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On the Cover
There are the obvious things, like biting into a decadent chocolate bar or lying back and listening to your 
favourite music. But then there are the more obscure sensations: squealing your way through a horror movie; 
whizzing down a rollercoaster ; or taking your shoes off after a long day at work. All these moments fire up 
some kind of pleasure. That much is obvious. But have you ever stopped to think why this is so? Do you ever 
wonder what exactly pleasure is, and why it exists? Cover pic © iStockphoto.com
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When I was little, Valentine’s Day meant making lopsided heart cards to be proudly presented 
to my parents at home, or later to my favourite friends in Primary School. 

By the time I reached High School, however, Valentine’s Day had taken on a whole new 
significance, and invariably became a day tinged with expectation, but also disappointment. The 
worst was the morning delivery of roses, not helped by the fact that the most popular girl in 
our class shared my name. While, invariably, I knew that all of the individually heart bedecked, 
cellophane wrapped red roses were destined for her, my heart couldn’t help doing an expectant 

little hop every time “Nicky” was called out. Just in case, this time, it would come with 
my surname attached to it. 

As I hit university, I also finally hit the Valentine’s Day mother load and revelled 
in the cheesy cards, heart shaped chocolates and those same unoriginal single 
red roses that had so eluded me in adolescence. 

Now, as I have grown wiser in the ways of the world – and in love – I have 
come to realise that the most meaningful gestures are often those that happen 

spontaneously and not merely as the result of a Hallmark holiday. They are also 
often not the grand romantic gestures Hollywood favours, but rather small things 
that others would probably not even notice. Like one day, out of the blue, being 
asked to dance when you had long ago resigned yourself to the fact that that 

would never happen; or your partner agreeing to come to a dreaded family 
gathering just because they know it would make you happy. 

And it’s not just romantic partners who show they love us in these many 
wonderfully varied and unexpected ways. There is that particular friend who 
always knows just when to send a supportive message; that colleague who 
shares the load when it becomes unbearable; and that parent who is always 

willing to lend a hand or a shoulder to cry on.  
And it is all of these things that end up meaning so much more than 

a generic red rose that wilts and dies, or an already eaten chocolate. And 
best of all? These types of love gestures happen all year round! So even if 
the popular girls get all the roses again this year, don’t despair, there’s still 
plenty of love left in the world for the rest of us.

Nicky

Sealed with a Kiss (SWAK X) has a delicate range of locally manufactured 
sterling silver and gold plated charms suspended on fine 100% silk cords. All 
of their necklaces are strung by vulnerable young adults, many affected by 
HIV/Aids. The charms are available on a number of different cord colours 
and include letters of the alphabet, zodiac signs, hearts and stars. Sealed 
with a Kiss donates a percentage of its annual profits to the Tomorrow Trust  
(www.tomorrow.org.co.za), a non-profit organisation that educates students 
affected by HIV/Aids. For more information, visit www.swakx.com, email  
liora@swakx.com or call +27 83 256 7890.
Stand the chance of winning one of four SWAK X necklaces valued at R220,00 each. 
SMS the word TIME, followed by the word SWAKX and your NAME to 35131. Cost per 

SMS is R3. Competition closes 28th February 2011. By entering this competition you consent to 
receiving electronic information pertaining to abouTime and/or 1time airline. Terms and conditions apply.
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The writer of this edition’s Letter of 
the Month will receive an iLuv i552 

Portable iPod Docking Station  

and Radio.

The completely self contained and portable 
i552 allows you to enjoy your favourite music 
from your iPod or its built-in radio wherever 
you go. The i552’s jAura speaker technology 
ensures rich sound from either your iPod or 
the radio, which can be preset programmed for 
up to 20 different radio stations. The i552 also 
outputs your favourite videos to your TV if your 
iPod has video capability and it even charges 
your iPod while docked inside! For more 
information or to find out where to purchase 
your own i552, visit www.cortechsa.co.za or call 
+27 11 463 8530.

Letter of the Month
Dear 1time

I just read an article in a recent edition of the Beeld about 
passengers complaining about overbooking on flights belonging to 
your main competitor from Lanseria to Cape Town, and I wondered 
to myself: “Have they never heard of 1time?”

I have flown with you for the past three years on a weekly basis 
between Johannesburg and Cape Town. I have never had a bad 
experience, have always been on time, if not early, and have always 
been treated with friendliness and professionalism. Whenever I arrive 
at your Cape Town check-in desk, your staff always automatically 
checks if 23E is still open. Spending a lot of time at airports I always 
look at the flight displays and it is noticeable how often your 
competitor’s flights are delayed by hours and on the odd occasion 
completely cancelled. Every time I see that, I fail to understand why 
people can possibly want to fly for a similar price (or even more) to 
the same destination when they have other options.

upon arrival, your In Charge Flight Attendant always thanks your 
passengers for choosing 1time. When they make that announcement, 
I always think to myself: “There is no other choice for those who 
know better”.

Please give my thanks to your excellent staff, and please keep 
flying, or otherwise I will have to travel by road and that is just not 
an option!

Kind regards
Braam Van Vuren
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Have a compliment or comment?
 Ask your flight attendant for a feedback form and let us know what is on your mind or send an email to cr@1time.co.za.

Letters may be edited, shor tened or translated from the original language.

1t
im

e 
 L

ET
TE

R
s

Good morning. 

During December, I flew from Johannesburg to East 
London and then back again on your airline, and I wanted to 
thank you for a number of things.

Firstly, I received an SMS notifying me that my flight to 
East London was delayed, which saved me a lot of hassle and 
running around – thank you!

Then, because the airport was packed with people due 
to all the delayed flights to Europe, my stress levels were 
very high and I could feel an epilepsy attack coming on. I 
mentioned this to the ground staff who offered to walk 
with me to the aircraft and to explain my situation to the 

In Charge Flight Attendant on board. We did just that and 
the crew on the flight was absolutely stunning. They kept me 
calm, respected me and my situation and did not make any 
disparaging remarks. They asked if I was all right a few times 
until I fell asleep during the flight and then they did the right 
thing – they did not wake me up.

I want to express my sincere gratitude to the 1time staff 
for being absolutely professional regarding my situation. I have 
always used 1time and now I am sure I will not even look at 
how much another airline would cost me to visit the most 
important person in my life, my dad.

Kind regards
Colette Joubert 

letters
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One river, three stages, four days and 2,000 
festival goers with a passion for some of South 
Africa’s best music... Get ready for up the Creek 
2011! From 4th to 6th February 2011, the Swellendam 
campsite will once again be transformed into a spot 
of revelry, where festival goers can frolic in the 
Breede River and then move up to the music stages 
as the day progresses. Included in this year’s line-up 
are aKing, Jack Parow, Flash Republic, Elvis Blue, The 
Dirty Skirts and Captain Stu. Delicious festival fair 
will also be on offer, as well as a designated kid’s area. 
Tickets are available from www.ticketbreak.co.za. Email  
info@upthecreek.co.za or call +27 21 510 0547 for 
more information.

PaddleWithout a 

Witness the best of the best battle it out for the coveted title 
of Duesouth Xterra South African Champion on 26th February 
2011 at the Grabouw Country Club. The Duesouth Xterra is 
an off-road triathlon that takes place at three venues across the 
country from January to July. Competitors can either partake 
individually or in teams of three. The event in Grabouw also 
serves as the South African Championship, which forms part of 
the Xterra World Tour. Athletes competing at this event stand the 
chance to qualify for the world championship final in Hawaii later 
this year. For more information, race rules or online entries contact  
+27 86 138 3591 or email entries@stillwatersports.com.

Battling it Out
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Fast cars and fast fashion in the fastest city in Africa 
–  the Joburg Fashion Week takes a new approach this 
year as it showcases the 2011 Autumn/Winter collections 
of some of South Africa’s most talented designers. The 
collections will be presented over five days, from 15th 
to 19th February, in spectacular and unexpected venues 
across the city. Some of the designers showcasing their 
collections include Abigail Keats, Abigail Betz, David Tlale, 
Suzaan Heyns, Grapevine, Karabo Finger, Distinctive 
Wear and Spero Villioti. Tickets are available from 
Computicket. For the full schedule and more information, visit  
www.africanfashioninternational.com.

Forward
Fashionto do



The Getaway Show is coming to the Western 
Cape from 25th to 27th March 2011 at the magnificent 
Lourensford Wine Estate in Somerset West. Enjoy a 
family day out at Africa’s premier travel and outdoor 
event. Visitors will find over 200 exhibits showcasing 
everything they could possibly need to plan their next 
big adventure. There will also be delicious food at the 
farmers market, adventure activities, photography 
workshops, cheese and wine tastings, 4x4 demos 
and plenty of fun for the kids. Incredible prizes and 
exclusive show specials will also be up for grabs, and 
as a bonus, parking is free. For more information, visit 
www.getawayshow.co.za.

The extraordinary Swiss theatre troupe, 
Mummenschanz, returns to South Africa for an 
extensive national tour. Theatre patrons in Pretoria 
(22nd to 27th February), Cape Town (1st to 19th March), 
Port Elizabeth (29th March to 3rd April), Durban (6th 
to 10th April) and Johannesburg (12th to 17th April) 
can look forward to another spell of mesmerising 
Mummenschanz magic. By using everyday objects 
and materials they create ingenious costumes and 
expressive masks that transform into fascinating and 
funny creatures that slide, bounce, wriggle and wobble 
about on stage, portraying everyday situations. 

Tickets are available from Computicket. Visit  
www.musesa.co.za for more information.

