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On the Cover
Once the domain of students and hippies, music festivals have long hit the mainstream, attracting 
everyone from fashionistas to families as they pop up in all corners of the globe. Here’s our pick of 
some of the best rock fests on offer. Cover pic © iStockphoto.com
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editor
I like to think that I speak out against the injustices of the world. I raise my fist menacingly at litterbugs who drop 

sweetie wrappers out of their cars; I call out queue jumpers (or at least mutter angrily about them to everyone else 
in the queue); and I will happily “ssshhh” a noisy cinema goer from the dark anonymity of my seat. 

But on one particular issue, I feel I have been silent for too long. It is a grave injustice that has seen a small sector 
of the population ruthlessly discriminated against. No longer will I stand silently by while tea drinkers in this country 
remain decidedly sidelined!

I know you think I’m being silly, but as an ardent tea drinker I have been at the receiving end of this hot beverage 
discrimination for years, and quite frankly it’s... well... just not my cup of tea! You can wander into any 

cosy coffee shop or upmarket restaurant, and I guarantee you will find the same thing. Flip open the 
menu to the coffee section, and you will find a tantalising array of concoctions, from frothy lattes 
and cappuccinos to delectable mochachino’s and frappacino’s dripping with chocolate and other 
yummy goodies. 

Now scroll down to the tea section (usually tucked away in a corner somewhere) and what 
do you find? Two lone entries: Ceylon and Rooibos! No frothy milk, no lashings of chocolate, not 
even a little variety in the choice of flavours. Just a tea bag in a cup of hot water. And for that 
they want to charge R15 – talk about a 500% mark up! If they at least added a dash of cinnamon, 

I wouldn’t complain so much, but you have to admit that it is rather disheartening to watch 
a friend lick frothy goodness and chocolate sprinkles from her spoon, when all you can do 
is dunk your tea bag. And then to add insult to injury, hers will come with a biscotti or 
a shortbread biscuit and yours will come with… Nothing! As if it’s not enough that the 
coffee drinkers get sprinkles and froth and appropriately priced hot beverages, then they 

get free nibbles as well. Outrageous!
And while we are talking about outrageous, I can safely say that very few coffee serving 

establishments in this country would deign to serve instant, no name brand coffee to their 
customers (imagine the uproar). And yet on the few occasions that some variety appears 
on the tea menu – like Earl Grey, for example – they do just that. They serve the cheapest 
brand available, when any good tea drinker knows that you simply can’t beat Twinings for 
good quality Earl Grey!

No doubt, most of you coffee drinkers out there feel that my little rant is just a storm 
in a teacup, but one day I hope that coffee shops in this country (see, even the name 
is discriminatory) will truly embrace democracy and serve the odd Chai Latte or red 
cappuccino for the tea drinkers among us. And in the meantime, I will just content myself 
to staying at home with a comforting cup of Earl Grey – Twinings of course!
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In celebration of 
Women’s Day on 9th 
August, Sony is giving 

away a hamper of CDs featuring 
a great local songstress as well as an 
international female musical legend.  

To stand a chance of winning one of three CD hampers containing I am a Living Testimony by 
Judith Sepuma and 4 by Beyoncé SMS the word TIME, followed by the word WOMEN, and 
your NAME to 35131. Cost per SMS is R3. Competition closes 31st August 2011. By entering 

this competition you consent to receiving electronic information pertaining to abouTime and/
or 1time airline. Terms and conditions apply.

Questions?

Ask them at 

ab
WIN!
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A warm welcome to you 
and thank you for choosing 
to fly with 1time airline. If 
this is your first time with us, 
I trust that you will find the 
experience a pleasant one and 
that 1time becomes your new 
flight partner of choice. If you 
are a frequent flyer with us, 
we thank you once again for 
making the obvious choice.

There are plenty of things 
happening at 1time and as the 

airline’s CEO, I would like to take this monthly opportunity to share with you more 
information about our company. Every month I will be updating you about the goings 
on at 1time and giving you an insider’s look at our operations. Some months I will 
also be talking about what is happening in the travel industry as a whole.

This month we are looking at our MD80 aircraft fleet, and as you are already 
enjoying the leather seats and ample legroom, I don’t have to tell you about the 
comforts of our cabin. But I will take this opportunity to remind you about how 
quiet our cabins are. This helps to ensure quality magazine reading time, as you are 
doing right now. Let’s also not forget about our larger overhead luggage space, which 
ensures that you can take all of your essentials (and non-essentials) along with you 
on your trip.

We currently have 12 McDonnell Douglas (MD) 80 aircraft in our fleet. This choice 
was made based on the aircraft’s mature maintenance program, as well as on the 
comfort that it offers to our VIPs (very important passengers). I would also like to 
bring to your attention the exceptional safety record of the MD80. Did you know 
that Boeing considers the aircraft one of the safest in the skies? All the more reason 
to be flying 1time!

I hope you enjoy reading more about our fleet and I look forward to hearing about 
your experiences aboard our aircraft. 

Whatever your destination today, I wish you a pleasant flight with us.
Until next month!

Rodney James
CEO

1time airline
Call Centre: +27 11 086 8000
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The writer of this 
edition’s Letter 
of the Month 
will receive an 
iLuv iMM190 App 
Driven Rotational 
iPhone Dock.

This portable speaker for your iPhone or iPod stands 
horizontally or vertically and allows you to watch YouTube videos, 
movies, run apps, and play games on your devices while they 
are docked. The iMM190 is built with dynamic acoustic speaker 
chambers to enhance sound clarity and its powerful amplifiers 
provide better efficiency and performance. It also charges your 
iPod or iPhone while they are docked! With the addition of the 
iLuv alarm clock application (available free from the iTunes app 
store!) the iMM190 also becomes an Internet Radio, big display 
digital alarm clock with weather information and multiple alarms. 
The iMM190 is available at stores nationwide including Dion Wired 
and Makro. For more information or to find out where to purchase your 
own iMM190, visit www.cortechsa.co.za or call +27 11 463 8530.

Letter of the Month
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Have a compliment or comment?
 Ask your flight attendant for a feedback form and let us know what is on your mind or send an email to cr@1time.co.za.

Letters may be edited, shor tened or translated from the original language.
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Dear Editor

When I got on the 1time flight between Cape Town and 
Joburg this evening, I was horribly behind on writing some 
board reports and thought: “Great, I have two solid hours to 
get cracking on these, with no distractions or excuses.” 

I purposefully packed my book in the overhead locker and 
had my laptop at the ready in my seat pocket, so I could tackle 
my work as soon as we started cruising. But of course, as we 
took off and I waited for the all-clear to turn on electronic 
devices, I began idly flipping through your magazine abouTime. 
Bad move!

Page after page was filled with little nuggets of information 
– reviews, gadgets, holiday ideas and trivia. Each article was 
punchy and short enough for me to begin bargaining with my 
conscience. “C’mon, just one more,” I found myself thinking. 
Next thing I knew, we were starting our descent and I still had  

 
 
 
 
 
 
 
 
 
 
not written my report, and my deadline was whizzing by like 
the stripes on the runway. 

Oh dear! But well done, Ed, on giving passengers a great way 
to while away the in-flight hours!

Kind regards
Claire Howse

letters
Dear 1time

I would like to take this opportunity to compliment 
the excellent customer service I received from one of 
your call centre agents, Ferdie Engelbrecht. 

It is indeed very encouraging to know that a “low 
cost carrier” does not compromise on service delivery, 
and in such trying economic times (when perhaps 
the major point of difference between competitors is 
customer service) you have personalities like Ferdie 
who aid you in achieving your objectives.

I had a pleasant conversation with Ferdie after I had 
made an unintentional error while booking a holiday 
for my family online. He was very patient with me and 
also saved me some money once I had explained that 
my situation was unintentional.

I often fly 1time to Cape Town and get a thrill 
out of reading the passenger letters page where the 
customer service excellence of the crew and ground 
staff is mentioned.  

I strongly suggest, after this experience of mine, that 
your call centre agents (especially Ferdie Engelbrecht) 
receive the recognition they surely deserve by giving 
them a mention in your magazine. Let your frequent 
flyers know that your service excellence goes beyond 
our expectations on all levels, and perhaps less frequent 
flyers will soon become more frequent ones.

Thank you Ferdie, your people skills will take you 
to the top. And thank you 1time, for employing such 
pleasant people.

Kind regards
Feroz Rassool
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The South African Tattoo proudly showcases South 
Africa’s unique mix of traditions and cultures, in addition 
to welcoming the jaw-dropping talents of top performers 
and groups from all over the world. With its massed bands, 
drumming and drill teams, dance groups and stunt teams 
it is a breathtaking whirl of music, light, and movement – 
and one that unfailingly thrills family audiences year after 
year. Local outfits wowing the crowd will include the Code 
Red Drum Corps, Via Volcano Pantsula Dance Group, and 
the SAPS’s National Band and Special Task Force. This 90 
minute extravaganza will be held from 1st to 4th September 
at Montecasino’s Outdoor Event Arena in Johannesburg. 
Tickets are available from Computicket. For more information, 
visit www.satattoo.co.za.

Drum 
Follow the Beat of the 
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Wine lovers can look forward to three days of great wine, fabulous 
food and loads of fun at The Wine Show Jo’burg from 5th to 7th August 
2011 at the Coca-Cola Dome in Northgate. Visitors will be able to 
taste and buy some of the best wines in the country and interact with 
winemakers from big cellars, small boutique wineries and independent 
winemakers. At the Friends for Dinner Theatre, Executive Chef Leon 
Hatton-Jones from the Park Inn Sandton Hotel will showcase the easy, 
contemporary cuisine of his RBG restaurant paired with various wines. 
Tickets are available from Computicket at www.computicket.co.za. Visit 
www.wineshow.co.za for more information.

WinePlenty of Reason to 

The flower season on the West Coast is once again upon 
us and the scene is set for another spectacular splash of spring 
flowers. Shelley Point Hotel, Spa & Country Club will host their 
second annual Flower Power Festival from 26th to 28th August. 
Visitors can look forward to flower tours to the Hopefield 
Fynbos Show, horse riding on the beach, food and wine fare, 
a flower and craft market, a groovy Flower Power 60s party 
and a full weekend of kid’s activities themed around the flowers. 
Contact +22 742 1508 or visit www.shelleypointhotel.co.za for 
more information.
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Stomping

ExcitementEffervescent

In Celebration of the 

Ladies
Always a red letter event on the 

national arts calendar, this year marks 
the 15th South African Women’s Arts 
Festival (SAWAF) to be hosted by 
The Playhouse Company in Durban. 
Comprising a compelling mix of 
comedy, drama, dialogue, open mic 
poetry, dance, music and the visual 
arts, SAWAF highlights the impact 
women make in our country, and also 
presents invaluable opportunities to 
debate and discuss important issues 
that affect the lives of contemporary 
women. This year’s festival will run 
from 29th July to 14th August. For 
more information on this year’s line-
up, contact +27 31 369 9456 or visit 
www.playhousecompany.com.

Pretoria is set to welcome Johannesburg-based dance company, Mzansi 
Productions, back to The State Theatre from 18th to 28th August. During this 
season Mzansi Productions will present three works. Somebody to Love: A Dance 

Celebration to the Music of Queen showcases 18 
of Queen’s greatest hits, while Divas features 
cutting edge choreography set to the music of 
such legends as Tina Turner and Mariah Carey. 

Finally, Sproetjies takes the familiar story of 
Cinderella and places it in a contemporary 

setting. Audiences can look forward 
to a selection of well loved 

Afrikaans songs, as well as some 
light-hearted choreography 
guaranteed to delight the 
little ones. Tickets are available  
through Computicket.

Toe Tapping and Foot 

Celebrate the arrival of spring from 3rd to 4th September at the annual 
Franschhoek Uncorked Festival. Wineries in and around the valley will 
showcase their exciting new vintages and will also be hosting several 
special events for visitors. These will include cellar and vineyard tours, 
barrel tastings, food and wine pairings, art exhibitions and a fresh food 
market. Music fans can look forward to a variety of live shows, while car 
enthusiasts will be thrilled with a rare exhibition of luxury cars, such as 
Aston Martins and Ferraris. The new Uncorked Access Card is available 
directly from participating wineries, or through Webtickets, and includes 
a tasting glass and free wine tasting for the duration of the event. Visit  
www.franshhoek.org.za for more information.
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There is no city like Cape Town for a quick break and when it 
comes to luxury, nothing beats the award winning Cape Royale 
Luxury Hotel. Sign up for a luxurious two night winter package 
and you will experience a luxury airport transfer, followed by 
a complimentary bottle of red wine in your suite. Later, enjoy 
a candlelit turndown with a rose petal bath prepared by your 
executive butler. The following day, enjoy breakfast in your suite, 
followed by indulgent Equinox Spa treatments. These include a 
hot foot and hand compress and a warm soy candle oil massage. 
A three course gourmet dinner at Cape Royale’s signature 
restaurant, 1800 Degrees, awaits you that evening, followed by a 
full English breakfast the following morning. And there is no need 
to rush, since you have the benefit of late check-out. Hot port 
served on the pool deck with a chocolate marshmallow fondue is 
also included. This package is valid until 30th September 2011. Terms 
and conditions apply. For reservations, contact +27 21 430 0500 or 
email reservations@caperoyale.co.za.

Unleash Your Inner Rock Star

Have an excuse to dress like a rock star for a day and help a good 
cause by signing up for this year’s Casual Day on 2nd September. 
The 2011 “rock star” themed campaign encourages everyone to 

cast off their everyday threads and set free their inner 
rock star. Casual Day stickers (R10 each) are available 
from ABSA, Game and Edcon stores nationwide, and all 

proceeds go towards organisations that are dedicated 
to helping persons with disabilities, including Epilepsy SA, 

the Deaf Federation of SA and the SA National Council for 
the Blind. For more information, contact +27 12 663 8181, email  
casualday@mweb.co.za or visit www.casualday.co.za.

Do-it-Yourself Designing

Have a go at designing your own stylish 
handbag with African Queen. Each participant 
receives their own pack of pictures, pens, leathers, 
linings and beads to design and assemble their 
very own handbag. The African Queen designers 
and beaders will be on hand to help with colour 
choices and to teach the art of beading. All of 
this can be done at the African Queen House 
in the heart of Bryanston, Johannesburg, or at an 
address of your choosing, while sipping on a glass 
of wine, champagne or a cup of tea. High teas, 
lunches and other refreshments are available by 
prior request. Your personally designed handbag 
will be completed by African Queen and 
delivered to your door within three weeks. For 
more information, visit www.africanqueen.co.za.

