. Walking past the columned 
front porch, the culture of Idas Valley’s 
past and present pans out; through 
the café, hung with striking black 
and white photos of Idas Valley’s 
locals, and onto the back patio, where 
patrons relax in plastic chairs to the 
lively strains of Goema jazz. A friend 
of Warren’s, Christo Maart, took 
the café’s photos. His face lights up 
as he talks about his photography, 
pointing out the weathered faces 
of Ida’s neighbourhood legends. 

The back bar is enclosed by boards, 
reeds and corrugated iron, with a 
red tarp held up by beams forming 
a roof. Small teapots line a wall 
under a chalkboard listing the day’s 
specials; even the food here is local. 
“We serve traditional dishes at The 
Lucky Store, like tripe and trotters,” 
says Warren. “We have aunties who 
live up the road, and tourists can go 
visit them and get the opportunity 
to learn to make their food.”

Warren is one of those rare 
individuals truly moved by the plight 
of others. His outlook was shaped by 
his hometown, but also, he says, by 
two moments that profoundly altered 
his life. The fi rst was the discovery 
that he suff ers from alopecia areata, a 
disorder causing sudden and complete 
hair loss. “I became human when I 

was 21,” he says. “One morning I got 
out of the shower, and my hair came 
out in chunks. It happened in a week, 
and it was hectic. I realised we have 
no control over our outer appearance, 
yet people are judged by this.”

His second epiphany occurred 
after his return to South Africa 
from the UK, where he’d owned a 
nightclub for eight years, which 
indirectly spurred his purchase 
of The Lucky Store. “I went with a 
friend to a prison,” he says. “It was 
my fi rst experience of a jail. I saw 

LOOKING AT SOME YOUNG 
PRISONERS I THOUGHT - WHAT 
A LOT OF WASTED LIVES

OPEN JAZZ SESSIONS ARE 
ALWAYS VERY POPULAR
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AFTER THE GLOBAL FINANCIAL COLLAPSE, WORLD ECONOMIES 
FACE LOW GROWTH AND VOLATILE INFLATION. SOUTH AFRICA 
WILL NOT BE EXEMPT. INDWE ASSESS THE INFLATIONARY 
OUTLOOK FOR THE COUNTRY – AND THE IMPACT THIS IS LIKELY 
TO HAVE ON INTEREST RATES AND THE RAND 

INFLATION 
STATION

ECONOMISTS OFTEN label the decade 
leading up to the global fi nancial 
crisis as “the great moderation” 
based on the remarkable level of 
correlation between the world’s major 
economies, characterised by stable 
growth and low infl ation. However, 
with the collapse of US investment 
bank, Lehman Brothers in September 
2008 and the ensuing fi nancial crisis 
that followed, the so-called ‘NICE’ 
decade (non-infl ation, constant 
expansion) came to an abrupt end. 

Now, diff erent countries across 
the world are showing very diff erent 
paths and infl ation concerns are 
much greater. UK-based asset 
manager, Ignis dubs the new era as 
the ‘VILE’ decade – an acronym for 
‘volatile infl ation, limited expansion’. 
South Africa is no exception with 
low growth and rising infl ation 
sparking concerns that slugfl ation 
might take hold in the economy. 

Fuel to the fi re
Infl ation is defi ned as a general 
increase in the price of services 
or goods. Regarded as a ‘covert 
thief’ and the mortal enemy of 

investors and consumers alike, 
infl ation erodes the spending power 
of income. Simply put: infl ation 
means your money is worth less. 

The infl ationary situation in 
South Africa currently echoes that of 
most of the world. Higher food and 
fuel prices, driven by a jump in oil 
prices, strong external demand  and 
companies announcing much higher 
goods and services prices, is pushing 
up headline infl ation quite sharply. 

Andre Roux, co-head of global 
fi xed income at Investec Asset 
Management expects it to peak just 
below the top end of the government’s 
infl ation target band of 3% - 6%.  

“Food infl ation is picking up from 
around 2% currently and expected 
to peak out at between 8% and 
10% later in the year. Fuel prices 
increases are also working their 
way through the system but if oil 
remains at around $110 a barrel, 
we should get some easing of the 
momentum into next year,” he says. 

The outlook for core infl ation – 
where food, energy and electricity 
is stripped out – is however far 
more palatable and is rising 

only gradually to around the 
mid-point of the target band. 

Heading for slugfl ation?
While infl ation expectations in 
South Africa are still anchored to 
the long-term average and increases 
have been marginal, infl ation can 
come in many diff erent guises, each 
equally detrimental to the well-being 
of an economy.  Lacklustre growth 
in the SA economy combined with 
an infl ation rate slowly edging up 
has seen analysts raising concern 
that the country is heading for 
‘slugfl ation’: the combination of rising 
infl ation and sluggish growth. 

Domestic growth in SA is below 
potential, and likely to be below 
that of emerging market economies. 
According to the Reserve Bank’s 
May Monetary Policy Review, the 
disappointing growth is due, in 
part, to the persistently low growth 
in fi xed capital formation, the 
uncertain growth prospects in some 
of South Africa’s traditional trading 
partners and possible constraints on 
consumption expenditure growth. 

Rising infl ation coupled with low 

WORDS MAIKE CURRIE
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THE FIGURE SHOWS HOW INFLATION AVERAGING 
AT 4% OVER A PERIOD OF 30 YEARS CAN ERODE 
THE VALUE OF R1,000. AT THE END OF 30 YEARS 
R1,000 WOULD BE WORTH LESS THAN R300

ZAR 1,000

ZAR 900

ZAR 800

ZAR 700

ZAR 600

ZAR 500

ZAR 400

ZAR 300

ZAR 200

Years 5 10 15 20 25 30

IND19_032-034_Business.indd   33IND19_032-034_Business.indd   33 17/06/2011   13:0917/06/2011   13:09



34 JULY 2011   INDWE

A GUIDE TO INTEREST RATES

If the Reseve Bank is concerned that the present rate of infl ation 
is too high above target, it will decide to put up the benchmark 
interest rate, the repo rate - otherwise put, monetary policy 
will be tightened. An increased bank rate means higher interest 
rates throughout the banking system. This generates more 
public interest in saving money, as deposit-based accounts 
will now earn better interest returns. Borrowing, on the other 
hand, will become more expensive as the interest on loans and 
credit cards increases and spending becomes less attractive. 

The opposite is also true. If the economy requires a boost from 
more spending and borrowing, the MPC may lower the bank 
rate and so loosen monetary policy. A reduction in interest rates 
means saving becomes less attractive as the interest return on 
cash-based investments will be lower. Borrowing and spending 
money become more attractive, as people now face lower 

interest payments on their loans and mortgages, and hence have 
more disposable income on hand. As spending increases, prices 
will once again be driven up, and eventually infl ation will result.
This is why infl ation rates and interest rates tend 
to move together. Using the defl ator to measure 
the impact  of infl ation on your investment
The defl ator is a statistical factor designed to measure 
the effect of infl ation on your money – it helps you to 
work out how much your capital will be worth in the future 
taking into account infl ation. To fi nd the defl ator, you 
need to subtract the rate of infl ation from 100, then divide 
this fi gure by 100 to express it as a percentage. So:
(100 – Rate of infl ation)/100 = Defl ator
Let’s assume infl ation will average out to 4% 
a year. This means the defl ator will be:
(100 - 4)/100 = 0.96
If you want to fi nd out how much your money will be worth in 
30 years time, you will need to multiply the amount of money 
you have now by the defl ator to the power of the amount of 
years in question (in this case 30). The formula for this is:
Capital x Defl ator(Time in years) 
Let’s say you want to fi nd out what R1000 will be 
worth in 30 years time with infl ation constant at 4% 
for the 30-year period. Your calculation will be:
R1,000 x 0.96(30) = R293.86
This means R1000 will be equivalent to R293.86 
in 30 years time if infl ation averages at 4%.

growth requires a fi ne balancing act 
from the Reserve Bank’s Monetary 
Policy Committee: if they put rates 
up, they keep a lid on infl ation 
but higher interest rates could be 
detrimental to a fragile domestic 

economy.  Higher interest rates 
increase the cost of credit, making 
consumers and business reluctant to 
spend and borrow which can place 
a dampener on economic growth. 

Roux says the MPC is facing some 
diffi  cult decisions, with the major issue 
being growth concerns.  “Governor 
Gill Marcus’ honeymoon period – 
where cutting rates was almost a ‘no 
brainer’ is certainly over," he says. 

An interest rate rise on the cards?
Globally interest rates have been at 
an all time low, as governments try 
to encourage consumers to spend 
and so get economies moving again. 
South Africa’s repo rate is currently 

at 5.5 percent, a 30-year low. From 
1998 until 2010, South Africa’s 
average interest rate was 13.96 percent 
reaching an historical high of 23.99 
percent in June of 1998 and a record 
low of 6.50 percent in March of 2010.

But following a marginal increase 
in the consumer price index (CPI), the 
most common measure of infl ation, 
(in April infl ation edged up slightly 
to 4.2 % year-on year from 4.1% in 
March) the Reserve Bank has vowed 
to keep a watchful eye on infl ation. 

In its May Monetary Policy Review 
the central bank reported: “The MPC 
will remain vigilant with respect to 
indications of second-round eff ects 
or generalised infl ation, and will not 
hesitate to take timeous appropriate 
action, particularly if infl ation is 
expected to move out of the target 
range on a sustained basis.” 

The Reserve Bank said the 
acceleration in food prices is expected 

to persist for some time “despite 
indications that global food price 
infl ation may have peaked, and 
international oil prices have displayed 
considerable volatility recently.”

The challenge facing monetary 
policymakers is to determine whether 
these changes are temporary.

The outlook for the Rand 
Roux expects interest rates to rise but 
says it's going to be a moderate interest 
rate hiking cycle: “We believe it will 
be a hiking cycle of 200, possibly 
250 (0.25%) basis points, largely as 
a result of the fact that we expect 
growth to remain relatively sluggish.”

The big risk to this outlook for 
interest rates is the rand, which 
can trigger faster rates of infl ation. 
“There is no question that the rand 
is currently overvalued; however, it 
can remain so for extended periods," 
says Roux. “The time for it to weaken 
will come when there is a clear 
slowdown in the US economy, as risk 
aversion will be the trigger for rand 
weakness. And as the big risks for 
global growth really only lie ahead 
in 2012 and 2013, we may well see 
a strong rand until such time.” 

Monetary tightening

Spending & 
Borrowing

Spending & 
Borrowing

Repo 
rate

Repo
 rate

Monetary loosening

THE HONEYMOON PERIOD 
WHERE CUTTING RATES WERE 
A NO BRAINER IS OVER
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Also known as the city that sparkles with its origins dating back to the great 

diamond rush of the 19th century, the Big Hole, the largest man made hole 

in the world. Other truly unique experiences to be had are the infamous 

pink lesser flamingoes at the Kamphers dam 1km outside Kimberley. For 

the adrenalin fueled, there are various activities to get your fix, such as 

absailing, river rafting, and for those who prefer dry land, the World’s Richest 

skateboarding tournament, the Maloof Cup, to be held in September 2011.

Can’t wait!

Skateboarding 
For Hope
Kimberley will be the 
“skateboarding” place to be 
from 30 Sept - 02 Oct 2011

No.68390 Northern Cape.indd   1No.68390 Northern Cape.indd   1 19/05/2011   17:2019/05/2011   17:20



INDWE  JULY 2011 37

[  B U S I N E S S  B R I E F S  ]

JOHANNESBURG, SOUTH AFRICA – At 

least 60 per cent of African and 63 per 

cent of South African mobile web users 

are using their phones to purchase 

goods, which include digital and 

physical goods, and entertainment 

tickets, according to a global study 

conducted by InMobi.

The fi ndings were released at the 

Integrated Marketing Communication 

Conference (IMCC) held at the Hilton 

Hotel in Johannesburg last month.

InMobi Africa vice president Isis 

Nyong'o said, in Africa, mobiles are no 

longer just for internet surfi ng and for 

the youth, but has become a 

preference for all age groups and 

intense shopping.

Africa currently has 489 million 

mobile web users, and 69 mobile data 

subscribers, according to InMobi. The 

fi ndings confi rm the expected growth 

of the mobile market in Africa. Despite 

the continent still facing challenges, 

brand experts believe the success of 

sectors such as retail and an increase 

in overseas investment, provide 

optimism forAfrica's future.

HYDRO POWER
WINDHOEK, NAMIBIA — Germany has 

promised several hundred million 

Namibian dollars towards the 

development of a Orange River 

Hydro-Power Plant. The money is part of 

N$1,253 billion the German Government 

is advancing to Namibia as 'concession 

loans' to develop the potential for the 

additional generation of between 80 and 

120 MW along the lower Orange River.

RAIL RENAISSANCE
JOHANNESBURG, SA — Carbon tax  

could lead to a "rail renaissance".

Reporting from a Transport Forum in 

Gauteng, Creamer Media quoted 

Stellenbosch University's Pieter Fourie 

who said a 25 per cent shift will see 

4.2-million tons of freight moved from 

road to rail. This will save the industry 

R25-million, assuming the proposed 

carbon tax was at R100/t of CO².

'STABILITY' SA'S KEY
DURBAN, SA – South Africa's "stability 

and predictability" of institutions, free 

press and transparent Constitution 

and government, gives it an advantage 

over many developing countries to 

attract investment, according to 

Goldman Sachs International Managing 

Director, Colin Coleman.

