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On the Cover
They say that flamenco should be enjoyed live. The reason for this is that the desperate expression on the 
singer’s face, the sweat launching off the dancer’s chest and the tremble of the wooden floor against striking 
feet are as much a part of the experience as the music, the beat and the melody that can be folded up into 
a CD. Cover pic © iStockphoto.com
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Espresso Concepts is a gourmet coffee 
roasting company that supplies over 2,000 
establishments nationwide with premium 
coffee. Small batch roasting ensures the perfect 
production of coffee which is rich in fragrance, 
taste and aroma. With over 30 blends to choose 
from, there is something to suit every coffee 
lover’s taste. Home users can order online at  
www.coffee.co.za and have fresh coffee delivered 
anywhere in South Africa within a week. For 
more information, call +27 11 300 9900.
Win one of five Espresso Concepts hampers consisting of 2kg of coffee and a coffee 
mug. SMS the word TIME, followed by the word COFFEE, your preferred grind 
(Espresso, Plunger, Filter or Beans) and your NAME to 35131. Cost per SMS is R3. 
Competition closes 30th April 2011.  By entering this competition you consent to 
receiving electronic information pertaining to abouTime and/or 1time airline. Terms 
and conditions apply.
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Dorothy just had to click her red shoes together and she was back in Kansas, but for those 
of us not lucky enough to live between the pages of a storybook, the reality is often more like 
the oft quoted phrase “you can never go home again”.

For three wonderful years, I called the city of Kesennuma home. located in Miyagi Prefecture 
in Northern Japan, surrounded by the ocean and rolling green hills, Kesennuma is arguably one 
of the most picturesque places in all of Japan, and also one of the most welcoming. 

I made many dear friends during my time in Kesennuma, from the other foreigners I 
explored life in Japan with, to the very patient Japanese teachers I worked with, the bouncy 
students I taught and the Japanese friends who went out of their way to make us feel included 
in the community. 

On 11th March a magnitude 8.9 earthquake struck just off the coast of Miyagi, 
followed 30 minutes later by an even more devastating tsunami. I watched in 

horror as the pictures started to trickle through of the devastation, and in 
complete disbelief when I started to recognise some of them as belonging to 
Kesennuma. The massive black wave ripped through the port of Kesennuma, 
tossing ships onto the roads, dislodging houses (including my own apartment) 
and picking up cars as if they were toys. It seemed impossible that my beautiful 
city could weather such a powerfully destructive force. 

As the days have passed, news from Miyagi has been painfully slow to reach the 
outside world and, in particular, news of loved ones who have been displaced 
by the devastation. However, every loved one accounted for is another reason 
to celebrate, and as news emerges of the amazing efficiency of the rescue 

teams and the incredible resilience of the survivors, I am reminded once 
again of the remarkable strength and stoicism of the Japanese people. 

I am also reminded of just how special this part of the world is, as 
hundreds of ex-inhabitants of Miyagi have banded together on social 
networking sites to share news on friends in Japan and to show their love 

for what was once a very dear home. With so much support for the 
people of Miyagi, I know in my heart that they will persevere, survive 
and rebuild their beautiful cities once again.

They say you can never go home again, that the physical reality is never 
the same as the remembered, but the last week has taught me that 
home always exists unchanged in your heart. I will return to Kesennuma 
one day and not mourn the physical details that have changed, but 
rather rejoice in the friends that are still there.
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The writer of this edition’s Letter of the 
Month will receive an iluv i552 Portable iPod 

Docking Station and Radio.

The completely self contained and portable i552 allows you 
to enjoy your favourite music from your iPod or its built-in 
radio wherever you go. The i552’s jAura speaker technology 
ensures rich sound from either your iPod or the radio, which 
can be preset programmed for up to 20 different radio 
stations. The i552 also outputs your favourite videos to your 
Tv if your iPod has video capability and it even charges your 
iPod while docked inside! For more information or to find out 
where to purchase your own i552, visit www.cortechsa.co.za 
or call +27 11 463 8530.

Letter of the Month
Dear 1time
 
Four hours ago I had no idea that I would now be 

sitting on a 1time airplane on my way to Cape Town.
I am a third year student at the university of Pretoria. 

This week, all of the engineering students were writing 
tests and for the BA students like my friend Werner and 
I, who had no classes for the whole week, things were a 
little boring. After lunch, all of the engineers disappeared 
to study. I turned to Werner and asked: “Where can 
we find people who want to party with us?” Werner 
thought for a while and then shouted: “Stellenbosch!” 

I whipped out my cell phone, jumped onto 1time’s 
website and thanks to the intuitive website design found 
two cheap return tickets on a 1time flight departing 
in three hours’ time. We immediately received an SMS 
from 1time confirming our booking.

We rushed to our rooms, hastily packed a few things, 
phoned a friend in Stellenbosch to pick us up and then 
whizzed off to OR Tambo International.  

When we arrived at the airport we had difficulty 
finding the long-term parking and our time was running 
out. We drove back to the terminal; I got out and ran 
to the 1time counter. Out of breath, I explained our 
dilemma to the attendant on duty. “We’ve also had 
trouble finding it, let me help you,” she replied. She 
quickly made an arrangement with her colleague, got 
into our car and drove with us to the long-term parking. 
We then got on the airport shuttle and checked in right 
on time. 

Now, as I look out of the window, we are probably 
just above Ceres. The captain has just announced that 
we should get ready for landing, so I have to put my 
laptop away. I am sure the flight back home will be just 
as fun thanks to 1time.

Kind regards
Adam Heyns
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Have a compliment or comment?
 Ask your flight attendant for a feedback form and let us know what is on your mind or send an email to cr@1time.co.za.

letters may be edited, shor tened or translated from the original language.
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Dear 1time

Since December 2009 I have frequently flown the Cape Town 
to Durban route with 1time, an experience that I have found to 
be without exception both reliable and pleasant. Over numerous 
flights I have witnessed firsthand the professionalism with which 
your cabin crew and pilots work, and in particular one, Kevin.

From disgruntled and tired passengers to super excited 
little kids, Kevin has managed every situation with the patience, 
professionalism and due care that each has merited. His ability to 
interact with the passengers and offer immediate solutions and 
answers to their concerns is notable, as is his ability to make the 
flight seem that much shorter.

He is an asset to your company. I wish you both well.

Kind regards,
Richard Baker

letters
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The Pick n Pay Taste of Cape Town makes its way back to the Mother City from 7th to 10th April and is jam packed with 
more flavour experiences than ever before. Fourteen of Cape Town’s top restaurants will join together to serve their fabulous, 
trend-setting signature dishes, while smaller visitors will be happily entertained with a range of activities in the Kidz Zone. The 
Pick n Pay Fresh living Chef ’s Theatre will host Cape Town’s top chefs in fun and informative cooking demonstrations and 
culinary challenges, and visitors can shop for delicious handmade cheeses, pesto, and homemade jams at the Small Producers 
Market. For more information and bookings visit www.tasteofcapetown.com or www.computicket.com.

Taste BudsDesigned to Tickle Your 
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Cape Town has been named as one of the cities to host the 
2011 international Ice Hockey World Championships (division III) 
which will be held at The Ice Station at GrandWest Casino and 
Entertainment World from 11th to 17th April. The six countries 
that will be competing are South Africa, the united Arab Emirates 
(uAE), luxembourg, Israel, Turkey and Mongolia. The winning team 
will move up to division two and, if successful there, will have a 
chance to join the World Championship Division, which features 
teams such as the uSA, Canada and Russia. Contact the Ice Station 
on +27 21 535 2260 for more information.

Ice BabyIce, 

to do

Spectacular sunsets and picturesque beaches are not the only 
attractions Margate has to offer. The city is also home to one of the 
country’s largest and most thrilling motorcycle rallies, the Harley-
Davidson Africa Bike Week. This annual event runs from 28th April 
to 1st May this year, and attracts families, HOG members and riders 
from all over South Africa. visitors can participate in the largest Harley-
Davidson mass ride out in South Africa, be entertained by top local 
performers, watch spectacular stunt shows, shop at the Harley dealers 
and markets and check out the newest Harley-Davidson motorcycles, 
accessories and Harley-Davidson and HOG merchandise. For more 
information, visit www.africabikeweek.com.

enginesRev Your 



Bridal Bliss

Fun

19

Outdoor
excitement
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If you are a keen mountain biker or runner, why not head 
to KwaZulu-Natal on 17th April to take part in the annual 
Juicy lucy Classic mountain bike race? Those competing in the 
18 km and 40 km mountain bike races, as well as the 18 km 
trail run will start at the Mid Illovo Club before taking on 
the rugged terrain through the Gwahumbe Reserve Game 
& Spa. Those who are not up for such a gruelling challenge, 
can sign up for the 18 km Gwahumbe Family Experience or 
the 8 km trail run. The 10 km Milky lane Kids Ride means 
that there is even something for the littlest of pedal pushers. 
To enter online visit www.roag.co.za. For more information, visit  
www.juicylucy.co.za or email info@roag.co.za.

Fen
Established in 1990, Splashy Fen is South Africa’s longest running 

annual music festival. Held every Easter, this five-day event attracts 
thousands to a farm near underberg in KwaZulu-Natal for what is 
regarded by many as the ultimate outdoor music experience. This 
year’s festival runs from 21st to 25th April and once again promises a 
varied line-up of more than 80 of the hottest live music acts in the 
country. Also on offer are fun outdoor activities, arts and crafts, food 
and drink outlets, as well as various camping and accommodation 
options, all set against a backdrop of the scenic southern Drakensberg. 
Tickets are available through Computicket. For more information, visit 
www.splashyfen.co.za or contact +27 31 563 0824.

The Wedding Expo, South Africa’s premier bridal 
expo, celebrates its 10th anniversary on 9th and 10th 
April at the Coca-Cola Dome in Johannesburg. The 
who’s who of the wedding industry will be showcasing 
everything a bride could dream of for her special day. 
This includes inspirational table settings and floral 
designs, wedding cakes and presentations by leading 
wedding venues. Top wedding dress designers will show 
the latest trends in wedding attire at the daily fashion 
shows, and brides can also enjoy the Chef ’s Kitchen 
where all sorts of foodie ideas will be demonstrated. 
Tickets are available at the door. For more information, visit  
www.wedding-expo.co.za.
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Spa Your Worries Away
After winning the Day Spa Category in the 

2010 les Nouvelles Esthetiques Spa Awards for its 
Centurion branch, Spa de la veille has now opened a 
luxurious new oasis of calm, conveniently located at 
the Marion on Nicol Boutique Hotel in Hurlingham, 
Johannesburg. Guests can relax while surrounded by 
the comforting hues of a Provençal summer afternoon. 
They can also enjoy a wide range of treatments from 
Hawaiian, Swedish and hot stone massages, to Guinot 
and Elemis facials and pampering body wraps. The 
spa offers a variety of packages, all of which include 
complementary steam sessions, sensation showers 
and use of the sauna. Some also include a delicious 
lunch upstairs in the hotel’s elegant dining room. For 
more information, contact +27 11 783 9952, email 
info@spadelaveille.com or visit www.spadelaveille.com.

Liquid Luxury

With the recent opening of liquidChefs’ first 
restaurant in Zone II of the Rosebank Mall, fans can 
enjoy its ingenious drinks menu and delectable cuisine 
all year round. Freedom to 
choose forms the backbone of 
the liquidChefs menu. There are 
nine choice cocktail bases to which 
a dash, drizzle or vast helping of 
liquidChefs’ signature flavours and 
toppings can be added (the liquid 
caviar comes highly recommended). 
A fine food selection is also on 
offer, from “the light stuff” (classic 
salads) and “the snack stuff” (tempting 
canapés) to “the shared stuff” 
(appealing snack boards). Dreamed 
up by food guru Peter Goff-Wood 
and created by internationally trained 
chef Sharon Chetty, the menu is full of 
surprises, as is a visit to this trendy new 
addition to Johannesburg’s chic dining and 
drinking scene. For more information, contact  
+27 11 447 6412.

A New Handbag Essential

Buttercup Fold-Me-up shoes have now officially joined the ranks of lip gloss and hair elastics as a handbag 
must-have. These cute pumps are collapsible, allowing for a unique combination of fashion, comfort and 
convenience. They are made to fit in your handbag for comfort relief when your feet get tired of dancing, or 
when you want something more suitable than heels while driving, travelling or working. These are the ideal 
shoes for the working girl who wears heels to the office, to a meeting or out at night. They come in a range 
of colours and styles and come complete with a nifty draw string bag to protect them. Buttercup Fold-Me-Up 
shoes are available from Brazilia in Gateway (+27 87 808 8117) as well as all DSO stores. 





