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As a photographer, no matter where you are or what you are doing, you 
see “triggers” that stir an emotion and prompt the click of your shutter. 
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The movie The Devil Wears Prada certainly 

has a lot to answer for. At least in terms of 

how the world views magazine editors. If 

Meryl Streep’s superb acting is to be believed, 

all magazine editors have foul tempers, a sense 

of entitlement, fabulous couture to wear, oodles 

of cash, and a harassed brigade of over-stressed 

minions whose sole purpose in life is to run around 

and do their bidding. 

Oh, if only it were true (well in regards to the cash and the minions, 

at least). The reality of being a magazine editor (at least in my case) is  

very different. 

Although I will admit to the occasional foul temper around deadline time, 

I am afraid I have to save up for my couture just like everyone else and, 

sadly, am not chauffeur driven to the office in a limo, but rather self driven 

in a Honda Jazz. 

Instead of a team of minions at my beck and call, I have a very dedicated 

and talented graphic designer who is very much my equal (and who I would 

be lost without) and a superb proof reader. I also have a very talented pack 

of freelance writers, many of whom I have never met face to face, but whose 

emails (filled with interesting article ideas) I always look forward to. So we 

put together abouTime with a tiny team. But then who needs minions when 

you have team work, right?

Plus, there is no denying that being an editor does come with its perks. 

Like the occasional lovely sample or pressie (wine, jelly beans, nappies – yes, 

nappies!) that kind PRs think to send us. Or the opportunity to meet and 

interview interesting people, and to visit some of the country’s most beautiful 

places and stay in some of its loveliest hotels and lodges. So in that respect, I 

am almost as spoilt as the editors you see on TV. 

That said, I think many of us have unrealistic or overly romanticised 

views of what other people do, hence why we have dedicated this issue to 

a peek behind the scenes. And while I always feel it is good to correct the 

stereotypes, sometimes – just sometimes – they do come in handy. Like when 

someone has missed a deadline or forgotten to send through images they 

promised to send through last week, it usually just takes one strongly worded 

email or phone call to get them in line. After all, who really wants to face the 

wrath of an angry editor or awake the “Devil who wears Woolworths”?

Business on the Go

The Metro Upright Business Roller 
is a rolling all-in-one business bag, 
which forms part of the Metro range 
from Paklite. Designed with regular 

flyers in mind, this modern, stylish and 
compact roller with its large packing 

compartment for files or clothes, is the 
perfect choice for overnight and business 

travellers. The Metro Upright Business Roller 
is constructed from high density, lightweight 

polyester which is Teflon coated for added fabric 
protection. It includes a dedicated laptop compartment 
with padded soft touch protection, and a comprehensive 
organiser and filing system. For more information, contact  
+27 31 205 9219 or visit www.paklite.co.za.

Two lucky abouTime readers will win a Metro 
9001 Upright Business Roller valued at R1,895 each. 
To enter, simply SMS the word TIME, followed 
by the word PAKLITE and your NAME to 
35131. Cost per SMS is R1,50. Competition closes  
30th April 2012. By entering this competition you consent to 
receiving electronic information pertaining to abouTime and/or 
1time airline. Terms and conditions apply.

Editor
Nicky Furniss
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Welcome aboard your 1time flight, and thank you for 

once again choosing us as your carrier of choice.

As we soar into Autumn, I would like to remind you that our 

airline’s ultimate goal is to ensure that your flight is a pleasant, 

comfortable and enjoyable one. So please do not hesitate to ask 

our friendly, efficient and highly trained cabin crew for assistance, 

should you require it at any time. 

1time always strives to ensure that our customers enjoy an efficient flight 

experience, not only when they are on board one of our MD80s, but right from when they decide 

to make a flight reservation with us.

As such, we are delighted to note that our airline is at the forefront of introducing two 

technological innovations which will greatly simplify the logistics involved when booking a flight, 

checking in, or amending a booking. 

The first innovation is click-through technology. Previously, you were required to visit the 1time 

website and fill in your relevant code to open your flight booking. Now, when you receive emails 

such as flight itineraries and Home e-Checkin reminders, by simply clicking on a link within the 

email, you will be routed to our website and your 1time booking will be populated automatically. 

You can then check yourself in for your flight, and your boarding pass will be emailed directly 

to you. You will also be able to add extra features to your booking, such as inserting a car rental 

option or buying catering vouchers. 

This click-through system was developed according to internationally recognised technology, 

and has been customised according to our 1time passengers’ needs. 

To further simplify processes for our passengers, 1time will also be introducing a specialised 

1time mobile application in May. This free application will conveniently allow you to conduct all 

activities related to booking and checking in for a 1time flight from your smart phone or tablet. 

We are extremely excited about both of these innovations, and believe that our customers 

will welcome the chance to experience further simplified and convenient access when flying  

with 1time.

We are eager to hear your feedback after you have experienced these applications for yourselves, 

and we look forward to sharing further technological developments with you in the future.

As an added note, I am happy to report that 1time recently completed an efficiency exercise 

(inspired, in part, by these technological innovations) in which we redesigned our various processes 

and job descriptions. Through implementing this process, which begun in November last year, we 

have been able to streamline our operations, and appoint the right people in the right positions.

Ultimately, this exercise will benefit you, our customer, as it ensures that we now operate as one 

of the most cost effective airlines in the industry. So we can still offer you the best value for money, 

despite the difficult economic times currently being experienced by airlines throughout the world.  

Until next time!

      Blacky
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Thanks to the Altec Lansing iMT702 
inMotion Max speaker dock, you can 
wander around the house and take your 
music with you. Whether you run it on 
battery power (which provides up to 
three-and-a-half hours of playing time) or 
plug it in, the inMotion Max churns out 
lush sound from your iPhone, iPod, or 
from the unit’s built-in FM radio. Twin, 
full-spectrum speakers ensure accurate 
sound reproduction and warm acoustics. 
XDB technology supplies the deep bass 
without a subwoofer and ESS sound-
widening technology expands the sound 
to fit any room. The inMotion Max also 
boasts a unique design which makes 
it immune to mobile interference. This 
eliminates the need to switch your phone 
to airplane mode. What’s more, the 
speaker automatically pauses the music 
when a call is received on your iPhone, 
making it quick and easy to answer. The 
Altec Lansing iMT702 is available at leading 
retailers nationwide. For more information, 
contact Cortech on +27 11 463 8530 or 
email sales@cortechsa.co.za.

Dear abouTime

Yes 1time has the nation’s 
best low fare deals, excellent 
service, constantly punctual 
flights and amazing holiday deals, 
but not often mentioned is the 
outstanding monthly in-flight 
magazine which the abouTime 
team delivers.

I am a frequent 1time flyer 
and read every abouTime issue I 
can get my hands on. And if I miss 
it, I read it online! 

I would like to thank you 
and congratulate you on such a 
wonderful in-flight magazine. You 
never fail to inform – whether 
it’s on the latest gadgets, hottest 
getaways or bucket list restaurants 
– abouTime has it all! 

I certainly believe that you have 
the best read out of our county’s 
in-flight magazines. 

Thanks to abouTime, my flight 
is never tedious or dull!

Regards,
Ricardo

Dear Sir/Madam

Late last year, my husband and I, our son and 
daughter-in-law and our twin granddaughters Amy 
and Kaylee flew to Johannesburg to visit my mother-
in-law, who had recently been placed in frail care.

My granddaughter Kaylee had taken the class 
mascot – a fluffy tortoise – with us for an experience 
on an aeroplane. She had him on her lap when we 
flew to Johannesburg, and again on the way back to 
Durban. When we were driving home, however, I 
asked her where her tortoise was, and it was panic 
stations all around when she couldn’t find it. My 
son jokingly said that it had probably flown to Cape 
Town, which only made Kaylee more panicked.

I contacted King Shaka Airport and was put 
through to Nonto at your lost property office. 
She called me back promptly to confirm that they 
had found the tortoise, but that he had not been 
removed from the plane, as it had been on a short 
turnaround to Cape Town. Oh dear, Daddy’s joke 
had come true!

Nonto ensured me, however, that they would 
fly “Torti” back on the first Cape Town flight the 
following day. This they did, and I was able to 
collect him from the airport. Needless to say, we 
left the little note attached to his ear which read: 
“Please rush tortoise toy doll urgently on T6644 att: 
DUR LPO.” 

The teacher was very pleased to have Torti back, 
as he plays a very valuable role in the classroom 
and she was able to create a story for the children 
about Torti’s experience all by himself on the flight 
to Cape Town and back.

I would like to praise your staff for their 
friendliness and efficiency.

Warm regards with appreciation
Megan Botha 

Ask your flight attendant for a feedback 
form and let us know what is on your mind, 
or send an email to cr@1time.co.za.

Letters may be edited, shortened 
or translated from their  
original language.

Have a complaint  
or comment?

Winning Letter

Letters

The writer of this 
edition’s Letter of the 
Month will receive 
an Altec Lansing 
iMT702 speaker dock 
valued at R1,500.
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Cheese lovers are in for a treat when the 
South African Cheese Festival makes it delicious 
reappearance at Sandringham in the Western 
Cape from 27th to 30th April. At the festival, 
fromage fundies can sample a large selection 
of cheese in the Checkers Cheese Emporium, 
watch well known chefs and celebrities sharing 
their cooking secrets, and pick up some tips 
from food bloggers and cheese makers in the 
DStv Food Theatre. 

Tickets are available from Computicket 
and Checkers stores nationwide. For more 
information contact +27 21 975 4440, email 
cheese@agriexpo.co.za or visit  
www.cheesefestival.co.za.

Fundies 

ForFromage

27 - 30
Politically Incorrect Funnies
Join Pieter-Dirk Uys and a host of his most beloved characters, including Kugel 
Nowell Fine (the ultimate Jewish African princess) and the one and only Evita 
Bezuidenhout, in his latest hilarious political satire Adapt or Fly. The new show 
will be a personal political comedy trek along a familiar long tiptoe to freedom, 
through the minefields of racism and sexism that have always made up the 
tarmac of our political freeway. Joining in the fun will be a motley medley of past 
National Party leaders (including DF Malan and PW Botha), balanced with the 
more familiar quartet of ANC presidents from Nelson Mandela to Jacob Zuma. 
Adapt or Fly will run at the Joburg Theatre from 3rd to 29th April. Tickets are 
available from www.joburgtheatre.com.

Botanical Beats
The 2012 season of the Old Mutual Music at the Lake series at the Durban Botanic 
Gardens recently kicked off, and will present live concerts every month for the 
rest of the year. Included in the line-up are The Parlotones, who will playing on 
15th April, and South African legend Johnny Clegg, who will entertain the crowds 
on 13th May. All proceeds from the performances will go towards the Garden 
Window Project, an innovative people and plant development programme in the 
Durban Botanic Gardens. For more information, contact +27 31 322 4021 or visit 
www.durbanbotanicgardens.org.za. Tickets are available online at  
www.webtickets.co.za.

Become a 

FaN. Visit

on Facebo
ok

abouTime

18



Tabou ime

The mongrels and mutts of 
Lidgetton (near Howick in KwaZulu-
Natal) will vie for their share of the 

limelight at the ninth SPCA/
Hill’s Township Dog 
Show on 13th May. Spectators, 
volunteers and entrants are 
welcome! For more information, visit 
www.umngenispca.org.za. 

Head to the Cape Town 
International Convention Centre 
from 24th to 27th May for a gourmet 

day out when the Good Food 
& Wine Show graces the 
Mother City once again. Visit  
www.goodfoodandwineshow.co.za 
for more information.

Raise your glass at the 2nd annual 

TOPS Gugulethu Wine 
Festival on 25th and 26th May 
which will be showcasing over 300 
different wines. Tickets are available 
from www.webtickets.co.za. Visit 
www.gugulethuwinefestival.co for 
more information.

Gauteng’s largest oyster festival, 

the Oyster, Wine & Food 
Festival, will take place at 
Brightwater Commons from 2nd 
to 3rd June. For more information 
contact + 27 11 789 5052 or visit 
www.brightwatercommons.co.za.

Head to the Eastern Cape from 

29th June to 1st July for the Absa 
Kirkwood Wildsfees 
(“game festival”). Visitors can 
expect over 300 specialty stores 
and a host of entertainment 
offerings. Visit www.wildsfees.co.za 
for more information.

May

June

13

24

25

02

29
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Go On, Give it a Tai
Every year on the last Saturday of 
April, thousands of people all over 
the world create a global Tai Chi and 
Qigong wave. World Tai Chi and 
Qi Gong Day was started to create 
awareness of the benefits of Tai Chi, 
and also to promote harmony and 
unity among people. This year, for 
the third year running, South Africa 
will also be joining the wave when 
students from various Tai Chi schools 
in Cape Town will gather on 28th April 
at the Sea Point Pavillion on Beach 
Road. The event is open to the public, 
and for novices it promises to be an 
excellent introduction to the art of Tai 
Chi. For more information, contact 
info@jing-an.co.za.

26 -30

Motorcycle Mania
Harley-Davidson Africa Bike Week – the country’s largest free motorcycle rally – will be 
making its way to Margate in KwaZulu-Natal from 26th to 30th April. The event attracts 
thousands of motorcycling enthusiasts, families and HOG members from all over the country 
and is open to all motorcycle riders. As part of the festivities, visitors can look forward to top 
local bands and entertainment, traders markets, spectacular stunt shows, free Harley test rides 
and the largest Harley-Davidson mass ride-out in South Africa. Visit www.africabikeweek.com 
for more information.
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time to {travel}

The University of the Witwatersrand’s priceless collection of African Art is finally 
making its way to its new home, WAM (the new Wits Art Museum). The museum will 
open its doors to the public on 19th May. The collection consists of over 9,000 objects 
of classical and contemporary South African and African art spanning more than seven 
decades, including bronze sculptures by Sydney Kumalo, oil paintings by Irma Stern and 
pencil drawings by JH Pierneef. WAM is situated on the corner of Jan Smuts Avenue and 
Jorissen Street in Braamfontein, and will be open from 10h00 to 16h00, Wednesday to 
Sunday. Contact +27 11 717 1363 or visit www.wits.ac.za/wam for more information.