Coleman told the International 

Entrepreneurship and Investment 

Conference in June despite challenges 

like infrastructure shortages, Africa is 

attracting more foreign investment. He 

said Brazilian investors are active in West 

African countries and the Chinese are 

involved in projects all over Africa.

SA TOP NATION BRAND
JOHANNESBURG, SA – South Africa has 

been awarded the title of the most 

valuable nation brand on the continent.

The country's recent inclusion in the 

BRIC economic bloc and successful 

hosting of the 2010 Fifa World Cup has 

led to strong positive perceptions – both 

locally and abroad.

The International Marketing Council of 

South Africa (IMC), received the 

accolade from UK-based Brand Finance 

on behalf of the Rainbow Nation at the 

launch of the Brand Finance African 

Nation Brand League in Sandton.

The rating by Brand Finance’s Global 

Nation Brands League takes into 

account the GDP revenue that a 

country generates.

Egypt is the second most valuable 

nation brand in Africa.AFRICA'S MOVE 
TO MOBILE
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[  B U S I N E S S  B R I E F S  ]

LONDON, UK – The celebration of 

Africa Day in May was marked by 

international investors casting fresh 

attention on the continent. 

Nick Price, emerging markets 

portfolio manager at Fidelity 

International, commented: “The 

negative perception of Africa – shaped 

by images of poverty, famine and 

confl ict – has kept the region off the 

radar of many western investors. But 

the conventional view is not matched 

by my experience on the ground. To 

me, Africa is a classic example of the 

gap between perception and reality 

which leads to investment opportunity. 

“Other more fashionable and 

established emerging markets have 

been getting all the attention recently 

and I think the time has come for Africa 

to have its moment in the sun.”

Price’s views were echoed by Chris 

Derksen, head of the Investec Frontier 

Investment team, at a presentation in 

London in May. Derksen said the 

question is no longer “should you be 

invested in Africa” but rather “how 

should you be invested”. 

CHINA CALLING
CAPE TOWN, SA – Trade relations 

between South Africa and China 

received a boost during a visit by China’s 

standing committee chairman of the 

National People’s Congress, Wu 

Bangguo. The visit followed two earlier 

visits to China by President Jacob Zuma. 

During his address to Parliament, 

Bangguo promised sustained bilateral 

relations between the two nations. 

AFRICA IN NUMBERS

MATOLA ON THE MOVE
MATOLA, MOZAMBIQUE — More than 

US$500 million worth of investment has 

been promised over the past eight 

months to fund some 50 business 

projects in the southern Mozambican 

city of Matola, which would result in the 

creation of at least 2,000 new jobs.

The city’s mayor, Arao Nhancale, says 

these numbers refl ect the growing 

appreciation of the excellent investment 

conditions that Matola can offer them.

PLANTATION REVIVED
MAXIXE, MOZAMBIQUE — A coconut 

plantation is being revived in southern 

Mozambique to provide income to the 

rural community. South African farmer 

Graham Ford has teamed-up with US 

NGO TechnoServe, with the consent of 

the Inhambane provincial government to 

revive an abandoned coconut plantation 

near Maxixe. A processing factory in the 

community will extract the meat and oil 

from coconuts collected by local people. 

FRESH EYES 
ON AFRICA

3
The number of cities 

in Africa rated among 

the top ten fastest 

growing cities in the world

7
The number of African countries 

among the top 10 fastest growing 

economies  - Angola growing faster 

than China over the last decade

The number of barrels of oil in 

Nigeria's reserve, the largest oil 

producing nation in Africa

million

The amount in US dollars of goods 

like telecommunication 

equipment, toys and sporting gear 

South Africa imported from 

Hong Kong last year

40 700
billion
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BETWEEN 
THE 
DESERT 
AND 
THE
DEEP 
BLUE 
SEA

THIS PAGE: THE SURREAL MOON LANDSCAPE HAS 
BEEN CARVED OUT OF THE DESERT BY THE SWAKOP 
RIVER. TOP RIGHT: THE WHITE GOLD FROM GUANO 
ISLAND MADE A FORTUNE FOR ADOLF WINTER.P
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WITH ITS FASCINATING HISTORY AND 
MESMERISING LANDSCAPES, SWAKOPMUND 
IS UTTERLY CAPTIVATING BY RICHARD HOLMES

A DESERT TOWN is fl ooded from the 
overnight rain, and a lighthouse 
keeper is my guide in a landscape of 
sand and gravel. Not a ship – even one 
of the desert – in sight. It’s a surreal 
start to a fl ying visit to this corner 
of Namibia, but then strange things 
happen in the desert. 

After a low-level fl ight north from 
the dunes of Sossusvlei our Cessna 
touches down at Walvis Bay airport… 
a vast strip of tar in a sandy circle of 
nothingness. My driver, the once-
upon-a-time lighthouse keeper, 
throws my suitcase in the back and 
asks if I want to go to the moon. 

I beg your pardon? 
“Ag, I mean the moon landscape 

you know. Come, I’ll show you. It’s 
amazing.”

A long salt road – built for the 
trucks that ferry precious minerals 
dug out of far-fl ung desert mines – 
carries us away from the airport. We 
travel past Dune 7, one of the highest 

in the area and a popular spot for 
‘hydro-balling’ in watery plastic orbs, 
and into the hinterland. Pipelines 
carrying precious water shadows us 
alongside the road. 

A faded, sun-battered sign doesn’t 
fl inch as we take a left towards the 
Moon Landscape. The ‘Welwitschia 
Drive’ it points to is popular with 
tourists too, if you have the time. These 
ancient desert plants survive almost 
entirely on the sea mists that roll in 
each morning, delivering precious 
droplets to the plants’ rambling leaves 
as they tumble over barren lands.

Barren is certainly why the moon 
landscape lives up to its name. 
Over millennia the Swakop River 
has carved this gravel plain into a 
crenellated desert of valleys and 
hillocks. Expansive, empty and 
mesmerising… it could well be the Sea 
of Tranquility. 

“It’s looking nice and green,” says 
the lighthouse keeper, pointing at 

the dry gravel plains. I do my best to 
politely agree. 

“Those colours are all lichens,” 
he explains, as we pull to a halt, 
perhaps sensing my scepticism. “And 
lichens can only grow where the air is 
absolutely pure, so you know that it’s 
pretty pristine out here!”

As with so many things in the 
desert, the devil really is in the detail. 
Shards of sun-baked rocks are covered 
with delicate lichens strutting about 
in a rainbow of muted colours. It may 
not be the Masai Mara, but there is 
certainly life in this desiccated land. 

We leave the lichens to get on with 
whatever it is lichens do, and head off  
to the town that took its name from the 
river that created this moonscape.

Swakopmund, or simply ‘Swakop’ 
if you want to sound like a local, is the 
tourist capital of Namibia; besieged by 
visitors each summer, out of season 
it has a quiet, almost left-behind feel. 
As if the town is simply waiting – 

IND19_040-044_Swakop.indd   41IND19_040-044_Swakop.indd   41 17/06/2011   13:5217/06/2011   13:52



For more information, call the Berco Johannesburg call centre

on 011 457 3000 or email dropbox.queries@bercoexpress.co.za.

visit www.picknpay.co.za for terms and conditions and more information

Beacon Bay, Bedfordview, Boksburg Hyper, Bloemfontein Hyper, Benmore, Canal Walk, Constantia, Claremont, Centurion Hyper,
Cedar Road, Clearwater, Douglasdale, East London, Family Cycad, Family Plettenburg Bay, Family Oudtshoorn, Fourways Crossing, 
Faerie Glen Hyper, Garden Route Mall, Gardens, Greenstone Hyper, Graanendal, GeorgeCentral, Hayfields, Honey Junction, 
Hyper Montana Kenilworth, Kensington, Kimberley, Knysna, Langeberg Mall, Liberty Mall, Longbeach Mall,Moffat Park Hyper, Nelspruit, 
Norwood Hyper, Northgate Hyper, New Market, Northmead, Ottery Hyper, Pietersburg, Durban Hyper,Pavilion, Pietermaritzburg, 
Promenade, Pinetown, PnP on Nicol, Queensburgh,Rustenburg, Somerset Mall, Stellenbosch, Stellenbosch Square, Tygervalley,
Savannah Mall, Towers, Uitenhage, Vangate, Vaal Hyper, Willow Bridge, Walmer Park, Woodmead Hyper, Waterfall Mall Rustenburg.

available at the following stores

R99* 
anywhere in SA

overnight courier

STORE-TO-DOOR
EXPRESS

Only at

*Deliveries are overnight express (by 10:30 the following business day, Monday to Friday) to all major centres within South Africa
and could take up to 72 hours for far-outlying areas. Shipments to mines, plots, power-stations, embassies and areas requiring
special trips may attract additional costs.

BercoBercooooo

Buy a Sleeve

Drop in Box

We’ll Deliver
BERCO

No account required

STORE-TO-DOOR
EXPRESS

Buy a Sleeve

Drop in Box

We’ll Deliver
BERCO

new 

convenient 

service

No.66479 Berco Express Pty Ltd.indd   1No.66479 Berco Express Pty Ltd.indd   1 15/03/2011   17:1815/03/2011   17:18



INDWE  JULY 2011 43

patiently – for the tourists to return. 
Along with Luderitz, it’s here in 

Swakop that you feel the German 
infl uence on Namibia most strongly. 
Kaiser Wilhelm Straße may have been 
renamed Sam Nujoma Avenue, but 
the church spires and Bavarian towers 
loom through the mist much as they 
would in their native land; a small 
slice of Germany clinging to the edge 
of the Namib Desert. German bakeries 
still sell calorie-laden slices of Black 
Forest cake, freshly baked pretzels are 
handed out with local weißbier and it’s 
a brave (but happy) tourist who orders 
the sizeable grillhaxe (eisbein) at the 
Swakopmund Brauhaus. 

The Germanic illusion is easily 
shattered though. At the end of nearly 
every street you can see the sand 
dunes of the Namib; waiting patiently 
to be let in, but steadily held at bay by 
the town. Turn and face the other way, 
and the icy Atlantic sparkles at the far 
end of Albertina Amathila Avenue.

And it’s these two contrasts that 
keep most visitors to Swakopmund 
entertained. This is the adventure 
capital of Namibia, and a quad-bike 
tour through the surrounding dunes is 
far and away the most popular thrill in 
town. A range of operators off er short 

excursions (from a few hours, to 
half a day) in the dune fi elds outside 
town that have been set aside for 
revving engines. 

There are great desert views 
on off er, but the focus is more on 

motorised mayhem and fl ying sand 
than any sort of eco-discovery. 

For that, Tommy Collard’s excellent 
Living Desert Tours are your best 
bet. His half- and full-day excursions 
into the dunes outside of town are 
both an adventure and an education, 
with the opportunity to spot the likes 
of the Shovel-snouted Lizard and 
Peringuey’s Adder; better-known as 
the sidewinder snake.

It’s not all about the desert in this 
corner of Namibia though. The road 
south of Swakopmund is a scenic 
one, even if it ends in the workaday 
harbour of Walvis Bay. 

The B2 winds its way between the 
desert and the deep blue sea; past 
the holiday hamlet made famous 
by Brangelina, and beyond the old 
railway lines that once ran this way. 
It’s worth stopping for a look at Guano 
Island; a wooden platform built in 
the 1930s that made men fortunes 
from turning faeces into fertiliser. 

AT THE END 
OF EVERY 
STREET YOU 
SEE THE SAND 
DUNES OF 
THE NAMIB

GETTING THERE
SA Express fl ies return 
fl ights to Walvis Bay 
from O.R. Tambo 
International Airport in 
Gauteng seven days a 
week and from Cape 
Town International 
Airport six days a week.

CLOCKWISE FROM RIGHT: KEEP AN EYE OUT FOR 
MASSIVE ELEPHANT SEALS BASKING ON THE 

WALVIS BAY SANDS; CAPE FUR SEALS GET FRIENDLY 
WITH THE OCEAN SAFARIS; THOUSANDS OF 

FLAMINGOS SCOUR THE SHALLOWS FOR SHRIMP. 
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STAY AT: The 

Swakopmund 

Boutique Hotel is a lovely 

quiet spot a stone’s throw 

from the beach. Although 

there are just 21 rooms, it 

offers all the amenities 

of a much larger 

establishment and is 

popular with both 

corporate and leisure 

travelers. Room 12, with its 

sea-facing balcony, is the 

best in the house. There’s 

a restaurant in the 

adjoining annex, and free 

WiFi in the lobby.

www.swkboutiquehotel.

com or 00 264 64 417130

DRINK AT: The 

Tiger Reef Beach 

Bar is a victim of its own 

great location. Built on a 

sand-spit at the mouth of 

the Swakop River, 

changing currents are 

starting to wash away this 

Robinson Crusoe-style 

bar. Which is a pity, as its 

laid-back charm and 

ice-cold Tafel Lager make 

it a great spot for 

sundowners. Get there 

before it’s washed away!  

EAT AT: For a small 

town, it’s easy to 

fi nd good food in 

Swakopmund. The Tug is a 

reliable option, with its 

fantastic sea views from 

the waterfront. Built 

around a real tug, there’s 

plenty of nautical charm 

and some passable 

seafood on the menu. 

Jetty 1905 is the new 

arrival on the waterfront, 

built at the end of the 

town’s 100-year-old jetty. 

