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The idea of trekking through the Okavango 
for ten days and enduring the dangers of 
wild animals is one thing, but to do so on 
a horse is well… evocative to say the least. 

10





Tabou ime

entertainment & Sport

Business

regulars

81 recipes from Bosman’s

82 Innovative entertaining – Top Tips for Your Next Event

89 Afrikaanse musiek gaan van krag tot krag

92 Flying through Life

117 A Golfing Legend – Slammin’ Sam

98 ensuring More than Just a Drinkable Drop

101 A professional Approach to property Investment

102 the Increasing trend of the Mobile Workforce

82

52

92

Obsessed with jumping and flying off mountains, he plans to 
be the first person to hike up, and then fly off the highest peak 
on each of the world’s seven continents. 

Aleit Swanepoel of the Aleit 
Group shares a few inspired 
ideas for your next event. Draw 
inspiration from his creative 
energy and your celebration is 
sure to be the talk of the town. 

Contents

12 editor’s Letter  -  Nicky Furniss   

14 ceo Letter - Rodney James

16 passenger Letters  - Have your Say

20 out & About  - October Diary

22 time to travel -  Top Travel Tips

24 How about that -  Lifestyle guide

38 Whereabouts  - Japanese Gardens

86 culture club  - Entertainment Reviews

96 Armchair Athlete - Sports Listings

112 tech time  - Gadgets & Goodies

114 About-turn -  Weird & Wacky

121 time to Brag -  If the shoe fits

123 time to Brag -  1time is on Time!

128 Flight Schedule

132 Menu

October 2011

12





Tabou ime

They say that men are the stronger sex. They can pick 
up heavy things, have a natural affinity for DIY and kill 
spiders. But the last time I checked, few of the men I know 
would ever submit themselves to the discomfort, pain and 
torment of… fashion!

You think I am joking, but when was the last time you 
spent a considerable amount of time in a pair of killer stiletto 
heels? And for the men reading this, the word “killer” does 
not in fact refer to how sexy we look in them, but rather to 
the fact that within minutes of strapping these bad boys on, 
your feet start to feel like an axe murderer has gone to work on your 
soles. Having endured this torture one too many times in my youth, I am not ashamed to 
admit that I have now happily swapped my nine inches for flats, but I still retain a huge amount of 
respect for those women who persevere. 

Yes, it takes the strength of a woman to wear stilettos, as it does to be subjected every year to 
the latest whims of fashion designers – from too-tight-to-sit-down-in denim and bruise-inducing 
studded belts to corset tops that literally squeeze the life out of you. It may be true that many of 
the world’s most famous fashion designers are men, but it is the women of the world who end up 
having to wear their creations. And a woman’s pain threshold knows no boundaries when it comes 
to keeping up with the trends. 

Only a woman would sign up for a full leg wax appointment, yelp inwardly (and a little 
outwardly) throughout and then go straight out to reception and immediately book another 
one for the following month. Only a woman would agree to lathering up with anaesthetic 
cream in order to dull the pain of a laser beam zapping her hair follicles. All of this in the 
quest for smooth underarms, which her partner will, no doubt, stop noticing after the first 
week. And only a woman would spend an hour every day – with aching arms held above her 
head – flat ironing her hair, just because super straight tresses are currently “in”. 

It may be true that women are the fairer sex, but no-one ever said it was easy to be so. So 
the next time your partner raises an inquisitorial eyebrow when you come home laden with 
shopping bags – or exclaims: “But don’t you have enough pairs of shoes?” when you stop mid-
stride completely star struck by that perfect pair of shoes in a shop window – just take a little time 
to remind them just how much hard work fashion and beauty actually is. And then spoil yourself. 
After all, you’ve certainly earned it.

Happy shopping, girls!

Well Done abouTime!
We are very proud to boast that abouTime did us proud at the 2011 SA Publication Forum 

Awards recently. The magazine was awarded certificates of excellence in all three judging 
categories (writing, design and communication) and was also selected as a finalist in the “Best 
External Magazine Category A”. abouTime came fourth overall in this category – a remarkable 
achievement considering the large number of entries and the superb calibre thereof. 

august Winners

Women’s Day cDs

Madeline Elson
Christine du Preez

Daniella Clark

The Secret to a 
Perfect Summer

women’secret has the perfect bikinis for 
summer, with easily combinable tops and 
bottoms, even when mixing from different 
collections. They match the latest trends 
with the most practical ideas, so that you 
can personalise your summer look. Their 
collections include Pretty Girl (a young 
and fashionable collection of swimwear 
which features stripes, polka dots and 
ruffles) and Green Cashmere (a feminine 
line which combines blues, greens and 
creams with hints of red). women’secret 
stores can be found in Canal Walk, Cape 
Town and Hyde Park Shopping Centre 
(+27 11 325 4992) in Johannesburg. For 
more information, visit  
www.womensecret.com.

Win one of three women’secret gift 
vouchers valued 
at R500 each 
(redeemable at 
women’secret 

stores in Cape Town 
and Johannesburg 

only). To enter, SMS 
the word TIME, 

followed by the word 
BIKINI, and your NAME 
to 35131. Cost per SMS is 
R1,50. Competition closes 
31st October 2011. By entering 

this competition you consent to 
receiving electronic information 

pertaining to abouTime and/
or 1time airline. Terms 
and conditions apply.

Editor
Nicky Furniss WIN!
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With spring in the air and summer around the 

corner, I would like to offer you a warm welcome 

onboard 1time airline, and thank you for making 

1time your carrier of choice. 

Our flight crew is available to attend to your 

needs, and ensure that your flying experience 

with us is a comfortable and enjoyable one. 

Your flying satisfaction is always our utmost 

priority, and so it gives me great pleasure to note 

an achievement that our airline is particularly proud 

of. In July and August, our On-Time-Performance 

(OTP) statistics were rated number one among low 

cost carriers by the Airports Company South Africa 

(ACSA). In August, we missed the overall number 

one OTP spot out of all the airlines by less than one 

percent. We will continue our “More Nice” focus and 

strive to gain that number one spot! 

OTP specifically refers to the ability of an airline to depart from airports 

according to the time it has advertised, and according to the time slot allocated by  

airport authorities. 

Our 90% OTP score for July and August is in line with our own OTP targets, and we 

derive much satisfaction from knowing that we are meeting our targets in this crucial area 

of service. Achieving superior OTP results is an important focus for our airline, and we 

constantly strive to minimise unexpected shifts to flight schedules, and to ensure that your 

flying experience is a hassle free one. 

1time is always geared to implementing practices which strengthen this crucial area 

of service, and in future we plan to improve our OTP results even further. This will be 

accomplished through team effort, attention to detail, and a thorough commitment to 

passenger services, as well as better ramp handling, quality aircraft maintenance, and 

ensuring that we always operate reliable aircraft.

Ultimately, our wish is to provide you with peace of mind when you catch a 1time 

flight. You can rest assured that our team is completely focused on delivering OTP results 

that exceed expectations, set the benchmark, and result in us becoming your long term 

carrier of choice. 

Regards,

Rodney James
CEO
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This portable speaker for your 
iPhone or iPod stands horizontally 
or vertically and allows you to 
run apps, watch YouTube videos, 
movies, and play games on your 
devices while they are docked. 
The iMM190 is built with dynamic 
acoustic speaker chambers to 
enhance sound clarity, and its 
powerful amplifiers provide better 
efficiency and performance. It 
also charges your iPod or iPhone 
while they are docked! With the 
addition of the iLuv alarm clock 
application (available free from 
the iTunes app store!) the iMM190 
also becomes an Internet Radio, 
big display digital alarm clock with 
weather information and multiple 
alarms. The iMM190 is available 
at stores nationwide, including 
Dion Wired and Makro. For more 
information or to find out where 
to purchase your own iMM190, 
visit www.cortechsa.co.za or call  
+27 11 463 8530.

Dear 1time

I arrived at the airport recently with two 
cell phones with flat batteries and decided 
to use the cell phone chargers in the  
departure lounge.

While waiting for take-off, the flight 
attendants ran through the usual safety 
briefing which so often falls on deaf ears, mine 
included. “Ladies and gentlemen, please turn 
off all electronic devices and cell phones.” And 
bang! It hit me. I had left my new Galaxy S 
phone charging in the lounge!

I immediately ran down the aisle and 
explained the situation to the cabin crew. I 
expected to hear: “Sorry sir, we need to go.” 
But the crew was great. They promptly assisted 
me as I ran back up to the lounge where my 
phone was happily charging. I made it back 
onto the plane without a hold-up, phone in 
hand, and completely out of breath. 

The most amazing part 
was that I was greeted by 
a warm welcome: 

“We’re glad you found it sir. You look 
exhausted, would you like a glass of water?”

I have travelled over 25,000 miles and visited 
four countries in the past two months, and I am 
pleased to say that this was a first for me and 
I will be reminded of it every time I hear the 
safety briefing from now on. I would like to 
thank the crew of this flight who went beyond 
their call of duty and made me realise just what 
a wonderful airline 1time is.

Regards
Jason English

Dear 1time

I recently travelled on 1time from Cape 
Town to Johannesburg on the early morning 
flight and was still a bit sleepy. As a result, I 
just ordered a sandwich and coffee for later and 
went to sleep. 

I left the plane without realising that I had 
left my wallet behind. When I discovered later 
that I did not have it, I tried to retrace my steps 
and checked my office, the hotel and all of my 
bags. I gave up hope that I would find it at the 
airport, as anyone could have picked it up. 

However, when I phoned the airline, I was 
immediately reassured that they had found it 
and that I could collect it when I was ready. 
Although it was minus the money, the schlep 
of cancelling cards and the cost of replacing the 
wallet more than made up for it. 

My faith in humankind is constantly being 
reinforced by these acts of kindness. Whether 
it was a staff member or a passenger who 
returned it, please accept my gratitude. 

Sincere regards 
Grischelda Hartman 

Ask your flight attendant for a feedback form 
and let us know what is on your mind or send an 
email to cr@1time.co.za.

Letters may be edited, shortened or 
translated from the original language.

Have a complaint  
or comment?

Winning Letter

Letters

The writer of this 
edition’s Letter of 
the Month will 
receive an iLuv 
iMM190 App 
Driven Rotational 
iPhone Dock.
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The FNB Whisky Live Festival, which runs from 2nd 
to 4th November in Cape Town and from 9th to 11th 
November in Johannesburg, is set to take both whisky 
connoisseurs and novices alike on an unforgettable 
journey through the origins and flavours of whisky. 
Building on its reputation as the largest, liveliest and 
most entertaining whisky lifestyle show of its kind, the 
ninth annual festival will showcase more than 180 local 
and international whiskies, a choice of whisky liqueurs 
and a range of luxury lifestyle products. Tickets are 
available from www.whiskylivefestival.co.za. For more 
information, visit the website or email  
contact@whiskylivefestival.co.za.

The Water of 

Life
2-11

Calling All Culture Vultures
The annual Cultivaria Arts Festival will take place from 27th to 30th October in the 

historic Boland town of Paarl. The Moir’s Main Arena will host spectacular evening 
performances, while a selection of the country’s top musical, drama and comedy 

productions will be staged daily between 09h00 and 17h00 in four air-conditioned 
theatres. The outdoor hospitality terrace offers panoramic views over the Paarl 

Valley, and is the perfect venue for festival goers to sit back, relax and enjoy fine 
wines and great food between productions. The popular South African band 

Mango Groove will round off the festivities on the evening of the 30th with a sunset 
concert. For tickets and more information, visit www.cultivaria.com. 

Down by the River
From 14th to 16th October, the popular Robertson Wine on the River Festival 
will be returning to the banks of the Breede River. Enjoy country hospitality 

at its best as you taste more than 300 wines from over 40 wineries, while 
soaking up the rhythm of live music. Visitors can also sample a selection 

of gastronomic delights at the Robertson Farmers’ Market, sign up for river 
cruises and shop for arts and crafts from the valley. Tickets are available 

from www.webtickets.co.za or the Robertson Wine Valley office on  
+27 23 626 3167. Email manager@robertsonwinevalley.com, or visit  

www.wineonriver.com for more information.

Become a 

FAN. Visit

on Facebo
ok

abouTime
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Comedy Gold
After cracking up audiences around the country last year during the World Cup, “Bafunny 
Bafunny”, South Africa’s star-studded team of comedians, are ready to do it all over again 
during the Rugby World Cup with their aptly named tour The Odd Shaped Ball. Starring 
Trevor Noah, Barry Hilton, John Vlismas, Loyiso Gola, Nik Rabinowitz, Mark Banks and 

newcomers Eugene Khoza and Stuart Taylor, this is 
one game you have to 
be at! Catch the show 
at the Durban ICC on 

5th and 6th October; 
at Carnival City 
in Johannesburg 
on 14th and 15th 

October; and at 
GrandWest in Cape 
Town on 20th and 
21st October. Tickets 
are available through 
Computicket. Visit  
www.bafunnybafunny.
com for more 
information.

Say ''Cleese''! 
For the first time ever, British comedy legend 
John Cleese will be bringing his Alimony Tour 
to South Africa. You can catch this intimate 
performance on 21st and 22nd October at 
the Cape Town International Convention 
Centre and at the Teatro at Montecasino in 
Johannesburg from 25th to 29th October. Best 
known for his idiosyncratic turns in Monty 
Python’s Flying Circus and Fawlty Towers, 
Cleese describes the show as: “An evening 
of well honed anecdotes, psychoanalytical 
titbits, details of recent surgical procedures, 
and unprovoked attacks on former colleagues, 
especially Michael Palin.” Tickets are available 
from Computicket at www.computicket.com.

The Wines2Whales 
mountain bike race   
will be held from 11th to 13th 
November in the Cape 
Winelands. Visit  
www.wines2whales.co.za  
for more information.

The Ficksburg Cherry 
Festival will once again 
be hosted by the town of 
Ficksburg in the Free State 
and will run from  
17th to 19th November.  
Visit www.cherryfestival.co.za 
for more information.

The Cap Classique & 
Champagne Festival    
will take place from 2nd to 4th 
December in Franschhoek. For 
more information contact  
+27 21 876 2861.

Head to Umhlanga Main Beach 

for some fun in the sun at the 
Umhlanga Summer 
Carnival from 10th to 23rd 
December. Contact  
+27 31 312 1281 for more 
information.

The Baby Expo 
Johannesburg is due to run 
at Joburg’s Coca-Cola Dome 
from 24th to 27th November. For 
more information, contact  
+27 11 704 6695.  

November

December
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Get Away from it All

Tabou ime

time to {travel}

Fairlawns Boutique Hotel & Spa is a privately owned five-star hotel which offers unique 
accommodation, a Bali-styled spa, a gourmet restaurant and signature conferencing and special events 
facilities. All of this is situated in a tranquil garden setting in the heart of Sandton. The Spa at Fairlawns 
combines ancient Asian healing traditions with modern technology in a peaceful setting. A couple 
of hours spent here indulging your senses is the ideal way to rejuvenate for Spring. The hotel also 
offers mouth watering five-star dining, as well as romantic overnight packages. For more information, 
contact + 27 11 804 2540, email fairlawn@fairlawns.co.za or visit www.fairlawns.co.za.

Luxuriously 
Light Luggage
Quality, affordability and style are 
just some of the things that have made 
the Cellini brand one of the world’s 
leaders in luggage design. Cellini’s 
latest innovation, the air range, is its 
lightest synthetic collection ever. the 
range includes a 34 l carry-on four 
wheel Pullman, a 42 l carry-on trolley 
Pullman, a 50 l carry-on trolley duffel, 
an extra large trolley Pullman (106 
l), a 77 l large trolley Pullman and a 
medium trolley Pullman (50 l). the 
collection is available in a range of 
fashionable colours, including gold 
and plum. for more information, visit 
www.celliniluggage.com.

With the route between 
Sandton and Pretoria now up 
and running, even more people 
are making use of Gauteng’s 
gleaming new Gautrain. And to 
make using the new rail service 
even easier for passengers, 
they can now pick up their 
own complimentary Z-Card 
at any Gautrain station. These 
mini info brochures provide 
useful information about the 
Gautrain, its stations, fares 
and routes. It also has a handy 
cardboard pouch for storing 
a Gautrain Gold Card, which 
all passengers must be in 
possession of, and fits neatly 
into a wallet, purse or pocket. 

 POckET
POWER

Tip
travel

Looking for a new holiday destination?  
De Rust, a quaint town near Oudtshoorn in the 

klein karoo, beat out stiff competition from 
ten other South African and Namibian towns 
to be voted as the winner in this year’s kwêla/

Rapport Town of the Year competition. 

