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Two of Johannesburg’s top dance companies, The South 
African Ballet Theatre (SABT) and Mzansi Productions, have 
recently merged to form the South African Mzansi Ballet.
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It’s wonderful to grow up as a girl these days. While 

my forebears would have spent their childhoods practising 

their needlepoint and perfecting their posture, I spent mine 

exploring the valley below my house, splashing in the stream 

and catching tadpoles. I had stick fights with boys (and even won 

a few), rode my bicycle as far as my legs could take me and built forts 

– one even had a perilous booby trapped pit of broken glass!

In between all of this adventure and sunshine, I read books and did my homework 

and was instructed by my mother on how to be a lady: To ask to be excused before I 

left the table, to sit up straight, to say “excuse me” whenever I inadvertently bumped into 

someone and “thank you for having me” after visiting a friend’s house. These may seem 

like minor trifles in today’s world, even antiquated to some, but I still think manners 

maketh the lady. And one of the most exciting things about being a woman today is that 

you can be a lady and still be strong, independent and adventurous too. 

Just imagine how exciting the etiquette lessons for young girls today could be:

•	 Always stand up straight and stand up for yourself. Having a backbone is essential to 

being able to assert your right to your place in the world.

•	 Never raise your voice in public, but recognise that you do in fact have a voice and 

can wield it effectively in your own defence and in the defence of others weaker 

than you. The occasional “whoop, whoop” at a party or concert is also perfectly 

acceptable ladylike behaviour. 

•	 Always say please and thank you, be sure to welcome new challenges life throws at 

you, but do not be so quick to accept other people’s criticism and negativity.

•	 A lady always knows when to leave – on her own terms, of course. Plus there’s 

nothing stopping a lady from making an entrance either. (But perhaps it’s best to 

leave jumping out of a cake and swinging from the chandeliers to the professionals!)

•	 Always dress appropriately for the occasion and your body type. Gone are the days 

of skirts over the knee and long sleeved blouses. Miniskirts, men’s shirts and rompers 

are fair game, as long as you look fabulous and still leave a little something to  

the imagination.

•	 A lady always excuses herself from the table, but accepts no excuses for bigotry or 

discrimination. She also makes no excuses for her own failings, but willingly admits 

to them and makes a point of learning from them in the future. 

•	 Kindness, consideration for others, politeness and self-confidence are the attributes 

that most describe a lady – whether you are a mother, a lawyer, a pilot, or even 

a mechanic. You can still be a lady with car grease under your fingernails and a 

briefcase instead of a handbag. 

Happy Woman’s Month!

Calling all 
Fashionistas!

SKYY Vodka’s iconic cobalt blue 

bottle is ready to work the runway 

as the official vodka sponsor of the 

Mercedes-Benz Fashion Week Spring 2013 

Collections in New York City from 6th to 13th 

September. Two lucky South African SKYY fans and 

their partners will have the once-in-a-lifetime opportunity 

to mix with the “who’s who” of the fashion industry 

during a fabulous four-day trip to the Big Apple. This 

incredible prize includes return flights, accommodation 

at the iconic Empire Hotel, shopping spree vouchers, 

as well as access and backstage passes to selected 

designer shows. Enter the competition by purchasing a 

bottle of SKYY Vodka from leading retail outlets. Visit  

www.facebook.com/skyyvodkasa for more information. 

Stand the chance of winning one of four stylish 

SKYY Vodka hampers. Each hamper contains a cocktail 

shaker, laptop bag and a bottle of SKYY vodka. Simply 

SMS the word TIME, followed by the word SKYY and 

your NAME to 35131. 

Cost per SMS is R1,50. 

Competition closes 

31st August 2012.  By 
entering this competition 
you consent to receiving 
electronic information 
pertaining to abouTime 
and/or 1time airline. 
Terms and  
conditions apply.

Editor
Nicky Furniss
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I would like to wish all of our passengers a warm welcome 

onboard this 1time flight, and thank you for choosing us as your 

preferred carrier. Regardless of your destination today, I trust that you will 

have a pleasant experience with us.

In recent columns, I have emphasised that our passenger’s satisfaction is a top priority for our 

airline, and is the very essence of what drives our consistently high level of performance. For this 

reason, we have recently made a concerted decision to go “back to the basics” in terms of our  

daily operations. 

With the airline industry having taken a knock in recent times, many major airlines have 

undertaken elaborate plans to turn this situation around. However, here at 1time, we realise that 

by purely committing to an improved level of service throughout our operations, we will gain and 

retain customer loyalty, and therefore allow the airline to look after itself. 

The three pillars that underscore this philosophy are: On Time Performance (OTP); customer 

service; and ensuring that our flight schedule fits your particular needs and wants. The latter pillar 

essentially means that we are constantly striving to ensure that you can gain access to a 1time flight 

whenever you require one, particularly during peak holiday seasons. 

On a similar note, I am happy to report that we have excelled in terms of our OTP results. This 

is clear from our performance in May, in which we achieved the best OTP figures among all South 

African carriers flying out of OR Tambo International, Cape Town International, and King Shaka 

International Airports, with an overall rating of 96.09 % according to statistics released by Airports 

Company South Africa (ACSA).

You have also responded with great enthusiasm to our airline’s committed service offering, as 

we achieved an 80 % load factor in May as well, which means that a high proportion of our seats 

were occupied. 

We are also determined to ensure that we give back to our communities. As such, we recently 

committed ourselves to several worthy Corporate Social Investment (CSI) initiatives. 

These included the co-sponsorship of the 2012 MTN SuperSport Golf Shootout Tournament, 

which raised a significant amount of money for charity. In addition, I personally participated in 

an initiative in Diepsloot, Gauteng, called “Build a Shacky with Blacky” in which 1time volunteers 

played their part in ensuring the community’s residents would have a better place to live. 

In keeping with enhancing customer satisfaction, I would like to hear your personal feedback 

regarding whether you think we are living up to the high standards we have set ourselves. This will 

allow us to partner with you in achieving world class service that provides real value to the lives of 

our VIPs (Very Important Passengers).

Please send me an email at blacky@1time.co.za to inform me of your experience with 1time. 

Until we meet on board!

      Blacky
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The iLuv portable speaker case 
allows you to protect your device 
and play your music in impressive 
stereo at the same time. Much 
easier to carry around than a boom 
box or stereo, this is a sound system 
that can travel with you wherever 
you go and is great for braais and 
beach parties, or just relaxing at 
home. The iLuv portable speaker 
case boasts external volume and 
power switches to allow you to 
control sound levels conveniently 
and is battery operated. The case is 
designed to fit all tablets that are 11” 
or smaller, and is also compatible 
with iPods, mp3 players and all 
phones via a 3.5 mm auxiliary jack. 
The iLuv portable speaker case for 
tablets comes in blue, black or 
pink. iLuv products are available at 
leading retailers country-wide. For 
more information, contact Cortech 
on +27 11 463 8530 or email  
sales@cortechsa.co.za.

Dear Nicky

Recently my wife and I had the pleasure of flying to 
Durban and back on 1time airline. What a wonderful 
experience it was for both of us. 

The friendly and helpful staff at the check-in counter, the 
staff at the gate, as well as the flight crew were all, without 
exception, extremely friendly and polite. Both my wife 
and I are seasoned travellers, having travelled both locally 
and abroad. However, I can assure you that the service we 
received from 1time is certainly the best to date. 

It has been a while since we made use of the services 
of 1time, but I can assure you that in our experience 
there has been a significant improvement in the service 
levels. Your CEO, as well as all who are responsible for 
this improvement, need to be commended. I also applaud 
the fact that your CEO, as well as the other executives, 
will be making regular flights and interacting with your 
passengers in an effort not only to improve, but also to 
maintain the airline’s high levels of customer services. 

In future, my wife and I will certainly try to make use of 
1time whenever we fly locally, and who knows, maybe 
we will have the pleasure of sitting alongside your CEO. I 
will certainly consider it a privilege to meet him! 

Keep up the good work, and may 1time go from 
strength to strength.

Yours sincerely
Mark Daniels

Ask your flight attendant for a feedback form and let us know what is on your mind, or send an email to cr@1time.co.za.
Letters may be edited, shortened or translated from their original language.

Have a complaint  or comment?

Winning Letter

Letters
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Hi Nicky

I recently flew 1time from Cape 
Town to Durban and to be honest, 
I only read through the abouTime 
in-flight magazine because I 
picked it up to browse the snacks 
section. However, I was more than 
pleasantly surprised at the quality of 
the magazine articles and the range 
of offers and write-ups available. 

I thought the motoring report on 
the Mitsubishi ASX and the Hyundai 
H1 were educational, balanced and 
extremely informative. I have made 
a note of some of the specials on 
offer, from holidays to combination 
packages, and hope that they pay 
off for your advertisers, since I 
hope to see more of them in the 
magazine in the future. 

The flight was enjoyable and 
the staff extremely friendly and 
engaging. I was surprised. I’ll  
be back!

Best wishes and keep up the 
hard work.

Roy

The writer of this 
edition’s Letter of  
the Month will 
receive an iLuv 
portable speaker 
case for tablets
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It’s Time for the 

A South African Debut
Grammy-Award winning band Switchfoot is due to rock South 
African audiences for the very first time in August as part of 
their “Vice Verses” World Tour. These all-round nice guys 
from San Diego love to surf, have sold millions of records and 
are renowned for their incredibly energetic live performances. 
Switchfoot will be playing at The Big Top Arena, Carnival City 
in Johannesburg on 8th August, and at Grand Arena, Grand 
West in Cape Town on 11th August. Tickets are available from 
Computicket at www.computicket.com. For more information and 
tour updates, visit www.switchfootsatour.co.za.

For the Love of a l l  Th ings Bubbly
The annual Johannesburg Cap Classique & Champagne Celebration, now 
in its third year, is a must for bubbly lovers in Gauteng, and will take place 
on 18th and 19th August at the Johannesburg Country Club in Auckland 
Park. Boasting some of the country’s top Cap Classiques from wineries 
such as Backsberg, Graham Beck Wines, La Motte, Pierre Jourdan, and 
Villiera, patrons will have the opportunity to sip and sample the finest of 
bubblies without having to venture into the Winelands. World renowned 
Champagnes will be represented by brands such as Tribaut and Veuve 
Clicquot. Tickets are available through www.webtickets.co.za and include a 
complimentary tasting glass and booklet of tasting coupons.

Become a 

FaN. Visit

on Facebo
ok

abouTime
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Tattoo

06 - 09

The South African Tattoo will boast its biggest 
line-up yet when it gets underway at Montecasino’s 
outdoor event area from 6th to 9th September. The 
SA Tattoo has thrilled more than 70,000 people and 
sold out every show since its launch in 2008. This 
year’s cast of performers comprises over 800 multi-
cultural and multi-national performers, such as the 
Talentholdet Gym Team from Denmark and the 
O’Shea Ryan Irish Dancers from Australia. They will 
perform alongside our finest local talent, including the 
SA Air Force and SA Medical Health Service bands, 
as well as the Anavarata Dance Institute’s traditional 
Indian dancers. Traditional favourites, a 180-piece 
massed pipes and drums band and a contingent 
of over 80 Highland and Irish dancers will also be 
performing. Tickets are available from Computicket. 
For more information, visit info@satatto.co.za.
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Tickle your funny bone when 

comedian Barry Hilton 
visits Secunda on 8th September to 

perform at Graceland Hotel Casino 

and Country Club. Tickets can be 

purchased from www.graceland.co.za.

Wine aficionados will have the 

opportunity to savour premium 

award winning wines at the inaugural 
Fine Wines Celebration 

at The Lanzerac Hotel and Spa 

in Stellenbosch, on 15th and 16th 

September. Tickets are available 

through www.webtickets.co.za.

KZN’s annual White 
Mountain Festival will take 

place from 21st to 24th September 

in the scenic Central Drakensberg. 

Tickets are available through 

Computicket. For more information, 

visit www.whitemountain.co.za.

Prepared to be utterly terrified when 

the annual South African 
HorrorFest hits the Labia 

Theatre in Cape Town from 24th 

October to 2nd November. For more 

information, visit www.horrorfest.info.

The 18th Cape Town 
International Kite Festival, 
Africa’s biggest kite festival, will take 

place in Muizenberg on 3rd and 4th 

November 2012. Tickets are available 

from www.capementalhealth.co.za.

september

october

November

08

15

21

24
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Lekker Times in Limpopo 
One of the country’s most popular music festivals, OppiKoppi, will be celebrating its 18th 
year when the “Sweet\Thing Festival” kicks off on 9th August for three days of festival 
fun, socialising, dust and of course great live music. Organisers are expecting between 
18,000 and 20,000 people to crowd the festival’s seven different stages and to scream for 
the likes of Seether, Lonehill Estate, Yoav, Jack Parow, Desmond & the Tutus and aKING. 
Tickets are available through the festival’s official Facebook page (www.facebook.com/
oppikoppifestival) or from www.ticketbreak.co.za. For more information email  
sweetthing@oppikoppi.co.za or follow OppiKoppi on Twitter: @oppikoppifest.

Get Up and Dance
Durban’s annual JOMBA! Contemporary Dance 
Experience has become synonymous with cutting 
edge dance performances from around the globe. 
Presented by the University of KwaZulu-Natal’s Centre 
for Creative Arts, JOMBA! takes place from 29th August 
to 9th September at the Elizabeth Sneddon Theatre, as 
well as other venues around the city. This year’s festival 
is imbued with a strong French flavour as part of the 
France South Africa Season exchange programme. 
Festival highlights include the visually stunning 
Henriette et Matisse by French choreographer Michel 
Kelemenis, as well as an interactive, outdoor dance 
event on 31st August and a variety of workshops and 
master classes. Visit www.cca.ukzn.ac.za or contact 
+27 31 260 2506 for more information.

09 - 12
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The next time you are feeling a little peckish 
in the windy city, head to Ginger, Port Elizabeth’s 
ultimate beach front restaurant. With breathtaking 
views of the ocean and Shark Rock Pier, Ginger’s 
cool and airy elegance is matched only by the 
excellence of its cuisine, which includes superb 
seafood, as well as a modern take on old favourites. 
Speaking of old favourites, they even offer flambé 
dishes. Order the Crepes Suzette for a flamboyant 
show and a melt-on-the-tongue sweet delight. 
Ginger is open for lunch and dinner, and tea, coffee 
and cocktails are served throughout the day. Contact  
+27 41 583 1229, email info@ginger-restaurant.co.za  
or visit www.ginger-restaurant.co.za for  
more information.

A Dining Delight

Tip
City Sightseeing’s red double decker buses will 

begin operating in Johannesburg in January 
2013. City Sightseeing Johannesburg will run an 
exciting hop-on, hop-off route through the CBD 
which will offer visitors the chance to explore 

the sights and sounds of Jozi. Visit  
www.citysightseeing.co.za for more info.

travel

Spa Wellness 
Memberships

Increasingly, businesses are looking for 
more innovative ways to give incentives to 
their staff, one of the most popular of which 
is a Wellness Membership from Camelot Spa. 
Happy and healthy employees lead to better 
productivity and more satisfaction in the 
workplace, and because of this, approximately 
95 % of Fortune 500 companies currently 
run corporate wellness programs. Camelot 
Spa’s Corporate and Wellness Memberships 
are designed to meet the wellness needs of 
their clients, enabling them to visit their spas 
more often for less. Clients can also choose 
a membership tier suited to their particular 
wellness and lifestyle goals, which will allow 
them to invest in themselves and maintain 
a sense of relaxed wellness. For more 
information, contact +27 86 111 4075 or visit 
www.camelotspa.co.za.