Origin Coffee on the Go
Origin Mobile is fully equipped to deliver thousands of 

perfect flat whites, short blacks or green teas per hour at the 
location of your choice. Serving great coffee and tea at your 
event is one of the easiest and most affordable ways to make 
it truly memorable. yet, it is typically one of the most neglected 
and overlooked aspects of any occasion, and most guests have 
come to expect to be served something that is either instant 
or uninspired. Origin Coffee’s range of offerings can be tailored 
to any event, from creating espresso drinks, to working with 
mixologists on coffee and tea cocktails, to doing special coffee 
and tea tastings and food pairings. For more information, contact 
+ 27 21 421 1000 or email info@originroasting.co.za.

Egg-cellent
The egg has cracked and Easter has hatched! Combining the flavours of old fashioned 

ginger biscuits with colourfully coated toppings, this Easter bucket is guaranteed to 
satisfy any sweet tooth. In fact, you will wonder why you didn’t buy a bucket for yourself  
too! Visit www.netgifts.co.za to see their entire range or call +27 861 300 500  

for more information.

MORE
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African Hospitality

Set against the iconic outline of  Table Mountain, with 
panoramic views over the city and Atlantic Ocean, the Cape 
Royale luxury Cape Town Hotel and Residence provides an 
enclave of luxury and refinement right in the heart of South 
Africa’s most beautiful metropolis. The Cape Royale is the first 
choice for discerning travellers seeking the very best in comfort 
and convenience. With the Royale Experience Package, guests 
can enjoy four nights at the award winning Cape Royale 
luxury Hotel and a complementary two nights at the Big 
Five malaria-free Gondwana Game Reserve for R11,992 per 
person sharing. Terms & Conditions Apply. For reservations 

and more information, contact 
reservations@caperoyale.co.za.

for you

Stand the chance of winning a NetGift's voucher, brought to you by  
NetFlorist,  valued at R1,000. SMS the word TIME, followed by the word 
NETGIFTS and your NAME to 35131. Cost per SMS is R3. Competition 
closes 30th April 2011. 

By entering this competition you consent to receiving electronic information pertaining to abouTime 
and/or 1time airline. Terms and conditions apply.

www.aboutime.co.za

Questions?

Ask them at 

ab
WIN!
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The Art of Flamenco

Story by Roberta Coci, Pix © iStockphoto.com

www.aboutime.co.za

They say that flamenco should be enjoyed live. The reason for this is that the 

desperate expression on the singer’s face, the sweat launching off the dancer’s 

chest and the tremble of the wooden floor against striking feet are as much 

a part of the experience as the music, the beat and the melody that can be 

folded up into a cD.

 Flamenco is about passion. When  picturing Spanish 
dancing, many people imagine frilly skirts, polka dots and 
castanets. And while this is an essential part of the art, 
authentic flamenco is so much more. It is an intensely 
technical art form, whose expression is surprisingly dark 
and fiery. 

The flamenco dance that we see at most commercial 
shows today and the dances that were performed many 
decades ago have little in common. However, they do 
retain a core soul, or duende, that has not changed since 
the beginning. That core is the cante, or song. It is believed 
that with flamenco, the songs came first, then the dance, 
and finally the music.

Ask any aficionado, and they will tell you that the cante 
is still the most important element of flamenco. While 
flamenco fashion changes every year (at the annual Seville 
festival it is social suicide for a dancer to be caught in the 
same dress two years running), the lyrics and the melodies 

of traditional flamenco songs have not changed much since 
the late 19th century. 

What has changed dramatically is the role of the 
guitar. At first it was a prop, something of a metronome, 
which was strummed and often thumped with no other 
intention than to keep the singer’s beat. But virtuosos 
such as the legendary Paco de lucía changed all that. 
Now solo flamenco guitarists pack entire concert halls, 
wowing audiences with the speed at which they work the 
strings; a skill which is often self taught. Paco, for example, 
only learned how to read music at age 44, when he was 
asked to perform the Spanish composer Joaquín Rodrigo’s 
Concierto de Aranjuez. like the flamenco guitarists before 
him, Paco learned by listening and watching relatives, friends 
and neighbours, and he perfected the art to such a degree 
that he was invited to play on the radio when he was just 
11 years old.

But while the guitarists have transformed their art and 
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opened the doors of flamenco to much wider audiences, it 
is undoubtedly still the dancers that pull the crowds. When 
you go to a flamenco show – whether the stage is filled 
with polka dots and castanets, or whether there is only one, 
black-clad soloist – it is undeniable that when the dance 
begins, the show is taken to another level. 

While the exact origins of flamenco are undocumented 
and unclear, it is pretty much accepted that the art form 
originated in southern Spain, and was an important part of 
the gypsy culture in the region. Today, the style most people 
would consider flamenco is much more commercialised, 
involving group dances, elaborate costumes and varied 
props. But in its most pure form, the flamenco dance is 
a solo dance, an improvised, yet highly technical routine 
that is explosive in its emotional intensity and its lightning 
quick footwork. At its heart it is an angry dance. Both the 
male and female bailaores are so absorbed in t h e 
emotion and the technique that they 
barely acknowledge 
the audience, 
instead focusing 
on the 
precision 
of their 
footwork 
as they 
vic iously 
s t a m p 
their way 
through the 
performance. 

As flamenco 
enthusiast Montse 
Madridejos explains: “This is 
the one form of dance in which 
beauty, age and wealth have no 
influence.” In fact, for many, the dance 
is so passionate that it is considered 
out of the grasp of young girls. This 
is why most flamenco dancers only 
reach their peak in their 30s and 
keep performing until well beyond  
their 50s. 

But while most people go to 
see flamenco for the dancers, 
even today, it is not always 
a part of the show. There 
are over 50 musical 
styles or palos of 
flamenco, and 

each one comes with its own traditions. Some of the 
forms are sung a capella, while most feature a guitar 
or other accompaniment. Some forms are danced, 
while others are not. Some are the reserve of men 
and others of women, while some may be performed  
by either. 
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The way in which the concerts 
are presented, also varies widely. 

Traditionally, flamenco fiestas were 
intimate, organic gatherings of never 

more than about 20 people. The 
performances were unpredictable, as 

nobody knew what time the invited artists 
would arrive, or if they would pitch up at all, 

leading to the style being nicknamed “Gypsy 
Blues”. But at the end of the 19th century, this 

all changed. The art form caught the attention 
of the public, and cafés cantantes or ticketed 

venues where audiences would gather to watch 
a set performance at a set time were set up all 

over Spain.
While many considered this as crass 

commercialism, the flamenco dance grew out of 
these types of venues. As demand increased, so new 

pieces were created, and as the audiences grew more 
knowledgeable, so flamenco was performed on a more 

professional and artistic level.
Just like flamenco changed with the café cantantes, so 

it is changing again today. Now you are likely to hear jazz 
harmonies mixed in, and do not be surprised if there is a bassist 

or flautist on stage. While many purists feel this is corrupting a once 
authentic art form, others argue that, being an oral tradition, the 
natural order of flamenco is to evolve. 

Whichever way you look at the situation, what is important, 
is that flamenco – with or without its modern touches – is 
still alive and stomping. No trip to Spain is complete without a 
flamenco show, and the art form is unexpectedly finding new 
audiences in countries as far afield as Japan and Jordan. And if 
we had to give our opinion, we would say: “Olé to that!”  





Rock n Roll Bride
WEDDiNg BEllselectric
Story by Kat Williams, Pix © Tyrone Bradley (www.tyronebradley.co.za), Hannes uys (www.hannesuys.com), Adrian Shields (www.adrianshields.co.za), 
Travis and Maike from welovepictures (www.welovepictures.co.za)
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Jen and Andrew’s rockabilly-inspired wedding took place 
at Olympus Stream, Pretoria, South Africa. ”We pretty 
much live, breathe and eat rockabilly even though it is 
still so small in this country. We just wanted to be ourselves 
without having a boring and stiff wedding day,” explains 
Jen. Pix © Hannes uys Photography

The website Rock n Roll Bride  

(www.rocknrollbride.com) is all about 

the charm and unique nature of the  

extraordinary weddings of ordinary people.
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  Rock n Roll Bride is a uK wedding blog which 
was launched in October 2007 as a simple wedding 
planning site. It was then rebranded and re-
launched in January 2009 as a “Mecca for gorgeous 
photography and inspiring real weddings”.

Creator Kat Williams started Rock n Roll Bride 
when she was planning her own wedding in 2008, 
but couldn’t bear to give it up once her big day 
had come and gone. Now she runs the website 
with the aim of providing “a little haven of kick 
ass weddingness in the cookie cutter, pastel and 
often puke-worthy wedding world”, and it has 
quickly become an extremely popular place to 
showcase beautiful, individual weddings, from 

tattooed punk brides and eco hippy chic 
weddings to DIy extravaganzas and elaborate 
Alice in Wonderland themed events. 

Kat’s site has become so popular, in fact, 
that she now receives submissions from all 
over the world, including a large number from 
South Africa. Here she shares some of her 
favourite quirky and individual South African 
weddings with us.

For more information on Kat and what she 
does, visit www.rocknrollbride.com. You may also 
submit your own wedding photos for possible 
publication on the site. The only criterion is to be 
yourself: “To be featured on this site, you don’t 
have to be cool. You don’t have to be ‘out there’ or 
‘offbeat’, you just have to be you,” says Kat. 

Jeanie and Mike got hitched at the end of October at 
the Old Oak Manor & cafe Felix in Riebeek Kasteel. The 
wedding had a thrown together, eclectic vibe inspired 
by the couple themselves. Pix © welovepictures
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Rob and Justine were married at Hillhouse in Durban. 
“Our venue wasn’t a wedding venue but an art 
retreat, our caterers weren’t wedding caterers but 
an eco friendly restaurant and our photographer 
wasn’t a wedding photographer. I think these 
elements created diversity and made our wedding 
the absolute perfect day that it was,” says Justine.  
Pix © Tyrone Bradley 
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casey and Richard tied the knot 
in May 2010 during a stripy seaside 
shindig. “We chose an old sugar 
baron’s estate cottage as our 
wedded haven and the scene was 
decked out with paper daisies, white 
ottomans, picnic blankets, deck chairs 
and a tree draped in white with 
ribbons hanging down,” explains the 
couple. Pix © welovepictures
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Jess and Matt’s creativity 
and amazing individual 
style resulted in a most 
memorable Victoriana 
Goth inspired wedding. 
Pix © Adrian Shields 
Photography
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The Design Quarter

Created as a hub of all things décor, design and just 
“trés chic”, the Design Quarter has become a popular 
spot to see and be seen sipping cocktails or lunching 
on canapés in its many pavement style restaurants and 
cafes. After you have nibbled on tapas at Buddha Ta or 
indulged in some decadent malva pudding at Kitchen 
Bar, there are plenty of trendy shops to drop some 
serious cash in, or perhaps window shop for ideas for 
your dream home. A perfect end to a designer day of 
shopping would be to sign up for a 90 minute chocolate 
appreciation course at the Quarter’s newest addition, 
the lindt Chocolate Studio. Visit www.designquarter for 
more information.

44 Stanley

44 Stanley is urban renewal at its best and one 
of Joburg’s best kept secrets. Once neglected 1930s 
industrial buildings now house a wonderfully eclectic 
mix of quirky designer boutiques, collectable bric-
a-brac shops and tempting restaurants. Shop for 
crystal chandeliers at la Basse-Cour, pick up a good 
second hand book at the wonderfully titled l’Elephant 
Terrible, or try on designer threads at Tiaan Nagel and 
Anatomy Design. All of that shopping is sure to work 
up an appetite, and 44 Stanley doesn’t disappoint.  
Il Giardino Degli ulvi is a great choice for lazy summer 
afternoons enjoying traditional Italian cuisine under 
its grove of olive trees. For more information, contact  
+27 11 482 4444 or visit www.44stanley.co.za.

1

cape Town has Table Mountain, KwaZulu-
natal the beaches and Mpumalanga 
the game reserves, but when it comes to 
shopping, Johannesburg is certainly South 
Africa’s top destination. Here are a couple 
of our favourite shop-till-you-drop spots in 
the city of Gold – gold cards, that is!

Compiled by Rebecca Johnson, Pic © mediaclubsouthafrica

Rosebank  Rooftop Market

A Sunday in Joburg would simply not be complete 
without a meander around this bustling shopping staple. 
Eighteen years on, and this buzzing hive of over 600 stalls 
– dedicated to everything from clothing and ceramics 
to antiques and jewellery – still attracts a crowd every 
weekend, keen to pick up handmade object d’art from 
all over Africa. The International Food Court and Deli 
section serves up a delicious array of mouth-watering 
yummies, while the market’s convenient location means 
that you can easily meet up with friends for a drink 
or catch an afternoon movie at the Mall of Rosebank 
afterwards. The Rooftop Market is open every Sunday 
from 09h00 to 17h00. For more information, contact  
+27 11 442 4488, email info@craft.co.za or visit  
www.craft.co.za.

