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When we were little, our ideas of royalty came 
straight out of the pages of fairytale books. 
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I have always thought that fairytales were rather 

grim (pun intended). They may have happy endings, 

but the path that leads to them is often littered with 

heartache and hardship. As a little girl, I often flipped 

through the pages of my storybook and envied Snow White her 

Prince, Rapunzel her golden hair and Cinderella her glass slippers. 

But when you take a moment to think about the cost of these things, you cannot 

help wondering whether they were in fact worth it. Poor Snow White was cast out of 

her comfy life of privilege, only to become a glorified maid for seven dirty miners who 

probably tracked coal dust all over her clean carpets and criticised her cooking. Then, 

of course, there was the whole poisoning and coma thing. “But the Prince came to save 

her and they lived happily ever after,” I hear you say. True, but can you imagine how 

he spent their married life lording that over her? There is quite simply no comeback in 

any marital argument that can beat: “Oh, so I ‘always’ forget to put the toilet seat down? 

Well at least I ‘remembered’ to save you from a coma!”

Then there’s Rapunzel. She got her Prince in the end, but can you imagine the 

upkeep involved in all of that hair? Plus, once they were married I am sure the Prince 

refused to let her cut it: “But I love your long hair Punzey.” And don’t even get me 

started on Cinderella. Not only is her family a nightmare, but now she is forced for all 

eternity to wear those glass slippers. If you think leather stilettos hurt, imagine what 

glass ones feel like. Not to mention the constant need to stop in the middle of street 

and give them a quick polish with Windowlene, as well as the ever present whispered 

asides of: “Look, she’s wearing glass slippers – those are so last century!”

And what of the fairytale princes and princesses of the modern world? Pop princesses, 

kings and queens of the silver screen and the odd real royal or two? Well, despite what 

many of us would like to believe, their lives aren’t so perfect either. Imagine close-up 

shots of your dimpled thighs being beamed around the world every time you go on 

holiday; or never being able to pop to the local Spar for a loaf of bread without being 

mobbed; or never being able to overindulge at lunch, lest someone confuses your full 

tummy for a pregnant one!

But don’t despair, dear readers, this grim fairytale has a happy ending too. Instead 

of wasting your daydreams on being famous, or marrying into wealth or power, or 

wishing you were someone else, why not concentrate on being the real princess or 

hero in your own life? We all have our talents and our blessings, and while there is 

guaranteed to be the odd evil stepmother or devious wolf in each of our fairytale lives, 

there are also fairy godmothers and pots of gold at the end of the rainbow, if we just 

know how to count our blessings. And when that happens, we all get to live happily 

ever after.

A Boost of Freshness 

LCN’s special “my care” hand, 

nail and foot care products ensure 

that you retain the youthful beauty 

of your skin, irrespective of your age. 

The Pitahaya & Passionfruit 24 Hour 

Hand Cream is light and easily absorbed, 

while the Prickly Pear Foot Spray deodorises 

feet and tones skin. For more information, 

visit www.wilde-cosmetics.de.

Three lucky abouTime readers could each 

win an LCN hamper valued at over R1,000 

each. The hampers include a variety of 

products, including foot spray, hand cream, 

hand sanitising gel, a nail file and lip gloss. 

Simply SMS the word TIME, followed by 

the word LCN and your NAME to 35131. 

Cost per SMS is R1,50. Competition closes 

30th June 2012. By entering this competition 
you consent to receiving electronic 
information pertaining to abouTime 
and/or 1time airline. Terms and  
conditions apply.

Editor
Nicky Furniss
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Welcome on board your 1time flight. Regardless of your 

destination today, we trust that your experience with us will 

be a pleasant one. 

As an airline, we understand that the service we offer is only 

as good as the last experience that you had on board a 1time flight. 

Therefore, our commitment is to provide exceptional customer service throughout our 

company, from your first contact with our call centre, to interacting with our ground staff at 

the airport, and being welcomed onboard by our crew. We appreciate that our customers are 

the most important element of our business, and the very reason why we get out of bed in 

the morning. 

It is with this principle in mind that we wish to renew our commitment to you, to do 

everything in our power to make sure that our VIPs (Very Important Passengers) receive world 

class service from 1time. 
We realise that, while price is important to our flyers, it is often the experience offered by an 

airline which determines their loyalty. So, in order to better serve you, we are looking to you, 

our customers, to tell us what you love about our airline and where we can improve. Great 

customer experience is not merely lip service, but part of our overall strategy and central to 

1time’s culture. 

This commitment means that the next time you fly with us, you could very well find yourself 

sitting next to me or another member of our executive management team. Our Chief Operating 

Officer, Rinesh Ramkisoon, Commercial Director, Mike Bond, and General Manager Customer 

Relations, Brian Watts have all joined me to find out more about your experiences when flying 

with us.

Twice a week, we will each be undergoing the full 1time experience alongside our 

passengers, from the moment you check in to the moment you leave our aircraft at your 

destination. Our aim is simply to find out how you are doing, and ask if you have any 

suggestions regarding our services. 

You have our commitment that any issues you raise will be looked into and fixed (where 

possible). This is so that we can produce tangible results relating to your feedback, and 

ultimately add value to you, our VIPs. This exercise has been a regular feature of our business 

since May, and we envisage that through taking decisive action, any undesirable elements of 

the 1time flying experience can be eliminated. 

Our management team is looking forward to chatting to you, and we trust that you will be 

just as eager to engage with us.

Until we meet on board!

      Blacky
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The iLuv portable speaker case allows you 
to protect your device and play your music 
in impressive stereo at the same time. Much 
easier to carry around than a boom box or 
stereo, this is a sound system that can travel 
with you wherever you go and is great for 
braais and beach parties, or just relaxing 
at home. The iLuv portable speaker 
case boasts external volume and power 
switches to allow you to control sound 
levels conveniently and is battery operated. 
The case is designed to fit all tablets that 
are 11” or smaller, and is also compatible 
with iPods, mp3 players and all phones via 
a 3.5 mm auxiliary jack. The iLuv portable 
speaker case for tablets comes in blue, black 
or pink and is available at leading retailers 
nationwide. For more information, contact 
Cortech on +27 11 463 8530 or email  
sales@cortechsa.co.za.

Dear 1time
 
I have travelled with 1time on a number of 

occasions and – being a low cost airline – have generally  
been disappointed.

 However, I recently flew with 1time from Durban to 
Cape Town with my two boys. The lady at the check-in 
counter was friendly and was able to get us good seats 
towards the front, despite having told us that there were 
originally only seats available from row number 20 and 
back. I was grateful to her for the favour. 

Once we got settled into our seats, the crew was 
friendly and the pilot did a great job throughout the 
flight and pulled off an exceptionally smooth landing. 
My two wonderful boys were also a pleasure to travel 
with, which is not always the case. This time they even 
let me have the window seat, and during the flight we all 
had a nap with my younger son cuddled up close to me. 
He sensed that I needed some comfort. 

Ten minutes before landing, I looked out of the 
window and saw the beautiful Du Toitskloof mountain 
range, which was a wonderful reminder of the glory 
of God. 

I can honestly say that this flight on 1time is now 
my most memorable one. Thank goodness that in life 
we sometimes get a second chance to make a good 
impression and give good service. Because of this, I will 
definitely fly with 1time again, as you proved to me 
that you are a great airline and my favourite colour is 
red! Thank you.

 
Regards
Tanya

Ask your flight attendant for a feedback form and let us know what is on your mind, or send an email to 
cr@1time.co.za.

Letters may be edited, shortened or translated from their original language.

Have a complaint  or comment?

Winning Letter

Letters

The writer of this 
edition’s Letter of  
the Month will 
receive an iLuv 
portable speaker 
case for tablets
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Dear Editor

One expects good prices 
from a budget airline, and so my 
choice for a return flight from East 
London to Cape Town recently 
was 1time.

As soon as I had boarded 
the aeroplane, I looked for 
my copy of abouTime.  I am a 
retired communications lecturer 
and practising artist. I love 
your magazine. It is visually 
exciting, and the articles are 
interesting. The article about 
your new CEO, Blacky Komani, 
was inspiring. What’s more, we 
were practically neighbours. We 
farmed in the Kwelerha area.  
“Ndiyakubulisa, Blacky!”

I am going to pass the article 
on to my brother-in-law, who has 
shares in 1time and is wishing 
for an upturn in business. I am 
sure he will be pleased to read of 
the CEO’s commitment. 

Yours sincerely
Pam Sparg





Tabou ime

Disney on Ice: Worlds of Fantasy promises to entrance audiences with a 
captivating adventure to four magical locations. These include the auto-racing 
terrain of Cars, as well as Andy’s bedroom for some fun with the stars of Toy 
Story 3. Audiences can also look forward to a journey under the sea with 
Ariel from The Little Mermaid, as well as a visit to the mystical land of Pixie 
Hollow with Tinker Bell. Disney on Ice: Worlds of Fantasy will be on at the 
Coca-Cola Dome in Johannesburg from 26th June to 1st July, and from 6th to 

10th July at the ICC in Cape Town. Tickets are available from Computicket.

Stand the chance of winning a family set of six tickets to the 
Johannesburg or Cape Town shows of Disney on Ice. Simply 
SMS the word TIME, followed by the word dIsNEy, your 

NAME and your preferred CITy to 35131. Cost per SMS is R1,50. 
Competition closes 15th June 2012. By entering this competition you consent 

to receiving electronic information pertaining to abouTime and/or 1time airline.  
Terms and conditions apply. 

and all Things Ice

Cook Up a Storm
Food and wine enthusiasts will have the opportunity to join 
some of the Franschhoek Valley’s highly acclaimed chefs 
and winemakers as they present demonstration kitchens 
during the Cook Franschhoek Festival from 15th to 16th June. 
Master the art of bread making, sushi or truffles, or simply 
appreciate the art of pairing food and wine. Participating 
restaurants include, among others, Cotage Fromage,  
Le Quartier Français, Bread and Wine at Môreson and Ryan’s 
Kitchen. Tickets are available from www.webtickets.co.za. For 
more information, visit www.franschhoek.org.za.

Insp i red L iv ing
Find inspiration at Durban’s 
East Coast Radio House 
& Garden Show 2012. 
The show will host over 
300 exhibitors under one 
roof, including the Garden 
Pavilion which will host 
daily talks by garden 
enthusiast Tanya Visser. 
Visitors can also head to the 
Celebrity Kitchen to watch 
top local chefs turn everyday 
ingredients into delicious 
gastronomic creations, after 
which they can pick up 
their own ingredients at the 
Homegrown Fair and Food 
Market. The show will run 
from 29th June to 8th July 
at the Durban Exhibition 
Centre. Visit 
www.housegardenshow.co.za  
for more information.

Become a 

FAn. Visit

on Facebo
ok

abouTime
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WIN!

Sugar and Spice 

26 - 10



Tabou ime

Rekindle your love of ballroom 

when Burn the Floor sizzles 

at Cape Town’s Artscape Theatre 

from 11th to 29th July. Tickets are 

available from Computicket.

Celebrate all things French at 

Franschhoek’s Bastille 
Festival on 14th and 15th July. 

Tickets are available from  

www.webtickets.co.za.

The World of Dogs 
& Cats and Pet 
Exhibition will be at Gallagher 

Estate in Midrand from 20th to  

22nd July. Visit www.dogscats.co.za 

for more information.

The Cape 
Homemakers Expo will 

once again grace the Cape 

Town ICC from 23rd to 26th August. 

For more information, visit  

www.homemakersonline.co.za.

Help feed hungry children by 

taking part in the Blisters for 
Bread Charity Family 
Fun Walk on 26th August in 

Cape Town. Enter online at  

www.psfa.org.za.

July

August

11

14

20

23

26
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And al l That Jazz!
This year’s Standard Bank Jazz Festival 
will take place alongside the National 
Arts Festival in Grahamstown from  
28th June to 8th July 2012. Local stars 
are set to lead from the front, with 
legendary South African musicians 
Mango Groove, Sibongile Khumalo, 
and our own “King of R&B” Loyiso 
Bala all making appearances. Jazz 
lovers can also look forward to Dutch 
maestro Benjamin Herman, French 
pianist and composer Carine Bonnefoy 
and two of Europe’s leading exponents 
of the double bass, Hein van de 
Geyn and Martin Sjöstedt. Tickets are 
available through Computicket. For 
more information visit  
www.standardbankarts.co.za.

It ’s Party Time
Once the horses have hit the race track and the punters have won or lost, it is once 
again time to put on your party gear for the Official Vodacom Durban July Afterparty, to 
be held at the DLI Hall, Greyville Racetrack on 7th July. Powered by Vodacom 4U and 
Samsung, partygoers can expect three dance floors. These will each host top headline 
DJs and performers, including DJ Fresh, Euphonik, Roger Goode, Dean Fuel, and the 

Sp!ndoctor. Tickets (regular and VIP) are available from Computicket and selected 
Vodacom 4U outlets.

WIN!
Stand the chance of winning one of three pairs of tickets to the Official Vodacom 

Durban July Afterparty. Simply SMS the word TIME, followed by the word 
AFTErPArTy and your NAME to 35131. Cost per SMS is R1,50. 

Competition closes 30th June 2012. By entering this competition 
you consent to receiving electronic information pertaining to 
abouTime and/or 1time airline. Terms and conditions apply. 07th
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time to {travel}

The recently launched iVenture Card “See Durban 
Attraction Pass” will allow visitors a convenient, fun and 
affordable way to take in all of Durban’s best attractions. 
The card allows visitors access to 18 tourism attractions, 
including the Moses Mabhida Stadium, uShaka Marine 
World and the KZN Sharks Board. The pass offers different 
packages: three, five and seven day unlimited sightseeing 
packages, as well as a five-in-one package which enables 
visitors to visit any five of the top attractions during a 12 
month period. These all offer a reduced rate for children, 
as well as significant savings for each of the attractions. 
The pass can be purchased by calling 086 199 4439 or 
online at www.seedurbanpass.com. It is also available at 
many of the participating attractions.

24

A Good Excuse to 
visit Durban

Tip
travel

Cape Town is still one of the 
world’s favourite destinations 
according to Tripadvisor’s Top 
25 World Destinations list for 

2012. While the Mother City has 
lost its top spot to Olympic host 
London this year, it still came in 
a respectable 23rd on the list, and 
was also voted travellers’ second 
favourite destination in Africa.

Jock Safari Lodge, part of the Shamwari Group and 
situated in the southern part of the Kruger National 
Park, has recently changed the name of its Little Jock 
Lodge to “Fitzpatrick’s at Jock”. The lodge is named 
after the late Sir Percy Fitzpatrick, who was the author 
of the much loved children’s book Jock of the Bushveld 
from which Jock Safari Lodge gets its name. As well as a 
new name, the lodge has also recently undergone a soft 
refurbishment. This includes a new boma and outdoor 
furniture, as well as an indoor fireplace in the main 
lodge for chilly winter nights. For reservations, contact  
+27 41 509 3000 or visit www.shamwarigroup.com.