It’s a decidedly upmarket 

spot for Swakopmund, 

with an energetic fusion 

menu offering everything 

from sushi to kabeljou 

ceviche and bobotie 

wontons. Not the 

cheapest place, though.

The Swakopmund 

Brauhaus is my favourite. 

The conversation is 

German, the portions are 

generous and the beer is 

from the local Camelthorn 

brewery. The hearty 

selection of Germanic 

dishes includes ever-

popular eisbein along with 

lesser-known favourites 

like Smoked Barbel and 

White Asparagus. For 

German food in a 

Namibian desert, this is as 

authentic as it gets.

You’ll get a little closer to the 
feathery fortune-makers with 
boat trips out of Walvis Bay 
with companies like Mola 
Mola Safaris. On the half-day 
trips, sightings of Heaviside’s 
dolphins, whales and elephant 
seals are common, while the 
playful antics of the friendly 
Cape Fur seals around the boat 
provide constant amusement. 
The birding is good too, and 
close-up encounters with 
fl amingos, pelicans and gannets 
almost guaranteed. Most cruises 
end off  with a platter of fresh 
oysters and a glass of bubbly.

In the distance I spot the 
rusted red tower of the Walvis 
Bay lighthouse, surrounded 
by sand. So, a lighthouse in the 
desert after all. As we hit land 
and head off  to the airport for 
my fl ight home, we pass puddles 
of water forming eddies between 
the rivers of sand and the rain 
clouds ate scudding away. As I 
say… strange things happen in 
the desert. 

SWAKOPMUND 
MADE EASY
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Enjoy the excitement of the games without leaving your home.

A widescreen monitor will give you a great view of the games. But what about the sound?
Built-in speakers are not able to convey the actual excitement. 
The Yamaha Digital Sound Projectors are a perfect solution. Only one unit, yet they deliver true 
multi-channel sound — and more and more sports broadcasts are multi-channel. Using Yamaha’s 
CINEMA DSP TV Sports programme, YSP makes you feel like you’re right in the stadium! YSP-2200/4100/5100

D i g i t a l  
S o u n d   P r o j e c t o r s

* Images of YSP-5100 used in illustrations

• “Digital Sound Projector” and “ “ are trademarks of 1 Ltd. • CINEMA DSP is a trademark of Yamaha Corporation. • Dolby, Pro Logic, and the double-D symbol are registered trademarks 
of Dolby Laboratories. • “DTS” and “Neo:6” are trademarks of Digital Theater Systems, Inc. • TruBass is a trademark of SRS Labs, Inc.

Imported and distributed by: Balanced Audio - Tel: (011) 259-7800 - Website: www.balancedaudio.co.za
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PORSCHE CAYENNE: 

ONE PERSUASIVE 

ARGUMENT
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PORSCHE ENGINEERS DON’T DO U-TURNS, 

RIGHT? RAY LEATHERN NOW HAS TO 

EXPLAIN HOW OUT OF FIVE NEW PORSCHE 

CAYENNES, IT’S THE HYBRID AND DIESEL 

THAT STEAL THE SHOW

I BET YOU ALREADY KNOW what 
I’m going to say about the 2011 
Porsche Cayenne. I’m going to 
say: although it’s far from the best 
looking car ever made; and it’s a big, 
politically incorrect SUV, it’s still a 
Porsche, meaning its immaculately 
built, brimming with top-fl ight 
engineering, and so good to drive 
it’ll make your eyes water.

Yes, guilty as charged, if we cut 
to the chase that’s exactly what the 
Cayenne is. Rely on the Germans 
for some predictability, eh?

Porsche make no bones about 
the fact that in 2002, the original 
Cayenne SUV was built to take on the 
BMW X5. A mid-40, family carrying 
consumer was someone Porsche 
had never targeted before. With 
help from VW, they re-enlivened old 
plans for an all-wheel-drive Porsche 
“989” family hatchback which they’d 
been preposterously taking around 
the world rallying. These bizarre 
circumstances then somehow all 
came together in Porsche’s most 
successful ever sales endeavour. 

Even forgiving Porsche’s tenuous 
link between the Cayenne and the 
“989”, as a misguided attempt to 
give the Cayenne ‘pedigree’ before it 
even existed, you could never argue 
against its prowess. Or the fact that 
an existing Porsche 911 Carrera 
owner would gladly pick a well priced 
Cayenne as his or her next family car. 
My feeling is Porsche owners don’t 
do U-turns… unless its one of the 

unwarranted ones because the engine 
is hanging out the back of their 911.  

The 2011 Cayenne has been 
completely redesigned from the 
ground up and is now 185kg lighter 
thanks to extensive aluminium 
usage. That’s the weight of two 
burly rugby types.  More powerful, 
more effi  cient and greener to the 
tune of 25% over the range, its also 
longer, taller and wider but with less 
ground clearance, clearly marking an 
uncharacteristic U-turn in Porsche’s 
belief that the Cayenne had to be 
unmatched off -road as well as on it. 

Beauty, as we know, is in the eye 
of the beholder, but I for one have 
my doubts about their new iteration 
of a Sports SUV. Rounder and less 
masculine rarely works on a big car 
and the restyle has left it looking ever 
so slightly Pacifi c Rim for my taste. 
Let’s put it this way, somehow a KIA 
Sportage somehow snuck in between 
the convey of fi ve Cayenne’s and it 
took me several tens of km’s to realise I 
was not following a Porsche anymore.  

Drivetrain wise there are fi ve 
variants. The entry level Cayenne 
with a 220kW & 400Nm, 
3.6-litre V6 that does 0-100kph 
in 7.5 seconds and 230kph. 

The Cayenne S, with a 4.8-litre 
V8, pumps out 294kW and 
500Nm, tops out at 258kph, and 
gets to 100kph in 5.9 seconds. 

The top dog Cayenne Turbo 
will blast you to 100kph in a 
maddening 4.7 seconds on its way 
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to 278kph, thanks to a 383kW & 
700Nm, twin turbo 4.8-litre V8.

The V6 felt a little under powered 
for the big Porsche, despite the 
extensive dieting. The S was 
blisteringly quick, sounded great and 
was more than enough Porsche to have 
fun in. The Turbo, well, that was like 
time travel. You put your foot down 
and view outside the cabin instantly 
went stringy like id imagine on the 
bridge of the Starship Enterprise.

I found myself wanting to deride the 
diesel; something along the lines of “it 
has no place in a pedigree Porsche.” 
Then I remembered that the nine 
year old Cayenne doesn’t really have 
any pedigree, and that it’s actually 
a rare, philanthropic choice from a 
company that’s never been renowned 
for compromise. Rest assured; the 
diesel motor will never fi nd its way 
into the 911, and that’s all the diehards 
can ask of Porsche. It is however, a 

very fi ne turbo diesel motor: 176kW 
and 550Nm from a 3.0-litre V6.     

The Cayenne S Hybrid, however, 
is the real surprise. The highly 
sophisticated drivetrain is exactly that 
to drive, which is saying something, 
considering we’re talking Porsche’s 
here. 280kW and 580Nm are available 
from the 3.0-litre supercharged V6 
petrol engine and electric motor. 
Porsche claim the performance of 
a V8 when you bury your foot, but 
the consumption of a much tinier 
engine when you’re just coasting 
through town. They’re spot on. The 

hybrid integrates drive seemlessly 
90% of the time and goes like a fi re 
starter when you light the fuse.

Don’t think of it as a misguided, 
mushy, green-pea attempt at saving 
the planet with a sports SUV. 
They’ve created a genuinely viable, 
alternative drivetrain here in the 
S Hybrid, which will do 242kph 
at the top end, but be ultra frugal 
everywhere else. The claimed / 
combined consumption fi gure is 
8.2-litres per 100km, or roughly that 
of a mid-level family hatchback. See 
what I meant about persuasive? 

 

 RANGE OVERVIEW:
Cayenne (220kW) – R654, 000Cayenne Diesel (176kW) – R680, 000Cayenne S (294kW) – R775, 000Cayenne S Hybrid (280kW) – R830, 000Cayenne Turbo (383kW) – R1, 430, 000
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WITH THE TRI-NATIONS 
KICKING OFF THIS MONTH, 

INDWE REMEMBERS SOME OF SOUTH 
AFRICA’S GREATEST PERFORMANCES IN 

THE TOUGHEST TOURNAMENT IN THE WORLD

Tri 
time

CLOCKWISE FROM LEFT: 
MARIUS JOUBERT 
SCORES HIS HAT-TRICK; 
JOHN SMIT AND BAKKIES 
BOTHA CELEBRATE IN 
2009; PIETER ROSSOUW 
BREAKS ALL BLACK 
HEARTS IN 1998
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NO RUGBY TOURNAMENT puts 
Springbok fans through the 
emotional ringer quite like the 
Tri-Nations. From the lows of a 
49-0 drubbing at the hands of 
Australia to the highs of watching 
Gary Teichmann and John Smit 
lift the trophy in 1998, 2004 and 
2009, the annual clash of the 
world’s three best teams has kept 
South Africans on the edge of 
their couches for 15 years. With 
the 2011 Tri-Nations kicking off  
this month, Indwe looks back 
at some the Springboks’ most 
memorable performances:

 Wallabies get skinned 
PRETORIA, 1997
SCORELINE  SA 61 – Australia 22
After a number of disastrous 
results - the Springboks losing 
a series to the British and Irish 
Lions and then getting thumped 
by New Zealand in Auckland 
– Gary Teichmann’s side owed 
the public a big performance. 

Australia was the team to pay 
a heavy price for South Africa’s 
frustration, the Boks scoring 8 
tries (including two by young 
centre Percy Montgomery) 
in what remains one of the 
biggest demolition jobs in the 
history of the Tri-Nations. 
While it didn’t save coach Carel 
du Plessis’ job, it heralded 
in a purple patch for South 
Africa that saw them winning 
a record 17 games in a row.

 Lem cuts New Zealand open
WELLINGTON, 1998
SCORELINE  SA 13 – NZ 3
On the morning of South Africa’s 
Test match against the All Blacks 
in Wellington in 1998, Bok fl y-
half Henry ‘Lem’ Honiball had 
a brainwave. Scribbling on a 
serviette, the number 10 laid out 
a plan to cut New Zealand open 
with a clever set-piece move. 

From a scrum, number 9 Joost 
van der Westhuizen would give 
the ball to Honiball and run past 
him to pull the defence. Honiball 
would check the blindside All 
Black fl anker and slip the ball 
inside to Pieter Rossouw who 
would charge in from the left wing 
and straight into a gaping hole. 

In the 69th minute with the 
score at 6-3 to the Boks, Honiball’s 
plan worked to perfection, 
Rossouw scything through to give 
South Africa their fi rst victory 
on New Zealand soil since 1981.

 It’s raining tries
JOHANNESBURG, 2000
SCORELINE  SA 46 - NZ 40
Having lost their fi rst two games 
of the 2000 Tri-Nations, the 
Boks were a team under pressure 
heading into their match against 
New Zealand in Johannesburg. 
It came as a huge surprise, then, 
when Corne Krige’s side tore into 
the All Blacks like a side with 
nothing to lose. Throwing the ball 
around at every opportunity the 

Boks scored fi ve tries in the fi rst 
half alone, centre Robbie Fleck 
crossing twice. New Zealand 
fought back and it took a second 
try by scrum-half Werner 
Swanepoel late in the second 
half to secure a famous victory. 

 Australia experiences Greeff 
JOHANNESBURG, 2002
SCORELINE  SA 33 - Aus 31
The year 2002 is remembered as 
one of the worst in Bok history – 
the season ended with a 53-3 loss 
to England – but it did feature one 
of South Africa’s most thrilling 
victories. Spearheaded by pocket 
rockets Brent Russell and Breyton 
Paulse, South Africa ran Australia 
ragged at Ellis Park before the 
visitors mounted a riposte. 

Deep in injury time, with 
the Wallabies leading 31 – 26, 
full-back Werner Greeff  ran a 
sublime line onto scrum-half 
Bolla Conradie’s pass to burst 
through the Aussie defence and 
dive over for a try. He then coolly 
slotted the winning conversion.

 Third time’s a charm
JOHANNESBURG, 2004
SCORELINE  SA 40 – NZ 26
Despite all the progress South 
Africa made under Jake White at 
the start of 2004, it would take 
the Boks three games to claim 
their fi rst scalp in the Tri-Nations. 
After two heartbreakingly narrow 
losses in New Zealand and P
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Australia, John Smit’s young team 
showed the desired maturity to 
completely outplay the All Blacks 
at Ellis Park, with centre Marius 
Joubert in particularly devastating 
form. Tormenting New Zealand 
with pace, power and guile, 
Joubert scored three of the Boks’ 
fi ve tries, the fi rst hat-trick by 
a South African against New 
Zealand since Ray Mordt in 1981.

 The arrival of Jet Shoes
PERTH, 2005
SCORELINE  SA 22 – Aus  19
Everyone knew Bryan Habana 
had pace when South Africa 
rolled into Perth in 2005. But it 
wasn’t until the wing scored two 
incredible breakaway tries that 
he was offi  cially crowned as the 
fastest man on a rugby fi eld. 

The fi rst try arrived early in 
the match, fl anker Schalk Burger 
scooping up a dropped pass 
close to the Bok line and quickly 
moving the ball wide to Habana 
who raced 70 yards to score.