24





Tabou ime

how that{about}

The
Architect ural 

Advantage

Australia’s premier women’s active wear brand, Lorna Jane, recently opened its doors 
in Johannesburg. Renowned for creating stylish, figure flattering active wear, Lorna Jane 
garments are specially crafted for real women, by women. Thanks to exceptional fit, 
contemporary design and quality technical fabrics, Lorna Jane pieces motivate women to lead 
their lives in a healthy and positive way. The brand is also a favourite among celebrities, 
including Nicole Kidman and Naomi Watts. Visit Lorna Jane Active wear in the  
Morningside Shopping Centre in Johannesburg. For more information, 
email leigh.stringfellow@lornajane.co.za.

A fusion of fashion, architecture and art, Brazilia 
DSO’s Structural Statement range takes footwear 
to new heights. These structurally inspired shoes 
rethink the way that heels are traditionally designed 
and are perfect for style savvy fashionistas who are 
looking to express themselves in a bold new way. 
Best of all, this exciting footwear allows you to be 
fashion forward without compromising on comfort 
and practicality. The range comes in five different 
styles and a multitude of colours. Structural 
Statement shoes are available from Brazilia in 
Gateway Shopping Centre (Umhlanga) and from 
DSO stores in KwaZulu-Natal, Gauteng and the 
Free State.

A Good Reason to Get Moving

The Gift of Giving
Bring joy to a child this festive  

season by participating in the Santa 
Shoebox Project, which collects 
Christmas gifts for children from 
vulnerable social backgrounds who may 
never have received one before. The 
2011 target is 50,000 Santa Shoeboxes, 
which will be dispatched to more than 
300 children’s homes, orphanages and 
other childcare institutions nationwide. 
Donors are encouraged to involve 
their own children in the process of 
putting together an individualised 
Santa Shoebox gift according to 
the guidelines provided. Register 
online at www.santashoebox.co.za. 
Email info@santashoebox.co.za for  
more information.

Tip
TOp
Simonsig has just released 
the second vintage of its 
popular Limited Release 
Pinot Noir Brut Rosé 
2010. This delicious Rosé 
cap classique also has 
no added sulphur, which 
makes it a healthy choice. 
The Simonsig Pinot Noir 
Brut Rosé is available 
exclusively at Woolworths 
stores nationwide.
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Ask any therapist and they will tell you that after years of hearing the innermost workings 

of their patients’ minds, they have come to one conclusion: Human beings are all the same. 

It is a hard thing for a narcissistic species such as ours to hear, which is probably why we 

do everything in our power to compensate. Fashion is one of the most obvious tools, and 

for centuries PEOPLE HAvE EMBRAcED THE INDuSTRY, TRYING ALL kINDS OF WEIRD 

AND WONDERFuL LOOkS TO TRY AND STAND OuT FROM THE cROWD.

Here is a look at some of the crazier fashion trends we have latched on to over the years. 

If you think today’s platform shoes are an anomaly, in the 14th 
Century, Italian courtesans literally took the concept to a new level. 
They figured the higher the platform – or chopine, as the exotic 
shoe from China was known – the higher their position on the 
social ladder. As a result, some ladies were known to wear soles 
up to 80 cm high! Needless to say, their servants had to support 
them through the streets to avoid a drastic fall from grace. Despite 
the discomfort, the trend lasted over a hundred years, until high heels 
eventually stole the limelight.

Back in the day, European women had some rather quirky notions of beauty. 
Study any painting from the Elizabethan era, and you will notice that the women 
were hairless. And not as in freshly waxed and smooth-legged either. Rather as in 
shaved eyebrows, plucked eyelashes and totally obliterated hairlines. One of the main 
reasons they did this was to create an elongated forehead, and women were known 
to pluck relentlessly, every day, to keep up appearances. In the 1400s this trend took 
on a new dimension, when women started wearing radical headpieces in order to 
further enhance their high foreheads. They constructed coned and bejewelled 
adornments that towered over their heads, receiving more than their fair share 
of mockery from the media at the time.

While we are all familiar with the vacuum-packing corsets of 
the 19th Century, it is a little known fact that the garment actually 
reared its tight little head in the ancient Greek era. It was only much 
later, though, when small waists became de rigueur, that women 
started pinching them in to unhealthy limits. Tailors did everything 
in their power to increase the corset’s nipping effect, such as using 
indestructible materials like steel and canvas that allowed for maximum 
tension. Fainting, miscarriages, deformed waists and a myriad of other 

Stilted

Why the Long Face?

Nip ’n Tuck

Tabou ime 31

It was the height of fashion in the 19th Century to 
have a waist that a man could enclose with just his 
hands. Some women even had their bottom two ribs 
surgically removed to achieve this
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female complaints were blamed on the corset. Rumour has it 
that some women even went as far as surgically removing their 
bottom two ribs in order to squeeze themselves even skinnier. No 
wonder this controversial garment eventually became a tool for 
women’s rights activists.

During the 17th Century, men became increasingly more 
fixated on their hair, and when King Louis XIII started donning a 
wig to hide his baldness, an unstoppable trend was born. Once 
again, fashion became a status symbol, with bigger meaning 
better and the perfumed and powdered wigs reached wobbly 
heights, both on their male and female hosts. The trade was a 
lucrative one, and people often had their expensive, hand crafted 
wigs snatched right off their heads, usually as they sat on moving 
carriages. That said, wearing a second-hand wig probably was 
not the most hygienic of habits, as they were often worn for 
weeks at a time without washing – turning them into the ultimate 
breeding ground for all kinds of pests.

While to some it is simply a piece of material, the skirt has 
reflected women’s social status for centuries. Consider the hoop 
skirt of the 1700s. With up to 20 m of fabric stretched out over a 
collection of steel hoops, whalebones, ropes and twisted cloths, it 
was clearly a fashion reserved for the upper classes. The garment 
was almost impossible to navigate, and walking in one required 
training, while sitting was an adventure of its own. Two centuries 
later it was replaced by the pannier, a hoop derivative so wide 
that women had to walk sideways through doors. It was also 
common for them to catch fire thanks to candles in narrow 
corridors. The hoop eventually fell away in the 1870s, and its 
successor caused shock waves among conservative society. 

The modern bustle skirt shed the multiple layers of fabric, 
and thus showed the flat silhouette of the wearer’s body, a trend 
many saw as scandalous. But the times were rapidly a-changing, 
and fashion, as always, was quick to reflect this. In the 1920s, 
the famous flapper emerged, right after American women were 
granted the right to vote in 1919. Corsets were chucked away, 
locks were cropped off, legs were bared and women finally used 
fashion to show off their newly found independence. The skirt’s 
hemline was a brazen weapon of confidence, and it steadily fought 
its way up, all the way to the 1960s, when the infamous mini-skirt  
was born. 

They say that clothes do not make the man, but I am not 
so sure that man got this memo! It seems like as long as we 
have a needle and thread, we will keep trying to shape our 
identities through fabric and form. Based on the previous ones, 
it is anyone’s guess what surprises the next century will bring in 
the weird and wonderful world of fashion. T

The Big Wigs

Hitched
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Powered wigs were all the rage in 17th Century 
France and were a boon to balding men everywhere!
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Style
A SeNSe oF 

Style Icons: Top 
South African 
Designers &  
their Interiors

South African interior designers and decorators are 

as good as, if not better than, many of their British, 

French and American counterparts. Indeed, their work 

is sought after for its peculiar freshness, African-ness 

and originality. Many of them also regularly accept 

commissions abroad and have their work published in 

international interiors magazines.

Pix © Extracted from Style Icons: Top South 
African Designers & their Interiors by Paul 
Duncan (Struik Lifestyle). Profile Pix: Elsa 
Young, Alain Proust, Neil Roberts, Dook & 
Massinio Cecconi

FINe Art
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“I think you need a lot of guts to do a completely 
white interior. And then on the other hand you need 
no guts at all,” says Stephen Falcke

According to Graham Viney: “You have to make 
rooms that work for your clients and work for their 
possensions, as well as their houses”
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S
tyle Icons by Paul Duncan is a remarkable, varied collection of 
places designed and decorated by tremendously talented people, 
some of them very well known, others less so. Although they 
are all so varied in style, interestingly their roots are essentially 
in sync and they have a single voice. This is the first time such 
a collection has been put together, and it provides a unique 

opportunity to compare such talent all in one volume.
This highly visual book features 12 South African interior designers, each with their own 

unique style and approach to design. These include Stephen Falcke, Boyd Ferguson, Catherine 
Raphaely, Charlotte Daneel, Julian and Trevyn McGowan, Karen Roos, John Jacob Zwiegelaar and 
Toni Tollman. Each icon talks in their own words about their inspirations and influences, their 
stylistic range, their likes and dislikes, and how they see themselves and their work. They address 
the difficult question of what makes them South African and how their work brings that across, 
focusing on a few specific projects, and discussing the challenges and opportunities presented by 
each one. Carefully selected, beautiful full colour photographs of various aspects of the projects 
discussed illustrate each designer’s signature style. This gives a feel 
for their work and captures the essence of what it is they are striving 
to achieve in the African context.

There are city apartments, farmsteads, beach houses, hotels, 
bush lodges and country estates. Some of them are historic 
buildings, but most of them are contemporary. Their decorators are 
the best this country has to offer. Their interiors are truly inspired. 

Paul Duncan is a former editorial director at Condé Nast 
Independent Magazines and the former editor of Condé Nast’s 
“House & Garden” (South Africa). He is currently Head of Design 
for Homeware at Woolworths. “Style Icons” is published by Random 
House Struik and will be available at major retailers nationwide 
from October. T
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PA U L  D U N C A N

Top South African Designers  
& their Interiors
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Style Icons showcases a remarkable, varied 
collection of places, all of them in southern 
Africa, and designed and decorated by some 
tremendously talented South Africans, some 
of them very well known, others less so, and 
not all of them decorators either. Their work 
has been chosen for its peculiar freshness, 
African-ness and originality. 

This beautifully illustrated book features  
12 people, each with their own inimitable style 
and approach to design. This is the first time 
such a collection has been put together and 
it provides a unique opportunity to compare 
them and their work at close quarters and all 
in one volume. 

There are city apartments, farmsteads, 
beach houses, hotels, bush lodges and country 
estates, some of them historic, most of them 
new and contemporary. Their decorators are 
the best this country has to offer. Their interiors 
are the most inspired. 

Style Icons features Stefan Antoni, 
Charlotte Daneel, Stephen Falcke, Boyd 
Ferguson, Maira Koutsoudakis, Julian and 
Trevyn McGowan, Catherine Raphaely, Karen 
Roos, Michele Throssell, Toni Tollman, Graham 
Viney and John Jacob Zwiegelaar. In ‘sound 
bites’ in their own words, they give voice to 
their inspirations and influences, their stylistic 
range, their likes and dislikes, and how they 
see themselves and their work. This book is 
a first.
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www.randomstruik.co.za

Paul Duncan is a former editorial director at 
Condé Nast Independent Magazines and 
the former editor of Condé Nast’s House & 
Garden (South Africa). He is currently Head 
of Design for Homeware at Woolworths. 

Son, grandson and great-grandson of 
architects, Paul was educated in Cape Town 
and at the University of Edinburgh, where 
he swapped a training in architecture for 
an MA (Hons) degree in Fine Art. His first 
job was in London, running a charity called 
The Spitalfields Historic Buildings Trust, 
set up to preserve 17th- and 18th-century 
houses in danger of being demolished. 
Following that, he was the London-
based correspondent for Condé Nast’s 
Casa Vogue in Italy and Casa Vogue in 
Spain. He then became speechwriter and 
researcher to the chairman of the London-
based Royal Fine Art Commission. His 
articles on buildings, interiors, lifestyle and 
design have been published in the United 
Kingdom in The Independent, The Sunday 
Times and The Evening Standard. 

His books have been published abroad 
and in South Africa, and include collections 
of South African interiors entitled Down 
South and Down South Two. Style Icons is 
his 10th book. Paul lives in Cape Town.

Michele Throssell describes herself as “a 
bit of a farm girl” and she loves using local 
and handmade objects in her interiors

“If I have a talent, it’s for putting things 
together that perhaps to other people’s eyes 
don’t appear to go at all,” says Toni Tollman
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“Nature is our partner in design” says 
Maira Koutsoudakis whose work is often 
described as ‘organic’ or ‘organic-natural’



38 Tabou ime

Boyd Ferguson is inspired by nature as well 
as by traditional African arts and cultures Karen Roos describes her design process: “I go into a 

space and I start adding things I like; creating a bit of 
drama, and pulling together different things that I love”



“The elements of my style… are Dutch and British colonial with 
campaign furniture, African art and artefacts, anything related to 
natural history… beadwork, batik and more,” says Catherine Raphaely
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CatHeDral Peak Hotel 

Opened in 1996, this pristine 9 hole golf course offers alternate tees for those seeking a full 18 hole game, 
and has been described as a challenging course perfect for the “thinking golfer”. When not spending your time 
getting to grips with this par 70 course, you can grab a drink and admire the view from Philip’s Pholy pub, or 
explore the scenic surroundings a bit more. The hotel offers daily guided hikes (including a challenging one 
to the summit of nearby Cathedral Peak), or guests can choose to enjoy the view from the back of a horse or 
from atop a mountain bike instead. For more information, visit www.cathedralpeak.co.za.

CHaMPagNe SPortS reSort
Situated in the central Drakensberg with Cathkin and Champagne Peaks in the background, this 

championship golf course not only boasts one of the most scenic settings in the country, but also the 
longest hole in South Africa. At 605 m, the signature first hole has been described as a “par-5 monster”, 
and will challenge and thrill amateurs and seasoned professionals alike. The remainder of this 18 hole 
course (designed by Huch Biaocchi) promises generously wide fairways with a liberal sprinkling of 
bunkers and water hazards, plus the ever present danger of being constantly distracted by the stunning 
view. Visit www.champagnesportsresort.com for more information.

SaNi PaSS 

Fans of swing bridges and gushing rivers will also enjoy the 9 hole, 18 tee golf course at the Sani Pass 
Hotel high in the mountains that border neighbouring Lesotho. The course is laid out along the Mkhomozana 
River, and the tranquil and stunning surroundings easily offset the challenges of narrow fairways, tricky river 
crossings and playing in high altitude conditions. Plus, at such an elevation, you are unlikely to find a more 
perfect vantage point to truly take in the magnificence of the uKhahlamba-Drakensberg Park – a very worthy 
recipient of its World Heritage Status. For more information visit www.sanipasshotel.co.za.

MoNkS CoWl 
If you enjoy log fires, cosy pubs, fresh mountain air and only the best of country hospitality, then it is worth 

checking out and checking into the Monk’s Cowl Country Lodge. It is picturesquely situated with its namesake, 
Monk’s Cowl, in the background, and lodge guests get the added benefit of free access to the golf course 
included in their stay. This par 72 course boasts 9 holes and 18 tees, with wide kikuyu-planted fairways. The 
5th hole, in particular, is a treat, as it includes a deep gorge accessed by a swing bridge that will have golfers 
testing their aim and their balance! Visit www.monkscowl.co.za for more information.

Picturesque Peaks & Par 5s
Golfing in the Drakensberg

DeDiCateD golFerS Will argUe tHat a little BaD WeatHer iS No MatCH For 
tHeir love oF tHe gaMe aND tHeir NeeD to WaNDer tHe FairWayS oN a regUlar 
BaSiS. BUt MaNy, i aM SUre, WoUlD agree tHat tHe arrival oF WarMer WeatHer 
CertaiNly MakeS iNDUlgiNg iN tHeir FavoUrite PUrSUit tHat MUCH More PleaSaNt. 
aND WHat Better Way to CeleBrate tHe arrival oF SPriNg tHaN By teeiNg oFF 
FroM SoMe oF tHe CoUNtry’S MoSt PiCtUreSqUe golF CoUrSeS, NeStleD iN tHe 
Heart oF tHe MagNiFiCeNt kWaZUlU-Natal DrakeNSBerg MoUNtaiNS?

whErE
abouts

Story by Rebecca Johnson, Pic © iStockphoto.com







Package deal
200L LP Solar Geyser

Only R6 650
Electrical Backup and 
Installation included!
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Their knack with a needle has ensured that THESE WOMEN HAvE 

SuccESS ALL STITcHED uP. Meet South Africa’s first ladies of fashion.

FeAture

The Ladies of SA Fashion
prINceSSeS

Pincushion
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“I find inspiration in the most random places; 
ideas pop into my head when I least expect 
them,” says designer, Michelle Ludek

© Michelle ludek
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Story by Lisa Witepski
Pix © Abigail Keats, 
SDR Photography &  
Jo Borkett
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Classic Lines
“Classic”, “elegant” and “timeless” are the words Abigail Keats uses 

to describe her personal style, and she has ensured that her eponymous 
label reflects the same qualities, with a dash of glamour thrown in. “I 
embrace classical shapes and fits, while focusing on contemporary 
detailing and styling. Tailored garments with strong panel lines have 
become the foundation of my signature style,” explains Abigail.