A Classic Not 
Only in Name

The heat is on as the chefs of Madame Zingara’s Cape Town restaurants 
prepare to battle it out in the second Annual Chef’s Showcase, starting 
on 5th June at The Sidewalk Café in Vredehoek. This spectacular cook-
off will see the Madame Zingara chefs go head-to-head for the sought 
after “Chef’s Showcase Champion” title. “The stakes are even higher this 
time round,” says Richard Griffin, managing director of Madame Zingara. 
“We’ve opened the competition to all the chefs in our restaurants. They 
will each have to prepare their own menu and impress a panel of judges 
to secure a spot in the finals.” The top six chefs will then each showcase 
their specially crafted menus for a one week period each at The 
Sidewalk Café, and it is up to the public to vote for their favourites.Visit  
www.madamezingara.com for more information.

Let the cook-off Begin





BOS Ice Tea has launched a new flavour in its 
refreshing collection of iced teas: BOS Berry. This 
latest flavour is a delectable blend of strawberries and 
blackberries, paired with organic Rooibos farmed in 
the Cederberg. It is guaranteed to quench your thirst. 
BOS Ice Tea is made with 100 % natural ingredients, 
and since it uses high grade organic Rooibos, it is as 
healthy as it is refreshing. Look out for BOS Berry at 
your local Woolies. 
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how that{about}
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Origin Coffee Roasters, “The 
Artisan Roasters of Africa”, 
emphasise a hands-on mastery of 
all aspects of the coffee craft: from 
the careful selection of the beans, 
to the precise roasting, blending, 
grinding and pouring of the coffee. 
The philosophy at Origin is to 
hark back to a pre-mass-produced 
era when artisans took immense 
pride in their vocations. Visitors 
to Origin’s headquarters in Cape 
Town’s De Waterkant can watch 
the team roasting coffee, sit in on 
a cupping session, and get to taste 
the coffee while it is at its freshest. 
They also offer a full-time barista 
school for professionals, as well 
as those coffee lovers wanting to 
make the perfect cupful at home. 
Contact +27 21 421 1000 for  
more information.

For Coffee 
Connoisseurs

Very Berry

CSpa is a new generation of aromatherapy 
based wellness products which use lipo-soluble 
essential oils. These are quickly and deeply 
absorbed by the skin for profound results. 
Proudly South African and free of parabens 
and malevolent minerals, the CSpa range 
includes home care products for all skin types 
and body wellness requirements, supported 
by professional spa and salon treatments. The 
CSpa Aroma Wellness range fuses ancient 
aromatherapy philosophies with modern 
applications, and comprises a range for face care 
and body care, as well as a selection of infusion 
teas which will immerse you in an olfactory 
world of wellbeing. The CSpa range is available 
at Camelot Spas countrywide. To 
locate your nearest spa, visit  
www.camelotspa.co.za.

Book flights  

online at 

www.1time.co.za

Click on www.notthemall.co.za for a wide 
range of premium brands such as Carrol 

Boyes, Riedel Glass and Maxwell Williams, 
as well as a range of local ceramics, 

woodware and textiles. Products purchased 
on the site can be delivered anywhere in 

South Africa.

TOp Tip

The Art of 
Aromatherapy



The Art of 
Aromatherapy
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FeAture

Are Monarchies Still Relevant in the 21st Century?

The King and i

Kirsten Dunst plays extravagant French Queen Marie Antoinette in the 2006 movie Marie Antoinette. She is often 
lauded as a prime example of a royal figure who lost touch with the people she ruled, and paid dearly for it. Modern 
day monarchs have to remain relevant to- and in touch with- the societies in which they serve in order to survive
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They used to say that by the end of the 20th Century there would be only three 

kings left in the world: two on the chessboard and one in Britain. 

Britain’s monarchy is indeed still running 
strong, but its counterparts have not seen quite 
as dire a fate as expected. Currently there are 31 
monarchs reigning over 45 sovereign monarchies 
in the world. 16 of these are Commonwealth 
states that formally recognise Queen Elizabeth II 
as their head of state and Prince Charles as heir.

Just as governments throughout the world 
differ in their styles of governance, so do the 
various royal families. Some, such as King Carl 
Gustaf of Sweden, serve purely as a figurehead, 
with minimal legislative duties. Others exercise 
absolute rule over their kingdoms, such as King 
Mswati III of Swaziland and many Asian royals. 

Most lie somewhere in between. In many 
countries, such as the UK and most European 
monarchies, royals serve as the “Head of Nation”; 
help to promote national identity, unity and 
pride; give a sense of stability and continuity; 
and officially recognise success and excellence in 
their country. Since 1952, Queen Elizabeth II has 
bestowed over 385,000 honours and awards and 
she is currently patron of over 600 charities and 
organisations. She has also undertaken over 250 
official overseas visits to 128 different countries 
during her reign.

Moving over to the East, monarchs tend 
to have more duties than cutting ribbons and 
waving to crowds. In fact, Asia has more 
absolute monarchs than any other continent. 
The United Arab Emirates alone consists of 
seven different emirates, each of which is ruled 
by an absolute monarch.

Not all Asian monarchs, however, are 
absolute. Thailand’s King Bhumibol Adulyadej 
is a constitutional monarch who has nonetheless 
been extremely involved in the country’s 
transition to democracy, even helping to avoid 
several military coups. Having held the throne 
since 1946, he is the longest reigning king in 
Thailand and, amazingly, the world’s longest 
serving current head of state. Despite this claim 
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to fame, he is surprisingly popular among his people. This is largely 
because he has reinvested much of his $30 billion bank balance (which 
sees him constantly listed as the world’s richest monarch by Forbes) 
back into his country.

Monarchies may be thriving in certain parts of the world, but overall, 
they are definitely the exception rather than the norm. So the question 
remains: How relevant are they in the 21st Century? 

A recent poll conducted by Britain’s Guardian 
newspaper would suggest that they are more 
relevant than one might suspect. The poll 
interviewed just over 1,000 Britons, 67 % of whom 
believe the monarchy is relevant to life in Britain 
today. Almost everyone (89 %) thinks Britain will 
still have a monarch in ten years’ time, but that 
belief dropped sharply when people were asked 
about the next 50 and 100 years. A narrow majority 
of 57 % think that there will be a place for a British 
monarch in 50 years’ time, but only 40 % think 
William and Kate’s descendants will still be on the 
throne in 2112.

So, if even the British doubt their monarchy’s 
ability to hold the throne, what is the key to 
survival? What will allow royals, who many people 
already consider an anachronism, to survive the 
21st Century?

Adaptation, for one. Many royals are aware 
of this, and have made great efforts at changing 
their stuffy ways. The Dutch have had bicycling 
royals for decades now, while Denmark’s Queen 
Margrethe II is famous for being both an artist 
and a costume designer, the latter for ballets and 
films. King Carl Gustaf of Sweden is an active 
environmentalist. Several monarchs, including 
Sweden’s, have adapted their succession laws to 
give their daughters a sporting chance. 

At 86 years old and after 60 years on the 
throne, Queen Elizabeth II continues to modernise 
and revitalise her monarchy. She famously owns 
an iPod, and has become known as the royal star 
of social media, with her insistence on opening 
Facebook, Twitter, YouTube and Flickr accounts. 
When she first opened The British Monarchy’s fan 
page in November 2010, she garnered 40,000 fans 
in the first hour. Today the page has 530,000 fans. 
This may sound impressive, but if you consider 
that Justin Bieber has 43 million fans, you might 
get a clearer idea of who modern day royalty 
really is.

In today’s egalitarian society, it might seem 
that there is no place for the elitism of royalty. 

However, at the same time, much of the world’s power and wealth still 
lies with these few families. It is up to them to realise that, while progress 
can be inconvenient or even dangerous for royals, it is inevitable. They 
can fight it, or seek to influence it, take credit for it, or simply embrace 
it. The bottom line is, if they do not acknowledge it, they will be well 
on their way to proving the chessboard theory correct.  T

Despite being well into her eighties (and having spent 60 years on the throne) the 
UK’s Queen Elizabeth II has always strived to evolve with the times and even has her 
own Facebook and Twitter accounts
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& Image.net
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Walt Disney’s 2009 animated movie, The Princess and the Frog is a fairytale set in New Orleans and 
revolves around a young woman, Tiana, and a frog prince who desperately wants to be human again



MonarchsMoVIe 

A Selection of Reel Royalty
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WHEN WE WERE LITTLE, ouR IDEAS oF RoyALTy CAME STRAIGHT ouT oF 

THE PAGES oF FAIRyTALE BooKS. Little girls dreamt of fitting that glass slipper 

or being rescued by that charming prince on a white horse. Little boys dreamt of 

slaying dragons or charging in on horseback to save the day. As we grew older, our 

ideas of royalty changed and became tinged with reality. And now – knowing the 

intimate ins and outs of what being a royal actually involves – very few of us still 

dream of being kings or princesses. That said, it’s still fun to indulge the occasional 

flight of royal fancy, and what better place to do it than at the modern version of the 

fairytale book, the movies? Here are some of our favourite onscreen royals. 
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Some of our favourite onscreen royals have been of the 
dastardly and wicked kind, such as Helena Bonham Carter’s 
brilliant portrayal of the maniacal Red Queen in Alice in 
Wonderland (2010) – a character who famously remarked 
that that it is better to be feared than to be loved. Charlize 
Theron plays the murderous Queen Ravenna who will stop 
at nothing to be the fairest in the land in Snow White and 
the Huntsman (in cinemas 1st June), and while Julia Roberts’ 
Queen in Mirror Mirror (2012) may be beautiful, she has a 
heart as cold as ice. 
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Often the lives of real royals prove far more fascinating than anything a scriptwriter could possibly create. Helen Mirren’s portrayal of 
Queen Elizabeth II during the week following Princess Diana’s death in The Queen (2006) was so realistic that she won the Oscar for 
Best Performance by an Actress in a Leading Role in 2007. Until The King’s Speech hit cinema’s in 2010, few people were aware that 
Britain’s King George VI suffered from a debilitating speech impediment when he ascended the throne. The Duchess (2008) allowed us a 
peek at the extravagant life of 18th century aristocrat Georgiana, Duchess of Devonshire (played by Keira Knightley), while Kirsten Dunst 
took us inside the lavish and ridiculously opulent life of France’s ill-fated Queen Marie Antoinette in the 2006 movie of the same name. 



Get your free subscription at www.mysubs.co.za/aboutime

The Three Musketeers (2011) introduced us to King Louis XIII of 
France who is the perfect embodiment of the life of supreme 
privilege once enjoyed by the French monarchy in the 17th Century

Possibly the most ridiculous of all movie royals, Julien, King of the 
Lemurs, was such a favourite in the movie Madagascar (2005) that he was 
included in both of the franchise’s subsequent hits Madagascar: Escape 2 
Africa (2008) and Madagascar 3: Europe’s Most Wanted (2012). Julien is 
voiced by funny man Sacha Baron Cohen, famous for his character Borat. 





1
2
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KINGDrink like a 
THERE ARE MAny pERks To bEInG A MonARCH: sTATEly MAnsIons, luxuRIous CARs, dEsIGnER 
CloTHEs And only THE FInEsT wInE And CuIsInE MonEy CAn buy. buT wHIlE MAny oF THEsE THInGs 
MAy bE wEll ouT oF REACH FoR us MERE CoMMonERs, THERE Is no REAson wHy wE CAnnoT sIp THE 
wInE oF kInGs. EspECIAlly sInCE so MAny oF RoyAlTy’s FAvouRITE wInEs ARE pRoduCEd RIGHT HERE. 

whErE
abouts

Story Rebecca Johnson, Pic © iStockphoto

3
4

vIn dE ConsTAnCE, klEIn ConsTAnTIA
Established in 1685 by Simon van der Stel, Constantia (now divided into 

Groot Constantia and Klein Constantia) is one of the country’s best known 
wine estates. In the 18th and 19th centuries the estate’s signature wine, Vin 
de Constance, was widely exported to Europe, where it garnered quite a 
following. So much so, that it was mentioned in Jane Austen’s novel Sense 
and Sensibility, as well as in Charles Dickens’ The Mystery of Edwin Drood. It 
was also very popular with European royalty, including Frederick the Great, 
and Napoleon reportedly ordered it by the case during his exile on St Helena. 
The wine died out at the end of the 19th century, but was resurrected in 
the 1980s. Nowadays, wine lovers – princes and paupers alike – can enjoy 
the modern version of Vin de Constance at Klein Constantia Estate. Visit  
www.kleinconstantia.com for more information.

HAzEndAl wInE EsTATE
Established in 1699, Hazendal Wine Estate is one of the oldest and most established in the Stellenbosch region. It 

is also one of its most visited, not least of all for its original wine cellar which has been declared a national monument 
and now also houses a restaurant. It is here that visitors can sample some of the estate’s well known wines, which also 
boast an impressive pedigree. In fact, during the 20th Century Hazendal wines made from the Steen grape variety were 
popular around the country, and even made a regular appearance on the great tables of the English royal family. Visit 
www.hazendal.co.za for more information.

bAyEdE! wInEs
Nothing says that you have arrived quite like drinking wine from a king’s 

own label. Bayede! was established in 2008 as South Africa’s first Royal Luxury 
brand for His Majesty King Goodwill Zwelithini KaBhekuzulu, the eighth 
reigning king of the Zulu nation. Bayede! (which means “Hail the King”, the 
Zulu royal salutation dating back to the time of King Shaka Zulu) is made in 
conjunction with Eikendal Wine Farm, and was conceptualised as an initiative 
to foster job creation. Bayede! produces a range of red, white and sparkling 
wines (all with their characteristic beaded bottle neck decorations). The wines 
can be purchased from Eikendal Wine Farm and from selected liquor outlets 
around the country. For more information, visit www.bayede.co.za.

CuvéE AnnAIs, vIns d’oRRAnCE 

While Simonsberg’s Vins D’Orrance (established in 1995) may be a relatively young wine estate, its French born owner 
and winemaker, Christophe Durand, certainly made the local wine fraternity sit up and take notice when one of his 
wines, the Cuvée Annais 2009 Chardonnay, was chosen to be served at the royal wedding of Prince Albert 11 and Princess 
Charlene of Monaco last year. This “charming” white wine was chosen as a tribute to Princess Charlene and her home 
country, and perfectly complemented the royal reception’s first course meal of golden mullet and tender vegetables. But 
you don’t need to crack an invite to a royal wedding to sample some of this delectable wine yourself, as it is sold in a 
number of local restaurants and wine outlets. Visit www.vinsdorrance.co.za to find out where.
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FeAture

royal Life 

Story & Pics © Keri Harvey

Southern Africa’s first kingdom lies unobtrusively along the Limpopo River. 

If you climb a wooden ladder and know where to look, the royal ramparts of 

Mapungubwe can still be seen among the baobab trees.

In LIMpopo
The Kingdom of Mapungubwe
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A 
thousand years ago, the Limpopo Valley was a busy 
place. Over 5,000 people lived where the Limpopo 
and Shashe rivers meet, in the mighty Kingdom of 
Mapungubwe. They hunted elephants for ivory, 
smelted gold, iron and copper and traded with exotic 

cultures on the east coast of Africa. On foot, they followed the 
Limpopo River all the way to Mozambique, where they traded their 
gold and ivory for delicate glass beads, finely woven cloth and 
Chinese porcelain. For 200 years the people of Mapungubwe went 
about their business, and then, just before 1300, they seemingly 
vanished into thin air.

 In 1932 a hunting expedition near Musina rediscovered the 
kingdom of Mapungubwe in the strangest of ways. The party 
ran out of water, so they approached a bush hut and asked the 
old man inside for drinking water. He poured it from an unusual 
looking clay pot, but would not divulge its origin to the hunters. 
Eventually he disclosed that he had found the clay pot at a nearby 
secret hill. A young local volunteered to point out the hill, which 
turned out to be the royal hill of Mapungubwe. And so this ancient 
kingdom, which had been lost for centuries, was found again.