 Habana then did it again 
late in the match, scorching 
along the touchline after an 
Aussie knock-on to seal victory 
for the Boks. The man with 
jet shoes had truly arrived.

 Frans drops Australia in it
CAPE TOWN, 2007
SCORELINE  SA 22 – Aus 19
Before becoming the youngest 
player to ever win the World 

Cup, Francois Steyn warmed up 
with a virtuoso display against 
the Wallabies at Newlands 
in the 2007 Tri-Nations. 

The 20-year-old reminded 
everyone of his freakish ability 
to back his instincts and play 
without fear when he slotted 
two match-winning dropgoals – 
one a 42-metre eff ort from right 
next to the touchline – without 
giving it a second thought. 

 The Ricky road to success 
DUNEDIN, 2008
SCORELINE  SA 30 – NZ 28
At the start of the 2008 Tri-
Nations it was clear many in New 
Zealand believed the Boks couldn’t 
really be seen as worthy World 
Champions until they beat the All 
Blacks. It would take a moment 
of magic from Ricky Januarie in 
the second game in Dunedin to 
show the Kiwis South Africa were 
champs in more than just name. 

With the home team leading 
28-23 with a few minutes left on 
the clock, the scrumhalf threw 
a dummy near the halfway 
line, slipped between two All 
Blacks before chipping the last 
tackler and re-gathering the 
ball to score one of the fi nest 
tries in Springbok history.

 Running of the Boks 
PERTH  2009
SCORELINE  SA 32 – 25
There’s nothing quite like making 

the Aussies eat their words. In 
2009 the Boks -  criticised Down 
Under for their ‘boring’ kick-
and-chase game and inability 
to run the ball – did just that. 

By half-time of the clash 
in Perth, the Wallabies were 
gasping for air as Jaque Fourie, 
Bryan Habana and Fourie du 
Preez showed that South Africa 
are rather good at an expansive 
game. When Habana strolled over 
untouched for his second try at 
the start of the second half the 
Australian media and public were 
feeling ill from all the humble pie. 

 Capping a fi ne career
PRETORIA, 2010
SCORELINE  SA 44 – Aus 31
Percy Montgomery couldn’t do 
it. Neither could John Smit. So, 
could Victor Matfi eld break the 
curse and win a Test match in his 
100th game? The Wallabies stood 
in his way in Pretoria and, to start 
with, the Boks did everything they 
could to spoil their own party. 

Tackles were missed, kicks 
fumbled and every time the 
Wallabies touched the ball they 
scored a try. The Boks hit back but 
going into the last 10 minutes the 
game was on a knife-edge. With 
time running out centre Jean de 
Villiers put JP Pietersen away, 
the right wing stepping inside 
the cover defence and scoring to 
start Victor’s party in style. 
The Tri-Nations kicks off  on 23 July

FROM LEFT: FRANCOIS STEYN NAILS A LONG-RANGE DROPGOAL; JP PIETERSEN SCORES IN 
PRETORIA; BRYAN HABANA SETS OFF FOR THE FIRST OF HIS TWO TRIES IN PERTH
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With THINEERS™ you can: 
• Whiten Permanently • Re-Shape Teeth • Straighten Teeth 
• Repair Chipped and Stained Teeth • Can be placed over 
existing Crown or Bridge work without having to replace 

them • Close gaps and spaces between teeth

It’s so easy… 
No Injections • No Pain
No Grinding Away of Enamel 
No Temporaries • No Discomfort

Put the magic back into your smile! 
THINEERS Ultra Thin Veneers™ are super thin veneers and the 

technology used to create this type of veneer is revolutionary, 
it’s the greatest advancement in Cosmetic Dental History! 

The latest American 
breakthrough in 

Cosmetic Dentistry

Before After

Customer Care : 011395 8597
info@thineers.co.za • www.thineers.co.za 

 CapeTown • Durban • Johannesburg • Brits • Rustenburg

INTERNATIONAL

* All rooms sea facing * tidal pool * Salty’s ladies bar 
* Child friendly 
from King Shaka AIrport * Caravan Park * Internet hot spot

* Conference facilities * Timeshare* 15 minutes
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SALT ROCK HOTEL  
 BEACH RESORT

www.saltrockbeach.co.za

From R600.00 per person per night includes
 dinner, bed and breakfast. Min 3 days.  

Phone: 032 525-5025
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[  S P O R T S  W H A T ’ S  O N  ]

DIARY

Berg River Canoe Marathon 
From Paarl to Velddrift » 12- 16 JULY 

THE BERG RIVER Canoe 

Marathon celebrates its 50th 

anniversary. The signifi cance of 

the commemoration has 

attracted Berg fans from 

around the world.

The race organisers have 

gone to great lengths to 

contact the 23 men and 10 

women who have won the race 

over the previous 49 editions of 

the marathon.

 While the iconic fi rst winner 

in 1962, Nollie Meiring, has 

passed away, many of the 

legends are still paddling and 

will be fi t enough to take on the 

four-day epic race. They will 

start in a special batch on their 

own, just behind the favourites. 

 This year’s race will see 

defending champions Hank 

McGregor and University of 

Stellenbosch fi nal year student 

Robyn Kime topping the 

seedings.

www.windhoekberg.co.za

Horseracing
Durban » 2 JULY 
2011 Vodacom 
Durban July, 
Greyville 
Racecourse 

Surfi ng
Durban » 4-10 JULY 
ASP World 
Qualifying Series 
- The Mr Price 
Pro Ballito

Wrestling
Cape Town; Durban; 
Johannesburg
» 6, 7 JULY 
Grand Arena, 
Cape Town
» 8 JULY 
Westridge Park 
Tennis Stadium, 
Durban
» 9, 10 JULY 
Coca Cola Dome. 
Johannesburg

Soccer
FNB Stadium, 
Johannesburg
» 10 JULY 
Africa XI vs Spain

Tri-Nations 
rugby
Sydney; Wellington
» 23 JULY 
Aus v SA - Sydney
» 30 JULY

NZ v SA - Wellington
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EXPERIENCE PESTANA
EXPERIENCE PARADISE

Comfort and relaxation, along with superb accommodation and 
meals await you at this beautifully unspoilt island resort sporting 

sandy white beaches surrounded by crystal clear waters.

Experience unusual delights, comfortable accommodation, 
sumptuous meals and exotic cocktails - along with true African 

hospitality - at this magical hotel, set in the heart of Maputo.

Postcard perfection is what you can expect at this tropical island 
resort where you will enjoy luxury accommodation, mouthwatering 

meals and many exciting land and sea activities.

Discover nature at its best in an incredibly beautiful setting where 
you can kick back and watch the Big 5 stroll by, partake in exciting 

leisure activities or get pampered at the Spa.  

 Johannesburg Office:  
Maputo Reservations: 

www.pestana.com
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[  R O O M  R A T E  ]

SIMPLE PLEASURES
THE EXTRAORDINARY TSALA TREETOP LODGE MAKES 
RICHARD HOLMES FEEL ON TOP OF THE WORLD

IT’S NOT EVERY DAY that 

you get to go swimming in 

a tree house. But then, it’s 

not every day you sleep 

in a fi ve-star forest suite, 

shower outside beneath 

cornfl ower skies or get 

escorted to your room by 

a squadron of fi refl ies.

But such are a few of 

the simple pleasures at 

Tsala Treetop Lodge, slap-

bang between Knysna 

and Plettenberg Bay in 

the heart of the ever-

popular Garden Route. 

While Knysna can be 

crowded, and Plett a little 

trendy, this forest hide-

away is the Goldilocks 

option: luxurious and 

secluded, but a short 

drive from the area’s 

great restaurants, 

mysterious forests and 

quirky country shops. 

If you can bring 

yourself to leave, that is. 

It’s perhaps a measure 

of how attractive the 

rooms are when the 

impressive stone and 

wood reception area, with 

its views tumbling into the 

forest below, is deserted. 

A small honesty bar, cosy 

lounge, and reading nook 

with a host of Africana 

tempt you to linger longer 

but we, like most guests, 

are only too eager to 

disappear to our suite. 

At Tsala walkways 

meander on the forest 

fringe, stretching out to 

the 10 rock and stone 

suites hidden in the 

boughs. On the other side 

of the lodge, two larger 

villas with self-catering 

kitchenettes offer Tsala 

style for families. 

Each suite boasts a 

spacious wooden deck 

that’s carefully shielded 

from view, so lying on 

your lounger it feels like 

you have the forest all 

to yourself. So too from 

the outside shower (and 

even the lavatory!), where 

privacy and forest views 

reign supreme, and it’s 

clear that each suite has 

been designed with a 

careful eye for comfort.

It’s a deft touch that 

extends indoors, with the 

tastefully furnished living 

room cleverly separated 

from the bedroom by a 

ceramic fi re-pot… perfect 

for chilly winter nights. 

www.hunterhotels.com
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[  T O U R I S M  U P D A T E  ]

A TEN-day tour offering international 

and local art connoisseurs the chance 

to meet some of South Africa's top 

artists and visit a number of the 

country's iconic art sights is being 

planned for later this year. 

The tour organised by Opulent Living 
magazine will include meeting artists 

such as William Kentridge, sculptor 

Dylan Lewis, art collector Trent Read 

and visiting sights ranging from the 

Constitutional Court’s art collection, 

the Kim Sacks and Goodman galleries 

and the impressive private art 

collections at La Motte, Tokara and 

Delaire Graff estates. 

Planned for November, the concept 

was originated by Opulent Living 

because of South Africa’s growing 

popularity as one of the most desirable 

destinations for contemporary art.

www.opulentliving.co.za

 Free      from      participating      advertisers

otherwise

HOTEL FACELIFT
THE NEWLY refurbished Golden Gate 

Hotel in Qwaqwa will provide jobs and 

assist in creating wealth in the eastern 

Free State Province. The hotel - originally 

built in 1971 - now boasts 54 luxury 

rooms and is part of South African 

National Parks (SanParks).

SanParks CEO, Dr David Mabunda, says 

it was felt there was a need to refurbish the 

hotel to attract more tourists. 

The hotel, enveloped by scenic 

mountains, is situated in the Golden 

Gate Park, home to 10 antelope species, 

including the Eland and springbok.

SUPPORT THE BOKS
AS PART OF the South African Rugby 

Union's (SARU) "Unite 2011" campaign 

for this year's Rugby World Cup in 

New Zealand, several "BokTowns" 

will be set up in townships with large 

viewing screens.

SARU chief executive Jurie Roux 

says this is only one of the initiatives 

aimed at ensuring the Boks have the 

full support of the nation.

"While there may be a small number 

in voice there (in New Zealand), the 

majority will be back home shouting, 

screaming and supporting them."

ART'S ALIVE 
IN AFRICA

NEW TOURISM VOICE
SOUTH AFRICAN Tourism announced 

that a newly-established public relations 

unit at its lead advertising agency, 

Ireland/Davenport, has been appointed 

to deliver its PR services. Ireland/

Davenport took over from Kezi 

Communications, whose contract 

ended at the beginning of last month.

Jermaine Craig, global 

communications manager at South 

African Tourism says Ireland/Davenport 

is currently working on a number of 

ongoing domestic and international 

destination campaigns.

PEDAL POWER
THE FIRST EVER Cape Town cycle map 

detailing safe urban cycling routes, 

bicycle parking and bicycle lanes has 

been released. The A1 full-colour maps 

(above)  cost R40, but if you order 10 

or more, the price drops to R30 each. 

www.capetownbicyclemap.co.za

THIS LIFE-SIZE DYLAN LEWIS 
BRONZE ‘LEOPARD SLEEPING IN 
TREE’ CAME UNDER THE 
HAMMER AT CHRISTIE’S IN 
LONDON LAST MONTH
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SA Express added another trophy to its collection when it won the 
2010 Bombardier Airline Reliability Performance Award for Middle 

East and Africa. SAX achieved the highest overall dispatch reliability 
and placed fi rst overall in the CRJ100/200 and Q100/200/300 

product category for the Middle East and Africa region. SA Express was 
selected based on a review of the reliability statistics from Bombardier 

FRACAS data for airlines achieving over 99% dispatch reliability.
This is the second time this honour has been bestowed on the 

airline in its seventeen year history.

SA Express Airlines wins Reliability Award

Airline news

FROM LEFT TO RIGHT: TODD YOUNG, VICE PRESIDENT AT 
BOMBARDIER CUSTOMER SERVICES; RAMON VAHED, GENERAL 
MANAGER TECHNICAL SERVICES AT SA EXPRESS; JAMES HOBLYN, 
PRESIDENT OF BOMBARDIER CUSTOMER SERVICES; INATI 
NTSHANGA, CEO OF SA EXPRESS; AND DEREK BROWN, MANAGER 
OF QUALITY ASSURANCE AND TRAINING AT SA EXPRESS

IND19_061-062_SaeNews.indd   61IND19_061-062_SaeNews.indd   61 17/06/2011   13:4917/06/2011   13:49



62 JULY 2011   INDWE

Popcorn Kidz hosted their second Ladies’ Morning in May in Johannesburg. This was a fund raising event for 
children with intellectual challenges and an opportunity to motivate the community supporting children with 

these special needs. Motivational speaker Sheri Brynard (right) shared her life story of overcoming the challenges 
of Down’s Syndrome to earn a normal matric and tertiary qualifi cation. To her left is mother, Suzette Brynard.