Two Nights of Pure Luxury
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Be a Lifelong Learner

Want to learn more? Want to earn more? No matter where 
you are in South Africa, you can study in your own time and 
complete a university accredited online short course, presented 
by the University of Cape Town and South Africa’s leading online 
education company, GetSmarter. You can sign up for a UCT 
Paralegal Practitioner course, a UCT Bookkeeping course, a UCT Project Administration course, or even a UCT Effective 
People Management course. Visit www.GetSmarter.co.za for more information or to sign up for one of their many courses.

for you

www.aboutime.co.za

The Taste of Innocence
InneSense has launched an exciting new range of 

healthy alternative soft drinks, which are reminiscent 
of the traditional values of the good old days. With 
traditional Ginger Beer, Cloudy Lemonade and Old 
Fashioned Cream Soda at the core, the new range is 
inspired by old fashioned recipes made with only the 
finest ingredients and free of any artificial additives. The 
InneSense range also introduces two new innovative soft 
drinks, Vanilla Rooibos Soda, which is sure to become a 
South African classic, and Guarana Berry Soda, which 
is made of an energising blend of Guarana and Goji 
berries. InneSense is available at leading supermarkets. 
For more information, contact +27 21 886 8842 or email 
info@chillbev.co.za.  

Time Out
While stress as a positive influence compels 

us to action, it can also have the opposite effect 
as a negative influence. It often results in feelings 
of anxiety, insecurity, anger, distrust, rejection 
and depression. Corporate stress is no different. 
As stress builds up, it impacts negatively on 
business and leads to productivity, patience, staff 
well-being and tolerance being compromised. 
The solution to negative stress build-up is 
to regularly schedule time out for recovery. 
Hands On Treatment, the mobile massage 
company, provide corporate massages designed 
to release negative stress without disrupting 
the office and/or call centre environment.  
Visit www.handsontreatment.co.za or phone  
+27 11 326 0066 for more information.
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The World’s Best Music Festivals

Story by Roberta Coci, Pix © iStockphoto.com

AROuNd ThE BlOCk

Once the domain of students and 
hippies, music festivals have long hit 
the mainstream, attracting everyone 
from fashionistas to families as they 
pop up in all corners of the globe. 
Here’s our pick of some of the best 
rock fests on offer.
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Fuji Rock, Japan

(www.smash-uk.com)

Held high up in the mountains in Niigata Prefecture, Japan, 

Fuji Rock boasts a classic element that most modern music 

festivals have lost, namely that it takes place far from the city 

in a beautiful natural setting. Walking from stage to stage you 

will pass through forests, cross sparkling streams and enjoy 

spectacular views of the Japanese countryside.

When: Annually in July.

Where: Naeba Ski Resort, Niigata, Japan

Who: Arctic Monkeys, The Chemical Brothers, Wilco and 

Incubus were among the more than 200 bands that played 

in 2011.

Why: Renowned for being the cleanest festival in the world, 

Fuji Rock is also famous for the effort it puts into recycling.

Glastonbury Festival, UK (www.glastonburyfestivals.co.uk)Having celebrated its 40th bir thday in 2010, Glastonbury has 

firmly established itself as the king of rock festivals. These days 

it draws crowds of up to 150,000, most of whom camp in the 

area over the three to four days of the festival.
When: Annually in June, however there will be no festival 

in 2012.
Where: Glastonbury, UKWho: 2011 saw heavyweights such as Coldplay and Beyoncé 

grace the Glastonbury stages.Why: Besides a ridiculously good musical line-up, Glastonbury also 

showcases dance, comedy, theatre, circus, cabaret and other arts.
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Big Day Out, Australia & New Zealand(www.bigdayout.com)
Big Day Out started with a bang. In 1992 the first 
organisers managed to get Violent Femmes and 
Nirvana in their line-up. Seeing as this was just months 
after the success of Nevermind, it is not surprising that 
the festival quickly reached cult status, and is now held 
in six cities across Australia and New Zealand.When: January/February every year.Where: Sydney, Melbourne, Perth, Adelaide, Gold 

Coast and Auckland
Who: Grinderman, Bloody Beetroots, South Africa’s 
Die Antwoord, LCD Soundsystem and Angus & Julia 
Stone were some of the big attractions in 2011.Why: Because 2012 is the 20th anniversary, so it is 

guaranteed to be better than ever.

Primavera Sound, Spain
(www.primaverasound.com)
One of Spain’s largest music festivals, 
Primavera, takes place in the city of 
Barcelona, which makes it a great option 
for those who don’t do tents and wellies. 
With about six stages and a three to five 
day line-up, this is a great way to welcome 
the European spring. 
When: Annually in May.
Where: Barcelona, Spain
Who: Pulp, The National and PJ Harvey 
headlined the 2011 festival.
Why: With a view of the sea and not an 
ounce of mud in sight, this is the perfect 
choice for the “discerning” (or squeamish) 
festival-goer.

Pinkpop, Holland
(www.pinkpop.nl)
Another big player on the European scene, Dutch festival Pinkpop has 
been going since 1970, giving it the Guinness World Book of Records’ 
status of oldest annual music festival in the world. Over its 41 years it 
has seen more than two million tickets sold. Due to its popularity it has 
grown from a one-day to a three-day festival and organisers have had to 
put a cap on annual ticket sales.When: June every year.Where: Landgraaf, NetherlandsWho: Foo Fighters, Coldplay and Kings of Leon headlined in 2011.

Why: Thanks to its beautiful, green setting and consistently great line-up, 
Pinkpop is sold out every year.

Questions?
Ask them at 

ab

Join our Facebook page by searching “abouTime“





Oppikoppi, South Africa
(www.oppikoppi.co.za)
South Africa’s biggest contribution to the festival scene is 
Oppikoppi, which these days draws crowds of up to 15,000. 
It has branched out since it first started in 1994, and now 
offers a wide selection of entertainment, including jazz, 
house music, rock, punk and even comedy. The festival, which 
is arranged around a different theme each year (2011’s is 
“Unknown Brother”) takes place in Limpopo and offers 
three days of great music while camping in the bush.
When: Annually in August. 
Where: Limpopo, South Africa
Who: Zebra & Giraffe, The Black Hotels, Desmond & The 
Tutus and Die Antwoord will be playing this year.
Why: Because local is lekker.
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Roskilde Festival, Denmark

(www.roskilde-festival.dk)

One of the biggest European musical festivals, Roskilde 

began in 1971 when two ambitious high school students 

decided to take on the music scene. It has come a long 

way since then. This year, on its 40th birthday, it featured over 

180 groups playing in front of more than 100,000 people. 

Roskilde offers the genuine festival experience, with fans 

sleeping on an 80 hectare campsite, access to which is 

included in the ticket price.

When: Annually in June/July.

Where: Just south of Roskilde, Denmark

Who: Portishead, Iron Maiden, Kings of Leon and The 

Strokes headlined the 2011 festival.

Why: Besides a consistently great line-up, Roskilde features 

other crazy activit
ies, such as the annual nude run, a race 

where you showcase more than just your athletic ability. 

Next Intake February 2012
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Culture POP 
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August 2011 Unknown Brother
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Most recognised for its incredible musical line-up, 

grungy setting and unparalleled vibe, OppiKoppi 

has also become increasingly well known over 

the years for its innovative themes and quirky 

poster artwork. As South Africa’s favourite music 

festival is about to descend upon us once again 

in a cloud of red dust, we take a moment to look 

back at some of its greatest artistic moments 

over the past 17 years.

August 2010 Sexy.Crooked.Teeth
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 Since it started in 1995, OppiKoppi Music Festival has built up 
a cult-like following which has resulted in it being voted as one of the 
Top Ten Music Festivals in the world by the British media. It also boasts 
the accolade of being one of the first South African music festivals ever 
to be completely sold out. To quote organiser Hilltop Live, OppiKoppi 
“has become a near religious experience for most of the tune zealots 
who migrate hundreds of kilometres to the three day celebration”. 
This year’s festival, Unknown Brother, looks set to be no different, with 
an estimated 15,000 festival goers expected to descend on OppiKoppi 
Farm in Northam, Limpopo, from 5th to 7th August, for what the 
organisers describe as “a disturbing cycle of dust, thorns, cold beers, 
warm days and loud music”.

This year, OppiKoppi fans can look forward to an eclectic line-up of 
approximately 80 artists, musicians and DJs. These include international 
heavyweights Sum 41, as well as popular local legends Jax Panik, Die 
Antwoord and Zebra & Giraffe.

Tickets for this year’s festival are available from Ticketbreak.co.za or from 
the gate (though it is safer to book in advance to avoid disappointment). For 
more information, visit www.oppikoppi.co.za. 

August 2009 Smoorverlief
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August 2003 Hond Uit ‘n Box
August 2004 Oppikoppi 10: Blood is 
thicker than Soda Water

April 2008 Voorskoon My Meneer
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August 2001 Tuned

August 2005 Wired
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GO TO MuSIC FESTIVALS

Rocking the Daisies 

7th to 9th October 2011, Cloof Wine Estate, Darling, 
Western Cape

Now in its 6th year, Rocking the Daisies not only gives 
music lovers a chance to get their groove on to a wide 
variety of performers spread over four stages, but it does so 
in an environmentally friendly way. Organisers of the festival 
have always been conscious of limiting its carbon footprint, 
as well as educating festival goers about the benefits of 
going green. As a result, you can expect solar and wind 
powered electricity, complimentary bio-degradable soap 
and shampoo, bio-diesel generators and lots of recycling 
initiatives. As well as a great musical line-up, 2011 festival 
goers can look forward to a Rugby World Cup fan park 
and the SHNIT International Short Film Festival. 

OppiKoppi

5th to 7th August 2011, OppiKoppi Farm, Northam, Limpopo
Three days, five stages, 15,000 new “friends” and close 

to 80 performers... It is no wonder that what started as a 
smallish music festival in the backwater of Limpopo has in 
the last 17 years  grown into one of the country’s most 
wildly anticipated and well attended music festivals. Mud, dust 
and the discomforts of camping out in the bush are all part 
of the fun, as is the possibility of seeing such diverse South 
African legends as Van Coke Kartel, Karen Zoid and Sipho 
“Hotstix” Mabuse all jamming it up at the same festival.  

It is often said that Africa has a whole 

lot of soul. South Africa, with its melting 

pot of different cultures and languages, 

certainly has more than its fair share of 

foot tapping rhythm. So why not get your 

own feet tapping and unleash your inner 

musician/dancer/wild child at one of the 

country’s many music festivals? 

Compiled by Rebecca Johnson, Pic © Renier Keyter

White Mountain Folk Festival

29th September to 2nd October 2011, Giants Castle, 
KwaZulu-Natal

Long known as one of the country’s most relaxed and 
family friendly festivals, White Mountain gives festival goers 
an opportunity to get back to nature and make the most 
of the spectacular surroundings. In between chilling to 
the unplugged, acoustic sounds of some of the country’s 
finest performers, you can try your hand at abseiling, bass 
fishing, boating and hiking, or just grab a beer and enjoy 
the idyllic beauty of the magnificent Drakensberg setting.

4

5

RAMfest

Splashy Fen

March 2012 (Dates yet to be announced), Durban, Johannesburg, 
Cape Town 

Everyone’s favourite rock festival became even more 
accessible this year when it marked its fifth anniversary by 
extending its reach to include Durban (the Johannesburg 
leg of the festival was added in 2009). This allowed rock fans 
from around the country to join in on all the fun, including 
an impressive line-up of both local and international rock 
acts, with funny man John Vlismas as the host. Details of next 
year’s festival are still to be confirmed, but here’s hoping that 
RAMfest’s expansion to other cities is a trend that continues 
into the New Year. 

5th to 9th April 2012, Splashy Fen Farm, Underberg, 
KwaZulu-Natal

Easter simply wouldn’t be Easter without a trip to 
Splashy, especially as it is the country’s longest running music 
festival (coming up for 22 years) and, as a result, has become 
something of a musical institution. No trip to Splashy would be 
complete without some skinny dipping in icy Berg rivers, lots 
of mud and evenings around the campfire, not to mention 
the general loved-up vibe and loads of great music. Plus it has, 
arguably, one of the most picturesque settings of any of the 
country’s music festivals.  

3

2

1
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Winter, durban style
Employees at King Shaka International Airport must have a little giggle every time a flight from 
Johannesburg or Cape Town lands. It must by now be a very familiar sight to see crowds of 
jacketed travellers hit the departure door, stop for a minute, sniff the air and start peeling off 
layers! I had also arrived complete with a coat, a scarf, a jersey, a long sleeved top and a 
T-shirt. Within two minutes of stepping out into the unbelievably balmy Durban air, I was already 
reduced to my bottom layer. And ten minutes later in the car, I was zipping off my boots and 
peeling off my second pair of socks! 

Story by Nicky Furniss, Pix © Nicky Furniss & The Oyster Box
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  It seems hard to believe that anywhere in South 
Africa is still experiencing T-shirt weather when the rest of 
us are watching the mercury in our thermometers creep 
steadily closer and closer to the single digits, and bedtime 
has become unthinkable without at least two duvets, an 
electric blanket and a hot water bottle or two! But this 
is exactly what makes Durban the perfect winter getaway. 
That and the fact that some modern new developments 
have given the city a much needed facelift.

Anyone who has vivid childhood memories of driving 
along Durban’s beachfront – faded beach inspired hotels 
on one side, rickshaw drivers, hawkers and bleached sand 
on the other – will be shocked to see the transformation 
that has undergone this prime strip of beach real-estate. 
Not to fear, Mini Town is still very much there, but the sad, 
overcrowded pavement has now been replaced by a wide 
bricked walkway, shaded on either side by the addition of 
new palm trees. The effect is more California than “Durbs by 
the Sea”, but it is a pleasant one, and it is wonderful to see 
the city’s inhabitants once more embracing an area that was 
considered somewhat dodgy not too long ago. Even early in 
the morning, the beachfront was full of people walking their 
dogs, riding their bikes, rollerblading and skateboarding (with 
their shirts off – in the middle of winter – no less!). 

At the one end of the beachfront sits another of 
Durban’s more recent tourist attractions: uShaka Marine 
World. During the summer months – and indeed for some 
of the winter months too – the water park’s slides and 
pools are packed with sun and fun loving kids and families, 
while all year round, the aquarium and its many adventure 
activities (including diving with sharks) attracts visitors keen 
to get better acquainted with a myriad of underwater 
inhabitants. uShaka’s flagship restaurant (it is actually built 
in a ship!) allows visitors to dine with sharks and rays as 
dinner companions. 

A cup of coffee and a delicious African inspired meal can 
also be had just around the corner at Moyo. The restaurant 
has fabulous sea views and an eclectic vibe. There is also the 
option to wander down the adjacent pier and dine instead 
at Moyo’s sister restaurant, which is perched right above 
the waves at the end of the pier. Purists still bemoan the 
loss of Thirsty’s – the quintessential harbour front fish and 
chip restaurant from where diners could wave at passing 
tug boats and cargo ships – but sipping a latte on Moyo’s 
pier deck comes a close second. There are no passing tugs 
here, but on a good day the sea surrounding the pier is 
often full of surfers and jet ski paddlers. The adjacent beach 
is also always a hive of activity, whether it is being used for 
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boxing training, or as a way of earning some extra cash by 
creating elaborate and beautiful sand sculptures. 