It is not surprising that she has embraced classic styling, given 
that one of her strongest inspirations is the iconic Greek statue, the 
Venus de Milo. “Although I had embraced creativity from a young 
age, I developed a deeper love of it during my teens. It became an 
extension of my being; an expression of my thoughts, ideas and 
views. The Venus de Milo, in particular, sparked my artistic passion 
for the female physique and its adornment.” Today, Abigail’s passion 
is fuelled by the way fashion allows her to transform sketches into 
three-dimensional art forms that reflect the female body through fit, 
shape, proportion and detailing.

She admits that her dream career has, however, not been without 
its challenges. “The South African fashion industry is very difficult 
to penetrate, especially if you are introducing a new brand into the 
market.” She speaks from firsthand experience, having established 
her first atelier in Sandton in 2010. She then opened a showroom 
in Cape Town’s Bromwell Boutique. “It takes consistent hard 
work, dedication and a long term vision if you wish to achieve 
brand recognition and growth. Opening my boutique gave me 
the confidence to continue developing my brand and to achieve 
my ultimate goal: To create an internationally acclaimed label and 
successful business that is proudly South African.”

Comfort Comes First
While other little girls were dreaming of their weddings, Michelle 

Ludek was sketching their dresses. Inspired by her stylish mother, 
Michelle had no doubt that her future lay in fashion.

Nowadays, she has moved away from wedding dress doodles to 
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Designer Abigail Keats is inspired classic 
styling and tailoring with a dash of glamour 
thrown in for good measure
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focus on clothes that are “simple, yet feminine and beautifully made, 
but require little maintenance”. Her designs are largely informed by 
her own style preferences. “I need reliable, feel good clothes in my 
cupboard, and I design for women who have a similar lifestyle to 
mine, regardless of their age.” For Michelle, that means being modern, 
but without conforming to trends that do not suit her body. “I love 
handbags, but the days of killer heels have come to an end because I 
can’t run after my children in them!” 

So where does she find the ideas for her creations? “I find inspiration 
in the most random places; ideas pop into my head when I least expect 
them.” As an insomniac, some of Michelle’s most productive times are 
in the wee hours of the morning, and she will often get up to sketch at 
02h00 if she wants to pin an idea onto paper before it vanishes.

Michelle is much encouraged by the calibre of the South African 
fashion industry. “I think we have many talented designers. There are 
many international opinion makers who agree, and who have their 
eyes on our industry. We’re a creative nation, so if we continue to 
follow our passions and look within our country, we will continue 
to grow.”

The Forward Thinking Fashionista
Walk past the Jo Borkett boutique windows in Sandton City, Rosebank 

Mall, Eastgate Mall and Cavendish Square, and it becomes instantly 
apparent why this brand has become a synonym for sophistication.

An international influence in the fabrics and styling are also 
immediately discernible as hallmarks of the label. This is not 
surprising given that Jo was, in fact, a buyer for Harrods in London 
and received training at the HRD School of Textiles before relocating 
to Johannesburg in 1969. “At the time, the concept of boutiques 
was new to South Africa,” she recalls, which is why her decision to 

© Abigail Keats



establish a chain of boutiques, supported by a manufacturing arm, 
showed great foresight.

And the brand continues to evolve. In 1980, Jo was approached 
to design a uniform for one of South Africa’s leading car rental 
companies, and her venture into this new field led to the establishment 
of a corporate clothing range. Her latest milestone sees her taking the 
brand into selected Edgars stores.

So what can Jo Borkett fans expect to be wearing this summer? 
“Our Summer Collection 2011 is all about beautiful colours, from 
gorgeous jewel tones to vibrant brights,” she says. “Look out for stylish 
culottes, dresses in floral prints and lace fabrics, fun jumpsuits and chic 
blouses. Dresses, bare legs, smart sportswear, skinny belts and modern 
craft like tie dye are huge trends for summer, as are colours like blue, 
tangerine, nude, yellow, rainbow, denim and white, as well as animal 
and floral prints.” T

© Jo Borkett
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Story by Nicky Furniss
Pix © Dear Me, Skinny Legs & All, 
Haas Coffee Collective, Stock.Xchng

FeAture

Culture
cBD cAFé 

The Latest Additions to cape Town’s Dining Scene

The Mother city has made quite a name for itself in recent years for the amount of 

time and energy it has dedicated to rejuvenating its historic buildings. As a result, 

the cape Town cBD is increasingly becoming a place to see and be seen, and with the 

recent addition of three quirky new cafés and eateries, there is now even more reason 

to head to town. 
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Dear Me
Sandwiched between a host of storefronts 

in Longmarket Street, Dear Me doesn’t look 
like much from the outside. But step inside 
and each fascinating layer of this quirky new 
brasserie, deli and bar reveals itself like a 
Russian matryoshka doll. This 180 year-old, 
three storey building was in a sorry state 
before the current owners lovingly restored 
and decorated it, with the help of architect 
and urban designer Mario Bonadei and 
interior designer Francois du Plessis. 

Nowadays a walk to the top floor reveals 
Tjing Tjing, a wonderfully eclectic Asian-
inspired rooftop bar nestled under the attic 
eaves of the building. As well as colourful 
cocktails and saucy shots, it also serves up 
a tapas style menu, perfect for pre-dinner 
nibbles. Just below is a private function 
room decked out in stylish monochromatic 
white which is used for events, and also 
plays host to a chefs table for Thursday  
evening dinners. 

The heart of Dear Me, however, is well 
and truly in its floor level brasserie. Although 
it only opened its doors in March this year, it 
is already difficult to get a table here, which 
is little wonder, based on its superb menu.  

“The menu changes every day because it 
is based on what’s available seasonally and 
locally,” explains Chef Vanessa Marx, adding 

that they also have a preference for ethically 
farmed, free range meat and only serve green 
listed, sustainable fish. But perhaps the most 
notable thing about Vanessa’s wholesome 
menu (think seared Lourensford trout and 
free-range beef brisket bourguignon pot 
pie) is that almost every item on the menu 
is available in a variety of different options 
to suit a smorgasbord of dietary restrictions. 

“A lot of restaurants are not willing 
to accommodate people with dietary 
restrictions, and this can make eating out 
quite difficult. I am diabetic and my sous 
chef is lactose intolerant, so we know how 
it feels. We get a lot of customers who are 
gluten or wheat intolerant so we stock 100% 
rye bread which is wheat free, as well as 
gluten free bread. We also make all of our 
own nut milks so that we can accommodate 
vegans and people with lactose intolerances,” 
she explains. 

This all-inclusive concept seems to be 
paying off – based on the brisk lunchtime 
trade – but Vanessa is also quick to point 
out that even those patrons without dietary 
requirements are welcome, and while 
wholesome food is the name of the game 
here, there is still plenty to indulge in. 

Dear Me (165 Longmarket Street) is open 
Monday to Friday from 07h00 to 15h00 
and on Thursday evenings for dinner. Visit  
www.dearme.co.za for more information.

A small retro seating area leads onto the stark 
white of Dear Me’s function room

Dear Me is fast becoming a favourite CBD 
lunch spot for those in search of healthy, 
tasty delicious cuisine

Dear Me’s interior 
design is just as stylish 
as its food is delicious

Tjing Tjing is the perfect CBD 
destination for a light snack 
and a sundowner or two
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Skinny Legs & All
Charming luxury café, Skinny Legs & All, 

is a wonderful testament to just letting go and 
following your heart. Twin sisters Jesse and Jaime 
Friedberg were both ensconced in university 
careers, but when a retail space in the CBD 
opened up, the two jumped at the opportunity to 
turn a shared passion for cooking into a career.

The result is Skinny Legs & All, named after a 
novel by Tom Robbins. The sisters have decorated 
the space in clean white tones with minimalist 
décor – a deliberate move on their part to highlight 
the difference between their style and their food. 
“The interior is stylised and very refined, while our 
food is basic, simple and wholesome. You don’t 
really find that concept in restaurants that much; 
usually as the interior becomes more refined, the 
food becomes more sophisticated. But here I think 
we have a nice balance,” explains Jaime.

Neither of the sisters have any formal culinary 
training, but they clearly have a flair for flavours, 
a love of healthy, quality ingredients and the kind 
of passion that you can taste in every mouthful. 

Their menu is full of wholesome, unpretentious 
comfort food, like their homemade muesli 
bursting with nuts and fruit, a risotto which 
changes daily, and their lumberjack sandwich 
which is one of their most popular items. The 
sisters also insist on making all of their own 
condiments, including mayonnaise, strawberry 
jam and basil pesto, as well as all of their own 
juices – and you can certainly taste the difference. 

Skinny Legs & All only opened earlier this 
year, and the past couple of months have been 
something of a learning curve for Jesse and 
Jaime. “It is one thing to love making food, 
it’s another thing to make money from it,” says 
Jaime. But based on their inviting interior, their 
palpable enthusiasm and the care you can taste 
in every one of their dishes, you can’t help feel 
that these two sisters may indeed be able to 
have their homemade cake and eat it too!

Skinny Legs & All (70 Loop Street) is open 
Monday to Friday from 07h00 to 16h00 and 
on Saturdays from 08h30 to 14h00. Contact  
+27 21 423 5403 or email enquiries@
skinnylegsandall.co.za for more information.

Skinny Legs & All is an inviting spot for a 
quick cup of coffee or a spot of breakfast or 
lunch while shopping in the CBD

Skinny Legs & All is an interesting mix of stylish 
design and down to earth, wholesome food

Jesse and Jaime Friedberg have a passion for 
cooking, which is evident in everything on 
the menu at Skinny Legs & All
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 The haas Coffee Collective
This coffee shop in the Bo-Kaap may only have opened its doors 

earlier this year, but it has already established quite a name for itself: 
As the current title holder for serving South Africa’s most expensive cup 
of coffee. At R80 a cup (or R2,960 per kilogram!), a steaming mug of 
Indonesian Kopi Luwak doesn’t come cheap. But then it’s not every day 
that you get to partake in the subtleties of a coffee bean that has survived 
a journey through the intestines of civet! The Asian Palm civet, which 
lives in Indonesia, is partial to only the choicest, reddest coffee berries. 
Once eaten, the outside pulp of the berry is digested and the perfect 
coffee bean is excreted at the other end. It is then some poor guy’s job 
to collect the “discarded” beans, which are then cleaned and roasted. 

It is apparently the digestive process that makes the flavour of this 
particular bean so sought after. “The enzymes in the civet’s stomach 
basically take away all of the high and low notes of the coffee, to make 
it the most balanced coffee in the world,” explains Glynn Venter, one 
of the owners of Haas. 

The movie The Bucket List established Kopi Luwak as one of life’s 
essential experiences, and a recent segment on Carte Blanche (which 
identified Haas as currently the only retailer in South Africa with 
certified Kopi Luwak coffee) has seen the shop inundated with coffee 
connoisseurs looking to tick Kopi Luwak off their own personal lists. 
Glynn says that many come just for the bragging rights, but go away 
pleasantly surprised by just how enjoyable the coffee actually is. 

Thanks to the buzz that currently exists around Kopi Luwak, Haas 

often runs out of stock, but there are still plenty of other reasons to 
frequent this part of the Bo-Kaap. As well as Kopi Luwak, the coffee 
shop also serves up other rare coffees. These include Jamaican Blue 
Mountain and Yemen Mocha Matari. The shop also serves up tasty titbits 
and has a fun, warm vibe, which is overseen by the custodial eyes of 
“Haas”, Glynn’s childhood toy rabbit for which the shop is named.

Haas is so much more than just a coffee shop, though, and was 
formed as a creative collaboration between Glynn Venter (who has a 
background in marketing), interior designer Francois Irvine and artist 
Vanessa Berlein. Francois and Vanessa run the adjacent Haas Design 
Collective, which sells a wonderful selection of artwork, accessories 
and handmade objects, with bunnies (understandably) being a 
recurring theme. With two additional partners, the three also run an 
advertising agency, and have just opened a gallery space where they 
plan to exhibit the work of local artists. They also have plans to work 
together with the local Bo-Kaap community to begin hosting a regular 
weekend market.

Glynn and his partners clearly have an enthusiasm for great 
creativity and delicious coffee, and as a result, Haas looks set to become 
something of a buzz word on the Cape Town social scene – and not 
just for its ability to help you tick another item off your bucket list!

The Haas Coffee Collective (67 Rose Street, Bo-Kaap) is open 
Monday to Friday from 07h00 to 17h00 and on weekends and public 
holidays from 08h00 to 15h00. Visit www.haascollective.com for  
more information. T

With its inviting interiors, great coffee and 
quirky design shop there are plenty of reasons 
to take a trip to Bo-Kaap to pop in to Haas

Haas is already garnering a reputation for its 
exotic coffees, in particular Indonesian Kopi 
Luwak which sells for R80 a cup!
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the Man Behind the David tlale Brand

South Africa is globally renowned for being at the 

cuTTING EDGE OF FASHION, and few names 

transport fashionistas to the front row of couture 

catwalks as instantly as David Tlale. ’abouTime’ 

recently caught up with one of South Africa’s busiest 

fashion icons. 
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Pix © David Tlale
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“When I do couture, I am free… whether 
people love it or hate it, it’s art,” says South 
African fashion icon David Tlale



award winning fashion designer David Tlale sees life 
as an occasion in itself; something to be celebrated 
in an indulgence of elegance and style. As one of 
the country’s hottest designers of couture dresses 
and breathtaking wedding gowns, this philosophy is 

evident in every creation that leaves his studio. 
“I’m inspired by life,” says David from behind his desk at his studio 

in downtown Braamfontein, a mere stone’s throw from the Nelson 
Mandela Bridge which last year served as the catwalk for his show at 
Joburg Fashion Week. “My headspace controls the direction I’m going 
and I always evolve. I can’t repeat anything from a previous collection. 
When you showcase a collection, you’re showing your soul.” 

David entered the world of fashion after a brief stint 
studying auditing. “It was in those classes that I realised that 
it just wasn’t for me, so I bless the day that I made the choice 
to no longer continue with that course and study fashion 
design instead.”

David received his diploma in fashion design from the 
Vaal University of Technology and was later appointed as 
a technical assistant and part-time lecturer. In 2002, David 
was a semi-finalist at the SA Fashion Week ELLE New Talent 
show, and in 2003 started running his own design studio 
from home. 

By 2005, David had designed a women’s range for 
Carducci, and was nominated for the Marie Claire Prix 
D’Excellence De La Mode 2006. In 2007, David was selected 
to show at Paris Couture Fashion Week and to introduce a 
ready-to-wear collection in Paris, followed by his first showing 
at Cape Town Fashion Week. This was the start of a career 
that would see him catapulted to the forefront of fashion.

Yet, for someone who is considered to be a leader in the world 
of fashion, David didn’t grow up in a typically creative environment. 
Instead, he found his inspiration in his great-uncle, a posh dresser who 
wore a three-piece suit every day as he cut people’s hair and fixed 
radios. His creativity was later developed further when he joined the Boy 
Scouts, starting out as a “cub” and progressing through all the different 
stages. “You learn to do many things by hand as a Scout,” he explains. 
“I learned to cook food under the soil without a pot and I learned to tie 
all the different knots. All of these things added to my latent creativity.” 

It is no wonder then that David’s specialty is couture, a part of the 
fashion industry that calls for the designer to be 120% hands-on. “When 
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David with fellow 
designers Gert Johan 
Coetzee and Nkensani 
Nkhosi at a recent 
event for Volvo

One of David’s latest creations which was 
showcased at The Bromwell during Cape 
Town Fashion Week
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I do couture, I am free,” says David. “No-one tells me what to do and there are no limits; I have a 
blank canvas. It’s the most exciting part for me as a designer because my soul comes out. Whether 
people love it or hate it, it’s art. It doesn’t matter if you have to use 60 m of fabric on one dress. It 
doesn’t have to be practical, because it’s all about the way it looks and how it feels.” 

David believes that fashion is there to keep us flamboyant, colourful and current, but that it’s 
not timeless and that it certainly doesn’t define us – at least not like our personal style does. “Style 
is everything,” he says. “I believe in style because as a person, as David, I have developed my own 
style. How I dress, how I speak, how I accessorise myself, is style. It doesn’t change. All it does, is 
progress from one level to the other. It’s inherent.”