SA Express was proud to be associated with this initiative as it empowers children and aligns to our 

corporate social investment aspirations and our values.

Visit us www.popcornkidz.org.za or contact Marelie Venter on 0834406430 to add your support.

We care about Popcorn Kidz

SA Express Cadets graduate with fl ying colours!
SA Express is proud to announce the graduation of Tshepho Lepota and Adnaan Khan from the Cadet Pilot 

programme.  Both joined the programme in April 2010 and have completed their Commercial Pilot Licences.  
Adnaan achieved exceptional results throughout his studies averaging 95.5% and even scoring 100% on two 

exams.  Tshepho also passed all eight subjects at once and his average was in the upper 80% range.
Well done to Adnaan and Tshepho, we look forward to seeing them in the SA Express cockpit this month.
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WANTING TO GO PLACES? 
STUDY ABROAD AND GET THERE 

FASTER
AND EXPERIENCE THE WORLD 

ALONG THE WAY!

IS YOUR GATEWAY TO MAKE THIS POSSIBLE!!!

Representing top ranked global 
Universities and Colleges! 

To find out more about how to ...
STUDY, SUCCEED, WORK AND TRAVEL ABROAD

CONTACT :
Phone : +27 11 442 9101/2
 +27 11 442 9131/2
Email:        mail@int-edulink.co.za
Web:          www.int-edulink.co.za  

Delicious Cuisine
Exquisite cocktails

Claremont: 021 683 4040  Tableview: 021 557 7320
Greenpoint: 021 421 1109  Hermanus: 028 323 1178
Bloemfontein: 051 447 1920   Fourways: 011 465 7317 
Stellenbosch: 021 887 3229| Menlyn: 012 348 4527
Durban: 031 303 4383 Zambezi: 012 808 1623

063.indd   1063.indd   1 20/06/2011   11:3520/06/2011   11:35



Visit www.flyexpress.aero for domestic flights to Bloemfontein, Port Elizabeth, East London, Nelspruit, Kimberley, Hoedspruit, George, 
Johannesburg, Richards Bay, Cape Town, Durban, and regional flights to Lubumbashi, Gaborone, Windhoek, Walvis Bay and Maputo.   

SA Express is a proud member of the SAA Voyager programme.

Not all big business 
is in the big cities. 
You go where the deal goes, so fortunately, we fly to 16 destinations 
around Southern Africa, including all the major destinations and 
smaller cities too – which means flying with us is convenient. We 
offer frequent flights, every day, a personal class of service and we’re 
reliable. Because, we fly for you.
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Airline information
SA express fleet
Canadair Regional Jet 200 BER

De Havilland Dash 8 Series 300 Turboprop

De Havilland Dash 8 Series Q400 Turboprop

Canadair Regional Jet 700

Manufacturer: Bombardier

Maximum cruising speed: 
474 knots/545mph/879kmph

Engines: Two General 

Electric CF34-3B1

Range: 1,662miles/3,080km 

Maximum altitude: 
41,000ft/12,496m

Seating capacity: 50 

Crew: Two pilots, two crew

Wing span: 69ft 7in/21.21m

Overall length: 
87ft 10in/26.77m

Overall height: 20ft 5in/6.22m

Maximum take-off  weight: 
51,000lb/23,134kg 

Minimum runway length: 
6,295ft/1,919m

Manufacturer: Bombardier

Maximum cruising speed: 
285 knots/328mph/528kmph

Engines: Two Pratt & 

Whitney PW123E 

Range: 1,250 miles/2,000km 

Maximum altitude: 
25,000ft/7,620m

Seating capacity: 50

Crew: Two pilots, 

two crew

Wing span: 90ft/27.4m

Overall length: 84ft 3in/25.7m

Overall height: 24ft 7in/7.49m

Maximum take-off  weight: 
43,000lb/19,505kg

Minimum runway length: 
3,775ft/1,150m

Manufacturer: Bombardier

Maximum cruising speed: 
360knots/414mph/667kmph

Engines: Two Pratt & Whitney 

Canada PW150A 

Range: 1,565 miles/2,519km

Maximum altitude:
25,000ft/7,620m 

Seating capacity: 74

Crew: Two pilots, 

two crew

Wing span: 93ft 3in/28.42m

Overall length: 107ft 9in/32.83m

Overall height: 27ft 5in/8.34m

Maximum take-off  weight: 
64,500lb/29,257kg

Minimum runway length: 
4,580ft/1,396m

Manufacturer: Bombardier

Maximum cruising speed: 
473 knots/544mph/875kmph

Engines: Two General 

Electric CF34-8C5B

Range: 1,477m/2,794km 

Maximum altitude: 
41,000ft/12,496m

Seating capacity: 70 

Crew: Two pilots, two crew

Wing span: 76ft 3in/23.2m

Overall length: 
106ft 8in/32.51m

Overall height: 24ft 10in/7.57m

Maximum take-off  weight: 
72,750lb/32,999kg

Minimum runway length: 
4,580ft/1,396m

SA Express’ 25 aircraft, made by Bombardier Aerospace
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Special meals
Passengers with special dietary requirements are pro-
vided for through the following special meals: kosher, 
halal, Muslim, Hindu, low-fat and vegetarian meals. 
Orders for special meals should be placed at the time 
of making fl ight reservations. The airline requires a 
minimum of 48 hours’ notice prior to departure in 
order to assist with confi rmation of requests.

Passengers requiring special attention
Requirements for unaccompanied minors (passengers 
under the age of 12 years) or passengers requiring 
wheelchairs should be stated at the time of making 
the reservation. Owing to the size of the cabins on our 
aircraft types, the airline is not in a position to carry 
stretcher passengers or incubators.

Cabin baggage
SA Express will accept one piece of cabin baggage 
not exceeding a total dimension of 115cm and 7kg 
in weight. For safety reasons, cabin baggage must fi t 
into approved stowage spaces: either the overhead 
luggage bin or under the seat. Owing to limited 
storage space in the aircraft cabin, cabin baggage 
may be placed in the Skycheck at the aircraft for hold 
stowage.

Skycheck
This is the airline’s special hand-luggage facility that 
assists with in-fl ight comfort, speedy boarding and 
disembarking. When boarding one of our fl ights, 
simply place any hand luggage that will not be re-
quired during the fl ight on to the Skycheck cart at the 
boarding steps of the aircraft. Your hand luggage will 
be waiting for you as you disembark from the aircraft 
at your destination.

Baggage liability 
Valuable items such as cameras and accessories, 
computers – including laptops and notebooks – 
mobile telephones, perfumes, aftershaves, colognes, 
legal and company documents and legal tender – 
including cash, credit cards and cheques – bullion, 
leather jackets, all types of jewellery and any 
other items with a value in excess of R400 must be 
removed from either checked-in or Skycheck baggage 
as the airline is not liable for loss or damage to these 
items. 

Verifi ed baggage claims are settled on the basis 
adopted by IATA (International Airlines Transport 
Association): payment of US$20 per 1kg of checked-in 
luggage, to a maximum of 20kg ($400).

SPECIAL SERVICESAbout us 
SA Express is a domestic and regional, passenger 
and cargo carrier established on 24 April 1994. 
SA Express has since become one of the fastest-
growing regional airlines in Africa.

As a regional airline with route networks covering 
major local and regional cities, SA Express plays a 
signifi cant role in the country’s hospitality, travel 
and tourism industry and is a vital contributor to 
the continent’s socio-economic development.

The airline’s head offi  ce is based at OR Tambo 
International Airport in Johannesburg. SA Express 
has a growing fl eet of 23 aircraft and implements 
technical maintenance for all its fl eet types there. 

SA Express vision
SA Express aims to become the most successful 
regional airline, providing the best service to our 
customers while optimising profi t.

We fl y for you

SA Express aims 
to give all 
passengers 
maximum service

SA Express acknowledges that its employees 
are its most important asset. To this eff ect, the 
company encourages interaction and sharing 
of company vision, information and goals at all 
levels. The airline also prides itself on its commit-
ment to the creation of a culture of transparency, 
integrity and teamwork that celebrates the 
contributions of its diverse workforce. 

We Fly For You 
SA Express Airways prides itself on aiming 
to off er incomparable service standards. In 
addition to building on our motto to express 
excellence and consistently striving to provide 
the best service, we know that “you” is the most 
important word in our airline. SA Express proudly 
launched its new brand on 2 December 2009 at 
OR Tambo International Airport. The new brand 
is set to ensure that it’s distinctive and positioned 
to build awareness and affi  nity in the domestic 
and regional markets. 

The new proposition “We Fly for You” is set to 
position SA Express as a premier intra-regional 
African brand. The main objective of the re-brand 
is to ensure that SA Express is distinctive yet still 
aligned to the country’s mainline carrier. 

SA Express’s unique positioning as an airline that 
provides a bespoke, personalised travel experi-
ence was the rationale behind the proposition 
“We Fly for You”. The new brand mark is in line 

with the symbol and colours of the national fl ag, 
encouraging national pride. The new brand will 
be applied to all brand touch-points throughout 
the operation as well as the staff  uniform. 

Awards
SA Express has won the AFRAA
Regional Airline of the Year Award at the end 
of 2009, and the Allied and Aviation Business 
Corporate Award. Our airline was also the recipi-
ent of the Annual Airline Reliability Award from 
Bombardier at the end of 2007. Other previous 
awards include the International Star Quality 
Award, which indicates our commitment to 
service excellence, while our prominence as one 
of the top 500 best managed companies is proof 
of our success as a business.

Onboard service 
The airline’s onboard service is unique and off ers 
passengers a variety of meals or snacks. The 
airline pioneered its unique meal-box concept, 
and meal choices are frequently updated and de-
signed using balanced food criteria: appearance, 
taste and nutritional value. Passengers can also 
enjoy a wine and malt service on specifi ed fl ights 
as well as refreshments on all fl ights.

Our customers can expect a safe, comfortable, 
quality air-travel experience, with the added ben-
efi ts of frequency, reliability, on-time departures 
and unmatched value for money. 

Safety fi rst Rigorous adherence to national and 
international standards to ensure safe and comfortable 
air travel.

Service before self Meeting and exceeding 
customer and employee expectations through caring and 
high standards of service excellence. Both internal and 
external communication need to be in line with service 
delivery in total transparency.

Performance-driven Implementation of a well-
defi ned strategy and clearly articulated corporate and 
individual objectives to meet performance targets and 
ensure our growth. 

Self-development Proactive learning and develop-
ment targeted to meet the challenging demands of our 
jobs and holistic individual growth, as well as to promote 
business performance. 

Accountability and integrity Taking ownership 
of both responsibility and follow-through, with a commit-
ment to the highest ethical and professional standards. 

Passion We have a passion for the “SA Express way”. 
Work is delivered with enthusiasm and a desire for excel-
lent performance. Success is rewarded, recognised and 
celebrated in a fun and exciting manner in our everyday 
interaction. 

Vision & values
CORE VALUES
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DEMOCRATIC 
REPUBLIC OF CONGO

ANGOLA

ZAMBIA

MOZAMBIQUE

MALAWI

UNITED REPUBLIC
OF TANZANIA

BURUNDI

NAMIBIA

BOTSWANA

SWAZILAND

LESOTHOSOUTH AFRICA

ZIMBABWE

HOEDSPRUIT

KRUGER MPUMALANGA
(NELSPRUIT)

MAPUTO

RICHARDS BAY

DURBAN

EAST LONDON 

PORT ELIZABETHGEORGECAPE TOWN 

WALVIS 
BAY

WINDHOEK

GABORONE

KIMBERLEY

BLOEMFONTEIN

SWAKOPMUND

OUDTSHOORN

RUSTENBURG

LUBUMBASHI

KINSHASA

JOHANNESBURG

ST LUCIA

Route map

Health regulations
Health regulations at certain airports 
require that the aircraft cabin be 
sprayed. The spray is harmless, but if 
you think it might aff ect you, please 
cover your nose and mouth with a 
handkerchief.

Remain seated
As a safety precaution, passengers 
are requested to remain seated with 
seatbelts fastened after the aircraft has 
landed, until the seatbelt sign has been 
switched off  by the captain.

Portable electronic 
equipment
Passengers are requested not to use 
any electronic equipment on board 
the aircraft as it may interfere with its 

avionics system. Heart pacemakers, 
hearing aids, clocks, watches, timers 
and medical equipment approved for 
use in aircraft, however, may be used 
without restrictions.

Cellular telephones
Cellular telephones may be used on 
the ground while passenger doors 
are open. Cellular telephones, smart-
phones or any device with fl ight mode 
must be switched off  as soon as the 
cabin doors are closed and when the 
senior cabin-crew member makes an 
announcement on the public-address 
system. 

Laptop computers
Laptop computers (excluding CD-
Roms), handheld calculators, electric 

shavers and portable personal listening 
devices may not be used on the ground 
during taxi but may be used during 
the fl ight when the seatbelt signs are 
switched off  and with permission from 
the captain.

Should circumstances dictate other-
wise, a public-address announcement 
cancelling this concession will be made 
by a crew member.

Prohibited equipment
Portable printers, laser pointers, video 
equipment, CB/AM/FM/FHF/satellite 
receivers, two-way radios, compact 
disc and mini-disc players, scanners, 
remote-controlled toys and power 
converters are prohibited for use at 
any time.

Safety pamphlet
Read the safety pamphlet in the seat 
pocket in front of you and take note 
of your nearest emergency exit. 
 