One of the world’s largest and most dynamic 
hotel groups, the Carlson Rezidor Hotel Group, is 
extending its African footprint by launching three new 
properties in 2012: The Park Inn by Radisson Tete in Mozambique 
(August), Radisson Blu Hotel Lusaka in Zambia (September) and Radisson Blu 
Hotel Maputo (October). The Park Inn by Radisson Tete will present travellers 
with the first hotel of its kind in Tete, one of Africa’s most important mining 
areas. It will offer contemporary design and luxury facilities previously not 
available in the region. The Radisson Blu Hotel Lusaka, with its prime setting in 
Lusaka’s banking district, is the nearest international hotel to the airport, and is 
located next to the Mulungushi Conference Centre. These Carlson Rezidor Hotel 
Group properties will boast a world class experience on African soil. For more 
information visit www.parkinn.com and www.radissonblu.com.

african Hospitality





Winter is here, but there is no need to worry about dry skin 
if you have Elizabeth Arden Eight Hour Skin Protectant in your 
handbag. This versatile beauty weapon can be used after shaving 
or waxing, to contour your eyebrows, or to highlight your cheek 
bones, shins and shoulders to get that true Hollywood glam 
look. The Skin Protectant can be used on minor skin irritations, 
chapped lips or simply to give your lips a high gloss look. It can 
also be used for soothing weather burns, scrapes and even split 
ends, making it the most versatile beauty product you will ever 
own. Elizabeth Arden Eight Hour Skin Protectant is available at 
major retailers nationwide.

Tabou ime
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A Secret  Weapon

What a Difference a Decade Makes

If you are in the mood for some peaceful 
reflection, then make sure to experience Nigiro 
– Origin’s ceremonial tea space at the far end of 
their ground floor café in De Waterkant. While the 
coffee tasting room has an urban, upbeat buzz 
about it, Nigiro is a glassed-in time capsule that 
transports you to a tranquil, traditional tea house 
with a contemporary Zen twist. It is a tea-lover 
heaven, with over 100 fine loose leaf teas and 
blends, including white, green, oolong, black 
and red teas, as well as rooibos, herbal and 
fruit infusions. You can also browse 
through their beautiful selection 
of tea ware and accessories. 
Contact +27 21 421 1000 for  
more information.

The Art of Tea

We have great news for fans of Savanna Dry: It’s 
now available in a bigger, bolder ½ litre bottle! 

This makes it 51% bigger than the original 
bottle, but with the same delicious, crisp, 

premium taste. The new ½ litre Savanna Dry is 
now available nationwide in cases of 12. 

TOp Tip

The mobile massage company Hands On Treatment is celebrating 
its tenth birthday in August. During the past ten years, Hands On 

Treatment has trained and employed over 500 young women through 
its skills development programme. 95% of these women were young, previously 
disadvantaged women who resided within a 20 km radius of Sandton, 
Johannesburg. The company started with just four therapists in 2002 and now 
employs 40 therapists in their mobile massage business unit and at the Hands 
On Retreat and Sleep Spa in Craighall, Johannesburg. To learn more about the 
mobile massage services Hands On offers, as well as its retreat and spa, visit  
www.handsontreatment.co.za or contact +27 11 326 0066.

Book flights  

online at 

www.1time.co.za
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Story by Nicky Furniss
Pix © Frieda Dehrmann, Nicky Furniss, 
Stefanie Botha, Ivy du Toit

Feature

oF tHe WorkpLace

Wonder 
Women 

Nurse, teacher, receptionist,  air hostess, housewife...  As recently as 50 

years ago, these professions were about the extent of a career choice 

any woman had. NoWADAyS, HoWEvER, WE No LoNGER RAISE AN 

EyEBRoW AT LADy LAWyERS AND ENGINEERS, FEMALE PILoTS oR 

PoLICEWoMEN. There are, however, still  a number of jobs that we tend 

to associate more strongly with the male of species. ‘abouTime’ chatte d to 

five extraordinary ladies who are helping to break down these stereotypes 

and in the process get to do what they love. 
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Beer taster, frieda dehrmann
When Frieda Dehrmann studied a BSc in Microbiology and Biochemistry, she probably could not 

have predicted that it would eventually lead to a career in beer tasting, let alone to being recognised as 
The SABMiller Taster of the Year 2012. As the Consumer and Sensory Manager at SABMiller, part of her 
job involves regular beer tasting, and being able to identify approximately 44 different flavours in beer. 

What do people say when you tell them what you do?
Beer tasting is just one aspect of my job, but people are always very interested, some even amused, to 

know that there is such a job – if you can call it work! Tasters play an important role, however, in ensuring 
that the quality of our beers meets our consumers’ expectations.

do you work with/or know of any other female beer tasters?
We have many female beer tasters in our company, and all over the world. At a recent 

beer competition in San Diego, at least 30 % of the beer judges were women. 
do you still enjoy drinking beer outside of work?

Oh yes! Just because we are trained to be very analytical in beer tasting, 
doesn’t stop us from enjoying beer socially with friends and family.

do you think being a woman helps you in your job?
In beer tasting, one of the advantages women are believed 
to possess is their ability to concentrate and focus intently on 

one thing at a time. Women generally are also more in 
touch with their senses, which is perhaps an advantage. 

However, we have some really good male tasters  
as well.

rally driver, stefanie Botha
An adrenaline junkie since childhood, these days Stefanie Botha gets her kicks by 

throwing a rally car around off-road tracks. She is so good at it, in fact, that Team Total has 
signed her and her co-driver Angela Shields up as the only all-female team in the country’s 
largest privateer rally squad. With a number of National Rallying Class wins under her belt, 
she aspires to be the first female driver to win a South African National Rally.

 how did you get involved in rally driving?
My dad has been participating in various kinds of motor sports ever since I can remember. 

I grew up next to the racetrack and rally roads with the sound of revving motors and the 
taste of dust. I started quad biking when I was six and navigating for my dad when I was 15. 
I started driving a rally car myself when I was 21.

 Is rally driving in this country still very much a male dominated sport?
Yes. There are currently only two female drivers competing in the National Rally 

Championship. I don’t think this is because of a lack of talent or interest, but you need a 
very good support system to drive rally.

What challenges do women face in the sport?
Well, needless to say, men probably don’t expect much from us, so we have to work so 

much harder to prove ourselves. I think we have done this, though, and I mostly get support 
from my fellow rally drivers.

do you think being an all-female team gives you any advantages when you race?
No. We are a little bit weaker physically and we do not have all the technical knowledge 

we need. But we practice changing the wheels quickly and make a plan when we get stuck. 
 What did no-one tell you about rally driving that you had to learn the hard way?
That you have to be able to handle disappointment. 90 % of rallying is a mind game. You 

have to believe in yourself and not be easily intimidated.
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Winemaker, ivy du toit
Jason’s Hill Private Cellar, nestled at the foot of the 

Slanghoek Mountains in the Western Cape, may be small 
in comparison to many of the country’s top estates, but 
its winemaker, Ivy du Toit, has already garnered it a fine 
reputation. Not only was the building of the cellar on 
her family’s farm the culmination of a life-long dream, 
but Ivy’s winemaking talent has also been recognised 
with a slew of awards, including being announced South 
Africa’s first Woman Winemaker of the Year in 2004.

Where did your interest in winemaking start?
I grew up on the family farm, Jason’s Hill, and loved 

every aspect of vine growing and winemaking since I can 
remember. As a child (before we established our own 
winery) I use to always be in the way of the winemakers 
at neighbouring Slanghoek Winery. I loved visiting the 
winery, the smell and harvest time. Now, I make my own 
wine and am surrounded by all the things I love.

Are there any particular feminine 
characteristics, do you think, that women possess 
that might make them better winemakers? 

Some women can multitask, but so can some men. 
Some women are very organised, but then again so are 
some men, so I don’t think so.  

What is the best part of your job?
The best part is the early mornings during harvest time 

when that first load of grapes arrives at the winery and I 
know that from this stage onwards the onus is on me to 
make a good wine from this fruit. I just Love that feeling!  T

aircraft technicians specialising in avionics,  
lorato Moroeng and tumi hlokwa

Lorato Moroeng and Tumi Hlokwa have the distinction of being the only two 
female avionics aircraft technicians working at 1time’s official maintenance company 
Jetworx. Both girls hail from rural areas and jumped at the chance to study a trade at 
Denel Technical Academy. They have both been working at Jetworx for the past six 
years and during their 12 hour shifts they are responsible, along with their teams, for 
checking and servicing the electrical elements, radios and instruments on the planes 
that pass through their hangars. 

What is a typical day like for you?
lorato: Sometimes you have an aircraft with a challenging snag that will take you 

from the morning until after hours, and you have to make sure that you see it through 
until it’s finished. Sometimes we have days like that, other days are much easier. 

Tumi: The worst is coming in and finding an aircraft that has been carrying 
on with the same snag for days and you have to try and fix it. But when you 
finally figure it out you feel like you are on top of the world, and you have to tell 
everybody about it. Planes come with different defects, so we don’t have to deal 
with the same things every day, which makes our job interesting and challenging.

do you have any skills as a woman that you think make you better 
at your job? 

lorato: Of course! We think deeper than men do, I think. If there is a snag we 
actually go deeper into the cause of it. 

Tumi: I can multitask. Plus sometimes the guys lose their tempers, because they 
have tried something and they were so sure it was going to work and it didn’t. But 
I always stay calm. 

how did your male colleagues first react to you? 
lorato: Well, when we first started they didn’t give us a very good reaction to be 

honest. But once you have proven yourself and shown that you can actually do the 
job, they start to respect you and grow fond of you. There isn’t much of an issue now.

Tumi: I like working with men. It’s nice, you laugh all day long, there are no 
problems – it’s all peace, peace!

Are people surprised when you tell them what you do? 
Tumi: They don’t actually understand what I do when I tell them, but my family 

is very proud of me. They say: “A black woman fixing an aircraft – that’s nice!” I am 
also proud of myself. 

Tumi Hlokwa and Lorato Moroeng
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The Merger of Two Ballet Power Houses

Story by The South African Mzansi Ballet
Pix © Susanne Holbaek, John Hogg, Martin 
Rhodes, Suzy Bernstein

FINe art
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Stellar Solo Act
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Two of Johannesburg’s top dance 

companies, The South African 

Ballet Theatre (SABT) and Mzansi 

Productions, have recently merged to 

form the South African Mzansi Ballet.

The Mzansi Productions dancers put on quite a show in Don Quixote
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Nelson Nunez in Giselle

Alys Shee soars through the air in Don Quixote
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Burnise Silvius is pretty as a picture in Sleeping Beauty

The ladies of the South African Ballet Theatre get 
into a bit of a tussle in Carmen The Ballet

T
he aim of the merger was to pool the resources of the two professional 
ballet companies in Gauteng in order to achieve a stronger concentration 
of skills, as well as a more consolidated focus in the endeavours of ballet 
and dance in the province.

The company will be classically based, but capable of embracing a range of 
techniques – including contemporary dance and African dance genres – to ensure wider 
accessibility and appeal to a broader range of audience preferences.

 “I am excited to once again be working with SABT founding member Dirk Badenhorst, 
as well as his team, and look forward to exposing new audiences to the tremendous local 
talent we have. I hope to offer these dancers the opportunity to extend and challenge 
themselves with new repertoires, and know that our existing loyal audiences will continue 
to support these exciting dancers,” said Iain MacDonald, SABT Artistic Director.

Dirk Badenhorst, Director of Mzansi Productions, believes the merger will strengthen 
ballet’s role in society. “The new company,” he said, “could make dance more inclusive 
in terms of audience reach, dancers who train and work in South Africa, dance teaching 
organisations and South African dance as a whole. But I also see the company having the 
increased capacity to enhance the all-important aspect of international links and the Cape 
Town International Ballet Competition, as well as similar events abroad. For South African 
ballet to grow, it needs to intensify its interaction with the global dance community and I 
look forward to the dancers performing as one proudly South African company, sharing 
performances with international dancers and enhancing our ability to stage new works.”

In addition to performances on the professional stage, the new company will be 
committed to expanding its existing training programmes and development projects in 
historically disadvantaged communities.

The first production under the banner of the new company, Le Corsaire, was staged 
at the Joburg Theatre in July to critical acclaim. With a line-up of South African and 
visiting ballet stars, a cast of 100 dancers, and magnificent sets and costumes, this great 
19th century ballet classic was a wonderfully successful showcase of the new company’s 
talents. No doubt there will be plenty more to follow from this gifted group. 

For more information, visit www.saballettheatre.co.za or  www.joburgtheatre.com. T
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Manuel Noram and Mark Hawkins star in Cinderella

The South African Ballet Theatre Production of Amakhono Khono



get your free subscription at www.mysubs.co.za/aboutime

Ramiro Samon showcases his 
astounding agility in Don Quixote

Reka Sato and Marc Goldberg display amazing form in The Nutcracker





3 HiT THe ROAD
We all hate the stereotype of bad women drivers, so why not show the boys a thing or two by signing up for an advanced 

driving course? These courses are aimed at increasing your confidence behind the wheel, as well as teaching you high end vehicle 
control skills. There are a number of driving schools around the country, but we like the idea of Gauteng’s Women ’n Wheels which 
runs women only courses led solely by female instructors – so less ego and more fun all around! They also run Hijack Prevention 
workshops as wells Pregnant Driving workshops for expectant mums. For more information, visit www.womennwheels.co.za.
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Girl ThingIt’s a 
MeN ARe GReAT fOR KiLLiNG SPiDeRS AND WARMiNG THe SHeeTS ON COLD WiNTeR NiGHTS, 
buT THeRe ARe SOMe THiNGS THAT ARe SiMPLy MORe fuN WiTH juST THe GiRLS. iN HONOuR Of 
WOMAN’S DAy THiS MONTH, HeRe iS OuR PiCK Of fAbuLOuSLy GiRLy THiNGS TO DO WiTH THe 
LOveLy LADieS iN yOuR Life. 

WhErE
abouts

Story Rebecca Johnson, Pic © Crabtree & Evelyn

1
bubbLy bLiSS
Grab the girls and head for a sophisticated night out, toasting the 

stars with a sparkling flute of bubbly. GORGEOUS by Graham Beck is a 
stylish edition to Constantia’s Steenberg Estate. This fun bubbly bar boasts 
a fine selection of award-winning Cap Classiques, complemented by 
delectable canapés. Ami Restaurant and Champagne Bar in Johannesburg 
is a French fusion boutique restaurant and also the place in the city to 
sip on the world’s finest champagne, MCCs and sparkling wine. Ami runs 
regular champagne and food pairing evenings and it hosts Champagne 
Thursdays every week. Cheers to that! Contact +27 21 713 7177 or email  
info@gorgeousbygrahambeck.co.za for more information on GORGEOUS. 
For more information on Ami, visit www.ami-restaurant.co.za.

4
TiMe fOR TeA
Fine china, delicious nibbles, elegant surroundings and lots of good chat... What’s not to love about afternoon tea? For a 

truly traditional English high tea, there is no better place than The Tea Room at Crabtree & Evelyn in the Design Quarter in 
Johannesburg. Taking its cue from the beautiful styling that Crabtree & Evelyn is known for, guests can expect to be served 
expertly blended tea in the brand’s own pretty blue and white patterned china, accompanied by traditional delicacies such 
as fresh scones and cream and Victoria sponge cake. For Durban girls, there is no better place for afternoon tea than the 
beautifully refurbished Oysterbox Hotel (www.oysterboxhotel.com), while Capetonian lasses can look forward to arguably the 
best high tea in the country at The Mount Nelson Hotel (www.mountnelson.co.za). For more information on the Tea Room at 
Crabtree & Evelyn contact +27 11 465 8276 or email tearoom@crabtree-evelyn.co.za.