Developing your own, original style of dressing is therefore a priority for David, much more 
than following trends. “It starts small by paying attention to who you are, and then working out 
what works for you in terms of styles and colours,” he says. “Develop it according to where you 
go and look at people you relate to with regards to looks, dress code and behaviour. Filter it and 
draw inspiration from them, and then refine it into your own style, updating your personal style 
according to current trends,” he adds. 

David Tlale, in many ways, is not your typical fashion designer. While he is certainly aware 
of his stature in the industry, he remains a humble, spiritual man that places God at the centre of 
his life and his brand. The man, like his creations, embodies beauty without pretence, inspiring 
everyone who crosses his path to live life to the fullest. 

The first David Tlale store opened in the Michelangelo Towers in Johannesburg in September 
2011. Combining vintage Tlale with fashion staples and current items, it is a lifestyle experience 
that offers luxury and exclusivity, with only five items per style and colour and only one per size. T  
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Rovos Rail offers a wonderful assortment of picturesque journeys all 
over South Africa, its neighbouring countries, and even as far afield as 
Cairo. But irrespective of which adventure guests choose to embark on, 
all begin with the warm welcome of the Rovos staff and the excitement 
of exploring the train for the first time. 

All of the carriages, locomotives, dining cars and lounge cars that 
make up Rovos’ Pride of Africa trains are restored originals, dating 
anywhere from the late 19th century to the mid 20th, ensuring a truly 

authentic experience from the glory days of train travel.
All of the train’s suites come complete with an en suite bathroom. 

These still contain the copper piping and stainless steel basins of 
yesteryear, but also come kitted out with all the requisite luxury mod 
cons, from heaters and shaving plugs to hair dryers, hot showers and 
even traditional Victorian baths for those lucky enough to travel in the top 
of the range Royal suites. 

In homage to traditional train cabins of old, the Pullman suites boast 
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RailsRailsrIDING tHe 
Rovos Rail

For many of our parents, train travel was a way of life. It was a connection to relatives far 

away and a lifeline to children in boarding schools all over the country. And while it was 

considered “normal” back then, many of them LOOk BAck WISTFuLLY TO THE DAYS 

OF RIDING THE RAILS AND HAvING THE LuxuRY TO SIT AND WATcH THE WORLD 

GLIDE PAST THEIR WINDOW. Thankfully, the romantic world of train travel still exists 

and passengers on Rovos Rail get to experience firsthand what it means to enjoy the 

journey just as much, if not more, than the destination. 

Story by Rebecca Johnson
Pix © Rovos Rail
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sofa seats that fold down into beds at night. Those who prefer the option 
of an afternoon snooze can elect to stay in a Royal or Deluxe suite 
instead. These come with double or single beds already laid out, as well 
as a separate seating area for that mid-morning cup of tea.

All suites boast a fully stocked minibar, as well as snacks to nibble 
on, but most guests prefer to make use of the train’s observation car 
to truly drink in the spectacular views whizzing past. Comfy armchairs, 
the attentive service of the resident barman, and large picture windows 
make this the ideal spot to read a book, swap train stories with the other 
passengers, or just to partake in that favourite activity of train life: gazing 
out the window. An open air balcony section at the rear, as well as fully 
opening windows throughout the train (a rarity these days), allows guests 
to feel the wind in their hair, which is a necessary joy for anyone reliving 
the train journeys of their youth.

Another favourite part of train life is the food, and meals in the 
beautifully restored dining car do not disappoint. Immaculate white linen, 
crystal glasses and silver service all add to the effect, as does candlelight 
and elegant attire in the evenings. Breakfast is a sumptuous buffet affair 
of fresh fruit and yoghurts, cheese platters and hot breakfasts. One has 
to make a decided effort not to get too carried away, since three course 
lunches and dinners are still to follow. The menus for these exhibit a 
decided South African influence (think Springbok and milk tart), but 
dished up with ingenious five-star culinary flair that will have you asking 
for seconds (which of course you are entitled to do). 

The slow pace of life on board, full bellies and the rhythmic rocking 
of the carriages ensures that guests become increasingly loathe to leave 
the comfort of the train, but an array of interesting excursions on each 
journey are worth the effort of disembarking. From Namibia’s sand 
covered ghost town of Kolmanskop, to the spectacular Victoria Falls, 
these excursions provide guests with the opportunity to experience some 
of Southern Africa’s most iconic destinations. 

That said, there are not many Rovos Rail passengers who, upon 

arriving at their eventual destinations – and after being seduced by life 
on the rails – would not happily hop right back on board and head all 
the way back again!

Rovos Rail runs a host of train journeys throughout Southern Africa. 
These range from three day trips between Cape Town and Pretoria to the 
ultimate African experience of 14 days from Cape Town to Dar es Salaam. 
Visit www.rovos.com for more information. Email reservations@rovos.com 
or call +27 12 315 8242 for bookings and last minute special deals. T
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For Rovos Rail guests either embarking or disembarking in Cape Town, a 

stay at Rovos’ stately St James Manor – a five-star seaside retreat in Kalk Bay – 

is highly recommended. Guests have a choice of six elegant suites, most with 

sea views and each individually decorated with comfort and understated 

style in mind. The St James is within easy walking distance from the quaint 

village of Kalk Bay, which is equally famous for its quirky antique and bric-

a-brac shops as it is for its fishermen and their catch. For more information on 

St James Manor contact +27 21 788 4543 or visit www.rovos.com.

The St James Manor
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Story by Nicky Furniss
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Honest Artisan chocolate
Chocolate

tHe LIGHter SIDe oF 

chocolate has always had something of a bad reputation. Overweight women often point the 

finger of blame at their “chocolate addictions”, dentists warn off the sweets and chocolates 

to prevent tooth decay, and dieticians shun it. But now the owners of small artisan chocolate 

company Honest chocolate, Anthony Gird and Michael de klerk, are taking a FRESH APPROAcH 

TO THE ART OF cHOcOLATE MAkING, and are hoping to dispel some of chocolate’s biggest 

criticism at the same time. 

Honest Chocolate 
makes their delicious 
truffles from only raw 
cocoa beans, agave 
nectar and organic 
coconut oil
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Anthony and Michael’s chocolate slabs and truffles are made entirely 
by hand, using traditional chocolate making techniques. This includes 
tempering the melted chocolate laboriously by hand on a granite table 
top. But while this is noteworthy in itself, it is not unique to other small 
scale chocolate makers in South Africa. Instead, what does differentiate 
the pair is the fact that the cocoa beans that they use in their chocolate 
are left completely raw. “Most chocolate makers will take the cocoa 

bean and roast it,” explains Michael. “They roast it for flavour, but it 
is also done to get rid of mould and to make storage easier.” Michael 
and Anthony, however, buy only superior quality cocoa beans from 
Ecuador. The flavour of these is already so good that they don’t need 
to be roasted. Unlike commercial chocolate companies, the true flavour 
of the bean in Honest Chocolate is also not masked by the addition of 
sugar, dairy, emulsifiers or preservatives.
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Michael and Anthony 
outside their new 
chocolate shop in 
Wale Street in Cape 
Town, where visitors 
can watch them hard 
at work making their 
delicious chocolates

Honest Chocolate prides itself on the fact that, other than the cocoa 
bean itself, the only additional ingredient in the slabs is agave nectar 
(a natural sweetener that is derived from a plant that grows wild in 
the Karoo), while the centre of their truffles contain cold pressed 
organic coconut oil and freshly cut vanilla pod seeds to give them a 
rich creaminess. As a result, Honest Chocolate is suitable for diabetics, 
as well people who suffer from soya allergies and lactose intolerance. 

So does that mean that Honest Chocolate is, for want a better word, 
“healthy”? “The cocoa bean is pretty healthy. It’s high in anti-oxidants 
and magnesium and is a mood enhancer,” explains Michael. “We use 
cold pressed, organic coconut oil instead of dairy, and we use fresh 
vanilla pods instead of vanilla essence. The agave nectar is a fructose, 
so it’s still a form of sugar, but it has a very low glycaemic index (GI), 
so it won’t spike your sugar levels. So yes, it is a healthy chocolate.”

It was, in fact, a mutual interest in healthy eating that led to the 
establishment of Honest Chocolate. Even though the two friends were 
living on separate continents (Anthony in Cape Town and Michael in 
London), they both decided to cut sugar out of their diets for health 
reasons. “Ant started making smoothies from raw cocoa, and then we 
went on holiday to New York together and met someone who makes 
raw chocolate there. Ant came back to Cape Town and started making 
raw chocolate and selling it at a stall in the market. Then I came back 
from London and began helping him out in between work,” explains 
Michael. At first the pair made their chocolate on a part-time basis, but 
as the popularity of it grew, it began to take up more of their time and 
about ten months ago the pair decided to turn their side business into 
a full time one. 

It hasn’t been an easy road, however. “We started working from 
home, but neither of us had any money, so all of the money we made 
went straight into buying more stock. To temper chocolate you also 
need a cold room, but as we didn’t have an air con and it was summer, 

we were waking up at 02h00 when it was cool and trying to temper 
chocolate with all the windows open! Also, if you get a drop of water 
into the chocolate when you are tempering it, it gets ruined. So in the 
early stages, we went through times of having to throw away whole 
batches. And when you have no money, that’s really hard!”

Later, the pair rented a room from which to work and also managed 
to swap a batch of coconut oil for an old air conditioner. Proper 
chocolate making machinery is prohibitively expensive, so Michael and 
Anthony do everything by hand, including hand dipping every single 
one of their truffles. As if this wasn’t labour intensive enough, their 
deliberate choice to not use refined sugar or emulsifiers has also made 
the production process more difficult. 

Their determination and hard work is finally starting to pay off, 
though. They currently stock about 20 shops in Cape Town, including 
Wellness Warehouse, as well as several shops in Gauteng. They are 
also in the process of lining up stockists for KwaZulu-Natal. At the end 
of August they opened their own shop in the heart of Cape Town, 
near the colourful suburb of Bo-Kaap. Here, lovers of chocolate can 
purchase their own Honest Chocolate, and peek through the window 
into the little kitchen behind to watch Anthony and Michael hard at 
work making it. Ideally, however, Michael and Anthony would like 
to grow their business to a stage where they can hire people to help 
them with the making of the chocolate in order to free them up to 
experiment more with different products and flavours – such as the 
maca flavour they currently make, which comes from a Peruvian super 
food and is said to improve one’s libido! 

In the meantime, Michael and Anthony are just enjoying doing 
something that they love and watching others derive enjoyment from it 
too. “The satisfaction comes from making something yourself and then 
watching people’s faces as they enjoy it,” says Michael. The two also 
continue to strive to educate people about chocolate whenever they 
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Not only is Honest Artisan Chocolate free of preservatives, emulsifiers, sugar and dairy products 
– making it a guilt free treat – but it is also guilt free in terms of the planet and its people. All of the 
ingredients are from ethically sourced farms. This is particularly important in terms of the cocoa 
beans, as Michael explains: “The cocoa farms that we buy our beans from are paid really well.  This 
also prevents them selling to huge companies that take over the land and replace the cocoa trees 
with palm oil and soy, mass produced crops that destroy the rainforests.”  All of the ingredients used 
in Honest Chocolate – bar the agave nectar which is currently going through a certification process 
– have also been certified organic. 

chocolaty Goodness

Michael and Anthony’s chocolate bars are now available in four 
flavours – 72% cocoa with cocoa nibs, Maca, Coffee and Desert Salt. 
Each wrapper is designed by a different local artist.

Honest Chocolate is the brainchild of good 
friends, Anthony Gird and Michael de Klerk

can: “That’s our big thing, is that we are trying to give chocolate a better name. People think 
that chocolate is bad for you and it’s totally not. It is everything else in chocolate, like the sugar 
and the preservatives, that’s bad for you. And our chocolate has none of that and only the good 
stuff.” So what are you waiting for? Pick up a slab or indulge in a decadent truffle or two – after 
all, it’s good for you! 

For more information on Honest Artisan Chocolate, as well as a list of their stockists, visit 
www.honestchocolate.co.za. Alternatively, pop in to visit Michael and Anthony at the Honest 
Chocolate shop at 66 Wale Street, Cape Town. T
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The idea of trekking through the Okavango for ten days and 

enduring the dangers of wild animals is one thing, but to do so 

on a horse is well… evocative to say the least. I had been looking 

forward to this experience, but now – standing on a remote, 

dusty airstrip, and watching the plane that brought us from 

Livingstone disappear back to civilisation – I wondered if I had 

perhaps been a little too hasty in taking up this opportunity!

Story by Adam Cruise
Pix © Adam Cruise & iStockphoto.com
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Safari
A SADDLeD

ExPLORING THE OkAvANGO 
ON HORSEBAck
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M y doubts were soon somewhat laid to rest, however, when we met 
our guide and our trusty mounts. Each horse is carefully chosen to 
match the experience and temperament of the rider. Experienced 
riders are given faster, bolder horses, while less experienced riders 

are given docile, “bomb-proof” mounts. The weight limit of the riders is also 
taken into consideration because there are “those situations” where the horse 
needs to be nimble and fleet of foot. “Those situations,” it was explained, can 
occur and a comprehensive briefing on the “what ifs” of horse riding in the 
Okavango Swamps followed. For example, what if we stumble upon a lion? Or 
what if we come across a herd of elephant, or hippos, or crocs? 

It was the stock answer to all of these “what ifs” that really had me 
trembling in my jodhpurs, though. “Try to stay in the saddle and be prepared 
for the horse to bolt and gallop out of trouble,” replied our guide with a wry 
smile. But he wasn’t taking any chances either. He had a .375 rifle slung over 
his shoulder and several “thunder-flashes” in his saddlebag which could be 
deployed to hopefully persuade a charging bull elephant to think twice! Before 
I could come up with a legitimate excuse to stay behind in camp, everyone 
was astride their mounts, and there was nothing left to do but swing myself 
into the saddle and follow the herd into the heart of the African wilderness. 

As we got going, however, my fear soon changed to wonder. I was 
completely unprepared for the view from the lofty vantage point of a horse. 
The view from horseback is that much higher than from a regular 4x4, 
making it so much easier to spot game. Unlike mechanised vehicles, horses 
are also fairly quiet and appear “natural” to their wild cousins, despite having 
a human plonked squarely on their backs. Most animals rely heavily on smell 
and less on eyesight, and therefore a horse’s musky odour can easily override 
ours and make it possible for us to get relatively close to wild animals. This 
soon became evident when we quietly ambled right up to some giraffe. Our 
horses paid them no heed and they in turn barely gave us a nod.  

A little later we ran into a herd of zebra and we all broke into a canter. What 
a sight! Horses and riders interspersed with their striped counterparts, cantering 
alongside each other. I felt as if I could literally reach out and slap a zebra on its 
rump. “Yeehah!” I yelled instead. The moment was unbelievably invigorating 
and seemed to last an eternity, when finally the zebra banked away and we 
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There is nothing quite like the exhilaration of 
riding alongside a stampeding herd of buffalo

Sometimes you have to trust that your horse is 
a better swimmer than you are

By travelling on horseback, riders are able 
to get much closer to wild animals then they 
otherwise would in a game viewing vehicle
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slowed to a trot, broad white smiles on the dusty faces of each rider. 
The most exhilarating moment came when we encountered a 

massive herd of buffalo. Caught in the open in front of a thick wall 
of bovine flesh would normally spell disaster, but the buffalo too paid 
barely any attention to us, and we were able to ride alongside them 
for an hour, sometimes within a few metres of the herd. The noise of 
a hundred or so animals was deafening. But our adventures were not 
over – not by a long shot. Lions tracked us, but luckily they were overly 
cautious towards the strange looking zebra-things. We swam with 
our horses across crocodile infested rivers, with the hippos snorting 
downstream at our bravery. On one particular day, we were even 

charged by a lone elephant. He did not take kindly to us interrupting 
his bath. It was a mock charge, but our horses spun and bolted for a 
short distance. It was one of those aforementioned “what ifs”, and we 
came through it with flying colours.

Our evenings under bright, starry skies were filled with revelry. 
Each day’s adventures were revisited and deconstructed, the wine 
flowed, the hyenas cackled. This was the right stuff and without doubt, 
the Rolls Royce of African safaris. 

For more information on Okavango Horse Safaris, contact 
+267 686 1671, email safaris@okavangohorse.com or visit www.
okavangohorse.com. T

Next Intake February 2012

Lions are just some of the animals you are 
guaranteed to see during a horseback safari in 
the Okavango
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This Season’s 
Must Have Accessories

Summery 
Sparkle

A toucH oF 

The rich, warm hues of winter are packed  

away and quickly forgotten. It is summer 

time, which means adding fresh colours to 

your wardrobe with flowing dresses, strappy 

tops, and bright beaded sandals. While you 

are at it, why not spice up your jewellery 

collection with this season’s must haves? 