Smoking
In accordance with international 
trends, smoking is not permitted on 
board any SA Express or Congo Express 
fl ights. 
 
Seat belts
Please fasten your seat belt whenever 
the seat belt signs are illuminated. For 
your own safety we suggest that you 
keep it fastened throughout the fl ight.

Important
When in doubt, please consult our 
cabin crew.

Safety information

For your comfort 
and security, 
please comply 
with the above 
safety regulations 
at all times while 
on board 

SA Express:
Johannesburg
Bloemfontein
Cape Town 
Durban 
East London 
Gaborone 
George
Hoedspruit
Kimberley
Lubumbashi
Maputo
Nelspruit
Port Elizabeth
Richards Bay
Walvis Bay
Windhoek

Congo Express:
Lubumbashi
Kinshasa
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SA EXPRESS

RESERVES THE RIGHT TO CHANGE, SUSPEND OR AMEND THIS PUBLISHED SCHEDULE  WITHOUT PRIOR NOTIFICATION
EVERY EFFORT WILL BE MADE TO OPERATE AS PER THE PLANNED SCHEDULE

FLIGHT SCHEDULE 

JOHANNESBURG - BLOEMFONTEIN BLOEMFONTEIN - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1001 06:10 07:10 01:00 CR2 SA 1016 06:25 07:30 01:05 DH4
SA 1011 07:30 08:30 01:00 CR2 SA 1028 07:40 08:45 01:05 DH4
SA 1003 08:00 09:05 01:05 DH4 SA 1002 07:50 08:50 01:00 CR2
SA 1003 08:00 09:15 01:15 DH3  SA 1010 09:35 10:35 01:00 CR2
SA 1005 09:30 10:30 01:00 CR2 SA 1004 09:45 10:50 01:05 DH4
SA 1021 10:15 11:20 01:05 DH4 SA 1004 09:45 11:00 01:15 DH3       
SA 1019 11:35 12:40 01:05 DH4 SA 1006 11:30 12:30 01:00 CR2
SA 1007 12:25 13:40 01:15 DH3      SA 1022 11:55 13:00 01:05 DH4
SA 1007 12:35 13:50 01:15 DH3  SA 1020 13:20 14:25 01:05 DH4
SA 1017 13:40 14:40 01:00 CR2 SA 1008 14:50 16:05 01:15 DH3
SA 1009 14:40 15:45 01:05 DH4 SA 1018 16:10 17:15 01:05 DH4      
SA 1009 14:55 16:00 01:05 DH4 SA 1012 16:30 17:35 01:05 DH4
SA 1013 16:25 17:40 01:15 DH3 SA 1014 18:10 19:25 01:15 DH3
SA 1025 18:20 19:25 01:05 DH4 SA 1026 19:40 20:45 01:05 CR2

JOHANNESBURG - KIMBERLEY KIMBERLEY - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1101 05:55 07:20 01:25 DH3 SA 1102 07:50 09:15 01:25 DH3
SA 1103 08:50 10:15 01:25 DH3 SA 1104 10:40 12:05 01:25 DH3
SA 1113 12:40 14:05 01:25 DH3 SA 1114 14:30 15:55 01:25 DH3
SA 1109 13:10 14:35 01:25 DH3 SA 1110 15:05 16:30 01:25 DH3
SA 1105 15:40 16:45 01:05 CR2 SA 1106 17:20 18:25 01:05 CR2
SA 1107 17:45 19:10 01:25 DH3 SA 1108 19:40 21:05 01:25 DH3

JOHANNESBURG - HOEDSPRUIT HOEDSPRUIT - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1225 10:30 11:45 01:15 DH3 SA 1226 12:15 13:30 01:15 DH3
SA 1221 12:20 13:20 01:00 CR2   SA 1222 14:00 15:15 01:15 DH3      
SA 1221 12:20 13:35 01:15 DH3      SA 1222 14:15 15:15 01:00 CR2   

JOHANNESBURG - KRUGER MPUMALANGA (NELSPRUIT) KRUGER MPUMALANGA (NELSPRUIT) - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1261 09:55 11:05 01:10 DH3 SA 1262 11:50 13:00 01:10 DH3
SA 1261 08:10 09:20 01:10 DH3 SA 1262 09:45 10:55 01:10 DH3
SA 1265 12:40 13:50 01:10 DH3 SA 1266 14:20 15:30 01:10 DH3  
SA 1265 12:40 13:50 01:10 DH3  SA 1266 14:15 15:25 01:10 DH3  
 
JOHANNESBURG - EAST LONDON EAST LONDON - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1401 07:30 09:00 01:30 CR2 SA 1404 10:50 12:20 01:30 CR2      
SA 1403 08:45 10:15 01:30 CR2      SA 1404 11:25 12:55 01:30 CR2
SA 1403 09:15 10:45 01:30 CR2   SA 1406 14:00 15:30 01:30 CR2      
SA 1407 13:00 14:30 01:30 CR2 SA 1408 15:05 16:35 01:30 CR2      
SA 1409 18:05 19:35 01:30 CR7 SA 1410 20:05 21:30 01:25 CR7
SA 1409 18:05 19:50 01:45 DH4      SA 1410 20:25 22:10 01:45 DH4      

JOHANNESBURG - DURBAN DURBAN - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1445 20:10 21:20 01:10 CR7 SA 1446 21:35 22:45 01:10 CR2
SA 1445 20:10 21:20 01:10 CR2 SA 1446 21:35 22:45 01:10 CR7

SA 1446 19:20 20:30 01:10 CR7

JOHANNESBURG - PORT ELIZABETH PORT ELIZABETH - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1453 07:55 09:30 01:35 CR7 SA 1454 10:20 11:55 01:35 CR7
SA 1457 17:35 19:10 01:35 CR7  SA 1458 19:40 21:15 01:35 CR7

JOHANNESBURG - GEORGE GEORGE - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1501 06:50 08:40 01:50 CR7 SA 1502 09:10 10:50 01:40 CR7
SA 1503 09:15 11:30 02:15 DH4  SA 1504 12:00 14:10 02:10 DH4   
SA 1503 09:15 11:05 01:50 CR7 SA 1504 11:40 13:20 01:40 CR7
SA 1515 11:20 13:10 01:50 CR7 SA 1516 13:50 15:30 01:40 CR7  
SA 1505 12:35 14:25 01:50 CR7 SA 1506 14:55 16:35 01:40 DH4
SA 1507 13:25 15:20 01:55 CR2 SA 1506 16:00 17:50 01:50 CR2
SA 1513 14:30 16:20 01:50 CR7 SA 1514 17:00 18:40 01:40 CR7
SA 1509 15:15 17:05 01:50 CR7 SA 1510 17:45 19:25 01:40 CR7
  
JOHANNESBURG - RICHARDS BAY RICHARDS BAY - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1601 06:05 07:30 01:25 DH3 SA 1616 06:50 08:20 01:30 DH3
SA 1613 07:55 09:20 01:25 DH3  SA 1602 08:00 09:30 01:30 DH3
SA 1613 08:35 10:00 01:25 DH3 SA 1620 09:30 11:00 01:30 DH3
SA 1603 09:55 11:20 01:25 DH3 SA 1614 10:10 11:40 01:30 DH3
SA 1605 13:50 15:15 01:25 DH3  SA 1614 10:40 12:10 01:30 DH3
SA 1607 16:40 18:05 01:25 DH3 SA 1604 11:50 13:20 01:30 DH3
SA 1611 17:20 18:45 01:25 DH3 SA 1606 15:45 17:15 01:30 DH3  
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Domestic fl ights

DURBAN - EAST LONDON EAST LONDON - DURBAN
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1301 06:00 07:25 01:25 DH3 SA 1302 07:50 09:05 01:15 DH3
SA 1309 09:00 10:25 01:25 DH3 SA 1310 11:00 12:15 01:15 DH3
SA 1303 09:35 11:00 01:25 DH3 SA 1304 11:25 12:40 01:15 DH3
SA 1305 13:10 14:35 01:25 DH3 SA 1306 15:05 16:20 01:15 DH3
SA 1307 16:45 18:10 01:25 DH3 SA 1308 18:45 20:00 01:15 DH3

 
DURBAN - PORT ELIZABETH PORT ELIZABETH - DURBAN
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1330 06:00 07:20 01:20 CR2 SA 1343 06:20 07:40 01:20 CR2
SA 1344 08:05 09:25 01:20 CR2 SA 1331 07:55 09:15 01:20 CR2
SA 1334 09:45 11:05 01:20 CR2 SA 1349 08:25 09:45 01:20 CR2
SA 1346 10:15 11:35 01:20 CR2 SA 1333 09:55 11:15 01:20 CR2
SA 1336 12:00 13:20 01:20 CR2      SA 1335 11:15 12:35 01:20 CR2
SA 1338 13:10 14:35 01:25 CR2 SA 1345 11:55 13:15 01:20 CR2
SA 1350 14:00 15:20 01:20 CR2 SA 1337 14:05 15:25 01:20 CR2
SA 1340 17:00 18:20 01:20 CR2 SA 1339 15:10 16:30 01:20 CR2
SA 1342 17:40 19:00 01:20 CR2 SA 1351 15:50 17:10 01:20 CR2
SA 1348 19:50 21:10 01:20 CR2 SA 1347 17:50 19:10 01:20 CR2

 
DURBAN - CAPE TOWN CAPE TOWN - DURBAN
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA  1850 06:10 08:20 02:10 CR2 SA 1853 08:50 10:50 02:00 CR2
SA  1854 11:20 13:25 02:05 CR2 SA 1857 14:00 16:00 02:00 CR2
SA  1858 16:30 18:40 02:10 CR2 SA 1859 19:10 21:10 02:00 CR2
SA  1850 06:10 08:20 02:10 CR7 SA 1853 08:50 10:50 02:00 CR7
SA  1854 11:20 13:25 02:05 CR7 SA 1857 14:00 16:00 02:00 CR7
SA  1858 16:30 18:40 02:10 CR7 SA 1859 19:10 21:10 02:00 CR7
SA  1862 07:30 09:40 02:10 CR7 SA 1863 10:20 12:20 02:00 CR7
SA  1868 13:40 15:45 02:05 CR7 SA 1869 16:20 18:20 02:00 CR7
SA  1864 08:30 10:40 02:10 CR7 SA 1865 11:10 13:10 02:00 CR7

CAPE TOWN - BLOEMFONTEIN BLOEMFONTEIN - CAPE TOWN
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1081 06:00 07:30 01:30 CR2 SA 1082 08:05 09:50 01:45 CR2
SA 1091 08:00 09:30 01:30 CR2 SA 1092 10:15 12:00 01:45 CR2
SA 1073 10:20 11:50 01:30 CR2 SA 1074 12:30 14:15 01:45 CR2
SA 1093 12:00 13:30 01:30 CR2 SA 1094 14:00 15:45 01:45 CR2
SA 1085 16:15 17:45 01:30 CR2 SA 1017 15:10 16:55 01:45 CR2
SA 1095 17:05 18:35 01:30 CR2 SA 1086 18:25 20:10 01:45 CR2
SA 1083 17:30 19:00 01:30 CR2 SA 1096 19:05 20:50 01:45 CR2

CAPE TOWN - EAST LONDON EAST LONDON - CAPE TOWN
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1371 06:00 07:25 01:25 CR2 SA 1372 08:05 09:45 01:40 CR2
SA 1361 08:45 10:10 01:25 CR2      SA 1360 09:35 11:15 01:40 CR2
SA 1365 10:05 11:30 01:25 CR2     SA 1362 10:45 12:25 01:40 CR2       
SA 1365 10:10 11:35 01:25 CR2  SA 1362 10:50 12:30 01:40 CR2       
SA 1377 12:00 13:25 01:25 CR2 SA 1366 12:05 13:45 01:40 CR2
SA 1363 13:00 14:25 01:25 CR2 SA 1378 13:55 15:40 01:45 CR2
SA 1367 14:15 15:40 01:25 CR2 SA 1364 15:00 16:45 01:45 CR2  
SA 1375 17:20 18:50 01:30 CR2      SA 1364 15:05 16:45 01:40 CR2  
SA 1369 18:25 19:50 01:25 CR2 SA 1368 16:10 17:50 01:40 CR2

SA 1376 19:15 21:00 01:45 CR2
SA 1370 20:25 22:05 01:40 CR2

CAPE TOWN - PORT ELIZABETH PORT ELIZABETH - CAPE TOWN
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1801 06:00 07:10 01:10 CR2 SA 1802 07:45 09:05 01:20 CR2
SA 1805 06:30 07:40 01:10 CR2 SA 1806 08:20 09:40 01:20 CR2
SA 1803 07:00 08:10 01:10 CR2 SA 1804 08:50 10:10 01:20 CR2
SA 1807 08:10 09:20 01:10 CR2 SA 1808 10:10 11:30 01:20 CR2
SA 1813 09:35 10:45 01:10 CR2       SA 1814 11:40 13:00 01:20 CR2
SA 1813 09:40 10:50 01:10 CR2  SA 1812 12:10 13:30 01:20 CR2      
SA 1809 12:30 13:40 01:10 CR2 SA 1816 14:15 15:35 01:20 CR2      
SA 1811 13:30 14:40 01:10 CR2 SA 1824 15:10 16:35 01:25 CR2   
SA 1823 14:45 15:55 01:10 CR2 SA 1824 15:15 16:35 01:20 CR2      
SA 1827 16:05 17:15 01:10 CR2 SA 1826 16:40 18:00 01:20 CR2
SA 1829 17:45 19:00 01:15 CR2 SA 1832 18:00 19:20 01:20 CR2
SA 1831 18:30 19:40 01:10 CR2 SA 1834 19:05 20:25 01:20 CR2      