20

Art  for Africa

A brand new bubbly bar, Gorgeous 
by Graham Beck, has recently 
opened its doors at Steenberg Estate 
in Constantia. It is a statement 
in indulgent elegance, from its 
Vivienne Westwood wallpaper to its 
marble topped bar. The full selection 
of Graham Beck Wines’ award 
winning Méthode Cap Classique 
can be enjoyed with sumptuous 
canapés, which include fresh 
Saldanha Bay oysters and poached 
tiger prawns. The bubbly bar will 
be open from 11h00 to 22h00 every 
day. For more information, email  
info@gorgeousbygrahambeck.com or  
visit ww.gorgeousbygrahambeck.com.

Head to George during the Easter 
holidays for family fun at Fancourt. The resort 
will be offering a value-added family package 
which includes luxury accommodation for 
two adults and two children (12 years and 
younger), as well as a full English breakfast 
daily. The Fancourt Kids Club will keep 
young guests entertained with activities 
such as face painting, Easter egg hunts and 
nature walks on the estate, while mum and 
dad can relax in the spa, or enjoy a round 
of golf at any one of the three Gary Player 
designed golf courses. Mountain biking, 
horse riding and picnics can also be arranged 
on request, and there is convenient access to 
the nearby beaches. For more information, 
email reservations@fancourt.co.za or visit  
www.fancourt.co.za.

Family Fun

Tiptravel
Do you want to discover new and exciting places to 

shop, dine or party? Then visit www.zone-in.co.za. This 
new interactive neighbourhood service and business 

guide is quietly revolutionising how South 
Africans are finding out about what’s 
on in their particular suburb, or what 

to look forward to when they go 
away on holiday. Check it out.

Get your 
Gorgeous on





Indalo Living is Knysna’s 
newest lifestyle and clothing 
shop. Located in the square at The Rex Hotel 
in Grey Street, the shop supports South African small scale industries by 
stocking locally made gifts and accessories. This includes ceramics, frames 
and wooden artefacts, jewellery, cushions and greeting cards. Indalo Living 
also stocks Soy Lites (organic candles and soaps), the Rain bath range (soaps, 
body lotions and room sprays) and a range of ceramics, bowls, platters and 
hand decorated mugs. Indalo Living is open Monday to Friday from 09h00 to 
17h00 and on Saturday from 09h00 to 14h00. For more information, contact  
+27 83 282 8231.

Tabou ime

how that{about}
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What would Easter be without Lindt chocolate? And this year you can munch on a Lindt Gold Bunny 
virtually guilt free, knowing that you are also helping out a good cause. Lindt will donate 70c for each 
Gold Easter Bunny sold to the Endangered Wildlife Trust’s Riverine Rabbit Programme. The Riverine 
rabbit, which is endemic to the Karoo, is one of South Africa’s most endangered mammals. Last 
year Lindt donated R250,000 from Easter sales of its Lindt Gold Bunny to the programme, and is 

hoping to raise even more funds this year. To sweeten the 
deal, consumers also stand a chance of winning a 
two night getaway to Sanbona Wildlife Reserve, 
a core study site for research about how to 
improve the rabbit’s survival.

Buy a Bunny to Save a Bunny

Happy 
Shopping

Get Creati ve
Awaken your creative impulses at one of two 

new Artjamming stores in Gauteng: at Irene Village 
Mall (opened in March) and Melrose Arch (opening 
1st May). You don’t require any drawing or painting 
skills; just a need to get creative. Artjammers are 
provided with canvases, acrylic paints and tools to 
express themselves creatively. Artjamming is great 
“paintertainment” for all ages, and the stores also 
offers parties, team building events, corporate events, 
school holiday programmes, art lessons, workshops 

and exhibitions. For more information, contact  
+27 21 447 0355 or email 
leora@artjamming.co.za.

Book flights  

online at 

www.1time.co.za

TOp
If you have a soup recipe which is always a winner 

at dinner parties, why not enter it into this year’s 
Woolworths Soup Recipe Competition? The winner 
will receive a R50,000 Woolworths Gift Card, and 
their soup will be included in the Woolworths soup 

range for 2013. Entries close on 18th May. Visit 
 www.woolworths.co.za to enter.

Tip
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Story by Nicky Furniss
Pix © iStockphoto.com

Feature

Behind 
the Curtain

What our Jobs are really like



One could blame glamorous TV programmes and movies, or even the occasional 

round of boastful one-upmanship down at the pub on a Friday night, but many of us 

often have rather unrealistic ideas of what other people’s jobs are actually like. Such 

as the professional photographer who “only” has to snap photos of pretty models all 

day; the teacher who has loads of holidays a year; or the freelance journalist who 

gets to loaf around in their PJs all day. But instead of perpetuating these stereotypes, 

‘abouTime’ decided to ask a couple of professionals to dish the dirt on what their 

jobs are really all about. This is what they had to say. 

Tabou ime 27

The Clinical Psychologist

Q: What do you think is the biggest misconception about your career?
The biggest misconception about being a psychologist is that your job merely involves giving people 

advice. If this were true, you would not need to see a psychologist, because there is usually no shortage 
of advice givers in the world. Often aunts, uncles, parents, friends and partners will queue up to tell you 
their version of why you might be unhappy, and what you need to do to fix it. The job of a psychologist 
is far more complex than that, and generally involves working with the thoughts a patient has about 
themselves, the world and their future. It is only when these thoughts start to change that any kind 
of desirable external changes can happen. Psychologists not only treat mental illness, but very 
frequently work with people who want to further develop themselves and better understand 
their personalities, so that they can maximise their chances of happiness.

Q: What did you find most surprising about your job when 
you first started working?

I found it most unexpected when I started to see many of my patient’s lives 
changing in positive ways. Although this is what we are trained to help people 
achieve, it was still a wonderful surprise to see it actually happening.

Q: What do you like and dislike about your job?
I hate the paperwork and the administration. I love watching people as they 

learn through therapy to love and be loved, to invest themselves in work that 
contributes to a greater sense of wellbeing, and to understand themselves in a far 
more profound way which enables them to pursue things that will add meaning 
and health to their lives.
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The high school Teacher

Q: What do you think is the biggest 
misconception about your career?

The biggest misconception is that we have a half-day job 
and that we actually have holidays! In reality, we work most 
afternoons if we are not on the sports field, and then often work 
in the evenings too. School holidays are packed with preparation 
for the next term, admin, courses, school tours and marking.

Q: What did you find most surprising about 
your job when you first started working?

I was surprised by how exhausting it is. You are talking all 
day, on your feet all day, and nurturing teenagers all day. It’s 
exhausting! I was also surprised by how different every single 
day is. There is no lesson or day that is alike, which was a 
wonderful surprise.

Q: What do you like and dislike about your job?
I love the people; my colleagues and my students. I feel that 

I learn as much from them as they do from me. I also love the 
freedom to be as creative as I like with whatever I am teaching. 
I dislike the hours. I often work late and see my daughters less 
than I would like. I dislike the fact that the government does 
not pay teachers according to their experience and I dislike the 
stress. Being involved with hormonal teenagers is wonderful, 
but also emotionally stressful. Overall, though, being a teacher 
is awesome.

The Registered nurse Working in iCu

Q: What do you think is the biggest 
misconception about your career?

That I carry bedpans! Seriously, that is what people think I 
do, despite the fact that I studied for almost ten years for all of 
my qualifications. People also think that I get paid well to work 
12 hour shifts! 

Q: What did you find most surprising about 
your job when you first started working?

I was very surprised that many doctors, especially those 
working in private hospitals, think that they have the right 
to shout at nursing staff and verbally abuse us. Sadly, in my 
experience, this is quite common behaviour among doctors in 
South Africa. 

Q: What do you like and dislike about  
your job?

I love seeing long term patients (those that have been in the 
ICU for two weeks or more) leave the unit and get better, despite 
all the poor predictions that were made about them. This is 
proof of good nursing care and not just the doctor’s knowledge. 
I dislike the long hours and the family members of patients who 
often treat me as if I am invisible. I still love my job, though. I am 
good at what I do, but recognition is often a long time coming!

www.aboutime.co.za
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The Freelance Journalist

Q: What do you think is the 
biggest misconception about 
your career?

As a freelance journalist, I have a pretty 
ideal job – in theory. People tend to think 
that I sit around all day in my pyjamas, and 
that I don’t have a “real” job that pays the 
bills. The truth is that freelance journalism 
is far more difficult than being a salaried 
journalist. I have no guaranteed income; I am 
taxed to the hilt; many clients don’t bother 
to pay on time or don’t pay at all; I struggle 
with below decent word rates; and I have 
to market myself continually in order to stay 
ahead of the game.

Q: What do you like and dislike 
about your job?

I love what I do. Although I pretty much 
keep office hours, I can schedule my life 
around my own commitments without 
having to ask a boss for time off. Of course, 
there is no annual or sick leave, but that 
comes with the territory and you simply have 
to be organised – and work hard enough – 
to give yourself a break. What people do not 
understand, is that it is a very tenuous and 
potentially frightening career, especially if 
you are a breadwinner. Being able to keep 
your head above water in this game requires 
guts, but I wouldn’t change it for the world.

The PR and Marketing Manager

Q: What do you think is the biggest misconception about your career?
That it lacks integrity. This totally depends on the organisation. Integrity can and should be 

b rough t into every element of an organisation, especially public relations. It’s not about 
saying: “See, we’re great.” It is 
about saying: “This is who we 
are, we are not perfect, but 

we are doing the best that 
we can.” PR is also not just 
about press releases and 
launches; it is about the 
way a company relates to 

the public in general. This 
involves every member of 

staff on every telephone call 
and at every meeting. It is about managing 

perception, not showing off.
Q: What do you like and dislike about your job?
I love the “story telling” element; being able to find a beautiful 

story about someone in one of our communities who is improving 
their lives against all odds, and then sharing it with the world. The 

only thing I dislike is the deadlines! T

The Professional Photographer

Q: What do you think is 
the biggest misconception 
about your career?

Many people believe that 
photography is an easy and glamorous 
career. Self-employment is not for the 
faint hearted, however, and though taking 
great images is incredibly satisfying, it’s only 
15 % of what running a photographic business is all 
about. Digital cameras and processes have revolutionised 
the industry, and to stay at the head of the pack, you have to 
keep updating your equipment and software to meet clients’ 
demands. This can be financially overwhelming in a digital world where 
more and more people expect something for nothing.

Q: What do you love about your job?
I love the fact that now and again you get some great images – they are like little 

treasures. I love working with people and trying to capture a sense of who someone is. 
And I like the fact that very often I manage to make the person I am photographing feel 
great about themselves. I love working with light and manipulating shadows to create 
different moods and bring the story of what I am photographing alive. 





Cane Fields
a SplaSH oF colour iN tHe 

As a photographer, no matter where you are or what you are doing, you see “triggers” that 

stir an emotion and prompt the click of your shutter. Living on the North Coast of KwaZulu-

Natal, I am surrounded by things that constantly trigger my need to capture the moment.

Story & Pix © Nick Carroll

FiNe art
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T
he blue-green ocean and the expanse of 
rolling green hills provide a haven for any 
photographer. I often find myself immersed 
in my surroundings from early morning to 
late evening, capturing images ranging from 
the smallest insect to the landscape itself.

The North Coast is “sugarcane land”. 
The endless fields of green broken only by 
small islands of trees or sand roads can seem 

uninteresting to the normal eye. Yet on closer inspection, dots 
of colour are visible like splashes of oil on a green canvas. Cane 
cutters dot the landscape like flowers in a Monet painting. This is 

my ideal canvas: one of colour, contrast and vibrancy.
South Africa is one of the world’s leading cost competitive 

producers of high quality sugar. Due to the typography of the 
coastal region, only small areas lend themselves to mechanisation, 
hence the reliance on labour intensive practices. The cane is 
harvested by cane cutters who can stack three tons of trashed 
(un-burnt) cane and approximately four tons of burnt cane  
per day.

Cane cutters form an integral part of KwaZulu-Natal’s rich 
history. When engaging them, you find yourself in the presence 
of hardworking, vibrant people that not only add colour to the 
landscape, but appear to be in harmony with the earth. T  
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Nick began his professional career as a street 

photographer in Boston, USA, and contributed 

to a book on the city and its people. He then 

further developed his lighting skills by working 

with some of the best craftsmen in the United 

Kingdom. Fifteen years on, he is still as passionate 

as ever, and he concentrates his skills on a 

wide variety of subjects to deliver high quality 

images for his clients. For more information, 

contact Nick Carroll on +27 84 899 8909 or email  

nick@twphotography.co.za.

A Brief on Nick Carroll



Get your free subscription at www.mysubs.co.za/aboutime
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ScenesBehind the 
THE GRaSS IS aLwayS GREENER oN THE oTHER SIdE, aS THE SayING GoES. BuT EVEN IF you LoVE youR JoB, 
youR LIFE, oR youR HoBBIES, IT IS aLwayS INTERESTING To TRy SoMETHING NEw aNd waLK a MILE IN SoMEoNE 
ELSE’S SHoES FoR a wHILE. HERE aRE ouR Top pICKS FoR GoING BEHINd THE SCENES FoR a day oR Two. 

whErE
abouts

Story Rebecca Johnson, Pic © AdventureBookings.co.za

1

3
4

Go BaCK 
To NaTuRE

Have you ever dreamed 
of moving to the country, 
growing your own fruit 
and veg and maybe even 
raising a sheep or two? 
Well, now you can see if 

the life of a farmer would suit you by 
signing up for a working holiday of 
between one and five days on Wilde 
Paarde Kloof farm in the Western Cape’s 
Langeberg Valley. Here Farmer Redbeard 
will teach you all he knows about 
running a self sustaining fruit and honey 
farm and, depending on the season, you 
can get stuck in with fruit harvesting, 
sheep herding and winemaking. 
Farmer Redbeard also holds regular 
beekeeping demonstrations where you 
can retrieve your own honeycombs 
from the hives, uncap them and spin out 
the honey. For more information, visit 
www.farmerredbeard.co.za or email  
info@farmerredbeard.co.za.