2
CHOCOLATe CHiCKS

Good friends and chocolate is a winning combination. But instead 
of just munching on a slab or two, why not gather the girls and 
learn how to whip up some decadent chocolate truffles for the next 
book club meeting? The Lindt Chocolate Studios in Johannesburg 
and Cape Town offer a variety of yummy courses, from a 90 minute 
chocolate appreciation course (think wine tasting, but with chocolate 
instead of alcohol), to a full day chocolate confectionary class. They 
are also currently running a Winter Chocolate Decadence Class 
where you can spend two hours sipping on spicy hot chocolate 
and learning how to make scrumptious chocolate desserts. Visit  
www.chocolatestudio.co.za for more information.
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Feature

Isandlwana

Story & Pix © Adam Cruise

on a recent trip to the KwaZulu-Natal battlefields, Adam Cruise discovered that, just as 

there are many ways to fight a battle, there are also many ways to tell the story of one. 

a NeW DaWN oVer 
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I had done this before; twice, actually. So revisiting the site, and 
listening to the story of the epic battle of Isandlwana, fought between 
the British and the Zulus, was nothing new to me. Or so I thought. 
During the previous occasions I had had the considerable fortune of 
listening first to the commanding and ground-breaking performance of 
the late David Rattray, and then to raconteur extraordinaire Rob Caskie 
relating the saga of what was perhaps one of the worst British defeats 
prior to the Great War. 

A force of 20,000 Zulu warriors, armed with nothing but shields and 
assegais, annihilated a highly trained and well armed force of 1,800 
redcoats. The battle took place over a couple of hours under the semi-
darkness of a partial solar eclipse. It was known to the Zulus from 
then on as the “Day of the Dead Moon”. That was just the first act 
of the drama. Act two was the heroic and successful British defence 
of the mission station at Rorke’s Drift where 150 soldiers (many of 
them wounded) withheld a protracted assault of 4,000 Zulu warriors. 
Eleven Victoria Crosses were awarded for that endeavour, the most 
ever awarded in a single battle.  

David and Rob were colossal personalities and polished narrators 
who could vividly conjure these events for audiences on the field 
below that strange sphinx-shaped hill. Both possessed an innate ability 
to create a vivid “theatre of the mind” by reviving the tragic events that 
unfolded on 22nd January 1879. Both were able to place the listener on 
the battlefield among the mayhem as it unfolded, and where thousands 
of soldiers lost their lives in a few blood-spattered hours. 

Now, for the third time – after having flown in on 1time from Cape 
Town to Durban, meeting up with some old friends from the UK and 
hiring a car for the scenic three hour drive into the heart of Zululand 
– my only question was whether such command performances could 
ever be repeated? These days the battlefield tragedy is lead by David 

Rattray’s son, Andrew, with some local narrators as his able assistants. 
But, I pondered as I drove across the Tugela River, would the 
forthcoming experience live up to that lofty standard that has made 
Fugitives’ Drift Lodge internationally renowned? It didn’t. But that was 
when the surprise came. 

This time the content of the story as told by one of the “assistants”, 
although identical, seemed very different. With the greatest of respect 
for Rattray and Caskie, this new speaker’s tale was, for me, the best of 
the bunch. It was not that he had a bigger personality or a better gift of 
the gab (in fact he was a long way shy in both). The simple fact was 
that, unlike his predecessors, this new storyteller was a Zulu, born and 
raised on this very landscape where the Zulu nation reached its zenith. 

Both Rattray and Caskie were at pains to deliver both sides of the 
conflict and both went a long way towards unearthing the previously 
unknown Zulu side of the story. They must be commended for piecing 
together what was ostensibly an oral tradition without any written 
records. But a Zulu has a way of telling a story that no European, even 





of the calibre of the aforementioned narrators, 
could ever dream of. The inflections in his voice, 
his imploring eyes, multifarious body postures, 
the tilt of his head, and his rhythmical style all had 
me rooted to the ground. This performance came 
from deep within the speaker’s breast. 200 years 
of culture, history and Zulu tradition came gushing 
out in a three hour discourse that would have me 
stamp the experience, in metaphorical ink, not 
“real”, not “brought-to-life”, not “demonstrative”, 
but truly “authentic”. 

What was most compelling was that the Zulu 
approach by Mphiwa Ntanzi (and I believe the 
same can be said for his fellow Zulu storyteller 
Joseph Ndima) blended in harmonious contrast to 
Andrew Rattray’s approach, which is very similar 
to the magnificent spectacle delivered by his 
famous father. With Andrew conveying the story 
of Rorke’s Drift and Mphiwa and Joseph tackling 
Isandlwana, guests are treated to a two act tale 
that is both complex and balanced. 

The tragic events of British soldiers clashing 
with Zulu warriors on that fateful day over 133 
years ago is still transmitted to spellbound listeners 
with consummate poise. The difference now is 
that the Zulus also get to tell what is essentially 
their story. 

For more information on the Fugitives’ Drift 
battlefield tours, visit www.fugitivesdrift.com. T

1time FLIes to DurBaN check the 
flight schedule for dates and times
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Story by Louise Muller
Pix © Louise Muller, Lodewick van den Berg 
& Heine Smith

Feature

For more than 30 years, the Grand Dame of the Southern ocean, the m/v SA Agulhas, 

has plied the Southern ocean routes between Cape Town and Antarctica, stopping at 

the sub-Antarctic islands of Gough and Marion to supply and support South Africa’s 

research bases. In December 2011, having travelled more than a million nautical miles 

(1,852,000 km), the SA Agulhas set off on her 158th and final voyage before being 

retired. Louise Muller was lucky enough to go along for the ride.

ice tHe soFter 

s IDe oF
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The SANAE IV Base, perched on top of the 200m-high cliff of Vesleskarvet (Little Barren Mountain)
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At the bottom of the earth, the crane carefully 
lifted the hoisting basket from the ship’s deck, over 
the edge of the 30 m high ice cliff. Howling with 
delight, I jumped off the basket and landed with 
both feet on the Antarctic ice shelf. The crisp snow 
crunched under my gigantic extreme-protection-
triple-insulated snow boots. The familiarity of 
the sound snapped my mind into a state of déjà 
vu. “Here, at last!” I had waited only 25 years for  
this moment.  

SANAP (the SA National Antarctic Programme) 
has maintained a permanent research base in 
Antarctica since 1959. Every December, the SA 
Agulhas (in future, the SA Agulhas II) sails to 
Antarctica to collect the “old” SANAE (SA National 
Antarctic Research Expedition) team and to drop off 
the “new” one, along with its food and supplies for 
the year they will spend in isolation, on the ice. This 
summertime re-supply journey takes an average of 
72 days and I was one of the privileged few aboard 
ship. Once the new team has taken up residence in 
the SANAE base, about 160 km inland, they are on their own until the 
ship returns to collect them a year later. 

The first time I crunched Antarctic ice was in 1985. And then it had 
felt like “home” to me. But in those days, women were excluded from 
participating in the SANAP over-wintering team. A life-long obsession 

with Antarctica had sent me searching for a way to get there, and finally 
I had found a scientist who was willing to include two female assistants 
in his three-month summer research team. The two of us (out of the 120 
passengers onboard the ship) were the only women.

I was not alone in my quest to touch Antarctica. Women in other 

The author, chilling out and enjoying a sled ride at the SANAE base 

A chopper hovers over the ship and the pack ice during loading operations
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countries were in a similar position. The first females to winter on the 
continent were two British women who accompanied their husbands 
on an expedition, in 1947/48. For the next 30 years, not a single woman 
wintered in Antarctica, until the Americans bravely allowed a woman 
to stay at the South Pole in 1979. It was only in the early 1990s, as 
the pressure from female scientists to participate in Antarctic research 
increased, that a few other countries allowed the odd woman in their 
over-wintering teams. The first South African woman to over-winter 
was Aithne Helen Rowse, who was the medical doctor for SANAE 36 
in 1996/97. 

South Africa’s 51st over-wintering team, SANAE 51, is currently 
at our base. This year’s team comprises the usual complement of  
9 or 10 people, of which Stefani Strachan, a bright young cosmic ray 
physicist, is the only female and only about the 19th female in the 
history of SANAP. 

Why did it take so long for women to over-winter in Antarctica? I 
think the reason is twofold: Antarctica was conceptually reserved as 

a male domain, centre-stage in the final years of the “Heroic Age” of 
(male) exploration of the last few unknown outposts in the world. This 
great white continent was the ultimate place where the bravest of men 
could test their mettle against the worst that Mother Nature could throw 
at them. In 1959, Admiral Dufek of the US Navy summed it up, rather 
bluntly, when he said: “Women would wreck men’s illusions of being 
heroes and frontiersmen.”

Secondly, it appears that the men in charge wished to retain Antarctica 
as a physically masculine space. Their reasons for turning down women 
were mainly that “the facilities are inadequate” and “women are not 
physically strong enough”. Then there is the ongoing concern that one 
or two women on a team of ten or more men may increase the potential 
for conflict in an already difficult situation of isolation.

In the pioneering era, it was important to be physically strong to 
survive a year on the ice. Our early SANAE teams had to shoot seals, cut 
up the meat and freeze a year’s supply to feed to their sled dogs, their 
only means of transport on the ice. The first few bases were tiny and 

The continental ice shelf perfectly 
reflected in a mirror-like sea
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The ship weaves her way through the pack ice in eerily calm water, near Antarctica

Eternally inquisitive Adélie penguins come closer to investigate the ship

primitive, as were their communication, heating and water supply systems. Heavy things were 
hauled manually. There were many uncharted dangers and almost nothing in the form of back-up 
in an emergency. In those days, brute force could indeed have meant the difference between 
life and death. Modern bases, however, are luxurious and highly automated in comparison, with 
creature comforts never even dreamt of by early pioneers. 

Most of the female Antarctic veterans that I have met are strong-willed and independent 
and able to deal with the physical and emotional challenges of living on the ice. Of the male 
“Antarcticers” that I canvassed, only one felt that Antarctica was not a place for women. Most 
men seem to believe that the “right kind of woman” can contribute to a team in many ways, and 
can also bring much needed balance to a team. One can only hope that more women will be 
allowed to do just that in the future. 

Antarctica beckons those who thirst for the thrill of experiencing the raw power of nature, 
and the challenge of relying on their inner resourcefulness. Once you have touched “that magic 
hem of white”, you will forever dream of returning to the ice, to the highest, driest, coldest, 
windiest and, for some, most exquisite place on earth.

For more details and photos about this journey, visit www.thesouthpole.co.za. Visit  
www.sanap.org.za for information about SANAP. T  
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Hogsback and Hamburg are two hunky-dory destinations far from the hustle and bustle 

of modern city life, as Nick van der Leek recently discovered. 

Story & Pix © Nick van der Leek

Feature

Another Era
Hogsback and Hamburg

HaMLets FroM 
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www.aboutime.co.za

hogsback
Some landscapes are a dime a dozen. One passes through them 

unaffected, except for a growing urge to be somewhere else. But once 
in a while one comes across a very special place. It starts gradually, the 
charm, with glimpses of vivid caterpillars curled around sharp, white 
acacia thorns growing beside farm fences. Then more and more cows 
start appearing on the verges of the road, until even the road signs 
warn of their crossing. Then goats scatter across a crest in the road, and 
hog families turn up. In the background, dozens of circular huts sprout 
out of the green earth like multicoloured toadstools to round off the 
farmyard vibe. Finally, even the hillsides erupt with silver fountains and 
waterfalls. Where else in South Africa does the countryside come alive 
with such appeal?  

One of the reasons this area has such a distinct way of life is that it is 
not too easy to get to, located as it is a 224 km drive from Port Elizabeth 
and about an hour from Grahamstown. Of course, once the effort has 
been made, the place feels a world apart. 

The ancient Afro-montane forests, the mists, the waterfalls, the 

abundance of green, all makes it feel very much like Tolkien’s Middle 
Earth. And while some of the more mischievous and imaginative locals 
would have you believe the area is home to Hobbits and Elves (and 
that Hogsback was the inspiration for Lord of the Rings), it is plausible, 
but not quite reality. On a local website, a reporter writes somewhat 
tongue-in-cheek: “We have the mountains, the snows, the forests, the 
flowing streams – Hogsback is obviously the inspiration for Middle 
Earth. Many of our inhabitants also closely resemble trolls and dragons! 
How could some central Free State town full of koppies possibly have 
had any influence on the greatest author of the millennium?”

Hogsback derives its name from a series of peaks which form the 
silhouette of a hog. The area is a hiker’s paradise, the woods filled with 
Loeries and Samango monkeys, the streams with trout. Gardeners from 
around the country visit Hogsback on special tours to study the area’s 
exotic plants, while painters, poets and potters have left the city to 
make a life here, in this far flung haven. What better place to “get away 
from it all” than somewhere that literally feels like a different world, and 
a lively and beautiful one at that? 
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hamburg
If you have ever gone on holiday to the Wild Coast, and, as your day of departure approached, 

pondered what it would be like to live there permanently, Hamburg seems to be a place where 
a small group of people have actually achieved this. Hamburg, like so many stunning Wild Coast 
resorts, is perched alongside a wide lagoon – on the Keiskamma River – which culminates in a 
classically beautiful white beach. About 90 km from Hogsback, 96 km south of East London and 
220 km north of Port Elizabeth, Hamburg is somewhat off the beaten track. The last few kilometres 
down to the sea are in fact on a dirt road (which takes 20 minutes to drive). And as you drive slowly 
along the unfenced road, so begins the process of slowing down your own internal clock.  

If Hogsback is charming, Hamburg is quaint and peaceful. And the locals are well known for 
their friendliness. Interestingly, Hamburg was founded as long ago as 1857 by German settlers 
hoping to build a harbour at the river mouth. Silting put paid to those plans, though. According 
to German-born local, Barbara Durlacher, when the Crimean War ended, Britain sent German 
volunteer troops “to create buffer settlements between the British colonists and the Xhosa along 
the Keiskamma River”. Although the Germans evidently got along well with the Xhosa (a lively 
trade in pork was initiated between the two), eventually they abandoned the hamlet they had built 
because they found it too isolated. They left behind a place which Durlacher says “[was] styled 
precisely along the lines of a German village”.  

Today the Keiskamma offers a bounty of fish and oysters. It also allows plenty of opportunity for 
canoeing and windsurfing, while beyond it there are heritage trails popular with bird watchers. Besides 
Hamburg’s natural abundance, there is also a community art project with around 100 members. The 
Keiskamma Project has become quite successful, with a few international displays of work, as well 
as local and international commissions. The Project now sports five separate art studios, including 
ceramics, beading and embroidery. In 2004, the collective completed a 120 m long, half metre wide 
embroidery work (known as the Keiskamma Tapestry), which is a visualisation of the area’s history. 

There are no ATMs in Hamburg, and few places accept credit cards or cheques, so be sure to 
take cash along on your visit. And make sure you do visit, as it is one of the few authentic places 
in the country, where the stars seem to shine brighter at night, and the beach seems a tad more 
carefree than anywhere else. T

1time FLIes to east LoNDoN check the flight schedule for dates and times
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Set in the magnificent Oribi Gorge, South Coast KZN, this pristine 
Reserve offers the day visitor, weekender or holidaymaker, couples and 

families a unique opportunity to experience this natural treasure

Lake Eland Zip Line 
The longest Zip line Tour in Africa  was launched in August 2011. The 

guided tour consists of 14 slides, the longest soars over the Gorge at a 
height of 300m reaching a speed of up to 90km per hour. The Cost is 

R500 pp and duration of the tour is approx 2-3 hours.

Other facilities : 

ACCOMMODATION 
Self Catering Log Chalets for couples and families -set  

beautifully on the water’s edge, with a deck and braai facilities.
Tel : 039 687 0395  / Cell:  083 257 9468

Email: lakeeland@saol.com 

LAKE ELAND ZIPLINE
4,5km ZIP LINE TOUR ACROSS THE MAGNIFICENT ORIBI GORGE

“Soar over the 300m high Gorge, for breathtaking views 
and an exhillarating & fun-filled adventure!”

The LONGEST & most THRILLING  
Zip Line Tour IN AFRICA

•	Day visitors  R40 pp.pd 
•	80m Suspension Bridge 
•	Game Drives  & Horse Rides 
•	Mountain Bike & Hiking trails
•	Bird Viewing 

•	Fresh Water Fishing 
•	Tea Garden, Restaurant
•	Conferencing & Team Building 
•	Wedding Venue & Chapel  

Lake Eland Game Reserve
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Story & Pix © Keith Bain

Feature

Tammy Frazer

a sorceress oF 

Scents
Tucked into the bowels of 

Cape Town’s St Stephen’s 

Church, Frazer Parfum is 

an unassuming space with 

ancient stone walls and a 

touch of apothecary magic in 

the air. Little wonder, writes Keith 

Bain, because the creative force 

behind the fragrances produced 

here is a sharp-shooting alchemist 

with a nose for business. 