SA 1834 19:10 20:30 01:20 CR2  
SA 1830 19:30 20:55 01:25 CR2

FROM 26 JULY 2011

CAPE TOWN - HOEDSPRUIT HOEDSPRUIT - CAPE TOWN
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S

SA 1241 09:00 12:10 02:40 CR2 SA 1242 12:45 15:25 02:40 CR2
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FLIGHT SCHEDULE Regional fl ights

FLIGHT SCHEDULE Congo fl ights

CONGO EXPRESS

EQUIPMENT OPERATED BY SA EXPRESS
SA EXPRESS RESERVES THE RIGHT TO CHANGE, SUSPEND OR AMEND THIS PUBLISHED SCHEDULE WITHOUT PRIOR NOTIFICATION
EVERY EFFORT WILL BE MADE TO OPERATE AS PER THE PLANNED SCHEDULE

KINSHASA - LUBUMBASHI LUBUMBASHI - KINSHASA
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
XZ 102 07:45 11:15 02:30 CR2  XZ 103 12:25 13:45 02:20 CR2
XZ 104 13:10 16:40 02:30 CR2   XZ 105 17:20 18:40 02:20 CR2   
XZ 108 14:30 18:00 02:30 CR2 XZ 109 18:40 20:00 02:20 CR2

JOHANNESBURG - WALVIS BAY WALVIS BAY - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1701 11:30 13:45 02:15 CR7   SA 1702 14:15 16:25 02:10 CR7   
SA 1701 11:25 13:40 02:15 CR7 SA 1702 14:30 16:20 02:10 CR7   
SA 1703 13:15 15:25 02:10 CR2 SA 1704 16:00 18:05 02:05 CR2
SA 1703 13:15 15:25 02:10 CR2 SA 1704 16:00 18:05 02:05 CR2

JOHANNESBURG - WINDHOEK WINDHOEK - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1731 06:15 08:15 02:00 CR2 SA 1732 08:55 10:55 02:00 CR7
SA 1735 17:00 19:00 02:00 CR2 SA 1736 19:40 21:40 02:00 CR2

JOHANNESBURG - GABORONE GABORONE - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1761 06:10 07:15 01:05 DH3 SA 1762 07:40 08:45 01:05 DH3  
SA 1771 08:35 09:30 00:55 DH4 SA 1762 07:55 08:45 00:50 CR2      
SA 1763 09:25 10:30 01:05 DH3 SA 1772 10:20 11:15 00:55 DH4
SA 1775 11:35 12:20 00:45 DH4  SA 1764 11:05 12:10 01:05 DH3
SA 1775 11:55 12:50 00:55 DH4  SA 1776 13:15 14:10 00:55 DH4  
SA 1775 12:00 12:55 00:55 DH4   SA 1776 13:30 14:25 00:55 DH4    
SA 1765 14:15 15:20 01:05 DH3 SA 1776 13:35 14:30 00:55 DH4   
SA 1783 15:55 16:50 00:55 DH4  SA 1776 14:05 15:00 00:55 DH4    
SA 1767 17:25 18:30 01:05 DH3 SA 1766 15:45 16:50 01:05 DH3
SA 1769 19:30 20:20 00:50 CR2 SA 1784 17:25 18:20 00:55 DH3   

SA 1768 19:05 20:10 01:05 DH3

JOHANNESBURG - LUBUMBASHI LUBUMBASHI - JOHANNESBURG
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1797 08:55 11:15 02:20 CR7  SA 1798 12:15 14:45 02:30 CR2  

CAPE TOWN - WALVIS BAY WALVIS BAY - CAPE TOWN
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1721 10:15 12:25 02:10 CR2   SA 1722 13:10 15:10 02:00 CR2   
SA 1723 13:15 15:25 02:10 CR2  SA 1724 16:00 18:10 02:10 CR2  

CAPE TOWN - WINDHOEK WINDHOEK - CAPE TOWN
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1751 07:50 09:55 02:05 CR2      SA 1752 06:55 09:00 02:05 CR2  
SA 1753 11:00 13:05 02:05 CR2 SA 1752 10:40 12:45 02:05 CR2
SA 1751 15:45 17:50 02:05 CR2  SA 1754 13:50 15:55 02:05 CR2     
SA 1755 16:15 18:20 02:05 CR2      SA 1756 19:45 21:50 02:05 CR2      

CAPE TOWN - MAPUTO MAPUTO - CAPE TOWN
FLT NO DEP ARR FLT TIME A/C M T W T F S S FLT NO DEP ARR FLT TIME A/C M T W T F S S
SA 1785 09:30 11:55 02:25 CR2 SA 1786 12:45 15:20 02:35 CR2
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Visit www.flyexpress.aero for domestic flights to Bloemfontein, Port Elizabeth, East London, Nelspruit, Kimberley, Hoedspruit, George, 
Johannesburg, Richards Bay, Cape Town, Durban, and regional flights to Lubumbashi, Gaborone, Windhoek, Walvis Bay and Maputo.   

From English Breakfast 
to tea time or tee off.

SA Express is a proud member of the SAA Voyager programme.

10
10

16

EXPRESS BREAK
EXPERIENCE IT

Luxury Rooms B&B  01 May ‘11 - 30 Sep ‘11 JNB GRJ From R4 220 From R7 840

1 Bed Suite B&B  01 May ‘11 - 30 Sep ‘11 JNB GRJ From R5 480 From R8 440

2 Bed Suite B&B  01 May ‘11 - 30 Sep ‘11 JNB GRJ From R5 300 From R9 640

Room Type

INCLUDES: 

or a spa voucher for a non golfer  

EXCLUDES: 

Meal Plan Validity Routing 2 Night Package
Per Person Sharing

2 Night Package
Per Room (Couples)
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PAR AMOUR PRESQUE INCOMPRÉHENSIBLE POUR LES 
ANIMAUX, LISETTE WHITHERS POURRAIT LES ACCUEILLIR 
TOUS CHEZ ELLE. PAS ÉTONNANT QU’ELLE AIT NOUÉ 
DES LIENS ÉTROITS AVEC L’UNE DES ESPÈCES LES PLUS 
INTELLIGENTES AU MONDE.
TEXTE ATHANE SCHOLTZ |  PHOTOGRAPHIE DESMOND SCHOLTZ

ÉLÉPHANTS
PAR AMOUR DES
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DONALD GREIG
S C U L P T U R E

 also available at  Charles Greig Jewellers 
 V & A Shopping Centre C. T.  Tel + 27 21 418 4515 | Sandton City   + 27 11 783 2714  
 Hyde Park Shopping Centre  + 27 11 325 4477 | The Palace, Sun City    + 27 14 557 3224

   

Donald Greig Gallery & Foundry,  West Quay Rd, V & A , Cape Town
Tel  + 27 21 418 0003 | e-mail   greig@intekom.co.za | www.donaldgreig.com
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LISETTE WHITHERS évite les fl aques 
boueuses de la route, non pas pour 
garder ses pneus propres, mais pour 
ne pas écraser les têtards, dont la 
simple évocation lui met les larmes 
aux yeux. Son amour des animaux 
est incommensurable et la pousse 
à se ruiner en achat d’éléphants. 
Heureusement, son époux Ian partage 
sa passion. C’est d’ailleurs lui qui 
lui a acheté les deux premiers.

Le couple possède le Knysna 
Elephant Park, un centre alliant 
tourisme, éducation et recherche entre 
Knysna et Plettenberg Bay, où il vit 
avec une dizaine d’éléphants dans un 
environnement ouvert mais protégé.

Dans le milieu de la protection 
des animaux, Lisette Whithers 
est connue pour sa détermination 
inébranlable en faveur des espèces, 
face aux pires scandales d’abus 
contre les éléphants dans le pays.

Mais alors que les organisations, 
hommes politiques et activistes 
débattent sur la scène politique, 
Lisette et son groupe de bénévoles 
et de vétérinaires risquent leur vie 
pour soigner les plaies ouvertes 
d’éléphants blessés et tenter de 
les réhydrater et de les nourrir.

Elle a mis plus d’une fois le feu 
aux poudres avec ses critiques 
acerbes de la bureaucratie et des 
batailles judiciaires qui, selon elle, 
entravent et ralentissent souvent la 
convalescence des animaux sauvages.

« Il s’agit d’un engagement 
personnel et émotionnel en faveur 
du bien-être de ceux qui ne peuvent 
s’exprimer, déclare-t-elle. Parfois, 
lorsque les animaux sont en crise, 
il faut une action immédiate pour 
sauver des vies. Il faut parfois penser 
autrement et prendre des décisions 
controversées. Je sais que je ne plais 
pas à tout le monde, mais ça me va. 
Les opinions sur la façon de soigner 
des animaux blessés ou maltraités 
seront toujours diverses, mais ce 
sont les résultats qui comptent. 
La seule preuve qui importe, c’est 
des animaux en bonne santé. »

Même si elle ne fait pas l’unanimité, 
son rapport viscéral avec les éléphants 
est légendaire et lui a valu le surnom 
de « femme qui murmurait à l’oreille 
des éléphants », qui la fait sourire.

« Je ne peux pas vraiment 
l’expliquer, mais dès ma première 
rencontre avec un éléphant, j’ai 
su quoi faire, explique-t-elle. Je 
crois qu’ils sentent que je n’ai pas 
peur, que je les respecte, que je les 
comprends et que je les aime. »

Mais elle se souvient aussi de 

l’épisode le plus dangereux, au début 
de son aventure. Elle a failli être tuée 
par un jeune éléphant échauff é dans 
un enclos et est parvenue à se cacher 
hors de portée et à s’échapper pendant 
qu'un ami distrayait l'animal.

« Je n’avais pas beaucoup 
d’expérience à l’époque. Je ne 
me mettrais plus dans une telle 
situation aujourd'hui. Mais je 
m’en suis sortie et cela m’a appris à 
respecter l’humeur et l’espace vital 
des éléphants, se souvient-elle. Non 

LES ÉLÉPHANTS SENTENT 
QUE LISETTE WHITHERS NE 
LEUR VEUT PAS DE MAL.
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The Water Club in Granger Bay The prestigious world class complex located 
within short walking distance of the V&A Waterfront, the Green Point Stadium and Golf 
course. Sparkling Pool, manicured gardens, stunning views, direct access to the Radisson 
Hotel with fine dining, Spa and Gymnasium. This lovely 2 bedroom corner apartment is 
located on the ground floor with a wrap-around patio, private garden and direct access to 
the quay. 24 hour security. One of the best residential investments in South Africa.

Superbly positioned in an exclusive area 
A unique opportunity to acquire this atmos-
pheric home with creative water features, a lush 
landscaped garden and  panoramic City views. 
Featuring 4 en-suit bedrooms, 2 full kitchens 
and 7 secure parking bays.

A turn of the 19th 
Century Sir Herbert 
Baker Home Seven spa-
cious rooms in the main 
house plus a shop, total-
ling 769 m² on a 1253 m² 
erf with parking for 10 cars. 
Ideal  as ei ther a gracious 
home or as a stately cor-
porate head quarters with 
a difference.

Bordering the Table 

Mountain National Park 
This exclusive home has amazing 
views of Table Mountain, Lions 
Head, City and harbour. Total 
privacy on a large erf in sough 
after Higgovale offers peace and 
tranquillity in leafy surround-
ings. 6 bedrooms (4 en-
suite), wine cellar, garden 
flatlet, domestic quarters and 
an entertainment area with 
endless views.

ORANJEZICHT R11 500 000 WATER CLUB R9 950 000

HIGGOVALE  R12 800 000

Coco  082 772 2845
Henry 082 711 1195
Office  021 426 0290
Fax     086 734 1409

Team VOSS - RE/MAX Living - 76 Kloof Street Cape Town - www.remaxliving.co.za - An Extraordinary Real Estate Company

TAMBOERSKLOOF R16 000 000
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seulement ils sont très intelligents, 
mais ils ont aussi une profondeur 
émotionnelle. Leur comportement 
obéit à leurs humeurs. Au parc, nous 
y prêtons une attention particulière 
et les éléphants interagissent avec les 
touristes comme ils le souhaitent. »

Le couple est également 
propriétaire d’une ferme dans la 
province du Cap Oriental, dédiée à 
la convalescence des éléphants. Elle 
n’est pas ouverte au public et sert de 
refuge avant le placement dans des 

centres adaptés après le sauvetage.
L’engagement de Lisette Whithers 

en faveur des éléphants a également 
rythmé son histoire d’amour avec Ian, 
pour qui elle travaillait dans l'entreprise 
de construction de celui-ci. Membre 
de la branche locale de la Wildlife and 
Environment Society of South Africa 
(Wessa), Ian était tout à fait le genre 
de Lisette et leur amour commun des 
animaux les a non sulement réunis, 
mais aussi encouragés à s’engager 
en faveur du bien-être animal.