Just behind uShaka and Moyo, a new waterfront 
development is springing up. This is made up of modern new 
business and residential buildings, fronted by charming canals 
and linked by quaint bridges. This is just another of Durban’s 
recent renewal projects and looks set to become – if it isn’t 
already – one of the more exclusive and desirable zip codes 
in town. This development has spread as far as Durban’s 
infamous Point Road. Several of its previously sadly dilapidated 
historical buildings have been given a facelift, and new shop 
fronts and restaurants are starting to creep in. It has meant 
that Point Road’s famous employees have had to find other 
streets to walk, but even ladies of the night have to move with 
the times. 

Another of Durban’s streets that has certainly done this is 
Florida Road. At one point it was a rather scruffy, neglected part 
of the city. And while it is still far from slick, it has transformed 
itself into a popular and trendy hangout where one can shop 
for art and antiques, get a tattoo and a haircut and feast on 
vegan food all at the same time! Restaurants, pubs and clubs 
dot the length of the strip, but their grungy, come hither looks 
are most enticing after dusk falls, making this one of the city’s 
hottest night spots.

Just a 20 minute drive up the coast road from Durban is the 
seaside enclave of Umhlanga Rocks. This is another spot that 
tends to invoke sea soaked childhood memories in many of us. 
The multi-storey beachfront hotels and holiday apartments are 
still there – in their faded pastel colours and heart-warmingly 
cheesy names – but a quick drive up to Umhlanga Ridge is all 
one needs to realise that things have changed in a big way in little 
Umhlanga. Huge glass and chrome buildings dot the ridge on 
either side of wide sweeping avenues, housing branches of the 
country’s heaviest of business and banking heavyweights. It’s little 
wonder that Umhlanga is now known as the Sandton of KZN. 

Down the hill, another transformation has taken place: 
that of the old Oyster Box hotel. Its glory days as the place 
to stay and soiree on the North Coast were long gone when 
the Tollman family bought the property several years ago and 

Eat lunch with sharks for company at uShaka 
Marine World

umhlanga’s newly refurbished Oyster 
Box Hotel is the perfect place to 
enjoy afternoon tea

Keep an eye on the surfers at Moyo’s pier restaurant
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injected millions into its refurbishment. This project was something 
of a labour of love for Mr Tollman, who had his first date with his 
wife at this hotel. He also promised to buy it for her all those years 
ago, and – at the age of 73 – he finally did. Their love of this old 
coastal Grande Dame can be seen in the minute attention to detail 
that is evident throughout its new façade. Rustic palm frond fans, 
checker board floors and luxuriant potted palms give the aptly 
named “Palm Court” a distinctly colonial feel; while out on the 
Ocean Terrace, jaunty white and red striped seat cushions mirror 
the colours of the adjacent lighthouse and bring back memories of 
good old-fashioned seaside holidays. 

Dining here is truly a lavish affair, but arguably the best way to 
experience the new Oyster Box is by indulging in afternoon tea, 
sunk low in old fashioned wicker and floral armchairs, drinking 
tea out of fine bone china cups festooned with pink rosebuds 
and humming along to the accompaniment of a grand piano. And 
then there is the food: trays of cakes and tarts and macaroons 
compete with glass jars of fluffy pink marshmallows and plates of 
scones with lashings of jam and cream. And those with a penchant 
for the savoury can look forward to silver stands of cucumber and 
salmon sandwiches, cheese and crackers and mini samoosas and 
chilli bites (lest you forget you are in Durban). 

But then again, how could you do that? Definitely not, when 
after feasting yourself to bursting you can wander outside onto 
the terrace and watch the sun set slowly over the ocean; let the 
wind whip your hair and forget all about your scarf, gloves and hat 
lying unused and unneeded in the car.  

Durban’s Super Stadium

Touted as the most beautiful of the country’s World 
Cup stadiums, Durban’s Moses Mabhida Stadium 
also has a host of fun attractions for visitors. Join a 
stadium tour, or take a ride on the Skycar which ferries 
visitors to the stadium arch’s highest point, allowing for 
breathtaking 360 degree views of the city. For the more 
energetic, the same view can be enjoyed by huffing 
and puffing your way up the 550 steps of the Skywalk 
to the top of the arch. Finally, for a massive adrenaline 
rush, why not take the plunge and try the Big Rush Big 
Swing? It’s the world’s only stadium swing and the largest 
swing of any kind, anywhere! For more information, visit  
www.mosesmabhidastadium.co.za.

Expect a 
decadent 
buffet of cakes 
and tarts, 
macaroons and 
scones with 
lashings of jam 
and cream at 
the Oyster Box 
afternoon tea

1time flies to Durban! See the flight 
schedule for times.
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Grammy award winner Wynton 
Marsalis is the headline act of 
this year’s Joy of Jazz FestivalFE
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Story by Lisa Witepski, Pix © Joy of Jazz

 Louis Armstrong once said: “If you have to ask what 
jazz is, you’ll never know.”

Perhaps Satchmo was right. More than anything, jazz is a 
feeling. But it is also Bra Hugh Masekela’s flugelhorn weaving 
a tapestry of shimmering golden notes, or Simphiwe Dana’s 
voice slinking through a crowd like the slow unravelling of 
a silken thread. 

These stars of the South African scene are just two 
of the greats featured on the bill at this year’s Standard 
Bank Joy of Jazz Festival, which is once again set to turn 
Johannesburg into a southern hemisphere Montreal for 
three glorious days of hip swaying, foot tapping jazz. They 
will share the stage with some of the world’s most loved 
and respected musicians, including five time Grammy award 

Johannesburg’s Joy of Jazz Festival gives us all a chance to revel in 

the power of music and the sheer joy of unfettered musical talent.AN
d
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53

winner Wynton Marsalis.
If jazz is all about soul, then the South African scene has 

plenty of it, as the growth of the country’s premier music 
festival proves. Newtown hosted the first Johannesburg 
edition of the event in 2000, with musicians playing to an 
audience of 1,800 fans. Fast forward to 2010, and the number 
of enthusiasts stood at over 5,000. Small wonder, then, that 
event organisers have geared up for an even larger event 
this year, with the addition of a new, purpose built venue, the 
Conga Stage. This brings to seven the total number of stages 
the stars will be able to strut their stuff on. 

South Africans’ love of jazz shouldn’t come as a surprise. 
You could say that this is the music that set the soundtrack 
during the country’s struggle years. It was the sound 
that shook the shebeens (township bars); that created a 
birthplace for such musical talents as Abdulla Ibrahim; and 
that echoes in the home grown pop and kwaito of today.

Jazz Juniors
This is precisely why the Joy of Jazz Festival remains such 

an important event on the arts calendar. Yes, it is all about the 

sheer pleasure that is woven between the magical melodies, 
but it has a serious side too, in that it is a critical incubator 
for fledgling talent. That, at least, is what the organisers have 
set out to achieve, and is why they are so proud to see a 
number of young South Africans playing a part in all aspects 
of the festival. In fact, the entire event has been designed so 
as to encourage such participation. So while it is inspiring 
to watch legends like the 72-year-old Masekela passing the 
baton to their latest protégé (a responsibility which Bra 
Hugh, incidentally, takes very seriously), it is a comfort for 
those in the industry to know that the festival also provides 
youngsters with an opportunity to develop technical skills. 

Since the development of cultural industries is a crucial 
part of the plan to develop Johannesburg into a world class 
destination, it is easy to understand why the involvement of 
Gauteng schools and the establishment of special jazz camps 
(where the Jonas Gwangwas of the next generation have a 
chance to learn from today’s greats) is not only exciting, but 
also essential. This is also why, away from the glamour of the 
stage, community outreach programmes and workshops 

are as much a part of the festival as 
the headline acts are. 

Jazz Giants
And what acts they are! Event 

organisers maintain that Marsalis is 
the biggest star yet to have graced 
the festival’s stage. And as he is the 
first jazz musician ever to be awarded 

www.1time.co.za

Just some of accomplished 
performers festival goers can 
look forward to this year:

Dee Dee Bridgewater

Simphiwe Dana

Kwela Tebza

Bonga Mango Groove

Hugh Masekela



the Pulitzer Prize for Music, they may just be right. Sourcing artists of such a 
calibre is, perhaps, the greatest challenge facing the organisers, but the growing 
prestige of the event ensures that the coup is repeated year after year. 

So who is going to be setting the stage alight this year? Marsalis is, of course, 
the big draw card, and is set to dazzle crowds at Emperor’s Palace. The other acts 
will all be playing in Newtown, where the three venues (the Conga Stage, the 
Mbira Stage and the Dinaledi Stage) have been designed to ensure easy access, 
so much the better for fans wishing to catch the action at more than one spot. 

Watch out for our own Sibongile Khumalo, Mango Groove, the African 
Jazz Pioneers, TuNokwe, Kwela Tebza, Victor Ntoni, McCoy Mrubatha, Ringo 
and Julius Schultz. The 2011 Standard Bank Young Artist Award Winner for Jazz, 
Bokani Dyer, is also bound to attract a lot of attention.

Then there are the other African enchanters, including Oliver Mtukudzi 
from Zimbabwe, Bonga from Angola and Nigeria’s Olufemi. As a great jazz 
nation, it is only fitting that a number of performers hail from America: Dee 
Dee Bridgewater, McCoy Tyner, Gerald Veasley, Jeff Lorber, Alexander O’Neal 
and Frank McComb are amongst that country’s exports. Finally, the programme 
is completed by Brazil’s Tania Maria, the HGM Jazz Messengers from Croatia, and 
the Brussels Jazz Orchestra, who will be performing with Tutu Puoane. 

From heart-breaking to heart-soaring, there is enough jazzy variety here to 
ensure that the observation of another all-time jazz great, Bix Beiderbecke, holds 
true: “One of the things that I like about jazz, kid, is that I don’t know what’s going 
to happen next.”

The Joy of Jazz Festival takes place from 25th to 27th August in Johannesburg. Tickets 
are available through Computicket. Visit www.joyofjazz.co.za for more information. 

America’s Frank McComb will be 
performing during the three day festival

One of the highlight 
performances 
this year is sure 
to be the Brussels 
Jazz Orchestra 
accompanied by 
South Africa’s very 
own Tutu Puoane

Questions?
Ask them at 

ab

Read abouTime 
online at www.aboutime.co.za
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The Grande Roche hotel 

Set beneath the dome of Paarl Rock, within manicured gardens and ancient vineyards, 

the Grande Roche Hotel may have witnessed the ebb and flow of life in the Cape for 

almost three centuries, but retains a cosmopolitan and award winning ambience. 

www.1time.co.za

Winelands Escape
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 Built in 1717 and restored to its original Cape Dutch 
splendour in the early 1990s, when it was transformed into 
a luxury boutique hotel, the Grande Roche has recently 
undergone a matchless refurbishment to maintain its 
position as a celebrated international hotel. The building is 
also a national monument.

Indeed, the luxury suites and executive rooms now 
blend a modernist décor with the existing heritage, while 
adding contemporary extras such as extra large showers, 
WiFi connectivity and plasma television screens.

Recent awards include being acknowledged as “one 
of the world’s top establishments” by the Fodors Awards 
(US). Other awards include the Conde Nast Traveler Reader 
Awards 2009 (29th Best Hotel in the World and 5th Best 
Resort in Africa) and being named 4th Best Hotel in Africa 
on the Conde Nast Traveler Gold List 2010.

For two decades, the Grande Roche Hotel has been 
distinguished not only for its sublime setting, but also for its 
authentic, luxurious accommodation, unrivalled hospitality 
and award winning cuisine at Bosman’s Restaurant. Bosman’s 
has been acknowledged as one of the Top 10 restaurants in 
South Africa by Eat Out magazine. 

With its numerous accolades, Bosman’s at the Grande 
Roche is also one of the Cape’s most elegant settings for 
fine cuisine. 

From within the walls of the old Manor House, Bosman’s 
Restaurant peers out over the tall palms on the front lawn 
to the mountains beyond, while inside, the décor reflects an 
enchanting ambience matched by exciting cuisine.

Under the guidance of Executive Chef, Roland 
Gorgosilich, guests are assured of classic cuisine infused with 
modern imagination and innovation, beautifully paired with 
a vast array of wines from the list devised by internationally 
qualified sommelier, Josephine Gutentoft.

Along with its gym, conference facilities, two outdoor 
swimming pools, boutique art gallery and vineyards within 
which to ramble, the Grande Roche remains the complete 
Winelands escape.

And if those ancient walls could talk, they would reveal 
that times may change, but the values of authenticity, style 
and the time to enjoy them remain. Such is the Grande 
Roche Hotel.

For more information, contact +27 21 863 5100 or visit 
www.granderoche.com. 
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ON ThE FRONTliNEs OF A 

Protrack Private Anti-Poaching unit

Last year South Africa lost a staggering 333 rhinos to poaching, and the death toll 

for this year is already more than half of this number. In desperation, government 

has deployed army units to patrol the Kruger national Park, with some success. 

However, as security at national parks is beefed up, little is being done to protect 

game farms in the private sector, making them an easy target for poachers. In the 

war against poaching we simply cannot afford to leave any fence unguarded, 

and that is where private anti-poaching units like Protrack fill the gap. 

Rhino Poaching War

Story by Nicky Furniss, Pix ©  iStockphoto.com, Nicky Furniss & Neal McKenna

Without a serious 
intervention against 
rhino poaching, these 
majestic animals 
may well be extinct 
within the next 10 to 
20 years
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 When Vincent and Lee Barkas established Protrack 
almost 20 years ago, there were no other privately run anti-
poaching units in South Africa, and they had to work hard to 
make land owners aware of the necessity of their services. 
Then a fortuitous meeting with Trevor Jordan of Jordan 
Properties changed that. Jordan, who is an ardent anti-
poaching lobbyist, hired Protrack to work at Thornybush 
Game Lodge in the early 1990s, and thanks to his example, 
slowly other game farms in the area followed suit.

Protrack now employs 360 people, who have all 
undergone a rigorous training programme to prepare 

them for life in the bush and the often dangerous nature 
of their jobs. New recruits are stationed for two weeks 
in the company’s bush training camp in Hoedspruit. Here 
they become slowly accustomed to life in the bush. “Most 
of these guys come from a city, so we put them in this 
camp initially, because you can still hear vehicles drive past 
and there are other city noises. If we put them straight into 
the bush it would just be too much of a culture shock,” 
Barkas explains. However, this is not to say that the camp 
comes with any kind of city luxuries. “They sleep in bashers, 

they cook their own food over the fire, they have cold 
showers… It’s all very primitive, but we are getting them 
used to the veldt.” It is also here that the recruits begin their 
training in such subjects as tracking, GPS navigation, first aid 
and weapons training.

Unlike army and police personnel, Protrack’s guards 
are not authorised to shoot poachers (except in self 
defence when shot upon), and so a necessary part of the 
training is learning other combat techniques. Their physical 
fitness is another priority, so that they can pursue an 
escaping poacher on foot if need be. By the end of the 

month-long training course, for example, the recruits are 
required to complete a 30 km run! After their first two 
weeks of training, the recruits move onto surrounding 
farms. Here, they fully adjust to life in the bush, and from 
28 days onwards they start patrolling in the field with an 
experienced team leader. 