Story by Bronwyn Burns
Pix © iStockphoto & Arthur Kaplan Jewellers

FeAture

77



78 Tabou ime

A
s they say, a change is as good as a holiday, so freshen 
up your look with jewellery that makes you look and 
feel gorgeous. Whether you are on your way to work or 
sipping cocktails on the beach, there is no reason why 
you should not look your best with designer pieces that 

complete your attire, make a bold statement or frame your face with 
style and elegance.  

Beautiful Blue
As we peel off the wintery layers, the colour for summer is Atlantis 

inspired blue, with earrings, pendants and bracelets in tanzanite, 
sapphire and topaz. “Our designers traverse the globe and keep their 
eye on international jewellery trends. This summer it’s the bold and 
passionate Italian elements that will be taking centre stage,” says Laura 
Stewart, Marketing Manager for Arthur Kaplan Jewellers. “The Atlantis 
theme brings out cool colours and dreamy shades complimented by 
brilliant pinks and purples.” 

Avon’s celebrity fashion expert Jeannie Mai agrees. “Casual or 
sophisticated, blue jewellery can brighten any mood and looks great 
on all skin tones.”

The statement to be made is a bold one – not the excessive 
flamboyance of last season, but rather one that gives you a simple 
flair with a dash of daring. “Summer looks shouldn’t be complicated,” 
advises Mai. “Make it stylish, but keep it simple. Next time you step out, 
try a cocktail ring with a foreign accent. This season, bold is beautiful.” 

A simple outfit can be catapulted into the limelight with the right 
accessories. A necklace adorned with splendid gems, gold plating and 
silver weaves or rings, and earrings with diamond flowers or colourful 
butterflies provide sparkle and interest. “The dynamic duo of black 
and white diamonds is still popular for making a dramatic statement, 
particularly for evening wear,” adds Stewart. 

Mix and Match
The trick is to make sure that you choose jewellery pieces that stand 

out, without going over the top. Stewart suggests going for chic Bacio 
beads and bracelets. This exquisite Italian jewellery collection comprises 
hundreds of designer beads, which include Murano Glass, Swarovski 
Crystals and hand enamelled pottery. These can be combined for an 
infinite number of different looks so that your Bacio jewellery can be 
re-invented every day, for every outfit and mood. “Women across the 
country have taken up the concept with creative flair, designing pieces 
that bring out their unique personality. Our Bacio collection is also an 
immensely popular gift, and can be continually built upon as the range 
evolves and personal tastes change,” Stewart explains. 

Charm bracelets were once for little girls. Now they capture your 
individuality and self expression with trinkets that remind you of 
your loved ones, celebrations or simply your favourite treasures in 
life. Knowing that we ladies love to indulge, Stewart says that Arthur 
Kaplan has captured the spirit of individual creativity with their MUSE 
collection, which features an enticing sterling silver selection of charms, 
bracelets and earrings.

Going Green
Fashion gurus are also going green this summer. If all that bling is 

not for you, the emphasis on natural tones and textures may be what 
you are looking for. Ribbon necklaces with soft pearls or light, platted 
fabrics with dainty pendants are making their way onto the catwalk. 

The inspiration is drawn from nature and combines sensual 
textures with a sensitive use of materials. Thin slivers of fine leather, 
lacy textures, tasselled and free spirited feathery earrings, stones, 
colourful blown glass and tribal pendants are perfect choices for a more  
organic look. 

Once you have donned your choice of flattering earrings and 
elegant necklaces, your outfit can only be completed with a timepiece 
to match. Wristwatches have been sporting a new look ever since the 
FIFA World Cup. In line with jewellery pieces, watches are set to make 
an impact, and it is one that shouts modern, young and active. “Ladies 

are even wearing their hubbies’ watches, like the Rolex Daytona’s 
and Hublot. This is a huge trend at the moment,” says Stewart. Of 
course, it is still a matter of taste, with some women preferring 
a dainty watch that it is suitable for office and evening wear. 
This summer, though, the craze is definitely not less is more.

Whether you dress up to the max or aim for cool 
and corporate, Stewart assures: “If you want to make a 
statement: bigger and bolder is better!” T
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DaydreamAN    ISLAND 

coMe to LIFe
Azanzi Beach Hotel 

Zanzibar’s Azanzi Beach Hotel is nestled within a canopy of coconut palms and 

indigenous trees, and is flanked by the azure, warm waters of the Indian Ocean. In 

such tranquil and scenic surroundings, there is little else to do but adopt the mantra 

“hakuna matata” (no worries) and truly embrace island life.

Story & Pix © An Island Anthology
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T      he luxury boutique Azanzi Beach Hotel is 
situated on the palm fringed edge of the North East coast 
of Zanzibar, and adjacent to the world acclaimed Mnemba 
Island Atoll. The hotel has an array of accommodation, 

featuring cool inviting villas with private outside showers and king 
sized beds. 

An Ideal Holiday
Relax on the pure white sand beaches, sip exotic cocktails or frolic 

in the warm, crystal clear Indian Ocean. Join an idyllic sundowner 
dhow cruise with its white lantern sails puffed out by the Cascasi 
breeze, leaving behind only memories and fluorescence in the boat’s 
wake. With shadows lengthening, prepare for your dining experience 
infused with fragrant Zanzibar spices and herbs.

Retire to the exclusive and inviting confines of your air-conditioned 
villa and finally succumb to the laid back Zanzibar way of life. Wake 
up to the soothing melodies of rustling coconut palms and the lapping 
of the ocean on the crisp white beach. A tension releasing massage 
awaits you after a delicious breakfast. This provides the perfect 
remedy to rejuvenate your weary body and soul under the hands of 
an experienced masseur. Once refreshed, enjoy a range of activities, 
including scuba diving, snorkelling, fishing (deep sea and fly fishing), 
as well as various non-motorised activities, before rounding off your 
day sipping cocktails around the pool as the sun sets in the distance.

Island Activities
Scuba diving and snorkelling excursions can be arranged through 

the hotel’s One Ocean Dive Centre. Guests can visit the Mnemba Atoll 
Marine Park, with its coral gardens, tropical fish, green turtles and 
anemones, as well as its excellent water visibility. A dive with the ever 
present Bottle Nose dolphins is guaranteed to be the highlight of any 
underwater experience. The dive centre offers a full spectrum of dive 
courses, from novice to dive master.

A symphony of screaming reels and shrill calls from diving birds 
awaits seafaring adventurers on their deep sea fishing excursions. These 
can be arranged through the hotel on a registered sport fisherman craft. 

Game fish, such as Barracuda, Dorado, Tuna, Kingklip, Wahoo and 
Sail fish abound in these pristine tropical waters. The hotel will gladly 
turn your catch into a gastronomic feast which can be enjoyed with an 
appropriate bottle of wine selected from their well stocked cellar.

Spice tours can be arranged and are a must for aspiring chefs and 
nature lovers alike. Jack fruit, Pili-pili Hoho, bananas and star fruit make 
up a fresh cornucopia of fruit to be savoured on the deck overlooking the 
spice gardens. Death defying palm tree climbers can also toss coconuts 
down to eager visitors keen to sip the fresh, thirst quenching coconut milk. 
After an enlightening adventure of discovery through the spice gardens 
and plantations, a well earned cup of cinnamon and lemon grass tea gives 
relief to the weary adventurer.

A guided tour of Stone Town – with its labyrinth of narrow, twisting 
streets, bustling bazaars and markets, former palaces and grand Arab 
mansions – allows you to enjoy this historical town with its old world 
feel. As the sun sets, the local cuisine in Stone Town can be savoured 
at the popular food market at Forodhani Gardens, which combines a 
vibrant atmosphere with delicious local cuisine.

A scenic drive to the indigenous forest at Jozini brings you to the 
treetop homes of the chattering Red Colobus monkey. This troop of 
monkeys has been isolated from other Red Colobus monkeys on the 
Tanzanian mainland for over 10,000 years.

Crisp, soft sand underfoot and the embracing dawn with its hues of 
pastel pink and blue lift the spirits of early morning runners, who can 
savour the fresh air of the North Eastern tip of Zanzibar. Azanzi Beach 
Hotel is also the perfect secluded, romantic spot for honeymooners to 
start their married lives together in the most idyllic way possible.

Hakuna matata, indeed!
For bookings and more information, contact  

+27 11 791 2349, email reservations@africanshores.co.za or visit 
www.azanzibeachhotel.com. T
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serves 2
Ingredients

400 g beef fillet 
6 large peeled potatoes
150 g mange tout
150 g green beans
4 slices of streaky bacon
2 small white onions
250 ml chicken stock
500 g butter
Rosemary
Thyme
Garlic
5 red onions
500 ml red wine
500 ml red port wine

Method
Beef (Chateaubriand)

Remove all the sinews from the beef. 
Turn it on its side and flatten it evenly to your 
desired thickness by using a food hammer or 
the side of the cleaver. Heat a pan with oil 
until it is really hot. Season the meat with salt 
and pepper and fry it until it is golden brown 
on both sides. Place the meat in a preheated 
oven at 180°C for ten minutes on each side 
(depending on how well you like your meat 
done). Remove the meat from the pan and 
leave in a warm place.
red onion Marmalade

Peel the red onions, cut them in half 
and then in thin strips (julienne). Melt two 
tablespoons of butter in a pot on the stove. 
Add the red onion julienne and stir lightly 
until the butter and onions are mixed. Add 
the red wine and the port red wine. Gently 
reduce the mixture until the liquid has almost 
evaporated. The onions should be soft but 
not overcooked. Leave them to one side 
where it is warm.
Bacon Bean Bundle

Bring a pot of water to the boil and add 

salt. Cook the beans and mange tout until 
al dente (still firm, but not hard). Remove 
them from the pot and place them in ice 
water. Once they have cooled, drain them 
on a paper towel. Cut the mange tout in half 
and make small bundles using the beans 
and mange tout and wrap them in a slice of 
streaky bacon. Leave to cool.
Braised onion

Peel a small onion and fry it gently in a pan. 
Add one table spoon of butter, a sprig each 
of thyme and rosemary and the chicken stock. 
Cover with foil and place in the oven at 180°C 
for 10 to 15 minutes until the onions are soft. 
Remove from the pot and keep to one side.
potato Terrine

Melt and lightly season the rest of 
the butter in a pan on the stove. Allow it 
to cool slightly, without setting. Slice the 
potatoes thinly (1 mm) and coat them with 
the seasoned butter. Line a terrine form with 
wax paper. Layer the potatoes evenly in the 
terrine form until it is full. Press the potatoes 
down very firmly to remove all the excess 
liquid. Cover the terrine with something solid 
such as a lid, and tie it closed with a piece 
of string. Place it in the oven at 180°C for 15 
to 25 minutes until the potatoes are cooked. 
Place the terrine in the fridge to cool for a 

minimum of four hours. Remove the 
cold terrine from the fridge and tip 
out the potatoes onto a flat surface. 
Cut two slices of 2 to 3 cm wide. 
Heat a non-stick pan with a little oil 
and fry the terrine on both sides until 
it is golden brown. When done, add 
the bacon bean bundles and onions. 
Glaze the vegetables with a little 
butter, season with salt and pepper 
and keep warm. Using the same 
pan, melt some butter with thyme, 
rosemary and garlic and glaze the 
Chateaubriand in the pan. Remove 

and plate. 
plating

Place the Chateaubriand in the centre of a 
large plate or cutting board. Arrange the potato 
terrine, braised onion and bacon bean bundle 
around it. Drizzle with melted butter.  T

chateaubriand with Potato Terrine, Red Onion Marmalade & Bacon Bean Bundles
Bosman’s

recIpeS FroM 

For two decades the Grande Roche has been 
distinguished not only for its sublime setting, but 
also for its hospitality and award winning cuisine. 
Bosman’s Restaurant is acknowledged as one of 
the top 100 restaurants in the world and is listed on 
Eat Out Magazine’s Top 10 restaurant list for 2011. 
Executive Head Chef, Roland Gorgosilich, has 
extensive experience working in some of Europe’s 
finest Michelin Star restaurants. He believes in using 
only the freshest seasonal products to create a 
complete harmony of flavours and an unparalleled 
dining experience. For more information, contact 
+27 21 863 5100 or visit www.granderoche.co.za. 
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EntertainingINNoVAtIVe

Top Tips for Your Next Event

Aleit Swanepoel of the Aleit Group shares a 

few inspired ideas for your next event. Draw 

inspiration from his creative energy and your 

celebration is sure to be the talk of the town. 

Story by The Aleit Group
Pix © Joe Dreyer

FeAture
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Ingenuity abounds in the South African wedding and events 
industry, and many people are blogging their top creative 
trends. It has been a while since I last published mine, so let’s 
see what has been happening at The Aleit Group this year.

Vinyl Art 
Vinyl art is certainly not the new kid on the block, but it 

remains a cost-effective way of decorating. Combined with 
well planned lighting, one is able to cover vast areas of 
blank space with great impact. Vinyl art decals allow you to 
completely change the look of a room, and can be applied 
and removed without damaging wall finishes. My favourites are 
vinyl chandeliers, bird cages, wedding cakes and seating plans 
applied to the floor. 

Hot and Sticky 
Say it’s mid-summer, you are hosting a sizeable party, you 

only have two cloakrooms available and you know that your 
guests are going to want to freshen up before being seated for 
dinner. Why not set up a stylish “washing station” which will 
add to the décor and provide a point of interest? Lavender oil 
adds a refreshing touch, as do scented hand towels, perfumes 
and hand creams.

Get the Party Started 
Project some of your favourite movies onto a bare wall or 

screen during the evening. This provides a perfect backdrop 
for the band or DJ and guests will love the nostalgic effect. This 
also works well when projected onto empty floor space next 
to the dance floor. 

Quirky is Memorable 
One of our couples decided to fly all of their guests to Cape 

Town from Johannesburg. A military band welcomed them at 
the airport, before they were shuttled to a private wine estate 
for a picnic. The bride arrived at the Franschhoek estate by 
helicopter, which ensured a grand entrance. After the picnic, 
the guests were taken to a five-star hotel where they received 
a speedy check-in, and were allowed some down time before 
the main festivities commenced. The following morning the 
guests enjoyed a communal breakfast before they flew back 
to Johannesburg. 

Trends on the Turntable 
As far as weddings go, live bands are becoming popular 

again, as is serving high tea before dinner. Separate after-party 
areas are a great way to ensure a vibrant end to the evening. 
Three day wedding are fabulous if the budget allows: start with 
a barbeque the day before and end with a brunch, picnic or 
lunch the day after. Boat cruises during pre-dinner drinks have 
also become very popular. T
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The Lion King

Disney’s epic coming-of-age saga will be available from 21st October. 
The Lion King tells of the love between a proud lion ruler, Mufasa, 
and his son Simba, a naive cub who just can’t wait to be king. But 
Simba’s envious Uncle Scar has other plans, and his scheming for the 
throne leads to Simba’s exile from the kingdom he should rightfully 
rule. Befriended by the hilarious warthog, Pumbaa, and his manic 
meerkat companion, Timon, Simba forgets his regal responsibilities 
and adopts a carefree lifestyle of “hakuna matata” (no worries). 

club
What’s new on the shelf

Skylanders: Spyro’s Adventure brings your toys to 
life in an innovative adventure game where players 
collect real world interaction figures and teleport 
them directly into the game using a mystical “Portal 
of Power”. Skylanders: Spyro’s Adventure offers over 
30 characters, each with their own unique personality 
and powers which provide distinct skill sets for various 
levels, obstacles and enemies. Simply choose your 
Skylander character, place it on the portal jumper, and 
watch it come to life on your TV screen. Starter packs 
are available from 14th October.

The Litigators is a tremendously 
entertaining romp, filled with the kind 
of courtroom strategies, theatrics and 
suspense that have made John Grisham 
the world’s favourite storyteller. Copies 
of The Litigators will be available on 
kalahari.com from 25th October. 

One of the most successful acts in rock 
history, the Red Hot Chili Peppers have 
teamed up with legendary producer Rick 
Rubin to create an album that looks set to 
be another massive success for the band. 

*Release dates and jacket covers are subject to change without prior notice.

Stand the chance of winning one of two kalahari.com gift vouchers to the value of R200 each. Simply SMS the word TiMe, 
followed by the word Kalahari and your naMe to 35131. Cost per SMS is R1,50. Competition closes 31st October 2011. 
By entering this competition you consent to receiving electronic information pertaining to abouTime and/or 1time airline. 
Terms and conditions apply.

WIN!