Perfumer Tammy Frazer has, in just a few years, developed 
a rare gift for discerning a range of scents and using them 
in their most natural form to create alluring fragrances
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Tammy Frazer hates rules. Tell her there is something 
she cannot do, and she will pour all her energy into 
proving you wrong. When people told her that her plan 
to launch her own perfume was a waste of time, she 
instinctively rebelled. 

Pioneering spirit is in her genes. Her grandfather 
invented Oil of Olay and flew around the world in his 
own plane. He left a larger-than-life legacy, and Tammy 
is headstrong.

Five years ago she relinquished the corporate safety net, 
left Sydney in Australia and returned to the relative chaos 
and entrepreneurial possibilities of South Africa. The big 
idea began with a dinner conversation with some of her 
“rocket scientist” friends. When she got home, she delved 
into the reality of luxury perfumes, and was surprised to 
learn how it works. Essentially, five large perfume houses 
control an industry that is all about synthetic ingredients, 
marketing and brand recognition. 

Whether we are spraying the sexy youthfulness of 
Calvin Klein, or a classically inclined scent like Bulgari, 
we are really buying into a concept. Essentially, we 
are tricked by clever campaigns which confuse us into 
associating an expensive fragrance with desirability. It is a 
monopoly industry with a premium placed on pushing the 
illusion of exclusivity.

It was this kind of revelation that fuelled Tammy’s 
creative impulses. And the challenge was not merely to 
create perfume, but to revolutionise its production. But in 
the ethereal realm of fragrance, where do you start?

Historically, perfumes were used to disguise natural 
body smells, because people seldom washed. We stank, 
and those who could afford flower distillations would 
douse their bodies with them. But the body’s natural odours 
encode much of the chemistry that connects us sexually. 
There are subliminal signifiers denoting attraction, and 
studies suggest that these odours actually help us to seek 
out partners with whom we are genetically compatible. 

Of course, human culture has flattened out most of 
Nature’s intricate evolutionary processes, and now when 
we choose a scent, it is a reflection of what we would 
like to say about ourselves. And because of the way 
most modern fragrances are produced, we are really 
communicating with artificial, lab manufactured aromas. 

Tammy wanted to do something very different. 
She wanted to create something beautiful and unique; 
something which would bring its users back to earth. And 
she imagined a return to basics. She went to the source, 
meeting the farmers who grow and harvest the flowers and 
grasses and various natural ingredients for the fragrances 
she started creating. “Most of my clients are shocked when 
they experience the real, natural aroma of the scents used 

Creating perfume requires physical labour; plenty of work 
goes into reducing the raw ingredients into their essential oils   

Although based in the Mother City, Tammy sources many 
of her ingredients from exotic locations around the world

Over and above her own range of fragrances, Tammy develops 
scent ranges for hotels, resorts, and even wine estates



in my perfumes, because what they smell in commercial fragrances 
is primarily synthetic,” she explains.

Her approach has certainly paid off and her range of ten 
fragrances, designed around different “chapters” of her life, retails 
in just a few ultra-exclusive locations around the world, such as 
Roja Dove’s Haute Parfumerie salon on the fifth floor of Harrods in 
London. This is where those who really care about what they wear 
(and can afford it) go to find the world’s finest fragrances. 

And they don’t come cheap, because the process is totally 
hands-on, and the ingredients all natural. Some are rare and exotic 
and some simply delicious, like Chapter One (nutmeg and jasmine), 
which is inspired by an Indian summer: bold notes of spice and 
cinnamon, and the lingering richness of sandalwood, chocolate, and 
vanilla. Or Chapter Nine (ruby grapefruit and frankincense), which 
is a reminder of the Pakistani desert.

Meeting with farmers; seeing, touching and smelling the earth in 
which the raw materials are grown; and having a visceral relationship 
with the natural environment... She may well be the only perfumer 
in the world who works this way. She is, after all, not one for rules.

Sure, there is a lot of hard science involved. But like any form 
of alchemy, there is a degree of magic and artistry involved in 

transforming what Nature gives us into something which can not 
only turn heads, but potentially make someone fall in love with us.

Frazer Parfum is sold at a few select outlets around the world, 
including Tammy’s own boutique laboratory on Bree Street 
in Cape Town. By prior arrangement, you can also work with  
Tammy to create a bespoke fragrance, while learning about the 
various scent families that combine to create a single perfume. Visit  
www.frazerparfum.com for more information. T
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Tammy’s boutique has the look and feel of a spruced-up alchemist’s lab, with ample proof 
that there is more to perfume than glamorous advertising and celebrity endorsements

Tammy’s ready-to-wear Chapters collection 
is displayed on a large chunk of wood in her 
boutique in the bowels of St Stephen’s Church
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Kenya’s Hole-in-one Destination
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Mombasa and its surrounds might boast some of Kenya’s most picture perfect beaches, 

but it also offers a host of top class options for golfers looking to catch some rays on 

the fairways as opposed to the beaches. 

Sapphire blue meets malachite green in Kenya’s latest coastal golf 
offering. The climate, rich soils and variety of spectacular landscapes 
stretching from the indigo Indian Ocean to the Great Rift Valley and the 
base of Mount Kenya offer a variety of superb and contrasting conditions 
that make up golf in Kenya. Previously perceived as a one-item tourist 
destination (with game parks as its main offering), Kenya now boasts 
over 40 golf courses scattered across its diverse landscape.

The east coast, with its 400 km of white beaches and the island 

based town of Mombasa, is fast becoming a one stop location for golfing 
holidays. Established as East Africa’s primary trading post, a succession of 
past conquerors is testament to its numerous resources and ideal location. 
Portuguese, Arab and British influences make for an eclectic mix of 
culture, architecture and food that any traveller will relish. 

The Mombasa Golf Club
Within an hour from the city centre visitors have a choice of four 

different golf destinations. The closest of these is the Mombasa Golf 

A perfectly manicured and maintained 
layout can be expected at Vipingo Ridge’s 
enjoyably demanding Baobab course



Club, a nine hole course which overlooks the beaches and the entrance to 
Africa’s largest natural harbour. The 101-year-old course has a straightforward 
layout, which presents a great opportunity to get the rust off the swing prior to 
arriving at some of the area’s larger and more challenging golf courses.

Leisure Lodge Golf Course
Less than an hour south, via the Likoni ferry which transports 200,000 people 

daily, are some of the best beaches in the Mombasa area, as well as the Leisure 
Lodge Golf Course. It boasts an architectural illusion, as when it was built miles 
of corral rock were covered to allow for the creation of this open flowing resort 
course that meanders through mango, cashew nut and casuarina groves. 

Opened in 1998, this mature course has an abundance of large trees and thick 
rough that should be avoided at all costs, although its profusion of fruit trees attracts 
a variety of primates and birdlife which add further enjoyment to the experience. 

Nyali Golf Course
Packing up the clubs and heading back north via Mombasa, you will arrive in one 

of the city’s most wealthy suburbs, Nyali, where you will find the Nyali Golf Course. 
Built in 1958, this par 71, 18 hole course has a parkland layout that demands 

accuracy and a soft touch around firm greens. Nature lovers will relish playing this 
course, as huge mature trees riddle the layout as it weaves its way through the 
bush. The tranquillity of the course makes it hard to believe that you are within 
the perimeter of the country’s second largest city. This is part of the reason for the 
course’s popularity, in addition to the fact that it is close to a variety of top notch 
beachfront hotels. Mombasa – with its famously convivial nightlife – is also ideal 
for partygoers looking for a little extra out of their golf tour.

The Baobab Golf Course at Vipingo ridge 
Moving north along the coast (just 50 km from Mombasa), you will find what is 

unquestionably the gem of the east coast golfing crown: The Baobab Golf Course 
at Vipingo Ridge. Quite simply put, if you consider yourself a serious golfer, this 
course is a must on your bucket list. Set in a secure housing estate, overlooking a 

Nyali golf course’s hospitable club 
house is surrounded by mature trees 
and the green of the par-three 18th hole

The clubhouse rooftop venue at Vipingo Ridge is an ideal 
location from which to enjoy a spectacular panoramic view
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working sisal farm and the warm Indian Ocean in the distance, this well 
manicured course is Kenya’s most recent golf development. Rivalling 
any course in Africa for service and playability, it will delight you 
visually, while exposing any weaknesses in your game. This ensures an 
unforgettable golfing experience. 

Windy conditions along the coast are common and due to its exposed 
ridge location, the wind is even more influential on this course. This is 
reflected in its high stroke index of 74 from the club tees. For non-golfers, 
this can be likened to adding 20 km to the Comrades Marathon! 

Nevertheless, this does not detract from the enjoyment of an 
encounter with its lush greens and ambling fairways, which are 
connected by a myriad of waterways and quaint bridges. Facilities 
include a full length driving range, two putting greens, as well as a 
clubhouse with WiFi and a rooftop venue for functions. The estate also 
has accommodation available in the form of houses and luxury villas.

Kenya is currently finding its way back onto the tourism map and 
has much to offer. Its east coast, in particular, is a delight to golfers and 
beach connoisseurs alike. The good news is that 1time now flies directly 
to Mombasa, so you can be within the old town just four hours after 

departing from OR Tambo International Airport. T

To get the best out of your time in Kenya, it is highly advisable 

that you use a specialised travel operator. Giltedge Golf and Sport are 

undoubtedly the industry leaders and guarantee a five-star experience 

from start to finish. To book an unbelievable golf, safari or big game 

fishing trip to Kenya, contact  

+27 21 713 0296, email  

golf@gilt-edge.com, or visit  

www.giltedgegolf.com.

Book your own Kenyan Golf Trip

1time FLIes to MoMBasa. check the flight 
schedule for dates and times

The enjoyable resort course of Leisure Lodge, south of Mombasa, which boasts an abundance of birdlife and monkeys
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Many little girls dream of growing up to be pretty ballerinas in pink satin slippers and sparkling 

tutus. THE REALITy oF A CAREER AS A BALLET DANCER IS ANyTHING BUT A FAIRyTALE 

HoWEvER, AND THESE ATHLETES oF THE STAGE DEDICATE THEIR LIvES To THIS 

PRoFESSIoN. ‘abouTime’ went backstage with the South African Mzansi Ballet to learn 

exactly what it takes to call yourself a ballerina. 

Story by Nicky Furniss
Pix © John Hogg, Susanne Holbaek, 
Mzansi Productions

Feature

TutusWarrIors IN 

Shannon Glover and Humberto Montero strike a pose in Sleeping Beauty
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T
he rehearsal studio at the Joburg Theatre has 
arguably the best view of any such space in the 
city. With a glass wall framing the city in front of 
it against an impossibly blue sky as a backdrop, I 
often find myself gazing dreamily outwards. I am 
the only person in the room enjoying the view, 
though. The dancers are far too busy to ponder 

what a pretty day it is. A group runs through their scene, practising 
steps and perfecting positioning, while all the time the ballet 
mistress is relentless in her direction. “Leap higher!” “Watch your 
arm.” “Point your feet, girls!” 

They dance and pirouette, leap and lift. All of this is seemingly 
effortless to a casual observer, but as the music ends, and they 
relax, you can see the sheer exertion in their heaving chests and 
in the sweat pouring off them. There is no time to rest, though, 
and even when it’s not their turn to dance, they are constantly 

stretching and moving, flexing their feet and practising their 
positions in the mirror. 

“A lot of people think that we just waft around all day in little 
costumes, flapping our arms and being pretty on stage!” says 
Angela Maree, a principal ballet dancer with the South African 
Mzansi Ballet (an amalgamation of the original South African Ballet 
Theatre and Mzansi Productions). “People don’t understand that 
it’s a career; it’s what you do all day, every day and it’s your life.” 

And it’s not an easy job at that, as fellow principal dancer, 
Shannon Glover, explains: “On stage, it looks glamorous because 
that’s what it’s meant to look like. Behind the scenes it is literally 
blood, sweat and tears – it’s not just a cliché, it’s all true. It’s 
blisters, sore feet, hot salt baths at night, anti-inflammatories, 
bad days, injuries. These are the realities of being a dancer. It’s 
the same as any sports person who does it as a career. It’s just  
as intense.” 

Kitty Phetla is all dynamism and beautiful 
lines in the dance piece Somebody to Love
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Being a ballet dancer is also an all-encompassing career choice. 
The work does not stop when rehearsals finish at the end of the 
day. “Being a ballet dancer is a 24 hour job. You are constantly 
thinking about everything that you have to do to be ready for a 
performance,” explains Angela. Plus there is little chance of pulling 
a sickie. “When you have blisters on your feet, you still have to 
put your pointe shoes on. When you’re having a bad day or you’re 

a bit sick, you still have to rehearse. 
You can’t miss a rehearsal, otherwise 
you fall behind so quickly.”

Being a ballet dancer clearly takes 
so much more than just having a 
love for the art form and a degree 
of talent. “It takes a lot of discipline 
and training,” says Shannon. “You 
have to be willing to put in all of that  
hard work.” 

Plus it comes with other 
requirements, such as staying in shape 
and maintaining your weight. Luckily, 
nowadays, ballet dancers are under 
less pressure to be stick thin. “These 
days it’s more about the muscular 
‘racehorse look’ and celebrating 
the beauty of the body, as opposed 
to being bones on stage,” explains 
Shannon, who admits to being a 
complete chocoholic herself. It is, 
however, the prerogative of every 
ballet dancer to look after themselves 
and stay healthy. “I think, like with 
any job, there are requirements that 
you have to uphold,” says Kitty 
Phetla, another one of the South 
African Mzansi Ballet’s rising stars. 
“If you respect the art, you have to 
meet the needs for the art. Some girls 
are lucky and have naturally thin 
bodies, and there are some of us that 
have to watch our diets carefully. 
But for any career you have to meet  
its expectations.”

In such a physical career, 
maintaining one’s health is also essential to ensure the longevity of 
your dancing life. “It really depends on how you look after your 
body and what you’ve experienced as a dancer. Some people are 
lucky and hardly ever get major injuries during their careers. They 
may be able to dance until they are around 40. But your career can 
also end when you’re 25 because you blow your knee and then 

Angela Maree and Michael Revie show that successful ballet dancers 
have to be strong, as well as precise and beautiful, in Carmina Burana
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you can never dance again,” says Angela. 
With this kind of uncertainty, many of the dancers have “backup 

plans” in place (or at least in the back of their minds), or pursue 
other interests to earn extra cash (like most of the performing 
arts, ballet dancers are not highly paid). Kitty, for example, who 
is fast earning a name for herself as one of South Africa’s first 
professional black ballet dancers, is also a professional model and 
has a weekly radio show on AlexFM. She credits ballet for giving 
her the ability to pursue so many of her interests. “All of the things 
that I am juggling are helped by the discipline I have gained from 
pursuing ballet as a career. I am really grateful that my life moved 
in this direction, because it has allowed me to grow mentally, 

physically and spiritually as a person.”
The other dancers express similar sentiments, and it is quite 

obvious that despite the long hours, the pain, the ugly toes (“I 
used to always wear closed shoes but now I have gotten over 
myself,” says Kitty. “I now embrace my beautiful ugly toes and 
rough feet!”), that all of them love their jobs. 

They enjoy the camaraderie of working in a company, as 
Shannon explains: “We are such a tight knit group of friends 
that we call ourselves family. And we support each other all the 
time, because we all know how hard this is and we respect each 
other because of it.” And for many, the magic of the performance 
is worth all the hard work it takes to get there. “I love being 

Shannon Glover maintains that professional ballet dancers 
and professional athletes have a lot in common – both 
are physically and mentally demanding career choices

As well as being a ballet dancer, Kitty Phetla is also 
a professional model and part-time radio DJ

Shannon Glover is breathtakingly elegant in The Nutcracker



Angela Maree aspires to 
be a versatile dancer – 
suited to a multitude of 
different types of roles

able to portray a character I have been given and to live out a 
completely different life on stage,” says Angela. 