Mapungubwe was southern Africa’s first known kingdom 
and the site of many rare treasures. Best known is the famous 
one horned gold rhino discovered here, but gold ornaments, 
jewellery, millions of glass beads and East Coast cowrie shells 

were also excavated here, and are 

indicative of the right royal life clearly enjoyed at Mapungubwe. 
Three graves were found on the royal hill, indicating that this Iron 
Age community buried some of their dead sitting upright and 
facing east. These graves were also filled with treasures, which 
seems to signify that they were in fact royal burials.

Archaeologists from the University of Pretoria have since 
excavated the site and they have estimated habitation in the area 
to have been from 1030 to 1290 AD. Archaeological evidence 
suggests that the actual hill was only settled in about 1220 AD, 
when Mapungubwe was already the hub of a powerful kingdom 
ruling the north of Limpopo province, along with north-east 
Botswana and southern Zimbabwe. Mapungubwe also shows 
some of the first evidence in southern Africa of a class system 
in action, with the royals living on the hilltop and the common 
farmers and craftsmen living around the base of the hill. Countless 
prized treasures have been unearthed on top of the hill in the royal 
enclave, indicating that a powerful political and economic system 
was in place.

The commoners down below farmed cattle, sheep and goats, 
millet, sorghum and cotton – evidence of which has been found in 
ancient storage huts. Their other function was to provide a circle of 
protection for the king, who lived quite untouchably high above. 
It was forbidden for the common people to even look at the  
king directly.

Mapungubwe’s biggest mystery, however, is why towards  
1290 AD the people of Mapungubwe became restless. It could 

have been because of a dramatic change in climate, a malaria 
outbreak or divisive politics. Whatever the cause, 

the people of Mapungubwe split into 
factions, packed up and 

left. Some headed 
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north to Zimbabwe to form part of the 
Kingdom of Great Zimbabwe, while others 
headed east to possibly form the Kingdom 
of Thulamela in the area that is now the 
northern Kruger National Park. 

Now a UNESCO World Heritage Site, 
Mapungubwe Hill lies at the heart of the 
evocative Mapungubwe National Park, a place 
of baobabs, wide open plains and dramatic 
natural rock sculptures. There is also a variety 
of unusual game species to be seen in the 
park. Klipspringer walk rock ledges and eland 
stand tall and stoic in the grassy reaches, 
while elephant, gemsbok and leopard also 
live here, along with over 400 bird species.

As we climb the wooden ladder and 
summit royal Mapungubwe Hill, we are 
amazed by the rock larders, stone game 
boards and large free standing grinding 
stones used by the ancients. Everything they 
needed is here, fashioned from stone. Down 
below in the archaeological dig site, the 
story is written in the earth. Layer by layer 
through time, it reveals all that went on at 
Mapungubwe. 

It is a unique place with an enchanting 
story to tell: Of a great kingdom long ago that 
was lost and found, and in so doing gave us a 
royal legacy that connects us to antiquity. It is 
a thoroughly South African royal story, quirky 
and quite unexpected. T

1time FLIeS to JoHAnneSBurG check the 
flight schedule for dates and times





515 Johannes Ramokaose Street (Proes Street), Arcadia
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Empire
St Francis Bay

An eAStern     cApe 

Story & Pix © Nicky Furniss

FeAture

The concept of kingdoms is not new to South Africa. African kings once claimed vast tracts of 

this country as their own and some of these kingdoms, such as the Zulu Kingdom, continue to 

this day. But few visitors to the attractive seaside town of St Francis Bay in the Eastern Cape 

would suspect that it also started as a kingdom of sorts. It originated as the vision of one man, 

who turned a stretch of sand dunes into one of the country’s most desirable holiday locations.
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The existence of St Francis Bay can be attributed to its excellent fishing and 
pristine beaches – like this one, just below The Sands @ St Francis Guest House
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While St Francis Bay was first spotted and named (after the patron saint 
of sailors) by Portuguese seamen in the 16th Century, it remained virtually 
untouched. That was until an intriguing advertisement in the Farmer’s 
Weekly caught the attention of Leighton Hulett. The year was 1954 and 
the prospect of 273 morgen of ideal fishing land at the bargain price of 
£1750 was too tempting an offer for Hulett to ignore. He duly sold his 
house in Zululand and moved his family to the Eastern Cape, where they 
discovered that as well the fishing friendly stretch of beach they had been 
promised, they had also bought a beautiful sheltered bay and a 3 km 
stretch of sand dunes. Plus the ad had neglected to say that the only way 
to their land across the tidal Kromme River was by ox wagon!

Undeterred, the Huletts built a small fishing camp of seven thatched 
rondavels and opened it up to friends and holidaymakers. Soon, 
enticed by the area’s untouched natural beauty, visitors sought to buy 
property of their own. 

Thus, the village grew into a small township and later into the town 
it is today. Nowadays St Francis Bay boasts two doctors, a vet, a dentist 
who comes three times a week, two local schools, two banks, several 
restaurants and a Spar. From a single family almost six decades ago,  
St Francis Bay now has about 4,000 permanent residents – a number 
that virtually doubles come holiday season, as tourists and holiday 
home owners flock south for the summer. 

Thanks to some early foresight by “King” Hulett, all of the homes 
built in St Francis Bay adhere to the same aesthetic of white walls with 

black (often thatch) roofs. This has the tendency of making the town 
look a little like something out of The Stepford Wives, and you would be 
hard pressed to find any daring architectural designs or – heaven forbid 
– a bright purple feature wall anywhere within its precincts. But there 
was some good reasoning to Hulett’s fastidiousness. The muted tones 
blend in beautifully with the town’s natural surroundings, and also add 
to the upmarket feel of the place. This, no doubt, plays a large part 
in making St Francis Bay such a popular spot for wealthy individuals 
looking to add coastal property to their portfolios. 

St Francis Bay offers two very attractive waterfront property options, 
namely overlooking the Indian Ocean, or as part of a canal system. 
One of Hulett’s other innovations was to establish South Africa’s very 
first marina when he started dredging St Francis Bay’s canal system 
in 1967. Today it consists of 10 km of meandering channels, fronted 
on both sides by pretty houses, many with their own docks or even 
little slivers of beach on which to “park” their kayaks. A good way to 
experience the canals (other than being one of the lucky few to actually 
live on them) is to sign up for a boat cruise leaving from The Big 
Time Taverna (which is also incidentally a great spot for sundowners). 
Gliding through the canals, waving at children fishing from their lawns 
and at residents paddling past on their kayaks, is a relaxing way to 
spend an afternoon and see how the other half lives. 

And it’s not hard to see why they choose to live or holiday here 
either. The area’s slow pace and laid back lifestyle is intoxicating, and 

A few of the 
recovering patients 
at Cape St Francis’ 
Penguin Rescue & 
Rehabilitation Centre 
sun themselves 
around the pool

St Francis Bay’s pretty canal system is the perfect 
place for a holiday home right on the water
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its Mediterranean climate allows visitors and residents to make the most of the area’s 
bounty of outdoor activities all year round.

Several nearby nature reserves allow for a variety of walks, while the St Francis Links Golf 
Course (designed by Jack Nicklaus) is one of the country’s best. Then, of course, there are 
the beaches (perfect for strolls and dips) and a whole host of water sports. Staying true to its 
origins, St Francis Bay is still a top fishing destination. Divers are also spoilt for choice under 
water, particularly when the annual sardine run makes its spectacular appearance. August 
and September is whale season and opportunities abound (both on land and sea) to spot 
Southern Right and Humpback whales, while dolphins can be seen throughout the year. 

Other marine creatures that you are likely to spot in St Francis Bay are surfers. The bay is 
regarded as one of the world’s surfing hotspots, and was made famous in the 1966 movie The 
Endless Summer about two surfers travelling the world in search of the perfect wave. They 
eventually found it in St Francis Bay, which is susceptible to swell all year round thanks to 
low pressure systems that form between the tip of South Africa and Antarctica. This accounts 
for the town’s curious mix of moneyed property owners and less moneyed surfers, who, 
when the conditions are right, are only too happy to close up their shops in town for an 
obligatory “board meeting”. “Bruce’s Beauty” is the perfect surfing spot for long boarders in 
particular. Even if you are not a surfer yourself, it is fun to sit on the beach, or on the balcony 
of your guesthouse (as we did), and watch the surfers in action. 

Port St Francis, one of South Africa’s few privately owned harbours, was built in 
1995 to house the large freezer vessels that have plied this part of the coast in search 
of “white gold” (squid or “chokka”) since the 1980s. St Francis Bay has a lucrative squid 
industry, but sadly most of the calamari you will sample in town has been brought in 
from elsewhere, since the really good stuff is taken away for export. (Except, as the locals 

Visitors can head to Port St Francis for a closer look at the chokka boats 
that ply this stretch of coastline, and to sample some of its delicious seafood
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abouTime was hosted in St Francis Bay by The Sands @ St Francis, a stylish five-star guesthouse 

with spectacular views of the Indian Ocean and the bay’s best surf spot. Relaxation is the order 

of the day here, with fine linen bedecked beds, Jacuzzi baths, two swimming pools and direct 

access to the beach below. The cuisine is exceptional and is the cherry on the cake of any stay 

at this charming beach getaway. Contact +27 42 294 1888, email thesands@pehotels.co.za or visit  

www.thesands.co.za for more information.

The Sands @ St Francis

1time FLIeS to port eLIzABetH. check the 
flight schedule for dates and times

tell us conspiratorially, at Chokkablock Restaurant, which boasts the local variety on the menu.) 
Whether you get the chance to taste St Francis calamari or not, the Port is the perfect place to see 
the chokka boats up close, scattered in between leisure yachts and recreational fishing boats. It also 
offers some vibey restaurants and shops. 

Further down the coast is the more informal community of Cape St Francis, which has a stark 
windswept beauty to it. It boasts one of the area’s best beaches, and as part of the Cape Floral 
Kingdom it is the perfect spot for birdwatchers and nature lovers. The Seal Point lighthouse guards 
the coastline here, as it has done since 1878. The museum it houses is currently closed to the 
public, but it is worth the drive just to see this National Monument from the outside and to marvel 
at its 27.5 m high tower. It is, in fact, the tallest masonry tower on the South African coast. Another 
reason to visit is the adjacent Penguin Rescue & Rehabilitation Centre which cares for injured 
marine birds, including gannets, cormorants and seagulls, with a special focus on the endangered 
African penguin. Visitors can see the recovering patients as they sun themselves or cool off in the 
pool in the rehabilitation centre. It makes for a heart warming outing, and you can continue to 
make a difference by becoming a member or by sponsoring an injured bird. 

While it may have started out as a single man’s personal kingdom, St Francis Bay has become 
a justifiably popular beachside destination that allows both residents and visitors a share in its 
beautiful views, lovely weather and sun drenched spoils.  T  

The Seal Point 
Lighthouse 
has been 
a guiding 
light to ships 
travelling 
along the 
Eastern Cape 
coast for over 
130 years

The Sands @ St Francis is an 
opulent home away from home
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Story by Keith Bain
Pix © Greg Casey & Keith Bain

FeAture

Whether bottled or on tap, craft beer – from independent microbreweries and other quality-
over-quantity focused beer makers – is all the rage at Banana Jam Cafe in Kenilworth



The Sumerians had a goddess of brewing, and there was a time when beer fermentation 

was considered a sacred art and ancient brewers were venerated. IT HAS TAKEN A WHILE, 

BuT PERCEPTIoNS oF BEER HAvE CoME FuLL CIRCLE. While the mass produced stuff 

will probably never go away, there is no denying that South Africa’s craft beer revolution 

is finally in full swing. Keith Bain takes a measure of the scene in the Mother City.
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Brewing 
the craft Beer taste revolution 
up A StorM
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www.aboutime.co.za

A
fter weeks of waiting, the new beer taps have 
finally been installed at Loading Bay. At this slick 
daytime eatery in historic De Waterkant, owner 
Jon-Paul Bolus has always cared more about the 
quality of what he serves than the quantities he 
sells. To prove the point, it has taken him years to 
find an on-tap beer he is happy to pour.

“People who drink craft beer are the same people who, the world 
over, choose to support local, sustainable, quality products, be they 
coffee, meat or beer,” says Jon-Paul. “Choosing craft beer over the 
mass produced stuff is the equivalent of turning your back on the 
supermarket chain store in favour of the little guy.”

During the last century, beer drinking became homogenised by the 
bottom line. Huge conglomerates swamped the market with cheap, rapidly 
produced beer that, thanks to simple economics, became synonymous 
with our understanding of what beer is about: Light lagers, with little 
to distinguish one from the other. And because it takes chemicals and 
other unnatural additives to speed up the fermentation process to meet 
demand, these beers make themselves felt the morning after. 

But what many people do not realise is the huge impact mass 
production has on flavour. Beer is perishable, so commercial 
manufacturers usually filter and pasteurise it to extend its shelf life. 
By removing proteins, microbes and yeasts that add to the beer’s 
flavour, they also filter out nutrients like vitamin B and lower the beer’s 
potential health benefits.

While there is a focus on traditional brewing techniques, and on 

using only natural ingredients and an unhurried fermentation process, 
a major hallmark of craft beer is innovation. Artisan brewers often bring 
novel and surprising flavours to their brews. If you have not yet heard 
beer described as having “undertones of blueberries” or “bitter with a 
Turkish chocolate flavour”, then you have probably been limiting your 
beer experience. 

Loading Bay’s new taps are dispensing two distinctive beers: First 
Light Golden Ale and Kings Blockhouse IPA from The Devil’s Peak 
Brewing Company, which is one of the youngest microbrewers in the 
country. “The Golden Ale is easy drinking,” says Jon-Paul. “But the IPA 
(or India Pale Ale) is a style that is quite new for South Africans, so it 
is likely to become a talking point.” Based in Somerset West, Devil’s 
Peak is aiming big, vowing to compete at a global level. “This is why 
we’re excited to serve their beer,” says Jon-Paul. “These guys have been 
making beer as a hobby for years; it’s what they love. They’re driven by 
passion rather than profit.”

Meanwhile, a few minutes away, at &Union, the guys who kick 
started the South African craft beer revolution are plotting. Their 
mission? To get craft beer into “every bar, restaurant and retailer” in the 
country. Brad, Rui and Simon, the triumvirate running the Brewers & 
Union empire, could well be the godfathers of craft beer, unyielding in 
their reproach of all things mass produced.

Ask them what they think of the high volume beer brands, and 
without hesitation Rui Esteves extends his middle finger. He leaves it 
to Simon Wibberley to calmly explain that the problem with large beer 
producers is that they operate solely in pursuit of corporate profits; 

What started out as the in-house tipple at 
Bree Street’s &Union has become a nationally-
recognised brand, now making waves abroad, too
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quality and flavour inevitably take a back seat.
“Sometimes things need a good kick in the butt,” says Simon of their 

direct, full-frontal assault approach. “The big industrial brewers have 
been poisoning our minds with big budget advertising, whilst serving 
us low budget beer-flavoured soda water for a long time. Transforming 
perceptions and educating consumers takes time, but when a good 
thing catches on, it’s awesome.”