SaTISFy a NEEd FoR SpEEd
Who hasn’t watched the movie Top Gun and wondered exactly what it must feel like to be behind the controls of a powerful 

fighter jet? Well, now you can find out, by taking to the skies in an Impala ex-military jet over the skies of Pretoria. The experience 
includes a low level, high speed, ground-rushing experience as well as a vertical ascent, inverted flying, rolls, loops and half-
cubans! If you prefer to get your adrenaline kicks with your feet on the ground, then you can hit the racetrack in Johannesburg or 
Cape Town in a high speed, single-seater Reynard racing car. Both of these once-in-a-lifetime adventures can be booked through 
AdventureBookings.co.za. Contact +27 861 266 548 or email info@adventurebookings.co.za for more information.

wHIp up CuLINaRy CREaTIoNS

Thanks to the rise of celebrity chefs, being able to whip up the perfect 
soufflé is now super sexy. But do you have what it takes to make it a full 
time career? One of the best places to find out is at the South African Chefs 
Academy in Cape Town. Run by legendary South African chefs Garth Stroebel 
and Paul Hartmann, the academy offers monthly gourmet cooking evenings. 
Here budding kitchen whizzes can be put through their paces by top chefs, 
as well as enjoying a welcome cocktail, a wine pairing with every course and 
a goody bag. And if you can stand the heat, you can consider signing up as 
a full time student. For more information contact +27 21 447 3168 or email 
info@chefsacademy.com.

Go wILd

The Lion Park just outside Johannesburg runs two, three and four week volunteer programmes whereby you can sign up 
(and pay) for the rare opportunity of being able to go behind the scenes to feed the lions, help with the maintenance of the 
park, and – best of all – help to hand rear lion cubs! Visit www.lionpark.co.za for more information. And for those budding 
game rangers out there, KwaZulu-Natal’s Phinda Private Game Reserve runs a four day bush skills specialist safari. Here you 
can learn how to drive a 4x4, track animals through the bush, recognise the sounds of the wild and learn how to handle a rifle. 
It’s the perfect introduction to a career in the wild. For more information contact +27 11 809 4300 or visit www.phinda.com.
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Feature

Of Shipwrecks 

Story by Nick van der Leek
Pix © Nick van der Leek & David Paeme

NOTORIOuSLy RuGGED AND DRAMATICALLy BEAuTIFuL, SOuTH AFRICA’S WILD COAST 

CERTAINLy LIVES uP TO ITS NAME. And as Nick van der Leek recently discovered, it also makes 

for a very memorable holiday destination (as long as you arrive overland!). 

aND Spectacular    SceNery
The Wild Coast

North of Mboyti, near the magical Magwa Falls, Lupatana Rocks is a 24 km drive 
from Lusikisiki. The area is famous for Milkwood Forests and Humpback whales
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The 280 km strip of coastline, 
extending north from present 
day East London and south from 
Port Edward in KwaZulu-Natal, 
has become a serial killer of 
ships. In fact, shipping disasters 
such as the peppercorn carrying 
Santo Alberto in 1593 and the 
Santo Espirito (transporting Ming 
porcelain from China) 15 years 
later became so common that many 
historians believe that these losses 
preceded the disintegration of the  
Portuguese empire.  

Luckless survivors of 16th and 17th 

century shipwrecks found the land 
north of the Fish River and south 
of Durban already inhabited by one 
of South Africa’s largest tribes, the 
amaXhosa (a word thought to mean 
“fierce”). Imagine the travails, then, 
of the survivors of the Stavenisse, 
a Dutch ship that sank near Coffee 
Bay in 1686. During the same time, 
two English ships, the Bonaventura 
and the Good Hope, also suffered 
similar misfortunes. 

The crews of all three ships – 
having encountered one another in 
similarly unpleasant circumstances 
– decided to work together to 
construct a makeshift boat in order 
to sail back to Cape Town. En route 
they encountered and rescued 
more survivors. Among these was 
a French teenager who had already 
had his fair share of adventure, 
which included smuggling himself 
to America, visiting the Far East 
and most recently, enjoying the 
protection of a local Xhosa chief. 
Having learnt the Xhosa language, 
the young lad (just 13 years old) 
acted as a guide and interpreter for 
his companions.

Even fairly recently the Wild 
Coast still manages to rustle up 
some maritime action and claim 
the odd ship or two. In 1991, the 
Oceanos encountered massive 
swells and finally sank in 90 m of 
water along a particularly beautiful, 
but rugged stretch of coastline, 
about 10 km from Hole-in-the-Wall. 

The wreck of the Jacaranda, a 2,000 ton Greek coaster. Lloyds of London, who had 
insured the ship, refused to pay out after it was wrecked, believing that the ship 
(which was empty, and carrying a crew of just 15) was intentionally scuppered



On terra firma, however, Hole-in-the-Wall offers visitors a 
chance to soak up one of the most iconic features of the Wild 
Coast. This great mass of rock obstructs the mouth of the Mpako 
River, and thanks to a confluence of geological idiosyncrasies, 
the river and fluctuating tides have contrived over aeons of 
time to carve a large hole clean through the hulking massif. The 
large waves pummelling through the tunnel and the secluded, 
sub-tropical bay work together to produce a near constant,  
carnal roar.  

Heading further north beyond Coffee Bay (so named because 
a ship laden with coffee once sank here) towards Port St John 
(named after a 16th century Portuguese shipwreck, the São João), 
one encounters the “Table Mountain” sandstone cliffs, with their 
typical rough layers. Some of the most striking and pristine areas 
here include Brazen Head, Mpande Bay and a birdwatcher’s 
paradise: the Hluleka Nature Reserve, which is overflowing  
with waterfowl. 

As well as vivid birdlife, beached shipwrecks and colourful 
mud huts, the Wild Coast is also renowned for its spectacular 
waterfalls. Two of the most breathtaking are the 160 m high 

Mfihlelo Falls (the highest waterfall in Africa that runs directly 
into the sea), and the famous Waterfall Bluff, with its dramatic 
cliff scenery which includes “Cathedral Rock” and the “Castle” 
rising out of the surf. The sheer cliffs and crooked crags around 
Waterfall Bluff are examples of “tear-away” sections. These were 
areas where the rocks were once part of the super-continent 
Gondwana, until incredible forces working against unutterable 
inertia forced away sections of rock, which floated slowly away, 
eventually to become Antarctica. Even closer to the northern end 
of the Wild Coast and KwaZulu-Natal, fossil beds can be found 
close to the Mzamba River when the tide is low. 

While the waterfalls and rugged coastline of the northern 
Wild Coast (as far south as Hole-in-the-Wall) are accessible from 
Durban, the southern section – which has some of South Africa’s 
most beautiful lagoons, mangrove ecosystems and sweeping 
white beaches – are better reached from East London.  

Here the Wild Coast is not quite as wild or as empty. Plenty of 
popular resorts dot the coast, including Haga Haga (which sees a 
daily dose of commuting dolphins), Wavecrest (with its fantastic 
dunes, stunning lagoon and endless beach) and Kob Inn (close 

The Jacaranda is one of the more accessible, and perhaps the most spectacular of 
the Wild Coast’s shipwrecks. It is situated on a lovely little strand, approximately 
halfway between two popular southern resorts, Trennery’s and Wavecrest
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to the large, fish-filled Qora River Mouth.)  
Every now and then, a chance encounter with yet another 

wreck on this fabulous coast (like the Jacaranda which was 
wrecked – possibly on purpose – near Wavecrest in 1971) is a 
reminder that something special lives in the land, and the surf, 
and the inhabitants here. The Grosvenor, on the other hand, 
illustrates how the Wild Coast likes to hold on to some of its 
treasures. This East Indiaman ran into trouble over the same 
stretch of waters that claimed the São João nearly two centuries 
earlier. While only a handful of the 150 on board drowned, only 
18 would reach Cape Town. Of these, only four would survive 
the last leg back to England.  

Many expeditions were launched to pursue rumours of 
treasure aboard the Grosvenor (including the solid gold “Peacock 

Throne”). But while fortune seekers have tried everything from 
suction dredgers to explosives, the Wild Coast has only ever let 
slip the occasional gold or silver coin.  

Meanwhile, the Wild Coast’s seas and storms, its wicked 
currents and shifting sands continue to defy overly ambitious 
visitors. For restless adventurers, there is a 25 day hike that 
traverses much of the coastline. But, whichever way you choose 
to explore it, it is best to savour the Wild Coast slowly – one 
chunk at a time. T

Heading out on horseback towards Wavecrest’s 3 km long curving 
beach – one of the most beautiful beaches in South Africa

1time FlieS to eaSt loNDoN aND DurBaN. 
check the flight schedule for dates and times
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Story & Pix © Lesley Stones

Feature

How Much 
Do you Want to pay?

It’s surprising how many travellers are defeated by the art of haggling. Even though they 

are adroitly navigating around a strange country, tasting unfamiliar food and adapting to a 

foreign language, bargaining for goods is often one culture shock too many.

Negotiating Haggling Harmony
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I have seen grown women, who normally flash their credit cards 
with glee, completely crumble just because someone asks them how 
much they want to pay. 

Others take it to the extreme, and there is always one jerk who 
will boast about how everyone else has been cheated because they 
are not as streetwise as he is. It is galling to discover that you paid 
50 % more for the same item, but at least you have done your bit to 
help humanity. His smug effort to save R30 on a beautiful souvenir 
will not affect his life at all, but if he has deprived the seller of a 
decent income, that should not make anybody proud.

Striking a deal that leaves both sides smiling is the art of  
happy haggling.

I realised this when I lived in Cairo and had to haggle every day 
for everything – even for vegetables that had their prices clearly 
marked. I would barter in faltering Arabic, saying things like: “Hello 
Abdul, I need some grapes.” Abdul would give me a price, and 
I would point to his sign which listed them at half that price. He 
would grin a toothless grin. I would grin right back. “Oh please, 

Abdul, not today, I’m in a hurry.” It was a game we played for years, 
where the locals pitted their wits against the foreigner.

They knew I had more money than they did. Even if I felt poor, 
I was not the one with my bum on a packing crate, my feet in the 
gutter and only a few carrots to my name. As a foreigner, I was a 
source of wealth who could boost their meagre income without 
even denting mine. Instead of 50 piastres, I would pay 80 piastres, 
and Abdul could buy extra food for his family.

If you are happy with what you are spending, and they are 
happy with what you are paying, why over-analyse?

If you go in blindly, you will, of course, be conned – and 
deservedly so. Bargaining is far more fulfilling than just whipping 
out your wallet during a transaction. This will teach you nothing 
about another culture. Bargaining is a way of life and a chance to 
interact with the locals.

If you really do not want to get involved, learn to say no in a 
totally alien language. But be warned: Many hawkers are far more 
multi-lingual than you are. Saying “no thanks” in Finnish may make 
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the hawker go away, but there is a chance that you will meet the 
only merchant in town who is fluent in Finnish!

If you really want to be left alone, it may be worth investing in 
an item once, purely to ward off every other tout. In Istanbul the 
roads were a seething mass of sock sellers, and by day two I was 
fed up with telling everyone that I did not want fake Nike socks. On 
day three I wised up, bought a pair, and waved my socks proudly 
every time someone approached with another pair. They laughed, I 
laughed, and we all walked away smiling.

My worst experience was in Marrakesh, where I bargained hard 
for a small rug. “How much you pay? I make you good price. Cheaper 
than Walmart!” the seller cajoled. We bargained hard, and I felt self-
satisfied when I beat them down to a fraction of the starting price. 
The deal was done and my rug was whisked away for wrapping. 
And when I unwrapped it at home a week later, it was not the same 
rug. This was a thin, cheap, tatty fake. I had bargained them down 
too much, but they had exacted their revenge. T

•	 do your research. Browse around the formal shops to get an 

idea of prices. Check the quality too. Fixed price shops may be 

selling better quality than you are haggling for on the street, so 

compare like with like.

•	 In many countries that have a culture of bargaining, 

even formal shops tend to be flexible. It is worth offering a 

little less and seeing how they respond.

•	 once you know the vague value of an item, decide how 

much you are prepared to pay.

•	 The starting price is hugely variable. Some local guides 

suggest you offer half of what is initially asked for. I often find 

bidding just 20 % is closer to the mark. If they spit at your feet and 

brush you away, you have gone in too low!

•	 Walk away at least once. If they come after you, you are close 

to a deal.

•	 do not haggle for something you do not want. It is bad 

form to agree to a price and then not actually buy it.

•	 you may be new to this game, and traders have perfected 

the art of haggling over the centuries. If they haggle you 

higher than you intended, pay up and laugh it off. Always remember 

you are on holiday – you are supposed to be having fun! Besides, 

it will make a wonderful memory the next time you are walking 

around a boring supermarket with all of those stubbornly inflexible 

little price tags.

How to Leave Both Sides Smiling
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MADE IN RSA

Available from selected pharmacies (see website for details). Distributors and Agents needed nationwide.

Intelligent health solutions for intelligent individuals. Developed 
by Hannes Strydom (B.Pharm),  registered pharmacist and 
member of the 1995 Rugby World Cup™ winning Springbok team. 
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Royale 
Cape Royale Luxury Hotel & Spa

tHe

 treatMeNt

Story & Pix © Cape Royale Luxury  
Hotel & Spa

Feature

Set against the iconic outline of Table Mountain and with panoramic views of Cape Town 

and the Atlantic Ocean, Cape Royale Luxury Hotel & Spa provides an enclave of luxury 

and refinement right in the heart of South Africa’s most beautiful metropolis. 



5555

C
ape Royale Luxury Hotel & Spa offers guests a rare 
combination of “home away from home” comfort, and 
a venue exotic enough for any guest to want to leave 
the world behind them for a while. The hotel offers 

40 deluxe suites, 30 two bedroom family suites, ten two bedroom sea 
facing suites, ten two bedroom business class suites, four penthouse 
suites and one presidential suite. Each suite features contemporary 
décor, luxurious fabrics and carefully selected artwork which together 
create an ambience of elegance and understated opulence. 

“With ample living and entertainment areas in all suites, a choice 
of two restaurants, state-of-the-art executive conferencing suites and 
meeting rooms, the world famous Equinox Spa, a gym and a roof deck 
pool and bar, Cape Royale Luxury Hotel & Spa is a landmark hotel in 
Cape Town,” says Managing Director, Boris Bornman. “The hotel is 
also in close proximity to the beaches of Clifton and the palm fringed 
white sands of Camps Bay, not to mention a stone’s throw from the 
Victoria & Alfred Waterfront and the Cape Town Stadium.”

The hotel offers a host of services, including multilingual concierge 
and front desk staff, currency exchange, 24-hour room and butler 
service, a kids club, private in-room check-in on request, express 
check-out on request, child minding services, laundry and valet 
services, and complimentary internet access throughout the hotel.