Break?Need a 

Mag     c
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A Classical Beauty

www.1time.co.za

Mezzo-soprano singing superstar Katherine Jenkins will be making 
her first, much-anticipated visit to South Africa in March 2011. Gauteng 
fans will be treated to two performances at the Sandton Convention 
Centre – one on 10th March 2011, as part of a Gala Charity Banquet 
to raise funds for various children’s causes, and another on 11th March 
2011, where she will be accompanied by a 24-piece orchestra. The 
Welsh beauty will also be making two special guest appearances 
in Cape Town at Rand Merchant Bank’s highly popular Starlight 
Classics events at Vergelegen Wine Estate during the first weekend 
of March 2011. Concert tickets are available through Computicket at  
www.computicket.com. To book Gala Charity Banquet tickets contact  
+27 72 419 5777, or email Adrian@avantage.co.za.

Mummenschanz

Questions?

Ask them at 

ab
WIN! Stand the chance of winning a pair of tickets to 

watch Mummenschanz in each of the five cities 
in which they will be performing. Simply SMS the 
word TIME, followed by the word MUMMEN, 

your preferred CITY and your NAME to 35131. Cost 
per SMS is R3. Competition closes 18th February 2011. 

By entering this competition you consent to receiving electronic 
information pertaining to abouTime and/or 1time airline. Terms and 
conditions apply.
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Pop the Question in Style

Propose to your partner this Valentine’s Day in the Vineyard 
Hotel & Spa’s beautiful gardens alongside the Liesbeek River. 
The hotel is set in six acres of attractive, landscaped parkland, 
and overlooks the magnificent forested slopes of Table 
Mountain. The “Just us” proposal package includes a night’s 
accommodation with complementary breakfast, a bottle of 
sparkling wine, petals at the dinner table and on the bed, the 
use of a picnic blanket and luxury large pillows down at the 
river, lanterns, and a four-course wine-paired dinner at the 
Square Restaurant. This exclusive package is available until  
30th April 2011. For more information, visit www.vineyard.co.za.

Bigger is Better

Pongrácz Rosé, voted best South African Rosé in the 
highly contested 2010 Amorim Cork Cap Classique 
Challenge, has just been launched in a sophisticated 1,5 
litre magnum complete with an exquisitely designed gift 
tin. This stylish Cap Classique magnum is sure to make 
the ultimate statement on Valentine’s Day. The new 
Rosé magnum has delicate fruity flavours and a beautiful 
salmon hue that balances superbly with a dry palate. The 
Pongrácz Rosé is composed in the classic French tradition 
of the noble varietals, Pinot Noir and Chardonnay, and 
has spent two years on the lees developing its singular 
character. The Pongrácz Rosé magnum is available in fine 
wine shops nationwide.

Stylish Sundowners

Oysters and Cap Classique are 
perfect taste partners and this 
summer you can enjoy this seductive 
duo during sundowners at The House 
of JC Le Roux. For just R50 you can 
relax on the patio of Seasons, the 
signature restaurant at The House of 
JC Le Roux, with three ocean fresh 
oysters and a glass of Cap Classique of 
your choice every Friday from 16h30 
to 18h30. Situated in the picturesque 
Devon Valley near Stellenbosch, The 
House of JC Le Roux is renowned 
for making fine vintage Méthode Cap 
Classique and sparkling wines to suit 
every palate. Bookings are essential 
and can be made by contacting  
+27 21 865 8200. Visit  
www.jcleroux.co.za for more information.
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Don’t Stop Going to the Top

Great news for fans of Table Mountain is that the Cableway has launched 
a frequent user card, the Cable Card. As a result, cardholders can ride 
the Cableway every day for a year, weather permitting, at the cost of 
only two-and-a-half round trips. The annual card gives unlimited access 
to the mountain top and offers a one-stop solution to 365 days of family 
fun. The Cable Card is available for adults (R490) and children (R245) 
and entitles users to one return trip per day. The cards, available from 
the Table Mountain Cableway, are valid for 12 months from the date 
of activation. For more information, contact +27 21 424 8181 or visit  
www.tablemountain.net.

A New Look for a New Year
The newly refurbished Equinox Spa at the Cape Royale 

Luxury Hotel has recently opened its doors for the summer 
season. Guests are encouraged to relax in its new distinctive 
décor, which combines its original crisp white and midnight 
indigo colour palette with a fresh and original twist. Guests 
can also indulge in a variety of new body, facial and massage 
treatments designed to pamper, relax and rejuvenate body 
and mind. To book your treatment, or for more information, email  
info@equinoxspa.co.za or contact +27 21 430 0511.

www.aboutime.co.za

Fruity Superheroes

Super fruits are fruits or berries that contain powerful antioxidant 
properties which help to fight free radicals. They also contain highly 
intensive nutrient properties which are able to supply our bodies 
with extraordinary health benefits. With this in mind, Nutrifruit 
Labs have introduced a new Superfruiticals range of super fruits 
in convenient capsule form to help keep you glowing with good 
health. These include Goji Berry (which helps to enhance the 
immune system), Açai (which has revitalising properties), Camu 
Camu (a high potency Vitamin C that assists with mental clarity) 
and Noni (an overall tonic). For orders and more information, visit  
www.nutrifruitlabs.co.za or contact +27 87 802 7641.
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PleasureThE PuRsuiT OF 

Why We Crave All the Things We Love

There are the obvious things, like biting 

into a decadent chocolate bar or lying 

back and listening to your favourite music. 

But then there are the more obscure 

sensations: squealing your way through a 

horror movie; whizzing down a rollercoaster; 

or taking your shoes off after a long day 

at work. All these moments fire up some 

kind of pleasure. That much is obvious. But 

have you ever stopped to think why this 

is so? Do you ever wonder what exactly 

pleasure is, and why it exists?
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 Way back in the 1950s two brain researchers came 
a long way towards answering these questions when they 
inadvertently discovered a powerful part of the brain that 
has since come to be known as the “pleasure centre”. 

James Olds and Peter Milner were actually trying to 
figure out whether rats would become uncomfortable 
when electric shocks were sent to certain parts of their 
brains. They naturally expected the rats to avoid the area 
of their cage that shocked them. However, the scientists 
were in for something of a shock themselves. 

Instead of avoiding the electric currents, 
the rats came back for more after the first 
stimulation, and they rushed back even 
more quickly after the second. In 
later experiments, the scientists 
allowed the rats to press 
the stimulation lever 
themselves, and lo and 
behold, they went 
on to press it as 
much as 700 
times per 
hour. They 
s t o p p e d 
d r i n k i n g 
w a t e r 
and eating, 
i n c e s s a n t l y 
pressing the 
lever until they 
eventually died 
from exhaustion. 

T h e s e 
experiments, 
which were 
the first to 
point to a 
specific  
 
 
 

 
 
 
 
 

 

 
 
 
 

p l e a su re 
centre in the 

brain, opened 
a floodgate of 

research. After 
all, if the feeling 

of pleasure is so 
strong that we are 

willing to die for it, 
surely it is in our best 

interest to understand 
it more fully?

And while it is easy to 
imagine pleasure research 

facilities as a hedonist’s lair, 
they are far from indulgent. In 

fact, understanding pleasure is an 
important pursuit, in that it helps 
us to understand mental illnesses 
such as addiction and depression. 
Once we recognise the brain 

networks that mediate pleasure, 
we can figure out how to reverse  

their breakdown. 
The problem is that the pleasure 

centre is such a complex part of the brain 
that researchers have yet to explain exactly 

how it functions. That said, many disciplines now 
recognise that pleasure is the heart of human 

nature. According to Professor Morten Kringelbach, 
author of the book, The Pleasure Center, pleasure is 
fundamental to humans. He is quick to point out that our 
main sources of pleasure, namely food and sex, are key to 
our survival and that “having dedicated pleasure networks 
in the brain that tend to make us seek them out therefore 
makes absolute sense”.

Being around other people is also pleasurable, he 
explains. Social interactions are part of what sustains us 
as humans, and pleasure plays a key role in this. It is one 
of the reasons why food is more enjoyable with other 
people, for example.

However, it is not as simple as survival. If it were, we 
probably would not get much joy from listening to music, 
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admiring an artwork or being given a promotion at work. 
However, these “higher order” pleasures seem to be 
processed in the brain in similar ways to those pleasures 
that ensure our survival. “Brain scanning experiments have 
shown that music hits the same parts of the brain as food 
or sex,” says Kringelbach.

How these stimuli hit the brain is still somewhat 
unclear. Many schools believe dopamine is the key player, 
yet others argue that opioids may be the real trigger. And 
while the survival theory is still highly regarded – that is 
to say that pleasure is a reward for engaging in activities 
that encourage our survival – most researchers believe it 
is much more nuanced than that. 

“We use pleasure to make all kinds of decisions,” says 
researcher Michel Cabanac in New Scientist magazine. 
“Solving a mathematical problem, forming grammatical 
phrases, making ethical choices, gambling. All decisions are 
made to maximise pleasure.” In other words, what we call 
“gut instinct” may actually be a form of seeking pleasure. 

What we do know, is that while pleasure is vital in 
guiding our behaviour, it quite simply cannot last for 

long. “We will never achieve true happiness through the 
pursuit of pleasure,” says Cabanac. That, he explains, is 
because we can never be truly comfortable while we are 
in a pleasurable state. If we are experiencing pleasure, it is 
because we must need something. If we are cold, we need 
a hot bath. If we are thirsty, we need a tall glass of water. 
Once we have satisfied these needs, we are indifferent 
to the experience. “Pleasure – sensory pleasure – is not 
happiness, it is joy,” says Cabanac. “The state of indifference 
is what I call happiness.”