4 4th Avenue, Parkhurst

you can drive down 4th Avenue in Parkhurst any 
night of the week and find its Parisian-style pavement 
restaurants overflowing with patrons making merry 
and dining on some of Joburg’s finest cuisine. During 
the day, the coffee shops beckon for a spot of light 
lunch and some people-watching, in between exploring 
the suburb’s wonderfully arty collection of boutiques 
and specialist stores. This is the perfect place to while 
away an afternoon in Johannesburg, meandering from 
one ridiculously cool shop to another.

3
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It is said that more than 5,000 fairs and fiestas are celebrated annually in Spain. 

Seville’s April Fair, one of the largest and most colourful of these, makes for the 

perfect introduction to this truly Spanish phenomenon. What originally started as a 

cattle fair has now become a week long marathon of eating, sherry drinking and 

flamenco dancing in Seville’s fairgrounds, Los Remedios. 

Story & Pix © Anders Ryman/TCS

seville’s April Fair

 It’s six o’clock in the evening on the fifth day of 
the April Fair of Seville, and people have already had four 
nights of eating, drinking and dancing until the small hours. 
They are still going strong and now los Remedios is once 
again filled with people, horses and carriages.

The air smells of horse manure. Hooves clatter against 
the street stones. Rhythmic flamenco music flows out 
of the casetas, the large tents which line the streets. The 
women wear frilly flamenco dresses, shawls and large, 
brightly coloured earrings. The sand covering the wide 
sidewalks is the same lion-yellow colour as in the bull 
rings, and thousands of red and white paper lanterns hang 
in long rows above the streets. later on, when it gets dark, 
they will all be lit.

Horse drawn carriages and elegant, mounted 
Andalusian horses form long, tight rows. Horses pass by 
carrying young women sitting side-saddle with one arm 
around the waist of a rider and their flamenco dresses 
draped over the horses’ hindquarters. The riders wear 
boots, striped trousers, short jackets and vests, and, to top 
it all off, flat, saucer-brimmed hats. 

The drivers of the horse drawn carriages wear 
colourful red, green or yellow satin jackets as well as 
pirate-style handkerchiefs underneath their hats. This is 
pure and uninhibited exhibitionism. And nobody seems 
to mind being photographed. In fact, to be pointed at 
with a long telephoto lens is taken as a compliment. Even 

the horses are posing. Manes and tails braided, they walk 
elegantly, lifting their hooves high above the ground.

Many fiestas have religious origins and feature 
processions and acts of penitence. But the April Fair of 
Seville started as a cattle fair. The traders lived in tents 
on the fairgrounds. As time went on, more and more 
stands were erected beside the tents, entertainers came 
to perform their acts, and dances were organised inside 
the tents.

Eventually, there were more people coming to the 
fair to have a good time than to trade cattle. Today, the 
annual April Fair of Seville is one of Spain’s largest and 
most colourful celebrations, attracting hordes of visitors, 
not only from other parts of Spain but from many other 
countries around the world.

los Remedios is set aside for the festival. It is a checker 
board of streets, 5 km long, that stands empty for most of 
the year, just waiting to open its gates to the one million 
party-hungry Spaniards and foreigners who gather here 
during the festival week, which is celebrated two weeks 
after Easter. Then about 1,100 large, striped, rectangular 
caseta tents are erected along the streets. Here, people 
sit at tables, eating and drinking, or are up on their feet, 
swirling away in the fiery movements of the flamenco 
dance or, more often, in the “Sevillena”, the local version 
of flamenco.

Each of the casetas is owned by a company or 

40 www.aboutime.co.za
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Seville’s April Fair is a feast of colour 
– women in flamenco dresses dance 

inside the casetas, the large tents that 
line the streets of the fairgrounds
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organisation and the list of groups wanting to erect a 
new caseta on the fairgrounds is long. you cannot enter 
a caseta unless you have been invited or belong to the 
group who owns it. There are guards standing outside 
every caseta to block gatecrashers, but the locals have 
made a sport of overcoming such obstacles. There is 
even a special word, “encaramarse”, for joining a group 
with the sole purpose of being invited to a caseta. 

Another trick which Fernando, the young man at the 
information centre, shares with us, is to pretend that you 
are looking for someone in the caseta and then stay on 
to enjoy the party. He himself did not get back home 
until five in the morning, and then only got three hours 
of sleep before it was time to get up and go to work. 
“Surely you can see that,” he says, pointing at his eyes. 
But he looks surprisingly lively. How do they manage it, 
these Spaniards?

But you do not necessarily have to go to a caseta to 
dance. There is music everywhere and we constantly run 
into dancing groups formed spontaneously on the wide, 
sand-covered sidewalks. A group of middle-aged women 
get inspired when they see my camera and one of them 
lifts her whirling skirt so high that she briefly reveals her 
thighs and knickers. “They should see me at home in my 

children dressed in traditional 
clothes play on the sidewalk

The gate of the 
fairgrounds, a 
45 metre-tall 

structure that is 
rebuilt in a new 
style every year





Young women in a horse-drawn 
carriage during Seville’s April Fair 

village now!” she shouts while the others roar with laughter.
There are also six public casetas, owned by the city of Seville, which are open 

to everybody. We stop by one of them, make our way to the bar and order a 
fino, a glass of dry, white sherry which is the special drink of the April Fair. Inside 
the crowded caseta the music is loud. There is very little space left and close to 
the bar pairs of young women are dancing, interlocked in the formal turns of the 
Sevillena. The flamenco and the Sevillena are proud, postured dances, performed 
with a straight back and head and arms held high.

The day before, we had gone to see the bullfights in the Maestranza, 
Spain’s oldest bullfighting ring. There are bullfights every day of the fair and 
we chose one featuring some of Spain’s biggest stars, among them the 
teenage phenomenon El Juli.

Bullfighting is not a sport, but rather a sort of theatrical play, an acted drama. 
The important difference is that the leading actor actually risks his life. Much 
of the appeal is created by the colours: the dark bull against the yellow sand; 
the shocking pink capes of the matador’s helpers with which they manoeuvre 
the bull into position; and then the matador himself, dressed in a tight-fitting, 
glittering costume, a Mickey Mouse hat and a pair of pink socks. He makes turn 
after turn with his blood coloured muleta (cape) before he finishes the drama 
by thrusting his sword between the shoulder blades of the bull. If he is skilled 
enough, he will be able to do it in a single, clean, lethal stroke.

Considering his improbable clothes, you would expect the matador to 
strike a somewhat ridiculous figure. But out there in the arena, in his elegant 
dance with the bull, he is far from ridiculous, and his movements strongly 
resemble those of the flamenco dancer.

The Spaniards really know how to party; eating, drinking and dancing until 
the early hours of the morning. They certainly love their fairs and festivals, 
and the April Fair in Seville is only one of the many that scream out to be 
explored and enjoyed. 
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Story by Beth Cooper Howell, Pix © Bushmans Kloof Wilderness Reserve and Wellness Retreat, La Residence, Birkenhead House, iStockphoto.com & mediaclubsouthafrica.com

While england’s Prince William chose Kenya for his engagement to 

fiancée Kate Middleton, he might just as well have picked a beach, a 

spot of Bushveld, a mountain, a luxury hotel or a balloon escape right 

here in South Africa. We are, after all, a country brimming with memory 

making love hotspots. 

Memory
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Romantic places to pop the Question & Tie the Knot
MAKiNg

“Will you marry me?” 
  La Residence estate near Franschhoek 

is a great choice for couples, since it is ranked as 
one of the top ten places worldwide to propose, 
according to travel specialists Mr and Mrs Smith  
(www.mrandmrssmith.com). Nestled in the prime 
Garden Route and Winelands tourist area, it has 
also been named as one of the 101 best hotels in 
the world by uK-based Tatler Travel Guide (2009 
and 2010). Described as a “mini, modern versailles 
presiding over Franschhoek’s valley of vines”, la 
Residence is a luxury, colonial smorgasbord of 
Persian rugs, fine art, antiques and pretty much the 
best of everything.

Keen for a more outdoorsy love nest? Table 
Mountain in the Western Cape boasts a 360-
degree view of Cape Town and is one of the most 
breathtaking natural wonders of the world. The 
summit is a super spot to propose, and getting there 
by cable car means champagne and canapés are easy 
to transport. 

If mystery and medieval-type romance is your 
style, Hogsback in the Eastern Cape is a magical, 
misty hamlet with a heavy Lord of the Rings influence, 
meandering paths and plenty of indigenous forest and 
waterfalls. Situated high in the Amatola Mountains, 
there are few romantic retreats to beat it. 

Hot air ballooning in KwaZulu-Natal is 
a perennially popular alternative to traditional 
proposal sites. High in the air at sunrise, gliding over 
the Midlands and majestic Drakensberg Mountains, 
how could a girl say “no”?

“I do”
From barefoot coastal ceremonies to luxurious 

wining and dining, bridal couples are spoiled for 
choice in South Africa.

Bushmans Kloof Wilderness Reserve and 
Wellness Retreat in the gorgeous Cedarberg in 
the Western Cape offers a proudly African back-to-
nature experience, but with all the finest mod-cons 
in place. Among a string of international accolades, it 
has also been voted best hotel in the world in 2009. It 

The mini, modern Versailles of La Residence

Popping the question on Table Mountain ensures 
breathtaking views of the city

Bushmans Kloof is ideal for Out of Africa Romance
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is a getaway wilderness with a renowned spa, waterfalls, 
historic rock formations and San art, organic cuisine, plus 
a full wedding package – what is not to love?

If wine and tradition are meaningful to you, then 
Stellenbosch in the Cape Winelands has several 
options, all located in sweeping countryside and 
dotted among prestigious wine estates. Historical 
tree plantations and homesteads combine to 
create one of the most dreamy wedding treats  
available countrywide.

Want the real-deal bush wedding? Moholoholo 
Forest Camp in Hoedspruit, limpopo, hits the spot 
with its 300 bird species – including an impressive range 
of raptors – as well as five types of primates (look out 
for the extremely rare Samango monkey). In a luscious 
camp setting, couples are treated to country-style 
cooking, awesome sunsets and the unique geographical 
wonder of being on the slopes of the Drakensberg 

mountain range, surrounded by the splendour of the 
African bush.

life’s a beach when you are in love, and Birkenhead 
House is one of the country’s most popular beach 
wedding venues for several fabulous reasons. Overlooking 

The historic town of Stellenbosch is made for historical weddings
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Who would say ‘no’ to a proposal in a hot air balloon?

Fall in love all over again at Birkenhead House in Hermanus





Find love in the Kruger national Park

Say your 'I do's' in a watery 
wonderland at uShaka 
Marine World

the two best beaches in Hermanus in the Western Cape, this cosy coastal 
retreat offers fynbos walks, 11 sea-facing rooms and the chance to spot this 
area’s beloved Southern Right whales.

A radically different take on water’s edge weddings is uShaka Marine 
World in Durban, KwaZulu-Natal. yes, impressively, couples can say their 
vows under the watchful gaze of ocean predators. From a stylish restaurant 
with “walls of water” as a glittering backdrop, to an elegant, shipwreck-
themed aquarium, this is the ultimate avant garde nuptial affair.

That grand old girl of the North, the Kruger National Park, is a 
wow-factor wedding venue which offers close on two million hectares of 
diverse life forms, historical and archaeological wonders and the chance to 
spot Africa’s most well known wild animals. Established over a century ago 
to protect South Africa’s wildlife, the park has a variety of accommodation 
options for guests, including luxury lodges and overnight hides. 

Where you choose to celebrate your commitment – or take the plunge 
to propose – is very much a personal choice. But with what is on offer close 
to home, there are more than enough romantic pickings to satisfy even the 
fussiest of lovebirds. 
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Story by Russ Smith, Pix © Bill Harrop, Fantastic Racing & William Grobbelaar  

AdventureBookings.co.za offers Thousands of gift ideas

ACTiON AND ADvENTuRE, 

the SA Way

When most people think of the word 

“adventure”, high energy, high adrenaline, 

potentially dangerous activities and young, 

diehard enthusiasts tend to spring to mind. 

But in recent years, the term “adventure” 

has taken on a far more inclusive meaning 

and AdventureBookings.co.za now allows 

everyday people to realise their most 

adventurous of day dreams.
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  There are literally thousands of things to do and places 
to do them, with activities suitable for all ages and all tastes. And 
all of these activities can be found right here in South Africa.

“Soft” adventures involve little or no experience with a 
particular activity, and are less physically demanding than the 
“hard” adventures on which they are based. Below are three of 
our top soft adventures, which are guaranteed to appeal to a 
wide variety of enthusiasts.