When Rui and business partner Brad Armitage started Vida e Caffé, 
they fundamentally altered the South African coffee drinking culture. 
Next they turned their attention towards revamping local beer culture. 

They sought the oldest family-run breweries in Europe and enlisted 
traditional German brew masters to develop a range of authentic lagers 
and ales for their new endeavour, an unassuming beer salon on Bree 
Street. &Union quickly got noticed, along with their artisanal bottled 
beers. Much about their product was unfamiliar: The name; the unusual-
sized bottles; even the terms “craft” and “real beer” which they punted 
fiercely – and they were not afraid to charge. Capetonians came, drank, 
and returned. And word spread. Now the brand has spread countrywide.

Beer drinkers are generally a lot wiser these days about the advantages 
of quality-focused imbibing. And with the rise in demand, comes a 
plethora of microbreweries. Brewing is something to be proud of again.

Nowadays a pub crawl includes all kinds of surprises. Apart from 
a string of well known craft and microbrewers (Boston, Darling, Jack 
Black, Napier, and Windhoek-based Camelthorn), you might encounter 
up-and-coming Triggerfish, Bierwerk, or Valley Brewery. And if you 
want to sample a range of craft beers in one easy sitting, head over to 
Kenilworth, where Banana Jam Café is calling itself the “Headquarters 
of the South African Craft Beer Revolution”. 

When asked how they feel about the wave of competition, the guys 
at &Union hardly blink. They welcome the strengthening of ranks in 
the battle against a common enemy: “More competition means better 
quality.” Vive la Rivoluzione! T

•	 &Union (www.andunion.com) is the original home of the 
Brewers & Union range. 

•	 To taste beer from The Devil’s Peak Brewery, head to Loading 
Bay (www.loadingbay.co.za).

•	 Cape Town has a festival dedicated to craft beer  
(www.weloverealbeer.com), and a beer tour  
(www.coffeebeansroutes.com) that includes time at Banana 
Jam Café (www.bananajamcafe.co.za) for a craft beer tasting. 
You can also join a township tour to taste the original  
home-brew, umqombothi.

•	 Just outside Stanford, Birkenhead Brewery (www.birkenhead.
co.za) serves freshly brewed beer from the tap in its on-site pub. 

•	 The Saggy Stone Brewing Company (www.saggystone.co.za) in 
Robertson produces a California Steam beer and a Stone Draught.

•	 Bierwerk (www.bierwerk.com) was started by a Scandinavian 
who is doing interesting things with his range of “Afrikan Ales”. 
Look out for his coffee-infused sweet stout, called Aardwolf.

•	 Head to Knysna for Mitchell’s beer (www.mitchellsbrewery.com) 
which has been in production since 1983.

•	 Based in KZN’s Valley of a Thousand Hills, Shongweni Brewery 
(www.shongwenibrewery.com) produces craft beers which are 
available exclusively at Unity Brasserie & Bar in Durban. 

•	 The Zululand Brewery (www.zulublonde.com) in Eshowe 
produces their flagship beer, Zulu Blonde, which is now available 
in pubs across the UK. 

Where to Join the Revolution 

Man on a mission: Loading Bay’s 
Jon-Paul Bolus is obsessed with 
provenance – and that goes 
for the on-tap beers from The 
Devil’s Peak Brewing Company 
he is now serving

At &Union, “The Godfathers of Craft Beer” have 
dared to stand up to the corporate beer giants 
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Story by Nicky Furniss
Pix © iStockphoto.com, Gallo Images/AFP

FeAture

not MucH ADo 
Monarchs 

The Dragon King of Bhutan, Jigme Khesar 
Namgyel Wangchuck, kisses his wife, Queen 
Jetsun Pema, during a public ceremony on 15th 

October 2011, following their wedding two 
days earlier. While the young king is hugely 
popular in his own country, few outside of the 
tiny Himalayan country would recognise him, 
and his wedding – though beautiful – garnered 
significantly less media attention than the other 
two major royal weddings of 2011
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Less Well Known Royals 
you may know your Windsors from 

your Grimaldis, but what about 

the Wangchucks and the Sultan of 

Brunei, or the Emperor of Japan? 

We take a sneak peek at some of the 

world’s lesser known monarchs.  
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W hen it comes to monarchy, no royal family springs to 
mind more frequently than that of the UK. Blame it on 
Britain’s voracious press, on its huge Commonwealth 
reach, or on the fact that the Windsors quite simply 

know how to throw a good party. One only has to think of how the 
royal weddings of Prince Charles and Princess Diana, Prince Andrew 
and Sarah Ferguson, as well as last year’s much anticipated nuptials of 
Prince William and Catherine Middleton captured the world’s attention. 

While a distant second, Monaco’s royal family has also managed 

to garner its share of the limelight. This is mostly thanks to the 
addition (and tragic death) of the beautiful Hollywood starlet, Grace 
Kelly; the wild child antics of some of her progeny; and then of 
course yet another wedding, this time of Prince Albert to our very 
own Charlene Wittstock. 

But despite what tabloid column space might imply, the Windsors 
and the Grimaldis are not the world’s only royal families. In fact, there 
are over 30 ruling monarchs scattered throughout the world, and here 
are just a few of them.

Hans-Adam II, Prince of Liechtenstein
While his principality may be tiny, Prince Hans-Adam’s powers within 

it certainly aren’t. He is Liechtenstein’s official Head of State, and in 2003 
he won a referendum (by threatening to move his family to Austria if he 
lost) to revise the constitution to expand his powers. In 2004, he handed 
over the reins of daily government decision making to his eldest son 
Prince Alois. This was, no doubt, to free up his own time to pursue some 
of his other interests, like making money. Thanks to his ownership of 
the LGT banking group, he is easily Europe’s richest monarch and one 
of the world’s wealthiest heads of state. He has a personal fortune of 
approximately $4 billion (more than R33 billion) and a family one of over 
$7 billion (almost R57 billion)! 

He is also a published author (of a political book entitled The State of 
the Third Millenium); is fluent in German, English and French; and has an 
extensive art collection (which can be viewed in Austria’s Liechtenstein 
Museum). He also probably spends a lot of his time at family birthday 
parties, as he has four children and no less than 15 grandchildren! 

His Imperial Majesty, Akihito, The Emperor 
of Japan

While the British may lay claim to the world’s most 
recognised monarchy, Japan certainly have them beaten 
in terms of longevity. In fact, the Japanese monarchy is 
believed to be the oldest continuous hereditary monarchy 
in the world. It all started in 660 BC with Emperor Jimmu, 
and the current Emperor of Japan is the 125th to ascend the 
Chrysanthemum Throne. 

That said, Emperor Akihito, while well into his 70s, is 
anything but old fashioned. His wife, Empress Michiko, was 
the first commoner ever to marry into the Imperial family, 
and the couple have been largely credited with helping to 
make the Imperial family more approachable to the Japanese 
public. In fact, the couple have visited every one of Japan’s 
47 prefectures, as well as many foreign countries. And during 
the aftermath of the 2011 Tohoku earthquake and tsunami, 
the Emperor broadcast his very first pre-recorded televised 
message to the people of Japan – a first for a Japanese royal.

During his spare time, the Emperor indulges his interest 
in ichthylogical research, and he is probably the only royal 
in the world to have a fish named after him: a goby named 
Exyrias akihito. 

Vaduz Castle is the official 
residence of Hans-Adam II, Prince 
of Liechtenstein and Europe’s 
richest monarch

In Japan, periods of time 
correspond with the 
length that an Emperor 
is in power. The era 
of current Emperor, 
Akihito, is known as the 
Heisei period.
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Hassanal Bolkiah, Sultan of Brunei 
Like the Prince of Liechtenstein, the Sultan of Brunei (or Sultan Haji Hassanal 

Bolkiah Mu’izzaddin Waddaulah ibni Al-Marhum Sultan Haji Omar Ali Saifuddien 
Sa’adul Khairi Waddien in full) is the leader of a tiny country (located on the island 
of Borneo), but more than makes up for it by being in charge of virtually every 
aspect of it. 

As well as being Brunei’s Head of State, he is also its Prime Minister, and holds 
the portfolios of Minister of Finance and Defense. As such, he is also the Supreme 
Commander of the Royal Brunei Armed Forces, and has appointed himself as 
Inspector General of the Royal Brunei Police Force. 

He is also not short of cash and his personal residence, Istana Nurul Iman, 
boasts almost 2,000 rooms, 290 of which are bathrooms. That’s a lot of loo paper! 
This is not surprising, however, as Brunei has extensive oil and gas fields and 
is considered to be one of the world’s richest countries. A fact which thankfully 
benefits its people too – education and medical care are free and citizens are 
spared the burden of personal income taxes!

The Sultan has had three wives, although he has since divorced both of 
his former second wives – an airhostess and a Malaysian TV presenter – and 
stripped them of all their royal titles. He remains married to his first wife and has  
12 children. 

Margrethe II, Queen Regnant of the 
Kingdom of Denmark

While many of the world’s monarchies still only 
allow the ascension of male members to the throne, 
Denmark, like the UK, has embraced girl power. 
Queen Margrethe II has been the royal leader of 
Denmark for four decades (she celebrated her 
Ruby Jubilee in January this year). That said, female 
succession to the throne was only acquired by a 
referendum in 1953, and Queen Margrethe II is only 
the second woman in over six centuries to do so (the 
first being Margaret I, 1375 – 1412).  

Queen Margrethe is officially Denmark’s head of 
government, but her powers are largely ceremonial. 
This has allowed her to pursue other interests. 
She is extremely well educated, and holds degrees 
from Cambridge (prehistoric archaeology), Aarhus 
University, the Sorbonne and the London School of 
Economics (political science). She is fluent in five 
languages, and is an accomplished translator and 
painter. In fact, her illustrations were used in the 
Danish version of The Lord of the Rings. 

Queen Margrethe is known for her sometimes 
eclectic fashion choices and she makes many of her 
own clothes, having dabbled for a while in costume 
design. She is also famous for being an unapologetic 
chain smoker! She has not smoked in public since 
2006 (in deference to Denmark’s strict smoking 
legislations), but she still lights up in the privacy of 
her own home. Now that’s a Queen we can relate to!

The Amalienborg Royal Palace in Copenhagen has 
been the home of the Danish royal family since 1794

A likeness of the 29th Sultan of Brunei, Hassanal 
Bolkiah, can be seen on Brunei’s one Ringgit 
banknote – which is appropriate as the monarch is 
one of the world’s richest men



Jigme Khesar Namgyel Wangchuck, The Dragon 
King of the Kingdom of Bhutan

2011 was certainly the year of royal weddings. The royal 
wedding of Bhutan’s fifth Dragon King, a 31-year-old Oxford 
graduate regarded by some as “the world’s most handsome king” 
to his 21-year-old bride may not have garnered the same worldwide 
media coverage as the other two royal weddings of the year, but 
it was certainly a mammoth occasion in the tiny Himalayan nation 
of Bhutan. In fact, it was Bhutan’s largest media event in history. 
Over 160 foreign journalists were invited to cover it, which is quite 
something for a country that only unbanned television and the 
internet in 1999! 

Although the striking couple opted for traditional attire, the 
broadcast of their nuptials is evident of the fifth king’s desire 
to steer the country gently towards modernisation, while still 
protecting its traditional culture and the country’s much lauded 
concept of “Gross National Happiness”. Since taking over the 
“Raven Crown”, King Jigme has continued the work his father 
started by steering the country towards democracy, and overseeing 
the implementation of Bhutan’s first official constitution. He is 
also actively involved in distributing land to landless farmers 
throughout the country. In his spare time King Jigme is a keen 
basketball player and has even represented Bhutan in a number of  
international events.  T

Andorra, Bahrain, Belgium, Cambodia, Jordan, Kuwait, Lesotho, 

Luxembourg, Malaysia, Monaco, Morocco, the Netherlands, Norway, 

Oman, Qatar, Saudi Arabia, Spain, Swaziland, Sweden, Thailand, 

Tonga, United Arab Emirates, The Vatican City

other Sovereign States with Monarchies

King Jigme of 
Bhutan has often 
been referred to as 
“the world’s most 
handsome king” – 
and it is not hard to 
see why!
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Lamu, 260 km north of Mombasa in Kenya, is a great place in 

which to get lost as you travel back in time, writes Keith Bain.

Story by Keith Bain
Pix © Simon Cox

FeAture

Dhows
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Lost in Lamu

An unbroken 13 km beach starts just beyond the 
famed Peponi Hotel, an Old World charmer in time-
stands-still Shela, Lamu’s second village



73Tabou ime



74 Tabou ime

I am dodging splattered donkey droppings as I navigate lanes 
barely wider than my shoulders, bordered by crumbling Arabic houses 
on either side. I am lost, but with only so many directions available to 
me, finding my way out of this warren will be little trouble at all. Like 
wandering through Venice or Varanasi, losing yourself here evokes a 
certain je ne sais quoi; a sense of getting nearer to the heart and soul of 
this time-embalmed place.  

An ancient Arabic trade port on an island bearing the same name, 
Lamu is Kenya’s oldest surviving town, mentioned in Greek seafaring 
documents dating back to the 2nd Century AD. Some claim it is older 
than Islam. Moneyed Arab merchants held sway over Swahili culture 
here for 2,000 years, and their trade in ivory, spices, and other precious 
commodities (including slaves) led to the building of sumptuous homes, 
a few of which still exist. Islam continues to define Lamu’s character. 
Most noticeably in its architecture, dress, and the sounds and scents that 
permeate the air, such as the muhadeen’s call to prayer and the aromas 
wafting through kitchen windows. 

Despite being a hippie hangout in the 60s, and then catching the 
attention of aristocrats and celebrities who have taken to buying old 
mansions and investing in their restoration, Lamu remains resolutely Old 
World. It is a kind of rough edged paradise. Ravaged by time and largely 
neglected, its isolation and relative obscurity gives it special charm. The 
rhythm of life is, to a large extent, still determined by the tides and 
phases of the moon. 

And then there is its sublime island setting. Fringed by coral and with 
long, empty stretches of beach, there is a languid lifestyle here that lulls 
even energetic city slickers into a Swahili torpor known fondly as the 
“Coastal Flops”.   

Lamu is not necessarily a place of allotted sights. Aside from the 

Swahili House Museum – where I learn why the traditional beds are so 
high off the ground (apparently slaves and servants would sleep on the 
floor beneath their masters) – the gigantic frame of Lamu Fort, and the 
lacklustre Lamu Museum, this is rather a place for wandering, exploring 
by chance, getting caught up in the minutiae of daily life. And preferably 
getting lost in the labyrinthine tangle of narrow pathways.

Gingerly sidestepping another large donkey pat, I stray into a restored 
house that has been retrofitted as a beautiful four bedroom guesthouse, 
called Baytil Ajaib, the “House of Wonders”. In the sun dappled central 
courtyard, a staffer points out the fish in the original well, or birika, a 
bit of olden day eco-technology that works as a natural defence against 
mosquitoes (the fish feed on the larvae). 

I head deeper into the sprawl of pathways, until a series of signs 
leads me to take a break at Bustani, a garden café with a tiny bookstore. 
They serve a delicious Lamu shake of fruit, milk and mangrove honey, as 
well as madafu (fresh tender coconut) and home baked cakes.

Small as it is, the town of Lamu is divided into over 40 mitaa (areas). 
Dominated by Harambee Street, Usita wa Mui is the main business area, 
which also divides the World Heritage listed old stone town from the 
seafront, which was created in the 19th Century. 