Perhaps not understanding exactly how pleasure is 
produced is something of a boon. After all, if we no longer 
needed to pursue pleasure, if we could simply hook our 
brains up to pleasure inducing mechanisms, where would 
that leave us? What would make us get up in the mornings 
and choose what we want for breakfast? What would 
make us chase after our latest crush or travel to exotic 
destinations? The pursuit of pleasure, by its definition, 
must be something intangible. Because once we have it, 
who knows how long we will want it for.  
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Karel Tomei’s photographic masterpiece of a 

book, Flying Over South Africa, provides readers 

with a fascinating and unique way to view our 

beloved country.
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Flying Over south Africa
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Bird’s Eye 
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The Richtersveld national Park 
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 Each province is covered, and the sheer 
diversity of landscape, shape, form, and colour is 
breathtaking. At over 400 pages, this hardcover 
book is a fantastic celebration of South Africa from 
the air. “I decided to take up the challenge and 
produce a book which, through aerial photographs, 
would show today’s South Africa. Its cities, its 
coastline, its wildlife and its landscapes – natural and 
industrialised,” Karel explains. He also sees his book 
as the continuation of the work of South African 
aerial photographer Herman Potgieter, who died 
tragically in a plane crash in 1998.

All the shots were taken from a helicopter, which 
enabled Karel to access some of the remotest 
places in South Africa. These quietly meditative 
images lend a different perspective to each of the 
subjects chosen. They are often abstract, a wonderful 
canvas of shapes and colours. They reveal hidden 
and unique properties of places that we often take 
for granted. Our cities and countryside are freshly 
rendered and revealed in exciting new ways. 

“Flying Over South Africa” is published by Scriptum. 
It is available from leading bookstores nationwide, or 
online at Book Bistro (www.bookbistro.co.za).  
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The beautiful Knysna Lagoon with exclusive Thesen Island perched in the middle

Farmland in the Free state 
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Washing day at the Mkhuze River mouth in Zululand

Friendly neighbours, Mthatha, Transkei



River system, northern KwaZulu-natal

Artwork on the cooling tower, orlando Power Plant, soweto
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Crackers smothered in decadent cream  

cheese or dripping in runny Brie, mature 

Camembert sandwiched in the loving embrace 

of a crispy French baguette, or chunks of Gouda 

and Cheddar accompanied by the perfect 

glass of wine. This is the stuff that cheese lovers’ 

dreams are made of… and KwaZulu-natal’s 

Midlands Meander is the setting. 

sAy

Cheese Tasting in the Midlands
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Swissland Cheese 
 Swissland Cheese has been a staple on the Midlands 

Meander since it started, first as a little roadside stall and 
later at its current location in a Swiss-style chalet perched 
on top of a hill. 

These days the farm boasts over 60 snow white Swiss 
Saanen milking goats, four full time employees and a little 
cheese shop that hums with activity. And little wonder too, 
when you sample some of Swissland’s delectable cheeses. 
Swissland currently produces nine different types of cheese, 
ranging from plain, pepper and garlic Feta to cream cheese 
and Chevin, a creamy fresh goat cheese that also comes in a 
variety of flavours (the smoked is particularly tasty). 

Owner Fran Vermaak’s most popular cheeses, however, 
are undoubtedly her white mould varieties – Brie, St Maure 
and Drakensberg. “usually Camembert and Brie are made 
from cow’s milk, so it is quite unique to find goat’s milk 
varieties,” explains Fran. “The goat’s milk varieties are also not 
as strong for some reason and even when they are very 
runny and ripe, they do not give off as much ammonia.” 

Whatever your preference, Swissland makes a variety 
of cheese to suit most palettes – even those that might 
otherwise turn their noses up at the thought of goat’s milk 
cheese. “When I first started, it was hard to get people to 
even taste the cheese, but now I can see a huge change 
towards goat’s cheese. I still get people who are wary, but 
generally most people who come in here, have a small taste 
and they always say: ‘Oh, that’s lovely!’” 

As well as the cheese shop, it is also worth visiting the 

goats themselves, and children will love the opportunity to 
be able to feed them. The months of July and August are also 
baby goat season and these tiny white gambolling creatures 
are guaranteed to elicit an “aah, cute!” out of even the hardest 
of hearts!

Swissland Cheese is located near Balgowan (off the R103). 
The cheese shop is open weekdays (except Thursdays) from 
12h30 to 16h30 and weekends from 09h30 to 16h30. It is 
best to visit between 15h00 and 17h00 to watch the goats 
being milked. For more information, contact +27 33 234 4042 
or email cheez@telkomsa.net.

Marrakesh Cheese Farm
When Chris and Sue Coetzer decided to retire from 

the corporate world, they did so in true Midlands style – by 
buying a goat farm and learning the art of cheese making! 
That was ten years ago, and they admit that the initial learning 
curve was steep: “In the first few weeks we probably threw 
away 300 or 400 kilograms of cheese.” But they also say that 
it was a lesson that has stood them in good stead. “It was 
good because it set the standard for us: If we make a bad 
batch, we chuck it out. Although that doesn’t happen that 
often nowadays,” Chris explains.

Another big change at Marrakesh is that the Coetzers 
have recently sold their goats and changed to making cow’s 
milk cheese instead. In many ways, Chris says that it is a relief 
to no longer have to worry about the care of the livestock 
anymore, and thus far their new cow’s milk cheese has been 
flying off the shelves. 

These include varieties of thick, creamy cottage cheese 
flavoured with spring onions, garlic or olives; a young, sweet 
Gouda with a slight tingle behind it; and one of the best blue 
cheeses I have ever tasted. Old habits die hard and Chris 
still makes a traditional goat’s cheese (Chabrie), but with 
cow’s milk instead. This semi-soft, light and creamy cheese 
lends itself well to flavours and Chris has experimented with 
everything from traditional pepper and garlic flavours to 
jalapeno peppers and even peppadews.

The Coetzers treat each visitor to their little cheese shop 
to a comprehensive cheese tasting of up to ten different 

37www.1time.co.za



TR
A

V
EL

cheeses with an explanation of each. But be warned, one 
will be hard pressed to pick just one at the end! “I am not a 
master cheese maker by any means, but we make cheese and 
people love it and that, to me, is the difference,” ends Chris. 

Marrakesh can be found on the R103 in Rosetta. The 
cheese shop (which also sells delicious homemade chutney, 
jams and fudge) is open daily from 09h30 to 17h00. Contact  
+27 33 267 7258, or email marrakesh@dillon.co.za for  
more information.

La Petite France
La Petite France certainly lives up to its name. This little 

cheese factory in Hilton – which specialises in hand made 
Camembert and Brie – was originally started by a Frenchman, 
Hubert Verbizier, who insisted on using specially imported 
cultures and rennet from France and making his cheese 
using only the traditional French methods. The result was a 
Camembert so superb, it instantly transported all who tasted 
it straight back to France’s idyllic cheese making regions. 

When Hubert could resist the call of his homeland no 
longer, he was relieved to find two equally ardent cheese 
lovers, Leon Combrinck and Geré Victor, to continue where 
he left off. “Hubert was very happy to find people who were 
passionate about cheese and was happy to sell to us because 
he knew we would look after the product,” explains Geré.

That was two years ago, and since then not only have 
Leon and Geré maintained Hubert’s exceptional standards, 
but they have expanded their cheese production to include 

Brie and have plans to start making hard cheeses this year 
as well. The duo are also very excited about the prospect 
of relocating to a much larger factory in Curry's Post, and of 
doubling their production of 9,600 cheeses a month once 
they do so.

This increase in production is fast becoming a necessity 
as Leon and Geré have garnered a loyal – and growing – 
number of fans across the country, including a number of 
top chefs. La Petite France cheese is now available at food 
markets across the country and can also be found on the 
menus of a number of top hotels.

But what exactly is it that makes La Petite France cheese 
so special? “Our cheeses contain no preservatives, flavourants, 
colourants or stabilisers. We use only fresh Jersey milk, and 
our dairy is in the process of being certified organic,” Geré 
explains. “We also make the only handmade Camembert and 
Brie in the country, all of the others have some mechanised 
process involved,” Leon adds. All of La Petite France’s cheeses 
are also wrapped in a special, micro-permeable paper that 
allows them to “breathe” during maturation, and to release 
the ammonia that so often gets trapped in foil-wrapped 
cheeses. As a result, La Petite France’s cheeses have a delicious 
nutty flavour, as opposed to the mushroomy flavour of most 
of their competitors. 

“Next, we are after world domination!” Geré laughs. 
And while he may be joking now, a taste of one of La Petite 
France’s heavenly cheeses makes one think that it may be a 
distinct possibility some day. 

La Petite France is currently located in Sutton Road 
in Hilton, but will soon relocate to Curry's Post. For more 
information on distributors in your part of the country, contact  
+27 33 343 3487 or email lapetitefrance@ginkgo.co.za. 
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A visit to the Lindt Chocolate studios in Cape Town and Johannesburg 

is about as close to a Willy Wonka experience as one can hope to find 

outside of the movies.

The Lindt Chocolate studio

ThE
TiCkETGolden 

 Roald Dahl’s classic Charlie and the Chocolate Factory 
was one of my favourite books when I was a child, not 
least of all because it featured one of my other passions: 
chocolate. During childhood day dreams, I could think of 
nothing better than finding a golden ticket that would grant 
me access to a magical world of chocolaty goodness, filled 
with truffles and fondant, white chocolate buttons and 
cream filled Easter eggs. Of course, as with many childhood 
things, the dream faded – until I discovered that master 
Swiss chocolate maker Lindt had opened a Chocolate 
Studio in Cape Town. Now, with the recent addition of a 
second Chocolate Studio in Johannesburg’s Design Quarter, 
even more people have the opportunity to fulfil their 
own childhood dreams of spending a day or two playing  
with chocolate. 

Dimo Samatos, Lindt Head Chocolatier and Studio 
Manager, was one of the driving forces behind the creation 
of the Lindt chocolate studios in South Africa which are, as 
yet, still the only ones in the world. Their main motivation, he 
explains, was to encourage more people in South Africa to 
choose chocolate work as a career. “South Africa does not 
have a chocolate shop culture. If you want chocolate, you go 
to the supermarket. So one of the main aims of the studio 
was to encourage people to start working with chocolate as 
a profession, as they do in Europe, the uS and Australia. We 
aim to be a resource for potential chocolate makers; we teach 
them the difference between a premium quality chocolate 
like Lindt and everyday baking chocolate. We supply them 
with chocolate, we sell specialised equipment and we can 
advise people all the way from simple stuff at home, right 
through to starting up mass production.”