Take to the Skies in a Hot Air Balloon  
This is one adventure that should  definitely be on  

everyone’s to do list. Imagine: It is sunrise and the silence is 
punctuated only by the occasional blast of the balloon’s powerful 
burners as you drift slowly above South Africa’s beautiful 
landscape, floating aimlessly above trees and fields, with no 
particular direction in mind. Ballooning has a timeless elegance 
where nothing is rushed because it simply can’t be, and this is 
what makes it one of the most awe-inspiring experiences you 
could ever have.  

Commercial balloon flying was brought to Gauteng’s skies 
in 1981 by one of the South African travel industry’s most 
colourful characters, Bill Harrop, a winner in the 2006 SA 
Tourism Welcome Awards. Bill first took up ballooning as an 
adventure sport, and then, as a seasoned tourism professional, 
he realised he could turn his hobby into a business in the 
industry he loves.

Over the past 30 years, Bill Harrop’s Original Balloon 
Safaris has established itself as an icon of South Africa’s tourism 
industry. In their field (and sky), they have led by example, with a 
combination of safe and legal flying and a hard earned reputation 
for providing world class customer service and value.

Hit the Racing Track  
If you have ever wondered what it feels like to be a Formula 

One racing car driver, turn your dream into reality at one of 

two facilities: Johannesburg’s Kyalami Raceway or Cape Town’s 
Killarney Raceway. Fantastic Racing, a world class organisation, 
offers the only “controlled” racing event of its kind in the 
world, and is the perfect introduction to high-speed driving 
in a genuine single-seater Reynard race car. The Reynard was 
originally manufactured by Adrian Reynard in the uK and raced 
in the Barber Dodge race series in the uSA. Racing legend Juan 
Pablo Montoya won the Barber Dodge series in one of these 
cars before going on to dominate F1. 

The Race Pro at each event briefs and guides the drivers 
through up to four sessions, giving performance evaluation and 
correction techniques to ensure a safe, fun and progressively 
faster driving experience. This adventure is ideal for individuals, 
as well as corporate teambuilding days.

Be a Top Gun in an Ex-Military Jet  
Ever dreamed of being a fighter pilot? Well now it is possible 

to take the controls and fly an ex-military fighter jet over 
Pretoria. The Aermacchi or Macchi MB-326 – otherwise known 
as the “Impala” – is a light military jet aircraft designed in Italy. 
Originally conceived as a two-seater trainer, there were also 
single and two-seat light attack versions. It was one of the most 
commercially successful aircrafts of its type, having been bought 
by more than ten countries and produced under licence in 
Australia, Brazil and South Africa. It set many category records, 
including an altitude record of 17,315 m on 18th March 1966. 

After the safety briefing, you will be strapped into your 
ejection seat before taking off from an airbase near Pretoria. 
A typical flight heads north for a low-level, high-speed, ground 
rushing experience, before returning and experiencing vertical 
ascent to 10,000 ft. This is followed by inverted flying, rolls, loops, 
half-cubans, and more aerobatics. To finish off, you will make a 
“low-level tactical approach” and “fly past the tower”, to give 
your friends and family a chance to cheer you on during your 
amazing adventure.

Give an Unforgettable Experience Gift
www.AdventureBookings.co.za has collected a huge number 

of activities and soft adventures available in South Africa, as well 
as a catalogue of activities in neighbouring countries. With over 
1,000 activities listed, visitors now have an abundance of choice 
at their fingertips, safe in the knowledge that they will be booking 
with a reputable operator, and will pay the same rates as they 
would if booking directly. All of the above adventures and more 
can be found on www.AdventureBookings.co.za. Bring a friend and 
receive a 5% discount on the second booking. Quote this code: 

1TED1104 to redeem your discount. Call 
+27 861 266 548 (0861 BOOK IT) or 
email info@adventurebookings.co.za for 
more information. 
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Michael 
Mtungwa with 
one of the 
elaborately 
carved 
Zanzibar 
doors that he 
creates



The tools of Michael’s trade
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Story & Pix © Brian Watts

As a boy growing up in the northern suburbs of cape Town, wood played 
a significant role in my daily existence. My father was a carpenter, and 
the smells of freshly sawn timber and French polish always invoke happy 
childhood memories spent playing among the tools of his trade. It took a 
recent trip to Zanzibar to remind me why my love for one of the world’s 
most precious commodities continues unabated.

DoorwayA

TO ThE sOul
The handcrafted Doors of Zanzibar

 Dublin has hundreds of doors in a riot of colours 
that await the daily rattle of bunched keys before being 
opened or closed. The fabulous and colourful Dublin door 
is a much photographed icon of this fair city, and rightfully 
enchanted me no end when I first saw them in 1997.

In Zanzibar, however, I experienced not merely 
“enchantment”, but rather an instantaneous love affair the 
moment I spotted my first handcrafted door. 

On the side of a dusty main road stands the carpentry 
shop of Michael Mtungwa. The sign attached to a tree 
trunk outside proclaims it to be “Il Grande Campo Dei 
Recazzi” (the great field of boys) with “Bouna Ideia” (gift 
ideas) underneath for good measure!

This is a pretty impressive name for a workshop located 
on the side of a village road that has no name. Michael’s 
workshop certainly isn’t conventional, but then again, neither 
is he. He does not dress like a carpenter or even look like 
one, yet when he starts to talk about wood, you begin to 
understand why he and his signature product (the Zanzibar 
door) have become such an institution among the expats 
that own properties or manage so many of the boutique 
hotels that are dotted around this laid back island.

There are no gleaming floors or sturdy walls with 
air conditioning to suck up the wood dust. looking for a 
front door and a reception area will just exasperate you, 
as Michael’s workshop is as Mother Nature intended it to 
be! The roof is made of palm leaves that form part of a 
manmade structure consisting of a few wooden poles that 
have been joined together in traditional island style. The 
walls are non-existent, allowing the natural flow of air to 

move throughout his workshop. A combination of grass, 
the accumulation of 15 years’ worth of wood shavings and 
the constant movement of bare feet have created a solid 
floor covering that complements the surrounding area. 

When last did you hear about goats using a portion 
of any type of workshop (let alone a carpentry shop) as a 
thoroughfare? The odd grazing by the herd where a reception 
area might have been is seen by Michael and his co-workers 
as part of the code of co-existence on this island.

Michael’s love for wood really took off while he was 
attending his village school and once he graduated, he 
immediately opened his own carpentry business. This now 
provides employment for three other people and puts food 
on the table for the other love of his life, his wife and three 
children. Over the last 15 years Michael has established 
himself as one of Zanzibar’s top artisans, and little wonder 
too as every single door he has ever manufactured starts 



Michael’s son watches him as 
he works. He dreams of also 
becoming a carpenter one 
day, just like his father
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as a vision and ends as a work of art, 
without any pen or pencil ever being 
put to paper.

Michael’s workshop has no 
receptionist, no telephone, no 
website and no advertising. It is just 
four dedicated guys on the side of a 
village road who are committed to 
making beautiful wooden doors, and 
the odd bed and cupboard if you ask  
them nicely.

These men create all of their 
doors from the wood of the Mninga 
tree (imported from the mainland) 
which Michael purchases from a 
market on the outskirts of Stone 
Town. Should there be no Mninga 
available at the market, he will jump 
on a ferry bound for Dar es Salaam to purchase what is 
needed to keep his business going. This involves a minimum 
four hour return ferry trip. Add a few extra hours to 
purchase the wood, and suddenly it becomes a rather 
lengthy shopping trip to the mainland just to keep this tiny  
establishment going. 

One thing that became very clear to me during the time 
I spent at this extremely humble little carpentry shop, was 
Michael Mtungwa’s intense love for wood and how proud 
he is to be able to design and manufacture these exquisite 
doors and frames using only the most basic of tools. you will 

not see an electrical cord anywhere in Michael’s workshop! 
I was going to share pricing with you, but then I 

remembered what my Dad once said about the finished 
product of a carpenter: “A beautiful piece of wooden 
furniture is priceless.”

I reckon my father would have smiled at Michael’s 
basic approach to carpentry, but would have had immense 
respect for this extremely humble Zanzibarian’s ability to 
turn out the most beautiful of doors.

long may the Michael Mtungwa’s of East Africa prosper 
and continue to offer us mere mortals plenty of reasons to 
open and close doors. 

Michael’s unassuming workshop
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Serves 2
Ingredients

200 g goat’s cheese
3 fresh figs
100 g green asparagus
Handful of baby leaves
1 sheet puff pastry
250 ml red wine
300 ml red port wine
150 ml Archetto balsamico
1 tablespoon Maizena
Salt & pepper
Olive Oil
vinegar
1 tablespoon truffle oil
½ tsp finely chopped black truffles
2 tablespoons cream
½ a lemon
Parsley & thyme 

Method
Goat’s Cheese

Mix the goat’s cheese with the truffle oil 
and chopped truffle. Season with salt and 
pepper and add the cream. Place in bowl, 
cover and leave outside (if not too warm).
Reduction for Figs

Place the port and red wine in a pot 
and reduce it over a low heat to half its 
initial volume. Thicken the reduction slightly 
with a mixture of Maizena and water. Prick 
the figs two or three times with a thick 
sewing needle. Place the figs in the red wine 
reduction and marinate them for 24 hours 
in the fridge. 
Asparagus

Bring a pot of water to boil with salt 
added. Boil asparagus for 5 to 10 minutes 
according to your preference. Remove the 
asparagus and place it in an ice water bath. 

Once it has cooled, remove it from the 
water and drain it on kitchen towel. Wash 
the baby salad. 
Vinaigrette

Prepare the vinaigrette by mixing the 
olive oil, vinegar and a little water together. 
Season the mixture with salt, pepper and 
the lemon juice from half a lemon. Add a 
little sugar to taste. 
Archetto Balsamico Reduction

Take a small pot and reduce the 
archetto balsamico reduction over a low 
heat until it has thickened. 
Puff Pastry

Roll out the puff pastry. Sprinkle flour 
over it and cut it into 1 cm-long strips. Hold 
the ends of each strip and twist it until it 
forms a twirl. Bake the twirls in a pre-
heated oven at 195°C for 15 to 20 minutes 
until golden brown. 
Plating 

Make little shapes from the goat’s cheese 
and place them in the middle of the plate. 
Marinate the asparagus and the baby salad 
in the vinaigrette. Remove it and place it on 
top of or around the goat’s cheese. Break 
the puff pastry twirls and place between 
the salad and the goat’s cheese. Remove 
two figs from the red wine reduction. Cut 
them in half and place around the salad. 
Drizzle the archetto balsamico reduction 
over the salad and finish off with a drop of 
olive oil drizzled around the plate. Sprinkle 
with parsley and thyme.
Tip

This is an easy dish to prepare and a 
perfect light starter for both lunch and 
dinner. The goat’s cheese can be replaced 
with cream cheese, camembert or any 

other type of soft cheese, while the figs can 
also be enjoyed with game or duck. 
Wine Pairing from Bosman’s 
Sommelier Josephine Gutentoft

This dish is an interesting one as 
it contains both asparagus and figs. I 
would recommend a dry chenin blanc 
to pair with the asparagus, but also fruit 
to go with the figs (an unwooded style is 
preferable). A small estate in Franschhoek 
called Maison makes an amazing chenin 
blanc with beautiful peach and fig aromas, 
as well as a crisp, fresh acidity. There are 
quite a few other wines similar to this on 
the market which are easy drinking and 
very food compatible. 

Truffled goat’s Cheese with port 
Wine, glazed Fig and Asparagus Baby 
leaf salad 

Bosman’sRECipEs FROM 

For two decades the Grande Roche (under the 
management of Mantis) has been distinguished 
not only for its sublime setting, but also for its 
peerless hospitality and award winning cuisine. 
Bosman’s Restaurant is acknowledged as one of 
the top 100 restaurants in the world. Executive 
Head Chef, Roland Gorgosilich, has extensive 
experience working in some of Europe’s 
finest Michelin Star restaurants. He believes 
in using only the freshest seasonal products 
to create a complete harmony of flavours and 
an unparalleled dining experience. For more 
information contact +27 21 863 5100 or visit  
www.granderoche.co.za.
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new TalentFOsTERiNg 
The Aleit Academy 

To date, school leavers who are interested in a career in the food and service industry 

have been presented with the option of either joining a culinary institute, or enrolling in a 

hotel management program. never before has a course been offered that provides such  

comprehensive coverage of the hospitality industry, as well as outstanding hands-on training.