Culture

T
h

e
 L

it
ig

a
to

rs
by

 Jo
hn

 G
ri

sh
am

 

I’m with You
by the Red Hot chili Peppers

Skylanders: 
Spyro’s Adventure

For these and other exciting entertainment offerings, visit
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musiekAFrIkAANSe

GAAN VAN krAG tot krAG

Veelsydige Steve is onstuitbaar
“Solank as daar ’n aanvraag na my musiek is, sal ek aanhou sing,” 

sê Steve Hofmeyr, oftewel die koning van Afrikaanse popmusiek in 
Suid-Afrika. 

’n Tamaai aanvraag is daar wel. Sy vorige album, Duisend En Een, 
het meer as 80,000 eksemplare verkoop. Sy volgende (24ste) album, 
Haloda, word vroeg in November uitgereik en beloof om net so ’n 
goeie verkoper soos sy voorganger te wees.  

“Die album is ’n baie ligter album as my vorige albums,” vertel hy. 
“Die liedjies is prettig en minder dramaties en filosofies.”  

Daar pryk 16 splinternuwe liedjies – waarvan 14 uit Steve se 
kreatiewe pen is – op Haloda. Soos gewoonlik stof  hy ook ’n paar 
immergroen treffers af naamlik Don’t Let The Sun Go Down On Me van 
Elton John en We Got Tonite.  

Steve en sy oudste seun, Armand, wat deesdae ook ’n sanger is, 
snoer talente saam in die duet Pa en Seun. “Dit was vir my baie lekker 
om ’n liedjie saam met Armand op te neem. As ek so na Armand kyk, 
is dit asof my hele lewe weer voor my afspeel.”

Steve gaan aan die einde van die jaar in Suid-Afrika sowel as Nieu-
Seeland toer om Haloda bekend te stel. 

Corlea Sing ’n nuwe deuntjie
Nadat die sangeres Corlea Botha se paadjie en dié van haar 

Lieflinge-sangmaat Rudi Claase agt maande gelede geskei het, het daar 
’n nuwe, opwindende hoofstuk in haar lewe begin. 

Sedert die opbreek van Die Lieflinge het sy ongelooflik baie 
ondersteuning van ander kunstenaars, vriende, familie en haar 
ondersteuners ontvang, vertel sy. 

“Ek het die afgelope klompie maande baie van myself geleer – ek 
het geleer wie ek is en wat my ideale en drome is... ek het besef dat 
ek altyd getrou aan myself moet bly.”

Die talentvolle sangeres met die raafswart hare en goue stem het 
intussen 24 kg afgeskud en pas ’n splinternuwe album, Wie Ek Is, met 

Storie en foto’s © eyesee exposure
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besonderse nuwe liedjies sowel as ’n paar ou treffers opgeneem. 
Corlea en Byron Kunz het onlangs hul musiekvennootskap van vier jaar gelede hernieu. 

Corlea spog met twee van haar eie komposisies, en sy het ook ’n liedjie vertaal. “Daar is sowat 
70% nuwe materiaal op die album en ek sing Engels sowel as Afrikaanse liedjies.”

Corlea en Byron het probeer om ’n bietjie van die Lieflinge-klank te behou, maar terselfdertyd 
’n nuwe  klank met die album daar te stel. “Eintlik is die album soos ’n lappieskombers – daar 
is klassieke ballades, gemeng met byderwetse pop, deurweek met organiese, aardse elemente.” 

Sy gaan in Oktober weer aan Skouspel deelneem en sy beplan ook ’n eenvrou-vertoning wat 
sy en Byron skryf. 

Nádine word groot
Daar het baie water in die see geloop sedert Nádine op 13-jarige ouderdom haar heel eerste 

album Krappies en Krefies uitgereik het. 
Die 29-jarige Nádine het intussen ontluik in ’n pragtige, volwasse vrou, suksesvolle sangeres 

en liedjieskrywer en die afgelope paar jaar ’n groot internasionale deurbraak gemaak. 
Sy het in 2008 ’n kontrak met ’n Belgiese bestuursmaatskappy gesluit. Aan die einde van 2009 

het sy This Time I Know (wat goue status verwerf het) uitgereik en in 2010 het sy die gesogte 
World Peace Song Festival gewen. Met dié toekenning het sy in die voetspore van internasionale 
sterre soos Celine Dion en Robbie Williams gevolg. 

Sy gesels opgewonde oor haar nuwe album Eindeloos: “Ek was al lankal lus om weer ’n 
Afrikaanse album op te neem, maar ek wou dieselfde internasionale klank as my vorige album 
This Time I Know met die album behou en ’n sekere standaard handhaaf.  Eindeloos is my eerste 
Afrikaanse album in vyf jaar. Ek wou nie net sommer nog ’n Afrikaanse album opneem voordat 
ek nie weet dat daar definitief ’n aanvraag voor is nie.”

Die album is ’n pop-album met op-en-wakker ritmiese liedjies, sowel as treffende ballades. ’n 
Juweel op die album is Tiekie se Koffie, ’n liedjie wat haar ouma drie jaar gelede geskryf het en 
wat Nádine baie na aan die hart lê.

Benewens die tien oorspronklike Afrikaanse liedjies op die album het sy ook die ou Bee 
Gees-treffer Words, ’n nuwe verwerking van I Will Be Strong en Perfect Time as bonussnitte op 
die album opgeneem. 

Nádine gaan in Desember in België en Nederland met haar vertoning The Magic of Christmas 
toer en terselfdertyd haar nuwe album Eindeloos in Europa bekend stel. T
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Story by Andrew Fletcher Cole
Pix © Olivier Laugero/Red Bull Content Pool
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Flying
tHrouGH

SoutH AFrIcAN eXtreMe pILot LoVeS perILouS peAkS

Pierre carter is not your ordinary man. OBSESSED WITH JuMPING AND 
FLYING OFFMOuNTAINS, he plans to be the first person to hike up, and then fly 

off the highest peak on each of the world’s seven continents. This initiative is known as 

“7 Summits, 7 Flights”.

W
ith the help of only his legs and a paraglider, Pierre 
began jumping off mountains in 1988 and is now a 
relatively experienced pilot. He has also been an avid 
rock climber for over 30 years. As an all-round athlete 

and outdoor enthusiast, he has conquered some of the world’s toughest 
mountains and now, at 45 years young, says he has no plans to slow 
down any time soon.

In July, Pierre represented South Africa for the second time at the 
ultimate alpine adventure race, the Red Bull X-Alps. Together with James 
Baird, his one-man support crew and a fellow South African, Pierre was 
one of only 30 competitors who took part in the event.  

During the race, each athlete is required to carry their paraglider as 
they attempt to traverse more than 1,000 km through the Alps via eight 
turn points, starting in Salzburg, Austria, and (ideally) finishing in Monte 
Carlo, Monaco. The winner of the previous race in 2009, five-time world 
paragliding champion Christian Maurer, won the race in 11 days while 
over half of the field failed to finish, either due to disqualification or injury. 

During his last attempt at the Red Bull X-Alps race, Pierre was one of 
the unlucky ones who hurt himself when he injured his foot early on in the 
competition. This year his plan was to finish among the top 15.  

The race started out well for Pierre, with the weather cooperating to 

Life

Pierre Carter takes off in his quest to complete 
Red Bull X-Alps adventure race
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USN Phedra-Cut, South Africa’s most 
trusted fat burner, is scientifically 

formulated to stimulate a state of lipolysis and 
thermogenesis, which encourages the body  
to burn fat faster – even while you sleep. Whe the r  
your goal is to trim excess weight, maintain your current physique, 
or improve muscle tone, Phedra-Cut will give you the boost you 
need to achieve your goal. In addition to turning fat into usable 
energy, Phedra-Cut suppresses appetite, enhances mental acuity 
and mood, boosts energy and reduces  
carbohydrate absorption. 

Three lucky readers can win USN products 
to the value of R1,500 each. To enter, SMS the 
word TIME, followed by the word usN, and 
your NAME to 35131. Cost per SMS is R1,50. 
Competition closes 31st October 2011. By entering 

this competition you consent to receiving electronic 

information pertaining to abouTime and/or 1time airline. 

Terms and conditions apply. 

Lose Big, Win Bigger
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offer some excellent flying conditions. It soon turned cold and foggy, 
however, forcing half of the competitors to hike, rather than fly. The 
rest of the race saw weather of all kinds, including snow. This led to 
many changes in race positions, as well as several withdrawals and 
eliminations. These included a French pilot who crashed after flying 
into unmarked high voltage power lines, and a Japanese pilot who 
was disqualified for breaking airspace at the start of the race. 

After several days of hiking in wet, cold conditions and sleeping 
in huts high in the Alps, Pierre became quite ill, and suffered from an 
intense fever, sweating and shivering which lasted for several hours 
each day. Nonetheless, he soldiered on, only able to cover a few 
kilometres at a time before having to rest for several hours. By the 
ninth day, Pierre regained his strength enough to be able to fly about 
50 km and hike another 30 km. 

Unfortunately, a Czech pilot had pulled ahead of him and as a 
result, he was eliminated from the race. The favourite, Christian Maurer, 
won the race a day later, beating the next competitor by almost two 
days, despite having a 24 hour penalty!

Despite his elimination and his illness, Pierre was extremely 
pleased with his result.  “I love the personal challenge of the Red 
Bull X-Alps race. It has it all: flying, hiking, running, mountaineering, 
crying, emotions and sore feet!” 

Pierre continues with the 7 Summits, 7 Flights initiative he pioneered, 
and in September, plans to hike and fly off Mount Kilimanjaro. 

Visit www.7summits7flights.co.za or www.redbullxalps.com for 
more information. T

Pierre has been 
an avid rock 
climber for over 
30 years and has 
been paragliding 
since 1988

Pierre loves the 
challenge of facing 
the elements and 
representing South 
Africa in international 
extreme events

WIN!





Rugby

Golf

Grand Prix

Cricket

Soccer

Your guide to upcoming sporting events in October

1  England vs Scotland (10h30)

2  Ireland vs Italy (10h30)

8 – 9  Quarter-Final Matches 

15 – 16 Semi-Final Matches

21  Bronze Final (10h30)

rugby World cup Final (11h00)

Currie Cup

8  MTN Golden Lions vs DHL Western Province (17h05)

14  Vodacom Blue Bulls vs Platinum Leopards (19h10)

15  MTN Golden Lions vs The Sharks (19h10)

22  Semi-Final matches

 currie cup Final

Dates and times listed on this page 
are subject to change.

Sunshine Tour (SA Tour) 

20 – 22 Suncoast Classic (Durban   
  Country Club, KwaZulu-Natal) 
 

European Tour 

13 – 16 Portugal Masters (Vilamoura,  
  Portugal)

pGA Tour

18 – 19 PGA Grand Slam of Golf (Bermuda)

7 – 9  Formula 1 Grand Prix of Japan (Suzuka)

African Cup of Nations Qualifier

9  South Africa vs Sierra Leone (12h00)

ABSA premiership

15  Golden Arrows vs Mamelodi Sundowns (18h00)

28  Moroko Swallows vs Ajax Cape Town (20h00)

29  Kaiser Chiefs vs Platinum Stars (20h15)

  Jomo Cosmos vs Orlando Pirates (15h30)

South Africa vs Australia One Day internationals

   19  Centurion

   23  Port Elizabeth

   28  Durban

Athletearmchair
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23

29

30

irB rugby world Cup  

YOUDiD
KNOw?

During the 2011 Rugby 
World cup in New Zealand, 
approximately one million 

servings of chips will be 
sold in the stadiums and 
1,388 rugby balls will be 

used in the 48 matches of 
the tournament.
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The phrase “water, water everywhere 

and not a drinkable drop” has been 

lamented in the media recently, and 

been at the forefront of many a South 

African’s thoughts as a result. As the 

concern surrounding the quality of 

available drinking water countrywide 

escalates, the ever-increasing demand 

for potable water is undeniable. And yet 

many consumers still believe that tap 

water is as safe as it always has been, 

and are suspicious of the reported 

benefits of filtered or bottled water. 

SANBWA (South African National Bottled Water Association) 
have recently included bulk bottled water into their standards and 
are committed to ensuring that the credibility of the bottled water 
industry is maintained via regulated legislation.  As a result, Purèau 
is working towards obtaining SANBWA membership.

Hygiene audits are conducted monthly and water samples are 
tested on a weekly basis by independent accredited laboratories.  
This ensures drinking water quality is acceptable and compliant.  
Microbiological analyses are also obtained annually.  Purèau’s 
water is also kosher and this is verified by an annually renewed 
Kashrut Certificate.

Purèau utilises the most sophisticated water purification 
plants and processes available. These include a rigorous chain 
of events which is endorsed worldwide as an environmentally  
friendly process:
•	 The raw water enters the plant and is pressurised using a 

pressurisation skid. 
•	 The water then passes through a multi-media filter to remove 

any suspended particles. 
•	 This is followed by granular activation and carbon filtration 

which remove discolouration, odour and chlorine. 

Story & Pix © Purèau Fresh Water Company

FeAture
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Purèau Fresh Water company
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•	 The hardness of the water is then removed via a  
softening/ion exchange. 

•	 Reverse osmosis then removes all impurities and viruses and 
ozonation sterilises the water. 

•	 The process is completed by the addition of the correct balance 
of organic minerals. This process is known as re-mineralisation.
The water is cleansed of all unwanted chemicals, metals and 

harmful bacteria. The final product boasts a Total Dissolved Solids 
count of only 30.

The Coolest Cooler on the Market
Purèau Fresh Water Company’s water coolers 

are also different from similar products on the 
market. A unique disposable WaterTrail provides a 
sealed system (as opposed to a “bucket” system in 
comparative products) from the water bottle to the 
dispensing levers, which ensures the continuous 
supply of high quality water. The WaterTrail is 
completely replaceable. Instead of having to 
sanitise the water dispenser with cleaning fluids, 
you can simply remove the WaterTrail and replace 
it with a new one. This is an example of an energy 
saving innovation that has the added benefit of 
being more hygienic.

Purèau water dispensers also incorporate a 
non-spill mechanism which allows you to attach 
new bottles without any spillage. The bottle’s cap 
can only be opened by the spike system on the 
dispenser, and boasts a re-sealable inner cap which 
prevents spillage, should you need to remove a full 
bottle at any time.

Tests have also proven that the Hot Tank in 
Purèau’s hot and cold water dispenser is 30 times 
more energy efficient than comparative products. 
Purèau delivers their water in closed vehicles 
to protect the water from sunlight and other  
natural elements.

Still want to question the difference?  Choose 
Purèau Fresh Water Company – Pure, Fast, Efficient 
and passionate about promoting a healthier lifestyle!

Purèau Fresh Water Company is a South African 
based company; and proudly part of the BIDVest 
Group of Companies. It was founded in 1999 with 
one goal in mind: To provide an efficient home or 
office door-to-door water delivery service that offers 

the purest drinking water of the highest quality available in the 
world today. It also provides affordable solutions tailored to your 
requirements. Visit www.pureau.co.za for more information.  T
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A Professional Approach to Property Investment
wealth
your roADMAp to 

Property investors who take a professional approach, understand that the success of their 

property investment business depends on a well considered and thorough business plan.

Understanding the power of property 
to create true financial independence and 
wealth fills many prospective property 
investors with such excitement, however, 
that they jump right in and buy a property 
without first planning their strategy. This 
exposes them to potential problems. 

Other prospective property 
investors may be more conservative, 
and their fear of making a mistake 
leaves them unsure of how or where 
to start. This exposes them to what is 
potentially the biggest risk: not starting 
at all. In either case, the solution is 
simple: take a professional approach 
and have a well considered and 
thorough business plan. 

Foundation First
The importance of a formal 

business plan, and the results it 
produces, was recently highlighted by 
a study undertaken by the University 
of Oregon in the United States. The 
study revealed that businesses with 
documented business plans were 
almost twice as successful in achieving 
their business objectives.

The reason why a business plan 
effectively doubles the chances of 
business success is twofold. Firstly, it 
provides direction. Clarifying your goal 
or destination ensures the efficient 

allocation of resources; makes it 
possible to identify priorities; and 
ensures effective, focussed decision 
making. Secondly, a business plan 
requires you to map the steps in terms 
of how you will achieve the goal. It 
demands a realistic look at where 
you are and a common sense strategy 
for getting to where you want to be, 
one step at a time. It also identifies 
and addresses potential obstacles and 
challenges that may crop up along the 
way. Many people are surprised to 
find that when they break down their 
goals and objectives into smaller steps, 
even the most ambitious plans can be 
achieved realistically.  