Cape Royale Luxury Hotel & Spa was also recently selected as the 
overall winner in the Luxury City Hotel category at the 2011 World 
Luxury Hotel Awards. “This is truly a huge achievement for Cape 
Royale and its employees. Winning such a prestigious award is thanks 
to a combined effort by the hotel’s entire team,” says Bornman. 

“The key to providing a great luxury service is exceeding expectations 
through unequalled guest experiences. Cape Royale strives to go 
beyond the five-star luxury standard, and will always try to achieve the 
best in quality service by means of its offerings,” he concludes.

Cape Royale Luxury Hotel & Spa brings together the sophistication 
of Europe and the vibrant spirit of Africa.  

Cape Royale Luxury Hotel & Spa is a proud partner of Preferred 
Hotels & Resorts. For more information, contact +27 21 430 0500, or 
visit www.caperoyale.co.za. T  
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Muay Thai 
iN tHe MotHer city

Story & Pix © Keith Bain

Feature

Jarred Rothwell (wearing yellow) spars against fellow Dragon Power 
fighter, Juan-Dre Blaine, who is also a South African titleholder
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It’s not unusual for boys who grow up watching kung fu movies to become infatuated with 

the skill and physical prowess that made Bruce Lee a global icon. But not too many boys grow 

up to have their martial arts fantasies become reality. Jarred Rothwell is one of the few.

57

Jarred “Rothweiler” Rothwell always had kung fu dreams. Aside 
from the martial arts videos he would watch as a boy, he had three 
older brothers who would practise their moves on him. His family had 
a raging love affair with Oriental combat sports, and as a result the 
brothers were labelled “The Teenage Mutant Ninja Turtles”. 

Rothwell was sports mad from a young age: karate at age 6, and 
then capoeira, Western Province athletics, first team rugby, ice hockey. 
The more physical the sport, the better the buzz, and nursing sports 
injuries brought a sense of accomplishment, like battle scars. 

Rothwell first fell for muay thai (a combat sport from Thailand) after 
watching two time world champion Quentin “Dragon” Chong defend 
his title against a particularly tough challenger. It was a powerful victory, 
potent enough to steer Rothwell on a new life course. He wanted to 
follow in his hero’s footsteps, and now, ten years later and with Chong 
as his mentor, he looks set to do just that. 

Although his nickname “Rothweiler” suggests viciousness in the 
ring, when you meet him, he is more puppy dog than snarling hound. 
A friendlier, more gentlemanly combatant you are unlikely to meet, 
although he is quick to remind you that friendships end with a fight’s 
first bell.  

Psyching up for that bell is no mean task. No matter how physically 
prepared you are, pre-fight nerves can be daunting. Little wonder, 
when facing fighters nicknamed “Pitbull”, “The Sniper” and “Mad X”, 
but it is Rothwell’s desire to win that brings the real anxiety. Backstage, 
he coaxes himself with positive mantras and listens to music from The 

Last of the Mohicans, which he says focuses him for the encounter. As 
he steps inside the arena, the crowd begins to bray, keen to see blood 
and pain. They want full blown action, in agonising techno-colour. 

Muay thai is considered the most brutal of martial arts. Known as 
the art of eight limbs, it is unique in that it incorporates punches, kicks, 
elbows and knee strikes (eight contact points), whereas boxing uses 
just two (fists), and kickboxing uses only fists and feet. Despite rules 
and gloves, groin protectors and a referee, the fighters do get hurt. 
Knees are hard, ruthless weapons and a high-flying kick or pounding 
elbow can send you crashing. Time in hospital with a snapped bone is 
a very real possibility. 

Rothwell’s proudest moment was winning a fight in Russia when his 
rib was broken in the first round. Rather than giving in to the pain, he 
focussed on victory, egged on by a lone vuvuzela blasting away from 
deep in the crowd.

Rothwell’s special appreciation of muay thai comes from time spent 
in Thailand, where “everyone practices it; it’s in their blood, part of their 
way of life”. What soccer or rugby are to South Africa, muay thai is to 
Thailand, where it is the national sport. The advantage Thais have is in 
their legs. “We Westerners tend to concentrate power in the upper body, 
whereas Asian fighters run and skip a lot, so their kicking is phenomenal.” 

“Muay thai is the chess of martial arts,” Rothwell says of the mental 
side of the sport. It is all about sussing out the opponent and then 
breaking through their defences, showing dominance (to score points), 
and then wearing them down. Besides the eight limbs, there is also 

Despite his fighting prowess, Rothwell 
is a gentleman and keeps the mood 
light when he is outside the ring

Despite his fighting prowess, Rothwell is a gentleman 
and keeps the mood light when he is outside the ring
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standing grappling, a wrestling-type 
hold which is used to strip your 
opponent’s energy.

The “eight limbs” were originally 
part of a Siamese (or Thai) soldier’s 
deadly combat arsenal, used 
whenever disarmed in battle. During 
the 1800s when Thailand was at 
peace, it evolved into a codified 
practice and Thailand’s first boxing 
ring was established in 1921. 
Modern muay thai was distilled from 
muayboran, a variant that involved a 
fight to the death in front of the king. 
“That involved lots of skull popping,” 
says Rothwell. 

Rothwell claims that muay thai 
has calmed him now that his hunger 
for danger and violence have been 
channelled into the arena. “I want to 
be the best of the best,” he says. When 
he is not training, he spends time with 
his fiancé, or works in the restaurant 
he co-owns with his brothers. 

Out of ten professional fights, 
he has won eight, most by knock 
out. He took the South African light 
heavyweight title in 2010, and then 
dropped a few kilo’s and bagged the 
middleweight victory last year. He also 
claimed bronze at the world championships in Uzbekistan. In September, when he will represent 
South Africa in St. Petersburg, he is going for gold. By then he will have dropped into the most 
competitive weight category, fighting against Thailand’s best.

He is also aiming to get onto a reality TV show being shot in Korea. “It’s like Survivor with 
fighters,” he explains. And if he is selected, it will mean coming full circle, back to where his 
love of martial arts began: on screen. Yet, watching Rothwell warming up for a sparring round, I 
realise what sets him apart from his childhood movie heroes. While those guys act out someone 
else’s script, he is forging his own destiny and transforming his Bruce Lee dreams into reality.  T  

Quentin Chong’s Dragon Power Muay Thai, MMA (mixed martial arts) and Fitness Centre 

in Cape Town is considered to be among the best of its kind in the world. Having pretty 

much launched muay thai in South Africa, Chong is a celebrity in martial arts circles. A 

two time world titleholder, he now trains some of the best in the world, although he is 

often seen ringside spurring on even the littlest fighters from his gym. Training is offered 

at all levels, from beginners to world champions. Besides its stable of renowned muay thai 

fighters, Dragon Power is the home club to many top MMA fighters, and is the venue for this 

year’s South African muay thai championships on 9th June. For more information, contact  

+27 21 465 9888 or visit www.dragonpower.co.za.

Where to Get your Muay Thai On

Rothwell gives support to a junior muay thai combatant 
during one of Dragon Power’s legendary fight nights
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Story by Richard Holmes
Pix © Joanne Mc Laren & iStockphoto.com
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Mombasa 

The Island 
of War No More

Mombasa is a lively mix of interesting historical sites, multiculturalism and the kind of beaches 

that would be the ideal photo locations for postcards signed “wish you were here”. But, as 

Richard Holmes recently discovered, it certainly no longer conforms to its previous nickname, 

“The Island of War”.
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T he moment your taxi leaves the parking lot of 
Mombasa’s Moi International Airport, the intoxicating 
chaos of Kenya’s second city is hard to ignore. Carts 
piled high with fresh produce are hefted into town, 
as traffic backs up in the queue for the Likoni ferry. 
Mombasa is a harbour town, and ships have right of 

way as they make their way slowly upstream to the largest port in East 
Africa. And for those staying at the beach resorts south of town, that 
means either a long detour or a bit of a wait. 

But it is precisely the beach resorts lining the white sands north 
and south of Mombasa that draw most of the holidaymakers here. The 
waters are warm and tropical, the snorkelling out on the fringing reef 
is great, and the living is (relatively) cheap. When not scuba diving, 
sailing or kite surfing, most tourists find themselves spread out on the 
beach, soaking up the gentle east African rays. 

Do not, however, expect to be left alone for long. Life is lived 
on the beach in this corner of Kenya, and on almost every mile of 

sand north or south of Mombasa you will find someone trying to sell 
you something – in the nicest way possible, and with a friendly chat 
beforehand, but nonetheless doing their best to part you from your 
shillings. Almost anything you need – and plenty you don’t – can be 
bought on the beaches here. And remember, in Kenya everything  
is negotiable.

If all the friendly commerce gets too much, you can always retreat 
to the safe sanctuary of your beach hotel, as palm-fringed resorts run 
for kilometres both north and south of Mombasa. 

Diani Beach to the south is the most glamorous strip of sand in the 
area, but can get crowded in peak season. Further south, resorts like 
Pinewood Village attract a more family-friendly crowd, while down at 
Wasini you can swim with dolphins and explore deserted islands. 

The prices tend to increase when you head north of town, through 
the upmarket suburb of Nyali, past the Haller Park Wildlife Sanctuary 
and beyond Jomo Kenyatta public beach. Perhaps it is being able 
to avoid the ferry, or the fact that the beaches feel quieter and the 
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snorkelling spots less crowded, but when I am in Mombasa I tend to 
head north. Just 25 minutes from town is the Serena Beach Hotel & Spa. 
One of the best hotels in the area, it offers top-notch accommodation 
and value for money.

Most of the holidaymakers heading to the beach resorts rush 
through Mombasa as fast as the potholes will let them, but if you do 
not spend at least a day in the city, you will be missing out on one of 
East Africa’s most interesting destinations. 

Mombasa was founded on gold, slaves and spices, and for centuries 
Portuguese, Arab and British traders battled for control of this island 
city. Little wonder then that Mombasa’s Old Town was known in 
Swahili as Kisiwa Cha Mvita or the “Island of War”. The Old Town is 
an altogether more peaceful place nowadays, though, and from the 
ramparts of the crumbling Fort Jesus it’s hard not to be seduced by the 
leisurely pace of life here. 

The Fort was built by the Portuguese in 1593, and sits right at the 
entrance to the Old Town’s harbour. So it is hardly surprising that it 
was attacked, besieged and squabbled over for 250 years. Even today, a 
handful of 18th century cannons still gaze out over the glistening waters 
of Tudor Creek. 

Accredited tour guides are available for hire at the entrance to the 
Fort, but the complex is small enough to explore on your own. From 
the top of San Mateus bastion you can gaze out over the labyrinth of 
alleyways and Arabesque buildings that make up the Old Town, a 
suburb that has changed little since the Sultan of Oman laid siege to it 
in the early 1800s.

The Old Town is a place well suited to aimless wandering, but it is 
often safer to hire a local guide to lead the way. This charming jigsaw 

puzzle of old homes, tiny workshops and aromatic shop fronts will 
keep you entertained for hours.

Mombasa has always been a trading port, and there is a wealth of 
souvenir shopping to be had. Biashara Street is the best place to shop 
for colourful khangas and kikoys (colourful sarong-type garments), but 
remember to sharpen your haggling skills. Woodcarvings are another 
popular souvenir, and the Akamba Woodcarving Cooperative on the 
airport road is a great spot to stock up. Hundreds of craftsmen from 
the Akamba tribe turn out a range of products, from giraffes to wooden 
bowls and ornaments. 

With souvenirs taken care of, there is only one place in town to 
drop your bags and take a break: the delightful Tamarind restaurant. 
Seafood is the speciality here, from local snapper to prawns scooped 
fresh from the Indian Ocean. Kenyan crabs are some of the best in 
the world, so it is no surprise that the Chilli Crab is one of their most 
popular dishes. There is a gorgeous terrace where you can happily 
while away the afternoon overlooking the Old Town harbour and 
Tudor Creek. Dhows, laden with goods, wander in from the Indian 
Ocean, as the sun starts to sink and the Tamarind gets ready for another 
evening of good food and Mombasa views. 

Mombasa is a city that is chaotic, frenetic, and bustling, but equally 
colourful, charming and welcoming. But the Island of War? With 
peaceful sea views from the Tamarind terrace, and an ice-cold Tusker 
lager in hand, it is hard to imagine.  T

1time FlieS to MoMBaSa. check the flight 
schedule for dates and times
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With trapeze artists twirling high in the air, Mongolian contortionists twisted into living pretzels, 

and gymnasts balancing precariously on each other, it is easy to think that all the amazing feats 

at Madame Zingara’s Theatre of Dreams happen in the middle of the big top, on centre stage. 

But, in fact, one of the most astounding feats performed here every night happens behind the 

scenes. Tucked away in a 12 m long converted container, Chef Grethel Ferreira and her team 

feed four delicious courses to over 400 people every night – and still manage to do so with flair 

and flavour. ‘abouTime’ chatted to Grethel to find out exactly how she pulls off this juggling act 

every night. 

Story by Nicky Furniss
Pix © Madame Zingara

Feature

J uggling Act
tHe ultiMate 

Inside Madame’s Kitchen
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When I arrive at Madame Zingara’s latest home in Montecasino 
(where its new show el Milagro has been playing to sold-out audiences 
since the beginning of March), I am shown through to the backstage area. 
Here, the performers and the production staff are lolling around, eating 
their dinner or chatting. The perfect word to describe the atmosphere 
is “chilled”. The same cannot be said about Grethel, who rushes in 
breathless, profusely apologising for not having had time to wash her 
face or put on makeup. She searches around for a pair of empty chairs 
and as she sinks gratefully into hers, she tells me that this is the first time 
she has sat down today since she arrived over nine hours ago. 

She explains that while she is used to working long hours, the first 
few weeks in a new city are particularly gruelling, and 16 hour days are 
the norm. “Clearly you are a sucker for punishment?” I ask her. “Yes! 
I don’t know why I think stress is going to keep me young forever, 
because you can already start to see the lines,” she laughs, pointing at 
her face. She admits, though, that she loves the adrenaline rush she gets 
from sending out over 1,600 dishes a night. It gives her the kind of buzz 
that working in a normal kitchen just doesn’t. “There is so much to do 
here, and so much more freedom to do it in. You are never doing just 
one thing at a time,” she explains. 