Story by Aleit,Pix © Jean-Pierre Uys & Cari Eksteen

  The Aleit Group – a multi-faceted organisation with 
an exceptionally high standing in the hospitality industry – 
soon came to realise that they had a lot to offer to young, 
passionate individuals. As a result, they launched The Aleit 
Academy in 2006. The academy is currently able to host a 
total of 75 students – 25 per course year – which makes 
placement within this institution a sought after affair.
By partnering with the Institute of Culinary Arts (ICA), the 
Aleit Academy is able to offer a combination qualification that 
covers all aspects of the industry, from event management 
and planning, to hospitality management and professional 
culinary training. The intensive three year course has an equal 
focus on both academic and practical training, ensuring that 
students obtain the necessary skills and experience for the 
events industry. The students’ projects are never tedious, and 
they seem to retain the most information when working 
in the field, doing something that they love. After all, there 
are not many tertiary institutions where group assignments 
include being responsible for an actual wedding or event, 
among other exciting endeavours.  
The Aleit Group is regarded as South Africa’s premier 
wedding and function coordination company and offers 

uncompromising standards and service to its clientele. “We 
are thrilled to be responsible for fostering new talent in 
this exciting industry,” says Aleit Swanepoel, founder of the 
group. “By enrolling in the Aleit Academy, quality tuition, 
unequivocal experience and inspiration for future growth in 
the South African hospitality industry are guaranteed.” It is 
this commitment to excellence and professionalism that has 
allowed The Aleit Group and the ICA to establish a unique 
curriculum that fully equips the event managers and planners 
of the future.   





Andriëtte

Daar ís lewe ná 'idols'
Die talentvolle Andriëtte 

norman stel haar derde 

album, Vat my hoër, bekend. 

  Andriëtte Norman, wat die 
naaswenner van Idols in 2007 was, 
se derde album, Vat my hoër, is 
kraakvars op die rak en neem haar 
musikale talente na hoër hoogtes en  
nuwe horisonne. 

Vat my hoër is ’n volwasse 
kontemporêre album met treffende, 
oorspronklike liedjies wat Andriëtte 
se kenmerkende fluweel-stem, styl en 
musikaliteit nommerpas ten toon stel. 
Die liedjies het sterk, betekenisvolle 
lirieke en is geskryf deur 
toonaangewende liedjieskrywers. 
Haar vertolkings is ook soos 
gewoonlik uitmuntend! “Ek het 
met die derde album eers 
besef watter soort musiek 
ek regtig wil sing en ek 
dink ek het nou my 
nis gevind,” sê sy oor  
dié album.  

viND hAAR vOETE

65www.1time.co.za

Storie deur eyesee exposure, Foto’s © Clinton Lubbe 
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van Suid-Afrika se top-liedjieskrywers het vir haar 
geskryf, en sy was ook die medeskrywer van die liedjie  
“Sonder Jou”.

Die nuwe album se liedjies handel hoofsaaklik 
oor die liefde in al sy fasette, maar dit is 
toeganklike genoeg om by oud en jonk aanklank  
te vind. 

Daar is 12 splinternuwe Afrikaanse liedjies op Vat my 
hoër en wanneer jy na die verskeidenheid liedjies  luister, 
is dit moeilik om die een bo die ander uit te sonder, want 
elkeen is spesiaal. 

Andriëtte vertel dat sy in die jaar nadat sy aan Idols 
deelgeneem het, geleer het om op haar eie voete te 
staan en meer onafhanklik te wees. “Ek was toe 21 jaar 
oud en het ná Idols van die Kaap Johannesburg toe 
verhuis en het ongelooflik baie in daardie jaar geleer. Ek 
het ook ná Idols geleer om meer uit my dop te kruip en 
om makliker met mense op straat te kommunikeer,” se 
die talentvolle 24-jarige sangeres. 

Maar die gebore Kapenaar het te veel Kaap toe 
verlang en ná ’n jaar weer terug na die Moederstad 
verhuis. “Ek het besluit dat ek van die Kaap af kan werk 
en nog steeds oral oor die land kan optree.”

Sy hou daarvan om op die platteland sowel as in 

die stad op te tree.“Die plattelanders 
is baie gesellig en kan jou net nie 
genoeg boerekos gee nie, maar 
die mense in die stad is ook baie 
gasvry en kan net so lekker saam 
kuier.” Sy is baie lief vir kinders en is 
ambassadeur van die Durbanville-
kinderhuis waar sy gereeld haar  
gewig ingooi.  

Andriëtte het op skool gereeld 
aan revues deelgeneem en vertel dat 

sy graag in die toekoms in musiekspele sal wil speel. Sy sal 
ook graag eendag in Nederland en België wil optree.

Die gewilde sangeres het reeds drie keer aan Skouspel 
deelgeneem en vertel dat dit vir haar ’n ongelooflike 
ervaring en hoogtepunt in haar loopbaan was. “Dit was 
so lekker om van ons kunstenaars soos  laurika Rauch 
en Juanita du Plessis persoonlik te ontmoet en saam met 
hulle die verhoog te deel.” 

Sy het ook al die laaste drie jaar by die Klein Karoo 
Nasionale Kunstefees (KKNK) in Oudtshoorn opgetree, 
en dié jaar is geen uitsondering nie. Die KKNK is ’n 
indrukwekkende bymekaarkomplek vir die kunste. Dit 
is al deur meer mense besoek as enige ander fees in 
Suid Afrika. vanjaar is die 17de KKNK en word in en om 
Oudtshoorn van 2 tot 9 April 2011 aangebied. Dié fees 
vernuwe homself jaarliks en bied ’n wye verskeidenheid 
ervarings. Dit speel ook ’n leidende rol in die ontwikkeling 
van die kunste.

Vat my hoër word vanjaar jaar by dié fees bekendgestel 
en sy kan nie wag  om van haar nuwe liedjies met 
feesgangers te deel nie. Sy tree op by die Huisgenoot-, 
Burger-, RSG- en Absa-verhoë en die Kuiertuin.

Hoewel Andriëtte hoofsaaklik kontemporêre ligte 
musiek sing, luister sy graag na rock en spesifiek na die 
musiek van Def leppard. van die plaaslike kunstenaars 
geniet sy veral die musiek van Steve Hofmeyr en  
laurika Rauch.  
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WeddingThE

QuiCKsTEp

 Recently, I had three weddings in one weekend: 
a Friday evening celebration, a Saturday evening one in 
the Winelands, and a Jewish wedding on the Sunday. I 
landed in Cape Town overexcited about what was in 
store for me and headed straight to the first wedding. 
Well aware that I had a big weekend ahead of me, I 
made a conscious decision to pace myself. I reminded 
myself of this at 04h00 the next morning when I fell 
into bed. 

Waking up on Saturday morning clutching what I 
assume was the bride’s veil and what was once a bouquet 
but was now a pillow of petals, I hauled myself out of 
bed and beautified myself as best I could in anticipation 
for the upcoming Winelands wedding. Having incorrectly 
read the invite, I was pushed for time and had a small 
panic attack when I realised I had an hour to get to 
the church. That was going to be tricky, as I was two 
hours away. With the wedding invite and much needed 
map forgotten at home and me halfway down the 

highway, I had to rely on the road signs and 
my GPS, which was clearly still 

drunk from the 
night before 
because it was 
directing me to 
Zimbabwe. 

Finally arriving 
at the little town 
of wine, I followed 

the stream of cars 
and headed 

to the reception practising my “I promise I was in the 
church with you – didn’t you see me?” speech. I got out 
of the car and followed the crowds of people heading 
towards the drinks table. Strangely, I didn’t recognise 
anyone. Must be the family, I thought. Then it started to 
dawn on me that either my friends had a hell of a lot 
of family that I hadn’t met, or yours truly had walked 
into the wrong wedding reception. In a town with one 
cafe, one-and-a-half churches and one horse, how many 
wedding receptions could there be? Two, apparently. And 
I went to both. 

Intent on attending the third and final wedding 
without getting hammered, stealing veils or going to the 
wrong reception, I gave myself hours to get ready, got a 
lift to ensure correct venue attendance and gave myself 
a lecture on the art of pacing oneself. All went well. I 
didn’t try and make a speech, I didn’t wear the same 
dress as the bridesmaids and I was enjoying the Jewish 
wedding traditions so much that I was considering a 
change of faith. I was perhaps overdoing it slightly by 
shouting “mazel tov” 40 times, but I was enjoying myself 
immensely. However, when I picked up a plate and 
smashed it on the floor, I didn’t get quite the reaction I 
was hoping for. My table went quiet and stared at me as 
if I had just taken all my clothes off. 

“What the hell are you doing?”
“It’s a Jewish tradition to smash plates at a wedding!”
“That’s a Greek wedding, you idiot.” 
“Whoops.”  

Who is Baglett?
She is a 20-something girl who doesn't take life too 
seriously. Read her blog at www.baglett.co.za

I love weddings. I look forward to them. But lately, due to the increasing number 

of “I do’s”, I’ve dropped the ball somewhat in terms of organisation. 

www.1time.co.za
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What’s new on the shelf

Artist: Lupe Fiasco
Album: Lasers

On his first two albums lupe Fiasco earned a reputation as a rap philosopher, a 
sharp, dynamic lyricist, and an MC who could shock you, make you think, make you 
dance, and make you laugh – all without resorting to vulgarity or tired hip-hop 
alliterations. His new album, Lasers, has already spawned an exuberant hit single, 
“The Show Goes On”, which re-introduced Fiasco to fans after a four year 
absence. It will undoubtedly continue to earn attention over the next year with its 
mind expanding and ear catching singles. Lasers features some of the most thought 
provoking concepts Fiasco has ever conceived, combined with irresistible melodies 
as well as collaborations with John legend, Trey Songz and others.

Artist: k.d. lang and the Siss Boom Bang  
Album: Sing it Loud

Produced by lang and Joe Pisapia, Sing it Loud is the award winning singer/songwriter’s 
first “band” album since her collaboration with the Reclines, which launched her 
groundbreaking career over 20 years ago. Many of the songs on Sing it Loud were 
recorded live in the studio, and as a result the album has a palpable energy and an 
organic feel to it. In addition to the original material, Sing it Loud includes a striking 
version of the Talking Heads song “Heaven”. Tony Bennett, who has frequently toured 
with lang since their 2002 Wonderful World duets album, once remarked: “She is the 
best singer of her generation.” And based on this album, few would argue with that. 

Artist:  Green Day  
Album: Awesome As F**k CD/DVD

The most important ingredients for a satisfying arena rock show include a world 
class band intent on giving people their money’s worth (and thoroughly enjoying 
themselves in the process), and a list of rock anthems as long as your arm. This live 
CD/DvD combo from Green Day checks all of the above boxes, and captures 
the band in a marathon career spanning spectacle filled with memorable rock 
moments. Almost 20 years on, and they have not compromised on their ability to 
deliver rock laced with pure adrenaline. Anyone feeling a little nostalgic for an epic 
stadium rock experience after u2’s recent departure from South Africa, should 
look no further than this album!

For more information on these and other artists, go to www.wmga.co.za – the official website for Warner Music Gallo Africa.

 

 

www.1time.co.za

WIN!
Stand the chance of winning one of three Green Day CD/DvDs. Simply SMS the word TIME, followed by the word 

GREENDAY and your NAME to 35131. Cost per SMS is R3. Competition closes 30th April 2011.  By entering this competition 

you consent to receiving electronic information pertaining to abouTime and/or 1time airline. Terms and conditions apply.
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The Red Bull psicobloc

FREEFalling 
In a place called Prado, just four hours 

from Bogotá in colombia, nature – assisted 

by the work of man – has created a beautiful 

landscape surrounding a hydroelectric dam where water 

sports have always been a constant feature. Late last year, a group 

of rock-climbers arrived to face the unknown. The Red Bull Psicobloc  

(a form of solo rock climbing that relies solely upon the presence of water at 

the base of a climb to protect against injury) would put the athletes’ courage to 

the test while exploring the conditions of a rock in a very unique location. 

Story by Redbull Photofiles, Pix © Camilo Rozo/Redbull Photofiles
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 The town of Prado, in Colombia’s Tolima state, was officially founded in 
1781. Initially it was only a small village inhabited by an indigenous tribe called 
Poicos, who lived there between two adjacent rivers, the Negro and Cunday, 
until the Spaniards arrived in the 16th century. years later, in 1959, construction 
started on the Hidroprado Dam, which took 13 years to complete.

An enormous spring, located 15 m above the level of the dam, is known 
by the locals as the Enchanted lake. It is also one fisherman’s backyard. “This is 
a landscape that has been here for a long time, even before the dam was built. 
It has always been here,” says Don Julio, who knows every corner of the area’s 
jungle and its waters. He has spent his whole life here, but is still amazed by the 
vastness of the 80 m high rock wall that expands itself from south to north 
over his lake. “They call it ‘enchanted’ because when you look at it, you simply 
fall in love with it,” he says. He also thinks it could be called enchanted because 
it sometimes changes colour or because it gets “agitated” when someone 
bothers it. Don Julio has only ever seen nesting parrots on this massive wall – 
he never thought that anyone would have an interest in climbing it. 