After the calm and cool of the residential back alleys, Harambee and 
the seafront are vibrant and comparatively bustling. I watch dhows being 
loaded and offloaded, artisans carving chunks of wood, and children 
playing in the water. There is also a huddle of donkeys at the dedicated 
sanctuary, an asylum for abused and neglected animals. With no vehicles 
other than the ambulance tuk tuk, a couple of motorbikes, and the 
District Commissioner’s seldom seen Jeep, the majority of land-based toil 
is left to these doe-eyed beasts of burden. 

Also on the seafront, is the usual onslaught of young men hustling 

With virtually no mechanised land-based transport, Lamu relies heavily on donkeys 
and dhows, just as the people of this Swahili archipelago have always done





dhow trips or other “services”. Several pass themselves off as guides, but 
getting lost requires no help at all. “Maybe later?” is a standard retort. But 
later I have plans to be back in Shela, Lamu’s second village, where I am 
staying at the famed Peponi Hotel. 

Getting there is either a 45 minute walk or a short boat ride. 
Backed by high dunes, it was in Shela that Lamu started earning its 
cosmopolitan credentials, when Princess Caroline of Monaco and Prince 
Ernst of Hanover started spending part of their winters here. Since they 
“discovered” the place, many more Europeans have rescued old Arab 
mansions, converting them into glamorous Swahili hideaways.

Built in the early 1900s as the governor’s fortress-like home, Peponi’s 
enjoys a commanding location. Transformed into a gracious hotel by 

the Danish family that now owns it, it has long been something of a 
social hub, and regulars mingle with tourists at the bar. Round the back 
of the hotel is the Jumaa Mosque, possibly the most photographed 
building in all of Lamu, famed for its unique pepper pot minaret. And, 
starting virtually from the edge of the hotel, is Lamu’s 13 km stretch of 
uninterrupted beach where finding seclusion is guaranteed. 

With the water sloshing against the bastions down below, I pull 
up a chair in the hotel’s restaurant. Ordering a portion of mangrove 
crab, steamed with ginger and garlic, I watch the silhouettes of dhow 
boats bobbing up and down in the moonlight. Later, at the bar, I 
mingle with the sundowners crowd, gathering tips for new ways to 
get lost tomorrow.  T

At its best, Lamu is postcard perfect, complete with classic scenes of gently 
swaying coconut palms, and wooden boats gently bobbing on the water
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Story by Nicky Furniss
Pix © Peter Allison
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When he was 19 years old, Sydney born animal lover, Peter 

Allison, flipped a coin to decide whether he should head for 

Africa or South America. Africa won, and his subsequent 

years as a game ranger (and the adventures that ensued) 

spawned two popular books: ‘Don’t Run, Whatever you Do’ 

and ‘Don’t Look Behind you’. He often wondered, though, 

what would have happened if the coin had landed on the 

other side. So at the age of 35, Peter headed to South America, 

and his many adventures there (including befriending a 

cantankerous puma) are captured in his latest book, ‘How 

to Walk a Puma’. Peter recently took time out of his busy 

globetrotting schedule to chat to ‘abouTime’ about his love of 

animals, his most memorable moments and his latest book.

abouTime: Where do you 
think your love of animals 
stems from?

Peter Allison: I have just 
always felt an affinity with animals, 
wild or domestic. When an animal 
hurts you, you can always understand 
why. Animals are incapable of malice 
and I think that just makes them 
incredibly endearing. 

aT: you write about many 
of your animal encounters in 
your books, but do you have 
one that sticks out for you 
more than the others? 

PA: For me it was a family of 
cheetahs that I got to know so well that 
I could lie down with them. There was 
a mother and her three young and she 
had killed an impala. I lay with them 
as they pulled chunks of meat off it 
and they had been too busy eating to 
be concerned with me. Then they had 
their full-belly nap afterwards and there 
was nothing really exciting happening, 
so I fell asleep too. Then I woke up, 
because one of the young ones came 
over and started spooning with me. It 
was just such an incredible moment, 
because I had loved Africa for such a 
long time and right then I felt a little bit 
of love back. It was fantastic.

aT: If you were dropped 
“bear grylls” style into a 
wilderness destination, what 
would be your best and worst 
case scenario?

PA: I think the best case scenario 
would be if Bear Grylls was with me, 
because he’s a lot more competent 
than I am! And the worst case scenario 
would be if it was somewhere cold. 
If you dropped me in Alaska or 
Antarctica, I would have no idea what 
to do. The African bush would be fine; I 
could live off the land and I would feel 
pretty comfortable. In South America, 
I would also be ok, but I can’t stand 
the cold. My mother was Swedish, but 
I missed out on that gene. 

aT: you say in how to 
Walk a Puma that the only 
animal you truly dislike is 

QA&
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your own species, but there must be some animal that 
rubs you the wrong way?

PA: I don’t have an enormous respect for cows, because they’re 
just stupid. I am very fond of them when they are on my plate, but not 
in real life. I have also lost my dignity to buffalo so many times that I 
can’t claim any great fondness for them. Buffalo have taught me things 
that really should be common sense – like you can jump into a thorn 
bush, but you can’t jump back out. I have spent half an hour with a 
Leatherman clipping myself out of an Acacia tree that I had dived into 
to get away from a buffalo. They are scary. Plus who wants to be killed 
by a glorified cow? The only animal that I am afraid of is crocodiles. 

aT: other than crocodiles, what frightens you?
PA: I am terrified of heights – I don’t even like standing up! But 

the most scared I have ever been was scuba diving – not in a cage – 
and seeing a great white shark. All it did was swim past, and that’s all 
it needed to do to be the most terrifying animal encounter I have ever 
had. Because a great white shark is just like a bus with teeth and it’s 
specifically built to kill. 

aT: you often say in your book that you do 
stupid things. What is the stupidest thing you have  
ever done?

PA: Hmm, there is such a long list of things to choose from! If there 
is anything that I regret, it’s that I tried to pull a hair from an elephant’s 
tail. That goes against my ethos. It was part of that whole macho part 
of guiding that I really don’t like. I did guiding because I love animals, 
not because I love showing off. It was a stupid thing to do. And not 
only because we ended up playing cat and mouse for half an hour, but 
because I had upset my favourite animal. I love elephants so much and 
I had been disrespectful and stupid. 

aT: In how to Walk a Puma you mention having 
a moment on a barren glacier in south America that 
made you stop and think.

PA: Yeah, in remote places like that you just get the feeling that if 
your radio broke and your vehicle died, that is the kind of spot where 
nature just looks at you sideways because it’s just so desolate. I love 

that feeling, because suddenly it doesn’t matter if you have bills or a 
crazy family or you’re running out of airtime – all of those things that 
people worry about. It puts everything into perspective, because in 
those places you are just so small. And you can also have that with 
an animal encounter. When an elephant charges you and you survive, 
you never feel more alive than when you have been closest to death. 
I don’t do bungee jumping or anything like that, but I do love being 
chased by elephants!

aT: you have chosen quite an action packed 
lifestyle, so wasn’t it rather a change of pace to write 
a book?

PA: For starters I am a nerd and I never seek adventure – it follows 
me. I make lots of poor decisions, so adventure comes to me. I have 
had two lifelong loves: animals and books. So I always wanted to write 
a book and I had always wanted to write about my experiences as a 
safari guide. When I went to South America, though, I actually said to 
my publishers: “There is no book here; I am too old to be jumping off 

During his time living with the remote Huaorani people in Ecuador, 
Peter tried to assimilate with the tribe as much as possible, including 
stripping down to nothing but a string around his waist

Peter now works as a marketer for Africa’s leading safari group, 
Wilderness Safaris, which allows him to globetrot to his heart’s content





Worst holiday destination: Cairo

Favourite comfort food? Chocolate… or gin!

What is your most embarrassing character 

flaw? No filter between brain and mouth.

do you have a favourite animal? Elephant, 

without a doubt.

What would people be surprised to know 

about you? That I am an amateur boxer.

Quick Questions

things and falling over and hurting myself and I 
am going to be really boring.” And then a couple 
of weeks later I was running 16 km a day tied to 
a puma! So I thought: “Ok, older but definitely 
not wiser!” 

But I don’t want to be caught in earthquakes 
and live with potentially hostile tribes. Those 
things will probably keep happening in my life, 
and I am happy if they happen, but I don’t want 
to have to manufacture them. I would rather let 
things happen as they will. If it takes ten years for 
me to have enough experiences to write another 
book, then I am happy with that. T
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There is now a safe way to get home after 

a couple of drinks: on the MyCiTi bus. 

Story & Pix © MyCiTi

FeAture

HomeSeeInG you SAFeLy 

MyCiTi Bus Routes

Catch MyCiTi home after an early movie, or dinner and drinks after 
work, and you won’t have to worry about wrecking your own set of 
wheels. The central MyCiTi service takes in the hottest entertainment 
areas of the city. These include the Waterfront, the hotspots of Long 
Street, the Labia Theatre and the Kloof Street area. It then travels to 
the Civic Centre Station on the foreshore. From here, buses depart 
frequently for Milnerton, Table View, Parklands and Big Bay. 

The last bus leaves Gardens at 20h50, the Waterfront at 21h30, and 
the Civic Centre station for Table View at 22h00. The last feeder buses 
leave the Table View Station at about 22h30. These times apply seven 
days a week.

Many Capetonians have been asking for late night services, which 
MyCiTi is currently considering, and should MyCiTi commuters 
continue to make use of the night buses, more services will certainly 
follow to meet the demand. 

 Thousands more people across the city centre will also soon 
benefit from MyCiTi when a host of new services begin to Woodstock, 
Salt River, Oranjezicht, Tamboerskloof, the suburbs along the Atlantic 
Seaboard and even Hout Bay. 

 A People-Friendly City
MyCiTi is Cape Town’s unfolding Integrated Rapid Transit system, 

which aims to have a bus stop within 500 m of most homes in the city 

by the time it is complete. The service will allow all Capetonians and 
tourists to travel safely, efficiently and in comfort to most destinations 
in the city.

Rail is the backbone of Cape Town’s transport system and will 
remain so, as it can transport far greater numbers, and do so more 
quickly than buses are able to. In the future, MyCiTi bus routes will 
feed into an improved rail system, thus filling public transport gaps.

Meanwhile, MyCiTi passengers say the ride is convenient, and 
dramatically improves their quality of life. 

For more information, visit www.capetown.gov.za, or phone the 
Transport Information Centre toll-free on 0800 65 64 63. T
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She has been called South Africa’s most famous white woman, and this Queen of the 

South African satire scene is as good at rapping South Africa’s politicians over the 

knuckles as she is at making ‘koeksisters’. ‘abouTime’ chatted to Evita Bezuidenhout.

Story by Jacqueline Cochrane
Pix © Evita se Perron
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Queen Evita!
LonG LIVe 

abouTime: What is the most indulgent 
thing you have done in the past month? 

Evita bezuidenhout: I offered to wash 
Julius Malema’s yellow tee-shirt, which is at least 
one size too small and easily shows strain under an 

advanced state of “boep” (tummy).
aT: your cookbook has been well 

received. What is the one south African 
dish that you would recommend to all foreigners, 
and why?

Eb: I would say bobotie (curried mince with an egg topping), 
because it’s my favourite, but not everyone can make it as well 
as I can. So let me say biltong (dried meat) and droë wors (dried 
sausage). You can’t go wrong. Dry is dry.

aT: What is your favourite Afrikaans word or 
idiom, the essence of which cannot be captured in 
another language?  

Eb: I love the word gogga (bug), but there is always: Ja-nee, 
moenie paniek nie; alles sal regkom.

aT: you have said that south Africans do not do 
their homework. What kind of homework should 
we be doing? 

Eb: We are citizens in a democracy, and yet so few of us bother 
to read those very hefty biographies about our leaders. We should 
know who these people are who decide on the education of our 
children, on our pensions and our future. But yes, we are lazy and 
deserve what we get through our sad lack of interest.

aT: Would you send Julius Malema a  
birthday gift?

Eb: Of course I will send him a gift. He is not going to disappear. 
Look at Eugène Terre’Blanche? He stayed on and on. Malema said 
we must treat him like we treated Nelson Mandela. A good idea. 
Maybe 27 years in jail is a start?

aT: share with us one of your top beauty or  
style tips. 

Eb: Less is more: less powder, less base, less lip-gloss and no 
Botox. And I take it all off with baby oil. If it’s okay for the baby’s 
you-know-what, it will be okay for my face!

aT: If you could urge south Africa’s youth to do 
one thing for the future of the country, what would 
it be? 

Eb: To believe that the future is what you make it, and that if 
you ignore it, the future will go on without you.

aT: What is the one thing you wish our leaders 
would do? 

Eb: Spend a week at the Hydro in Stellenbosch every six 
months and lose weight, rest their cell phone ears, think about the 
mess they are making and lead by example. The reason they spend 
so much taxpayers’ money on first class airline seats is because their 
bums are too big for economy.

aT: Is tradition a good or a bad thing? 
Eb: Tradition is tending the flame, not worshipping the ashes. It 

should inspire, not intimidate. It should be the lessons learnt, not the 
solutions expected. It’s good and it’s bad – depends on your traditions.

QA&
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aT: do you think it’s true that the more things 
change, the more they stay the same?  

Eb: I’ve never understood what that means. I just believe that 
we don’t need a crystal ball to see what will happen in our country 
tomorrow. The future of South Africa is certain; it is just the past that 
is unpredictable.

aT: do you think we use our freedom in the  
right way? 

Eb: I only discovered freedom after 1994, and it shocked me to 
realise that you are only free today to fight for tomorrow’s freedom. 
Never take it for granted. As I have said: freedom of speech can 
become the cocaine of communication. The more freedom we have, 
the less we bother to speak.

aT: What is one of the things your mother always 
told you that stuck with you for life? 

Eb: “Evita, hou jou mond; jy praat te veel!” She’s right.

aT: Whose literature would you like to read  
more of? 

Eb: I wished I had the courage to learn more of our languages 
and read those stories in their own musical alphabets. I love 
Afrikaans. I respect English. I “sukkel” (struggle) through German 
and I ignore all French letters.

aT: What would you like to have happened by 
this time next year? 

Eb: President Jacob Zuma secure for a second term, a 
government that works for us and not for themselves, and school 
textbooks delivered on time.

Catch Tannie Evita in “Adapt Or Fly” at the Baxter Theatre in 
Cape Town from 11th to 30th June, Monday to Saturday at 20h00. 
Tickets are available from Computicket. Find Evita Bezuidenhout on 
Twitter @TannieEvita, or visit www.evita.co.za. T
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The original Guild Wars series has sold over 
six million units worldwide, and continues to 
enjoy an active and loyal player base. Guild 
Wars 2 builds on the rich lore and innovative 
game play developed in the original series, 
but takes players 250 years into the future to 
a radically re-imagined Tyria. Guild Wars 2  
features a dynamic, interactive gaming 
experience; personalised storylines; new 
depths of character customisation; and an 
innovative combat system. Guild Wars 2 for 
PC will be available from the end of June 
2012. Visit www.guildwars2.com for more 
information and artwork. 

club
For the latest online 
entertainment offerings

Forty years ago, 
Harriet Vanger 
d i s a p p e a r e d 
from a family 
gathering on her 
family’s private 
island. Her body 
was never found, 
yet her uncle 
is convinced it 
was murder and 
that the killer is 
a member of his 

own tightly knit, but dysfunctional family. He 
employs disgraced financial journalist Mikael 
Blomkvist and tattooed, ruthless computer 
hacker Lisbeth Salander to investigate. When 
the pair link Harriet’s disappearance to a 
number of grotesque murders four decades 
ago, they begin to unravel a dark and appalling 
family history. (Swedish with English subtitles.)