Boredom may not be a worry, but how exactly does Grethel and 
her team manage to pull off this gargantuan task every night? It seems 
it all comes down to four things: experience, routine, preparation and 
team work. 

“Most of my kitchen staff have been working with the company for 
many years, so they know exactly what they are doing. And when we 

get new staff in, the original staff train them,” Grethel explains. This 
passing on of experience is invaluable, as Grethel and her team have 
created an almost fool-proof system over the years. And it is a strict 
adherence to this that ensures everything runs smoothly. “It’s the same 
for everyone, from the cleaners to the scullery staff to the chefs. We all 
have to work together to make it happen,” says Grethel. “The kitchen 
staff know that they have between 11 and 15 minutes to send out the 
food, and then the scullery staff have 15 minutes to wash all of the 
plates and get them back to the kitchen staff so that we can pack them 
away, ready for the next round. It’s all a system.”

But she does admit that it wasn’t always so well run. “In the 
beginning it wasn’t this smooth. We didn’t have all the things that we 
have now. We had a mobile truck with a four plate stove that we had 
to cook on all day long. Eventually, we realised that that wasn’t going 
to work, so we turned a 12 m long container into a customised kitchen, 
and it has worked much better since then.” 

Like most chefs, though, who are perfectionists by nature, Grethel 
believes – even after six years with the theatre – that improvements 
could still be made to her system. “It doesn’t matter how many years 
you work here, you are always learning and there is always something 
else that you have to improve or fix.”

That said, the kitchen staff certainly cannot be faulted on the sheer 
amount of preparation they put into every meal they serve. Partially 
to keep their standards consistently high (and partially due to a lack 
of adequate storage space), everything that is served is prepared fresh 
daily. “I have three ladies who come in during the day to cook all the 

Chef Grethel Ferreira and her team have a tried and tested formula to 
ensure that they can send out over 400 dishes in less than 15 minutes



food that takes a little longer to prepare. So they 
cook all the lamb shanks, potato bakes and 
butternut, and they make all the desserts. Then, 
from about 15h00 onwards, I have three male 
chefs who work in the hot kitchen, prepping 
the fish, the fillets and the lamb shanks. Then 
later, when we get the final meal count from the 
waiters, they prepare and plate all the meals. 
There are also a number of chefs who work 
in the cold kitchen, who prepare salads and 
salsas,” she explains. 

Obviously in an operation this size, and 
with such short turnaround times, teamwork 
is essential. But how does Grethel maintain a 
happy team? “We’re so busy, we don’t have time 
to complain!” she laughs. “We have all been 
working together for quite a while now, so we 
all understand each other. It’s very much like 
a family. We do have our fights, and we have 
our laughs, but we all enjoy the experience. 
It’s fun for all of us because we move around 
the country and it’s not just like working in a 
normal kitchen – it’s a whole experience.” 

Sadly – due to their workload behind the 
scenes – many of Grethel’s team have never 
seen the entire Madame Zingara show, other 
than the odd peek when there is a lull in the action. That said, Grethel 
says that they still feel the energy of the audience and the performers, 
and make sure to inject some of their own fun into the kitchen from 
time to time. “When the show starts, we do hear things from the front, 
and the excitement does rub off on us. The kitchen is more structured 
and there are more regulations in the back, but we also have our fun – 
like seeing which side of the kitchen can finish their work first.”

Of the acts she has seen, Grethel says that her favourite is the sexy 
bath act performed by South African trapeze artist Christine du Plooy. 
That said, Grethel feels no desire whatsoever to trade places with her, 
admitting to a fear of heights. With a career as a trapeze artist out of the 

question, I ask Grethel what hidden talent she would put on display if 
she was suddenly expected to perform in the evening’s show. “Hmm, I 
think I would be one of those people who throw knives. I don’t think I 
have any other hidden talents, but I do have knife skills!” 

After meeting Grethel, I think she seriously underestimates her stock 
of hidden talents. If only the audience at Madame Zingara’s Theatre of 
Dreams could take a peek into her kitchen, there is no doubt that they 
would be suitably in awe of the amazing juggling act she and her team 
pull off each and every night. It’s certainly an act that is worthy of a 
standing ovation. 

For more information on Madame Zingara’s Theatre of Dreams, 
visit www.madamezingara.com. T

You won’t find Grethel swinging from the trapeze 
any time soon, but she reckons her knife skills 
might earn her a spot on the Madame Zingara stage
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The Grande Roche Hotel
Classica FreSH Face For a 

The Grande Roche Hotel in Paarl is showing a new and more modern face. In 

celebration of 20 successful years in the hospitality industry, the hotel is undergoing 

a décor makeover to bring a breath of fresh air into its historical setting. 

Story & Pix © Grande Roche Hotel

Feature

The new look has been carefully selected to complement the 
heritage of the buildings and to exude a comfortable elegance.

“We realise that we have to be competitive in this fast paced 
world. Injecting new life into the property is one of our long term 
goals, and this more modern look brings us in line with world 
trends. As South Africa’s only member of the Small Luxury Hotels 
of the World Group, the updated image shows our guests that an 
innovative outlook is a compliment to our proud heritage,” says 
General Manager, Anja Bosken.

To date, 13 of the 18 terrace suites have been decked out in 
elegant new livery with a crisp and sophisticated neutral colour 
scheme which features the odd splash of colour. Plush couches 
simply beg to be settled into and comfort is the key feature. All of 
the modern amenities have a sculptured look, and allow guests to 
work or relax according to their individual needs.

The new décor of the rooms enhances their feeling of 
spaciousness, while the en suite bathrooms are elegantly fitted with 

granite vanity slabs and up to date accessories. 
Interior decorator Juanita Miller of Paisley Rose Interiors supplied 

the soft furnishings, lighting and mirrors. Her brief was to create an 
environment where leisure and business complemented each other. 
Opting for classic fabrics with a modern twist, the combination of 
neutrals and rich shades enhances the natural elegance of the suites. 
Add to that the stunning views that each suite offers, and it is as if 
you have escaped to your own personal country estate. 

Taking into account the comfort that guests are familiar with 
as well as international hotel design trends, the designers opted 
for simplicity and minimalism, while ensuring that each of the 
individually named suites retain their own unique qualities. 

The Grande Roche Hotel may be considered to be the Grande 
Dame of the Winelands, but thanks to a whole new face, she 
certainly doesn’t look it.

For more information, contact +27 21 863 5100, email  
reserve@granderoche.co.za or visit www.granderoche.com. T
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serves 2
ingredients

3 bananas
25 g cashew nuts
5 g salted peanuts
210 g dark chocolate
400 ml water
120 g cream
40 g cocoa powder
120 g sugar
4 sprigs of mint 
1 tablespoon honey
1 tot banana liqueur
1 teaspoon coconut flakes
10 spring roll pastry sheets
500 g dried fruit mixture
50 g sultanas
3 tots brandy
200 ml apricot juice
50 g gooseberries
4 l vegetable oil
1 lemon
1 egg
Pastry brush

method
Filling

Peel the bananas and slice them into 1 cm 
cubes. Chop 50 g of the dark chocolate very 
finely and add it to the bananas. Finely chop 
the cashew nuts, peanuts and two or three 
sprigs of mint, and add them to the banana 
mixture. Add the honey, banana liqueur and 
coconut flakes (the filling should be quite 
firm and not runny). Leave the mixture to rest 

in the fridge for two hours.

Dried Fruit Compote
Finely chop the dried fruit and sultanas. 

Add the brandy and the apricot juice. Place 
the mixture in a pot on the stove and gently 
cook it until the fruit is soft and the mixture 
becomes sticky. Once soft, pour the mixture 
out of the pot and allow it to cool.

Chocolate sauce
Bring the water and sugar to the boil. Add 

the chocolate and cocoa powder. Mix the 
cream into the mixture and allow it to cool 
(not in the fridge).

pastry
Take a defrosted spring roll pastry sheet 

and brush the edges of the pastry with beaten 
egg. Place two tablespoons of filling in the 
middle of the spring roll. Fold over the left 
and right edges towards the centre and roll 
it into a cigar shape. Continue until all of the 
filling has been used. 

Frying 
Heat the oil to a temperature of roughly 

180 °C. Gently drop the spring rolls into the 
oil (not more than two at a time). Fry until 
they are golden brown, and then remove and 
place them on a paper towel. 

plating
Using an ice cream scoop, place two balls 

of the compote in the middle of the plate. Cut 
the ends off the spring rolls and slice them 
diagonally through the centre so that you 
have two equal sized pieces. Garnish your 
plate with chocolate sauce, gooseberries and 
mint leaves.

Tip
You can replace the gooseberries with 

any other kind of small berry. You can 
also change the filling to a different fruit, 
for example, grapes, apples or pears. It is 
important to note that the rolled spring 
roll pastry must not be open at the ends; 
otherwise the filling will escape during 
the frying process. When you store the 
chocolate sauce in the fridge, you can 
heat it up in the microwave, but be 
careful not to overheat it, otherwise the 
fat will separate. T

Banana Spring Roll with Dried Fruit Compote and Gooseberries

Bosman’s
recipeS FroM 

For two decades the Grande Roche Hotel 
has been distinguished not only for its 
sublime setting, but also for its hospitality and 
award winning cuisine. Bosman’s Restaurant 
is acknowledged as one of the top 100 
restaurants in the world and is listed on Eat 
Out Magazine’s Top 10 restaurant list for 2011. 
Executive Head Chef, Roland Gorgosilich, 
has extensive experience working in some of 
Europe’s finest Michelin Star restaurants. He 
believes in using only the freshest seasonal 
products to create a complete harmony 
of flavours and an unparalleled dining 
experience. For more information, contact  
+27 21 863 5100 or visit www.granderoche.co.za. 
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Hoofmeisie is a family comedy about three 
South African primary school girls and their 
obsessed mothers who share the same 
desire: for each of their girls to become 
Head Girl of their school. When things go 
badly for one of them, her attempts to win 
turn nasty, but she finally learns what being 
a true leader is all about. Hoofmeisie will 
be available from 2nd April. The movie is 
available in Afrikaans with English subtitles.

club
For the latest online 
entertainment offerings

Nataniël’s latest offering 
is a selection of 46 
stories (15 in English 
and 31 in Afrikaans), 

inspired by his many stage productions since 2007, 
including Predicting Snow, Men who Fly, Egg Whites 
and Angel Food and Knowing your Microwave and 
other Magical Moments. These are magical stories 
about our absurd world, both the oddities and the 
everyday happenings. Nataniël once again proves 
that he is a master storyteller.  

This is the first title in the series to introduce an addictive multiplayer 
experience. Max begins a new job as a private security guard for 
a family in Brazil. When the family is targeted by gangs, Max is 
forced to fight to save his clients and clear his name. Max Payne 3  
uses cutting edge technology to create a seamless, cinematic action 
experience, which incorporates the latest advances in Natural 
Motion physics and a brand new version of Rockstar’s Advanced 
Game Engine. Max Payne 3 will be available on PS3 and Xbox 360 
from 18th May and on PC from 1st June. 

Making Mirrors, the third album from multi-
instrumentalist singer and songwriter Wally 
De Backer (AKA Gotye) is an original and 
interesting compilation with an arty slant. 
His standout track “Somebody That I Used 
to Know” is one of those songs that truly 
grows on you, and has been riding high on 
the charts recently. This Belgian-born Aussie 
artist delivers a great art-pop album that 
should not be missed.

*Release dates and jacket covers are subject to change without prior notice. 
Free delivery is available on orders over R250 (see website for terms and conditions). 

Stand the chance of winning one of two kalahari.com gift vouchers to the value of R200 each. Simply SMS the word TIME, 
followed by the word KALAhArI and your NAME to 35131. Cost per SMS is R1,50. Competition closes 30th April 2012  
By entering this competition you consent to receiving electronic information pertaining to abouTime and/or 1time airline. 

Terms and conditions apply.

WIN!

Culture

Max Payne 3

Making Mirrors 
by Gotye

Nicky & Lou  
by Nataniël

For these and other exciting entertainment offerings, visit

Hoofmeisie
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aGter Die SkerMS By 

Storie deur Christo Valentyn
Foto’s © Christo Valentyn & Hartiwood Studios

Feature

Pret ville
‘Liefling – Die Movie’ het Paul Kruger en Hartiwood Studios in 2010 oornag bekend gemaak 

in die Suid-Afrikaanse rolprentbedryf. Skaars twee jaar later is Paul en sy span terug met 

’n nuwe rolprent wat na verwagting selfs ’n groter treffer as ‘Liefling’ gaan wees. Christo 

Valentyn gaan loer in op die stel van ‘Pretville’. 
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A
s dit nie was vir die ry motors wat al langs die 
grensdraad geparkeer was nie, sou die kleinhoewe 
aan die buitewyke van Hartbeespoort nie veel 
aandag getrek het nie. Maar dis wanneer jy by 
die hek inry dat jy besef hier broei iets. In die 

motorhuis staan daar ’n groen Oldsmobile uit die 1950’s en op die 
muur langsaan is nog een noukeurig geverf. Om die hoek van die 
gebou, waar daar twee jaar gelede nie veel meer as ’n tuin was nie, 
staan vandag ’n kleurryke dorpie, kompleet met ’n hardewarewinkel, 
haarsalon, poskantoor en padkafee. 

Dis ook binne hiérdie kafee wat ek ’n geskarrel opmerk, asof al die 
dorpie se inwoners skielik ’n onbeheerste behoefte aan ’n melkskommel 
gehad het. Skielik word die strate met musiek gevul, lekker lewendige 
musiek uit ’n vervloë era wat my laat dink aan Grease. Daar’s net een 
verskil: Dis nie John Travolta wat hier aan’t sing is nie, maar Steve 
Hofmeyr, boonop in Afrikaans. 