Climbing mountains is as old as man himself. For whatever reason, we have 
always wanted, or needed, to conquer them. Science has wanted to know what 
happens to our bodies the higher we go, and adrenaline is the fuel that drives 
athletes who have made danger a form of quiet pleasure. 400 years before 
Christ, watercolour paintings from China depict men hanging from rocks near 
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their villages. In the 21st century, two of the best climbers in 
the world would visit Prado to awe and be awed. It would 
be a new conquest.   

Iker and Eneko Pou, two Basque brothers, don’t 
remember the exact date on which they had their first 
contact with mountain climbing, but they do know that 
their father was responsible for their passion. They also 
remember that by age 15 they already knew that going 
up, and nothing more than going up, would be the biggest 
part of their lives. Since then, they have only lived for the 
demand and success of their sport. During the last 12 
years, some of the ambitious expeditions that they have 
accomplished include “Seven Walls, Seven Continents”, 
“Expedition Antarctica” and “Orbayu, the Hardest Big Wall 
on the Planet”.

Psicobloc as a sports climbing discipline is not even 
30 years old. The English coast, as well as that of the 
island of Mallorca, were the first locations in which 
climbers found a way of doing a “free solo” climb of up 

to 20 m high with water as their crash pad. The sport is 
considered a gigantic challenge for the mind, more than 
it is for the muscles of those who try it. Iker and Eneko 
are two of the most accomplished climbers in this form of  
sports climbing. 

The wall of the Enchanted lake consists of a solid block 
of sedimentary rock. As a result, it is not the ideal type of 
formation for climbing, but not an impossible one either. 
Colombian climbers victor, Jairo, Jorge, Richi and Toño were 
the ones responsible for finding a way of making the wall 
climbable. Two drills, hundreds of kilograms of equipment, 
lots of string and up to 12 hours of work a day in amazing 
tropical weather were what it took to prepare the wall and 
set it up for psicobloc. “It is unstable ground,” the routers 
agreed after five days of hard work, during which they 
opened up five routes, each of up to 20 m high.

On the day before the competition, Iker and Eneko 
enjoy an afternoon alone with the rock. They are amazed 
by the place and by the unique nature of this particular 
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Iker Pou conquering the colombian rock

All of the participants were pushed to their limits on the wall climb. They predict that everyone will have fun. 
The next day, they introduce psicobloc to the 20 

participants who have assembled to test their skills against 
the enchanted wall, before taking their place as jurors of the 
competition. But first each of them climbs two of the routes 
to inspire the first-timers. “This is a complicated psicobloc,” 
explains Iker. “usually we do it on overhanging rock, but here 
you only have a plate.” “Besides, there is no reward,” jokes 
Eneko. “you reach the top and there’s nothing to do – you  
have to fall”. 

The participants make their attempts. Iker and Eneko 
motivate them all without exception, shouting encouragement. 
Don Julio cannot believe what he is seeing. After nine hours the 
event ends. In addition to good climbing, the best and freshest 
falls were seen and everyone described the experience as 
“supernatural”.  
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currently the auctioning of commercial property in South Africa 

accounts for around 40% of the total commercial property market. This 

is huge, especially if you take the monetary value into account in fact, 

phenomenal, as ten years ago, the auctioning of commercial property 

was almost entirely reserved for the distressed market, such as bank repos 

and sales in execution.  

Story by Paddy Smuts (First Published in REIM), Pic © Stock.Xchng

Quick, Clinical, Efficient and Transparent

The Changing of the Industry
 The large commercial brokerage firms ruled, 

and the brokers dealt mainly with large corporations 
and wealthy individuals. Then along came Rael levitt, 
of Auction Alliance, who single-handedly changed the 
face of the entire auction market as South Africans 
knew it.  

Previously, auction houses where perceived as the 
“second-hand car dealers” of the property market. 
Rael approached the auction market with guns 
blazing. Tactics included prominent branding, millions 
spent on advertising and huge multiple auctions held 
in five-star venues. 

There was plenty of stock and this created a frenzy 
of buyers. A whole new auction world had opened up 
to every South African, be it the independent buyer 
of a single property or the multi-national looking for 
a shopping complex. It must be said that all this was 
helped along by the biggest property boom that South 
Africa had ever seen, so the timing was exceptional. 
Some sceptics may even say it was pure luck. Auction 
Houses now had huge credibility.

Market Functions
Auctions function best in a moving market, be it 

a bear market or a bull market. Currently we find 

ourselves in a bear market. This market has definitely 
gained momentum among sellers and investors over 
the past year, and will definitely continue to grow 
in popularity this year. The only things keeping the 
market from booming, in fact any sales at all, will be 
the difficult access to finance. Borrowing, especially 
from the banks, is extremely difficult. 

Cash is definitely king; therefore those organisations 
or individuals who find themselves with cash can 
make a killing over the next year. liquidity is obviously 
a key factor, so investors will still be wary where they 
place their cash and will be looking for bargains. Those 
sellers that have strong leases with good double digit 
income returns will therefore also be able to fetch 
maximum prices.  

The essential difference between a commercial 
buy and a residential purchase is that commercial is 
normally based entirely on return of investment (ROI), 
whereas the residential buy will also have emotion 
attached to it. The auction process bodes well for the 
future as it is quick, clean and efficient, and will also 
show us the true market value of a property.  

The Latest
The auction industry has now become the leading 

means of sale for commercial property, and is also 
rapidly growing in the residential market. Reserve 

commercial 
Auctions

ThE BOOM OF 
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prices are becoming more 
realistic, especially on commercial 
property as one can make 
an absolute value on ROI. 
One must always do one’s 
homework when purchasing 
any property, and probably 
more so when attending  
an auction. 
I have seen the most astute 
buyers become wrapped up in 
the emotion and excitement 
of a well run auction being 
conducted by a top auctioneer, 
resulting in possibly overpaying 
or, more correctly, paying 
more than they had decided  
to beforehand.  
The auction process and the 
involvement of leading national 
auctioneering companies has 
benefited everyone, from the 
man on the street and the small 
investor to the large corporations 
either looking to offload or to 
increase their property portfolios. 
As I said, it’s quick, clinical, efficient  
and transparent. 

Copy courtesy of Real Estate 
Investor Magazine. To subscribe, go to  
www.reimag.co.za.
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  The nine steps:
Greet and introduce yourself properly. •	 Then 
ask the first of many questions – the key to the whole 
process. “Sales are about what customers need, not 
what you can sell them.”   
Establish common ground through your •	
questions. Find common threads. Make them feel 
cared about. “Remember this tip: if you go in high and 
arrogant, your client will bring you down. If you go in 
low and humble he will lift you up.” 
The most important step of all: find out what •	
the client’s needs are. The more needs you can 
establish, the easier the selling process will be. “People 
blow it in sales when they talk about the product. Ask, 
don’t tell. Ask the right questions and they will tell you 
about their voids or concerns.”
Summarise your client’s needs to show that •	
you have properly understood them.
Offer a solution •	 – but only if it is right for the client. 
Sell him the wrong product and you undermine the 
referral potential. “At this point, to make a sale you have 
to be clear about your intentions. Admit you want to 
do business. let them see that you are interested. The 

solution must be a win-win. Help them to get what they 
want and you will get what you want.”
Handle objections. •	 This may require going back to 
step three or four to re-establish and confirm needs. 
Close.•	  “Be clear and direct about your intention to 
close – do not make it ambiguous. But let the client feel 
in control of the decision.” 
Referral. •	 “Once you have done the paperwork, ask 
for referrals. Generally, when clients feel good about a 
purchase they will give you references.” 
Follow-up.•	  “Keep your follow-ups informative and 
friendly – but do not become friends. Always keep  
it professional.”

Demartini has published ten self-improvement books, 
including How to Make One Hell of 
a Profit and Still go to Heaven. 
Copy courtesy of Finweek. Call  
086 010 3911 to subscribe. 

Story by Vic de Klerk, Pic © stock.Xchng

There are people who can 

sell ice to eskimos in winter. 

And then there are the rest 

of us. But human behavioural 

specialist John Demartini 

believes anyone can be a 

good salesman by following his failsafe nine-step 

process. “nothing gets done in this world without 

selling,” says Demartini. “Follow this method step-

by-step and you will get a yes. But if you miss a 

step you will get a no.”  

A Nine-step Failsafe 
selling process

 iN WiNTERSnowballs





Times are tough when a major manufacturer has 
to treat the introduction of a new gearbox as a major 
event. In this instance, however, the new generation CvT 
(Continuously variable Transmission) gearbox on the 
top-of-the-range 1.8 litre Toyota verso Sx fully justifies 
making a lot of marketing noise.

The CvT gearbox is super smooth and efficient, which 
makes it almost a must-have in this type of vehicle, which 
is driven mostly by young mothers in stop-start traffic 
conditions. Drivers will also appreciate that, with the 
exception of the entry level 1.6 litre, every verso is fully 
equipped with seven airbags. In fact, the verso has been 
awarded a significant 5-star rating in the Euro NCAP 
(new car assessment programme), making it the safest 
MPv currently available.

With a mass some 30 kg lower than a conventional 
gearbox, the CvT offers better acceleration than previous 
generation gearboxes, as well as lower fuel consumption.

The verso continues to hang on to 35% of the market 
share in this category, and ranges in price from R244,400 
to R311,700.
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The latest models to enter the market

Good news for Isuzu Owners

out of the

The recently launched Isuzu Off-Road Driver Training 
Academy, based at Gerotek outside Pretoria, is aimed at 
existing and potential Isuzu KB bakkie owners. Training will 
focus on the correct use of four-wheel drive on gravel 
roads, tyre pressure and tackling inclines, declines, side 
slopes and water crossings.

Renowned for their rugged and leading off-road 
capabilities, the Isuzu range now consists of nine petrol 
and 16 diesel engine models which range in price from 
R154,000 for the 2 litre Fleetside, to R387,900 for the 
KB360 v6 double cab automatic. This compares more 
than favourably with Nissan’s 3 litre Dci, which retails at 
an eye-watering R533,400.

The Isuzu KB D-Teq engines – the current 72 hour 
speed and endurance record holders – combined with 
the superb Isuzu chassis, proved a formidable off-road 
combination when the vehicles were put through their 
paces near Tzaneen recently. 

The one day driving course costs R1,999. However, 
the first 500 customers will be offered a special launch 
rate of R1,000. Interested customers can book a spot on 
the course through the Isuzu website (www.isuzu.co.za) 
or by contacting the Academy on +27 11 431 2000.

Story by Bernard K Hellberg, Pix © Bernard K Hellberg (Olympus E-620) & Toyota
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Story by Nicky Furniss, Pic © Audi

The start of 2011 was certainly a good one for Audi. Their worldwide 
sales for January 2011 increased by an impressive 22,6% compared to 
sales figures for the same period last year, with South Africa now ranking 
number nine in its list of best-selling countries. With the release of the 
new A7 Sportback this month, Audi will no doubt improve their sales 
figures even further, as the racy newcomer looks set not only to attract 
existing Audi customers, but also to entice drivers of other marques in the 
traditionally brand loyal c-segment class. 

The car with Three Faces
The Audi A7 sportback

 The Sportback concept is not a new one for Audi, 
having first made its appearance in the A3 and then the A5, 
while the sloping coupé-like rear can be traced all the way 
back to the cute and compact 1971 Audi Coupé S. The A7 
Sportback pays homage to its forebear with its low-slung 
roofline, but adds a sense of versatility and practicality to 
the original by adding an extra two doors, space for four 
passengers and a truly impressive luggage compartment 
which more than doubles its capacity (to 1,390 litres) with 
the addition of fold-flat rear seats. 

In short, the A7 Sportback offers the best of all worlds: 
the comfort of a sedan, the practicality of an estate and the 
sporty good looks of a coupé, with the power to match. 
In the A7 Sportback, drivers can certainly have their cake 
and eat it too. Or in this case, have their family car but race 
it as well. 

And race it does. The A7 is available 
with a choice of two powerful v6 engines: a 
supercharged 3.0 TFSI v6 petrol engine (with 
a maximum power output of 220kW, coupled 
to a torque peak of 440 Nm); and a 3.0 TDI q 
S tronic turbodiesel unit which also delivers a 
respectable 180 kW and 500 Nm of torque. 
That being said, both engine derivatives boast 
class-leading C0

2 emissions of 190g/km and 
158g/km respectively. 

The interior has a decidedly bespoke feel 
about it, and the ergonomically sculpted seats 
(covered in fine Milano leather hide, nogal) are 
just one of the many quality touches evident in 
this model.

As one would expect from Audi, the 
A7 Sportback also comes complete with an 
impressive list of standard features, including 

Bi-xenon headlights and lED taillights. It is also the first 
Audi to be fitted with active counter-steering assistance as 
standard – a feature we definitely put through its paces on 
the hairpin turns of the Franschhoek pass! 