As well as training the budding chocolatiers of the future, 
the studios also offer a range of courses for beginners and 
chocolate lovers who just want to get better acquainted with 
this delicious cocoa based elixir. One of the studio’s most 

some of the delicious handmade chocolates available at 
the Lindt Chocolate studios in Cape Town and Johannesburg
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Lindt has recently opened a new Chocolate studio in Johan-
nesburg’s Design Quarter
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popular courses is its 90 minute chocolate appreciation 
course, where students get a very hands-on explanation 
of where their favourite indulgence comes from. “The 
chocolate appreciation is like going for a wine tasting or a 
cheese tasting and is a good way to learn about chocolate, 
because we take you right from the bean to the bar; tell 
you how chocolate is made and give you the opportunity 
to taste the cocoa nib; taste the cocoa butter, feel it, rub it – 
it is a real interactive experience,” Dimo explains. 

And what would a chocolate appreciation be without a 
little (or a lot) of chocolate tasting? Part of the appreciation 
course includes instruction in the best way to truly savour 
and enjoy chocolate, using all five of your senses. “Lindt has 
put together what they call the ‘Five Senses’ of chocolate 
appreciation, so the whole experience of eating chocolate 
is also about the sight, feel, smell and even the sound of it 
– because we snap the chocolate to discover its structure 
– as well as the taste,” Dimo explains. 

Students on all of the Lindt courses get plenty of 
opportunity to put their five senses to the test and are 
welcome – even encouraged – to sample as much of 
Lindt’s delicious range as they can stomach, while inside the 
studio of course. In between realising the dream of having 
access to a virtually unlimited supply of chocolate, they 
can also learn to make anything from chocolate desserts 
and truffles to cakes, chocolate confectionary and even 
impressive chocolate show pieces. 

The majority of people who sign up for one for the 
studio’s chocolate courses, do so for their own enjoyment 
and to learn techniques that they can show off to their family 
and friends. But professional cake makers and decorators 
as well as chefs also pass through the doors looking to 
improve their skills. The courses have also become so 
popular with some students that they have progressively 
worked their way through every one. 

And who could blame them, really? Who wouldn’t get 
accustomed to being surrounded by one of everyone’s 
favourite favourites every day? As Dimo concludes: 
“Chocolate is such a luxurious and sensual product. It 
is also linked to childhood and festive times and happy 
memories… I really don’t know anyone who does not  
like chocolate.”

As well as offering a variety of chocolate courses ranging 
from several hours to more advanced one and two day courses, 
the studio also sells bulk Lindt chocolate and specialised 
equipment for chocolate work. For those interested in eating 
their chocolate as opposed to making it, the studios also sell 
delicious hot chocolate and a delectable range of handmade 
truffles, nougats, cookies and brownies. Chocolate wedding 
cakes can also be commissioned. For more information, call 
+27 21 421 3107 (Cape Town) or +27 11 467 5730 
(Johannesburg) or visit www.chocolatestudio.co.za.  

Where the magic happens

Lindt Head Chocolatier and studio Manager, Dimo samatos, 
is passionate about creating a stronger chocolate culture in 
south Africa
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The Female Footwear Fetish

iF ThE 

FiTs
shoe

Modern women have made great strides in 

the boardroom and beyond, but there is one 

small item which may yet give them the edge 

in the battle of the sexes: shoes.
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 From humble beginnings as rough protection 
against thorns and the cold, the shoe has been 
elevated to iconic status in the 21st century, 
dominating catwalks and pillaging purses as 
designers woo women with the “Next Big Thing” 
in footwear.

But just what inspires this female love affair with 
a basic necessity that has metamorphosed into 
one of the hottest fashion accessories in any half-
decent wardrobe?

An Evolutionary Love Affair?
Zayed university pychologist and assistant 

professor Dr Justin Thomas says that several 
theories explain the importance of shoes in the 
global feminine consciousness. And the facts  
are astounding.

Why, asks Thomas, have we favoured shoes 
over hats, shirts or belts? After all, shoes pound the 
streets and flirt with germs, litter and smelly toes.

History gives the first clue, since the historic symbolism 
of shoes is clearly recorded in several different cultures. 
At Anglo-Saxon weddings, for example, the bride’s father 
would hand his daughter’s shoes to her future husband, who 
in turn would hit her on the head with her own footwear! 
This violent act symbolised the transfer of authority from 
father to husband.

In Arab culture, dreaming of shoes typically signified 
marriage. Westerners in turn view shoes as a good luck 
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symbol following marriage, as evidenced by old shoes tied 
to the rear bumper of the newlyweds’ car.

Evolutionary psychology offers an equally interesting, 
though simplistic idea: the competition to secure a male 
mate. In essence, we supposedly wear stiletto heels as part 
of a “runaway selection” or “Zahavi’s Handicap” principle, 
meaning that any flamboyance or hindering appendages 
would, in the wild, make us easy prey for predators. So, if we 
are able to get away with six-inch shoes – the equivalent 
of nature’s peacock feathers – then we must have good 
genes to have survived to adulthood and are, therefore, a 
good catch.

So the bottom line, then, is that shoes equal sex? 
Perhaps, says Thomas, especially since one of the global 
“attractiveness ratings” is a lengthy leg-to-body ratio, which 
is artificially achieved in killer heels and, biologically speaking, 
reminds potential mates that we have great genes and are 
healthy (even if we are not).

Feminine Footwear Flair 
Whatever our reasons for adding yet another pair of 

Manolo Blahniks to our cupboards, women are streets 
ahead in the shoe purchasing stakes. Reports indicate that 
American women own an average 19 pairs of shoes, and 
that 90% of compulsive shoppers are women who will 
most likely buy shoes, says Concordia university marketing 
professor Dr Gad Saad.

Perhaps the most well-known shoe fanatic worldwide 
is Imelda Marcos, the former first lady of the Philippines, 
who owned an impressive 3,000 shoes at the time of the 
collapse of her husband’s regime.

Exhibitions and promotions manager Amy-Lee Daniels 
happily admits to a footwear habit – one which she has no 
intention of kicking! “My obsession with shoes started at 
age 18. I had started working and earning real money and 
so, once I discovered lunch hour in 
a shopping centre, my collection 
of shoes started.” Daniels now 
owns over 100 pairs of shoes 
and she buys a new pair at least 
once a month.

”I work in a shopping centre 
and one of our rules is that we 
have to look classy and upmarket 
at all times. That translates to 
nine-inch heels all day, every day. If 
my shoes are uncomfortable, I buy a 
better pair. If they look odd with my 
outfit, I go and buy a new pair. And, if 
they look high enough and tempting 
through the window, I buy them!”

Her favourite brands are Nine West (“incredibly 
comfortable, regardless of height”), Errol Arendz, and 
David Tlale at Luella (“to die for!”). Average purchase price? 
Around R600 to R800 per pair, though she has spent over 
R1,000 for a lovely pair of Nine West shoes in the past. 

“I am a short person, so having that bit of extra height 
does wonders for my confidence levels,” says Daniels. 
“There is no better feeling than knowing that the pair of 
heels you are wearing makes you look and feel sexy.”

For people such as Daniels storage is, naturally, a bit 
of a problem. Local manufacturer Tevo has jumped on the 
boots ’n all bandwagon with a product designed specifically 
for shoe addicts, both men and women.

The Vu Boxes are a sassy storage solution designed 
to transform the jumble of designer shoes cluttering 
cupboard floors into a perfectly stacked selection. And the 
best news? The boxes are transparent. “We are all looking 
for innovative and inexpensive ways to create order in our 
homes,” explains Tevo Director, Patrick Bennett. “The Vu 
Box is a popular product because it is affordable and goes 
beyond the conventional lidded shoe box. It is practical, 
stackable and can be assembled in seconds.”

It is not surprising that shoe “accessories” such as the 
Vu Box are proving so popular when you consider that 
women in the united States admit to spending $17 billion 
(about R115 billion) a year on shoes.

But it is not just about looks, argues Daniels. “There have 
been so many occasions when I have gone to conferences 
with hundreds of women whom I do not know, and the 
best way to spark a conversation with any of them is to 
comment on their shoes. My shoes have helped me to 
make some incredible contacts in my career so far and 
because of them, I always put my best foot forward!” 
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The world is a big, wide, wonderful place and those of us lucky enough to 
be able to explore even a fraction of it are certainly the better for it, having 
had our horizons widened and our eyes opened to new experiences, 
cultures and lifestyles. With so much to see, though, just where do you 
start? We asked some fellow world travellers for their favourite destination 
recommendations to get you started. 

Mongolia
Nicky Furniss

I have always had a fascination with Mongolia and when I finally ticked it off my “To Do” list, it instantly became my 
favourite destination. Never before or since have I seen such wide open spaces or met people more utterly content with 
such a simple way of life. 

In the Gobi Desert I discovered that camels are by far the most comfortable form of transportation, and 
was humbled by a nomadic family whose entire life fits into a small tent. I saw dinosaur 

footprints and woke up to see the most spectacular sunrises 
light up the expansive dessert. In the 

country’s capital, we were lulled by 
the harmony of over 100 scarlet 
cloaked monks chanting in unison. 
In a ger (tented) camp surrounded 
by rolling green plains, there was 
nothing to do but chat and lie in the 
grass and breathe in the heady smell 
of the thousands of wild flowers that 
carpet the plains. It was heaven.