Welkom in Pretville, ’n magiese klein dorpie in die laat 1950’s 
waar alles moontlik is en allerhande interessante dinge gebeur. Dis 
ook die plek waar Paul en Emma Kruger se nuutste musiekrolprent 
met dieselfde naam verfilm word. Bathoni Robinson se handewerk 
as kunsregisseur is so realisties dat dit die soort dorp is waar menige 
Suid-Afrikaner sal wíl woon. Dis met die eerste oogopslag duidelik dat 

hierdie werklik gróót pret is!
Met ’n rolverdeling wat bekende komiese akteurs en sangers soos 

Terence Bridgett, Lizz Meiring, Margit Meyer-Rödenbeck, Emo Adams 
en Pieter Koen insluit – om nie te praat van legendes soos Carike 
Keuzenkamp, Rina Nienaber, Annette Engelbrecht en Steve Hofmeyr 
nie – kan dit nie anders as om skreeusnaaks te wees nie. Van waar 
ek my tuisgemaak het in ’n hoekie van die padkafee het ek telkemale 
gelag terwyl een van die sing-en-dans-nommers gerepeteer is. 

Die beeldskone Marlee van der Merwe, wat ook in Liefling te sien 
was as Melanie von Staden, vertolk die hoofrol van Serah Somers, 
terwyl die nuwelinge Eugene Jensen en Marno van der Merwe 
die manlike hoofrolle speel. Met ’n ondersteunende rolverdeling 
van 35 akteurs en sangers is Pretville dan ook ’n aansienlik groter 
projek, maar onder die leiding van regisseur Linda Korsten, wat 
help skryf en vervaardig het aan Liefling, loop dit soos ’n goed  
geoliede masjien. 

Anders as met Liefling, wat verwerkings van bekende Afrikaanse 
liedjies bevat het, het die internasionaal bekende musikant en 
komponis Machiel Roets meer as 25 splinternuwe liedjies vir Pretville 
gekomponeer, terwyl Ferdinand Gernandt die danspassies vir elke 
liedjie gechoreografeer en afgerig het. Boonop lyk elke karakter 100% 
reg vir die tydperk waarin Pretville afspeel, danksy Nerine Pienaar en 

Marlee van der Merwe, wat ook in Hartiwood’s 
se eerste film Liefling verskyn het, vertolk die 
hoof rol in Pretville as Serah Somers



haar span se presiese navorsing. 
Gewapen met sy hoogs gevorderde RED Scarlet-

kamera – wat in selfs hoër gehalte skiet as die RED 
One-kamera waarmee Liefling geskiet is – is dit 
uiteindelik Paul Kruger wat die toutjies trek hier in 
Pretville en oorhoofs pa staan vir elke aspek van die 
produksie. Boonop is daar nie net een so ’n kamera 
nie, maar drie – nog ’n eerste vir die Afrikaanse 
rolprentbedryf. Dit bring ’n nuwe dimensie aan die 
rolprent se kontinuïteit.  

“Pretville is ’n ongelooflike projek wat die Suid-
Afrikaanse rolprentbedryf soos ons dit ken geheel 
en al gaan verander,” sê Paul. “Dis ’n periodestuk 
soos nog nooit tevore nie en dis vir ons as span ’n 
voorreg om ons liefde vir kuns, musiek en rolprente 
met sulke baanbrekerswerk te kan uitleef. Daar was 
nog nooit ’n Afrikaanse rolprent soos Pretville nie, 
dus lê ons ’n fondasie wat waarskynlik binnekort 
nageboots gaan word.” 

Danksy meer as 18 maande se werk aan die 
konsep, die draaiboek, die musiek en ook die bou 
van die dorpie (wat by tye soveel as 15 gesinne van 
werk verskaf het), is daar bitter min wat vandag kan 
skeefloop in Pretville. Dis ’n noukeurig beplande 
produksie met ’n uiters toegewyde span wat presies 
weet wat hulle wil bereik en hoe om dit op die 
doeltreffendste manier te doen. Soos met Liefling, 
gaan hierdie indrukwekkende beplanning in die 
hande van sy bekwame span vervaardigers duidelik 
sigbaar wees wanneer Pretville die silwerdoek tref in 
November vanjaar. 

‘Pretville’ maak sy debuut op die silwerdoek op 
23 November. Tot dan, volg die span se manewales 
op twitter (@Pretvillemovie) of kyk voorskoufilms  
op YouTube. T
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happy Employees, 

There is a finer relationship than one may think between human resources and natural 

resources. And, according to recent research, better HR practice could actually play a 

large part in helping to save the planet.

Story by Rothko PR
Pix © iStockphoto.com

Feature

Happy earth
Are HR Managers the New Green Superheroes?
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According to a statistic from the CRF Institute’s latest annual 
Best Employers Certification Index, if employees working flexitime 
for the listed companies worked from home for one day a year, 
South Africa would save 4,366 tonnes of carbon dioxide (CO

2
) and 

119,079 litres of petrol.
“That’s good news for the economy and good news for the 

environment,” says Samantha Crous, Country Manager of the CRF 
Institute in South Africa. “More and more often, research is showing 
that sensible HR practices go hand in hand with a greener office 
environment. This is just one item of research, so there’s a lot more 
potential for innovation.”

The CRF Best Employers Certification identifies choice employers 
through administration of the International HR policy and practice 
research survey. 

For a number of years now, a growing number of organisations 
have been responding to workforce developments by offering 
their employees flexible working arrangements. This is a trend that 
makes sense in light of technological improvements that make us 
increasingly mobile every year. 

The obvious benefits include health, happiness and increased 
productivity, because happy employees are more engaged 
employees. For example, three years ago the city of Houston, Texas, 
promoted flexi-time to ease its notoriously congested 
commuting routes. The initial two-week trial was 
so successful (workers’ stress was reduced by  
58 % and their productivity nearly doubled!) that over 
200 companies immediately adopted the new system. 
In addition to the benefits to businesses, the move 
also drastically reduced the city’s issues of congestion  
and pollution. 

Crous says that local companies are starting to follow 
the same trend. A good example is Ernst & Young, which 
is ranked fifth in the 2011/2012 list of top employers and 
also lauded as one of the most flexible. According 
to People Leader for Ernst & Young, Seshni 
Samuel, flexible working is so entrenched 
in company culture that employees do 
not even have permanent desks at 
which they work. Instead, the 

organisation provides each employee with a laptop and 3G wireless 
modem, which allows them to work from just about anywhere. As 
a result, the company is saving the country thousands of tonnes of 
CO

2
 and litres of petrol – and employees are saving plenty in time 

and travel costs as well.
Accenture, which is ranked second in the overall top 10 Best 

Employers list (and was also named as one of the Most Flexible 
Best Employers in South Africa) is also in the process of piloting a 
three-day office week in some of their departments in their South 
African offices. This will allow employees two days a week to work 
from home. 

Crous explains that benefits such as job sharing, compressed 
working hours, flexi-time working, part-time working, telecommuting 
and time off in lieu of overtime are some of the methods effective HR 
officers can use to become more planet focused. But contributions 
can also be made in other ways, she says. For example, businesses 
can strategically tackle the widespread issues of poverty and 
lack of education through skills development or other social and 
enterprise development programmes. Even overpopulation can be 
tackled through employee education, empowerment programmes 
or community outreach initiatives.

Another area of huge potential impact, says Crous – though the 
individual actions may seem small – is the eco-modernisation of 

office buildings. “Many top organisations in the country have 
automated lighting systems in place, and for companies of 
all sizes, there are the increasingly common practices of 
recycling and reducing paper wastage through access 
controlled printer codes,” she explains.

“What is becoming increasingly evident is that 
HR is no longer just the ‘hiring and firing’ centre. HR 

departments can become key business partners with massive 
influence over the success of their organisations. They also 

have an essential role to play in growing company and 
employer brands as environmentally conscious 

employers of choice,” Crous concludes. 
For more information of the Best 
Employers Certification Index please 

visit www.bestemployers.co.za. T
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“Today I am in charge of 450 employees. If I tell any one of them to jump, 

they’ll ask: ‘How high?’ Tomorrow I’ll be at home, and if the cat is sitting in 

my favourite chair, it won’t even look up when I try to get it to move,” a client 

remarked in a financial planning session shortly before his last day at work. Before they retire, 

many people underestimate the personal revolution that such a life event will bring. 

Story by Nick Dekker
Pic © Stock.Xchng

Feature

are you reaDy For Retirement?
How Much is Enough?

There are two important challenges you have to start considering long 
before you retire: How will you have a meaningful existence? And how 
will you finance it?

In his book, The New Retirementality, Mitch Anthony explains that just 
as there are physiological vital signs – like blood pressure, heart rate and 
breathing – there are also five signs of a meaningful life. 

These “Five vital Cs” are:
•	 Connectivity: How sound are your relations with lifelong friends  

and relations?
•	 Challenges: What targets will I set for myself?
•	 Curiosity: How will I remain intellectually occupied?
•	 Creativity: How will I stimulate my creativity?
•	 Charity: What difference can I make to the lives of others?

But will you be able to afford your chosen life in retirement?
In your financial planning you will have to look at:

•	 Tax: Too much tax will reduce your capital and income.
•	 risk management: Here you must look at the impact of “risk 

incidents” like death, but also whether you have any high risk 
investments. This applies particularly to unregulated financial products.

•	 Estate expenses: Property transfer costs, executor’s fees, capital gains 
tax and estate duties can reduce the capital available to your next of kin.
Allow enough time to prepare for retirement. Too often people make 

the mistake of quickly discussing product options with a financial planner 

two or three months (or even weeks) prior to retiring, without having a 
proper plan. As a result, they often do not clearly understand the impact 
of their decisions.

Remember that no product can make up for inadequate provision. 
In desperation, people who did not provide enough for retirement 
grab at straws with schemes like Sharemax. Even PIC, which was in 
fact regulated, at one stage paid 12 % rental (interest) on over-inflated 
purchase prices. Now the income has fallen to 5.5 % after costs, and 
investors cannot sell their “subshares”. So desperate people are now left 
in an even more dire situation.

Carry on working as long as you can. If you can postpone your 
retirement for five years, can continue working and earn an income, you 
could double your retirement savings. This is because you will have the 
benefit of compound interest on what you have already saved. You also 
will not be drawing anything out of your capital. So it amounts to a 
double benefit.

Finally, get advice on financial planning. You may not trust financial 
planners, but a do-it-yourself approach has cost many people dearly 
because they look at their own situations too subjectively, and cannot 
consider all the factors objectively. No-one knows what the future will 
bring, but retirement planning needs a long-term strategy. 

Nick Dekker is a financial planner at Ultima Financial Planners in Pretoria.
Copy courtesy of Finweek. Call 086 010 3911 to subscribe. T
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PLASTIC CONSTITuTES ALMOST 90 % OF ALL WASTE FLOATING IN THE WORLD’S OCEANS, 

AND yET WE CONTINuE TO MANuFACTuRE AND THROW AWAy MORE OF IT EVERy yEAR. 

The bottled water industry is one major source of the problem. Experts say that it is worth R1.7 

billion annually in South Africa alone, and the category is forecast to grow by 12 % this year. 

Story by Roline Bosch
Pix © SodaStream

Feature

tHe price oF 

A single 500 ml bottle of water costs roughly the same to produce 
as 1,000 litres of tap water. Are South Africans drinking bottled water 
because we believe our tap water is of a lesser quality? 

According to the Department of Water Affairs and Forestry, 
South Africa’s tap water compares favourably with that of leading 
industrialised nations, and in many instances it is substantially 
superior to places like London and Paris. The department and the 

major municipalities are spending billions on infrastructure to keep 
it that way.

One example is in Gauteng, where Joburg Water has committed 
R582 million to replace aging piping. The agency also takes 
approximately 500 water samples a month from different testing 
points in a 1,600 km² area. This is despite the fact that guidelines 
only require 380 samples. Up to 40 different tests are conducted 

Plastic
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on these samples, including assessments of health effects, bacteria, 
taste, turbidity and colour. These and many other major investments 
in maintaining tap water quality have been welcomed by everyone 
who has an interest in reducing the wasteful, and often unnecessary, 
consumption of bottled water.

“We are very fortunate to live in a country where we have access 
to a high standard of drinking water, yet our bottled water industry is 
growing and our levels of plastic bottle or polyethylene terephthalate 
(PET) recycling remain alarmingly low,” says Francois Dippenaar of 
SodaStream South Africa, which sells a home carbonation system 
that turns ordinary tap water into sparkling water. “Where are all 
these bottles going to end up?” he asks.

While South African recycling programmes are improving, a 
recent survey of 1,000 South Africans conducted by the Futures 
Company revealed that 74 % of consumers said that they lacked 
easy access to recycling facilities which would help them lead a 
more environmentally conscious lifestyle.

Even if recycling rates start to improve significantly, the better 
long term solution lies in reducing the manufacture of bottled 
water, especially given the carbon footprint issues around both 
its production and transport. “Water is the ‘blue gold’ of the 21st 

century, a scarce commodity that is becoming scarcer. How does 
it make environmental sense to use up to seven litres of water to 

produce a litre of ‘filtered water’?” asks Dippenaar. 
Across the world, consumers are asking the same questions and 

turning their backs on bottled beverages. In Venice, for example, city 
officials are actively discouraging the use of bottled drinks because 
the used bottles are expensive to transport out of the canals. They 
have re-branded tap water “Aqua Veritas” (“True Water”) in a play 
on the marketing slogans used by bottled beverages. 

In the United States, cities such as San Francisco, Los Angeles 
and Chicago have banned spending taxpayers’ money on bottled 
water for officials, believing that a jug of tap water is good enough. 
The rural Australian town of Bundanoon has banned the sale of 
bottled water entirely. In the UK, Londoners are turning to tap water 
thanks to a campaign called “London On Tap”, and Canada has 
proclaimed 11th March as “Bottled Water Free Day”. Here in South 
Africa, bottled water has already been banned at council meetings 
in the City of Cape Town.  

Perhaps the next step is to introduce a tax on plastic bottles. 
The government’s green policy sees South Africans taxed on 
plastic shopping bags. If the same applied to bottled water, maybe 
consumers would think twice about putting plastic bottles in their 
shopping trolleys.

To find out more about SodaStream’s campaign to free the world 
of plastic bottles, visit www.sodastream.co.za. T
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South Africa is once again at the forefront of new car 
launches, thanks to Fiat launching their all new Punto 
at the same time as it was launched in Europe. Fiat has 
sold 8.5 million Punto’s worldwide since it was first 
introduced in 1993. 

The new Punto model line-up features subtle 
changes in styling which include new upholstery and 
colours (combined with new bumpers) and all new  
dashboards throughout. 

Performance of the top of the range turbo model can 
be described as brisk, but not quite in the “Hot Hatch” 
department. The handling of the Punto is exceptional and 
the suspension is firm, but comfortable. Oddly, though, 
the turbo model only has a five speed gearbox, whereas 
the normally aspirated model comes complete with a six 
speed gearbox. 