There is also an equally impressive list of optional extras 
– so many, in fact, that Audi have now grouped them into 
convenient packages to take some of the guess work out 
of all the potential picking and choosing. Audophiles will 
certainly be tempted by the Bang & Olufsen 1,300 watt, 
15 speaker sound system available, although may recoil 
quite violently when they discover just how much this little 
extra will cost them.

The Audi A7 Sportback went on sale in South Africa 
in March 2011, and will set back potential customers 
R717,000  for the TDI derivative and R728,000 for the 
TFSI. Both prices include C0

2 tax.  
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Good for at Work 
and at Play
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The handling on the new caddy range is so good and the build quality so impeccable, 

that one may rightly pose the question: Why buy the Golf when you can have the 

same features (and more space) at such a competitive price?

Story by Bernard K Hellberg, Pic © Volkswagen

 volkswagen Commercial vehicles has launched an 
extensively updated generation of its bestselling Caddy. 
The compact van with its practical rear sliding door system 
has been enhanced in every respect. 

The new 2.0 litre, turbocharged, four cylinder (TDI) 
diesel engines deliver 81 kW and 103 kW respectively. 
Both engines use quiet and efficient common rail direct 
injection. The 103 kW TDI is offered with a six-speed 
DSG transmission. The 81 kW engine is offered with a 
five-speed manual transmission. 

New standard features include daytime running lights, 
ESP, electromechanical power steering and an anti-theft 
alarm system.

The new Caddy’s exterior includes two new alloy 
wheel designs (15” and 16”), and a striking character 
line that runs from the headlights all the way to the 
A-pillars’ triangular windows. The wide-opening sliding 
doors (standard on the left, dependent on model also 
on the right) and its clear contours underline the Caddy’s 
confident character.

A new seat configuration makes it possible to remove 
not only the third row bench seat (optional on Crew Bus 
and Trendline and standard on Maxi Trendline), but the 
second row of seats as well. The Caddy Panel van thus 

produces an enlarged cargo space of up to 3,200 litres. 
(Caddy Maxi Panel van: 4,200 litres; Caddy Maxi Crew 
Bus: 4,130 litres; Caddy Trendline: 3,030 litres and Caddy 
Maxi Trendline: 3,880 litres.) 

All versions of the Caddy are also available with a 
standard (2,681 mm) or extended wheelbase (3,006 mm 
on the Maxi). 

The new Caddy commercial models come 
standard with a two year/unlimited kilometres warranty 
and passenger models come standard with a three 
year/120,000 km manufacturer warranty. Service and 
maintenance plans are optional on all models. All models 
have a 12 year anti-corrosion warranty and 15,000 km 
service intervals.

The model line-up includes four commercials, which 
range in price from R172,940 for the 1.6i to R219,200 for 
the seven-seater Maxi Trendline with its significantly firmer 
suspension. A four vehicle passenger range also starts with 
the 1.6i – at R240,110 – and leads up the R292,080 for 
the Maxi Trendline.

I predict that the 81 kW, 2.2 Turbo diesel at R255,495 
will prove to be the most popular model in the line-up. It 
is an excellent vehicle in every respect, and perfect for a 
young family with an outdoor lifestyle. 

volkswagen Caddy 
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Big and Beautiful

lG Electronics (lG) recently announced the launch of the 
72’’ lZ9700, the world’s largest full lED 3D Tv. With full HD 
resolution on an lED display, the lZ9700 delivers pictures 
as large and colourful as paintings in an art gallery. The extra 
large screen size makes the picture more immersive than 
ever, offering viewers a 3D experience every bit as good 
as the screen in the local multiplex. This state-of-the-art Tv 
is also fitted with lG’s latest smart technologies, allowing 
viewers to enjoy video streaming from youTube and photos 
via Google’s free web photo service, Picasa. 

The 72’’ LZ9700 is available in South Africa at your 
nearest electronics retailer at a recommended retail price of 
R249,999.99. For more information, visit www.lg.com/za.

Fashion for Your Gadgets

Give your gadgets a cool, jazzy or funky look. Sox 
allow you to not only carry your gadgets in a stylish way, 
but also protect them. Express yourself with Sox and 
let your phone, iPod, GPS or camera be fully in tune 
with your outfit or mood. From vibrant bold designs for 

the younger generation, 
right through 
to professional, 
tasteful options 
for the corporate 
businessman, Sox 
has something to suit 
every taste. Sox are 
multifunctional and a 
universal fit for most 
electronic gadgets. They 
also come with belt 
clips and lanyards to 
make them extremely 
convenient to carry. 
Sox are available through  
www.Gadgets2Own.com.

A Nifty Little Package

The Mede8er MED500x 1TB Media Player boasts a 1TB hard drive that stores music and movie files when 
connected to your home network, and can also be used to stream movies and music from other connected 
devices. The very compact Mede8er effectively replaces the need for a full blown Media Centre PC in your 
lounge. The Mede8er’s interface is modern, easy to understand and the remote control makes it simple to 
navigate. Both wired and wireless networking options exist, and files can be copied to and from the Mede8er’s 
hard drive over your network, as well as streamed directly from another PC. The Mede8er media player is 
available from Incredible Connection stores nationwide.





All I Want for Christmas is a Lightsaber

Blank Bestseller
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Fun
Jo's Factoid

JK Rowling and Dan Brown might just have a new author 

to tussle it out with at the top of the bestselling books chart. 

Sheridan Simove’s new book What Every Man Thinks about 

Apart From Sex is already a best seller on Amazon.com. It 

was sold out on its first print run, effectively outselling both 

Dan Brown’s The Da Vinci Code and JK Rowling’s Harry Potter 

and the Order of the Phoenix. “Good for him,” you may think 

to yourself, until you discover that all 200 or so pages of the 

book are blank! This may be appropriate when you consider 

the book’s title, but we bet there are going to be some 

seriously unhappy people when their copies finally arrive in 

the post. Based on the success of this venture, Simove is 

already planning a sequel: Reasons to Trust Politicians.

Paws for Thought
you may not be able to teach an old dog new tricks, but inmates at a Missouri 

prison have certainly proven that you can teach a deaf one sign language. Sparky 
the deaf Dachshund was part of the Puppies for Parole Programme of the Missouri 
Department of Corrections which rescues stray dogs and gives them to inmates to train. This 
training helps to make the dogs easier to adopt and also gives the inmates something constructive 
to do with their time. The inmates successfully taught Sparky a number of sign language commands 
(including “sit”, “heel”, “lie down” and “stop”) before he was adopted by the Missouri School for 
the Deaf. Here, the children have also taught him more signals and he is currently working on the 
signals for “food” and “outside”.

The saying “don’t believe everything you see on Tv” has been bandied around so much in the 
past that one would think that most people would take it to heart. But apparently not – at least 
not in the uK, anyway. According to a survey carried out by Birmingham Science City recently, 
more than 20% of British adults believe that lightsabers exist. Another 25% think that humans can 
be teleported and a whopping 50% are under the misguided impression that memory-erasing 
technology exists. The same survey revealed that if we miraculously did have the power to 
make Tv inventions real, most of the men surveyed voted for teleportation and time machines, 
whereas most women wished for a universal cure for all diseases. Priorities, priorities guys!

police oFFicers 

in india get a 

higher salary If 

they groW  

a moustache
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At the beginning of 1975 I was waiting impatiently for an envelope to arrive from 
Augusta national Golf club. The year before I had won the South African PGA 
championship and the World cup of Golf with Bobby cole, and had finished 
second on the european Tour’s Order of Merit. I was 22 years old and believed 
that I deserved to get an invitation to play in that year’s Masters Tournament.

A TRip DOWN 

Story by Dale Hayes, Pic © stock.Xchng

 The powers that be at Augusta clearly believed, 
albeit mistakenly, that my golf was worthy and in February 
my invitation duly arrived. That invitation definitely 
motivated me to perform better that year. I went on to 
win my second South African PGA Championship, the SA 
Open and the European Tour Order of Merit.

Playing in the Masters was the fulfilment of a 
dream I had had ever since I first picked up a golf club. 
unfortunately, when I look back on it, I can admit that 
my dream was to “play” at Augusta, and not to “win” the 
Masters. The American professionals intimidated me. In 
those days you did not get to see them on a weekly basis 
on Tv like we do today, and in my mind, they were simply 
better than I was. Although I was able to compete and 
win everywhere else in the world, in America I always 
felt inferior. 

I missed the cut that year, but that week did kick-start 
my love affair with the history and the traditions of the 
game, as did coming into contact with the truly great 
players of the 40s, 50s and 60s: Byron Nelson, Arnold 
Palmer and Jack Nicklaus. 

My first practice round at Augusta was with Bobby 
Cole and Peter Oosterhuis, and it was amazing to play 
all the holes that I had only ever seen on Tv before. The 

tee shot on the first hole, even in practice rounds, has 
hundreds of people gathered around it. The trap down 
the right is at about 228 m and in those days you could 
not carry it, which made the hole fairly narrow. Other 
holes on the course that require good tee shots are the 
2nd, the 7th, the 10th and the 18th. 

Other than those holes, however, Augusta’s fairways 
are wide, so you do not have to be the best driver of the 
ball. Despite not being great drivers, Tom Watson, Seve 
Ballesteros and Ben Crenshaw all triumphed at Augusta 
National. On the other hand, there has never been a 
winner who was not a great mid- and short-iron player. 
At Augusta, distance control is everything. To score well, 
you also have to leave yourself uphill putts and you have 
to be on the correct side of the hole. A little luck is always 
helpful. Even the best drivers will hit one or two shots 
off-line and, if those happen to be on the wide holes, 
you can get away with them. It was Jack Nicklaus who 
famously said: “Golf was never meant to be fair.”

The Masters takes place from 7th to 10th April this year, 
and if you are a golfer I know you will be glued to the Tv 
screen on all four days. Get comfortable on that couch 
and watch the world’s greatest golfers play on the most 
beautiful inland golf course in the world. 
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1time is living up to its promise of ‘More  

nice. Less Price’ by providing passengers 

with the option of purchasing travel 

insurance when they book their flights. 

The airline has integrated a specifically 

designed service from global travel 

insurance specialist Ace Insurance into its 

online booking system, allowing passengers 

to cover their baggage, ticket and time 

with a single additional mouse click.

is JusT A CliCK AWAy
1time’s New insurance Offering

Story & Pic © ACE Insurance

 According to 1time Marketing Manager Anya 
Potgieter, the airline is always looking for ways of adding 
value to its clients. “Our commitment is to provide ‘More 
Nice. less Price’ services to your 1time experience, 
without adding cost to the bottom line, thereby keeping 
the price of tickets low. Therefore, we like to give our 
passengers the option of choosing what we call ‘Bells 
and Whistles’ (valuable services which some people 
want to add to their booking, but which others choose 
to leave out). This choice means that you pay for your 
own extras, while the added cost to other passengers 
who do not want the extras, is eliminated.”

Travellers looking to include insurance with their 
airfare can do so seamlessly when reserving their 1time 
seat through the airline’s website, www.1time.co.za. After 
selecting their flights and entering their passenger details, 
the “Bells and Whistles” section is presented. In addition 
to “Meal voucher” and “Premier lounge Access” options, 
“Travel Insurance” now also appears. Passengers can 
now select this travel insurance option and be insured 
for an additional R25 per leg of their journey.

Ross Waterford, Consumer lines Manager at ACE 
Insurance, explains the schedule of benefits: “In designing 
this product, we looked at what it is that travellers want 
to protect most. Therefore, we offer Personal Belongings 
insurance of up to R10,000, trip cancellation for the 

value of the flight and up to R3,000 for delays.”
He adds that travellers want this protection, but 

without the fuss of filling out forms or the payment of 
high premiums. This is why, in addition to the affordability 
of the service, Waterford says ACE Insurance specifically 
designed the system in alignment with 1time’s already 
simple booking system. “We live in an age of convenience. 
Booking flights has become very straightforward, so we 
wanted to make it equally easy to add your insurance 
to the booking. That is why it is a ‘1click’ option for the 
1time customer, with everything else taken care of 
behind the scenes.”

The behind the scenes activity involves some serious 
technology that connects the back-end information 
systems of 1time with those of ACE Insurance. This is 
important, but not a worry for the 1time customer. All 
that matters to the customer, is the outcome. “And that 
is insurance backed by a global specialist.”

Potgieter adds that additional information, such as 
the schedule of benefits and the policy document, are 
available on the 1time website for review, in a simple 
“drill down” sub-menu, which is accessible when “Bells 
and Whistles” is selected.

“We are pleased to add this offering, especially at 
such a low cost. We think it is a perfect demonstration 
of More Nice with less Price,” she concludes. 