Mongolia is not a place for 
compulsive sightseers or adventure 
junkies (the most exciting thing I did 
there was ride a feral pony!), but it will 
soothe your soul with its expansive 
space and will make you yearn for a 
simpler, purer life. 

hAPPy 

Our Favourite Travel Destinations
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Mozambique
Stewart Nolan

A couple of friends and I decided 
to escape the World Cup madness last 
year by heading north into Mozambique. 
On this particular trip, our destination 
was Mount Gorongosa, some 1,000 km 
north of Maputo, but we broke our trip 
up with several overnight stops along 
the way. Bilene, Xai-Xai, Morrungulo 
and Vilanculos all provided us with 
perfect bases from which to explore 
the various stretches of idyllic beaches. 
We found the months of June and 
July to be perfect with regards to the 
weather, and also pleasantly quiet in the campsites 
and on the beaches. 

Mozambique is a paradise right on our doorstep. From the endless white, sandy beaches and the aquarium-like coral 
reefs of the Bazaruto Archipelago, to the remote grasslands of Gorongosa Game Reserve, Mozambique is full of gems just 
waiting to be explored. The southern parts of the country are easy to access and convenient for a quick break, but the 
further north you care to venture, the more amazed you will be.

 
 
 
 

Olomouc and Prague, Czech Republic

Krysta Gutteridge

When my husband and I travelled to the Czech Republic, we knew to expect striking architecture, but we were 

astounded by the overwhelming beauty we discovered there.

We started our Czech adventure in Olomouc, a gorgeous, miniature version of Prague full of fountains, towers 

and charming boutiques. We were not disappointed by the Czech Republic’s renowned capital 

city either. Each time we stepped outside, we began a new leap through time 

down ancient cobbled streets and winding alleys. We toured 

every site imaginable, from the east side 

of the Vltava River to the Mala 

Strana, a historic area in the 

shadow of Prague Castle, and 

of course the castle itself. One 

of our favourite spots was the 

walled fort of Vysehrad which 

provides a spectacular 360 degree 

view of the city. 

If you have the time, also make 

sure you take in a Slavia Praha 

hockey game. They won when we 

saw them, and if their jerseys don’t 

blind you with their intense colour, 

you are in for a real sporting treat!



Nelson, Canada 

Andrew Burnard

A drive of a few hours will take you West from the grandeur of the Canadian Rockies into the humbler and more 

charming Selkirk Mountains in the heart of the Kootenay region of British Columbia. This network of lakes, 

foothills and pine tree forests took me on a winding route to the town of Nelson, a 10,000 person 

hamlet known for its natural beauty and relaxed outlook on life. 

Nelson is lovely. The air was crisp, but my walk along the fishing 

docks, overlooking little red boats and wrought 

iron lampposts, was invigorating. 

The hot coffee in a warm, 

vibrant café afterwards was 

a welcome reward, as was 

casually exploring the arts and 

crafts for sale – and the hippies 

who sell them! Nelson is a 

happy time warp where locals 

mingle with travellers and tell 

each other stories of questionable 

veracity. The air, the forests and the 

mountains add a slightly magical 

feel to the place, and hint at the 

possibility that it could still be the 

’60s. I left feeling very relaxed. 

TR
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iMfolozi Game Reserve, 
KwaZulu-Natal  
Simone Dale

I like to experience the real essence of 
the places that I visit, so for me, the best 
way to see iMfolozi (one of Africa’s oldest 
game reserves) was by signing up for a 
rustic wilderness trail. Five days of no cars, 
laptops, cell phones or even watches... 
Just true African wilderness, walking (in 
silence), napping in the shade, sleeping 
under the stars, cooking together 
around the campfire and taking turns 
on the solitary night watch. I love the 
little things you learn along the way, like 
how leopard tortoises eat hyena dung 
to make their shells strong, or how some trees send 
warning signals to each other when a browser starts to feed on their leaves. 

I have seen four of the Big Five on foot in the reserve and although this is not normally my focus 
when game viewing, seeing an elephant or a lion a few meters away, with nothing between you and them but the grass 
and the trees, is a sobering and humbling experience. If you are up for a real African adventure and are looking for ways to 
truly relax and reconnect, this is the way to do it. 







south Africa’s Greenest 
Car Rental Company

unlike so many other companies who claim to 

be doing their bit for the planet, Avis does not rely 

on confusing “green talk” to convince customers 

that they care about the environment. At Avis, 

the facts speak for themselves. Here are just a 

few good reasons why those who believe in 

going green should choose Avis.
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Avis is South Africa’s first carbon  
neutral company 

 In September 2009, Avis became the first company 
in South Africa to achieve CarbonNeutral accreditation. 
This means that all the greenhouse gas emissions that are 
produced by the internal electricity and fuel consumption 
at Avis are offset to zero. The CarbonNeutral Company 
manages the processes whereby Avis measures and offsets 
its carbon footprint.

The folks at Avis do not claim to 
 know everything

Avis Chief Executive Wayne Duvenage acknowledges that 
their green mission is an ongoing commitment, rather than 
a goal that is reached and then forgotten. “We are learning 
so much as we explore a multitude of initiatives related to 
sustainable practices and behaviour. There is a clear sense of 
support, belonging and pride by all Avis employees as we go 
down this road,” he says. Duvenage says taking sustainability 
seriously requires effort and energy. “It is inspirational and 
every business should be encouraged to introduce sustainable 
practises and initiatives into their strategies for one reason only: 
Our planet and life itself is under threat from rapid climate 
change caused by the growing emission of greenhouse gasses. 
This is not a myth. Scientific evidence is clear about this reality 
and we are rapidly running out of time to address or reverse 
the process.”

Avis realises that one has to spend  
to save

It is not easy to establish what areas of a business 
are using the most energy without implementing an 
effective measurement and verification system. That is 
why Avis appointed energy management company, Energy 

Cybernetics, to accurately measure its energy usage. 
Energy Cybernetic conducted an audit that measured real 
time energy usage and allowed Avis to identify problem 
areas, for example the dryers that were used during the 
car wash process. This enabled Avis to make changes that 
save money, and save the planet at the same time.
They are the only South African car hire 

company to offer hybrid vehicles
Avis remains the only car rental company to offer 

hybrid vehicles (the Toyota Prius) for rental (since 2007), 
and constantly engages with manufacturers and importers 
on lower emission and alternative energy vehicles for 
inclusion into its rental fleet.

Their water recycling initiatives  
are working

Avis has successfully implemented water conservation 
measures that save over 75 million litres of water every 
year. In May 2010, its Cape Town operation became  
water neutral.

These are just some of the reasons why Avis is the 
greenest car rental company around. 

Find out more about their green journey at www.avis.co.za. 

Avis
Story by Jacqueline Cochrane, Pix © AVIS
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The lovely Lady Liuwa whose loneliness forced her to look for love in the unlikeliest of places

Story & Pix © Stephen Williams

ThE LONELy LiONEss OF 

Finding Love in the strangest of Places 
Liuwa
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The lions of the Liuwa plain in Zambia had been wiped out by poachers – or so 

everyone thought.  But one survived, a lioness now known around the world as 

“The Lady Liuwa”. This lioness survived entirely on her own for several years. Then, 

driven by her need for company, she came out of her solitude and looked for 

friends in the most unlikely of places.

 The Liuwa Plain lies in the most western part of 
Zambia. Measuring 70 kilometres by 30 kilometres, it 
forms part of the Liuwa Plain National Park, which has 
been managed privately since 2003 by the African Parks 
Network (APN) based in Johannesburg.  

The Liuwa Plain is home to over 30,000 wildebeest 
which migrate around the park in November every year 
following the onset of the rains. This migration is second in 
size only to its more famous counterpart in the Serengeti 
and Masai Mara in East Africa. The plains are covered 
with long golden grass. Individual trees and small copses 
are the only breaks to the horizon, which otherwise can 
be seen for a full 360 degrees. From November to June, 
most of the plains are flooded, making access for humans 

almost impossible and life very arduous for the animals, 
especially the predators. Catching elusive prey on dry 
ground is difficult enough, but on the floodplains the chase 
involves charging at speed through deep pools and thick,  
clinging mud.    

It was here that the lions of Liuwa evolved. Only the 
largest survived, developing unusual skills for lions, becoming 
strong swimmers and agile tree climbers. However, their 
size was also to be their downfall. unscrupulous hunters 
looking for trophies, and the lack of adequate management 
of the park prior to APN taking over, was a combination 
that proved fatal to the lions of the Liuwa Plain.

Then, in 2004, a professional videographer, Herbert 
Brauer, who was on the plains making a wildlife documentary, 

Lady Liuwa’s toy boys having a well deserved rest
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saw what looked like a large lioness in the distance. Only 
the story of Androcles, who, as legend has it, became close 
friends with a wild male lion after removing a thorn from its 
paw, comes close to what transpired next.  

unbelievably, this massive lioness, the last of the Liuwa 
race, chose men – the architects of her family’s downfall – to 
fill her overriding emptiness and need for companionship.  

Lions are the most sociable of the cat family, living in 
prides of up to 30 individuals, and in the absence of her 
own kind, this lioness chose men to be her pride. Every 
day she followed the film crew, at times coming close by 
and rolling on her back, purring loudly. Then she started 
coming into their camp at night, resting close by the 
tents, comforted by the reassuring night noises from the  
sleeping occupants.  

Many sudden and unexpected confrontations with 
terrified staff and visitors ensued, but all passed without 
incident and usually ended with “Lady Liuwa”, as she was 
now affectionately known, lying down nearby, relaxed and 
happy in human company.  

For over two years this went on, long after the departure 
of the film crew, and although everyone involved had 
become very attached to her, the wildlife experts at APN 
knew that a mature lioness with friendly and perhaps even 
“amorous” intentions towards humans could eventually 
lead to disaster. So a plan was hatched to provide Lady 

with company of her own kind.  
The first attempt in September 2008 ended in disaster 

when a lion which had been darted and transported 
from the Kafue National Park, 700 kilometres east of 
Liuwa, choked on a piece of regurgitated meat as he was 
recovering from the anaesthetic and died.  

undeterred, the team tried again in May 2009 and 
succeeded, this time with two healthy young males. Lady 
has been with them ever since. At first she just stared with 
evident delight at them in their enclosure, where it was 
hoped they would spend a few weeks to recover from 
the move and get used to their new surroundings before 
being released.  