The 45 litre fuel tank may be a tad small for South 
African conditions, but thanks to the impressive frugality 
of the new engines it should provide excellent range. 
Another plus for the Punto is the 30,000 km service 
interval and the inclusion of a four-year or 60,000 
km service plan as standard for the top of the range  
MultiAir models. 

Prices start at R129,900 for the entry level model and 
go up to R209,900 for the turbo.
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out the {box}
The Latest Models to Enter the Market

Feel the Wind in Your Hair
Cabriolets have always enjoyed great appeal, thanks mainly to their striking 

appearance. And when you add traditional VW build quality and design into the 
mix, potential owners can also look forward to feeling the wind in their hair, while 
still being able to have a normal conversation with other occupants. In this regard 
the Golf Cabriolet certainly sets new standards for acoustics in cabriolets.

Viewed from the front, the cabriolet looks similar to other Golf models, but 
with a definite sporty flavour thanks to its swept-back windscreen and optional 
Bi-Xenon headlights. The roof can open and close while driving at speeds of up 
to 30 km/h, and the large, heated rear glass window has been especially designed 
for the cabriolet. 

The cabriolet is available with an option of award winning 90 kW and  
118 kW 1.4 TSI engines. 

The 118 kW engine (our preferred option) is boosted by both 
turbo charging and supercharging. It can be ordered with an 

optional seven speed DSG transmission (as opposed to 
the standard six speed manual transmission). It boasts 

a combined fuel consumption of 6.4 l/100 km for 
the manual transmission, and 6.3 l/100 km for 

the DSG transmission. 
The VW Golf Cabriolet range is 
priced from R283,400 to R338,500 

(for the top-of-the-range  
118 kW with DSG transmission). 
These prices include a five-
year/90,000 km service plan 
and a three-year/120,000 km 
warranty. Service intervals are at 
15,000 km.

Story by Gerry Gericke & Bernard K Hellberg
Pix © Quickpic
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Fiat Punto Makes a Point

Congratulations to the 
hyundai elantra 1.8 GLs 
for winning the coveted 
south african title of 

Car of the year 2011!





The Hyundai H1 Multicab
Multi-Dimensional

For a vehicle of its size, the handling on the H1 Multicab is 
surprisingly safe and predictable, while its build quality has reached that 
“no compromise” level characteristic of most modern Korean vehicles. 
South African Hyundai fans will appreciate the fact that all Hyundai 
vehicles contain at least 10 % South African steel. This despite the fact 
that Brazilian and Australian steel could be imported at a cheaper price.

The 2.4 litre Theta petrol engine offers a robust performance and good 
fuel efficiency. It produces 126 kW of power and 227 Nm of torque and 
reaches a top speed of 182 km/h (0 to 100 km/h in just 17.9 seconds). CO

2 

emissions have been measured at 240 g/km, which will add R10,260 in 
emissions tax to the retail price. Fuel consumption figures of 10.2 litres/100 km  
have been measured in a combined (city and open road) cycle. 

The 2.5 VGTi turbodiesel produces 125 kW and 392 Nm torque at 
2,000 rpm, and has an official top speed of 180 km/h (0 to 100 km/h 
in 14.9 seconds). This model boasts fuel consumption figures of  
9.7 litres/100 km in a combined test cycle.

Not only does the new H1 Multicab provide comfortable seating for 

six (including the driver), but the interior also boasts quality finishes. 
These help to create a luxurious cabin that belies the hidden workhorse 
nature of this car. 

Behind the second bench is a secure cargo hold that has the capacity 
to transport a small motorbike, a couple of bales of horse fodder and a 
saddle or two – or almost any other kind of cargo that would have to 
be delivered or transported for a business. The volume of the H1’s cargo 
compartment is an impressive 2,500 litres and it features dual sliding 
doors, a massive upright tailgate, and a “semi-bonneted” nose. 

Prices vary from R279,900 for the H1 Multicab 2.4 CVVT to R339,900 
for the H1 2.5 VGTi. Both prices include Hyundai’s five-year/150,000 km 
warranty and roadside assistance plan, as well as a five-year/90,000 km 
service plan. 

Of all the vehicles capable of pushing that great South African icon, 
the Volkswagen Microbus, off its throne, the Hyundai H1 is most likely to 
succeed in terms of value for money. T

Story by Bernard K Hellberg
Pic © Quickpic
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First there was the popular and very attractive H1 Bus, Hyundai’s people carrier that has 

become a hit with families and tour operators alike; then came the H1 panel-van, which was 

able to transport almost anything; and now Hyundai has introduced the H1 Multicab.
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The Mitsubishi ASX Crossing Over 

The sound insulation in the ASX is superb and as a result, its cabin is 
a peaceful place for both driver and passengers, even at speed. 

Minor criticism can be aimed at the ASX’s frontal design, which 
features a rather bulbous “nose”. Although the company describes this 
as a “jet fighter” grille, it somehow seems more appropriate to describe 
it as “Miss Piggy on wheels”.

Despite this minor design flaw, however, the ASX has top notch 
specifications. This includes a two litre engine that produces 110 kW 
of power and a five speed manual gearbox that drives through the 
front wheels. 

The manufacturers claim average fuel consumption figures of  
7.5 litres/100 km and, despite being brand new with only 3,000 km on the 
clock, “our” ASX returned even better figures of 7.23 litres/100 km during 
a return trip from Pretoria to Pietermaritzburg. With those kinds of figures, 
you can just imagine the range available with the ASX’s 63 litre tank!

It was difficult to fault the Mitsubishi’s build or paint quality, and its 

handling and braking were, likewise, excellent.
Mitsubishi has a strong and loyal following in the SUV market. This 

is in no small part due to its seven consecutive victories in the Dakar 
Rally, as well as the popularity of its award winning Pajero range.

At an asking price of R299,900, buyers get leather seats, a panoramic 
roof with LED illumination, 17” wheels, electric windows and keyless 
entry. Windscreen wipers are of the automatic rain sensing type, and 
foldaway side mirrors and seven airbags prove that the ASX is anything 
but entry level.

It is rather disturbing, however, that of the ASX’s retail price a whopping 
R118,663 goes to the government in taxes. Even the very reasonable  
175 gm CO

2
 emission rating per kilometre attracts R4,702 in tax. None of 

this goes toward improving South Africa’s fuel quality or roads.
The ASX comes with a three-year/100,000 km warranty, a  

five-year/90,000 km service plan and the advantage of 48 dealerships 
throughout Southern Africa, including Namibia, Botswana and Swaziland. T

Story by Bernard K Hellberg
Pic © Quickpic
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As the economy increasingly tightens its grip on our wallets, automobile manufacturers have to come 

up with new concepts in terms of vehicle categories. That is why the Mitsubishi ASX – while resembling 

a typical SuV – is actually, in the words of its manufacturer, an Active Sporty Crossover. yet, whatever 

one wishes to call it, the ASX is a pleasant surprise and an excellent and frugal long distance tourer.









Logitech’s Wireless Mini Mouse M187 features a pocket-sized design which 
makes it perfect for use on the go. It fits neatly into a purse, handbag or even 
your pocket. Thanks to its reliable wireless connectivity, there is no need for 
fiddly cords and the setup requires no additional software. Just plug in the nano 
receiver to a USB port to start using the mouse. When not in use, the nano 
receiver can be stored inside the mouse, so there is no need to worry about 
losing it. The Mini Mouse comes in a variety of fun colours and boasts a three-
year limited hardware warranty. The Mini Mouse M187 is available at Incredible 
Connection, Hi-Fi Corporation, Makro and DionWired stores nationwide. Visit  
www.logitech.com for more information.
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Mouse on the Loose

Click on to Colour
unLeash youR CReaTiviTy and Jazz uP youR CeLL Phone 
WiTh CRayoLa CoLouR CLiCkeRs FRoM GRiFFin. snaP 
The individuaLLy MouLded CoLouR sTRiPes onTo The 
PoLyCaRBonaTe sheLL To CReaTe youR oWn unique Look. 
eaCh PaCk CoMes in a vaRieTy oF CoLouRs and inCLudes 32 
CoLouR sTRiPes. CRayoLa CoLouR CLiCkeRs aRe avaiLaBLe 

FRoM isToRes naTionWide.

Re-inventing the Wheel
If you are a fan of Xbox’s premier racing simulator, 
Forza Motorsport 4, then you have probably wished 
you could get your hands on a steering wheel to help 
enhance the action. Microsoft’s latest Xbox wireless 
accessory brings the steering wheel to your couch, with 
the added bonus of not needing any clamps, unsightly 
racing seats or cables. The Wireless Speed Wheel uses a 
gyroscope and motion sensors to detect any movement 
as you hold the wheel. The Speed Wheel’s triggers also 
boast extra travel, so it is a lot easier to be precise with 
accelerator and brake inputs. The Microsoft Wireless 
Speed Wheel is available at Incredible Connection  
stores nationwide.
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Clearly, construction worker Americo Lopes’ mother never taught him the value of sharing, but now 
at least a jury of his peers has. The American construction worker won almost $40 million from a lottery 
ticket he bought for himself in 2009 – or at least that’s what he claims. His co-workers, on the other 
hand, claim that the winning ticket was actually one of the ones he was supposed to buy for the group, 
using their numbers. In the end, the jury sided with the five friends, and Americo has been ordered to 
cough up more than half of his winnings to his former colleagues. Ouch! That’s certainly an expensive 
way to learn some manners, but no-one ever said that karma was kind... just fair. 

Fabulous Forgotten Words
The English language is a constantly evolving one. This means that while 
we have the benefit of regularly acquiring new words, we also, sadly, lose 
a fair number every year. Here is a selection of some of our favourite 
forgotten words from the great bard himself, Shakespeare:

dowle – the swirl of a feather
hugger-Mugger – secrecy
scantling – a small portion
Anthropophaginian – a cannibal
swinge-buckler – a bully
Fox-ship – to have the cunning of a fox
Tilly-vally – an exclamation of contempt
hull – to drift on the sea like a rudderless ship
ratolorum – a ridiculous mistake
sharked – to grab something, just like a shark grabs its prey
Candle-wasters – people who stay up all night drinking
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Sharing is Caring

Brita – the global 
leader in home water 
filtration – helps 
to reduce harmful 
substances in your tap 
water and make it taste 

great. Plus it’s good for 
the environment, because 

better tasting tap water 
means that you are less likely 
to buy bottled water. So a Brita 
product (such as a Hydration 

Box, which includes a Brita 
Elemaris Meter, Maxtra Replacement Filters, Fill and Go 
Steel Bottle and a Fill and Go Filter Bottle) makes the perfect 
gift for Earth Day (22nd April)! For more information, visit  
www.brita-water.co.za.

Pix © iStockphoto.com & Stock.Xchng

you may have a boss from hell 
and a salary smaller than you 
would like, but count yourself 
lucky if you are not employed 

in one of the world’s most 
dangerous jobs. While the 

list changes every year, the 
following are a couple of the 
most dangerous jobs which 

regularly pop up: commercial 
fisherman, logger, miner, 

armoured truck guard, truck 
driver and body guard. 

YOUDiD
KNOw

Jo's 

Factoid

hippo 
milk 

is pink



Positioned in the most romantic valley on earth, Franschhoek Country 
House & Villas is an exclusive boutique hotel reminiscent of a village in 
Provence yet with an elegant Cape sensibility.  Set in gardens of lemon 
trees, lavender and vines – with fynbos draping the nearby mountains 
– the original, charming country maison includes 14 standard and 
luxury rooms as well as the award-winning Monneaux Restaurant while 
the 12 Villa suites are havens of privacy & understated opulence.  
Swimming pools, a candle-lit cellar, a treatment room and sun-down 
verandas are all a traveller needs as you live la vie extraordinaire.

For more information and current special offers,
visit www.fch.co.za

Tel: +27 (0)21 876 3386 email: info@fch.co.za



“I’m not driving fast, I’m flying low!”
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There was no television in South Africa at the time, so we had 
never seen Palmer take a swing. And what a swing it was! It was 
confident, powerful and fast. When he took a divot, the whole 
fairway shuddered. Where Jack Nicklaus strategized, Gary Player 
grinded, and Palmer beat the golf course to death. With a cigarette 
in his mouth, he would hitch up his pants, reach for his 5-iron and 
hold the club in his powerful hands. Then, in a split second, he 
would awkwardly force the ball onto the green to the applause of 
the crowds.

I have been privileged to play three rounds of golf with Palmer: 
A practice round for the 1969 Open Championship at Royal Lytham; 
in the John Player Classic at Turnberry; and the third round of the 
Los Angeles Open at Riviera. 

At Riviera, we teed off the 10th and Palmer drove it a little too far 
right, chipped it short into the bunker, and took three shots to get 
down. He was not a happy camper, but his fans would not allow 
him to get upset. As he left the green, they chanted: “Don’t worry 
Arnie, we still love you.” He smiled, signed a few autographs, and 
when he got onto the next tee he was rejuvenated enough to send 

his drive crashing down the middle of the fairway. I played along, 
but mostly felt like just another fan that had been allowed inside the 
ropes. I will never forget that day. He certainly had charisma.

Lee Trevino, Greg Norman, Ernie Els, Tiger Woods and Rory 
McIlroy have it, and Seve Ballesteros had it in bucket loads. Many 
of today’s PGA Tour players certainly do not have it, even though 
they are terrific golfers. Harold Henning once described these 
players as “Hot Dog” players. Asked to elaborate, he said spectators 
would look at the draw and say: “The next group is Bob Tway, Carl 
Petersen, and David Tom. Let’s go and get a hot dog.”

Without question, charisma makes money. Golfers with charisma 
are the ones that sponsors want to have endorsing their products. 
Even today Arnold Palmer and Greg Norman would draw bigger 
crowds than many of the current Tour players.

According to the dictionary, charisma is “the special magnetic 
appeal, charm or power of an individual”. To me it is presence, self-
confidence and the ability to create excitement. It is also integrity 
and sincerity. And if you roll all of that up into one, guess what you 
get? Arnold Palmer, the king of golf. T
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Arnold Palmer

Story by Dale Hayes
Pic © Getty/Gallo Images
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Charisma
tHe poWer oF 

I was ten years old when I first heard the word 

“charisma”. It was during the 1963 Transvaal 

Open and George Blumberg was telling my 

father why everyone loved Arnold Palmer.