        Competitioncolouring-In 

We at 1time value 
our young flyers in the 
knowledge that we will 
grow together.  This is why 
1time is running a colouring-in 
competition especially for them.  The pictures are 
found in the Activity Packs that are handed out on 
the plane and a winner is chosen every month.

1st Prize
Samsonite Sammies Funny Face

Panda 50 cm upright suitcase valued  • 
at R995.00

A copy of the in-flight magazine, abouTime, in which 
the picture is published.

2nd & 3rd Prize

A gift hamper, sponsored by 1time, including 1time 
paraphernalia and a copy of the in-flight magazine, 
abouTime, in which the picture is published.

Winners are notified by telephone and the prize is 
delivered directly to their door. So come on kids, 
enter the competition! Who knows, you could be the 
next winner!

Travelling with your children needn’t be a hassle. Not when they can be stylish little 
flyers with the latest addition to the Sammies by Samsonite Funny Face range – the 
Panda. This trendy line is also available in other fun animal styles – Busy Bee, ladybird 
and Crocodile. And you don’t have to worry about your child taking strain – the 
range is made from hardwearing denier polyester, yet it’s light and practical. Choose 
from a small sized backpack, two different sized duffle bags, 50 cm upright case, a 
purse and an umbrella. The range includes a lightweight, yet practical, schoolbag and 
a cute pencil box for the more studious kids! One lucky child will walk away with a 
Sammies Funny Face school bag, umbrella and purse. 

The Sammies by Samsonite range is available at leading luggage stores nationwide. To 
locate a stockist near you, log onto www.samsonite.com or call + 27 31 266 0620.

Winner

Ethan Lee Crocker 

Olivia Roudey-Harvey - 6 yrs

2nd

Will Spelger - 9 yrs

3rd

Travel in Smile

THISMOnTH’S
W I n n E R S
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JOBuRG TO cAPe TOWn

M T W T F S S Departure Arrival Flight no.

07h10 09h20 T6 101

07h50 10h00 T6 129

08h40 10h50 T6 123

09h25 11h35 T6 103

09h45 11h55 T6 119

11h05 13h15 T6 133

12h50 15h00 T6 109

14h15 16h25 T6 105

14h45 16h55 T6 121

15h15 17h25 T6 111

16h30 18h40 T6 131

16h40 18h50 T6 125

17h20 19h30 T6 127

18h00 20h10 T6 139

18h30 20h40 T6 115

19h30 21h40 T6 137

21h00 23h10 T6 117

JOBuRG TO DuRBAn

M T W T F S S Departure Arrival Flight no.

06h40 07h50 T6 201

07h00 08h10 T6 209

08h25 09h35 T6 235

08h35 09h45 T6 241

09h00 10h10 T6 211

11h20 12h30 T6 203

12h45 13h55 T6 215

13h05 14h15 T6 239

13h30 14h40 T6 247

15h00 16h10 T6 217

15h20 16h30 T6 205

15h35 16h45 T6 245

15h35 16h45 T6 221

16h10 17h20 T6 249

17h30 18h40 T6 219

18h25 19h35 T6 207

18h15 19h25 T6 231

19h00 20h10 T6 207

19h10 20h20 T6 237

19h40 20h50 T6 229

DuRBAn TO JOBuRG

M T W T F S S Departure Arrival Flight no.

06h45 07h55 T6 200

07h00 08h10 T6 220

08h45 09h55 T6 210

08h50 10h00 T6 202

09h30 10h40 T6 234

10h40 11h50 T6 222

11h10 12h20 T6 240

11h10 12h20 T6 248

11h30 12h40 T6 248

13h20 14h30 T6 204

13h40 14h50 T6 238

14h50 16h00 T6 224

15h00 16h10 T6 208

16h10 17h20 T6 216

16h25 17h35 T6 236

17h00 18h10 T6 212

17h10 18h20 T6 214

18h20 19h30 T6 206

19h15 20h25 T6 214

20h50 22h00 T6 250

21h30 22h40 T6 230

cAPe TOWn TO JOBuRG

M T W T F S S Departure Arrival Flight no.

06h45 08h45 T6 100

08h20 10h20 T6 118

09h00 11h00 T6 138

10h00 12h00 T6 102

11h10 13h10 T6 106

12h00 14h00 T6 124

12h20 14h20 T6 104

14h10 16h10 T6 134

15h40 17h40 T6 110

16h55 18h55 T6 120

17h20 19h20 T6 106

18h20 20h20 T6 112

19h25 21h25 T6 132

21h20 23h20 T6 116

www.aboutime.co.za

Schedule subject to change



JOBuRG TO PORT eLIZABeTH

M T W T F S S Departure Arrival Flight no.

07h25 09h05 T6 501

10h45 12h25 T6 505

11h20 13h00 T6 515

11h35 13h15 T6 511

12h25 14h05 T6 507

14h30 16h10 T6 519

15h25 17h05 T6 503

16h50 18h30 T6 509

17h00 18h40 T6 517

PORT eLIZABeTH TO JOBuRG

M T W T F S S Departure Arrival Flight no.

10h00 11h40 T6 502

13h50 15h30 T6 506

14h00 15h40 T6 522

14h05 15h45 T6 512

15h00 16h40 T6 508

17h00 18h40 T6 520

17h50 19h30 T6 504

19h10 20h50 T6 510

19h20 21h00 T6 518

JOBuRG TO GeORGe

M T W T F S S Departure Arrival Flight no.

07h25 09h15 T6 831

07h50 09h40 T6 821

09h00 10h50 T6 823

09h05 10h55 T6 821

09h45 11h35 T6 827

10h30 12h20 T6 825

12h00 13h50 T6 833

15h30 17h20 T6 829

15h35 17h25 T6 835

GeORGe TO JOBuRG

M T W T F S S Departure Arrival Flight no.

09h45 11h35 T6 822

10h30 12h20 T6 822

11h30 13h20 T6 824

11h45 13h35 T6 822

12h25 14h15 T6 828

13h05 14h55 T6 826

14h30 16h20 T6 834

18h00 19h50 T6 836

18h15 20h05 T6 830

JOBuRG TO eAST LOnDOn

M T W T F S S Departure Arrival Flight no.

06h50 08h15 T6 301

09h35 11h00 T6 319

10h50 12h15 T6 305

13h05 14h30 T6 317

14h00 15h25 T6 331

15h00 16h25 T6 307

15h00 16h25 T6 321

16h00 17h25 T6 309

16h40 18h05 T6 327

eAST LOnDOn TO JOBuRG

M T W T F S S Departure Arrival Flight no.

09h00 10h25 T6 302

12h05 13h30 T6 320

12h45 14h10 T6 306

15h10 16h35 T6 318

16h15 17h40 T6 332

16h45 18h10 T6 308

16h10 17h35 T6 322

18h00 19h25 T6 320

18h30 19h55 T6 328
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cAPe TOWn TO eAST LOnDOn
M T W T F S S Departure Arrival Flight no.

09h40 11h10 T6 602

12h35 14h05 T6 604

eAST LOnDOn TO cAPe TOWn
M T W T F S S Departure Arrival Flight no.

12h00 13h30 T6 601

14h50 16h20 T6 603

cAPe TOWn TO DuRBAn
M T W T F S S Departure Arrival Flight no.

06h30 08h40 T6 644

11h00 13h10 T6 650

11h50 14h10 T6 652

14h00 16h10 T6 654

14h30 16h40 T6 646

17h45 19h55 T6 648

DuRBAn TO cAPe TOWn
M T W T F S S Departure Arrival Flight no.

06h30 08h45 T6 643

08h15 10h30 T6 649

09h00 11h15 T6 651

10h20 12h35 T6 645

17h00 19h15 T6 653

17h35 19h50 T6 647

JOBuRG TO ZAnZIBAR
M T W T F S S Departure Arrival Flight no.

07h45 12h15 T6 921

ZAnZIBAR TO JOBuRG
M T W T F S S Departure Arrival Flight no.

13h05 15h35 T6 922

JOBuRG TO LIVInGSTOne
M T W T F S S Departure Arrival Flight no.

10h00 11h45 T6 955

10h10 11h55 T6 951

10h20 12h05 T6 951

10h20 12h05 T6 953

LIVInGSTOne TO JOBuRG
M T W T F S S Departure Arrival Flight no.

12h30 15h15 T6 952

12h40 14h25 T6 954

12h40 14h25 T6 952

12h45 14h30 T6 956

JOBuRG TO MAPuTO
M T W T F S S Departure Arrival Flight no.

16h25 17H35 T6 971

MAPuTO TO JOBuRG
M T W T F S S Departure Arrival Flight no.

18H20 19H30 T6 972

cAPe TOWn TO PORT eLIZABeTH
M T W T F S S Departure Arrival Flight no.

10h00 11h10 T6 704

13h20 14h30 T6 702

PORT eLIZABeTH TO cAPe TOWn
M T W T F S S Departure Arrival Flight no.

12h00 13h10 T6 703

15h20 16h30 T6 701

www.aboutime.co.za

Schedule subject to change









more to eat

Scrambled Eggs served with a Beef 
Sausage, Bacon, Grilled Tomato, French 
Toast and Sautéed Mushrooms, Onions 
and Peppers
(Only served on JHB/CT/JHB, JHB to George, JHB – 

ZNZ and DuR/CT/DuR flights, departing until 9 am).

r32 / $4.501time hot BreakFast 

  

Chilli Beef Snapstix
Sliced Beef Biltong 
Dry Wors 
                             

Bar One 
KitKat
lunch Bar

Smoked Beef
lightly / Plain Salted
Salt & vinegar
Cheese & Onion

Salted Peanuts
Peanuts & Raisins   

sweets 
                     
Jelly Babies
Wine Gums

r26 / $4Biltong 80g

chocolates

snacks

crisps

delicious daily sandwiches       
                    r25 / $3.50

wraps & specialty rolls           
            r28 / $4 

An announcement will be made listing 
today’s selection of sandwiches, wraps and 
rolls. Please ask our friendly cabin crew  
for assistance

muFFins                           r15 / $2

Bran, Cinnamon & Apple
Chocolate Chip
Pecan & Banana
lemon Poppy Seed

Due to the popularity of certain items on our menu, your 
choice may not always be available. 
All sandwiches and rolls are served cold.

Due to the short duration of the flight, items marked with 
a * will not be available for sale on our Maputo route

new

114 www.aboutime.co.za

We are not permitted to accept any foreign currency as payment for items on this menu for national flights, and do not accept foreign coinage on regional flights.
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cheese platter                  r25 / $3.50
(Kosher / Halaal Product)  

Fairview Cheese Platter consisting of Cream 
Cheese French Onion, Cream Cheese Black 
Pepper, Camembert, Blue Rock and Havarti 
and served with six Biscuits.

                   
r9 / $1

r8/ $1

r7 / $1

r9 / $1

                  

**

*



more to drink

Our vIP passengers on board (up 
to the age of 12) are automatically 
given a FREE activity pack.  It contains 
something to nibble on as well as a toy 
to keep them occupied.  Also included 
in the pack is a colouring-in sheet and 
crayons.  Please encourage your little 
one to enter their completed picture 
into our competition, by handing it to 
the cabin crew on their way off the 
aircraft.  Details of the competition 
are on the colouring-in competition 
page in the magazine.  Should you 
wish to purchase an extra pack, the 
cost is R12. / $1.50

Let us know what you think. 
Catering comments and suggestions 
are always welcome. Send an 
email to our catering manager at 
catering@1time.co.za

Due to the short duration of the flight, items marked with a * will not be available for sale on our Maputo route

kiddies pack

Castle lager / lite

Peroni 

Sarita Ruby Dry

Sarita Select

Assorted Whisky 

Rum 

Gin 

Brandy 

vodka 
Amarula

White: 
Sauvignon Blanc
Semi-sweet
Red: 
Argentum (Blend)
Cabernet Sauvignon

       R14 / $2

       R16 / $2.50

          

       

       R27 / $4               

       R22 / $3          

       R22 / $3          

       R22 / $3          

       R22 / $3          

       R22 / $3          

       r25 / $3.50

Beers

spirits/liQueurs

apple ale r16 / $2.50

alcoholic Beverages

wine

Coffee / Tea

Hot Chocolate

Cappuccino

Still / Sparkling Mineral Water (500ml)

Soft Drinks (200ml)  

Coke / Fanta Orange (330ml)        

Appletiser / Grapetiser (330ml) 

Red Bull Energy Drink 

Glaceau vitamin water

Orange

Apple

Tropical Blend

Bos iced tea

lemon

Peach

Apple

R9 / $1

R10 / $1.50

R10 / $1.50

          

R9 / $1                

R8 / $1      

R9 / $1

R12 / $1.50

R20 / $2.50   

R18 / $2.50

    

hot

Fruit Juice

cold

r7 / $1

r13 / $2

Beverages

new

new

*