It is a gruelling training schedule, but when it comes to 
poaching, Barkas believes that he has to prepare his men 
for a war, because ultimately – particularly in the case of 
rhino poaching – that is what it has come down to. And in 
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Just a selection of the snares that Protrack’s guards 
have recovered from private game farms

A new Protrack recruit is 
shown the basics of tracking 
from an experienced trainer
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a war Barkas believes that you have to be fully committed. 
“Most of the guards around here are working from 08h00 
until 17h00, but where can you fight a war only working at 
certain times?” he asks. Instead, his guards are sent out in 
pairs into the field for 16 days at a time. “They’ll go into a 
property, put up a temporary base and then they will patrol 
from there. They will follow up on tracks, and if they find 
fresh snares, they will return at night and lay what we call a 
random ambush.” 

With these kinds of hands-on techniques, Protrack has 
had a good success rate in catching poachers. In the early 
years, many of the poachers they caught were small scale 
poachers – hunters from the local surrounding communities 
and even game guards who were supplementing their 
meagre food rations with a little extra game meat. But as 
these petty criminals were eradicated, the more serious 
poachers continued to up their game, and Protrack was 
forced to adapt to keep up with them. Protrack now uses 
helicopters, night sights and military weapons in the fight 
against increasingly more sophisticated and armed rhino 
poachers. This is partly why Barkas finds it incomprehensible 
that several private game farms in the area either have no 
security at all, or expect unarmed guards to do the trick. 

“If you look at the private sector at the moment, 
I would say that close to 99% of all the rhino poaching 
incidents could have been prevented if they had been 
better prepared,” says Barkas. Unfortunately, with the 
recent arrest of high profile local vets for rhino poaching, 
private game farm owners are even less willing to trust 
outside contractors. It is now up to Protrack and fellow 

game farm owners, such as Jordan, to dispel this stigma if 
they have any hope of winning the war on rhino poaching. 
“I think it is irresponsible if you don’t look after your wildlife, 
because then you are just encouraging people to succeed 
(in poaching) and therefore grow the industry,” explains 
Jordan. Barkas reiterates: “If land owners in the private sector 
would just see the threat and do something constructive, 
as well as getting rid of the mentality of everyone wanting 
to take the lead and do their own thing… If we all just sat 
down together, we could prevent a lot of the poaching that 
is currently happening in the private sector.”  

While both Jordan and Barkas advocate the protection 
of wildlife (by armed means, if necessary), both also 
recognise that there needs to be a multi-pronged approach 
to fighting rhino poaching and its underlying causes. “We 
aren’t going to win this war with guns,” says Barkas. “You 
have to have anti-poaching teams, but you also need better 
awareness in this country and in the countries where the 
horn is being sent. Pro-active crime prevention is far more 
important than catching the guys after the fact.” 

One of the major initiatives that Barkas believes could 
significantly affect the sheer proliferation of rhino poaching, 
is to change legislation regarding current sentencing for 
convicted poachers. “The sentences for poaching aren’t 
harsh enough and they often get off. Recently some 
poachers in KwaZulu-Natal were sentenced to 20-odd 
years for poaching rhino, but it was the fact that they had 
illegal firearms on them that got them that sentence. If 
you look at the breakdown of the sentence, they only got 
maybe two years for actually killing the rhino,” says Barkas. 

Patrick Jordan from Jordan 
Properties and Protrack’s 
Vince Barkas have built up 
a good working relationship 
over the years, and now work 
together to raise awareness 
about rhino poaching

One of the shelters Protrack’s guards may erect 
when out in the field





Rhino Ambassadors

South African band Freshlyground recently flew on 1time to Port 
Elizabeth to embrace their role as “rhino ambassadors”. As part 
of a new rhino protection foundation recently launched by the 
Amakhala Game Reserve, Freshlyground has agreed to become 
patrons of the Chipembere Foundation. This foundation aims to 
raise much needed funds to help provide park rangers and law 
enforcers with equipment (including bullet proof vests and diesel 
fuel) needed to combat the escalating rhino poaching in and around 
South Africa. This year the country has already lost almost a rhino a 
day to poaching, and there is an urgent need to conserve remaining 
numbers of these iconic animals. Freshlyground will use their existing 
social media platforms and international concerts to raise awareness 
about wildlife poaching. 1time  is proud to support Freshlyground 
and be associated with this incredible initiative. For more information, 
visit www.chipembere.org and www.freshlyground.com.

With such lenient sentences, Barkas believes that there is little to no 
deterrent for would-be poachers. “There are more laws in this country 
protecting trout than there are rhino. And trout doesn’t even belong 
here – it’s an exotic species!” 

In an attempt to rectify this, Protrack are trying to set up 
meetings with magistrates, because they feel that unless the courts 
fully understand the nature and severity of the crime, sentencing for 
poaching will remain woefully inefficient. 

As men like Barkas and Jordan continue to try to educate the 
country’s law- and policymakers and fellow game farm owners, 
Protrack’s guards work tirelessly in the field to try to keep the 
country’s burgeoning numbers of rhino kills under control. With the 
number of rhino poached more than 
quadrupling over the last three years, 
it is a mammoth and daunting task. But 
without somebody on the frontline, it is 
a frightening but undeniable fact that the 
rhino may become to future generations 
what the Dodo is to ours. 







 Our flight on 1time airline was uneventful and 
we were greeted by the usual chaos that seems to be 
ever present at small airports. Everyone wants to push 
your trolley or carry your baggage, but we have learned 

do this ourselves as retrieval of said baggage can often 
be costly!

Our guesthouse was quiet and basic, but it was 
wonderfully situated right on the beach. My wife seems 

to be able to unearth a massage in 
even the remotest of places, and 
no sooner had we arrived than she 
found a masseur for a treatment and 
a henna tattoo, while I watched some 
small boys fishing in the late afternoon 
with great success. According to our 
guesthouse manager the majority of 
the locals here eat fish almost every 
day, so their ample catch was most 
probably destined for the family 
dinner table.

The following day, we came across 
a camel wandering the streets of the 
village behind our hotel and were told 
that he belonged to a family that lives 
close by. Why anyone would keep a 
camel on an island still escapes us!

With the number of South 
African tourists who visit this island, it 
was almost inevitable that we would 
bump into a local Zanzibari that 

Story & Pix © David Batzofin

Matata
hAkuNA 

Exploring southern Zanzibar

not keen on a holiday filled with holidaymakers and crowds, but plenty of sun, sea, 

sand and friendly locals, David Batzofin and his wife discovered the simple pleasures of 

Zanzibar’s Paje Beach on the quieter southern section of the island.

65www.1time.co.za

Visitors to Zanzibar can make the most of the postcard blue waters by 
choosing to go sailing, snorkelling, swimming or diving
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spoke Afrikaans. His “Hoe gaan dit?” was followed by 
gales of laughter and: “Lekker soos ’n krekker!”

We heard about a turtle project near our hotel 
and although I have been “up close and personal” with 
these creatures while diving, my wife had only ever 
seen them in an aquarium. Turtles here are caught 
when they are hatchlings and brought to the sanctuary 
in order to survive. Less than five in 100 hatchlings 
survive their first year in the wild! Once they are large 
enough to fend for themselves, they are released into 
the sea. As they are different ages when they are caught, 
there is a constant flow of turtles coming and going. 
The farmers who run this initiative use compensation 
money they receive from the government for crops 
destroyed by the Colobus monkeys. Although situated 
off the main road, it is well worth a visit.

Not too far from the turtle project is the Zanzibar 
Butterfly Centre (www.zanzibarbutterflies.com). This 
tourist attraction features a live display of Tanzanian 
butterflies and the revenue generated provides funds 
for local projects in the form of alternative livelihoods, 
conservation and poverty alleviation.

Aside from the pre-requisite Zanzibar day trips to 
Stone Town and local spice farms, I was also able to 
take some time off to enjoy a scuba dive. I went with 
Buccaneer Divers, who offer trips to several dive sites, 
both inside the lagoon as well as outside for more 
adventurous divers. Remember to check in with them 
when you arrive in Paje to find out what dives are on 

A turtle project on the island gives hatchlings a greater chance of survival than they might have had in the wild

Another perfect Zanzibar sunset



Zanzibar Trivia

There is no perceived speed limit.• 
There is no lettuce!• 
The locals speak Swahili, but most speak a • 
smattering of English, or certainly enough to be 
able to barter in.
“Hakuna Matata” (no worries) seems to be the • 
most used Swahili phrase on the island 
At low tide the sea retreats for about a kilometre • 
into the Indian Ocean.

offer, as the dive sites are dependent on the tides and 
wind conditions.

Our last day in Paje was spent doing what sane 
people should just before going home – absolutely 
nothing! Both of us had spent all of our energy (and 
money) running around in the 100% humidity, and so 
we decided to give ourselves a well earned break and 
relax. And there is arguably no better place to do this 
than in Zanzibar, and no better place in Zanzibar than 
the quaint and quiet hamlet of Paje Beach. 

1time now flies direct to Zanzibar!  
See the flight schedule for times & days
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Fairlawns Boutique Hotel & Spa in Sandton, Johannesburg, welcomed its new Executive Chef, 

Keith Frisley, earlier this year. His elegant cuisine with a modern twist beautifully complements this 

award winning boutique hotel.

 Keith paid his dues working as an apprentice chef 
at the Hilton Hotel Group and achieving his Academy 
of Chef Training Programme Certificate. He then cut his 
teeth as a chef on South Africa’s mainline long distance 
trains, such as the Trans-Karoo, which travels as far as 
Victoria Falls.

He further enjoyed local as well as international 
acclaim by being awarded a gold medal in the South 
African Golden Chef Hat Awards and a certificate from 
the Chain de Rotisseurs in South Africa. He also achieved 
second place as part of Team Johannesburg in Austria, 
where they were awarded double gold.

FiNE FARE AT 

The Terrace Restaurant at Fairlawns
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Winter Specials at Fairlawns

Fairlawns Boutique Hotel & Spa is offering an ideal winter 
warming package, which comprises a delectable fondue, 
spa, dinner, bed and breakfast pamper package, including:

Sherry served on arrival.• 
A delectable two-course dinner for two, served in • 
The Terrace Restaurant next to the fireplace and 
overlooking the winter gardens.
Sipping sherry and a romantic chocolate fondue for • 
two served in the privacy of your luxurious suite.
A leisurely breakfast served in The Terrace Restaurant, • 
followed by a pamper treatment in the exotic Fairlawns 
Bali-style Spa, which includes:

     o    A welcome drink of hot herbal tea.
     o    An aromatic steam session.
     o    A back, neck and shoulder hot stone massage.
This package is available at a special rate of R1,950 
per person sharing per night and is valid until 31st 

August 2011.

About Fairlawns Boutique Hotel & Spa

Fairlawns Boutique Hotel & Spa is a privately owned 
five-star hotel with all the attributes which a discerning guest 
would desire. It offers unique accommodation, a Bali-styled 
spa, a boutique gourmet restaurant, signature conferencing 
and special events facilities, and an ideal location in tranquil 
gardens, filled with indigenous birdsong.

Keith worked for the Monarch Hotel in Rosebank, 
Johannesburg, from 2006 to 2010 as their Executive Chef. 
Here he developed a special affinity for boutique hotel 
dining, where a caring chef is able to gauge the special 
dining needs of his guests through interaction with them.

“With my penchant for classic French cuisine with a 
modern twist but unfussy presentation, I’d like to think 
our guests will appreciate special attention to their dining 
needs at Fairlawns,” he says.

Keith further states that purist cuisine is about 
guests knowing what they are eating and enjoying the 
presentation, followed by the fine textures and tastes of 
specialised cuisine. He finds this stance has earned him 
the respect of mature guests, while also attracting new, 
discerning young diners.

He comments that South Africans have become 
highly sophisticated in terms of their travel and cuisine 
tastes, and he is looking forward to creating a fine dining 
destination at Fairlawns. Not only will he be focusing on 
business and leisure guests, but also on local residents who 
would like to enjoy a special breakfast, lunch or dinner at 
this established, award winning, five-star boutique hotel.

“My vision is that locals frequent The Terrace 
Restaurant at Fairlawns for a divine dining experience, 
then decide to indulge in a holistic spa treat, and perhaps 
spend the night to extend their special visit,” he smiles.

Enquire about the delectable menu changes at The 
Terrace at Fairlawns. Dining reservations are essential.

Fairlawns is a member of Inspirational Places and a 
2010 “World Luxury Boutique Hotel Award” winner for 
South Africa. The hotel was nominated for the “World Luxury 
Spa Awards” in 2010; and won the 2010 “Platinum Diners 
Club Wine List Award”.

For more information on Fairlawns Boutique 
Hotel & Spa, contact +27 11 804 2540, email  
fairlawn@fairlawns.co.za or visit www.fairlawns.co.za. 
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MotherTiGER
Pat Evans
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 Born in 1944, Pat maintains that we are all 
intrinsically drawn to the idea of flight: “We all have this 
interest – we love to watch birds flying and we aspire 
to it ourselves.” But hers was cultivated at an early age, 
by flying with her parents between Namibia and Cape 
Town. “I was six years old and we used to run up in the 
old DC3s and I would sit on the pilot’s lap… I think it 
was from that age that I wanted to be a pilot.”

Later, in her twenties, the dream re-surfaced. 
“Friends of mine started flying while I was farming up in 
Underberg. I knew I wanted to fly, but my ex-husband 
wouldn’t even let me look at an airplane! I wasn’t even 
allowed to visit them once they started flying, but I used 
to sneak off sometimes and go flying with them.” By 
this stage, the bug had well and truly bitten. “After I 
got divorced, I invested in a house in a good area that 
needed a lot of renovation. I renovated it, sold it, bought 
a cheaper house, and that is how I got the money to 
learn how to fly!” Pat was so determined, in fact, that she 
even swore her three small children to secrecy about 
her flying lessons because she knew her parents would 
disapprove. Nevertheless, at the age of 33, Pat finally 
acquired her private pilot’s license, which she followed 
up six years later with a commercial pilot’s qualification. 

Pat was not interested in a career in the corporate 
airline field, however, “because then you sit around in 
Witbank or somewhere like that”. What really appealed 
to her was the idea of bush flying, and over the following 
years she flew small planes to such exotic locations as 
the Okavango Delta and Namibia. In 1998, she went to 
Alaska to acquire her sea plane rating, which allowed her 
to take tourists out on flips from Cape Town harbour in 
a Beaver aquatic plane. 

She is never one for staying in one place for long: “I am 

quite peripatetic by nature. I love travelling. I love seeing 
new places, I love new challenges.” She also acquired her 
validation to fly in Kenya, a country that is particularly 
close to her heart. Not only was it the place where she 
was conceived, but it was also the home of one of her 
idols, fellow aviatrix Beryl Markham. “She was my heroine. 
She was a fascinating woman and I couldn’t wait to go 
and meet her, but we had Apartheid at the time and I had 
a South African passport. I applied for a British passport, 
but by the time I eventually made it to Kenya she had 
died two years previously.” 

Unlike Markham, Pat has little interest in the type 
of competitive flying that made her idol famous: “The 
only competition I have is with myself and with what I 
have previously done and what I still wish to do.” But 
the romantic era of aviation that Markham was a part 
of certainly has rubbed off on Pat. “I have always loved 
ancient ways of sailing and things like that. I loved the 
feel of Out of Africa with those beautiful old bi-planes,” 
she explains.