110 Tabou ime

what Dreams are Made Of
Win a Holiday in Kenya with 1time and Multichoice

1time, as a proud sponsor of this trip, will fly the lucky couples 
directly to Mombasa. From there, they will be transferred to the seaside 
town of Malindi, where they will spend three nights at this luxurious 
four-star resort.

“1time is extremely excited about the possibilities presented by the 
new Mombasa route, as we firmly believe that our passengers will 
not only be eager to discover the beauty and magic of Mombasa for 
themselves, but to use the opportunity to also visit nearby Kenyan 
locations,” says Mike Bond, Commercial Director for 1time airline. 

“In recognition of this interest, we have teamed up with DStv to 
offer our customers the unique opportunity to experience firsthand 
why Kenya is such an enticing holiday destination.”

Sandies Tropical Village offers top class accommodation on an all-
inclusive basis. Located two hours from Mombasa International Airport, 
the resort has a picturesque beachfront, and is a charming oasis of 
tranquillity and elegance. 

The winners will enjoy three meals a day, as well as soft drinks, 
wine, beer, local spirits, cocktails, tea and coffee. Three bars will ensure 
that everyone is able to sip cocktails and party the night away in true 
Kenyan style. What’s more, there are also snacks on offer throughout 
the day, and the winners will enjoy scrumptious meals either at the 
Tropical restaurant, or at the Savannah a la carte restaurant. 

“Malindi is extremely popular among tourists, and offers a host of 
breathtaking tropical attractions, including coral reefs, marine parks, and 
pristine beaches. Therefore, I urge all holiday enthusiasts to enter the 
competition, as it truly offers a dream holiday experience,” concludes Bond.

To enter, log on to www.dstv.com and answer a simple question. 
Terms and conditions apply. 

This prize is offered on an all-inclusive basis, and includes 
return flights with 1time airline between Johannesburg and 
Mombasa, visa costs for South African passport holders, and three  
nights’ accommodation. T

Story & Pic © 1time airline

tiMe to BraG

In celebration of 1time airline launching its first direct flight service to Mombasa in Kenya on  

5th March, the airline, in conjunction with Multichoice, is offering 12 lucky couples the opportunity 

to be whisked away to Sandies Tropical Village in Malindi in Kenya from 6th to 9th July 2012. 
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1time’s Innovative Click-
Through Technology

For the first time in South Africa, 1time passengers will have 
access to an innovative link called “click-through technology”. 
Now, when a 1time passenger receives their electronic travel 
documents (such as flight itineraries or Home e-Checkin 
reminders), they will merely have to click on a link within the 
document, which will route them to the 1time website and their 
personal booking. 

Passengers will then be able to check in for their flights, 
and even add options to their bookings such as car rental or  
catering vouchers. 

1time airline IT Director, Michael Kaminski, says that click-
through technology has been introduced in order to modernise 
and simplify the flying experience for 1time passengers. “After 
doing some passenger research, we found that our passengers 
were reluctant to make changes when making a booking, as they 
did not want to complicate the process. Further, they found it 
was a hassle to have to log on to the website and insert a code 
in order to access the booking for their flight. Therefore, we 
have developed and introduced 1time click-through technology 

in order to simplify this process for our passengers, and ensure 
that they are able to access their booking easily, as well as to 
make any necessary changes they require.”

This simplicity and convenience will be further enhanced in 
May, thanks to the introduction of a mobile application which 
will be active on all smart phones and tablets. 

1time customers will be able to download this mobile 
application for free from the various stores that support these 
specific mobile platforms, such as the Apple App Store and 
Blackberry App World. The application enables 1time passengers 
to make a booking, make changes to their booking, check 
themselves in, and view their booking details, from wherever 
they are. 

“1time is committed to ensuring that our booking process 
for flights is simple, versatile, and devoid of major hassles. 
Bearing this in mind, we will continue to develop solutions and 
applications that enable a comfortable customer experience for 
our passengers, and maintains our status as the leading innovator 
of technology in the airline industry,” concludes Kaminski. T

Story & Pic © 1time airline

tiMe to BraG

1time airline is once again proving that it is at the forefront of airline customer service, with 

the introduction of two new technologies that will considerably simplify its online customer 

interaction processes.

Just One 
Click

Buy a Meal Voucher
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1st

Tessa Wartnaby - 10 yrs 

Carla Gaskin- 11 yrs Sibella Swanepoel - 11 yrs

2nd 3rd

Colouring-inCompetition

We at 1time value our young 
flyers in the knowledge that we 
will grow together. This is why 
1time is running a colouring-in 
competition especially for them. 
The pictures are found in the 
Activity Packs that are handed 
out on the plane and a winner is 
chosen every month.

1st Prize

Samsonite Sammies Funny Face

•	 Sammies Elephant duffle 
bag and school bag. 

•	 A copy of the in-flight 
magazine, abouTime, in 
which the picture  
is published.

2nd & 3rd Prize

A gift hamper, sponsored 
by 1time, including 1time 
paraphernalia and a copy of the 
in-flight magazine, abouTime, in 
which the picture is published.

Winners are notified by 
telephone and the prize is 
delivered directly to their door. 
So come on kids, enter the 
competition! Who knows, you 
could be the next winner!

ThiS MonTh’S
W i n n e r S

Cute and cheeky, Samsonite’s Sammies collection is ideal for the trendiest of little 
globe trotters. Manufactured to the very same exacting quality standards as their adult 
counterparts, this luggage for littlies is not only a perfect fit for youngsters’ needs, but also 
features creatures that children cannot help but love. The Sammies family started out with 
the Ladybird, the Crocodile and the Busy Bee and now includes the beautiful Butterfly, 
adorable Elephant and the cute Chick! Your child can choose from small and medium sized 
backpacks, a gym bag, a school bag, pencil box, a duffle bag, a 50 cm upright suitcase, a 
purse and an umbrella. All models are made from hardwearing 300 x 300 denier polyester.

The Sammies by Samsonite range is available at leading luggage stores nationwide. To 
locate a stockist near you, visit www.samsonite.com or contact +27 31 266 0620.

travel in Smile
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JoBurg to Port ElizaBEth
M T W T F S S DeparTure arrival FlighT no.

07h20 09h00 T6 501

10h40 12h20 T6 519

11h55 13h35 T6 515

14h00 15h40 T6 507

14h15 15h55 T6  511

17h00 18h40 T6 503

18h00 19h40 T6 509

18h55 20h30 T6 517

Port ElizaBEth to JoBurg
M T W T F S S DeparTure arrival FlighT no.

09h35 11h15 T6 502

12h55 14h35 T6 520

14h10 15h50 T6 512

16h15 17h55 T6 508

16h30 18h10 T6 522

19h15 20h55 T6 504

20h15 21h55 T6 510

21h05 22h45 T6 518

JoBurg to gEorgE
M T W T F S S DeparTure arrival FlighT no.

06h50 08h40 T6 821

08h55 10h45 T6 825

09h00 10h50 T6 823

09h25 11h10 T6 833

12h00 13h50 T6 821

13h00 14h50 T6 829

15h35 17h25 T6 835

gEorgE to JoBurg
M T W T F S S DeparTure arrival FlighT no.

09h30 11h05 T6 832

11h40 13h30 T6 834

11h45 13h35 T6 826

11h25 13h15 T6 824

14h25 16h15 T6 822

15h25 17h05 T6 830

18h00 19h50 T6 836

JoBurg to East london
M T W T F S S DeparTure arrival FlighT no.

08h40 10h10 T6 331

08h45 10h15 T6 305

12h25 13h55 T6 319

12h45 14h15 T6 311

14h30 16h00 T6 315

16h45 18h15 T6 307

17h45 19h15 T6 309

East london to JoBurg
M T W T F S S DeparTure arrival FlighT no.

10h45 12h15 T6 332

11h00 12h20 T6 306

14h30 16h00 T6 320

14h45 16h15 T6 312

16h30 18h00 T6 316

18h45 20h15 T6 308

19h45 21h15 T6 310

caPE town to Port ElizaBEth
M T W T F S S DeparTure arrival FlighT no.

10h00 11h10 T6 704

13h20 14h30 T6 702

Port ElizaBEth to caPE town
M T W T F S S DeparTure arrival FlighT no.

12h00 13h10 T6 703

15h20 16h30 T6 701
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JoBurg to caPE town
M T W T F S S DeparTure arrival FlighT no.

07h10 09h20 T6 101

08h45 10h55 T6 123

09h25 11h35 T6 103

09h45 11h55 T6 119

11h05 13h15 T6 133

12h45 14h55 T6 109

14h15 16h25 T6 105

14h45 16h55 T6 121

15h20 17h30 T6 111

16h25 18h35 T6 131

16h40 18h50 T6 125

18h00 20h10 T6 139

18h30 20h40 T6 115

17h45 19h55 T6 137

21h00 23h10 T6 117

caPE town to JoBurg
M T W T F S S DeparTure arrival FlighT no.

06h25 08h25 T6 100

08h20 10h20 T6 118

10h00 12h00 T6 102

12h00 14h00 T6 124

12h20 14h20 T6 104

14h10 16h10 T6 134

15h40 17h40 T6 110

16h55 18h55 T6 120

17h20 19h20 T6 106

18h20 20h20 T6 112

19h15 21h15 T6 132

21h20 23h20 T6 116

20h30 22h30 T6 138

JoBurg to durBan
M T W T F S S DeparTure arrival FlighT no.

06h40 07h50 T6 201

07h00 08h10 T6 209

08h45 09h55 T6 227

09h00 10h10 T6 211

13h00 14h10 T6 235

13h30 14h40 T6 247

15h00 16h10 T6 217

15h35 16h45 T6 205

15h35 16h45 T6 221

16h35 17h45 T6 239

17h25 18h35 T6 219

17h30 18h40 T6 207

18h45 19h55 T6 249

19h00 20h10 T6 241

19h10 20h20 T6 237

19h40 20h50 T6 229

20h15 21h25 T6 231

durBan to JoBurg
M T W T F S S DeparTure arrival FlighT no.

06h45 07h55 T6 200

07h00 08h10 T6 220

07h30 08h40 T6 234

08h45 09h55 T6 202

10h30 11h40 T6 240

10h55 12h05 T6 248

12h00 13h10 T6 222

12h35 13h45 T6 238

15h15 16h25 T6 252

17h00 18h10 T6 212

18h15 19h25 T6 206

18h20 19h30 T6 236

20h50 22h00 T6 250

21h30 22h40 T6 230

caPE town to East london
M T W T F S S DeparTure arrival FlighT no.

10h20 11h50 T6 602

East london to caPE town
M T W T F S S DeparTure arrival FlighT no.

12h30 14h00 T6 601
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caPE town to durBan
M T W T F S S DeparTure arrival FlighT no.

06h30 08h40 T6 644

09h50 12h00 T6 650

12h00 14h10 T6 652

14h00 16h10 T6 654

14h30 16h40 T6 646

17h45 19h55 T6 648

durBan to caPE town
M T W T F S S DeparTure arrival FlighT no.

06h30 08h45 T6 643

07h00 09h15 T6 649

09h00 11h15 T6 651

10h20 12h35 T6 645

17h00 19h15 T6 653

17h35 19h50 T6 647

JoBurg to zanziBar
M T W T F S S DeparTure arrival FlighT no.

07h45 12h15 T6 921

zanziBar to JoBurg
M T W T F S S DeparTure arrival FlighT no.

13h10 15h40 T6 922

JoBurg to momBasa
M T W T F S S DeparTure arrival FlighT no.

07h45 12h45 T6 933

momBasa to JoBurg
M T W T F S S DeparTure arrival FlighT no.

13h45 16h45 T6 934

JoBurg to livingstonE
M T W T F S S DeparTure arrival FlighT no.

10h20 12h05 T6 953

10h40 12h25 T6 951

livingstonE to JoBurg
M T W T F S S DeparTure arrival FlighT no.

12h40 14h25 T6 954

13h00 14h45 T6 952

lansEria to caPE town
M T W T F S S DeparTure arrival FlighT no.

07h45 09h55 T6 153

17h40 19h50 T6 151

caPE town to lansEria
M T W T F S S DeparTure arrival FlighT no.

06h30 08h30 T6 150

15h30 17h30 T6 152

lansEria to durBan
M T W T F S S DeparTure arrival FlighT no.

09h15 10h25 T6 271

18h05 19h15 T6 273

durBan to lansEria
M T W T F S S DeparTure arrival FlighT no.

06h05 07h15 T6 274

15h45 16h55 T6 272
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sugar & spice 
We are not permitted to accept any foreign currency as payment for items on this menu for national flights 
and do not accept foreign coinage on regional flights. Due to the popularity of certain items on our menu, 
your choice may not always be available. 

•  Delicious Daily Eats - R27 / $4
An announcement will be made listing 
today’s selection of meals. Please ask our 
friendly cabin crew for assistance.

•  Assorted Muffins - R15 / $2

•  Cheese Platter - R27 / $4
(Kosher / Halaal Product)
Fairview Cheese Platter consisting of Cream 
Cheese French Onion, Cream Cheese Black 
Pepper, Camembert, Blue Rock and Havarti 
and served with six Biscuits.

•  1time Hot Breakfast - R32 / $4.50
Scrambled Eggs served with Beef Sausages, 
Bacon, Grilled Tomato, French Toast and 
Sautéed Mushrooms, Onions and Peppers.
(Only served on JHB/CT/JHB, JHB to George, 
JHB – ZNZ and DUR/CT/DUR flights, 
departing until 9am.)

•  Biltong 80g - R28 / $4
- Chilli Beef Snapstix
- Sliced Beef Biltong

•  Chocolates - R9 / $1
- Bar One
- Kit Kat
- Lunch Bar

•  Crisps - R8 / $1
- Smoked Beef
- Lightly Salted
- Salt & Vinegar
- Cheese & Onion

•  Nibbles - R7 / $1
- Salted Peanuts
- Mini Cheddars
- Peanuts & Raisins

•  Sweets - R9 / $1
- Jelly Babies
- Jelly Tots
- Wine Gums

Let us know what you think. Catering comments and suggestions 
are always welcome Send an email to our Catering Manager at
catering@1time.co.za

light meals

snacks
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