Then, after they escaped only six days later, creating 
panic amongst the APN team, they were discovered sitting 
calmly with Lady who, once having found them, clearly had 
no intention of letting them out of her sight! They quickly 
bonded, and Lady has been making up for lost time, mating 
frequently with both of her new “toy boys”.

Lady Liuwa now has a worldwide following, thanks to 
the internet, various written articles and a moving National 
Geographic documentary which tells her story in a way 
that melts even the hardest of hearts. All are now hoping 
and praying that this happy ending will be turned into a 
perfect one when Lady produces the cubs that will ensure 
the continuation of the Liuwa line. 
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The sun sets over Zambia’s Liuwa Plain national Park
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Serves 2
Ingredients

600 g butternut
1 red or green chilli
Fresh coriander leaves
Ginger
1 Onion
Garlic
Sweet chilli sauce
Soya sauce
Vegetable stock/chicken stock
150 ml white port wine
1 carrot
1 red pepper
1 yellow pepper
Mange tout
Alfalfa sprouts
300 g tuna loin
2 sheets of spring roll pastry
50 g mayonnaise
Sesame oil
1 egg white

Method
Soup

Peel the butternut and slice it 
lengthwise and then in half again to make 
eight pieces. Heat a pan on the stove 
with a little sesame oil. Slowly fry the 
butternut until golden brown. Roughly 
chop the chilli, onion, garlic, ginger and 
coriander and add to the butternut, 
stirring together. Add the port wine and 
half of the vegetable/chicken stock. Place 
the mixture into a braising pan or one 
half of a casserole dish and cover with 
tin foil. 

Heat the oven to 180°C and braise 
the mixture for at least an hour. Remove 

the mixture from the oven, strain and 
keep the liquid to one side. 

Place the butternut into a blender 
and add half of the braising spices. Add 
the liquid to the blender and blend 
everything together until you have 
smooth consistency. If the braising liquid is 
not sufficient, add extra chicken/vegetable 
stock. Pour into a bowl and place in the 
fridge to cool.
Tuna Spring Roll Filling

Peel the carrots and peppers. Julienne 
the chilli, mange tout, carrots and peppers. 
Heat a pan on the stove with sesame oil. 
Sauté the stir fry as quickly as possible (it 
must still be crunchy). Add some sweet 
chilli sauce and soya sauce. Season with 
salt and pepper and remove from the 
pan. Place the vegetables in the fridge to 
cool. Chop the tuna finely and add the 
stir fry vegetables to it. Mix everything 
together and season to taste. 
Spring Roll

Place the filling in the centre of a piece 
of spring roll pastry. Brush the pastry on 
both sides of the filling with egg white. 
Fold both sides to the centre down the 
length of the pastry and roll it from the 
bottom. Brush the ends with egg white 
so that they stay closed. Deep fry the 
spring roll at 180°C until golden brown 
but still raw inside. 
Coriander Mayonnaise

Place the mayonnaise in a bowl and 
add chopped fresh coriander leaves to it. 
Season with soya sauce and black pepper. 
Plating

Fill a soup bowl with the butternut 

soup. Cut the spring rolls in half and place 
in the bowl. Sprinkle alfalfa sprouts (or 
other sprouts to your liking) over the top 
and drizzle with mayonnaise. 
Wine Pairing from Bosman’s 
Sommelier Josephine Gutentoft

A Chenin Blanc with a lot of fruit 
and a full body will go well with the spicy 
butternut soup. The spicy character of the 
soup will blend nicely with a wine holding 
a sweet fruitiness, such as 2010 Secateurs 
Chenin Blanc from the Badenhorst Family 
in the Swartland. This wine has a beautiful 
apricot character and a creamy finish to 
match the creaminess of the soup. 

Chilled spicy Butternut soup 
with Tuna spring Rolls 

Bosman’sRECiPEs FROM 

For two decades the Grande Roche (under the 
management of Mantis) has been distinguished 
not only for its sublime setting, but also for its 
peerless hospitality and award winning cuisine. 
Bosman’s Restaurant is acknowledged as one of 
the top 100 restaurants in the world. Executive 
Head Chef, Roland Gorgosilich, has extensive 
experience working in some of Europe’s 
finest Michelin Star restaurants. He believes 
in using only the freshest seasonal products 
to create a complete harmony of flavours and 
an unparalleled dining experience. For more 
information contact +27 21 863 5100 or visit  
www.granderoche.co.za.







  86,000 Suid-Afrikaners het net tussen Julie 
en September van 2010 hul werk verloor. Carol 
Langenhoven (49) het deel geword van die gevreesde 
werkloosheidstatistiek tydens die resessie. Haar man, Simon, 
is soos menige ander uit die bloute uit diens gestel in Junie 
2009. Carol en haar gesin het gemaklik gelewe: ŉ woonhuis, 
ŉ strandhuis, twee duur motors en geen bekommernis oor 
waar die geld vandaan kom nie. En toe val haar man se 
goeie salaris weg. “Ek het aanvanklik gedink Simon sal gou 
weer werk kry. Dat daar afleggingsgeld aan Simon belowe 
is, het ’n verwagting geskep wat nooit realiseer het nie,” 
vertel Carol. 

Haar man het sy eie onderneming begin, maar dit 
het aanvanklik nie goed gegaan nie en hulle gesin moes 
met net Carol se salaris oorleef. Dit was moeilike tyd en 
toe hul huis – wat reeds in die mark was om na beter 
woonbuurt te trek – verkoop is, kon hulle beswaarlik die 
huur van tweeslaapkamer-woonstel bekostig. Dit was ook 
vir haar man, wie se lewe om sy gesin draai, baie moeilik en 
daarom het hy homself ’n paar keer gedurende die eerste 
paar maande aan drank vergryp. Carol moes sterk wees 
en beheer neem. “As vrou haar werk verloor, verloor sy 
net haar werk. As man sy werk verloor, verloor hy alles,” 
sê Carol.

Dis in hierdie tyd wat Carol besluit het sy wil ander Suid-

Afrikaners wat in dieselfde bootjie is op manier help. Maar 
wat net vlietende blog op die tydskrif Sarie se webwerf 
sou wees, het ontaard in gereelde en inspirerende leesstof 
en Carol is in 2010 met ATKV-Mediaveertjie as blogger 
van die jaar bekroon. Haar suksesvolle blog het uiteindelik 
20,000 gereelde lesers gehad, en dit het haar ook inspireer 
om boek te skryf wat in 2010 verskyn het. In haar blog en 
boek deel Carol haar en haar man se daaglikse stryd om 
oorlewing, maar ook grappenderwys hoe veelsydig pasta is 
en dat jy dit basies saam met enigiets kan eet as jy moet 
geld spaar. 

‘Ligter’ leefwyse
In Tallie se storie deel sy die pad wat sy en haar gesin 

gestap het, maar ook die belangrikste: Wat hulle uit hierdie 
moeilike pad geleer het. Vandag gaan dit weer beter met 
hulle en haar man se onderneming vaar goed, maar hul 
leefwyse het handomkeer verander. “Ek sien ons Hemelse 
Vader se hand in ons lewe. Ek raak nie meer ontsteld 
oor kleinighede nie. Ons koop net wat nodig is. Ek leef 
vir vandag, want aan gister en môre kan ek vandag niks 
verander nie.” Carol vertel ook dat dit wat gebeur het, haar 
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Ligter
LEEF

CAROL LANGENhOvEN

Carol Langenhoven – aangewys as die 

beste blogger van 2010 en skrywer van 

die topverkoperboek Tallie se storie – se 

man het soos vele suid-Afrikaners sy werk 

tydens die resessie verloor. Maar Carol 

en haar gesin het nie toegelaat dat dit 

hulle onderkry nie en leef vandag ligter, 

eenvoudiger, gehalte-gedrewe en met 

die werklikheidsbesef dat wat jy vandag 

het, môre weggeneem kan word.

www.1time.co.za
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en haar gesin nader aan mekaar gebring het. 
“Daar is meer waardering vir mekaar en ons 
ondersteun mekaar geweldig. Die kinders (Wouter, 
wat in ’n woonstel langs die huis woon, en Mia, wat 
in Amerika woon) sal ook baie maklik kom raad 
vra oor geldsake, wat hulle nie voorheen gedoen  
het nie.” 

Suid-Afrikaners van die mees 
materialistiese mense ter wêreld

Suze Orman het einde laasjaar tydens ŉ 
mediakonferensie in Suid-Afrika gesê dat Suid-
Afrikaners van die mees materialistiese mense 
ter wêreld is. Orman het selfs genoem dat sy nie 
in enige stad in Amerika soveel BMW’s gesien het 
soos in Suid-Afrika nie. 

Volgens Carol het sy ook die afgelope jaar en 
half bewus geraak van die materialisme in ons land. 
“Daar is bitter min mense, indien enige wat ek van 
weet, wat nie onnodige, onbruikbare items in hulle 
wonings het nie. Materialistiese items en hul waarde 
bepaal baie maal wie en wat ons is. Ons is ’n nasie 
wie se vrese, onsekerheid en seerkry dikwels met 
‘goeters’ gedokter word.” Carol se raad aan Suid-
Afrikaners is om om jou rond te kyk en régtig te 
sien wat jou omring. “Enige item wat stof opgaar, 
word nie genoeg gebruik om ’n noodsaaklikheid 
genoem te word nie. Dis eenvoudig. Raak ontslae 
daarvan en leer om ligter te leef.” Vra jy haar of sy 
nie soos menige vroue steeds in versoeking kom om 
mooi goed te koop nie, is haar antwoord eenvoudig: 
“Mooi bly mooi. Ek koop dit net nie meer nie, want 
ek het genoeg.” 
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Panik
REAsON TO 

Jax Panik

Jax Panik is a catchy name, but there is more to Jacobus Johannes van Heerden’s 

pop-culture sensation than ear pleasing assonance and some seriously quirky music 

videos. abouTime caught up with the masked man himself.