Many of the dancers were inspired by the first live ballets 
they ever watched, and now enjoy the opportunity to inspire 
new generations of dancers in turn. “When I was a child and 
I watched a ballet for the first time it inspired me. If a child 
is inspired, what more could you want?” says Shannon. Kitty 
too, serves as something of a role model to other aspiring 
young black dancers in an art form that is still predominantly 
white. “I would love to have more black dancers working as 
professionals in South Africa. We want more black youth to 
open their minds to the art itself, so if I can inspire people to do 
that, I think it’s a good thing.”

All three girls feel that ballet is growing in South Africa. More 
international stars are choosing to perform here, and according to 
Kitty: “Ballet is earning a great, newly found respect.” That said, 
there are only a handful of local ballet companies, competition 
for positions is fierce and funding for the arts is woefully low. 
“Ballet is an art form that is definitely growing and with more 
support from the media, politicians and the general public, it 
will only get better,” says Shannon. “But in order to have a 
company, we need schools and we need funding. A whole line 
of things need to be done in order to keep it alive.” 

All three girls have their own professional aspirations: to 
win lead roles, to be versatile dancers or perhaps one day to be 
dubbed the pinnacle of the ballet world, a Prima Ballerina. But 
for now, they are just happy to work hard, do what they love 
and to be able to proudly call themselves ballerinas. T
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Azanzi Beach Hotel

Relax on pure white, soft sand beaches, sip exotic cocktails, or frolic 
in the crystal clear Indian Ocean. Join an idyllic sundowner dhow cruise 
with white lantern sails driven by the Cascasi breeze, leaving behind 
only memories and fluorescence in the boat’s wake. With shadows 
lengthening, prepare for your dining experience with the tastes of 
freshly cooked Zanzibar spices and herbs. 

Retire to the exclusive and inviting confines of your air-conditioned 
villa and finally succumb to the laid-back Zanzibar way of life. Wake 
up to the soothing melody of rustling coconut palms and the lapping 
of the ocean on the crisp white beach. A tension releasing massage 
awaits you after a delicious breakfast. This provides the perfect remedy 
to rejuvenate your weary body and soul at the hands of an experienced 
masseuse. Once refreshed, enjoy a range of activities, including 
snorkelling and fishing (deep sea and fly fishing), as well as various 
non-motorised activities, before rounding off your day sipping cocktails 
around the pool as the sun sets in the distance.

Azanzi Beach Hotel is also the perfectly secluded romantic spot for 
honeymooners to start their married lives together in the most idyllic 
way possible. 

Scuba diving and snorkelling excursions can be arranged through the 
hotel’s One Ocean Dive Centre. Guests can visit the Mnemba Atoll Marine 
Park, with its coral gardens, tropical fish and anemones, as well as its 

excellent water visibility. A dive with the ever present Bottle Nose dolphins 
is guaranteed to be the highlight of any underwater experience. The dive 
centre offers a full spectrum of dive courses, from novice to dive master.

For bookings and more information, contact An African Anthology 
on +27 11 781 1661, or visit www.azanzibeachhotel.com or  
www.anthology.co.za. T

Zanzibar’s luxurious Azanzi Beach Hotel is nestled amongst coconut palms and is flanked by 

the warm waters of the Indian ocean. In such tranquil and scenic surroundings, there is little 

else to do but adopt the mantra “hakuna matata” (no worries) and truly embrace island life.
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Chef Bernice Warner
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After a three-year course at Port Elizabeth College, Bernice 
completed a six-month internship under the guidance of a cordon bleu 
chef. It was here, she admits, that she developed an appreciation for 
fine dining and the more intimate guesthouse atmosphere. Thus, it was 
an easy choice to take up her first professional position at Hacklewood 
– one that has ultimately suited her so well that she is still here seven 
years later. “In all the years I have been at Hacklewood, it has been a 
very tight-knit family and it’s been lovely working in the kitchen. As a 
chef you want to be creative and to be inspired every day, and here I 
have free range to do anything menu wise,” she explains. 

Bernice’s menu, like Hacklewood itself, harks back to earlier times, 
and her signature dishes are often reincarnations of old favourites that 
sit well with the silver service of Hacklewood’s restaurant. That said, 
they are always re-conceptualised with interesting modern twists and 
are beautifully plated. Guests can expect such perennial favourites as 
rack of lamb, bacon wrapped venison and stuffed chicken breasts. 

While Bernice admits that chefs are moving towards healthier food 
options these days, she is not afraid of a little extra butter or cream. 
But she does adhere to modern trends of using predominantly local 
and organic ingredients. The majority of the restaurant’s fresh produce 
is sourced from an organically certified supplier and the herbs in her 

dishes come straight from her own organic herb garden outside the 
Hacklewood kitchen. One herb you won’t find a lot of in Bernice’s 
cooking, however, is coriander: “It’s a very strong herb and it just 
overpowers every other flavour that you’ve got going in your dish. I 
don’t mind cooking with it, but I tone it down completely,” she says. 
She has the same approach to garlic, but not so to her current favourite 
ingredients: cranberries, pomegranates and vanilla bean pods.

Bernice also admits to an ardent love for chocolate, and if her chocolate 
fondant – which literally left our table in silent rapture – is anything to go 
by, she certainly knows how to use it. “What’s the secret of your amazing 
chocolate fondant?” I ask her conspiratorially. “It’s made with a lot of heat 
and a great deal of love,” she laughs. “And we use Lindt chocolate. We 
spare no expense with quality and absolute precision,” she adds. 

This fanatical attention to detail and insistence on quality ingredients 
is something she shares with one of her culinary heroes, celebrity chef 
Gordan Ramsay. And while she may not scream quite as much as 
Ramsay does in his kitchen, she does admire his direct approach. “I do 
try and control my temper, but I am also very outspoken and that’s why 
I like him. He says it like it is and doesn’t hold back. I am the same – I 
say it how it is and if you don’t like it, you don’t like it. Other than that, 
I also try to imitate a lot of other things he does because I think he is a 

Port Elizabeth’s Hacklewood Hill Country House, with its delightfully creaky wooden floors, 

ball-and-claw bathtubs and lush country garden is the picture of a quintessential victorian 

manor. Built in 1898, this stately double storey house began its life as a family home and now 

continues its tradition of hospitality by welcoming guests who come here for its delightful 

period ambience and its renowned fine dining. In any victorian manor, one expects to find 

the lady of the house, and in Hacklewood’s case, it is undoubtedly Bernice Warner, the 

establishment’s resident cordon bleu head chef. Diminutive and softly spoken, Bernice suits 

her environment to a tea, but beneath her ladylike demeanour lies the skill and determination 

of a chef who has elevated her restaurant to award winning status.

The Lady 
of the house
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brilliant chef when it comes to running a kitchen and a business.”
While she may admire Ramsay and other celebrity chefs like him, Bernice has mixed 

feelings about the increase of cooking shows and competitions on television, not least of all 
because it often leads to public misconceptions about what it truly entails to be an excellent 
chef. “We go through a lengthy process of studying and acquiring the art of combining the 
theory with the practical. Yes, you can be a fantastic cook and produce delicious meals but if 
you don’t understand the chemical reactions that happen when you cook or why you need 
to do step A to get to step B, your food will always be missing something. There are a lot of 
good cooks out there but it takes a long time to perfect culinary art,” she explains. Another 
aspect of these shows is that diners, as they become more educated about food, are also 
being more critical when they eat out. “Which is not necessarily a negative thing,” explains 
Bernice. “It just makes us chefs a little bit more aware to perfect everything that we do.”

With this in mind – while she admits that she loves winning fine dining awards – the most 
gratifying thing for Bernice is to get positive feedback directly from her customers. “When 
someone says: ‘These are the best eggs Benedict I have ever had; the Hollandaise was amazing’ 
and things like that; those little compliments are the ones that count the most,” she explains. 

And Bernice returns the favour by treating every one of her guests like royalty. “I know 
it sounds quite strange to say this but I don’t have anyone famous that I would love to cook 
for because I like to treat every guest like a VIP, and ensure that everyone who eats here 
has a wonderful and memorable experience.”

The Restaurant at Hacklewood Hill Country House is open for breakfast from 
07h00 to 10h00, for lunch from 12h45 to 14h00 and for dinner from 19h00 to 21h30. 
Bookings are essential and can be made by contacting +27 41 581 1300 or emailing  
hacklewood@pehotels.co.za. For more information on Hacklewood Hill Country House, visit 
www.hacklewood.co.za.  T
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Talented musician Natasha Meister grew up singing in church in her native Canada, and later 

added song writing, playing the piano and the guitar to her repertoire. After finishing high 

school, she moved to Cape Town with her ex-pat parents and quickly garnered a name for 

herself in music circles thanks to her soulful, bluesy voice, her insightful songs, and the ability 

to work a guitar like the greats. She does the latter with such flair, in fact, that she recently 

became the first African-based female musician ever to be endorsed by Fender. Though she 

is only 21, Natasha has already played at many of the country’s top music festivals. Her band, 

The Natasha Meister Band, launched their debut album – to critical acclaim – earlier this year. 

‘abouTime’ recently caught up with Natasha to find out more about this rising young talent.  

Soul sIster
Natasha Meister

abouTime (aT): It must be quite an 
upheaval not only to move countries, but 
also continents. how has your move to 
South Africa influenced your song writing? 

Natasha Meister (NM): Yes, moving to 
South Africa was quite a big change for me, but it was 

also an experience in my life that opened doors to my 
song writing. I’ve been inspired by the beauty, culture, 

and the people of this country when it comes to my sounds and the 
lyrics in my songs.

aT: Tell us more about your debut album, half Way. 
NM: My debut album is a statement about who I am as an artist. 

It shares my experiences in love and heartbreak, as well as my 
dreams for the future. It is also an honest and real representation of 
who I am as a person. Releasing my debut album was my first step 
towards a hopefully long music career.

aT: You wrote all of the songs on half Way. do 
you think it makes a difference to sing your own 
compositions as opposed to other songwriters’ songs? 

NM: Yes, it makes a huge difference for me to sing my own 
songs, because a lot of them are so personal. When I am performing 

my own songs live, I feel so much passion and emotion, plus a lot 
of the time I feel like I’m releasing a lot of frustration. Every song I 
write is like a piece of art, and I get so much satisfaction from seeing 
the crowd enjoying my music.

aT: Many songwriters say that often their songs are 
a reflection of their innermost thoughts. do you ever 
write songs that you feel are just too personal and/or 
revealing to share with an audience? 

NM: There have been a couple of times when I have started 
writing a song and the lyrics have become way too personal and 
detailed so that I could never share it with an audience. Because 
of that, I have had to adjust my style of writing to be more subtle. 
The lyrics are still very personal to me, but not so “in your face” to 
the audience. I think the best songs come from being honest and 
sharing your innermost thoughts.

aT: do you feel that you are a different person 
when you are performing on stage than you are in 
everyday life? 

NM: I feel full of life, confident and sure of myself on stage. In 
everyday life, I’m a lot more shy and reserved. People would never 
guess that about me, but that’s the fun thing about performing; that 
you get to play this role and you can be whoever you want to be.
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aT: do you think it has been harder 
or easier to break into the South African 
music industry than it might have been in 
Canada? 

NM: Being in the music industry anywhere, I 
think, is tough. It’s all about hard work, who you 
know, and a bit of luck. 

aT: Tell us about your first music video 
“Safe in the Silence”. What was it like to 
shoot it? 

NM: “Safe in the Silence” was chosen for my first 
music video because it reveals a lot about myself. It 
speaks about the shyness that I’ve always struggled 
with and about learning to become comfortable with 
it. Shooting the video was a fun, yet tiring experience. 
We shot straight through the night for two nights in 
a row, but I got the opportunity to work with such a 
fantastic director and crew that the whole thing was 
a breeze.

The Natasha Meister Band’s debut album “Half 
Way” is available for purchase at Classix on CD 
in Stellenbosch and at The African Music Store 
in Cape Town. Fans can also pick up a copy at 
one of the band’s shows or order it online from  
www.independentmusic.co.za. The band will be 
touring Durban and Johannesburg towards the end 
of 2012. For upcoming shows and more information, 
visit Natasha’s Facebook page (www.facebook.com/
meisternatasha) or www.natashameister.com.  T

South African artist(s) you would most 

like to collaborate with? Ard Matthews, Freshly 

Ground, and Guy Buttery, to name a few.

What are your pet peeves? Slow internet, 

rugby on a gig night, spiders. 

What do you miss most about Canada? The 

snow; there’s something so beautiful and peaceful 

about it.

If you were on a long haul flight, who 

would you most like to be sitting next to?  

My boyfriend.

What do you like the most about living in 

South Africa? Living in the lovely city of Cape Town: 

the mountains, the sea, the culture and the diversity of  

the people.

In ten years’ time, I would like to be… 

touring the world.

Quickie Questions 
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A trip to Mozambique’s Indigo Bay Island Resort and Spa is guaranteed to leave you 

with a wealth of wonderful sun kissed memories, and your friends green with envy.

Story by Karin Petersen
Pix © Rani Resorts

Feature

tHe coLour oF paraDIse Is 

Indigo Bay Island Resort and Spa
Indigo
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T
o be honest, with a visit to a tropical Indian Ocean 
island on the cards, my hopes were rather pinned on 
my husband and I spending a lazy, sun soaked week 
sans teenage offspring to be able to regroup and rekindle 
in myriad ways. Our consciences got the better of us, 
however, and our trip to Indigo Bay Island Resort and 

Spa on the island of Bazaruto was duly scheduled for four, amidst 
visible but silent screams of horror from our teenage sons at the fact 
that their BlackBerries were to be out of commission for a week (the 
end of civilisation in their cyber worlds). 

Family holidays are a source of massive negotiation in our home. 
My husband needs privacy and nature at his fingertips; the boys need 
space away from their very trying parents; while I, of the pampered 
kind, need comfort, crystal blue water and an indulgent place to read 
my books when I am not placing gourmand-like delicacies between 
my lips.

And so it was with varying feelings of sacrifice that we headed to 
the airport for our two hour flight to Vilanculos, and the short flip over 
the Bazaruto archipelago to the Indigo Bay Island Resort and Spa.

Fast forward to the end of the week’s holiday, and it is difficult to 
know how to begin describing the perfection of this island experience. 
Seriously. Mark a check list of all our needs outlined at the start of 
the trip, and the result is a page of ticks and a serious number of 
exclamation marks.

Housed in a two roomed Bay View Villa, we had easy access to the 
seemingly iridescent sands and balmy azure ocean (icy Cape waters 
will never feel my toes again). With its combination of huge dunes, 
white, shell-laden beaches and thick forests of Casuarina trees and 
coconut palms, the island successfully managed to make us feel as if 
we were in unexplored territory. A sense of adventure is ever present at 

Indigo Bay, but it is always backed by supreme comfort and safety and 
a range of activities to rival a theme park, only so much more thrilling. 

The excitement of an outdoor lifestyle was being rediscovered all 
around us, as we watched fellow travellers work their way through 
a buffet of activities offered by the resort, allowing a taste of both 
novel experiences and firm favourites. On land there are island drives, 
horse riding excursions, dune surfing, and Qolf (a mixture of croquet 
and golf), while the crystal clear ocean provides the playground for 
kayaking, sailing, windsurfing, snorkelling and scuba diving. Our sons, 
their BlackBerry addictions well and truly forgotten, tried them all, and 
as a family we spent a wonderful few hours trying our hand at deep sea 
fishing. The resort’s tag and release programme thrilled my husband, 
but our sons and I – all sashimi fans – were heard to sigh very deeply 
as the tuna and kingfish went back overboard!