Life on Lawrence Anthony’s game reserve, Thula Thula, is rarely dull, what with spitting 
cobras endangering his rangers and the unpredictable behaviour of his herd of elephants. 
But at least his orphaned rhino Heidi is calm around people, and is a favourite with 
staff and guests alike. That is, until she is brutally slaughtered for her horn. Furious and 
heartsick, Lawrence heads off to track down the poachers, but also embarks on a bid 
to save the Congo’s last few northern white rhino from extinction. The Last Rhinos is a 
sometimes funny, sometimes moving, always gripping read.

Linkin Park’s follow-up to their 2010 album 
A Thousand Suns, entitled Living Things, is 
due to be released in June. It is expected to 
include all the usual Linkin Park signatures, 
but with a more personal flavour and an 
increased focus on human interactions, 
hence its title. The album contains 12 new 
tracks, including “Burn it Down” and “Lost 
in the Echo”.

*Release dates and jacket covers are subject to change without prior notice. 
Free delivery is available on orders over R250 (see website for terms and conditions). 

Stand the chance of winning one of two kalahari.com gift vouchers to the value of R200 each. Simply SMS the word TIME, 
followed by the word KALAhArI and your NAME to 35131. Cost per SMS is R1,50. Competition closes 30th June 2012.  
By entering this competition you consent to receiving electronic information pertaining to abouTime and/or 1time airline. 

Terms and conditions apply.

WIN!

Culture

Living Things
 by Linkin Park 

The Girl With The 
Dragon Tattoo

The Last Rhinos: The 
Powerful Story of One Man’s 

Battle to Save a Species 
by Lawrence Anthony and Graham Spence 

For these and other exciting entertainment offerings, visit

Guild Wars 2
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Job interviews are nerve wracking for most of us, but if you are 

better prepared, your confidence will soar and you will increase 

your chances of landing your dream job.

Story by Colette Symanowitz
Pix © iStockphoto.com

FeAture

interview!
That

Here are some useful tips on how to impress potential employers 
in an interview and increase your chances of being hired:
•	 Live up to your promised skills: Do not sell expertise that 

you do not have, or successes you have not achieved. This kills 
your credibility and you will battle to find a job anywhere.  

•	 understand the company culture and show real ways 
you can fit in: Cultural fit is critical. Even if someone ticks 
all the other boxes, if they will not fit into the company, many 
employers will not hire them. To find out more about the culture, 
ask past or present employees in your network.  

•	 Know their business: By doing your research to understand 
the company better, you will give more informed answers in the 
interview and boost your hireability. 

•	 demonstrate that you will contribute quickly: Your 
future boss needs to prove that he/she made the right decision 
in hiring you. So show that you will climb the experience curve 
fast and make a positive contribution quickly. The sooner the 
company can get a return on its investment in you, the better 
your chances of being hired.  

•	 Make your employer look smart: There are egos in the 
workplace. So proactively look for ways to improve the business 
and have ideas that, if executed well, reflect well on your 
employer. You are more likely to be employed. 

•	 Make an impact and leave the interviewers with 
something to share: If they have something positive and 
memorable to discuss with other decision makers, it will make 
you stand out from the other job applicants. 
Colette Symanowitz is the founder and MD of  

www.mbaconnect.net, an exclusive social network for MBAs worldwide.
Copy courtesy of Finweek. Call 086 010 3911 to subscribe. T

 Ace





96 Tabou ime

Taking the time to spruce up your home before putting it on the market can make the 

difference between selling it (and especially at your asking price) or not. 

Story by Heidi Kemper
Pic © iStockphoto.com (first published in 
REIM: www.reimag.co.za)

FeAture

MAkInG your HoMe 
AttrActIVe to BuyerS

purchase 
Appeal

Quantifying the monetary value renovations might add to 
your home is hardly an exact science. There is more certainty 
in the amount potential buyers are likely to subtract from the 
asking price if they feel renovations are necessary. Potential 
buyers might reduce an offer by R50,000 to R100,000 for a basic 

bathroom revamp and R100,000 to R130,000 as a starting point 
for a kitchen renovation. 

A thorough inspection of the building by a qualified building 
contractor who is a member of the Master Builders & Allied 
Trades Association will only benefit you.



MAkInG your HoMe 
AttrActIVe to BuyerS

purchase 
Appeal Apart from achieving your asking price, you 

also want the sale to happen as soon as possible, 
since having a property on the market for extended 
periods of time is likely to result in a drop in value 
as sellers get increasingly desperate and buyers  
more opportunistic. 

Swift sales are largely attributed to a winning 
combination of correct pricing and appeal. The latter 
speaks to the emotional aspect of real estate investment, 
with responses such as “I just fell in love with the place” 
often sealing the deal. There are a number of ways to tap 
into this phenomenon.
•	 A new coat of paint is essential. Opt for neutral tones 

to maximise universal appeal. 
•	 Remove dated and soiled fixtures like awnings and bin 

old, rusty or broken garden furniture.
•	 Replace old light fittings and never leave naked bulbs 

on display – they create a depressing aura of neglect. 
•	 A functioning fireplace adds tremendous emotional 

appeal, so lay fresh firewood or pine cones in the grate 
to prompt potential buyers to visualise a cosy scene. 

•	 A clean, spacious area makes it easier for buyers to 
imagine their own furniture in the room. Clear away 
clutter, and if possible remove a piece or two of 
furniture from cramped rooms. This can create the 
illusion of space. 

•	 Hire a home stager; someone who will style or stage 
your home with rented furniture and objets d’art, 
with the specific purpose of increasing its appeal to 
potential buyers. 

•	 Convert any extra rooms to bedrooms, as this adds to 
the perceived value of your house. 

•	 “A garden with appeal is often your ticket to getting 
a potential buyer through the front door,” says Gwen 
Gower, managing director and owner of EarthWorx 
Garden World in Hout Bay. 
Whatever you decide to do, your home must be in a 

state of good repair. Even a dated property will sell if it 
is neat, but in the current market, you have to be a step 
ahead of the buyer, and this means eliminating the need 
for repair.

For more information buy your copy of ‘Real Estate 
Investor Magazine’ or go to www.reimag.co.za to register 
for your free copy of REIM digimag. T







Although it does rather resemble an overturned bathtub, the 
Fiat Abarth 500 Esseesse (pronounced SS) certainly looks the 
part of a potent little urban rocket. The ride is firm, rather than 
harsh; the front seats are beautifully formed; and the Abarth 
badge makes a powerful and nostalgic statement.

Back in the 1960s, the Abarth “esseesse” kit comprised 
components that not only improved the power output, but also 
lowered the suspension, changed the wheels, and dressed up 
the reformed car in Abarth badges.

In “esseesse” guise the 1.4 litre 16 valve turbo charged T-Jet 
power unit is transformed to achieve a maximum power output 
of 118 kW at 5,750 rpm. This is 19 kW more than the already 
perky 500 Abarth and does not affect CO

2
 levels. The top speed 

is 211 km/h and the 0 to 100 km/h figure stands at 7.4 seconds. 
On the “esseesse” version, the standard brakes are replaced 

with perforated, ventilated front discs (284 mm x 22 mm), 
perforated rear discs (240 mm x 11mm), and high performance 
front brake pads. The handling package features revised spring 
and damper settings, which are set off by a lower ride height, as 
well as Koni shock absorbers on both the front and rear.

The  Abarth “esseesse” rides on 7J x 17” ET35 alloy wheels 
painted white or titanium, combined with 205/40 ZR17  
Michelin tyres. 

Remember to activate the Sport button for that extra “get up 
and go”.
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out the {box}
The Latest Models to Enter the Market

Story by Bernard K Hellberg
Pic © Quickpic

MotorInG

Fiat Abarth A Dynamic New Toyota
It seems a bit odd to use the words “Toyota” and “dynamic” 

in the same sentence. Yet the Japanese motoring giant is set to 
launch a classic rear wheel drive sports car with a Subaru-style 
boxer engine soon.

A global panel of specialist engineers, technologists and 
journalists have named the Toyota 86 sports coupé the “Car of 
the Year” (an honour it shares with the Subaru BRZ), and have 
honoured its chief engineer, Tetsuya Tada, as “Dynamicist of 
the Year”, alongside Toshio Masuda, his Subaru counterpart on  
the project.

The 86 arrives in South Africa in July as a standard bearer 
for a revival of Toyota’s sports car heritage. It is a vehicle that 
has been designed in every aspect to be a true driver’s car. Its 
character is determined by its classic front engine/rear wheel drive 
configuration and the use of a compact, lightweight, free revving 
2.0 litre “boxer” petrol engine. The combination of its overall light 
weight with a low centre of gravity and low inertia means pure 
driving pleasure for its lucky owners. 

The 86 is aimed straight at the Mazda MX-5, which has been 
the standard British style but Japanese designed and built sports 
two seater of the past few decades.

Toyota’s use of the famous 2.0 litre Subaru flat four will 
probably enable buyers who choose the BRZ to have their cars 
serviced at any Toyota dealership.

Prices for the local market have yet to be confirmed.
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The volvo S60 D3Top of the Shopping List

Competing in a tough market environment, the D3 has few rivals 
at its recommended retail price of R375,000. In the list of 1,449 
vehicles that South African buyers may choose from locally, the 
Volvo S60 has only four rivals – the Audi A4 Ambition Multitronic 
(R369,000), the BMW 320d (R390,810), the Mercedes-Benz C-Class 
200 Cdi BlueEfficiency Classic (R380,000) and, to a lesser extent, the 
Volkswagen Passat 2.0 Tdi Comfortline (R330,700).

A ‘traditional’ Volvo in the sense that it offers advanced and superior 
safety features such as ‘intelligent’ seatbelts, as well as all the usual 
safety features such as ABS and EBD, the S60 D3 also has driving lights 
that illuminate dark corners, as well as road holding that is almost in 
a class of its own. The brakes are brilliant and confidence inspiring.

All the controls in the cabin are intuitive, well placed and easy 
to operate. City drivers will appreciate the park distance control 
warnings, while the sound system provides the type of quality sound 
one would expect from a Volvo.

The driving position is a pleasure and will enable a Pretoria to 
Cape Town trip (1,456 km) in one day without the need for a neck 
brace or kidney belt. Long distance trips will be enhanced by useful 
must-haves such as pollen filters and air conditioning that will keep 
you cool through the Karoo on a hot summer’s day.

The engine is a ‘beaut’, (as they say in Australia), and this five 
cylinder will do the 0 to 100 km/h sprint in just 9.2 seconds – leaving 
several so-called sports cars in its wake.

But wait, there’s more. Consider, at today’s fuel prices, a 
performance car that will sip diesel at just 5.8 l/100 km, and is equipped 
with a 70 litre tank. This is good for a range of about 1,200 km.  
Attached to this efficient and slow revving diesel is a six speed 
automatic gearbox with super-smooth changes. It may also be used 
in manual mode.

However, every fairytale has a big, bad wolf with plaque-encrusted 
teeth. In this case, it is the Volvo’s luggage compartment. Although 
fairly deep, it is shallow, accommodating what you probably would 
expect to be a full-sized spare wheel. Unfortunately, it is an irritating 
little ‘space saver’ that does not inspire confidence and is unworthy 
of this particular car.

Having got this off my chest, I still regard the Volvo S60 D3 as 
one of the best cars I have driven in a long time. With great road 
holding, brilliant brakes, superb acceleration and fuel economy 
that is a marketing man’s dream, it should be at the top of your 
shopping list. The price includes a full five-year/100,000 km service 
and maintenance contract. T

Story by Bernard K Hellberg
Pic © Quickpic

MotorInG

Are you planning on buying a mid-sized luxury sedan that oozes quality and safety? Then 

consider the five cylinder two litre diesel volvo D3.
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An Optimistic Market Entry

The Optima’s 132 kW, 2.4 litre petrol engine is linked to a super smooth 
six speed automatic transmission that produces a top speed of 210 km/h.  
The acceleration is more than adequate, especially in “Sport” mode. 
However, full automatic is the preferred choice in stop-start city driving. 

Some of the car’s luxury features include a new eight speaker 
Infinity sound system, heated and ventilated driver and passenger seats, 
Xenon HID headlamps with built in Daytime Running Lights, sporty 
18” alloy wheels, Bluetooth connectivity, as well as an optional full 
panoramic sunroof. 

The Optima offers numerous standard exterior features, including 
dual exhausts with chrome tips, solar glass, outside mirror turn signal 
indicators, fog lights and heated outside mirrors. More features which 
add to the visual appeal include a unique front mesh grille, a rear 
spoiler, LED daytime running lights, LED rear combination lamps and 
18 x 7.5” flush-faced, alloy wheels.

First impressions of the interior are that the Optima is very definitely 
a driver’s car. The centre stack instrument panel is contoured toward 
the driver to produce a wraparound cockpit feel, with precise gauges 

and controls for an overall sporty performance experience. 
Leather and woven cloth combination seat trim come standard. “Mood” 

lights in the door trims and centre console bathe the interior in a red 
hue and foster a high-tech ambience, while the imitation wood grain trim 
around the gear selector looks authentic and provides an elegant touch. 
In both the front and rear, the Optima’s seats are generously proportioned 
to offer maximum support and comfort. Both front seats feature electronic 
adjustment controls. The available luggage space is a generous 505 l. 

The new hydraulic power steering system initially felt rather light, 
but tightened up as speeds increased. The Optima also features a city-
friendly 10.9 m turning circle. 

The Optima is equipped with an all-disc braking system, backed 
up by ABS (Anti-lock Braking System), EBD (Electronic Brake-force 
Distribution) and BAS (Brake Assist Systems). 

The Optima’s service plan and warranty both cover five 
years/100,000 km. This is excellent value for money and peace of mind 
at a recommended R304,000.

The Kia Optima has the potential to become a Car of the Year finalist. T

Story by Bernard K Hellberg
Pic © Quickpic

MotorInG

The Kia onslaught, which is based on beautifully European styled vehicles and innovative engineering, 

continues unabated with the recent launch of the mid-range optima. 

The Kia optima
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Toyota Etios

Moving the world
When Toyota enters a new market segment, they always do it with a bang. Bernard 

Hellberg recently discovered that South Africa’s number one manufacturer still has what 

it takes to cause a stir in the entry level car market.

Story by Bernard Hellberg
Pic © Toyota South Africa

MotorInG
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Due to increased competition from other Asian manufacturers, 
Toyota Motor Corporation has been under pressure to be increasingly 
innovative to ensure continued market share growth.

Enter the “everyday” Toyota that is set to rock the Sub-B segment 
of the local car market. Manufactured in India, the Etios brings Toyota’s 
trademark solid build quality to first time car buyers, as well as 
flexibility to small families who need to choose between a sedan or  
hatchback vehicle.

The Etios is named after the Greek word “ethos” which means 
“spirit” or “character”, and is undoubtedly an instant market leader. It 
boasts the most space in its class, as well as the largest capacity engine 
in its price segment, and it is surprisingly well appointed for the price. 
To top it off, the newcomer also adds an amount of personality and style 
that is tough to match in the small car market.