Benefits of a Roadmap
Property investors often benefit 

from joining an investment club. 
Members enjoy the help of experienced 
portfolio managers, who will take time 
to understand their unique financial 
situations, assist them to clarify where 
they want to be, and help plot the smaller 
action steps that will take them there. A 
business plan is not a vague “get-rich-
quick” plan. It should be structured 
to help you understand your current 
financial position and your primary and 
secondary financial goals for the future, 
with realistic deadlines.  T

Story by Koos du Toit (First Published in 
REIM: www.realestateinvestormag.co.za)
Pic © Stock.Xchng
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workers
Micromanagers and perfectionists take note: 

Flexitime is becoming a very real feature of 

the South African workforce as advances 

in technology, traffic and the costs of using 

highways force employers to look at options other 

than the nine to five timeslot for their employees.

“There’s substantial evidence that flexitime actually increases 
employees’ productivity,” says Tine Erasmus, GM of Network Finance. 
However, Erasmus says in all spheres of management effective 
leadership is crucial. “People leave managers, not companies.” So 
managers need to know how to manage flexi personnel effectively.

The Industrial Development Corporation’s report Worldwide Mobile 
Worker Population 2009-2013 Forecast showed that more than a third of 
the world’s workforce will be mobile by 2013. This means that managers 
need to figure out how to manage employees without being able to contact 
them face-to-face. Regus South Africa, a workspace provider, suggests the 
following to help managers better manage their dispersed workforce:
•	 Develop a plan: Create a vision for your new workplace initiative 

that incorporates objectives and benefits to the individual, the team 
and the company.

•	 establish goals: Implement a results based management 
programme that will allow managers to set and measure goals and 
objectives for their virtual workforce easily. For example, once a 
week the employee needs to submit a progress report.

•	 understand the nature of the employee’s work: Know the 
nature of the work employees are engaged in. Is it highly structured 
or unstructured? What levels of interaction are required? Who do 
they need to collaborate with? Are they working independently? 

•	 Maintain regular communication: Lead by example by 
scheduling regular meetings using the mode of communication 
optimal for the task. For example, audio conferencing for general 
business updates, video conferencing for introducing new products 
or processes and in-person meetings for training or business planning.

•	 offer remote employees professional workplaces: Offer those 
employees working remotely or from home access to a professional 
workplace when they need it. Workers need to be assured they can 
access professional services and support when required. Provide 
remote or home-based employees with access to professional 
collaboration that can be utilised on an “as needed” basis. Whether 
meeting colleagues or clients, or working on a special project, workers 
need a professional location where they can come together. 

•	 Keep your corporate culture: Encourage corporate camaraderie 
by creating opportunities for your employees to socialise formally 
and informally, as well as form networks with other professionals. 
Such connections can reinforce your corporate culture and identity.

•	 encourage feedback: Empathise with employees and listen to 
their concerns regarding working remotely to help secure their 
buy-in. Employee input could help improve the execution of the 
virtual working programme.
Copy courtesy of Finweek. Call 086 010 3911 to subscribe. T

Story by Leani Wessels
Pic © iStockphoto.com
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Slotting in effortlessly between its siblings Golf and Passat, the new 
generation Jetta follows in the footsteps of a model which was launched 
in South Africa in 1980 (many of which are still on our roads), and which 
has seen sales of more than 260,000 units.

Available in seven model derivatives, ranging from the 1.2 litre  
(77 kW) petrol unit to a 2.0 litre 103 kW turbodiesel, the Jetta range is 
now quite affordable. Prices range from R222,000 to R297,200.

The latest model will appeal to those wanting a stylish, medium sized 
sedan which is spacious and represents great value for money. Three 
trim levels are available: Trendline, Comfortline and Highline. All are 
well equipped with standard features such as climatic air conditioning, 
a multi-functional steering wheel, CD/Radio with eight speakers, ABS, 
an Electronic Stabilisation Programme (ESP), 16” alloy wheels and hill 
hold control.

Optional features include leather upholstery, parking distance control, 
and a satellite navigation system.

The new Jetta range comes standard with a five-year/90,000 km 
AutoMotion Maintenance Plan, and a three-year/120,000 km warranty. 
Service intervals are 15,000 km.

Stylish Affordability – 
The Volkswagen Jetta 

Given that the entry level market is awash with 
noisy little 1.0 litre, 3-cylinder vehicles, the Fiat Panda 
Young is a pleasant and affordable alternative at 
R99,900 for the Fiat Young and R7,000 more for the 
Fiat Young+.

It is a real car, thanks to its 4-cylinder 1.2 litre 
engine and a five speed manual gearbox. The Panda is 
also fairly well equipped with front ABS disc brakes, 
EBD, electric front windows, airbags and luggage 
space that is at least double that of its rivals.

Capable of fuel consumption figures of 5.6  
l/100 km, the Panda should to be the logical choice 
at this end of the market. Add the once-a-year/20,000 km  
service interval, and the three-year/100,000 km 
warranty, and one really begins to wonder why the 
Panda is not selling in greater numbers. It is the perfect 
city car, yet is also capable of some fairly comfortable 
long distance touring.

I have no hesitation in recommending the Panda as 
an excellent purchase.

out the {box}
Story by Bernard K Hellberg 
Pic © Quickpic
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in the Bush 
or your BAckyArD

At HoMe 

The New Toyota Hilux
How does one nab the title of Southern Africa’s bestselling vehicle, and sell a staggering 

5,5 million units of it worldwide? Well, by being versatile and appealing to a wide range 

of different customers, of course. And now, with an expanded range of vehicle derivates 

(21 in all), the revamped Toyota Hilux looks set not only to maintain its title as top of 

the vehicle popularity stakes, but to increase its lead yet further. 

At the launch event in Bloemfontein, we put the Hilux through its 
paces, first on the highway and then in the bush during a scenic game 
drive. We used it to zip around the city and then tested its 4x4 limits on 
some hair raising vertical descents. It handled all with ease, and left us 
with no doubts as to the amazing versatility of this superb workhorse. 
Gone are the days when a Hilux bakkie was the staple of farm plots. 
Though they still remain the most popular vehicle in the South African 
farming sector, nowadays one is just as likely to see mom shuttling the 
kids around in a double cab Hilux, or a businessman (who likes to 
dabble in a bit of DIY on the weekends) driving his Xtra cab to work. 
This diverse fan club is undoubtedly Hilux’s secret to success. 

The newly expanded range now consists of nine single cab models 
and nine double cab models. Toyota has also increased its range of 
Xtra cab models to three, after noticing a distinct market demand for an 
extra cabin within which to safely store tools and luggage without the 
need for additional passenger space. The range is offered with a choice 
of five different engine options, two drive trains and two gearbox 
options, bringing new meaning to the phrase “spoilt for choice”! 

Sticking to another popular saying (“why mess with perfection?”), 

the updated range retains its existing engine derivatives, including 
its 4-cylinder 2.0 and 2.7 litre petrol engines and 4.0 litre V6. The V6 
produces an impressive 175 kW at 5,200 rpm and has a torque rating 
of 376 Nm at 3,800 rpm. Two D-4D common rail direct injection diesel 
engine derivatives – in 2.5 and 3.0 litre capacities – are also available. 

While the engines remain the same (with improved tow ratings on 
some models), the upgrade is clearly evident in a number of cosmetic 
changes, including a new bonnet and bold grille. There are new rear 
lights and wheel designs across the range, while the Raider and SRX 
versions now boast a centrally mounted stop light on the rear tailgate. 
Inside, Hilux fans will notice a brand new instrument cluster, as well as 
a new display audio system with iPod and USB connecting ports. New 
luxury cloth trim is also available on the higher spec models, making 
the new Hilux range as comfortable on the inside as it is rugged on 
the outside. 

All Hilux models are available with a three-year/100,000 km 
warranty and five-year/90,000 km service plan. Prices start at R170,700 
for the 2.0 VVTi single cab and go up to R433,100 for the 4.0 V6 4x4 
Raider AT double cab. T

Story by Nicky Furniss
Pix © Toyota
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ADDItIoN to tHe    LuXury SeGMeNt
Elegant AN

The Hyundai Elantra

Hyundia’s medium luxury sedan, the Elantra, is set to ruffle more than a few feathers in its 

market segment with its exciting “fluidic sculpture” styling and superb driving dynamics.

The launch test drive revealed a vehicle with high specification levels, 
exciting styling and impeccable road manners. The fifth generation Elantra 
is making its mark on the medium luxury segment after worldwide sales of 
six million of its predecessors since the first model was launched in 1990.

The latest Elantra, with styling features that could be described as a scaled 
down version of its big brother Sonata, took 33 months to go from concept to 
customer. Its curvaceous modern looks – straight from the Hyundai Design 
Centre in Rüsselsheim near Frankfurt in Germany – are a sophisticated blend 
of traditional Korean and ultra-modern European influences.

This refined look continues inside. In particular, the silver detailing 
(which starts at the crash pad and leads to the console) features a 
windblown shape that exudes a refined and dynamic image, although, 
personally, I found this to be slightly too curvy for my taste. The high 
gloss black and metallic colours in the cabin add a futuristic look to the 
interior of the new Elantra.

The new Elantra enters the compact luxury segment in South Africa 
with a choice of two advanced petrol engines: A new 1.8 litre MPI D-CVVT 
and the upgraded Gamma 1.6 litre MPI D-CVVT. The 1.8 litre 4-cylinder 
engine delivers 110 kW of maximum power, while the 1.6 
litre is capable of 96 kW. 

Hyundai’s commitment to making the Elantra 
highly fuel efficient is realised with a six speed 
automatic transmission with “Shiftronic” manual 
control, or a standard six speed manual 
transmission. Developed and manufactured 
entirely in-house, the new six speed 
automatic transmission is the world’s 

first to be designed for engine applications in small to medium sized 
passenger cars. Hyundai is one of only three global car manufacturers 
with its own unique six speed automatic transmission layout.

Advanced features on the new Elantra include safety escort headlamps 
that remain turned on for 30 seconds after the driver leaves the car, an 
auto defogging system, and rear parking assistance sensors on the 1.8 
GLS versions. 

Safety features include a six airbag system that includes curtain airbags 
in the 1.8 GLS derivatives, and ultra high tensile steel to reinforce safety 
critical areas of the car’s body structure. These include a stronger centre 
member underneath the dashboard, added protection for the driver’s 
knees in case of an accident and new technology used to maximise body 
rigidity of the side structures. 

The Elantra offers buyers a five-year/90,000 km service plan, as well 
as the usual superb Hyundai five-year/150,000 km warranty. Prices are 
available from Hyundai dealerships.

The 1.8 litre Elantra with manual transmission definitely has the 
potential to become a Car of the Year finalist. T

Story by Bernard K Hellberg
Pic © Hyundai
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The Timex Ironman Global Trainer Bodylink System is an all-in-one 
wrist device designed for passionate athletes. It boasts real time speed, 

pace and distance data and syncs with the athlete’s computer to download 
detailed workout and route information. The wristwatch is 

designed specifically for strenuous multi-sport use, and 
boasts a 15 hour rechargeable battery life and water 

resistance up to 50 m. Its customisable display 
provides up to four critical performance metrics 
simultaneously, which lets athletes conveniently 
monitor a wealth of data during workouts. The 

integrated GPS feature precisely calculates speed, 
pace and distance, while measuring location and 
altitude with ascent/descent distances and rates. 

The Timex Ironman Global Trainer 
Bodylink System is available from 

selected retailers nationwide. 
Contact +27 11 405 3300 for a list 

of stockists.

The Sony Ericsson Live with Walkman is an Android 
smartphone that delivers a unique social music experience. A 
dedicated Walkman hardware button provides instant 
access to the music player, and 
consumers can also like, share and 
discover content through a deep 
Facebook integration. The *Qriocity 
service from Sony allows consumers 
to access songs and movies from 
all major labels and studios. A 
front facing camera is enabled for 
Skype video calling, and the latest 
Android platform for smart phones 
(Gingerbread 2.3) provides access 
to over 250,000 applications on the 
Android Market. The Sony Ericsson 
Live with Walkman will be available 
later this year.

Bringing the 
Walkman Back

tech {time}

A Handy Workout companion
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Olympus’ visionary new PEN flagship (the PEN 
E-P3) boasts the fastest auto-focus of any camera with 
interchangeable lenses. With its technologically leading 
FAST AF (Frequency Acceleration Sensor Technology), 
timeless metal design and state-of-the-art touch sensitive 
OLED display, the PEN is a genuine alternative to bulkier 
and more expensive SLRs. The PEN owes its amazing 
focussing speed to a powerful new processor, the TruePic 
VI image engine. In combination with a faster and more 
sensitive 12.3 Megapixel sensor, TruePic VI ensures 
outstanding picture quality, especially in low light. The 
PEN E-P3 is available at selected stockists nationwide. 
Visit www.olympus.co.za for more information.

Draw, Point 
and Shoot
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about {turn}

unlawful 
Friendships

Jury duty in America is a lot of things 
– compulsory, time consuming and a 
nuisance perhaps – but one usually 
doesn’t think of it as a convenient place to 
pick up chicks, especially those that could 
very possibly be heading to the slammer! 
But recently a young male juror in Texas 
was dismissed from his case, charged 
with four counts of contempt of court and 
forced to serve two days of community 
service for trying to “friend” the female 
defendant in his case on Facebook! Not 
only did she not accept his friend request, 
but she also revealed his advances to the 
judge, who promptly turned the full force 
of the law on him. The juror apparently 
defended his actions by saying that it was 
a case of mistaken identity, but we can’t 
help thinking that this poor guy simply 
doesn’t get out a lot!

October 
in History

1869 – Indian political and 

spiritual leader Mohandas 

(Mahatma) Gandhi was born 

in India. 

1884 – Greenwich Mean 

Time (GMT) was established as 

the universal time from which 

all international standard times 

would be calculated. 

1908 – Ford’s Model T car 

went on sale for the first time.

1927 – The movie The Jazz 

Singer opened in New York 

and made history as the first 

“talkie” feature film because it 

contained spoken dialogue.  

1931 – American gangster Al 

Capone was sentenced to 11 

years in jail for tax evasion. 

1945 – The United Nations 

was founded.

1957 – The Russians started 

the Space Age by launching the 

satellite Sputnik I into orbit. 

1990 – East and West 

Germany were reunited after 

45 years of division. 

1993 – The UN lifted almost 

three decades of economic 

sanctions against South Africa 

following the end of apartheid.

There are 4,300 known species 
of ladybugs in the world.
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Thunder Toffee 
Vodka is made from 
selected triple distilled 
grain vodka and 
completely natural 
toffee syrup which 
contains no additives 
or preservatives. It is 
best served chilled as 
a shot, but is also the 
perfect partner to your 
favourite ice cream, 
and is yummy in toffee 
apple martinis or ginger 
ale and toffee mojitos. 
Delicious! Thunder 
Vodka is available at 
all reputable, licensed 
liquor outlets. For more 
information, visit  
http://cksa.co.za or 
contact +27 21 421 9091.

loves
abou T ime

napoleon 
introduced 
the idea 
of putting 
Buttons on 
sleeves

Jo's 

Factoid
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Legend
A GoLFING 

Professional golfer Sam Snead was often referred to as “Slammin’ Sam” and there has 

never been a more talented, natural golfer. John Schlee once described watching Snead 

practice golf as equivalent to watching a fish practice swimming.

As I was growing up in the sixties, Nicklaus, Palmer and 
Player hogged the golfing headlines, yet all I heard from my 
father was how good Bobby Locke and Sam Snead were. It was 
always about Locke and Snead, because Locke could out-putt 
Snead, who was far longer off the tee, and more stylish. 

After the Second World War, Sam Snead visited South Africa 
to play a series of exhibition matches against Bobby Locke. Locke 
won 11 of these matches, they tied one and Snead won one. 

I was drawn to play with Sam Snead in the 1974 World Open 
in Pinehurst and I asked him about these exhibition matches. His 
reply was: “Damn, I beat him 9-up from tee to green, but after we 
left the green, I only won one match.” 

When Locke first joined the PGA Tour, Snead used to bet all 
of the American players that Locke could beat them. He made a 
fortune. Many believed that he made more money backing Locke 
than he ever did in prize money!