It was little wonder then, that it was love at first sight 
the first time she spotted an iconic Tiger Moth plane 
from the 1930s. “I saw this Tiger Moth taxiing past and 
my heart just went out to it and I thought: ‘I wish I could 
own one of those.’ Then this big, beefy guy jumped out 
onto the wing and I said: ‘Wow! I would love to be able 
to hire your airplane.’ He replied: ‘Hire it? You can’t hire 
Tiger Moths; you have to own them to fly them.’ So I 
said: ‘Ok, can I buy yours?’” Surprisingly, he agreed, and 
Pat became the proud owner of her own “Tigger” for 
the next 16 years. 

Pat admits that Tiger Moths have their quirks – “it 
was a steep learning curve initially” – not to mention the 
fact that they lack such basic luxuries as a starter motor, 

America had Amelia Earhart, Kenya had Beryl Markham, and South Africa has Pat Evans. 

She may have learned how to fly a couple of generations after these famous ladies 

made their names synonymous with daring aeronautical feats, but Pat is arguably no 

less adventurous, nor any less in love with the feeling of having the wind in her hair. 
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an engine battery or indeed a heater. “I was bringing her 
back from the Margate Air show once and we went quite 
high over the foothills of the Drakensberg. We landed in 
Harrismith and I couldn’t feel my toes! I had to stamp around 
for half an hour before the blood circulation came back!” 

But these minor inconveniences are far outweighed by 
the sheer joy of flying a Tiger Moth, says Pat. “Oh, it’s a lot 
more exciting and a lot more hands on. It is like stepping 
back into an old-fashioned world where there is a lot more 
time and you can really enjoy things. Even 500 feet above 
the ground you can smell the manure and the sea air – it’s 
a wonderful sensory experience.” Flying this type of aircraft 
also allows for intimate natural encounters. “Once I came 
across a flock of pelicans and I thought: ‘Ha! They’ve got a 
thermal!’ Because they were all soaring together. So I flew 
quite close to them, but not enough to scare them. They 
were quite happy about my being there, and I caught the 
edge of the thermal and I soared up with them. That was 
one of the really beautiful natural experiences that you 
have in a Tiger Moth.”

Pat also loved sharing these kinds of experiences with 
her passengers. “I think the wonderful thing about flying 
a Tiger Moth is giving other people pleasure. Once we 
were flying over Plettenberg Bay and there were whales 
in the bay. Afterwards I wondered if a particular whale was 
around during the Second World War and recognised the 
sound of the engine, because straight after I had flown past 

he breached and came right out of the water. It was a really 
amazing feeling.”

Unfortunately, in 2005, Pat and her Tiger Moth were 
involved in an accident when she clipped some high voltage 
power lines during an air show in Cape Town. Thankfully 
she survived with only minor injuries to her face, but the 
Tiger Moth was not so lucky, and Pat was forced to sell the 
wreckage of her beloved Tigger to another enthusiast who 
had the passion and time to painstakingly rebuild it. 

Pat may no longer have a Tiger Moth to call her own, 
but she still enjoys flying, and has recently renewed her 
commercial license in Margate. She may now be in her 
mid-sixties, but that has done little to slow this adventurous 
grandmother down. As well as flying, she still enjoys taking 
her Land Rover out for a drive, scuba diving and playing on 
her other favourite toy, her yacht. She now divides her time 
between Mozambique (where she owns a small guesthouse 
north of Inhambane and enjoys teaching her guests how to 
sail) and South Africa, where her three daughters and five 
grandchildren live. Pat’s adventurous spirit has rubbed off on 
her children who all enjoy many of her own pursuits, including 
scuba diving, sailing and being in the bush. Asked whether her 
children have ever asked Pat to slow down a bit now that she 
is older, her response, just like everything she does, is absolute: 
“Oh, they’ve given up on that a long time ago!”

For more information on Pat's Mozambican guesthouse, 
visit www.mozambiquescape.com. 

“Flightseeing” over noordhoek 
Beach on the Cape Peninsular

Pat tinkering with a Gypsy Major

A warm reception after a 
flight from Johannesburg to 
Cape Town

Early dawn take-off at Swellengrebel Airfield in Swellendam
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Story by Karin Panaino Petersen, Pix © Rani Resorts

Pure Africa
A sMAll, sWEET TAsTE OF 

lugenda Wilderness Camp
Karin Petersen discovers that Mozambique’s 

niassa Reserve, and in particular Lugenda 

Wilderness Camp within it, is the perfect 

African escape – and well worth 

losing a passport over.
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 As the captain of the aircraft on which I was travelling 
in northern Mozambique yelled at me in Portuguese and 
shook his head vehemently at my request to disembark to 
retrieve my passport from the transit bus at Maputo airport, 
I heaved a quiet sigh of desperation and then smiled. 

Call me foolish, but seriously, I smiled.
No doubt it is beyond inconvenient to lose your 

passport in Mozambique. But somehow the knowledge 
that I would soon be on a charter flight, not only to the 
glorious wilds of the Niassa Reserve, but the inimitable 
comfort of the Lugenda Wilderness Camp for five soul-
fulfilling days, superseded the sense of dread which should, 
realistically, have been there. 

There are worse places in the world to be stranded than 
in this unique enclave in the southern reaches of the Niassa.

Flying out of Pemba on the CFA charter aircraft a short 
while later, the smile remained pretty much embedded. And 
my anticipation of adventure, excitement and relaxation did 
not go unrewarded as I spent the next few days tasting, 
smelling and feeling the true nature of Africa along the 
banks of the Lugenda River.

The Luwire Conservancy, in which the Lugenda 
Wilderness Camp is located, is not the type of African 
game experience where zebra confront you around every 
corner, lion appear with predictable regularity and warthog 
cannot wait to greet you on your evening drives. Despite its 
high game numbers, the unfenced Niassa Reserve is more 
than twice the size of the Kruger Park, which ensures a 
more natural migration of animals and viewings which may 

require a little more patience.
This is all good. Good because the high paced city dweller 

is forced into a different dimension of time and non-urgency.
Good because it makes eco tourists use senses beyond 

sight as they taste wild honey off one of the many ancient 
trees in the area, smell the sweet potato bush at dusk and 
listen to an unheard depth of silence, measured only by the 
gentle interruptions of cicadas and the grunt of muddied 
hippo in the reeds.

Good because it is a stark reminder of what the African 
wild could – and should – be. 

Lugenda offers the serious wildlife enthusiast a variety 
of experiences. Thanks to seasoned guides there is a wide 
variety of species, including the Big Five, to be discovered 
between the riverbanks, the Miombo woodlands and the 
giant granite inselbergs. Photographic safaris are on the 
increase in the reserve, as ardent bird, animal and reptile 
watchers uncover the incredibly rich variety of photographic 
opportunities and changing light conditions on offer here.   

Canoe safaris are also a treat. We meandered down the 
lazy river, drifting between hippos and crocs, wide waters 
and gentle rapids, stopping for a chat with local fishermen 
and a quick plunge in the natural, ice cold spa baths that 
form between the rocks. African skimmers scooped silvery 
fish alongside our boats before any of the three varieties of 
kingfishers could get to them. And at the end of the paddle? 
A riverside dinner by lamplight and a deep sleep in tents 
beside the hippo pools.

At the lodge simple, warm and luxurious comfort 
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dictates the accommodation. The camp sleeps a maximum 
of 16 people in eight East African safari tents, with romantic 
four poster beds, overhead fans, soft wooden floors strewn 
with Persian carpets, airy showers, Victorian baths and 
private viewing decks. 

Despite the challenges of being a 90 minute flight inland 
from Pemba and a 16 hour round trip from the closest 
village with adequate supplies, the kitchen team at Lugenda 
manage to create sumptuous and varied meals which camp 
management try to serve at varying locations every evening.  

There are many marketing brochures which promise 
that you will feel at home, and I usually find them puzzling. 
Why would I spend hard saved currency on a holiday that 
feels just like home? Surely the whole point is to get away? 
Lugenda manages to seamlessly interweave the fantasy 
of faraway, unfamiliar places and new experiences with a 
hospitality that does not feel like home. It feels like being 
in the warm and happily predictable company of lifelong 
friends. All of the staff members at Lugenda have spent 
their lives in the African wilds and their deep love of their 
vocations and their environment is easily and generously 
shared with guests, whether on bush walks, around the pub, 
or stargazing on one’s back beside the river.

Reality soon harshly returned. The combined efficiency 
of Rani Resorts and the CFA airline staff – and that of my 
dear husband who knew that a longer stay would mean 
losing me to the beauty of Lugenda forever – sadly meant 
that my passport was waiting for me at Pemba upon my 
re-emergence from the bush. Damn. Life was so close to 
perfection for one sweet, Lugenda-touched week.  

For more information on Lugenda Wilderness Camp, 
visit www.lugenda.com or www.raniresorts.com. For 
reservations, contact +27 11 658 0633 (South Africa) or  
+258 21 301 618 (Mozambique), or email  
info@raniresorts.com. 
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CocktailCRAZy!

 For instance, Lauren and Mark’s wedding had a 
“sophisticated lounge club feel” with a DJ spinning Latin 
jazz and lounge music. Lauren had originally booked a more 
traditional setting for their wedding. “Then I realised that I 
didn’t want a huge production so I freaked out and put all 
my wedding stuff under my bed for two months.” The couple 
then began planning a smaller reception and decided to 
forgo the formalities of a sit-down dinner. “We didn’t want a 
‘wedding wedding’. We wanted a party that happened to be 
a wedding. And that is how it felt,” says Lauren. “It was fun and 
informal. At 22h00 we changed into jeans and T-shirts and 
joined our guests at a local dance club.”

Here are some great tips for a fabulous cocktail  
wedding reception:

The wedding invitation should specify that it is a cocktail • 
wedding reception. This will give guests an idea of proper 
attire, while also letting them know that a full meal will 
not be served.
Select a suitable location. If the venue is too small, it • 
will frustrate guests trying to mingle and it will hamper 
efficient drinks and food service. However, a large 
space with too few guests will look sparse. It is all about  
the balance.
Allow three to four hours for a cocktail wedding • 
reception, although this may extend a little if you have a 
great DJ! If you anticipate things carrying on for an extra 
hour or two, make sure you cater sufficiently.
Consider having a “coat check” where guests can safely • 

stow their jackets, bags and other paraphernalia.
Most caterers suggest ten hot and ten cold food items for • 
a three to four hour cocktail reception. Opt for foods that 
vary in flavour, colour and style. 
Consider setting up elaborate food stations to serve • 
dishes directly to guests. Consider having a dessert table 
filled with delicious and decorative mini desserts. Make it 
a feature and include your wedding cake.
Do not serve anything that requires more than a small • 
fork to eat.
Stagger the food distribution and provide enough so that • 
your guests are not all racing to MacDonald’s for a late 
night meal on their way home. 
Bear in mind that a cocktail reception is centred on • 
cocktails. You should therefore not limit your bar as guests 
will expect a variety of drinks to be available. 
If the venue is large enough, consider more than one • 
bar area so that your guests do not have to wait for  
their drinks.
Avoid the problem of too much to drink and not enough • 
food – it is just not a pretty scenario for anyone!
There should be enough seating for roughly one third of • 
your guests. Clusters of sofas with coffee tables as well 
as bar tables and bar stools are a good mix for cocktail 
wedding receptions. 
Music should initially be light and encourage socialising. If • 
you anticipate a party later on, save the “louder” music for 
the last hour or so. 

If your wedding guest list has outgrown your reception venue and you cannot 
possibly cross anyone off, or the budget has outgrown available means, you may 
want to consider a cocktail reception. In fact, these sassy celebrations are fast 
becoming the rage. They are classy and upmarket, allow for an extremely social 
atmosphere, yet cost less than a traditional reception.
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Serves 2
Ingredients

150 g risotto rice
1 red pepper
1 yellow pepper
1 zucchini 
3 spears of asparagus 
1 large onion
2 tomatoes
1 tblsp tomato paste
200 ml white wine
500 ml chicken stock
125 g parmesan cheese
250 ml Aceto Balsamico
1 lemon
50 g butter
50 ml olive oil
Garlic
Rosemary & thyme
Pepper & Maldon Sea Salt

Method
Balsamico Reduction

Place the Aceto Balsamico in a pot 
and simmer until it starts to thicken, 
then pour it into a separate container 
and allow it to cool.
Mediterranean Vegetables

Wash all the vegetables. Peel the 
peppers and cut them in half. Cut half 
of the peppers into very small cubes 
(brunoise) and slice the other half into 
bigger pieces. Slice the zucchini in half 
lengthwise and then into similar sized 
pieces as the larger pepper pieces. Slice 
the asparagus in half. Roughly chop half of 
the onion. Heat a pan with olive oil. Add 
the vegetables and sauté until golden 
brown. Season with salt and pepper. 
Remove the vegetables from the pot 
and place them on a kitchen towel.

Risotto
Put the chicken stock 

into a pot and allow it to simmer. Finely 
chop the garlic and the other half of 
the onion. Heat a pot with olive oil and 
sauté the garlic, peppers and onions 
until transparent. Add the tomato 
paste and sauté it lightly. Add 100 ml of 
white wine and reduce it gently, stirring 
continuously. When the white wine has 
reduced, set your timer for 12 minutes. 

As soon as you have set the time, 
start pouring the chicken stock into 
the risotto mixture ladle by ladle. After 
each ladle has been poured into the 
pot, reduce the liquid again and stir 
continuously. This procedure must be 
finished before the 12 minute time 
limit. If you prefer your risotto to be 
cooked more, then set the timer for 
approximately 14 minutes. Add the 
grated parmesan and 25 g of the butter 
and stir.
Plating

Place the risotto in the centre of 
a soup or pasta bowl. Gently arrange 
the pan fried Mediterranean vegetables 
on top. Garnish with herbs and 
grated parmesan and drizzle with the 
balsamico reduction.
Tip

You can replace the risotto with 
pasta such as linguini or spaghetti and 
still use the same vegetables. However, 
we suggest adding pesto to the pasta to 
ensure that it is not too dry. 
Wine Pairing from Bosman’s Head 
Sommelier, Josephine Gutentoft

Risotto is a creamy dish and quite 
easy to match with wine. Since this 

risotto has a lot of vegetables, I would 
recommend a full bodied white wine 
such as a Chardonnay, which has  a 
slight oak character and freshness to 
cut through the dish’s creamy character. 
For a special occasion, I would choose 
Ataraxia Chardonnay 2009, which has 
a fantastic fresh mineral character, but is 
full bodied enough to carry the risotto. 
Glen Carlou makes a very good and 
affordable Chardonnay that will also 
pair well with this dish. 