Local buyers are, however, notoriously fussy when it comes to what 
their cars look like. The Etios delivers in this respect as well. Adopting 
the design philosophy of bold simplicity, the newcomer is neatly 
proportioned and balanced in both hatch and sedan guise. Yet it still 
manages to be extremely accommodating in the space department (both 
the sedan and hatch are genuine five-seaters).

Exterior ornamentation is limited to chrome garnishing on the colour-
coded grille, as well as on the hatch or boot lid (in the case of the sedan) 
of the XS models. Other external XS markers are the colour-coded door 
handles and mirrors, as well as the front fog lights. XS hatch models also 
come standard with a rear window wash/wipe system. Both the Xi and 
XS variants feature 14” steel wheels shod with wheel caps.

Driving the Etios at the launch, its impressive turning circle, as well 
as its surprisingly free-revving engine (used across the range) were the 
car’s most powerful selling points. That is, besides the ample luggage 
space. Seven 1 litre-sized cup holders, a 13 litre glove compartment, 
driver and passenger door pockets and a cavernous 595 litre boot round 
off the Etios package and sets it well ahead of the pack in this segment.

Standard luxury appointments across the range include electric 
power steering, remote central locking and electric windows (XS only), 
tilt-adjustable steering, air conditioning with clean air filter and a cooling 
function in the glove box. Although not strictly a luxury feature, but 
certainly a necessity, all Etios models are supported by the ToyotaCare 
Roadside Assistance Programme, which gives drivers access to 24 hour 
roadside assistance.

All Etios models come with a two-year/30,000 km service plan 
included in the purchase price (service intervals are every 10,000 km), 
along with Toyota’s comprehensive three-year/100,000 km warranty. T

 Etios 1.5 HB Xi: R115,800
 Etios 1.5 HB Xs: R120,900
 Etios 1.5 SD Xi: R121,800
 Etios 1.5 SD Xs: R126,600

Etios Recommended Prices
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Going Mobile on 
Your Mobile

ThERE is AN APP foR NEARly EvERyThiNG 
NoWAdAys, ANd WiTh ThEsE REMoTE-
coNTRollEd cARs fRoM BEEWi, ThERE is 
EvEN AN APP To lET yoU coNTRol yoUR 
REAl WoRld Toys WiTh A ToUch scREEN. 
yoU cAN UsE ThE AccElERoMETERs 
iN ThE PhoNE To coNTRol ThE cAR’s 
MovEMENT. TilT iT foRWARd ANd ThE 
cAR Will dRivE iN ThAT diREcTioN. 
ThE sAME APPliEs To lEfT, RiGhT ANd 
BAcKWARds MovEMENTs. ThE cARs 
cAN BE liNKEd viA BlUETooTh To 
ANy ANdRoid PhoNE ANd ThEy hAvE 
A RANGE of ABoUT 10 M. ThE APP is 
doWNloAdABlE fRoM ANdRoid MARKET 
ANd ThE BEEWi BBZ201 MiNi cooPER s  
cAN BE PURchAsEd AT iNcREdiBlE 

coNNEcTioN sToREs NATioNWidE.

Light My Fire
The nifty Swedish made Looftlighter looks set to 
become a firm favourite with the South African 
braaing fraternity. Aim the end of the Looftlighter 
at your stack of charcoal briquettes, flip the switch, 
and the lighter’s intense blast of hot air does the 
rest. This ensures toasty hot coals in minutes, and 
without the need of lighter fluid or firelighters. 
The Looftlighter is currently available from The 
Outdoor Warehouse, The Gadget Shop and 
Dad’s Toys stores. For more information, contact  
+27 21 880 0074, email info@looftlighter.co.za or 
visit www.looftlighter.co.za.

Stand the chance of winning one of three Looftlighter hampers (which include 
a Looftlighter, an apron and a pair of braai tongs) to the value of R837 each. 
Simply SMS the word TIME, followed by the word LooFTLIghTEr and 
your NAME to 35131. Cost per SMS is R1,50. Competition closes 30th June 2012.  

By entering this competition you consent to receiving electronic information pertaining to 
abouTime and/or 1time airline. Terms and conditions apply.

WIN!

You don’t have to be a pro to look 
like one on film, thanks to the ATCMini 
Action Camera from Oregon Scientific. 
Go extreme and capture every action 
packed moment, whether you are at 
the skate park, biking down a muddy 
mountain trail, or catching that killer wave 
on your surfboard. All of this without 
breaking the bank. The lightweight 
ATCMini is hands free (it mounts to your 
helmet or gear) and so simple to use, 
that it will never come between you and 
the adventure. It boasts superb video 
quality and 90 minutes of recording time 
per charge. The ATCMini is available 
from leading retail outlets and from  
www.oregonscientific.co.za.

Ready, Set, Action!
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Interesting 
Facts about 

Queen 
Elizabeth II

Queen Elizabeth II celebrates 
her Diamond Jubilee this year 
(marking 60 years on the throne). 
In honour of the occasion, 
here are some fun facts about 
The Queen that you might not  
have known:
•	 The Queen is the first 

British monarch to have 
celebrated a Diamond  
Wedding Anniversary.

•	 Queen Elizabeth took her 
corgi, Susan, with her on 
honeymoon and has owned 
more than 30 corgis during 
her reign. 

•	 The Queen is the only person 
in Britain who is allowed to 
drive without a licence. She 
also does not own a passport.

•	 The Queen is apparently 
the only British monarch 
in history who is properly 
trained to change a  
spark plug.

•	 The Queen has her very own 
ATM in Buckingham Palace.

•	The Queen once demoted 
a footman for feeding her 
corgis whisky.

•	 Some of the strangest gifts 
the Queen has ever received 
include (real) jaguars and 
sloths from Brazil, a grove 
of Maple trees and a box of  
snail shells.
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We love Brookdale Health Hydro’s beautiful new recipe and lifestyle book, Heavenly & Healthy, 
Brookdale’s 21 Days to a Healthy Lifestyle. As well as an easy to follow three week meal plan to help 
you kick-start a healthy lifestyle, it also has over 100 delicious and healthy meals accompanied by 
beautifully styled photos that will have you reaching for your apron 
in no time! ‘Heavenly & Healthy’ is available for 
purchase from www.brookdale.co.za.

Pix © iStockphoto.com & Stock.Xchng

We can all commiserate with 
those unfortunate children (usually 
belonging to celebrities) who are 
saddled from birth by odd and laughable 
names. Like Fifi Trixibelle (child of Bob 
Geldof and Paula Yates), Pilot Inspektor 
(child of Jason Lee) or poor, poor Moxie 
Crimefighter (child of 
Penn Jillette). But 
there is no excuse 
when you reach 
adulthood and 
willingly choose to 
change your name to 
something ridiculous. 
Like American Tyler 
Gold who legally 
changed his name 
to “Tyrannosaurus 
Rex Joseph Gold”. 
His reasoning? He 
thought, and we quote, 
Tyrannosaurus Rex 
sounded “cooler”! Sigh... At 
least he can still go by “Ty” 
for short. 

It’s All in the name

Jo's Factoid
EvEry quEEn namEd 
JanE has EithEr 
bEEn murdErEd, 

imprisonEd, 
gonE mad, diEd 
young, or bEEn 

dEthronEd.

YOUDiD KNOw
Royals through the ages have often borne the 

brunt of rather unflattering nicknames, like King 
George III of England, Queen Juana of Castile and 
King Charles vI of France who were all referred to 
as “The Mad” (with varying degrees of accuracy). 
Louis XI of France was referred to as “The Spider” 
due to his political cunning, while his unfortunate 

ancestor Louis II was called “The Stammerer”, 
due to a speech impediment.
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abouTime is now 
available for 

digital download!

Get Your Free              SubscriptionTabou ime

signing up is easy:

•	 Visit www.mysubs.co.za to register for your free My Subs account
•	 Sign up for your free abouTime subscription 
•	 Using your mobile device, download the My Subs app (available for both Android and Apple users) 

to read abouTime on the go
•	 You will also receive an email every month to notify you when a new issue of abouTime is available

T
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The upcoming US Open will have the longest par five in 
its history. The 16th hole is 670 yards (612.6 m). The longer 
the course, the more time it takes to get around it, but slow 
play is obviously not something that concerns the USGA. It is 
interesting, though, that one of the oldest courses in the world, 
St Andrews, is still a superb test of golf, and all they have done 
is to extend a couple of tees back a few yards. I think organising 
bodies sometimes forget that professional golf is primarily for 
entertainment, and that the setup of golf courses is crucial to 
showcase the golfers.

The most exciting Masters events have always been where 
we saw birdies and eagles on the final nine. Remember all those 
wonderful PGA Championships at the Wanderers with great 
crowds, great excitement and incredible golf? There were masses 
of people and everyone had fun.

Every year Gary Player and I debate this at the Nedbank 
Golf Challenge. He is of the opinion that golf courses should be 

difficult to test the golfers (where par is a good score), while I 
want to see birdies and scores in the high 60s. 

When the first TPC was played at Sawgrass they asked Jack 
Nicklaus what he thought of the course, which was fast and 
incredibly difficult. He replied: “I know we are the best golfers 
in the world, but even we find it difficult to stop the ball on the 
bonnet of a VW beetle.” The designer, Pete Dye, was called in to 
modify the golf course to make it easier.

The most successful tournaments are those where the pro’s 
really enjoy themselves. They enjoy a golf course that is a test, 
but one that is also fair. Good shots should be rewarded and 
bad shots punished. But you should also be encouraged to take 
a risk, and if you are successful, you should get to put a birdie 
on the card. 

If the promoters really want the scores to be less under par, 
why not take some simple, yet effective advice from English 
commentator Ewan Murray? “Turn two par fives into par fours.” T
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Story by Dale Hayes
Pic © iStockphoto.com
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BirdiesA cALL For More 

The united States Golf Association, which organises the uS open, has a standard reply when 

their golf course setups are criticised: “our intention is to identify the best golfer, not embarrass 

them.” Although the courses have been slightly better in recent years, I am simply not interested 

in watching pro’s shoot in the mid 70s and higher. I want to see the best golfers in the world hit iron 

shots close to the flag, hit par fives in two shots and hole long putts for eagles and birdies. Even I 

can score 75, so why would I want to pay to watch Tour professionals doing it?
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The Stellar Awards

Story by Nicky Furniss
Pix © Jacqueline Cochrane

tIMe to BrAG

TeamworkrecoGnISInG tHe tItAnS oF 

Some of the proud 2011 Stellar Award winners pose with 1time CEO Black Komani (first row centre)
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1time’s ANNuAL STELLAR AWARDS AIMS To RECoGNISE AND REWARD THE CoMPANy’S 

SHINING STARS; those employees who consistently strive to work above and beyond their job 

descriptions. The 2011 Stellar Awards ceremony, which was held in Johannesburg recently, 

was the company’s third and also its most glittering. It was a stylish black tie affair most fitting 

to celebrate the achievements of this year’s deserving nominees. 

The awards ceremony was opened by 1time Holdings and 
newly appointed 1time airline CEO Blacky Komani. During his 
speech Komani stressed the importance of teamwork in ensuring 
the effective running of any company. He also commended 1time’s 
staff on their enduring ability to maintain a warm family atmosphere 
within the company. 

With this in mind, staff from Jetworx (1time’s aircraft maintenance 
subsidiary) were included in the Stellar Awards programme for the 
first time this year. 

Staff from 1time airline and Jetworx were encouraged to 
nominate colleagues that they believed were worthy of recognition 
for their performance over the past year. Staff then had the 
opportunity to vote for their favourite nominees, with three finalists 
in each category invited to attend the awards gala. As well as a 
fun filled evening and a delicious three course meal at the Premier 
Hotel in Kempton Park, the second and third placed nominees 
each walked away with a Glambox of cosmetics and body care 
goodies. The winners in each category were thoroughly spoilt with 
getaways to various luxurious lodges and hotels in South Africa 

(including Sanbona Wildlife Reserve, Shamwari Game Reserve, Jock 
Safari Lodge, Franschhoek Hotel and Spa and Asara Wine Estate), 
as well as to 1time’s regional destinations of Livingstone, Zanzibar 
and Mombasa. Flights to all of the destinations were also included, 
as well car hire, meals and beverages in most cases. 

Five of this year’s 16 awards were dedicated to Jetworx 
employees. Leticia Marais, a Human Resources executive at Jetworx, 
was awarded the prize for “Support Star of the Year”, and was 
described as a “genuine asset” to the Jetworx team. East London 
beat out George and Cape Town to be honoured with the award of 
“Line Station of the Year”, and the Jetworx “Technical Whiz of the 
Year” award was jointly won by “terrible twins” Rudi Rademeyer 
and Vaughn Cooper. 

Trevor Payne, Donovan De Abreu and Ross Green were all 
nominated in the category of Jetworx “Manager of the Year”, 
with the award going to Line Maintenance Manager, Ross Green. 
Speaking after the ceremony, Green reiterated Komani’s sentiments 
about the importance of teamwork: “I feel really humbled by this 
award because I rely on a whole bunch of people who work with 

Chanéll Theron, winner of the “Operating Crew 
Member of the Year Award”, poses with her fellow 
nominees, Graham Francey (left), Mark Peake and 
1time CEO Blacky Komani (far right)
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me.” This was echoed by Procurement Officer, Dieter Seyffredt, who 
won the “Jetworx Top Dog Award”. “You know, it’s sad that only 
one person can win, because at Jetworx we are a team. It is nice 
to be a winner, but I definitely think that it was a group effort that 
got me here.”

One person who also recognises the huge importance of team 
work is Station Manager of Cape Town International Airport, Lynette 
Naude, whose team won “Airport of the Year” for the second year 
in a row. “It is a very gratifying gesture of recognition because my 
team are really dedicated. It comes down to pure hard work and 
team work. There is not any one individual that does more than 
the others. What is wonderful is that if there are any challenges – a 
delay, for example – everyone pitches in. No-one looks at their 
wristwatch and says: ‘I have to go home now.’ They just pitch in 
and see it through. That, for me, is the biggest reward you can get 
as a manager. This is my 41st year working for airlines and when I 
see people like that who are so keen to work hard, it helps me to 
stay a bit longer.”

As well as being nominated in the category “Nominator of the 
Year”, Naude also walked away with the prize for “The Board of 
Directors Manager of the Year” for “always being focussed”. She also 
garnered the evening’s top award, the “1timer of the Year Award”, 
for her “complete commitment at all times.” “The recognition is 

always great. It’s hard work for me, but it’s all about my team; if it 
wasn’t for them, I wouldn’t be getting these awards,” she concluded.

One of Naude’s dedicated team from Cape Town International 
Airport, Ramp Agent Herman Koegelenberg, beat out Jacques 
Knoetze and Schalk de Wit to win the award for “Operations 
Employee of the Year”. He echoed Naude’s sentiments: “A ramp 
agent is only as good as the other staff. Without the check-in staff, 
the boarding staff and the ground staff, I am nothing,” he said. In 
a virtual clean sweep for Cape Town, Naude’s personal assistant 
Mumtaj Mohamed, who was described as “fantastic and committed”, 
won the award for “Admin Employee of the Year.”