Snead’s biggest disappointment was never winning the US 
Open, although he was still well respected by other golfers. Even 
the great Jack Nicklaus said: “I always tried to copy his rhythm. 
He was a real character and a great golfer. He had the greatest 

swing and the most fluid motion in the game of golf.” 
Perhaps his best year was 1949. He won 11 tournaments and 

his stroke average was 69.23. This was a PGA Tour record which 
stood for 50 years, until 1999 when Tiger Woods beat it. His 
wins included the Masters, the PGA Championship and a place 
on that year’s Ryder Cup team. “Slammin Sam” was a genuine  
golfing legend. T

Story by Dale Hayes
Pic © Gallo Images/Getty Images

FeAture

•	 Professional golfer for 68 years
•	 81 official PGA Tour victories
•	 358 top 10 finishes
•	 17 victories on the PGA Tour over the age of 40
•	 At the age of 62, he finished 3rd in the US PGA Championship
•	 Three time Ryder Cup Captain
•	 Member of the World Golf Hall of Fame

Sam Snead’s claims to Fame

Slammin’ Sam

119









Tabou ime

Bobs for Good

ShoeIf the

Fits
Recently 1time airline partnered with charity organisation 

Bobs for Good to distribute 300 pairs of school shoes to 

underprivileged children in Southern Africa.

Have you ever noticed that when you stand up in a library and start screaming, 
everyone shushes you, but if you do the same on an airplane, everyone joins in? Here 
at Bobs for Good (BFG), however, we are far more likely to stand up and clap for 
our favourite pilots and crew. In July, we did just that on a 1time flight from Cape 
Town as our favourite airline landed safely in Livingstone, carrying not only our team 
members, but a whole shipment of our BFG safety school shoes.

The shoes and team members were destined for Mukumasaba Basic School in 
Livingstone, where BFG donated them to over 200 children who had never had school 
shoes before. This shoe drop – only the second BFG has done outside of South Africa – was 
as a result of BFG being chosen as the official charity of the inaugural Put Foot Rally. The 
rally took teams of adventurers around seven southern African countries over the course of 
17 days, and encouraged them to raise money and awareness for BFG while they were at it.

The Put Foot crews joined BFG on shoe drops in Zambia and Namibia, where we 
gave over 300 children their very first pair of school shoes. As with any shoe drop 
outside of the Mother City, we would not have been able to do what we do and shoe 
who we shoe without the kind assistance of 1time airline.

To find out more, and to watch us in action, visit www.bobsforgoodfoundation.org. T

Story & Pix © Bobs for Good

tIMe to BrAG
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Time!
1time is on 

1time airline has scored highly in 

the latest On-Time-Performance 

(OTP) statistics by ensuring that they 

consistently get their passengers to their 

intended destinations on time.

Story & Pix © 1time

tIMe to BrAG

You finish packing your luggage and double check that all of 
your important documents are in place. Once you arrive at the 
airport, you stroll over to the check-in counter and are pleased to 
hear that your flight is due to leave exactly on schedule. Soon you 
are in your seat on the plane, and in no time at all, you are taking 
off and heading for your destination. 

This scenario is an experience which 1time airline constantly 
strives to provide for its passengers. This is due to the fact that the 
airline fully understands the emphasis and value that its passengers 
place on reaching their destination on time.

In line with their commitment to ensuring customer satisfaction 
in this area, 1time is proud to announce that their OTP statistics 
for the month of July and August were rated number one among 
low cost carriers by the Airports Company South Africa (ACSA), 
with a performance rate of 90%. In August, 1time missed the 
overall number one OTP spot out of all the airlines by less than 
one percent. 

OTP statistics measure airlines’ adherence to its published and 
proposed flight schedule, particularly in regards to whether an 
aircraft has closed its cabin doors and started push back procedures 
at the same time as advertised by the airline, and within the time 
slot allocated by the airport authorities. 

ACSA carries out their measurements in accordance with the 
Local Access and Transport Area universal standard benchmark, 
which allows for a 15 minute deviation from the scheduled time to 
still be considered as an on-time departure. 

The OTP statistics compiled by ACSA relate to domestic airlines 

flying out of South Africa’s three busiest airports, namely OR 
Tambo International in Johannesburg, Cape Town International, 
and King Shaka International in Durban.

1time’s CEO, Rodney James, maintains that this notable 
achievement underlines 1time’s focus and commitment to customer 
satisfaction. “1time is extremely proud of this achievement, which 
indicates that we are on track with our goal to provide our 
customers with a hassle free airport and flying experience. Our 
long term commitment is to ensure that there are very few delayed 
flights, thus ensuring a pleasant, seamless and enjoyable flying 
experience for our customers.” 

James adds that many factors play a role in achieving the 
top spot in OTP ratings. These include focusing on departure 
control, efficient passenger and ramp handling, and quality aircraft 
maintenance services. 

He concludes that the upward curve that 1time has demonstrated 
in the OTP ratings will spur the airline to even better results. 
“1time’s ultimate goal is to ensure that our customers receive no 
nonsense, simple, friendly and professional service, particularly 
relating to on-time performance. With this in mind we will continue 
to pay attention to OTP results, and raise our standards even 
higher to ensure that our airline consistently outperforms other low  
cost carriers.” 

If you are interested in finding out more about 1time’s OTP 
statistics, simply click on the OTP button on www.1time.co.za and 
to keep abreast of 1time’s on-time performance as measured and 
reported by ACSA. T
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1st

Jamie Cambell - 7 yrs 

Carmen - 11 yrs Allegra - 10 yrs

2nd 3rd

Colouring-inCompetition

We at 1time value our young flyers in the 
knowledge that we will grow together. 
This is why 1time is running a colouring-in 
competition especially for them. The 
pictures are found in the Activity Packs 
that are handed out on the plane and a 
winner is chosen every month.

1st Prize

Samsonite Sammies Funny Face

•	 Sammies Busy Bee 46cm  Duffelbag 
& a Medium Backpack

•	 A copy of the in-flight magazine, 
abouTime, in which the picture is 
published.

2nd & 3rd Prize

A gift hamper, sponsored by 1time, 
including 1time paraphernalia and a 
copy of the in-flight magazine, abouTime, 
in which the picture is published.

Winners are notified by telephone and the 
prize is delivered directly to their door. So 
come on kids, enter the competition! Who 
knows, you could be the next winner!

This MonTh’s
W i n n e r s

Travelling with your children needn’t be a hassle. Not when they can be stylish little flyers 
with the latest addition to the Sammies by Samsonite Funny Face range – the Busy Bee. This 
trendy line is also available in other fun animal styles – Ladybird, Butterfly and Crocodile. And 
you don’t have to worry about your child taking strain – the range is made from hardwearing 
denier polyester, yet it’s light and practical. Choose from a small sized backpack, two different 
sized duffle bags, 50 cm upright case, a purse and an umbrella. The range includes a lightweight, 
yet practical, schoolbag and a cute pencil box for the more studious kids! 

The Sammies by Samsonite range is available at leading luggage stores nationwide. To locate a 
stockist near you, log onto www.samsonite.com or call + 27 31 266 0620.

travel in Smile
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JoBurG to cApe toWN

M t W t F S S Departure Arrival Flight no.

07h10 09h20 T6 101

08h40 10h50 T6 123

09h25 11h35 T6 103

09h45 11h55 T6 119

11h05 13h15 T6 133

12h50 15h00 T6 109

14h15 16h25 T6 105

14h45 16h55 T6 121

15h15 17h25 T6 111

16h30 18h40 T6 131

16h40 18h50 T6 125

17h20 19h30 T6 127

18h00 20h10 T6 139

18h30 20h40 T6 115

19h30 21h40 T6 137

21h00 23h10 T6 117

JoBurG to DurBAN

M t W t F S S Departure Arrival Flight no.

06h40 07h50 T6 201

07h00 08h10 T6 209

08h35 09h45 T6 241

09h00 10h10 T6 211

11h20 12h30 T6 203

12h45 13h55 T6 215

13h05 14h15 T6 239

13h30 14h40 T6 247

15h00 16h10 T6 217

15h20 16h30 T6 205

15h35 16h45 T6 245

15h35 16h45 T6 221

16h10 17h20 T6 249

17h30 18h40 T6 219

18h25 19h35 T6 207

18h15 19h25 T6 231

18h45 19h55 T6 207

19h10 20h20 T6 237

19h40 20h50 T6 229

DurBAN to JoBurG

M t W t F S S Departure Arrival Flight no.

06h45 07h55 T6 200

07h00 08h10 T6 220

08h45 09h55 T6 210

08h50 10h00 T6 202

09h30 10h40 T6 234

10h40 11h50 T6 222

11h10 12h20 T6 240

11h10 12h20 T6 248

13h20 14h30 T6 204

13h40 14h50 T6 238

14h50 16h00 T6 224

15h00 16h10 T6 208

16h10 17h20 T6 216

16h25 17h35 T6 236

17h00 18h10 T6 212

17h10 18h20 T6 214

18h20 19h30 T6 206

19h15 20h25 T6 218

20h50 22h00 T6 250

21h30 22h40 T6 230

cApe toWN to JoBurG

M t W t F S S Departure Arrival Flight no.

06h45 08h45 T6 100

08h20 10h20 T6 118

09h00 11h00 T6 138

10h00 12h00 T6 102

12h00 14h00 T6 124

12h20 14h20 T6 104

14h10 16h10 T6 134

15h40 17h40 T6 110

16h55 18h55 T6 120

17h20 19h20 T6 106

18h20 20h20 T6 112

19h25 21h25 T6 132

21h20 23h20 T6 116
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Schedule subject to change

Scheduleflight
JoBurG to port eLIzABetH

M t W t F S S Departure Arrival Flight no.

07h25 09h05 T6 501

10h45 12h25 T6 505

11h20 13h00 T6 515

11h35 13h15 T6 511

12h30 14h10 T6 507

14h30 16h10 T6  519

15h25 17h05 T6 503

17h00 18h40 T6 509

17h00 18h40 T6 517

port eLIzABetH to JoBurG

M t W t F S S Departure Arrival Flight no.

10h00 11h40 T6 502

13h50 15h30 T6 506

14h00 15h40 T6 522

14h05 15h45 T6 512

15h00 16h40 T6 508

17h00 18h40 T6 520

17h50 19h30 T6 504

19h10 20h50 T6 510

19h20 21h00 T6 518

JoBurG to GeorGe

M t W t F S S Departure Arrival Flight no.

07h25 09h15 T6 831

07h50 09h40 T6 821

09h45 11h35 T6 827

09h00 10h50 T6 823

09h05 10h55 T6 821

10h30 12h20 T6 825

12h00 13h50 T6 833

15h30 17h20 T6 829

15h35 17h25 T6 835

GeorGe to JoBurG

M t W t F S S Departure Arrival Flight no.

09h45 11h35 T6 822

10h30 12h20 T6 822

11h30 13h20 T6 824

11h45 13h35 T6 822

12h25 14h15 T6 828

13h05 14h55 T6 826

14h30 16h20 T6 834

18h00 19h50 T6 836

18h15 20h05 T6 830

JoBurG to eASt LoNDoN

M t W t F S S Departure Arrival Flight no.

06h50 08h15 T6 301

09h35 11h00 T6 319

14h00 15h25 T6 331

13h05 14h30 T6 317

10h50 12h15 T6 305

14h45 16h10 T6 321

15h00 16h25 T6 307

16h00 17h25 T6 309

16h40 18h05 T6 327

eASt LoNDoN to JoBurG

M t W t F S S Departure Arrival Flight no.

09h00 10h25 T6 302

12h05 13h30 T6 320

12h45 14h10 T6 306

15h10 16h35 T6 318

16h10 17h35 T6 332

15h10 16h35 T6 318

16h40 18h05 T6 322

16h55 18h20 T6 308

18h00 19h25 T6 310

18h30 19h55 T6 328
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cApe toWN to eASt LoNDoN

M t W t F S S Departure Arrival Flight no.

09h40 11h10 T6 602

12h35 14h05 T6 604

eASt LoNDoN to cApe toWN

M t W t F S S Departure Arrival Flight no.

12h00 13h30 T6 601

14h50 16h20 T6 603

cApe toWN to DurBAN

M t W t F S S Departure Arrival Flight no.

06h30 08h40 T6 644

11h00 13h10 T6 650

11h50 14h10 T6 652

14h00 16h10 T6 654

14h30 16h40 T6 646

17h45 19h55 T6 648

DurBAN to cApe toWN

M t W t F S S Departure Arrival Flight no.

06h30 08h45 T6 643

08h15 10h30 T6 649

09h00 11h15 T6 651

10h20 12h35 T6 645

17h00 19h15 T6 653

17h35 19h50 T6 647

JoBurG to zANzIBAr

M t W t F S S Departure Arrival Flight no.

07h45 12h15 T6 921

zANzIBAr to JoBurG

M t W t F S S Departure Arrival Flight no.

13h05 15h35 T6 922

JoBurG to LIVINGStoNe

M t W t F S S Departure Arrival Flight no.

10h00 11h45 T6 955

10h20 12h05 T6 953

10h10 11h55 T6 951

10h20 12h05 T6 951

LIVINGStoNe to JoBurG

M t W t F S S Departure Arrival Flight no.

12h30 14h15 T6 952

12h40 14h25 T6 952

12h40 14h25 T6 954

12h45 14h30 T6 956

cApe toWN to port eLIzABetH

M t W t F S S Departure Arrival Flight no.

10h00 11h10 T6 704

13h20 14h30 T6 702

port eLIzABetH to cApe toWN

M t W t F S S Departure Arrival Flight no.

12h00 13h10 T6 703

15h20 16h30 T6 701

Schedule subject to change

flight Schedule
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we are not permitted to accept 
any foreign currency as payment 
for items on this menu for national 
flights and do not accept foreign 
coinage on regional flights.

Due to the popularity of certain 
items on our menu, your choice 
may not always be available. 

R 25 / $3.50  Delicious Daily sanDwiches      
An announcement will be 
made listing today’s selection of 
sandwiches.Please ask our friendly 
cabin crew for assistance

R15 / $2       assoRteD Muffins                           

R25 / $3.50   cheese PlatteR               
(Kosher / Halaal Product)  
Fairview Cheese Platter consisting 
of Cream Cheese French Onion, 
Cream Cheese Black Pepper, 
Camembert, Blue Rock and Havarti 
and served with six Biscuits.
*Free standard tasting voucher included.

R32 / $4.50    1time hot BReakfast
Scrambled Eggs served with a Beef 
Sausage, Bacon, Grilled Tomato, French 
Toast and Sautéed Mushrooms, Onions 
and Peppers
(Only served on JHB/CT/JHB, JHB to 
George, JHB – ZNZ and DUR/CT/DUR 
flights, departing until 9 am).

R26 / $4        Biltong 80g 
•    Chilli Beef Snapstix
•    Sliced Beef Biltong 

                             
R9 / $1          chocolates

•    Bar One 
•    KitKat
•    Lunch Bar

R8/ $1           cRisPs
•    Smoked Beef
•    Lightly / Plain Salted
•    Salt & Vinegar
•    Cheese & Onion

R7 / $1         snacks 
•    Salted Peanuts
•    Mini Cheddars
•    Peanuts & Raisins   

R9 / $1          sweets 
•    Jelly Babies
•    Jelly Tots 
•    Wine Gums
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aLcoHoLIcBEVERAGES

Our VIP passengers on board (up to the 
age of 12) are automatically given a FREE 
activity pack.  It contains something to 
nibble on as well as a toy to keep them 
occupied.  Also included in the pack is 
a colouring-in sheet and crayons.  Please 
encourage your little one to enter their 
completed picture into our competition, 
by handing it to the cabin crew on their 
way off the aircraft.  Details of the com-
petition are on the colouring-in competi-
tion page in the magazine.  Should you 
wish to purchase an extra pack, the cost 
is R12 / $1.50

Let us know what you think. Catering 
comments and suggestions are always 
welcome. Send an email to our catering 
manager at catering@1time.co.za

BeeR
R 14 / $2        Castle Lager
R 15 / $2        Castle Lite
R 16 / $2.50   Peroni

R 16 / $2.50   aPPle ale
     •   Sarita Ruby Dry
     •   Sarita Select

sPiRits/liqueuRs
R 27 / $4        Assorted Whiskey
R 22 / $3        Rum
R 22 / $3        Gin
R 22 / $3        Brandy
R 22 / $3        Vodka
R 22 / $3        Amarula

R 25 / $3.50  white wine
     •   Sauvignon Blanc
     •   Semi-sweet

R 25 / $3.50  ReD wine
     •   argentum (Blend)
     •   Cabernet Sauvignon

HoTBEVERAGES

coLDBEVERAGES

fruITjUiCE

R10 / $1.50   Coffee / Tea
R11 / $2        Hot Chocolate
R11 / $2        Cappuccino

R9 / $1            Still/Sparkling 
                     Mineral Water (500ml)
R8 / $1            Soft Drinks (200ml)
R9 / $1            Coke / Fanta Orange (330ml)
R12 / $1.50      Appletiser / Grapetizer (330ml)
R20 / $2.50   Red Bull Energy Drink  

R7 / $1           •   Orange 
     •   Apple
     •   Tropical Blend