Mediterranean Risotto with 
Grilled vegetables and 
Balsamico Reduction

Bosman’sRECiPEs FROM 

For two decades the Grande Roche has been 
distinguished not only for its sublime setting, 
but also for its hospitality and award winning 
cuisine. Bosman’s Restaurant is acknowledged 
as one of the top 100 restaurants in the world. 
Executive Head Chef, Roland Gorgosilich, 
has extensive experience working in some 
of Europe’s finest Michelin Star restaurants. 
He believes in using only the freshest 
seasonal products to create a complete 
harmony of flavours and an unparalleled 
dining experience. For more information, 
contact +27 21 863 5100 or visit  
www.granderoche.co.za. 
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Feeste 
Musiek 
lAAT dié 

WERklik viER 

 Dit is baie belangrik om te onderskei tussen ’n 
kunstefees en ’n musiekfees. Tydens ’n kunstefees word 
verskillende genres aangebied, waaronder visuele kunste, 
skeppende kunste en uitvoerende kunste. Musiekfeeste is 
by verre die mees algemene, waar die klem hoofsaaklik op 
musiek is. Dikwels gaan musiekfeeste hand aan hand met ’n 
oormaat vlooimark-stalletjies. 

Elke musiekfees probeer ’n homself van die res onderskei 
met die skep van ’n unieke karakter. Hierin speel spesifieke 
genres ’n groot rol. 

Die werf van gewilde kunstenaars is natuurlik boaan 
die lys wanneer dit kom by bogenoemde doelstelling en 
ook by die samestelling van ’n musiekprogram. Die rede 
hiervoor is eenvoudig. Met die minimum advertensiekoste 
is organiseerders steeds verseker van ’n goeie opkoms. Dit 
hou egter die gevaar in dat dieselfde name te gereeld by 
meer as een fees opduik en gevolglik word die een fees 
’n kloon van die volgende, veral as dit in dieselfde streek 

aangebied word. Dan is daar is geen sprake meer van ’n 
unieke karakter of eksklusiwiteit nie.  

Wat sal die oplossing wees? 
Daar is verskeie feeste wat probeer om plaaslike talent 

sowel as opkomende jong kunstenaars die geleentheid te 
bied om hul talent te wys. Met plaaslike talent word nie 
noodwendig verwys na slegs die persoon op ’n spesifieke 
dorp wat kan noot hou en dan as die nuutste sangsensasie 
gesien word nie. Binne ’n streek is daar dikwels baie 
verskuilde talent wat benut kan word. Sodoende word die 
“local is lekker”-beginsel toegepas en sorg vir ’n eiesoortige 
karakter. Dit spaar organiseerders ook heelwat uitgawes 
soos reiskoste en verblyf vir die kunstenaars. 

In ’n uiters mededingende en diverse musiekmark, bly dit 
steeds baie moeilik vir jong sangers om hulself te bemark en 
te vestig. Feesorganiseerders wys dikwels talentvolle sangers 
weg omdat hulle nog nie bekend genoeg is en gevolglik nie 
genoeg voete na die fees sal bring nie. Dit is amper soos 

Daar is genoeg kunste- en musiekfeeste in Suid-Afrika om elke dag van die jaar 

een te kon aanbied. Musiekfeeste het soos paddastoele opgeskiet. Daar is feitlik 

nie ’n dorp in Suid Afrika waar daar nie ’n fees gereël word nie. Selfs dié wat 

voorheen bekend was as ’n landbouskou het nou ’n musiekfees geword. Een 

ding is seker: Suid Afrikaners kan fees vier!

Storie deur Nelius Ferreira, Foto © iStockphoto.com



’n vakante pos wat geadverteer word met 
onder meer ’n vereiste van minstens twee 
jaar se werksondervinding. Die pas gegradueerde 
stuur aansoek ná aansoek in met die hoop dat iemand op 
grond van sy/haar kwalifikasies ’n aanstelling sal maak. 

Dit is presies dieselfde met opkomende sangers. Baie 
van hulle sing jare lank gratis by feeste sonder om ooit die 
geleentheid te kry om op die sogenaamde “hoofverhoog” 
hul talent te kom wys en betaal te word daarvoor. 
Feesorganiseerders maak hul daaraan skuldig dat hulle 
hierdie jong kunstenaars bespreek met die belofte 
van blootstelling en die onderneming dat die betrokke 
kunstenaar in die toekoms weer bespreek en dan betaal 
sal word. Dit gebeur egter selde.

My vraag is nou of musiekfeeste enige 
verantwoordelikheid het teenoor jong kunstenaars? 
Is dit die plig van musiekfeeste om te help bou aan die 
loopbaan en ondersteuningsbasis van nuwe sangers, of 
rus die verantwoordelikheid vierkantig op die skouers 
van die kunstenaar? Het sowel opkomende kunstenaars 
as musiekfeeste nie waarde vir mekaar nie? 

Jare gelede het sangers soos André Schwartz vereis  
dat ’n nuwe kunstenaar sy voorprogram moes doen. Hy 
sou nie optree nie tensy daar ’n 20 minute-voorprogram 
gereël is. Op hierdie manier het verskeie kunstenaars 
wat vandag ’n vooruitstrewende sangloopbaan het die 
geleentheid gekry om hulself te bemark en indien hul 
talentvol was, hul eie ondersteuners te werf!  

Ek is van mening dat musiekfeeste hierdie rol kan en 
moet aanneem. Musiekfeeste het juis die plek ingeneem 
van die gewone konsert op die dorp wat ’n aantal jare 
gelede nog die norm was. 

Die algemene publiek sal vinnig genoeg wys of hulle 
sodanige kunstenaar sal ondersteun, al dan nie. Dit is ook 
elke aspirant-sanger se verantwoordelikheid om sulke 
geleenthede ten volle te benut en te leer uit hierdie 
ervarings. Soms moet ’n mens dan die harde werklikheid 
aanvaar dat die verhoog nie vir jou bedoel is nie.  

Daar is baie feeste, veral die nasionale kunstefeeste, wat 
die nodige infrastruktuur en platform skep vir jong sangers 
om hulself te kom bewys. Ek glo die kleiner musiekfeeste 
kan kom leer by hierdie model. Selfs die groot name in die 
musiekbedryf het onder begin. ’n Feesorganiseerder het 
iewers aan hom/haar die geleentheid gebied om te kom 
sing en die res, nou ja, is geskiedenis.  

Die een kan nie sonder die ander nie. Laat 
kunstenaars en musiekfeeste mekaar ondersteun tot 
almal se voordeel.  

Questions?
Ask them at 

ab

Read abouTime online at www.aboutime.co.za
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He does what all of us dream of doing, 

yet few of us actually achieve: He 

lives his dream life every single day. 

Saxophonist, ethnomusicologist 

and life enthusiast, Moreira 

Chonguica understands the world 

from a different perspective.   

Moreira Chonguica 
– CiTiZEN OF ThE WORld

Story by Bronwyn Burns, Pic © Moreira Chonguica

 “Writing songs, producing and playing music 
is what I do on a daily basis; it is what I have always 
wanted to do,” says Chonguica. However, he was 
not always so dedicated.  At the age of seven, 
he often bunked his music lessons. “But I 
eventually went back to the lessons with a 
more serious mindset, and now it comes 
naturally and it is very easy because my 
work is my hobby.” 

Chonguica’s music is shaped 
by the people he meets, the art 
and movies he sees, the trends in 
style, images on the street and the 
music that captures his imagination. He 
is a traveller and researcher by nature, 
and studies music within social contexts. 
This means that he goes beyond the mere 
enjoyment of good rhythm or the intricacy of a 
melody to what he refers to as ethnomusicology. 

Wherever he goes, Chonguica always keeps an 
ear open to the ways in which music is integrated 
in different cultures. “As an ethnomusicologist, I am 
fascinated by the relationship between cultures and 
music, and the significance of music in these cultures. I 
respect how cultures use music in their daily environments 
as a means of communication.” 

As an example, he mentions the Cape Minstrels, who 
have brought music, colour and festivity to the streets of 
Cape Town for over a century. The role of the Cape Minstrels 
and their unique music evolved from the Cape’s early days of 
slavery. The slaves were only given one day off a year, so they 
celebrated with music and dancing in the streets. “Of course, this 
shaped a part of the Cape culture today.”



It was Chonguica’s upbringing that gave direction to his 
career. He grew up in Maputo listening to his father playing 
guitar, accompanied by his uncle on the double bass, and 
the sounds of their favourite musicians like Fela Kuti, Hugh 
Masekela, Pable Milanes and Miles Davis. In 1997, he moved 
to South Africa and went on to study Jazz Performance and 
Ethnomusicology at the University of Cape Town. 

Studying was not something he left behind in the lecture 
halls, however. Chonguica makes a point of exploring and 
researching music wherever he goes. “I talk to the people 
on the ground. I listen to what they have to say. I talk to them 
about their traditional instruments. We share information 
about music and culture and then and only then... if they 
are happy to allow me, I record some samples.” This is the 
impact of being a keen ethnomusicologist. To this he adds: 
“There was a natural progression toward this, as my culture 
is Chopi and I explored the north of Mozambique and the 
music and people of Nampula and Pemba.” 

From Brazil to Zanzibar, Chonguica seeks out and 
incorporates the styles, techniques, instruments, musicians 
and influences of diverse cultures to create a contemporary 
fusion of jazz in a way that master chefs make culinary art 
out of exotic ingredients. He is also not afraid to throw in 
the inner-city beats of hip-hop if it happens to weave into 
his musical writing. 

He has produced songs for more than 15 albums, but 
it is on stage that Chonguica truly comes alive. He loves 
connecting with his audiences, meeting people as he travels 
and experiencing new places. “I did a show last year in 
Maputo at the railway station, where we had an audience 

of nearly 3,000 people. We played solidly for three hours 
without a break. We were in such a zone that we didn’t 
even realise the time,” he recalls. 

Such talented and daring experimentation has earned 
him several SAMAs, including ones for “Best Contemporary 
Jazz” and “Best Producer”, as well as numerous invitations 
to perform at jazz festivals around the world. And while 
Chonguica grapples with the uncertainty of the next big 
break and the nature of the music industry, he knows that 
his passion has a place in the world. “Music is a place where 
people can get lost and escape in the magic of sound, art 
or performance; or for a short while be captivated in the 
moment. It gives audiences an opportunity to be exposed 
to other viewpoints and other cultures without feeling 
threatened,” he says.  

Yet he is also quick to add that the appreciation for 
such a luxury is perhaps lacking across local audiences. 
He cautions: “Music and culture is an extremely powerful 
medium. Often some of the poorest nations have some 
of the richest cultural heritage. Culture of all forms draws 
people together. Music, art and dance unify audiences from 
all walks of life. South Africa needs to pay more attention to 
its cultural heritage. And we are losing ground badly.”

Despite (or perhaps because of) this, Chonguica keeps 
living his dream, taking with him the lessons of different 
cultures and customs. “I have learnt that above all, one needs 
to be respectful of all cultures. It is humbling to realise that 
even pop music and contemporary rock all have their roots 
in something traditional.”  
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If you are looking for guaranteed success in business, you do not need expertise, experience, 

resources or even much time – all you need is a proven system! Property investors who take a 

professional approach base their property investment business on a system that works, and the 

result is guaranteed success.     

Story First Published in REIM (www.realestateinvestormag.co.za), Pic © Stock.Xchng

 The power of 
tapping into a proven 
system is clearly 
illustrated by the fact 
that one of the world’s 
most successful 
corporations is run 
by 16-year-olds. 
McDonald’s is the 
world’s leading global 
food service retailer, 
with more than 32,000 
restaurants serving 
more than 64 million 
people in 117 countries 
each day. Just in the first 
quarter of 2011, the 
company produced 
revenues exceeding $6 billion (about R41 billion). 

Each McDonald’s store turns over an average of $2 
million (about R13.8 million) per year. But these stores are 
not managed by qualified executives or highly experienced 
employees. In fact, the average age of a manager is 21 years, 
and the average age of McDonald’s employees is 16 years.

The phenomenal results McDonald’s achieves are 
based on tried and tested systems and procedures which 
are followed by everyone in the business, and continue to 
produce results regardless of the location or the people 
employed. As such, MacDonald’s is undoubtedly one of the 
best examples of productivity and sustainable success, based 
on a proven system and well established procedures. 
Property Investment As a Proven System

Property investment is possibly the ultimate way of 
tapping into a proven system. The P3 Investment System, 
which is the result of specific systems and procedures, has 
been developed to a fine art over many years and by many 
exceptional people. 

This business 
system of responsible 
investing has proven 
its effectiveness time 
and time again by 
producing superior 
performance and 
consistent results, 
regardless of the 
specific person, area 
or market conditions. 
It is a system that 
allows ordinary South 
Africans, who earn 
average salaries and 
have no knowledge or 
education, to establish 
a part-time business 

that generates passive income. 
This success, and the success of investors, is underpinned 

by a system that works. It works because it encompasses 
a simple step-by-step approach that ensures that basic 
mistakes are avoided; the right tools are used to implement 
the processes and procedures correctly; and there is 
support to ensure investors maintain momentum and 
manage their businesses prudently.   

Following a system that has proven effective and 
successful, even under the most 
trying market conditions, not 
only significantly reduces the risk 
you face as a property investor, 
but also exponentially increases 
the probability of your success as 
an investor. 

Copy courtesy of Real Estate 
Investor Magazine. To subscribe, go to 
www.reimag.co.za.

A TuRNkEy PROPERTy iNvEsTMENT 

Tap into Proven systems of success
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Story by Johann van Zyl, Pic © iStockphoto.com 

Successful businesses generally have the ability to snap up top talent from under 

the noses of their competitors, and then keep them. It does not help attracting 

young talent but then not meeting the expectations you have created in them. 

That is why employers must constantly adapt and build their brands, thereby 

ensuring they retain that talent.

how to Attract and keep Top Talent

TiME, TRAiNiNG ANd 

 New research by the CRF Institute SA, which 
conducts research on South Africa’s employee brands, 
shows 95% of the companies included in its 2011 survey 
on best employers indicated the management of talent as 
their most important strategic priority.

Viv Gordon, founder and director of the Cape Town-based 
personnel recruitment company Viv Gordon Placements, 
says many companies unfortunately fail the test of retaining 
staff. “Large companies in particular are able to devote a lot 
of money to research what new talent want,” says Gordon. 
“They’re also constantly becoming smarter about the best 
places to promote their brands: They use their websites, 
social media and other channels – such as career promotion 
tours – and they succeed in saying the right things.”

Though promises such as flexibility and a balance between 
work and personal life are handed out freely, Gordon says 
they are often just smokescreens hiding the true nature of the 
company. A major factor hampering the successful retention 
of talent is the serious absence of providing proper training 
and guidance, as well as a lack of mentorship. “Meanwhile, 
employees point to those as essential in their choice of an 
employer and whether they’ll remain there.”

Gordon says most newcomers are thrown in at the 
deep end, and are then left to fend for themselves. “Some 
survive, others don’t.” In fact, employer brands boomerang 
if that is mere lip service, and they can forget about honing 
talented workers into essential assets for the company.