The villas with their palm leaf roofs, spread over a distance, provide 
a sense of privacy and ownership, and when our tropical island fever 
didn’t leave energy for the stroll, golf carts were always on hand for 
trips to the resort’s main buildings. That was, of course, when we 
managed to drag ourselves off the hammocks on our private verandas, 
or out of our plunge pool.

Condé Nast and Tatler magazines have both rated the island’s 
Sanctuary Spa among the top ten in the world, and while I look forward 
to trying the other nine, this one was gloat-to-your-friends bliss. 

And then there was the food and the cocktails and the dugongs and 
the star gazing and… Oh what the heck, you are never going to believe 
me. Go and discover Indigo Bay for yourself and drive your neighbours 
mad with tales of your own idyll.

Visit www.raniresorts.com for more information. Contact Rani 
Resorts Central Reservations on +27 11 658 0633 or 0861 77RANI  
(777 264), or email info@raniresorts.com for reservations. T
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Transformers: Fall of Cybertron transports 
players to the planet Cybertron to experience 
the darkest hours of the apocalyptic war 
between the Autobots and the Decepticons. 
Players embark on adrenaline-fuelled 
wide range of missions, through massive 
environments designed around each 
character’s unique abilities. The combat is 
intense as players transform between robot 
and vehicle form to change the battle as they 
choose. Transformers: Fall of Cybertron will be 
available from 31st August 2012.

club
For the latest online 
entertainment offerings

Bruce Clark had a 
nightmare childhood 
that spewed him out 
onto the streets at 
age 16, uneducated 
and angry. He 
remained pretty 
much like that well 
into adulthood, until 
the love of a good 
woman grounded 
him. They got 
married and, at age 

47, he became a father. His story begins here. Love, Sex, 
Fleas, God is Clark’s terrifically sad and funny account 
of parenthood as seen through the eyes of one who 
knows about vulnerability. This book is guaranteed to 
make you laugh and cry. It will grip your heart and show 
both the adult and child within you just how frail and 
glorious a human life is.

Set in a dystopian future in which the income gap is greater than ever, 24 
underprivileged youth fight to the death every year in a televised spectacle 
designed to entertain the rich and give the poor enough hope to quell any 
further unrest. Hailing from the same mining town, 16-year-olds Katniss and 
Peeta represent District 12 with the help of their mentor, Haymitch (Woody 
Harrelson). At first they are adversaries, but a wary partnership eventually 
develops, though the rules stipulate that only one contestant can win. For those 
who have not read the book, the conclusion is likely to come as a surprise in 
this crazy, mixed-up combination of Survivor, Lost and the collected works of 
George Orwell. The Hunger Games will be available from September 2012.

South Africa’s biggest compilation 
brand is back with a mix of the 
most popular songs that have 
topped the radio charts in the past 
few months. The album kicks off 
with the Nicki Minaj smash hit 
‘Starships’ followed by 21 other 
favourites, including songs from 
Gotye, Usher, Madonna, Emeli 
Sande and many more.

*Release dates and jacket covers are subject to change without prior notice. 
Free delivery is available on orders over R250 (see website for terms and conditions). 

Stand the chance of winning one of two kalahari.com gift vouchers to the value of R200 each. Simply SMS the word TIME, 
followed by the word KAlAhArI and your NAME to 35131. Cost per SMS is R1,50. Competition closes 31st August 2012.    
By entering this competition you consent to receiving electronic information pertaining to abouTime and/or 1time airline. 

Terms and conditions apply.

WIN!

Culture

Now That’s What I 
Call Music! 61  
by various Artists

Love, Sex, Fleas, God: Confessions 
of a Stay-At-Home Dad  by Bruce Clark

The Hunger Games

For these and other exciting entertainment offerings, visit

Transformers:
Fall of Cybertron





515 Johannes Ramokaose Street (Proes Street), Arcadia
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When Benoni-born Urzila 

Carlson walks into the spotlight, 

the audience is ready to be tickled 

pink. The stand-up comedian is 

obviously at home alone on the 

bare stage. But she is far from 

Benoni. She is in Christchurch, 

New Zealand, performing 

with three other comedians in 

‘Nothing But Stand-up: The 

Divas’ at the World Buskers 

Festival earlier this year.

Story by Judith Coullie
Pix © Urzila Carlson

Feature

Urzila Carlson

BrIDgINg cuLtures 
WItH 

Cantabrians need some comic relief. Christchurch made headlines 
in 2010 when a 7.1 magnitude earthquake shook the region. Worse 
was to come: on 22nd February 2011, a 6.3 magnitude aftershock 
caused 185 fatalities and ruined much of the city.    

Since then, there have been thousands of tremors and many 
areas are still no-go zones. The devastated CBD is popularly referred 
to as “the doughnut” since, seen from the air at night, it resembles 
the hole in the centre of the doughnut. Because many of the 
venues used for previous Busker Festivals no longer exist, Urzila 
and the other comedians are performing in a vast, inflatable dome 

in Christchurch’s Hagley Park. The white plastic vault resembles a 
giant anaemic jellyfish. Importantly, though, it is away from other 
buildings and is flexible, and thus earthquake-proof.

Urzila is unfazed by the unusual pitch and the threat of further 
quakes. She does not mention the devastation or danger. She begins 
her gig with a deadpan explanation about her accent: “I’ll sound like 
this for the whole night. I’m not angry. Hell, I’m not even bored.” 
The spectators lap it up. 

On stage, Urzila appears taller than her 1,6 m and looks as if she 
could use her bulk as ballast for a serious klap. She wields her gruff 

Comedy
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East Rand voice (which is slightly, if implausibly, Kiwi-inflected) 
like a weapon. 

Her audience is charmed as she brags about the striped T-shirt 
she is wearing. She found it, amazingly, in “a fat chicks’ store”. 
Everyone knows “chunky” chicks must avoid stripes because they 
are fattening, but this shirt is cool because it has diagonal stripes 
which are “soo slimming”. Urzila mimics a model’s moves, showing 
off her stout body, turning this way and that, so we can see how 
skinny she looks. But then it occurs to her that perhaps the diagonal 
stripes are too effective, and we will not see her at all behind 
the mic stand! The glaring incongruity between the tubby woman 
we see and the emaciated one she describes has the audience  
in stitches. 

Urzila is really funny. She avoids topics like religion and politics 
that could “split a room”.  Another comic, Justine Smith, says Urzila 
is a master at disarming the crowd: “Audiences love Urz.” Always 
deadpan, Urzila’s liberal use of swearwords, especially when she is 
nervous, and her raunchy gags sometimes elicit the disapproval of 
the Kiwi tannies (which only makes her swear more).

When we chat later, this “Boeremeisie” (Afrikaans girl) admits 
that humour can be culture-specific. But, as is clear in Christchurch, 
hers transcends national and cultural barriers. Laughter is “a 
universal human vocabulary” which provides a break from the 
quakes. Indeed, after the Divas’ show, as they inch towards the 
slowly revolving exit doors, members of the audience are, to use a 
Kiwi-ism, “as cheerful as”. 

What is the hardest part of her job? It’s not the uncertain income 
(she is doing very well) or being scared “scriptless” (the time 
on stage just flies). For Urzila, the worst part is when audience 
members gush: “You were great, but we hated the other guy.” She 
fears that her co-performers – who are often her friends – might 
overhear and be offended. “It’s not a competition,” she insists.

Clearly, “our Urz” (as one fan refers to her) frequently hears such 
praise. To say, as she does, that she has “been really lucky”, is an 
understatement. Here in her adopted country, she has kicked some 
serious comedy butt. She has won the Andrew Kovacevich Cup 
and the New Zealand Comedy Guild’s award for Best Newcomer 
and for Best Female Comedian – twice. In the first six months of 
2012, she has performed at five different festivals in New Zealand 
and Australia, and she recently had to hire a manager to assist with 
all her PR and admin.  

Will Ferrell once described stand-up comedy as “hard, lonely 
and vicious”. Urzila, who got into stand-up when someone tricked 
her into appearing at an open mic night, disagrees: “Nah.  Even if 
you start off flat, it’s a massive buzz.” Post-performance she is on 
such a high that she can seldom get to sleep before 03h00.   

Will this Vaalie ever return to Mzansi to captivate South Africans 
too? The self-confessed class clown would love to, and she is dying 
to answer the okes who used to ask: “Is jy ’n *#! clown?” Her retort 
would be: “Nooit. I’m a comedian. It’s better than a clown.” T

Urzila shows off her “slimming” top during a stand 
up performance in Christchurch earlier this year
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Many of us drink coffee. From morning until night, people 

all over the world sip their favourite aromatic hot drink 

in cafés, restaurants, their offices and homes. We have 

many different recipes and rituals for the brew, but its 

popularity never stops growing. Coffee is as complex as 

people are: tastes vary from country to country and from 

culture to culture. It is because coffee is so personal that 

the big names in the industry have had to perfect the 

science of coffee making. The intricacies of blending, 

roasting, grinding and packaging have become an art.

Story & Pix © Douwe Egberts 

Feature

tHe art    oF 

Douwe Egberts 

Nearly 250 years of coffee making experience has made Douwe 
Egberts one of the world’s most trusted coffee brands. The South African 
coffee industry is valued at over R2 billion, and Douwe Egberts is one of 
the finest premium brands in the market.

The company’s beginnings were humble. Back in 1753, Egbert 
Douwes and his wife began selling coffee, tea and tobacco in their small 
shop, De Witte Os, in Joure in the Netherlands. The company became 
internationally renowned under the ownership of the Douwes’ son, 
Douwe Egberts, who entered the business in about 1780. Originally 
Egbert Douwes only sold to the local villagers. His son, however, built 
up a reputation regionally by also supplying shop owners elsewhere, 
thereby spreading the brand across the country. Gradually Douwes and 
his descendants built a company that grew to become the market leader 
for its core products: coffee and tea.

During the 1950s, building on the strong domestic position of Douwe 
Egberts coffee in the Netherlands, the company expanded internationally. 
In 1978, Douwe Egberts proudly announced an alliance with the Sara 
Lee Corporation, which opened new horizons worldwide. Today Douwe 
Egberts is one of the largest coffee roasters in the world.

In South Africa, Douwe Egberts offers a variety of coffee creations: 
eight instant coffee variants and ten roast and ground options. 

What has defined their 
range locally is indulgent, 
sophisticated, stylish coffee 
that offers superior taste, 
aroma and quality and 
is backed by the brand’s  
proud heritage.

Douwe Egberts’ new 
Roast & Ground range is 
an exciting collection of 
gourmet blends to suit all 
tastes. The six new ground 
varieties offer coffee 
lovers a selection of taste notes and strengths, including the 
mid-strength Café Milano (a traditional Italian-style coffee), the 
slightly stronger Time Together (a deliciously spicy blend with a 
hint of vanilla and nut) and Fired Up; an intense espresso-style 
blend made from dark-roasted beans to bring out the delicious 
flavours of spice and chocolate.Get that bit of indulgent “me time” 
with the new Douwe Egberts range, in which you will find a rich, aromatic 
blend developed carefully just for you over the past 250 years. T

Premium 





109Tabou ime

Mobile operators are warning South African customers to be on the lookout for fraudsters cloning 

SIM cards and infiltrating Internet banking systems.

Story by Simon Dingle
Pic © iStockphoto.com

Feature

trutH

tHe

It is every Internet banking user’s worst nightmare: Someone 
manages to get into your account and takes your money. Fortunately, 
stealing someone’s username and password does not allow you to do 
much, as banks require a once-off password that is sent to your mobile 
phone before processing payments to new beneficiaries. But fraudsters 
have found a way around that too by cloning your SIM card.

This is nothing new. In 2009 a Vodacom engineer was implicated in 
a case where over R1.8 million was stolen from the customers of at least 
five South African banks. The engineer was accused of working with 
accomplices within the banks. He would create a duplicate SIM card of 
someone’s number which was then used to receive SMSs containing PIN 
numbers from the banks.

A source I spoke to at the time said that this case was just the “tip of the 
iceberg” and that millions more had been stolen in similar ongoing cases.

Recently Vodacom cautioned the public that SIM fraud is now on the 
rise and that customers need to increase their vigilance. This time there 
are elements from outside the company that are using “SIM swapping” 
(a service Vodacom offers for lost SIM cards and other cases where one 
card must be replaced with another) to gain access to customers’ details.

“Fraudsters who engage in SIM swap fraud are posing as cellphone 
company representatives,” the company said in a media release. “In 
order to protect customers from SIM swap fraud, Vodacom notifies 

customers via SMS whenever a SIM swap attempt is made. Customers 
who receive the SMS, but have not requested a SIM swap, should alert 
Vodacom about the fraudulent SIM swap request by calling Vodacom’s 
customer care on 082 111,” it continued.

It added that fraudsters have also resorted to calling customers to 
try to either convince them to switch off their phones for an extended 
period or to ignore the SMS from the network operator.

Says Johan van Graan, Chief Risk Officer at Vodacom: “We’ll never 
call our customers and ask them to 
switch off their cellphones, unless 
they have requested assistance with a 
handset-related issue that requires their 
cellphones to be switched off. So if 
they’ve not logged a fault with us, they 
should be suspicious of any requests to 
switch off their cellphone.”

Vodacom is not alone in this, of 
course, but is an obvious target since 
it has more subscribers in South Africa 
than any other network. 

Copy courtesy of Finweek.  
Call 086 010 3911 to subscribe. T

SiMple 
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In recent times there has been an escalation of debt in respect of municipal consumption 

charges. It can become an owner’s worst nightmare: a tenant defaults in paying their water 

and electricity bills. But are you as the owner then liable for them? 

Story by Rui Marto (first published in Real 
Estate Investor Magazine)
Pix © iStockphoto.com

Feature

Are owners Liable for their Tenant’s Unpaid Bills?
Your Bills or Mine?



Can owners be held liable?
Owners argue that in many instances these charges are 

incurred without their knowledge and that municipalities are 
then requested to cut off the electricity supply, but fail to do so. 
Alternatively, after the cut-off, some tenants illegally reconnect 
the supply of services. The municipalities arguably do little or 
nothing to assist owners in such instances. The consumption 
continues and the bills swell up mounting to thousands  
of Rands. 

The Tenant’s debt
Generally speaking, in law, the party that incurs a debt is the 

party responsible for payment thereof. It would seem natural 
then that a tenant would be liable for consumption charges 
that he incurs and that this would not interfere with the owner/
landlord’s rights in the property, much less make him liable. 
In practice, however, the situation is more complex as a result 
of Section 118(1) and (3) of the Local Government: Municipal 
Systems Act (“the Act”) which, in effect, burdens owners in 
relation to consumption charges supplied to tenants who occupy 
their immovable property.

Know the rules
S118(1) of the Act places limits on the owner’s power to 

transfer immovable property. The Registrar of Deeds is restricted 
from allowing the transfer of any property without a certificate 
issued by the municipality confirming payment of consumption 
charges due during a period of two years prior to the date of 
issue of the certificate.

Section 118(3) of the Act confirms that the consumption 
charge owing is a “charge upon the property in connection with 
which the amount is owing and enjoys preference over any 
mortgage bond registered against the property”.

Therefore, despite the liability of the consumption charges 
not being directly attributed 
to the owner, by virtue of 
s118 placing a restriction 
on transfer, the only way 
the owner would be able 
to transfer the property 
in practice is to settle 
the outstanding debt for 
consumption charges created 
by the tenant. 

For more information 
read ‘Real Estate Investor 
Magazine’ which is available 
from CNA and Exclusive 
Books stories, or visit  
www.reimag.co.za. T
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Story by Bernard K Hellberg
Pix © Quickpic & Citroën

MotorINg

A beaut of a bakkie

Evolved from the Corsa Utility that laid the foundation 
for what has become an icon in the sub-one ton pickup 
market in South Africa, the third generation Chevrolet 
Utility remains our country’s best selling small bakkie.