In the category “Customer Care Agent of the Year” Daniela Lewies 
beat out “Mr Reliable” Freddie Mathole and “Always a step ahead” 
Leon Botha to claim the top spot, as well as a trip on the Zambezi 
Queen in Livingstone for her “sensational service”. Johannesburg 
In Charge Flight Attendant, Chanéll Theron, won the award for 
“Operating Crew Member of the Year”, and was described as “a 
brilliant lady to work with”. 

Brian Watts, 1time General Manager of Customer Services, the 
founder and driving force behind The Stellar Awards (who was 
himself commended for all his hard work in this regard) praised the 
nominees in the category “Nominator of the Year” for “nominating 
others without wanting anything in return”. He also noted that there 

Part of the dedicated team responsible for putting together the black tie Stellar Awards event (from left), Candice Dorfling, 
Leandi Swart, Refilwe Masemola and Lorraine Hartnieck with Kevin Putzier, Station Manager of Port Elizabeth Airport
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were more nominations than ever this year, and 
that many of them were heartfelt. 

Cape Town Duty Manager, Charmaine Swart, 
won the award for her “wonderful motivations”. 
Afterwards she commented that the Stellar 
Awards are an important tool to motivate and 
recognise staff, like Rebates Administrator, 
Sheron Hlongwane, who won the “Special 
Call Centre Award”. “The fact that I have been 
recognised for working hard is a pat on the 
back and one I didn’t expect,” she commented. 
“I am just doing my job and I obviously always 
want to do my best, but getting this recognition 
pushes me to excel even more.”

Finally – in a brand new category this year – 
the Station Manager of Livingstone International 
Airport, Charles Phiri, was awarded the “Regional 
Recognition Award”. He was described as 
being “a genuine team player”, a moniker he 
effortlessly lived up to when asked about his win. 
“We are sometimes looked at as something of an 
outside station, but this award shows that we are 
definitely part of the family. This is a big honour 
for me and I will take this back to Livingstone 
and give it to the ladies who work there, because 
they do most of the work!” he said.

With the challenges that many companies 
face in the current economic climate, Komani 
believes that any company’s staff needs to be 
able to adapt well to changes and to work 
cohesively as a team. If 1time’s Stellar Awards 
nominees and winners, with their dedication to 
their colleagues, are anything to go by, 1time 
looks set to continue to reach for the skies (in 
more ways than one) well into the future. T

1time would like to thank the following Stellar Awards sponsors:
Trodat

For kindly sponsoring the Stellar Award Trophies 

rsE
For kindly sponsoring the engraving of the Stellar Awards Trophies

bleached black
For kindly sponsoring the official event invitations

glambox
For providing prizes for the first and second placed winners

A Big Thank you

Director of Business Development, Peter Duffy (left), poses with Brian Watts, 
General Manager of Customer Services who was also the MC of the evening and 
the original driving force behind 1time’s implementation of the Stellar Awards

Rinesh Ramkissoon, 1time COO (far right) poses with the finalists of the Jetworx 
“Manager of the Year” Award (from left) Donovan de Abreu, Ross Green and 
Trevor Payne. Ross Green was elected the winner on the night
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Lynette Naude
FroM tHe Front

The Stellar Awards is an internal competition in which employees 
are asked to nominate colleagues whom they feel have performed 
above and beyond the normal requirements of their job description 
over the past year. The airline also considers informal feedback 
provided by 1time customers who have commended the service 
and/or performance of a particular employee.

Naude, who has worked for 1time since its inception in 2004 
when she assisted in opening the airline’s Cape Town office, 
attributes these accolades to her commitment to teamwork: 
“Teamwork is the most important aspect of any organisation, and 
the collective effort far outweighs individual aspirations. Credit for 
this accolade must therefore be given to my outstanding team, who 
has assisted me immensely in ensuring that our department excels 
in offering dedicated and effective customer service.”

Naude adds that as a manager, she strives to lead by example 
by dealing with potential problems hands-on, and treating every 
employee on an equal and fair basis. 

1time’s General Manager of Customer Services, Brian Watts, who 
manages the Stellar Awards, notes that Naude is a worthy recipient 
of the award. “Lynette is fully deserving of her title, as she is a 
phenomenal manager who not only has an outstanding knowledge 
of our product and manages it impeccably, but has the ability to 
interact effectively with all people, and derive the best from them.” 
He adds that Naude is also highly respected by many in the airline 
industry, and serves on a number of high profile forums at Cape 
Town International Airport.

Watts concludes that the Stellar Awards help to maintain 1time’s 
position as an industry leader. “These awards are a great opportunity 
for our employees to vote for their colleagues, based on the service 
they provide to them, to other departments and ultimately to our 
customers. Further, it is this recognition that motivates our staff to 
excel in their daily roles, and in the service that they offer to our 
customers. This ultimately contributes to our continued commitment 
to being South Africa’s best low cost carrier.” T

Story by 1time airline
Pic © Jacqueline Cochrane

tIMe to BrAG

1time’ airline’s Cape Town Station Manager, Lynette Naude, swept the board at this year’s Stellar 

Awards, held at Johannesburg’s Premier Hotel on 25th April. Naude won the award for “Manager of 

the year”, as well as the “1timer of the year” award for the most outstanding employee within 1time’.

Leading
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1st

Francis Lilly Rowe  

Alexandra Holly Rowe Kristi- 8 yrs

2nd 3rd

Colouring-inCompetition

We at 1time value our young 
flyers in the knowledge that we 
will grow together. This is why 
1time is running a colouring-in 
competition especially for them. 
The pictures are found in the 
Activity Packs that are handed 
out on the plane and a winner is 
chosen every month.

1st Prize

•	 Samsonite Sammies 
Funny Face Butterfly 
upright suitcase  
worth R1095. 

•	 A copy of the in-flight 
magazine, abouTime, in 
which the picture  
is published.

2nd & 3rd Prize

A gift hamper, sponsored 
by 1time, including 1time 
paraphernalia and a copy of the 
in-flight magazine, abouTime, in 
which the picture is published.

Winners are notified by 
telephone and the prize is 
delivered directly to their door. 
So come on kids, enter the 
competition! Who knows, you 
could be the next winner!

THis MonTH’s
W i n n e R s

Cute and cheeky, Samsonite’s Sammies collection is ideal for the trendiest of little globe trotters. 
Manufactured to the very same exacting quality standards as their adult counterparts, this luggage for littlies 
is not only a perfect fit for youngsters’ needs, but also features creatures that children cannot help but love. 
The Sammies family started out with the Ladybird, the Crocodile and the Busy Bee and now includes the 
beautiful Butterfly, adorable Elephant and the cute Chick! Your child can choose from small and medium 
sized backpacks, a gym bag, a school bag, pencil box, a duffle bag, a 50 cm upright suitcase, a purse and 
an umbrella. All models are made from hardwearing 300 x 300 denier polyester.

The Sammies range by Samsonite is available at leading luggage stores nationwide. To locate a stockist near 
you, visit www.samsonite.com or contact +27 31 266 0620.

travel in Smile
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JoBurg to Port ElizaBEth
M T W T F S S DeparTure arrival FlighT no.

08h45 10h25 T6 501

10h40 12h20 T6 519

14h00 15h40 T6 507

15h40 17h20 T6 517

17h00 18h40 T6 503

18h00 19h40 T6 509

Port ElizaBEth to JoBurg
M T W T F S S DeparTure arrival FlighT no.

11h00 12h40 T6 502

12h55 14h35 T6 520

16h15 17h55 T6 508

18h00 19h40 T6 518

19h15 20h55 T6 504

20h15 21h55 T6 510

JoBurg to gEorgE
M T W T F S S DeparTure arrival FlighT no.

08h55 10h45 T6 825

09h00 10h50 T6 823

13h00 14h50 T6 829

13h25 15h15 T6 821

15h10 17h00 T6 835

gEorgE to JoBurg
M T W T F S S DeparTure arrival FlighT no.

11h45 13h35 T6 826

11h25 13h15 T6 824

15h25 17h05 T6 830

15h50 17h40 T6 822

17h35 19h25 T6 836

JoBurg to East london
M T W T F S S DeparTure arrival FlighT no.

08h45 10h15 T6 305

09h15 10h45 T6 305

12h45 14h15 T6 311

14h30 16h00 T6 315

16h45 18h15 T6 307

17h45 19h15 T6 309

East london to JoBurg
M T W T F S S DeparTure arrival FlighT no.

11h00 12h20 T6 306

11h20 12h50 T6 306

14h45 16h15 T6 312

16h30 18h00 T6 316

18h45 20h15 T6 308

19h45 21h15 T6 310

caPE town to Port ElizaBEth
M T W T F S S DeparTure arrival FlighT no.

10h00 11h10 T6 704

13h20 14h30 T6 702

Port ElizaBEth to caPE town
M T W T F S S DeparTure arrival FlighT no.

12h00 13h10 T6 703

15h20 16h30 T6 701



131Tabou ime

JoBurg to caPE town
M T W T F S S DeparTure arrival FlighT no.

07h10 09h20 T6 101

08h45 10h55 T6 123

09h25 11h35 T6 103

11h05 13h15 T6 133

12h45 14h55 T6 109

14h15 16h25 T6 105

14h45 16h55 T6 121

15h20 17h30 T6 111

16h25 18h35 T6 111

18h00 20h10 T6 139

18h30 20h40 T6 115

21h00 23h10 T6 117

caPE town to JoBurg
M T W T F S S DeparTure arrival FlighT no.

06h25 08h25 T6 100

08h20 10h20 T6 118

10h00 12h00 T6 102

12h00 14h00 T6 124

12h20 14h20 T6 104

15h40 17h40 T6 110

17h20 19h20 T6 106

18h20 20h20 T6 112

21h20 23h20 T6 116

JoBurg to durBan
M T W T F S S DeparTure arrival FlighT no.

06h40 07h50 T6 201

07h00 08h10 T6 209

09h25 10h35 T6 227

15h00 16h10 T6 217

15h35 16h45 T6 205

15h35 16h45 T6 221

17h30 18h40 T6 207

18h20 19h30 T6 219

18h45 19h55 T6 249

19h00 20h10 T6 241

19h10 20h20 T6 237

20h10 21h20 T6 229

durBan to JoBurg
M T W T F S S DeparTure arrival FlighT no.

06h45 07h55 T6 200

07h00 08h10 T6 220

07h30 08h40 T6 234

08h45 09h55 T6 202

11h10 12h20 T6 240

12h35 13h45 T6 238

17h00 18h10 T6 212

17h10 18h20 T6 214

18h15 19h25 T6 206

21h55 23h05 T6 230

caPE town to East london
M T W T F S S DeparTure arrival FlighT no.

09h40 11h10 T6 602

12h40 14h10 T6 604

East london to caPE town
M T W T F S S DeparTure arrival FlighT no.

12h00 13h30 T6 601

14h50 16h20 T6 603
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caPE town to durBan
M T W T F S S DeparTure arrival FlighT no.

09h50 12h00 T6 650

12h00 14h10 T6 652

14h00 16h10 T6 654

14h30 16h40 T6 646

17h45 19h55 T6 648

durBan to caPE town
M T W T F S S DeparTure arrival FlighT no.

06h30 08h45 T6 643

07h00 09h15 T6 649

09h00 11h15 T6 651

17h00 19h15 T6 653

17h35 19h50 T6 647

JoBurg to zanziBar
M T W T F S S DeparTure arrival FlighT no.

07h45 12h15 T6 921

zanziBar to JoBurg
M T W T F S S DeparTure arrival FlighT no.

13h10 15h40 T6 922

JoBurg to momBasa
M T W T F S S DeparTure arrival FlighT no.

07h45 12h45 T6 933

momBasa to JoBurg
M T W T F S S DeparTure arrival FlighT no.

13h45 16h45 T6 934

JoBurg to livingstonE
M T W T F S S DeparTure arrival FlighT no.

10h20 12h05 T6 953

10h40 12h25 T6 951

livingstonE to JoBurg
M T W T F S S DeparTure arrival FlighT no.

12h40 14h25 T6 954

13h00 14h45 T6 952

lansEria to caPE town
M T W T F S S DeparTure arrival FlighT no.

09h05 11h15 T6 153

17h40 19h50 T6 151

caPE town to lansEria
M T W T F S S DeparTure arrival FlighT no.

06h30 08h30 T6 150

15h00 17h00 T6 152
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sugar & spice 
We are not permitted to accept any foreign currency as payment for items on this menu for national flights 
and do not accept foreign coinage on regional flights. Due to the popularity of certain items on our menu, 
your choice may not always be available. 

•  Biltong 80g - R28 / $4
- Chilli Beef Snapstix
- Sliced Beef Biltong

•  Chocolates - R9 / $1
- Bar One
- Kit Kat
- Lunch Bar

•  Crisps - R8 / $1
- Smoked Beef
- Lightly Salted
- Salt & Vinegar
- Cheese & Onion

•  Nibbles - R7 / $1
- Salted Peanuts
- Peanuts & Raisins 
- Mini Cheddars

•  Sweets - R9 / $1
- Jelly Babies
- Jelly Tots
- Wine Gums

Let us know what you think. Catering comments and suggestions 
are always welcome Send an email to our Catering Manager at
catering@1time.co.za

light meals
snacks•  All Day Snack - R34 / $5

A delicious snack provided through the course of 
the day consisting of a filled roll, mini assorted 
nuts & biltong, bite-size chocolate and a fruit bar.
Please ask our friendly cabin crew about the flavour 
available on board today.

•  Assorted Muffins - R15 / $2

•  Cheese Platter - R27 / $4
(Kosher / Halaal Product)
Fairview Cheese Platter consisting of Cream 
Cheese French Onion, Cream Cheese Black Pepper, 
Camembert, Blue Rock and Havarti and served 
with six Biscuits.

•  Werda ‘To Go’ Vegetarian Salads - R22 / $3

•  Instant Noodle Cup - R15 / $2
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and all things 
more nice. 

•  Beer 
- Castle Lager - R14 / $2
- Castle Lite - R15 / $2
- Peroni - R16 / $2.50

•  Spirits / Liqueurs
- Assorted Whiskey - R27 / $4
- Rum - R22 / $3
- Gin - R22 / $3
- Brandy - R22 / $3
- Vodka - R22 / $3

•  White Wine - R25 / $3.50
- Sauvignon Blanc
- Semi-sweet

•  Red Wine - R25 / $3.50
- Argentum (Blend)
- Cabernet Sauvignon

•  Hot Beverages
- Coffee / Tea - R10 / $1.50
- Hot Chocolate - R11 / $2
- Cappuccino - R11 / $2

•  Fruit Juice - R8 / $1
- Orange
- Apple
- Tropical Blend

•  Cold Beverages
- Still / Sparkling Mineral Water - R10 / $1.50
- Soft Drinks (200ml) - R8 / $1
- Coke / Fanta Orange (330ml) - R10 / $1.50
- Appletiser (330ml) - R13 / $2
- Grapetiser (330ml) - R13 / $2
- Red Bull Energy Drink - R20 / $2.50

Our VIP passengers on board (up to the age of 12) are automatically 
given a FREE activity pack. Included in the pack is a colouring-in sheet, 
crayons, a ruler and an eraser. Please encourage your little one to enter 
their completed picture into our competition, by handing it to the cabin 
crew on their way off the aircraft. Details of the competition are on the 
colouring-in competition page in the magazine.
Should you wish to purchase an extra pack, the cost is R12 / $1.50

Beverages

Kiddies Pack

facebook.com/1timeairline twitter.com/1time_Airline

and all things 
Beverages