Samantha Crous, GM of the CRF Institute, says 90% of the 
main companies in its survey make use of general training, as 
well as industry related and even individual training to develop 
talent. More than 75% ensure the development of leadership, 
training, mentorship and development programmes. “Our 
research shows these companies spend more than the 
industry average to develop talent – on average around 

R28,000 per employee. In addition, 
more than 80% have flexible 
working hours and more than 
50% support part-time work, work 
from home and time management 

programmes.” 
Copy courtesy 

of Finweek. Call  
086 010 3911  
to subscribe. 
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The latest models to enter the market

out of the

Story by Bernard K Hellberg, Pix © Quickpic
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Box
The Chevrolet Captiva LT

The recently launched Captiva is typically Korean, from 
its good quality Hankook tyres and rugged construction to 
its thin steering wheel rim.

At under R300,000 for a 123 kW front wheel drive 
SUV with four airbags, the Captiva is well placed to capture 
a substantial market slice. This becomes especially apparent 
as it is some R65,000 more affordable than the equivalent 
Honda CR-V.

The Captiva’s styling is modern, its specifications level 
is high and the six-speed manual gearbox, while fairly stiff, 
is easy to use.

The 4-cylinder engine is the latest development from 
General Motors. Acceleration from 0 to 100 km/h takes 
just 10.5 seconds (FWD model), with a top speed of 190 
km/h. The Captiva’s fuel consumption is claimed to be a 
fairly frugal 8.8 l/100 km.

Hill Start Assist (HSA) has been introduced for the 
first time on the Captiva, together with an electronic park 
brake system. The HSA holds the vehicle for 1.5 seconds 
when the foot brake is released on gradients of 3% or 
more to assist with a smooth and stress-free pull-off on 
steep grades.

Opel Corsa fans will relish the fact that the brand 
is now available in a range of eye-catching colours. 
Targeted at a youthful market – based on the 1.4 three 
door Sport – buyers will get dark tinted windows and a 
glossy black roof. This should go well with colours such 
as Sunny Melon and Black Sapphire.

17” alloy wheels (silver or black) enhance the range, 
and potential buyers can also look forward to leather 
covered steering wheels and interior air vents in either 
yellow, red, blue or white. The sports chassis and sports 
seats also underline the Corsa’s heritage.

The lively 4-cylinder produces 74 kW at 6,000 rpm. 
This power is harnessed by ABS brakes with electronic 
brake force distribution.  

At a recommended retail price of R180,750 buyers 
also get power windows, air conditioning, radio/CD 
with MP3 compatibility and front fog lamps.

Colourful Corsa





Versatility and Comfort 
The Amarok Single Cab, which follows in the Double Cab’s footsteps, was meant 

to be slightly less comfortable and more of a work horse than its fancy brother. 

This is far from the truth.

Story & Pic © Bernard K Hellberg, Olympus E-620

The Amarok single Cab

 In fact, the VW Public Relations people not only 
showed off their product’s carrying capacity, but also its 
best-in-class road manners by cleverly adding up to 700 
kg of cement during the launch drive.

Thumbs up too for the Goodyear Wrangler AT/SA 
tyres which more than held their own on tar, as well as 
on some really rugged off-road terrain near the Great Fish 
River in the Eastern Cape.

The Single Cab has a very wide load box of 1,620 mm  
with a useable width between the wheel arches of 
1,222 mm. This is more than 100 mm up on its nearest 
competitor. Its payload capacity is also superb at between 
1,225 kg and 1,354 kg, depending on the model. 

The rear light clusters do not extend into the tailgate, 
which ensures that they are protected against damage. 
This also makes it possible to drive the Single Cab with 
the tailgate down.

While the manufacturer has focused on maximising 
the load space and improving the vehicle’s operating 
efficiency, driver comfort and interior space have not been 
overlooked. Leg room is substantial, as is the headroom. 
Large storage areas behind the seats also provide 
protection for laptops, camera bags and other goodies.

Included in the safety specifications across the range 
are ABS anti-lock braking, EBD (Electronic Brake Force 
Distribution), and TCS traction control. 

The two diesel engines – a 4-cylinder 2.0 litre TDI 
and a 2.0 litre Bi-Turbo TDI – produce 90 and 120 kW 
respectively. Fuel consumption is a miserly 7.6 l/100 km for 

the combined cycle (90 kW), while the 120 kW achieves 
7.9l/100 km (claimed).

Like the two diesel engines, the 2.0 TSI has a turbo-
charged induction system and a 16-valve cylinder head. 
Maximum power is 118 kW, which is delivered at  
3,800 rpm. This is as good as anything on offer from other 
4-cylinder units which have significantly larger engine 
capacities. It is in torque delivery, however, that this engine 
really excels, producing an impressive 300 Nm. The 2.0 TSI 
engine is capable of fuel economy figures of 9.5 l/100 km. 

The Amarok Single Cab is available in three 4x4 
derivatives, all diesel powered. The 2.0 TDI powered Basic 
and Trendline models are available with the 4Motion 
option, as is the 2.0 BiTDI Trendline derivative. These 
come with a six-speed manual transmission.

Two specification levels, Basic and Trendline, are offered 
together with all three engine options. The 4Motion 4x4 
derivatives are offered with both levels together with the 
2.0 TDI engine, and with the Trendline level together with 
the 2.0 BiTDI engine. The Trendline specification is aimed 
at users who have dual purpose requirements with a 
crossover between work and leisure. 

Prices start at R205,500 for the 90 kW TDi and go up 
to R335,000 for the 120 kW BiTDi 4Motion.

The warranty cover is three years/100,000 kilometres 
and the service intervals are every 15,000 kilometres. 
Anti-corrosion warranty cover is for six years, and a five 
year/90,000 km service plan is included. 
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Thanks to its technological advancement, the new Audi A6 is not only a serious 

challenge to rivals BMW and Mercedes-Benz, but it may even have surpassed 

both in terms of high-tech innovation, while at the same time providing that 

elusive combination of a luxury sedan with the heart of a sports car. 

Story by Bernard K Hellberg, Pic © Audi

The Audi A6

 Posing a direct challenge to the Mercedes E-Class 
and the BMW 5-Series, the A6 somehow projects a more 
youthful image. Audi engineers have obviously aimed 
for the “less is more” philosophy. Their latest offering 
is some 80 kg lighter than the previous model, and the 
“one passenger fewer” philosophy does wonders for its 
performance figures (including fuel consumption).   

I have always regarded Audi as attractive if somewhat 
chunky beasts. The latest A6, however, embodies 
athleticism and elegance. The long bonnet, the low, 
sweeping roofline, and prominent lines create an overall 
dynamic appearance. 

Seen from the side, the new A6 is the picture of 
regal elegance, with sharp edges bordering powerful 
surfaces. The roof arch is a flat dome and the C-pillar 
stretches endlessly to the rear with an unusually slanting  
rear window. 

In typical Audi fashion, the headlights are technical 
works of art. A curved wing gives structure to its interior. 
Audi offers halogen headlights as standard, and available 
options include xenon plus headlights and a full LED 
version. The xenon plus technology includes the LED 
daytime running light strip and new all-weather lights. 

State of the art materials, perfectly fitting panels and 
superior build quality ensure extremely low noise levels. 

The standard seats in the A6 have been completely 
redesigned and feature ergonomic seat surfaces. The 
heads-up display – a new, optional high-end feature offered 
by Audi – projects key information onto the windshield in 
the form of symbols and digits. 

High-end radar cruise control regulates the speed 
and the distance of the sedan in relation to the vehicle 
ahead, by accelerating or braking in a range from 0 to 
250 km/h, thereby reducing its speed automatically within  
certain limits.

Three power plants are on offer in the new A6: 
one petrol engine and two TDI units. All of the units are 
direct injection engines. The 3.0 TFSI uses a supercharger 
to achieve boost and the two TDI units operate  
with turbochargers. 

The 3.0 TFSI produces 220 kW and delivers 440 Nm 
of torque. The supercharged engine, paired with S-tronic 
and Quattro transmissions, gives the A6 the performance 
of a sports car. 

The 3.0 TDI is available in two variants. The more 
powerful V6 generates 180 kW and applies 500 Nm 
of torque, which becomes available between 1,400 and 
3,250 rpm. 

Prices range from R525,500 for the 3.0 TDi to 
R665,000 for the 3.0 TFSi Quattro S-tronic. 
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A Handy Little Accessory

The Logitech Tablet Keyboard for iPad is a lightweight, combo keyboard and 
stand that travels easily, sets up quickly and does double duty. Its carrying case 
protects against damage while you are travelling because the inside corners are 
lined with high-density padding to help cushion and protect your iPad 2 if 
accidentally dropped. This Logitech-designed wireless keyboard pairs 
quickly and easily over Bluetooth so you can use it at your desk, on 
your lap or within 30 feet of your device. The keyboard charges 
via USB, so you never need to worry about replacing batteries. 
The ideal match for iPad 2, the keyboard case is carefully crafted 
from precision-cut, aircraft-grade aluminium, so it fits, feels and 
looks great. Visit www.logitech.com for more information.

Mapping the Way

Garmap (official mapping supplier to Garmin) has 
recently released its 2011 2nd Edition of the Garmap 
Africa Series, which provides new versions of the 
Garmap Southern Africa and East Africa map products. 
Street-level changes cover the latest modifications to 

South Africa’s roadways, including new interchanges on major highways and roads, and 
seamless routing between different countries allows you to accurately plan and navigate 
to destinations within the greater Southern Africa region. The combined coverage of this 
mapset includes 27 countries, more than 1,2 million kilometres of routable coverage 

and over half a million Points of Interest (POIs). Maps are purchased separately so you can select the one which suits your 
needs. Garmap Africa Series 2011 2nd Edition can be purchased online from www.garmap.co.za or at official Garmap stockists.

Solar Powered Safe Driving
Mr Handsfree Solar is a low cost, solar powered, hands-free 

car kit which is designed to eliminate the need for expensive 
built-in car kits. Developed by the TE-Group, the Mr Handsfree 
Solar is affordable and can be easily moved from one vehicle 
to another. You can also charge it on the go, thanks to South 
Africa’s perpetually sunny weather, plus it comes with a handy 
car charger for cloudy days. The Solar received the Best 
Design award at the 2010 Telecom xperience event held by 
European telecom journal Connexie.  The Mr Handsfree Solar 
is available from Vodacom, Cellucity, MTN, Virgin Mobile, Dion 
Wired and Incredible Connection stores nationwide. For more 
information, visit www.te-group.com.
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Fun

No Use Crying
Over Spilled Honey

Motorists in Idaho were in for a rather surprising 
sight recently when a stretch of highway was covered 
by an enormous black cloud of hovering, buzzing 
bees. A truck that had been transporting them 
upended on a sharp corner, tipping over more than 
400 hive boxes as well as a sea of honey. Clean-up 
crews had to spray fire foam on the bees to disperse 
them enough so that workers could clean up the sticky mess, but many 
had more than their fair share of stings to show for it at the end of the 
day. And we’re thinking that, in this case, a spoonful of honey would not 
have helped make the medicine go down!

Everybody needs a change of scenery every now and again – as do 
circus elephants, apparently. Two peripatetic pachyderms, 40-year-old 
Dunia and 25-year-old Daela, made a short dash to freedom recently 
when they escaped from a circus in Germany. The two didn’t get far, 
though, and were discovered not more than 50 metres away nibbling 
leaves while waiting for a bus at a local bus stop. They were quite 
co-operative, perhaps because they had already realised that they were 
unlikely to get very far without some spare change for the bus!

Jo's Factoid
According to the Sullivan County 
Historical Society, the company 
Food for Love was hired to provide 
food for Woodstock '69. They made 
the following projections based on  
50 000 people a day, for three days:

Bread: 30,000 loaves
Marshmallows: 10,000 packets
Peanut butter: 680 kg
Napkins: 600,000
Milk: 75,708 l
Cheese: 2,268 kg
Coffee: 907 kg
Plastic eating utensils: 900,000 pieces
Ice: 20,412 kg

Just Waiting for the Bus

Property on 
the “Up”

Ever wanted to live like people 
in the movies do? Well, now you can 

by signing up for your very own house 
right out of Pixar’s animated movie hit Up. 
While the movie version was fully animated, a 
building contractor in Utah in the United States 
has created a real life, four bedroom replica of 
the home. Although it might come minus the 
thousands of balloons that allowed it to soar 
through the skies in the movie, the house does 
come complete with replica furniture and 
identical colour schemes. Prospective owners 
may have to make an exception in terms of the 
location, however, as instead of a breathtaking 
view overlooking Paradise Falls, the real life 
version is located in rather less exotic Utah. It 
can be had for the “bargain” price of $399,000 
(approximately R2.8 million).

Questions?

Ask them at 

ab

Join our 

Facebook page 

by searching 

“abouTime“
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South African golfing legend Dale Hayes explains why St Andrews in Scotland is 

still one of the best golf courses in the world. 

Golfst Andrews
ThE hOME OF 

Story by Dale Hayes, Pic © iStockphoto.com

  Peter Matkovich once said to me: “Golf courses 
are like women: Thank goodness we all like different 
ones.” It is always interesting to hear a golfer’s opinions 
on different courses, but more often than not, their 
“rating” of a course will depend largely on how well or 
how badly they played on that particular day. 

Take the wide range of opinions on the “Home of 
Golf ”, St Andrews, for example. I am often annoyed by 
the reaction many golfers have to St Andrews. This is 
probably because they are comparing it to newer, more 
modern, lush and manicured courses. 

My love for St Andrews may be amplified by the fact 
that I have played well there in the past (I had my best 
Open there in 1978 when I finished 11th and before 
that I finished third in the Scottish Open), but mostly it 
is because there is just so much more that comes with 
a round of golf there.

Enjoying a round of golf is about more than just 
well designed holes. It is a combination of many things. 
For me, history and tradition are a huge factor, as are 
the facilities (the clubhouse and practice area), and of 
course the condition of the course and the greens. I 

also like to play a course where I do not feel intimidated 
on every shot, or too scared to swing back. I have felt 
comfortable on all the great courses that I’ve played, 
including Pinehurst, Augusta, Pebble Beach, Sunningdale, 
Durban Country Club and St Andrews.

St Andrews has a unique atmosphere. Everyone in 
that town knows golf and most love it. Every nook and 
cranny is golf related, whether it is art, books, clothing, 
equipment, memorabilia or pubs. In my opinion, St 
Andrews is a course that should be played by anyone 
who believes that they really love the game. 

There are a number of ways of getting a game on 
the Old Course. If you plan ahead, you can try applying 
through the Links Trust’s Advanced Reservations System. 
They also have a premium product where you can buy 
tee off times through the Old Course Experience. Failing 
that, you can put your name into the daily ballot and take 
your chance on getting a game the following day. And if 
you are alone and can “hang around”, who knows, you 
may just be able to slip into a group to make up a fourth. 
I promise you, it will definitely prove worth the wait! Visit 
www.standrews.org.uk for details. 









        CompetitionColouring-In 

 
We at 1time value our young flyers in the knowledge 
that we will grow together.  This is why 1time is running 
a colouring-in competition especially for them.  The 
pictures are found in the Activity Packs that are handed 
out on the plane and a winner is chosen every month.