The 560 km launch drive revealed a vehicle of rugged 
design and rattle-free construction. Its road holding was 
exemplary, and cross winds failed to push it off the chosen 
path. I find it strange, however, that it should have a load 
bay liner listed as an optional extra. This should be a 
standard feature, if only for the sake of the shiny paintwork.

The five speed gearbox needs an additional cog – or 
a change to the ratios – since an indicated 120 km/h saw 
the willing little diesel revving at a rather high 3,000 rpm. I 
would also have preferred a proper footrest (there is enough 
room), but the seats were comfortable and supportive.

The payload capability for the 55 kW 1.3 litre turbodiesel 
is 681 kg, and it is paired to a five speed manual transmission. 
Driver and passenger airbags are standard across the range, 
as is a height adjustable steering wheel. The driver’s seat is 
also height adjustable, as are the three-point seatbelts. 

Prices start at R172,000, and peak at R189,000 for 
the top-of-the-range model. Service intervals remain at  
15,000 km (or one year) and the warranty covers five 
years/120,000 km.

The C4 Aircross

The increasingly popular (and lucrative) SUV market has 
attracted the attention of World Rally Champions Citroën, who 
have joined the party with the stylish C4 Aircross.

Being French, the Aircross could be bought on the basis of 
its striking looks alone. However, Citroën have been clever and 
have wisely chosen to use Japanese (Mitsubishi ASX) engines 
and drive trains to add reliability to good looks. This is a  
winning combination.

The newcomer is a compact but roomy five-seater with a 
choice of two- or four-wheel drive. It comes in three trim and 
equipment levels: Attraction, Seduction and Exclusive. 

All models are powered by a 2.0 litre, naturally aspirated 
petrol engine which develops 113 kW of power. The Attraction 
and Seduction models are equipped with a five speed manual 
transmission, while the Seduction and the range-topping 
Exclusive are available with continuously variable transmission 
(CVT). The inclusion of a full sized spare wheel is in keeping 
with consumer demand.

The Citroën Aircross range is covered by a three-year/100,000 km  
warranty and a five-year/100,000 km service plan. Prices start 
at R269,900 for the Attraction and escalate to R369,000 for the 
range-topping 2.0i CVT 4x4 Exclusive. T
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Compact but Muscular

The Suzuki Swift is a decidedly sporty hatch, with ride and handling 
characteristics that set this compact vehicle apart from its peers. In fact, 
it is one of only a handful of cars capable of performing on the go-kart 
track at Zwartkops without becoming unstuck.

From the front, its sporty intent is clearly defined by large fog 
lamp bezels with distinctive fins which convey a sense of aggression. 
The large grille hints at an engine with significant performance, and 
the high-intensity (HID) headlamps are sharply styled with metallic  
grey coatings. 

Side underspoilers help to create the Sport’s low slung look, and 

also promotes smooth airflow along the under body. Multi-spoke  
16” alloy wheels, shod with 195/50R16 rubber, further complement the 
car’s stylish look.

Other standard equipment includes automatic air conditioning, 
electric power steering, electric operation for the windows and side 
mirrors, a six-speaker sound system including a CD player with MP3 
support, a USB port and remote keyless entry.

The new Swift Sport sits 10 mm closer to the road than the previous 
generation, resulting in improved and more composed handling. 
Impressively, its fairly rigid sports suspension also worked well on 

Story by Bernard K Hellberg
Pic © Suzuki South Africa

MotorINg

Suzuki’s award winning motoring range is now being further expanded with the addition of 

the flagship Swift Sport 1600.

Suzuki Swift Sport



some truly poor gravel roads, which is a sterling achievement.
The body of the new Swift Sport incorporates more high-tensile 

steel than that of the previous Swift Sport. This reflects the benefits 
of computer-aided optimisation, as the new vehicle is both light 
and highly rigid. 

The Suzuki Swift Sport holds a five star Euro NCAP rating, 
which is the world’s highest vehicle safety rating. Dual front airbags 
are standard on the Swift Sport and an extra four side and curtain 
airbags heighten the impression of supreme safety.

Its Electronic Stability Programme (ESP) controls braking forces 
and engine torque to counteract wheel slip, which enhances 
stability on the road. Ventilated front and solid rear disc brakes 
combine dynamic stopping power with a natural, linear pedal feel. 
Sophisticated sensors constantly monitor wheel speed. If a wheel is 
ever at risk of locking while braking, the ABS system automatically 
adjusts the brake pressure.

The Swift Sport’s four cylinder petrol power plant of 1,586 cc 
now offers 100 kW of power, which is 8 kW (or 9%) more than 
the previous Swift Sport. A specially designed six speed manual 
transmission allows the engine’s relatively high output to be used 
to full advantage. 

CO
2 
emissions have been significantly reduced (down from  

165 g/km in the previous vehicle to 153 g/km in the new Swift 
Sport), and the 0-100 km/h sprint has been reduced to 8.7 seconds. 
As an added bonus, average fuel consumption now stands at  
just 6.5 l/100 km.

The Swift Sport retails at R213,900, which includes a three-year/ 
100,000 km warranty and a four-year/60,000 km service plan. T





Tabou ime120

Set for a 
Podium Finish

In addition to its exemplary build quality, deep gloss paint finish 
and modern interior, the i30 has also added confidence inspiring road 
holding to its many attributes. 

Designed at the company’s Europe Design Centre at Rüsselsheim, 
Germany, the i30 range will initially consist of the 1.6 GLS (R239,900 for 
the automatic) and the 1.8 GLS (R259,900 for the manual transmission).

The i30 is available with a choice of two petrol variants, with power 
outputs ranging from 95 kW for the 1.6 litre four cylinder, to 110 kW 
for the 1.8 litre. However, potential buyers need to keep in mind that 
at Gauteng altitudes the anticipated power loss is 17%.

The 1.6 litre engine is matched to a six speed manual or automatic 
gearbox (which comes with the choice of manual shifting), while the 
1.8 litre derivative comes with a six speed manual transmission.

The i30’s modern petrol engines boast lightweight aluminium 
construction, while Continuous 
Variable Valve Timing 
(CVVT) from the double 
overhead camshafts 
offer a balance 
between performance 
and economy. 

Uniquely, the 
i30 range is now 

offered with three steering sensitivity ranges: Comfort, Normal and 
Sport. This system can be used to vary the level of steering assistance 
and feedback in order to suit driving conditions and make the journey 
more pleasurable.  

Two 12V power sockets in the centre console and another in the luggage 
compartment are included in the i30’s wide array of standard features.

The new i30 features the latest active and passive safety technologies 
to ensure maximum protection for its occupants. These also reinforce 
Hyundai’s excellent safety record: The i30 has been awarded the 
maximum five-star score in Euro NCAP’s impact assessment programme.

Active safety features include ESP (electronic stability program), ABS 
(anti-lock braking system) and VSM (vehicle stability management), as 
well as an Emergency Stop Signal. Six airbags (two front, two side and 
two curtain airbags) are standard. 

The use of high tensile steel not only enhances the safety of 
occupants in the cabin of the i30, but also ensures body rigidity, 
which improves the ride and handling. South African buyers will also 

appreciate the fact that the i30 range has a full sized spare wheel 
and that 10% of the steel used in its construction comes from 

our very own shores.
All derivatives have a five-year/150,000 km warranty 
and five-year/150,000 km roadside assistance, as well 

as a five-year/90,000 km service plan. T

Story by Bernard K Hellberg
Pic © Hyundai SA

MotorINg

The distinct possibility of yet another Hyundai as a Car of the year finalist has been given 

a boost with the launch of the latest i30.

The Hyundai i30
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Something to Smile About
online shoppers can noW deterMine their oWn discounts on products Bought 
froM exclus1ves.co.za thanks to stickers, a social Bookselling platforM that 
is a first for south africa. registered users Who visit the site earn a virtual 
currency in the forM of sMiley-face stickers By rating and sharing their 
favourite reads and other products. When they have enough “sMileys” in the 
Bank, custoMers Will receive discount stickers of up to 25 % off. custoMers can 
also teaM up With friends, felloW Book cluB MeMBers and colleagues to earn 
discounts faster. visit WWW.exclus1ves.co.za for More inforMation.

A Wine Expert in your Pocket
Deciding which wine to buy can be a daunting experience, 
but now there’s an app which takes all the hard work out 
of buying your next bottle. Real Time Wine blog is now 
available as a smartphone app. This app allows users to 
browse short reviews by other everyday wine drinkers, check 
prices, contribute their own pictures or reviews and share the 
experience on social media. Real Time Wine is available for 
free for most smartphones at http://realtimewine.com, or as a 
standalone app for iPhone and Android users. It can currently 
be found on Apple App Store and Google Play store. 

Casio’s latest watch, the Waveceptor EQW-A1110, uses a transmitter-
controlled system that receives information from six different time-zone 
transmitters around the world to automatically adjust the time as the user 
travels across different time zones. This means that users no longer need 
to manually adjust the time on their watches when travelling from one 
country to another. However, the watch can also be manually adjusted in 
areas where the transmitter is not operational. The Waveceptor features 
Casio’s solar-powered technology and includes Casio’s Smart Access 
system, which is made possible by separate motors that drive the hour, 
minute and second hands. Smart Access enables the wearer to easily 
navigate between a wide range of functions, including a 1/20-second 
stopwatch, alarm and different world times.

Be a Time 
Zone Tripper
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Indulge in luxury and opulence at ZuluWaters Game Reserve in KwaZulu-Natal as part of an 
idyllic Ladies Spring Special that includes two nights’ accommodation, pedicures, facials, 
French champagne and body treatments. All of this from R2,295 per person sharing. The 
special is valid from 1st September to 30th November 2012. Email info@zuluwaters.com or visit  
www.zuluwatersgamereserve.com for more information.

Pix © Stock.Xchng

Interesting Facts 
about 

Amazing Women
•	 The earliest woman’s name 

documented in historical records 
was “Neithhotep”, the first Queen of 
Egypt. She lived around 3200 BCE.

•	 44 Nobel Prizes have been awarded 
to women. The only woman to 
receive multiple Nobel Prizes is Marie 
Curie: in 1903 and 1911, for Physics 
and Chemistry respectively. 

•	 Kevlar was invented by a woman, 
Stephanie Louise Kwolek, in 1965. 
The super-strong fibre is five times 
stronger than steel. 

•	 Saint Helena, mother of Emperor 
Constantine I, changed the course 
of world history by converting to 
Christianity and convincing her son 
to do so too. Helena also allegedly 
discovered the remains of the True 
Cross, as well as the nails used to 
crucify Christ. 

•	 The first female comic book super-
heroine was Fantomah, who was 
an ancient Egyptian princess with 
supernatural powers. She first 
appeared in Jungle Comics #2 in 1940.

•	 The still, used to distil alcoholic 
beverages, was invented by a woman, 
Mary the Jewess. She is believed to 

have lived somewhere between 
the 1st and 3rd century. 

No other details are 
known about her 
life, except that 
she developed 
many pioneering 

c h e m i s t r y 
and alchemy 

instruments.

SLUGS HAvE 4 NOSES. 

Jo's Factoid

loves

YOUDiD KNOW
All women alive today are descended 

from one “mitochondrial Eve” who lived 
approximately 5,000 years ago. She is our 

most recent common ancestor, because all of 
the older lines have died out. The “Adam” from 

whom all men are directly descended lived 
much more recently. 

In most countries it is a standing joke that the weatherman is always wrong, but the joke 
may well be on the weather forecasters themselves in the Netherlands if local councillors have 
their way. Councillors in the town of Hoek van Holland are calling for inaccurate weather 
forecasters to be fined for their mistakes. Their reasoning: Inaccurate weather reporting has lost 
this local seaside holiday destination too many weather wary tourists recently. As soon as rain 
is predicted for the area, day trippers tend to cancel their plans, despite the fact that the town 
has experienced sunshine more often than what has been predicted recently. Angered by a loss 
of projected profits, townsfolk are demanding retribution and asking that meteorologists pay as 
much attention to predicting sunshine as they do rain. 

“But are you sure it’s going to rain?”



Adventure Activities

• Wilderness National Park
• Abseiling 
• Black Horse Trails
• Paragliding 
• Paintball
• Quad Adventures
• Ten pin bowling 
• Canoeing

OutdOOr AttrActiOns

• Audrey Moriaty Herbarium
• Put-Put at Three Chameleon
• Silverlily Cheese Farm
• Utopia farm
• Map of Africa
• Hiking trails
• Outeniqua Power Van

Kids PlAygrOunds

• The Redberry Farm
• Three chameleons
• Valcor 
• Kidbuddie Adventure Park
• Timberlake Village
•  Victoria Heights Reptile and  

Bird Park

BeAches

• Wilderness
• Touw River Mouth
• Leentjies Klip
• Kleinkrantz
• Herold’s Bay
• Victoria Bay
• Gwaing River Mouth

      the city for all reasons. George, the city with the heartbeat of a town and the charm of the  

                                               countryside.George is widely regarded as the hub of the Southern Cape and Little Karoo. A good road network 

                                         and the George airport link the Southern Cape and Little Karoo hinterland to the major centres of South Africa. 

15 kilometres east of George on the N2 between the Kaaimans River and the Goukamma Nature Reserve, you will discover Wilderness 

with its stretches of seemingly endless beach; in the distance hints of inland lakes, rare in South Africa; to the left wooded hills tumbling 

down to the village and further inland faraway glimpses of the Outeniqua Mountains.

GeorGe Tourism office
Tel +27 44 801 9295   
fax +27 44 873 5228
reservations@george.org.za

Wilderness Tourism office
Tel/fax +27 44 877 0045  
wilderness@george.org.za

www.visitgeorge.co.za
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It has been said that he was the first sportsman to earn a million 
dollars. Unfortunately, he spent two million! At the end of the boat ride 
home after winning the Open Championship he had to call his son 
to bring money so that he could pay off all the tabs he had run up 
celebrating his win. When they would not allow him into the clubhouse 
on his first visit to the Open, he rented a Rolls Royce and used that and 
the local pub as his change room and clubhouse. After he won the Open, 
he insisted that they present the trophy to him at the local pub he had 
used for the week. 

He was the ultimate showman. He arrived fashionably late, dressed 
impeccably, drove the most expensive cars and stayed in the finest 
hotels. He was a star and loved it. He played the part to perfection. He 
even managed to find the time to win 11 Major Championships (two US 
Opens, three Open Championships and five PGAs). And that was before 
the Masters became a major. 

Tournaments did not offer enough money to make a living in the 
early part of the 20th century, so the top players supplemented their 
incomes by playing exhibition matches. The Haig was in his element 

during these. It was the perfect stage for him to show off his personality, 
use his sportsmanship and play winning golf.

His wide stance, huge shoulder turn and wild shots would mystify his 
opposition. It was his ability to scramble and take full advantage of his 
good shots that made him almost unbeatable in match play. We should all 
thank Mr Hagen for travelling around the world popularising the game of 
golf and proving that golf is a game for the people. He showed that even 
an ex-caddie could become a household name. 

We could all benefit by listening to his philosophies on life: “Don’t 
hurry, don’t worry, stop to smell the flowers on the way.’” The other was: 
“I never wanted to be a millionaire, I just want to live like one!”

Within the last ten years his name popped up in two big screen movies, 
The Legend of Bagger Vance (the story of a golf match between Bobby Jones, 
Walter Hagen and a fictitious amateur golfer) and Bobby Jones: A Stroke of 
Genius, the story of Bobby Jones. Hagen features prominently in the movie, 
as he was Bobby’s biggest challenger in the 20s. His autobiography, The 
Walter Hagen Story, was written over half a century ago and is still an 
entertaining read and a must for any golf fanatic or history buff. T
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Story by Dale Hayes
Pic © iStockphoto.com
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Millionaire
I NeVer WaNteD to Be a 

tHe LegeNDary WaLter HageN
Sir Walter, the Haig or Mr Hagen – he answered to them all. He was both a ladies’ man and a man’s 

man. He was the king of sportsmanship and America’s first great professional golf champion.
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1time’s CSI Initiatives

Story & Pix © 1time  
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The success of any company 

cannot merely be measured by 

its financial facts and figures. 