Story by Jacqueline Cochrane, Pix © Arno Kruger, Laura McCullagh
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abouTime: There is still confusion about the 
Jax Panik phenomenon. Can you clarify 
things for those who still feel bewildered? 

 Jax Panik: Ha! Bewildered how? All you have 
to do is join the Facebook page and all will be magically 
revealed. Jax Panik started out in 2007 as a mock pop star; a 
joke project by producers Jax van Heerden and Johnny de 
Ridder. It was never meant to be taken too seriously, but the 
first album became a runaway success, with a string of hits 
on local radio stations. The new album, I am Jax Panik, takes 
the mystery, masked man theme to a whole new dimension. 
Jax Panik now wears a black-and-white, skeleton-like facial 
covering, mimicking the cover art of the new album. The 
idea behind it is really this: Anyone who wears the mask can 
be Jax Panik. Jax Panik is one mask, not one man. Behind the 
mask there are many musical and visual contributors. And 
of course our fans!

aT: What is Jax Panik really about?
JP: Jax Panik is about discovery; predominantly self 
discovery. Jax Panik has become this amazing platform for 
young people to engage with each other, talk about the 
issues of their time, and make their own JP content. Jax 
Panik does not create content, but is rather a platform. 
From there our fans create the content themselves. It really 
is sublime to see and hugely entertaining to partake in. 

aT:  What is the first thing Jax Panik would 
do if he/they became the President of  
South Africa?
JP: Free Internet? 

aT: Was the element of mystery 
surrounding Jax Panik 
a conscious decision?  
JP: Definitely. Jax Panik stopped 
being fun the moment people 
started to recognise me. The 
mask is a marketing gimmick, 
sure, but it is also a shield. 

aT: To what do you 
attribute Jax Panik’s 
social networking 
success? 
JP: I think people absolutely 
love the hands on nature of 
Jax Panik’s online persona. 
It’s interesting. It’s different. 
We actually interact with 

our fans on a personal level, unlike most established acts. 
We are telling people how to make the ultimate sandwich, 
while other bands are talking about touring, in-studio stuff... 
heck, what a bore! We have a mini group of people actively 
working our online pages now. People understand that Jax 
Panik is a hybrid identity, so it is not weird to read his latest 
status update at like four in the morning! I think the bigger 
the page gets, the more interesting it will become. We are 
currently already enjoying something like 60,000 daily post 
views, which is really incredible! 

aT: The Jax Panik concept seems to rely 
a lot on post-modern ideas. Is Jax Panik 
primarily a pseudo intellectual concept, 
and only after that about the music?
JP: Jax Panik is first and foremost about the music. If you 
don’t have the hits, you’ve got nothing – and we have those 
in spades! The concept runs away with us at times, but it 
usually ends up back on track as a musical brand first, and 
then as some sort of social or cultural happening. Everything 
is post-modern nowadays; it is hardly a novel concept. Jax 
Panik is “hyper real”, sure – like wrestling. But I would say Jax 
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Panik’s story is rooted more in new media marketing ideas, 
rather than New Age philosophies. 

aT: What is the biggest misunderstanding 
people have about Jax Panik?
JP: That Jax Panik is Jacobus Johannes van Heerden with a 
mask on.

aT: What is the best piece of advice that 
Jax Panik has ever been given?
JP: Do what you love and make it pay. (Thanks Dad.)

aT: Now, we know Jax Panik does not really 
do gigs. But what would a dream live show for 
Jax Panik look like?
JP: Well, Jax Panik just played Sonic Summer with Die 
Antwoord, Locnville and many others. It was great fun. I might 
even attempt more of it in 2011! My dream show would be 
with any super duper high profile international act: David 
Guetta, Lady Gaga, 30 Seconds to Mars… Bring it on!

aT:  What is the biggest compliment Jax 
Panik has ever received?
JP: After the last Sonic Summer show someone wrote on 
my wall: “you made Locnville look like an opening act.”  
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Story by Baglett, Pic © iStockphoto.com

Valentine’sThE GhOsTs OF 

PAsT

  As an awkward teenager struggling with braces and 
bottle-thick glasses, Valentine’s Day arrived at our school with 
the boys from our “brother school” down the road. Buckets 
of roses arrived in the morning along with cute little names 
and notes, and one by one they were handed out. Not to me, 
of course, but rather to Hayley Huge Boobs and the other 
favourite, Monica My-Dad-used-To-Play-For-The-Springboks. 
Awkward Annie here went home to a card and a rose signed 
“Anonymous”, but it was blatantly clear that it was from my 
parents since “Mom and Dad” had been hastily scratched out 
and replaced by an awkwardly drawn picture of a rose.  

As I got older, the braces were removed and I swapped 
my glasses for contact lenses. And as I got wiser and stopped 
spending hours running my tongue over my smooth teeth and 
also learnt the art of not scratching my eyeballs until they bled 
while putting in my contact lenses, the boys started knocking. 

After six years with the same useless man, our Valentine’s 
Day fell into a routine that worked well for someone who 
suffered from acute denial. I would go and purchase something 
I wanted, wrap it, and choose the card. I would then book a 
restaurant that was ridiculously overpriced and we would sit 
there in dim candlelight while he handed me back my present 
and I pretended to look surprised. It worked for a while, until 
we broke up and then he didn’t really enjoy me rocking up at 
restaurants that he was in on Valentine’s Day… (Something 
about stalking, but I can’t quite remember his exact words.) 

One particularly bad Valentine’s Day, I found myself at a 
“robot party”. Wear green if you are single, orange if you 
are not sure and red if you are taken. I did not get 
the memo and rocked up as a very single, 
desperate girl who had drunk enough to 
make a three-eyed man suffering from 

leprosy look hot. I was also dressed in a red dress with red 
bag, making me look like I was not only taken, but definitely 
married and possibly frigid too. In desperation, I resorted to 
frantically tearing the leaves off the host’s plant to shove 
them down my cleavage in an effort to mask the marriage I  
was wearing! 

Due to the fact that I was recently dumped via SMS, I am 
choosing the bitter boycott Valentine’s Day route this year. I 
have spoken to various husbands and scared them into letting 
me borrow their wives for the night and we are going to gather 
at my house, drinks vats of wine and watch horror movies. 

One friend did make the comment: “um, Baglett, maybe 
we actually want to see our husbands on Valentine’s Day.” I 
then showed her my “It’s over” SMS and she promptly took it 
out on her husband as if he had personally drafted the SMS 
for my ex, slammed the door in his face and shouted: “I’m 
sleeping at Baglett’s tonight!”

Girls… you’ve got to love us! 

Who is Baglett?
She is a 20-something girl who doesn't take life too 
seriously. Read her blog at www.baglett.co.za

Aah February, the month of love... Thankfully it’s short. Valentine’s Day doesn’t do it for me; it has the 

opposite effect of that warm fuzzy feeling one should have and instead makes me go on a barf bag 

collection. If you are missing your airplane sick bag in front of you, it’s because I got there first!

www.1time.co.za
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What’s new on the shelf

Artist: Roberta Flack
Album: Love Songs

Supremely gifted singer and pianist Roberta Flack knows all about love 
songs that have stood the test of time. Released unashamedly in time for 
Valentine’s Day, Love Songs is packed with sparkling romantic gems from her 
back catalogue, making this a stellar collection. The songs range from her 
haunting 1969 recording of folk singer Ewan MacColl’s “The First Time Ever 
I Saw your Face” to the plaintive ballad “Killing Me Softly” and the sweetly 
sensual “Feel Like Makin’ Love”. In the words of Roberta herself: “Everybody 
falls in love and so I think my songs communicate what that feels like”.

Artist: Rumer
Album: Seasons of My Soul 

Hailed as the uK’s latest new voice, Rumer’s debut album has been released in 
South Africa in the wake of much critical praise from the uK press. Blessed with 
a golden voice comparable to the late Karen Carpenter, Seasons of My Soul blends 
haunting melodies with superbly crafted songs. Having spent ten years in short 
term employment to make time for her music, Rumer was everything from a 
popcorn seller to a hotel chambermaid, while she consistently knocked on the 
music industry’s door. Her intimate shows garnered an incredible response and a 
buzz formed quickly around her before she had even had a track played on the 
radio. Seasons of My Soul is a delight and a well deserved big break for a true talent.

Artist:  Kather ine Jenkins
Album: Believe Platinum Edition  (CD+DVD)

Having worked on a new sound for her seventh album under the expert 
tutelage of world class star maker and producer David Foster, 2010 was the year 
that saw Katherine go supernova. The Platinum Edition of this highly successful 
album includes two new songs, as well as a 60 minute documentary DVD 
entitled A Year of Believe which includes interviews, a live concert and behind 
the scenes footage. The original 18 track album is an incredible mix of classical 
pop and includes a duet with Andrea Bocelli on the fabulously haunting I Believe. 
Katherine will be performing in South Africa in March 2011, and this CD+DVD 
combo makes for a great introduction to her and her music.

For more information on these and other artists, go to www.wmga.co.za – the official website for Warner Music Gallo Africa.

 

 

www.1time.co.za

WIN!
Stand the chance of winning one of five Katherine Jenkins CD+DVD combos. Simply SMS the word TIME, followed by the word 

JENKINS and your NAME to 35131. Cost per SMS is R3. Competition closes 28th February 2011.  By entering this competition you 

consent to receiving electronic information pertaining to abouTime and/or 1time airline. Terms and conditions apply.
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Story by Peter Stemmet, Pix © iStockphoto.com

For a nation of cricket lovers, the upcoming ICC Cricket World Cup promises lots of 

great sporting action and plenty to cheer about. 