1st Prize
Samsonite Sammies Funny Face

Sammies Crocodile 46cm Duffelbag & a  • 
Medium Backpack

A copy of the in-flight magazine, • abouTime, in 
which the picture is published.

2nd & 3rd Prize

A gift hamper, sponsored by 1time, including 1time 
paraphernalia and a copy of the in-flight magazine, 
abouTime, in which the picture is published.

Winners are notified by telephone and the prize is 
delivered directly to their door. So come on kids, 
enter the competition! Who knows, you could be the  
next winner!

Travelling with your children needn’t be a hassle. Not when they can be stylish little 
flyers with the latest addition to the Sammies by Samsonite Funny Face range – the 
Crocodile. This trendy line is also available in other fun animal styles – Panda, Busy 
Bee and Ladybird. And you don’t have to worry about your child taking strain – the 
range is made from hardwearing denier polyester, yet it’s light and practical. Choose 
from a small sized backpack, two different sized duffle bags, a 50 cm upright case, a 
purse and an umbrella. The range includes a lightweight, yet practical, schoolbag and 
a cute pencil box for the more studious kids! 

The Sammies by Samsonite range is available at leading luggage stores nationwide. To 
locate a stockist near you, log onto www.samsonite.com or call + 27 31 266 0620.

Winner

Ruben - 9 yrs

Hannah van Niekerk - 9 yrs

2nd

Chanel - 10 yrs

3rd

Travel in Smile

THISMOnTH’S
W I N N e R S
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Voted as Africa’s 

foremost low cost 

carrier for two years 

running, 1time airline 

has continuously 

maintained that 

passengers’ safety 

and comfort will 

always be top of its 

business agenda. 

Story & Pic © 1time
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LimitThE sky is ThE 
safety & Comfort are Part of the Package on 1time

 This is why the airline continues to fly its McDonnell 
Douglas (MD) 80 fleet, says 1time’s Chief Executive Officer, 
Rodney James. “Since entering into the market seven years 
ago, our goal with 1time has been to not only get people 
to their final destination, but to do so in comfort and with 
their safety at the forefront of everything we do. When we 
launched in 2004, South Africa’s domestic air travel market 
carried approximately 7,5 million passengers each year. We 
realised that the time for a sustainable low fare airline could 
not have been better.” 

After opening its ticket sales in January 2004, the airline 
has grown from strength to strength, and proven itself to 
be a dominant force in the market. Not only have they 
expanded their initial frequency on routes, but have also 
incorporated more destinations to their flight schedules.

1time proudly carries two million passengers a year, 
which equates to about 15% of the market. The airline is 
widely considered the fastest growing low cost airline in the 
industry over its seven year track record.

“Part of our commitment to our passengers has also 
been to fly an established fleet, which is not only safe and 
reliable but also caters to their comfort. We believe that 
our fleet of MD80s offers all of this, which is why we have 
such a large market share,” continues James.

Benefits include quiet cabins, larger overhead luggage 
bins, leather seats, ample legroom due to seat pitch, as well 
as the two and three seat abreast configuration. Not only is 
the aircraft a popular choice from a passenger perspective, 

but international airlines also rate it as a firm favourite.
1time’s 12 MD80s come from a reputable aircraft series 

and are an improved development on the DC-9s. According 
to Jim Proulx of Boeing, the MD80 and its variants from the 
McDonnell Douglas family are considered among the safest 
airplanes in the sky because it has a mature maintenance 
program in place. Although the MD80 production line was 
stopped in the mid 1990s, with a total of 1,200 built, the 
majority of them still operate daily. American Airlines still fly 
310 MD80s and 117 of these aircraft form part of Delta 
Airlines’ fleet. 

“From a pilot’s perspective, it is a real pleasure to be 
at the controls of an MD80, as I am constantly amazed 
at the capabilities and power of this real workhorse of an 
aircraft, which has an unbeatable maintenance pedigree. 
The performance of these aircraft is evident to even the 
most casual observer,” explains Captain Johan Steyl, pilot 
for 1time airlines. Steyl has been flying MD80s and their 
predecessor the DC-9 since early 2000 and is well versed 
in the ins and outs of the fleet, having clocked over 20,000 
flying hours.

“Some may say that the MD80 isn’t as fuel efficient as 
its newer counterparts, but we have done the numbers and 
the MD80 continues to be the most cost effective aircraft 
to opperate. For now, our priority remains delivering quality 
service and outstanding comfort to all our passengers, and 
we believe that the MD80 is the perfect aircraft to do so,” 
concludes James. 
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JOBuRG TO CAPE TOWn

M T W T F S S Departure Arrival Flight no.

07h10 09h20 T6 101

08h40 10h50 T6 123

09h25 11h35 T6 103

09h45 11h55 T6 119

11h05 13h15 T6 133

12h50 15h00 T6 109

14h15 16h25 T6 105

14h45 16h55 T6 121

15h15 17h25 T6 111

16h30 18h40 T6 131

16h40 18h50 T6 125

18h00 20h10 T6 139

18h30 20h40 T6 115

21h00 23h10 T6 117

JOBuRG TO DuRBAn

M T W T F S S Departure Arrival Flight no.

06h40 07h50 T6 201

07h00 08h10 T6 209

08h35 09h45 T6 241

09h00 10h10 T6 211

11h20 12h30 T6 203

12h45 13h55 T6 215

13h05 14h15 T6 239

13h30 14h40 T6 247

14h35 15h45 T6 247

15h00 16h10 T6 217

15h20 16h30 T6 205

15h35 16h45 T6 245

15h35 16h45 T6 221

16h10 17h20 T6 249

17h30 18h40 T6 219

18h25 19h35 T6 207

18h15 19h25 T6 231

19h00 20h10 T6 207

19h10 20h20 T6 237

19h40 20h50 T6 229

DuRBAn TO JOBuRG

M T W T F S S Departure Arrival Flight no.

06h45 07h55 T6 200

07h00 08h10 T6 220

08h45 09h55 T6 210

08h50 10h00 T6 202

09h30 10h40 T6 234

10h40 11h50 T6 222

11h10 12h20 T6 240

13h20 14h30 T6 204

13h40 14h50 T6 238

15h00 16h10 T6 208

16h10 17h20 T6 216

16h25 17h35 T6 236

17h00 18h10 T6 212

17h10 18h20 T6 214

18h20 19h30 T6 206

19h15 20h25 T6 218

20h50 22h00 T6 250

21h30 22h40 T6 230

CAPE TOWn TO JOBuRG

M T W T F S S Departure Arrival Flight no.

06h45 08h45 T6 100

08h20 10h20 T6 118

09h00 11h00 T6 138

10h00 12h00 T6 102

12h00 14h00 T6 124

12h20 14h20 T6 104

14h10 16h10 T6 134

15h40 17h40 T6 110

16h55 18h55 T6 120

17h20 19h20 T6 106

18h20 20h20 T6 112

19h25 21h25 T6 132

21h20 23h20 T6 116

www.aboutime.co.za

Schedule subject to change



JOBuRG TO PORT ELIZABETH

M T W T F S S Departure Arrival Flight no.

06h40 08h20 T6 501

10h45 12h25 T6 505

11h35 13h15 T6 511

12h15 13h55 T6 515

12h30 14h10 T6 507

14h30 16h10 T6 519

16h20 18h00 T6 503

17h00 18h40 T6 517

16h55 18h35 T6 503

PORT ELIZABETH TO JOBuRG

M T W T F S S Departure Arrival Flight no.

08h45 10h25 T6 502

13h50 15h30 T6 506

14h00 15h40 T6 522

14h30 16h10 T6 512

15h00 16h40 T6 508

17h00 18h40 T6 520

18h40 20h20 T6 504

19h20 21h00 T6 518

19h20 21h00 T6 504

JOBuRG TO GEORGE

M T W T F S S Departure Arrival Flight no.

06h45 08h40 T6 827

07h25 09h15 T6 831

07h50 09h40 T6 821

08h10 10h00 T6 825

09h00 10h50 T6 823

09h05 10h55 T6 821

12h00 13h50 T6 833

GEORGE TO JOBuRG

M T W T F S S Departure Arrival Flight no.

09h20 11h10 T6 828

09h45 11h35 T6 822

10h30 12h20 T6 822

10h50 12h40 T6 826

11h30 13h20 T6 824

11h45 13h35 T6 822

14h30 16h20 T6 834

JOBuRG TO EAST LOnDOn

M T W T F S S Departure Arrival Flight no.

08h30 09h55 T6 331

10h30 11h55 T6 317

10h50 12h15 T6 305

15h00 16h25 T6 321

15h30 16h55 T6 307

16h00 17h25 T6 309

16h40 18h05 T6 327

EAST LOnDOn TO JOBuRG

M T W T F S S Departure Arrival Flight no.

10h20 11h45 T6 332

12h30 13h55 T6 318

12h45 14h10 T6 306

16h55 18h20 T6 322

17h30 18h55 T6 308

18h00 19h25 T6 320

18h30 19h55 T6 328

www.1time.co.za
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CAPE TOWn TO EAST LOnDOn

M T W T F S S Departure Arrival Flight no.

09h40 11h10 T6 602

12h35 14h05 T6 604

EAST LOnDOn TO CAPE TOWn

M T W T F S S Departure Arrival Flight no.

12h00 13h30 T6 601

14h50 16h20 T6 603

CAPE TOWn TO DuRBAn

M T W T F S S Departure Arrival Flight no.

06h30 08h40 T6 644

11h00 13h10 T6 650

11h50 14h10 T6 652

14h00 16h10 T6 654

14h30 16h40 T6 646

17h45 19h55 T6 648

DuRBAn TO CAPE TOWn

M T W T F S S Departure Arrival Flight no.

06h30 08h45 T6 643

08h15 10h30 T6 649

09h00 11h15 T6 651

10h20 12h35 T6 645

14h40 16h55 T6 655

17h00 19h15 T6 653

17h35 19h50 T6 647

JOBuRG TO ZAnZIBAR
M T W T F S S Departure Arrival Flight no.

07h45 12h15 T6 921

ZAnZIBAR TO JOBuRG
M T W T F S S Departure Arrival Flight no.

13h05 15h35 T6 922

JOBuRG TO LIVInGSTOnE
M T W T F S S Departure Arrival Flight no.

10h00 11h45 T6 955

11h25 13h10 T6 951

12h00 13h45 T6 951

09h35 11h20 T6 951

10h20 12h05 T6 953

LIVInGSTOnE TO JOBuRG
M T W T F S S Departure Arrival Flight no.

12h40 14h25 T6 954

13h50 15h35 T6 952

12h45 14h30 T6 956

14h20 16h05 T6 952

12h20 14h05 T6 952

JOBuRG TO MAPuTO

M T W T F S S Departure Arrival Flight no.

06h50 08h00 T6 971

12h40 13h50 T6 971

16h25 17h35 T6 971

16h55 18h05 T6 971

MAPuTO TO JOBuRG

M T W T F S S Departure Arrival Flight no.

08h35 09h45 T6 971

14h20 15h30 T6 971

18h20 19h30 T6 971

18h50 20h00 T6 971

CAPE TOWn TO PORT ELIZABETH
M T W T F S S Departure Arrival Flight no.

10h00 11h10 T6 704

13h20 14h30 T6 702

PORT ELIZABETH TO CAPE TOWn
M T W T F S S Departure Arrival Flight no.

12h00 13h10 T6 703

15h20 16h30 T6 701

www.aboutime.co.za

Schedule subject to change
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We are not permitted to 
accept any foreign currency 
as payment for items on this 
menu for national flights and do 
not accept foreign coinage on 
regional flights.

Due to the popularity of certain 
items on our menu, your choice 
may not always be available. 

Due to the short duration of the 
flight, items marked with a   will 
not be available for sale on our 
Maputo route

R 25 / $3.50  Delicious Daily sanDwiches      
An announcement will be 
made listing today’s selection 
of sandwiches.Please ask our 
friendly cabin crew for assistance

R15 / $2       assoRteD Muffins                           

R25 / $3.50   cheese PlatteR               
(Kosher / Halaal Product)  
Fairview Cheese Platter 
consisting of Cream Cheese 
French Onion, Cream Cheese 
Black Pepper, Camembert, Blue 
Rock and Havarti and served 
with six Biscuits.

R32 / $4.50    1time hot BReakfast
Scrambled Eggs served with 
a Beef Sausage, Bacon, 
Grilled Tomato, French Toast 
and Sautéed Mushrooms, 
Onions and Peppers
(Only served on JHB/CT/JHB, 
JHB to George, JHB – ZNZ and 
DUR/CT/DUR flights, departing 
until 9 am).

R26 / $4           Biltong 80g 
•    Chilli Beef Snapstix
•    Sliced Beef Biltong 
•    Dry Wors 

                             
R9 / $1             chocolates

•    Bar One 
•    KitKat
•    Lunch Bar

R8/ $1              cRisPs
•    Smoked Beef
•    Lightly / Plain Salted
•    Salt & Vinegar
•    Cheese & Onion

R7 / $1            snacks 
•    Salted Peanuts
•    Mini Cheddars
•    Peanuts & Raisins   

R9 / $1             sweets 
•    Jelly Babies
•    Jelly Tots 
•    Wine Gums

*

*

*

*

ISNACKproMo
R8 / $ 1        ‘On the go’ snack bar
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HOTBEVErAGES

COLDBEVErAGES

FRuITjUiCE

ALCOHOLICBEVErAGES

Our VIP passengers on board (up 
to the age of 12) are automatically 
given a FREE activity pack.  It 
contains something to nibble on 
as well as a toy to keep them 
occupied.  Also included in the 
pack is a colouring-in sheet and 
crayons.  Please encourage your 
little one to enter their completed 
picture into our competition, by 
handing it to the cabin crew on 
their way off the aircraft.  Details 
of the competition are on the 
colouring-in competition page in 
the magazine.  Should you wish 
to purchase an extra pack, the 
cost is R12 / $1.50

Let us know what you think. Catering 
comments and suggestions are always 
welcome. Send an email to our catering 
manager at catering@1time.co.za

BeeR
R 14 / $2        Castle Lager
R 15 / $2        Castle Lite
R 16 / $2.50   Peroni

R 16 / $2.50     aPPle ale
•   Sarita Ruby Dry
•   Sarita Select

sPiRits/liqueuRs
R 27 / $4        Assorted Whiskey
R 22 / $3        Rum
R 22 / $3        Gin
R 22 / $3        Brandy
R 22 / $3        Vodka
R 22 / $3        Amarula

R 25 / $3.50     white wine
•   Sauvignon Blanc
•   Semi-sweet

R 25 / $3.50     ReD wine
•   Argentum (Blend)
•   Cabernet Sauvignon

R10 / $1.50   Coffee / Tea
R11 / $2        Hot Chocolate
R11 / $2        Cappuccino

R9 / $1            Still/Sparkling 
                     Mineral Water (500ml)
R8 / $1            Soft Drinks (200ml)
R9 / $1            Coke / Fanta Orange (330ml)
R12 / $1.50      Appletiser / Grapetizer (330ml)
R20 / $2.50   Red Bull Energy Drink  

R7 / $1           •   Orange 
•   Apple
•   Tropical Blend

*