Peu de temps après la fermeture 
de l’entreprise d’Ian, on cherchait un 
accueil pour deux éléphants rescapés 
de l'abattage programmé, qui ne 
réussissaient pas à s'adapter à la ferme 
animalière où ils avaient été placés. 
Ian avait toujours espéré que les 
éléphants seraient réintroduits 
dans la région. Sa famille y vivait 
depuis 175 ans et il avait entendu 
d’innombrables histoires de rencontres 
d'ancêtres avec des éléphants. Il avait 
d’ailleurs participé à une tentative, 

vaine, de réintroduction en 1994 dans 
les forêts de Knysna. Lisette se souvient 
de sa rencontre avec Harry et Sally, 
les premiers pensionnaires du parc :

« Les éléphants ne s’alimentaient 
plus. Ils étaient clairement dénutris 
et léthargiques. J’aurais dû être 
intimidée par leur taille et mon 
manque d’expérience, mais ma 
compassion a pris le dessus. Je ne sais 
pas pourquoi, mais dans un moment 
d'inspiration, je leur ai proposé de 
l’herbe, que Sally a acceptée avec 
prudence. Au lieu d’envahir leur 
espace, je les ai laissés venir à moi et 
j'ai lentement gagné leur confi ance. »

De quelques semaines, le séjour 
de Lisette dans l’exploitation du 
Cap Oriental a duré des mois. Au 
fur et à mesure de ses promenades 
avec les deux éléphants, elle a 

LA FERME DES 
WHITHERS EST UN 
VÉRITABLE PARADIS 
POUR ÉLÉPHANTS. 

SON RAPPORT 
VISCÉRAL AVEC 
LES ÉLÉPHANTS 
EST LÉGENDAIRE 
ET LUI A VALU LE 
SURNOM DE 
FEMME QUI 
MURMURAIT À 
L’OREILLE DES 
ÉLÉPHANTS.
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noué des liens étroits et solides 
avec ceux qui allaient prendre la 
tête d’un véritable troupeau. « Je 
ne connaissais presque rien aux 
éléphants et ça a été une période 
d’apprentissage intense, mais tout 
ce que j'ai appris et que je continue à 
apprendre sert à d'autres éléphants 
et le jeu en vaut donc la chandelle. »

À l’origine, le couple ne comptait 

pas ouvrir son sanctuaire des 
éléphants au public, mais les 
visiteurs curieux essayaient souvent 
d'observer les éléphants. Face au 
coût de l’alimentation des animaux et 
au prêt énorme contracté pour leur 
achat, le tourisme écologique était 
une source de revenus intéressante.

Au fi l des années, Lisette 
Whithers a gardé trace de ses 

expériences et a participé au 
développement d'un manuel à 
destination des professionnels 
travaillant avec les éléphants.

« Les éléphants sont des êtres 
intelligents et profonds qui m’ont 
beaucoup appris dans la vie, souligne-
t-elle. Ils continuent à m’étonner et 
à me fasciner. Je me battrai pour eux 
tant que j’en aurai le privilège. 

BIEN TRAITÉS, LES 
ÉLÉPHANTS SONT 
DES ANIMAUX 
TRÈS SOCIABLES. 

TEL  (011) 705-3201
FAX  (011) 705-3203
WEB  www.balloon.co.za
EMAIL indwe@balloon.co.za
BEE Compliant - 100% PRL

Bill Harrop’s “Original”
Balloon Safaris

Sunrise flights depart from Harrop's new, traditionally exquisite
and beautifully appointed  Clubhouse Pavilion and Restaurant.
More space, more individual attention, more capacity and more
exclusive service.

Where dreams become truly cherished memories.
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COMMENTARY IN 16 LANGUAGES: 7 days a week, with buses 
departing every 15 minutes. Connects all popular attractions. 
Bus stops near hotels in the city, Sea Point and Camps Bay.

TICKETS from the main Ticket Office opposite the Two Oceans 
Aquarium or DISCOUNTED online at www.citysightseeing.co.za.
Tickets can also be purchased on the bus.

TheThe bestbest of Cape Townof Cape Town ... in 2 days
... in 2 days

     Red  City  Tour  via  Table Mountain
          Blue Mini Peninsula Tour via Kirstenbosch Gardens

TTel: +27 21 511 6000
www.citysightseeing.co.za

Redd CCCCCCiiiiitttttyyy ToTToT ur via

R10 Discount
on 1-Day Valid

Ticket on 
receipt
of your 

boarding pass
Cannot be used in conjunction with 

any other discounts on offer. 

City Tour to Table Mountain, Wine Tour, Township Visit and more.

2 KIDS UNDER 18 FREE 
WITH EVERY FULL-PAYING ADULT

ONLY Weekends, Public Holidays and School Holidays until end September 2011. 

         WINTER SPECIAL
2
W

         W       
GREAT 
DEAL!

WE KNOW through 
our worldwide 
experience in in-fl ight 
media that there is no 
better way to reach 
your target than in the 
captive, clutter free 
environment of an 
aeroplane.

 If you put the right 
publication in front 
of them, and include 
the right advertising 
messages you are 
going to stimulate 
business. Fact.

FROM BALLERINA TO TV STAR

WE FLY FOR YOU
PORT ELIZABETH 
JOHANNESBURG 
BLOEMFONTEIN 
RICHARDS BAY
EAST LONDON 
LUBUMBASHI
HOEDSPRUIT
CAPE TOWN 
WALVIS BAY 
GABORONE 
KIMBERLEY
WINDHOEK
NELSPRUIT 
MAPUTO
DURBAN
GEORGE

FOOD  &  DRINK  BUSINESS  LIFESTYLE  MOTORING  SPORT  

YOUR COMPLIMENTARY MAGAZINE JULY 2011

IND19_001_TheCover2.indd   1 17/06/2011   12:44

CALL ME ON 
+27 79 938 4344  OR  +27 12 244 0941 
TO DISCUSS THE BEST WAY FOR 
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Pour votre sécurité 
et voler en toute 
tranquillité, il est 
conseillé de respecter 
ces consignes de base.

Grâce à un personnel bien formé 
et au programme de fi délité, nous 
faisons tout pour vous satisfaire.

Santé
Dans certains aéroports, les 
régulations en matière de santé 
publique exigent que la cabine 
de l’avion soit désinfectée par 
pulvérisation. Celle-ci ne comporte 
aucun danger, mais si vous êtes 
susceptible d’être aff ecté par la 
vaporisation, couvrez votre nez et 
votre bouche avec un mouchoir.

Restez assis
Pour leur sécurité, il est demandé 
aux passagers de bien vouloir 
rester assis en gardant leur 
ceinture de sécurité attachée après 
l’atterrissage de l’avion, jusqu’à 

l’extinction du témoin lumineux 
par le commandant de bord.

Équipements 
électroniques 
Les passagers sont priés de 
ne pas utiliser d’équipements 
électroniques à bord de l’appareil 
afi n d’éviter toute interférence 
avec les systèmes de navigation 
de l’avion. Les stimulateurs 
cardiaques, les appareils auditifs, 
les horloges, les montres 
digitales, les minuteries et les 
équipements médicaux agréés 
pour le transport aérien sont 
toutefois autorisés. 

Téléphones portables 
L’utilisation des téléphones 
portables est autorisée lorsque 
l’avion est au sol et que les portes 
de l’appareil sont ouvertes. Mais 
dès la fermeture des portes et à la 
demande du personnel de cabine, 
les téléphones mobiles doivent 
être éteints. 

Ordinateurs portables
Les ordinateurs portables 
(à l’exception des lecteurs de CD-
ROM), les calculettes électroniques, 
les rasoirs électriques et les 
appareils d’écoute portables sont 
prohibés lorsque l’avion roule au 

sol, mais ils sont autorisés pendant 
la totalité du vol dès l’extinction du 
signal de la ceinture de sécurité. 
Dans certaines circonstances 
toutefois, le personnel de bord peut 
suspendre cette autorisation.

Équipements interdits
Les appareils suivants sont interdits 
à bord : imprimantes portables, 
pointeurs laser, magnétoscopes, 
récepteurs satellite CB/AM/FM/
FHF, récepteurs-émetteurs radios, 
lecteurs de disques compact et 
de mini disques, scanners, 
jouets avec télécommande et 
convertisseurs d’énergie.

Notre vision
Congo Express ambitionne de devenir la meilleure 
compagnie aérienne régionale, en off rant un service
de qualité supérieure à nos passagers tout en veillant 
à optimiser nos profi ts.

Un service d’exception
Notre fi erté est de pouvoir off rir un service incompa-
rable. Grâce au niveau élevé de la formation de nos 
équipes de cabine et de notre personnel au sol, nous 
nous engageons à fournir un service d’excellence. 

À bord, nous off rons un concept exclusif de repas, avec 
des menus variés de grande qualité, respectant un 
équilibre alimentaire, sans oublier la présentation, 
le goût et l’apport nutritionnel. Sur certains vols et sans 
supplément de prix, les passagers peuvent aussi savou-
rer un verre de vin ou une boisson de notre service bar.

Priorité à la sécurité 
Adhésion rigoureuse aux standards 
nationaux et internationaux de sécurité 
pour assurer un transport aérien à la 
fois sûr et confortable.

Le service individuel 
Répondre – aller au-delà même – des 
attentes des clients et des employés 
par la mise en place de standards 
élevés de services attentionnés, 
privilégiant l’excellence. Notre 
communication interne et externe 
doit refl éter notre off re de service 
dans une totale transparence. 

Un souci constant de 
performance
Mise en place d’une stratégie bien dé-
fi nie et d’objectifs distincts clairement 
énoncés, en accord avec nos prévisions 

Développement en interne 
Formation proactive et développement 
ciblé sur les exigences et les défi s de 
nos métiers ainsi que sur la progression 

individuelle au sein du groupe. 
Promotion également de la réussite 
comme partie intégrante de notre 
entreprise.

Responsabilité et intégrité 
La pérennité de notre activité 
repose sur la prise de responsabilité 
sociétale à tous les stades, avec un  
engagement sans réserve vis-à-vis des 
standards professionnels et éthiques 
les plus stricts. 

Passion 
Le travail est eff ectué avec 
enthousiasme et le désir d’accomplir 
ses tâches de façon performante, en 
privilégiant l’action. La passion se 
manifeste par un vif intérêt voire un 
sens de l’admiration pour l’esprit de 
la compagnie « Express way ». La 
réussite, un principe central dans la 
gestion de nos rapports professionnels, 
est récompensée, reconnue et glorifi ée 
dans une atmosphère où priment la 
joie et la satisfaction.

Informations relatives à la sécurité 

 L’excellence du service 
NOS VALEURS FONDAMENTALES

For our french speaking travelers
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KAGISO 
LEGOBE
WINNER OF THE 2011 EMERGING 
TOURISM ENTREPRENEUR OF THE 
YEAR, KAGISO “KAY GEE” LEGOBE, 
EXPLAINS WHAT INSPIRED HIM TO 
START HIS OWN ADVENTURE AND 
EXPLORATION TOUR COMPANY

IT WAS MY LOVE for hiking, 

camping and animal 

conservation in high school 

that fi rst made me realise the 

value of outdoor adventure 

to build character and instill 

discipline. After moving 

from home to the school 

residence I joined the Animal 

Conservation Club which 

gave me the chance to 

camp and hike in some of 

South Africa’s game parks 

– experiences that kick-

started my interest in nature 

conservation and tourism.

Then later, when I got 

the opportunity to work at 

American Summer Camps 

with special need and abused 

children from the Bronx 

and Brooklyn, I realised that 

outdoor activities were great 

tools to motivate youngsters. 

I came back and worked in 

the North West Province 

with adventure-focused tour 

operators for a few years, 

but some of our clients said: 

“Kagiso, you are always here 

to help us. You are so hands-

on. You know your stuff. 

Why don’t you start your 

own adventure business?” 

In 2009 I did just that 

and opened Kay 2ze Gee 

Tours. My clients are schools, 

churches, social clubs and 

corporate companies who 

want leadership training 

and team building exercises. 

I use activities such as 

negotiating obstacle and 

low rope courses, river 

rafting, archery, paintball, 

orientation and abseiling to 

increase teamwork, teach 

problem solving and increase 

personal development. 

Although I just love to 

be outdoors and take part 

along with my clients in all 

of the action, a large part of 

my job is to sit down with 

clients and understand 

their needs. If there is 

tension with a company 

department, it is my job to 

create bonding exercises. If 

I need to take people out of 

their comfort zones, I need to 

fi nd the ways to do it. Other 

times I get in motivational 

speakers to incorporate 

into my programmes.

The great spin-off of my 

business is that I now get 

the chance to really get 

involved in the development 

of my community as well. 

I have developed outreach 

programmes in which I 

work with people in need, 

from street children, special 

need kids to the elderly 

in old age homes – there 

are activities that can 

benefi t all of them. 

PARTING SHOT BY

GIVING CREDIT

 The Emerging Tourism 
Entrepreneur of the 
Year Awards started in 
2001 initiated by SA 
Tourism. Judging takes 
a full year with judges 
taking aspects such as 
leadership, strategic 
planning, marketing, 
customer service, social 
responsibility, fi nancial 
performance, facilities and 
appearance into account. 
The winner receives 
R100,000 cash - which 
Kagiso will re-invest in 
his business - as well as 
an intensive 12-month 
mentorship programme 
facilitated by the Tourism 
Enterprise Partnership. 
Kay 2ze Gee Tours operate 
in the Potchefstroom 
region with main activities 
at the Vredefort Dome 
World Heritage site.
http://kay2zegeetours.co.za
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