The true prosperity and value 

of the enterprise is equally 

determined by the wider impact 

created for employees, and for 

the surrounding communities. 

1time airline is familiar with this basic business philosophy and 
the importance of ensuring that corporate social investment (CSI) is an 
aspect of its overall strategy. Therefore, the airline has instigated and 
supported a number of CSI initiatives which are designed to further the 
social and economic development of communities. 

An example of this commitment is 1time’s partnership with the 
Culture Arts, Tourism, Hospitality and Sport Sector Education and 
Training Authority (CATHSETTA) in furthering the travel industry 
careers of 15 bright young students from the Further Education Training 
(FET) College in Port Elizabeth. The students, who were provided with 
hands-on training at Port Elizabeth Airport, have been instilled with 
valuable aviation knowledge, and now have an excellent platform from 
which to launch viable careers.

1time also jumped on board as the official airline partner of the MTN 
SuperSport Golf Shootout Tournament, which was held at Zimbali Coastal 
Resort near Durban in June. Now in its 8th year, the tournament is renowned 
for raising funds for their supported charities, the Gozololo Centre for 
Needy Children and The Jacob G Zuma RDP Education Trust. A remarkable  
R14,8 million was raised this year, increasing the bar by R3 million from 
last year. 

1time does not only aim to uplift the basic needs of communities, 

but also aspires to enhance the overall value of people’s lives, providing 
them with once-in-a-lifetime experiences. 

As such, the airline took 15 girls and three caregivers from a local 
orphanage, the John Wesley Child Care Centre, to watch Disney on 
Ice: Worlds of Fantasy at the Coca-Cola Dome in Johannesburg in 
June. Before experiencing a truly memorable afternoon, the girls 
were treated to a meal sponsored by Spur. Disney kindly sponsored 
candy floss for the girls during the show and, to end off the fun 
filled day, 1time handed over goody bags to thank the children for  
the experience. 

The airline staff also demonstrated a willingness to get their hands 
dirty. Together with Tourvest, numerous 1time volunteers, as well as 
1time’s CEO Blacky Komani, helped to construct low cost housing on 
Mandela Day (18th July) in Diepsloot, Johannesburg, in an initiative 
fondly known at 1time as “Build a Shacky with Blacky”.   

Komani says that CSI will remain an integral element of the airline’s 
future strategy. “Through giving back to others, we have learnt so much 
and have grown as a unified and stronger team. We have, however, 
only scratched the surface in terms of what we wish to accomplish, and 
intend to embark on many more worthy CSI initiatives, creating a better 
present and future for all South Africans.” T

Uplifting
coMMuNItIes
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After having matriculated at Brits High 
School, Petro star ted her working career as a 
school teacher and then progressed into the 

commercial world.
In 1991 her life-time love for ART eventually 

resulted in her enrolling at Pieter Millard 
Art School. “Pieter helped her to fulfill her 

hearts desire”, by becoming an accomplished 
artist. Her love for ar t led her fur ther a field 
when she participated in a sculpturing course 

with Charles Gothard. The two mediums 
complimented one another perfectly and 
further entrenched her talent as an ar tist.
Her choice of subject matter of florals and 
children strike at her hearts belief of the 

manifestation of beauty from God”s hand.  To 
own any ar twork is to some extend to own 

a part of any ar tists’ soul and beliefs- this 
could not be more true of Petro’s work.  She 

is proud that her works hang in embassy’s, 
corporations and residences throughout South 

Africa and the world over.

Petro Neal

www.aliceart.co.za 
aliceart@global.co.za

Tel: 083 331 8466
Tienie: 083 377 1470

217 Drive Street, Ruimsig



Story & Pix © 1time
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With modern life becoming increasingly fast paced and stress levels rising to breaking point, the need 

to get away from it all is more pertinent than ever before. Holidays are an essential part of our existence, 

providing the opportunity to detox from our daily lives. Since commencing operations in July 2009, 

1time holidays has provided customers with an easy and convenient way to book dream holidays. 

The tour operator, which is a division of 1time airline, offers 
competitively priced holiday packages to all of 1time’s domestic 
destinations, as well as to a variety of regional destinations, including 
Zanzibar, Mombasa and Livingstone. By partnering with various sought 
after hotels and suppliers, 1time holidays is able to offer discounted rates 
on flights, accommodation and car hire. This ensures clients are offered 
even further value for money when booked together as a package. 

1time holidays is able to offer these competitively priced holiday 
packages owing to its established relationship with 1time airline and Avis 
Car Rental, as well as its ability to negotiate excellent rates with various 
accommodation suppliers. Consisting of a general manager, a finance 
administrator, and five holiday consultants, 1time holidays makes it its 
mission to assist you in planning and executing your holiday.  

Gareth Cross, General Manager of 1time holidays, maintains that 
the tour operator provides customers with an excellent value offering. 
“Customers who try to book each holiday item individually often find 
that they are unable to acquire a fair deal at an acceptable rate. 1time 

holidays ensures that our customers can book a holiday package in 
its entirety, without encountering major hassles, and at a cheaper rate. 

“Our ability to provide this offering is based on our well trained and 
dedicated holiday consultants, who always aim to provide an excellent 
service, and ensure that our customers receive a quick turnaround in 
receiving their quotes or bookings.”

Cross notes that 1time holidays’ emphasis on creating competitively 
priced holiday packages has resulted in the division being able to offer the 
lowest rates possible. Subsequently, it has proved to be immensely popular, 
and receives on average between 40 and 50 requests daily for quotes.

He concludes that due to continual success, there will be new and 
exciting developments within the division in the next few months. 
“1time holidays aims to ensure that we emerge as a highly competitive 
tour operator in the South African market. As such, we intend to expand 
our packages to more exciting destinations, which will ensure that even 
more travellers are able to enjoy fantastic holidays at affordable, low 
cost prices.” T
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Dream holidays on a Shoestring
1time HoLIDays
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1st

Eduarda Zamin Servat - 9 yrs

Zaria Rule - 7 yrs Zayaan Paruk - 9 yrs

2nd 3rd

Colouring-inCompetition

We at 1time value our young 
flyers in the knowledge that we 
will grow together. This is why 
1time is running a colouring-in 
competition especially for them. 
The pictures are found in the 
Activity Packs that are handed 
out on the plane and a winner is 
chosen every month.

1st Prize

•	 Samsonite Sammies 
Funny Face Ladybird 
duffle bag, backpack and 
pencil case. 

•	 A copy of the in-flight 
magazine, abouTime, in 
which the picture  
is published.

2nd & 3rd Prize

A gift hamper, sponsored 
by 1time, including 1time 
paraphernalia and a copy of the 
in-flight magazine, abouTime, in 
which the picture is published.

Winners are notified by 
telephone and the prize is 
delivered directly to their door. 
So come on kids, enter the 
competition! Who knows, you 
could be the next winner!

ThiS MonTh’S
W i n n E R S

Cute and cheeky, Samsonite’s Sammies collection is ideal for the trendiest of little globe trotters. 
Manufactured to the very same exacting quality standards as their adult counterparts, this luggage for 
littlies is not only a perfect fit for youngsters’ needs, but also features creatures that children cannot 
help but love. The Sammies family started out with the Ladybird, the Crocodile and the Busy Bee 
and now includes the beautiful Butterfly, adorable Elephant and the cute Chick! Your child can 
choose from small and medium sized backpacks, a gym bag, a school bag, pencil box, a duffle 
bag, a 50 cm upright suitcase, a purse and an umbrella. All models are made from hardwearing 
300 x 300 denier polyester.

The Sammies range by Samsonite is available at leading luggage stores nationwide. To locate 
a stockist near you, visit www.samsonite.com or contact +27 31 266 0620.

travel in smile

139







142 Tabou ime

JoBurg to Port ElizaBEth
M T W T F S S DeparTure arrival FlighT no.

08h45 10h25 T6 501

10h40 12h20 T6 519

14h00 15h40 T6 507

15h40 17h20 T6 517

17h00 18h40 T6 503

18h00 19h40 T6 509

Port ElizaBEth to JoBurg
M T W T F S S DeparTure arrival FlighT no.

11h00 12h40 T6 502

12h55 14h35 T6 520

16h15 17h55 T6 508

18h00 19h40 T6 518

19h15 20h55 T6 504

20h15 21h55 T6 510

JoBurg to gEorgE
M T W T F S S DeparTure arrival FlighT no.

08h55 10h45 T6 825

09h00 10h50 T6 823

12h00 13h50 T6 821

13h00 14h50 T6 829

13h25 15h15 T6 821

15h10 17h00 T6 835

gEorgE to JoBurg
M T W T F S S DeparTure arrival FlighT no.

11h45 13h35 T6 826

11h25 13h15 T6 824

14h25 16h15 T6 822

15h25 17h05 T6 830

15h50 17h40 T6 822

17h35 19h25 T6 836

JoBurg to East london
M T W T F S S DeparTure arrival FlighT no.

08h45 10h15 T6 305

09h15 10h45 T6 305

12h45 14h15 T6 311

14h30 16h00 T6 315

16h45 18h15 T6 307

17h45 19h15 T6 309

East london to JoBurg
M T W T F S S DeparTure arrival FlighT no.

11h00 12h20 T6 306

11h20 12h50 T6 306

14h45 16h15 T6 312

16h30 18h00 T6 316

18h45 20h15 T6 308

19h45 21h15 T6 310

caPE town to Port ElizaBEth
M T W T F S S DeparTure arrival FlighT no.

10h00 11h10 T6 704

13h20 14h30 T6 702

Port ElizaBEth to caPE town
M T W T F S S DeparTure arrival FlighT no.

12h00 13h10 T6 703

15h20 16h30 T6 701
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JoBurg to caPE town
M T W T F S S DeparTure arrival FlighT no.

07h10 09h20 T6 101

08h45 10h55 T6 123

09h25 11h35 T6 103

12h45 14h55 T6 109

14h15 16h25 T6 105

14h45 16h55 T6 121

15h20 17h30 T6 111

16h25 18h35 T6 111

18h00 20h10 T6 139

18h30 20h40 T6 115

21h00 23h10 T6 117

caPE town to JoBurg
M T W T F S S DeparTure arrival FlighT no.

06h25 08h25 T6 100

10h00 12h00 T6 102

12h00 14h00 T6 124

12h20 14h20 T6 104

15h40 17h40 T6 110

17h20 19h20 T6 106

18h20 20h20 T6 112

21h20 23h20 T6 116

JoBurg to durBan
M T W T F S S DeparTure arrival FlighT no.

06h40 07h50 T6 201

07h00 08h10 T6 209

09h25 10h35 T6 227

15h00 16h10 T6 217

15h35 16h45 T6 205

15h35 16h45 T6 221

17h30 18h40 T6 207

18h20 19h30 T6 219

18h45 19h55 T6 249

19h00 20h10 T6 241

19h10 20h20 T6 237

20h10 21h20 T6 229

durBan to JoBurg
M T W T F S S DeparTure arrival FlighT no.

06h45 07h55 T6 200

07h00 08h10 T6 220

07h30 08h40 T6 234

08h45 09h55 T6 202

11h10 12h20 T6 240

12h35 13h45 T6 238

17h00 18h10 T6 212

17h10 18h20 T6 214

18h15 19h25 T6 206

21h55 23h05 T6 230

caPE town to East london
M T W T F S S DeparTure arrival FlighT no.

09h40 11h10 T6 602

12h40 14h10 T6 604

East london to caPE town
M T W T F S S DeparTure arrival FlighT no.

12h00 13h30 T6 601

14h50 16h20 T6 603
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caPE town to durBan
M T W T F S S DeparTure arrival FlighT no.

09h50 12h00 T6 650

12h00 14h10 T6 652

14h00 16h10 T6 654

14h30 16h40 T6 646

17h45 19h55 T6 648

durBan to caPE town
M T W T F S S DeparTure arrival FlighT no.

06h30 08h45 T6 643

07h00 09h15 T6 649

09h00 11h15 T6 651

17h00 19h15 T6 653

17h35 19h50 T6 647

JoBurg to zanziBar
M T W T F S S DeparTure arrival FlighT no.

06h15 10h45 T6 923

07h45 12h15 T6 921

zanziBar to JoBurg
M T W T F S S DeparTure arrival FlighT no.

11h45 14h15 T6 924

13h10 15h40 T6 922

JoBurg to momBasa
M T W T F S S DeparTure arrival FlighT no.

07h45 12h45 T6 933

momBasa to JoBurg
M T W T F S S DeparTure arrival FlighT no.

13h45 16h45 T6 934

JoBurg to livingstonE
M T W T F S S DeparTure arrival FlighT no.

10h20 12h05 T6 953

10h40 12h25 T6 951

livingstonE to JoBurg
M T W T F S S DeparTure arrival FlighT no.

12h40 14h25 T6 954

13h00 14h45 T6 952
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We are not permitted to accept any foreign 
currency as payment for items on this menu 
for national flights and do not accept foreign 
coinage on regional flights. due to the 
popularity of certain items on our menu, your 
choice may not always be available. 

r 32 / $4.50  ASSorTEd rollS 
r15 / $2        ASSorTEd MuffINS         

Please ask our friendly cabin crew  
for asstistance with todays choice of 
fillings and flavours.

r27 / $4       ChEESE PlATTEr               
(Kosher / Halaal Product)  
Fairview Cheese Platter consisting of 
Cream Cheese French Onion, Cream 
Cheese Black Pepper, Camembert, Blue 
Rock and Havarti and served with  
six Biscuits.

r22 / $3        WErdA ‘To go’ vEgETArIAN SAlAdS

r15 / $2        INSTANT NoodlE CuP

r28 / $4  bIlToNg 80g 
Chilli Beef Snapstix
Sliced Beef Biltong

r9 / $1    ChoColATES 
Bar One
Kit Kat
Lunch Bar

r8 / $1    CrISPS 
Smoked Beef
Lightly Salted
Salt & Vinegar
Cheese & Onion

r7 / $1    NIbblES
Salted Peanuts
Peanuts & Raisins 
Mini Cheddars

r9 / $1    SWEETS
Jelly Babies
Jelly Tots
Wine Gums
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our vip passengers on board (up 
to the age of 12) are automatically 
given a Free activity pack. included 
in the pack is a colouring-in sheet, 
crayons, a ruler and an eraser. please 
encourage your little one to enter 
their completed picture into our 
competition, by handing it to the 
cabin crew on their way off the 
aircraft. Details of the competition are 
on the colouring-in competition page 
in the magazine.
should you wish to purchase an extra 
pack, the cost is r12 / $1.50

Let us know what you think. Catering 
comments and suggestions are always 
welcome. Send an email to our catering 
manager at catering@1time.co.za

not for sale to persons under the age of 18

aLcoHoLIcBEVERAGES

bEEr 
r14 / $2        Castle Lager
r15 / $2        Castle Lite
r16 / $2.50   Peroni

SPIrITS
r27 / $4        Assorted Whiskey
r22 / $3        Rum
r22 / $3        Gin 
r22 / $3        Brandy
r22 / $3        Vodka

r25 / $3.50   WhITE WINE  
                    Sauvignon Blanc
                    Semi-sweet

r25 / $3.50   rEd WINE
                    Argentum (Blend)
                    Cabernet Sauvignon

HoTBEVERAGES

r10 / $1.50   Coffee / Tea 
r11 / $2        Hot Chocolate
r11 / $2          Cappuccino

coLDBEVERAGES

r10 / $1.50   Still/Sparkling Mineral Water 
r8 / $1          Soft Drinks (200ml)
r10 / $1.50   Coke / Fanta Orange (330ml) 
r13 / $2        Appletiser (330ml) 
r13 / $2        Grapetiser (330ml) 
r20 / $2.50   Red Bull Energy Drink

fruITjuiCE

r8 / $1          Orange
r8 / $1          Apple
r8 / $1          Tropical Blend

facebook.com/1timeairline

twitter.com/1time_Airline