 The 1996 Cricket World Cup saw a shift in the way 
limited overs cricket is played. Previously, teams would 
aim for around 60 runs in the first 15 overs, while taking 
advantage of fielding restrictions. Fifteen years ago Sri 
Lankan opening batsmen Sanath Jayasuriya and Romesh 
Kaluwitharana raised the bar, and incredibly the side 
that would end up as eventual champions posted 
scores of more than 100 on three occasions.

Given the way that reverse swing comes into 
play on the subcontinent, it will be expected 
once more that the first 15 overs will be 
crucial during the 2011 ICC Cricket World 
Cup, which is jointly hosted by India, Sri Lanka  
and Bangladesh.

South Africa as always is among the 
favourites. Captain Graeme Smith is expected 
to open the innings with Hashim Amla – a man 
who was not even considered a limited overs 
player until injuries forced him into the team. 
Amla has taken full advantage and averages 59.56 
in One Day Internationals (ODI), while boasting a 
strike rate of 93.38. Not too shabby for someone 
they said could not do it. Amla credits his being 
at peace with himself as a cricketer. “I haven’t 
done anything different form a technical 
perspective to turn things around. I have 
simply been enjoying my cricket and 
the runs have been coming, which has 
transformed my overall game. My test 
form has been quite good and that has 
influenced my limited overs career and 
all facets of my cricket,” he explains.

The Proteas will call upon the likes 
of Amla, Smith and Jacques Kallis, as 
well as new faces like Colin Ingram and 
David Miller on the subcontinent. After 
the tournament, Smith will call it a day on 
his captaincy of the ODI side. Amla, who has 

The iCC Cricket World Cup
PREPARiNG FOR 
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lead the Dolphins with distinction on the local front, is a natural contender 
for the vacancy, but is not consumed by the prospect. “It would be a great 
honour for me to captain my country, but that is not my focus. For me the 
most important aspect is to contribute towards the team’s goals and to help 
the team go forward.”

It will not be easy going forward in a difficult Group B, where the South 
Africans will face co-hosts India and Bangladesh as well as England, Ireland, the 
Netherlands and the West Indies. The top four will qualify for the quarter-
finals, where they will meet the four qualifiers from Group A, consisting of 
Australia, New Zealand, Pakistan, Sri Lanka, Zimbabwe, Canada and Kenya.

The opening match pits Bangladesh against India in Mirpur on 19th 
February 2011. In 2007, the Bangladeshis shocked the Indians in the group 
stage of the World Cup. However, India is made of sterner stuff these days 
under Coach Gary Kirsten, and is unlikely to falter in a similar fashion. Kirsten 
was among the leading run scorers at the 1996 edition. He was, however, 
pipped to the post of tournament top scorer by Sachin Tendulkar, who 
will again grace the competition. Back then, Anil Kumble was the leading 
wicket taker. If India can repeat these feats they will be formidable in their  
own backyard.

If the ODI rankings are anything to go by, then Group A’s top four (in 
order) should be: Australia, Sri Lanka, Pakistan and New Zealand. By the same 
criteria, Group B’s top quartet should read as: India, South Africa, England and 
the West Indies.

Home sides have a lousy record at this event, but that should not discount 
Bangladesh. Nor should it rule out the Indians or Sri Lankans. That said, India 
lost three times at their own tournament 15 years ago before elimination at 
the semi-final stage; while Sri Lanka (who went on to win the tournament) 
were unbeaten, but only played four times at home. Two of these matches 
were walkover wins, as the Australians and West Indians refused to play in Sri 
Lanka due to security fears.

If the ODI rankings are the barometer for the quarter-final 
line-up, this is what we shall see: Australia versus the 
West Indies; Sri Lanka versus England; India 
versus New Zealand and South Africa 
versus Pakistan. Regardless of how it 
pans out, the discarding of the old 
Super Eight system in favour 
of an additional knockout 
round is sure to make for 
entertaining cricket.

The final will be 
played in Mumbai on 
2nd April 2011. The 
bet is that whoever 
has the firepower 
upfront and races 
away in the first 15 
overs, will certainly 
be hard to beat. 







Rain, Rain, 

 
 During the past 

several years, there have been studies that have recorded: 
plants flowering as much as a month earlier and butterflies 
migrating weeks later than usual; changes in the timing 
and location of bird migrations; tropical frog extinctions; 
and bears in Spain no longer hibernating because there 
is enough food to eat all winter. But despite this apparent 
chaos, we are still responsible for keeping our weddings and 
events ticking over without fault. 

Seventy percent of our wedding turnover is based on 
foreign couples hosting destination weddings. They choose 
South Africa for the beautiful landscapes and the agreeable 
climate. It is, therefore, obviously disappointing when a 
couple residing in the united Kingdom have arranged for 
100 of their closest friends and family to fly many miles 
to be with them on their big day, and then experience 
torrential downpours in Cape Town in February! 

We always operate with a Plan B in place, and until 
recently have seldom had to resort to these measures. 
Not never, but certainly infrequently. However, we now 
find ourselves having to make last minute calls for location 
adjustments more often, mostly for outdoor ceremonies 
and pre-drinks celebrations. Imagine a bride’s preconceived 
vision of a white Bedouin tent lifted high enough to 
incorporate the majestic view of the surrounding mountains 
and vineyards while tiny white fairy lights adorn the 150-

year-old oak trees – and then having to settle for an indoor 
reception or a closed tent instead. Or the bride who has 
always dreamed of saying her vows as the waves lapped 
in the background, having to settle for a church ceremony 
after all. It is heartbreaking, but we deal with it. It is the only 
part of the day we cannot control. And in the end, the 
couples affected by unusual weather patterns always have 
a fabulous time! 

This season also saw a dramatic reduction in guest 
attendance at the various weddings and events hosted in 
and around our Mother City. This was due to a vast number 
of people getting waylaid in airports across a number of 
European and American cities due to dramatic snow falls 
and blizzards. In some instances, the bride and groom 
themselves managed to arrive with only a day to spare, but 
in many more cases a best man, bridesmaid, a parent, relative 
or other key figures were simply unable to attend these  
momentous occasions. 

A number of our high profile corporate events hosting 
international delegates and guest speakers were affected as 
well. Needless to say, bills had been prepaid, food ordered, 
suppliers booked and there was little one could do to 
secure a reduction in costs at such short notice. Wedding 
insurance companies will need to take cognisance of this 
and adapt their policies accordingly.

It is all quite unpredictable, but we rise to the challenge. 
And as we have done for the past eight years, we continue 
to assure our clients of an “absolutely fabulous” day – come 
rain or shine!   
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Aleit swanepoel, one of the 

country’s leading wedding and 

events coordinators, explains  

how changing weather patterns 

are now affecting the wedding 

and events industry. 

The Weather is the Only Thing you 

Can’t Plan on your Wedding Day
GO AWAy



savvy buyers have the opportunity to 

snap up some bargain property deals 

in the current economic climate.
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Claim your investment Bargains Today
(Part 1 of 2)

Bargain 

 The popularity of property auctions has taken a rise 
recently due to the current market trend and the large 
amount of distressed property available. A property auction 
is the easiest way to flog a few properties to re-stabilise a 
portfolio and alleviate bad debt. This is also the time where 
the wise investor who has that much needed extra capital is 
able to pick up a ridiculously cheap property. Alternatively, 
if you are a first time buyer and the falling house prices are 
making you nervous, what better way to counteract that than 
by snatching up property at bargain basement prices? 

Let’s take a closer look at how you can score yourself a 
bargain by buying property mortgage lenders need to get 
rid of quickly, and why the current slump and rapidly rising 
interest rates can produce the perfect conditions to acquiring 
a multi-million rand property portfolio. 

Why buying at an auction is a good idea
Primarily we need to understand that every vendor selling 

at an auction has one important factor in common, they all 
want to achieve a quick sale, and therefore they are willing 
to accept their absolute minimum acceptable selling price. 
Therefore when attending an auction, have a good idea of 
what price you are willing to pay for any certain property, this 
is the rare opportunity where the price can be manufactured 
to suit your personal interest. 

Be flexible and spread yourself over a few choices; that 
way you are pretty much guaranteed to acquire at least one 
solid deal and might even pay less than you expect. Most 

PROPERTy         Buys
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people perceive an auction to be filled with rundown 
houses and burnt out shops; however this could not 
be fur ther from the truth. There is a wide range 
of properties from all spectrums available, from 
the occasional luxury flat, distressed townhouse 
developments and old houses in need of some paint, 
to tenanted properties and commercial investments. 

There are currently over 600 property auctions 
a year with more than 25,000 properties available. 
Selection is not a problem and if you plan effectively 
and attend a few auctions to gain experience, the 
chances of you being prepared for the right deal at 
the right time are increased. There are also more 
than a few auction sites on the internet including the 
big boys in the industry, who all list their upcoming 
auctions, dates, times and venues. 

The auction catalogue
A property auction catalogue is also a good idea 

to have on hand. Details of the various properties can 
be found online or at the actual event. It is a good idea 
to do prior research and even visit the property if you 
can. These guides also contain the approximate price 
at which the auctioneer expects to sell the property. 
This is called the “guide” price and is usually slightly 
lower than the intended fetching price in order to 
entice the buyer into bidding for the sale. use the 
guide price to gauge the value of the property with 
what you actually think the property is worth and this 
will give you a margin to play within. 

The reserve price
The reserve price is agreed with the vendor 

prior to the bidding. It is the margin below which the 
property will not be sold, therefore when the bidding 
begins the price is expected to increase and it is the 
vendors job to raise the price to within the margin of 
the reserve price. The reserve price acts as protection 

for the vendor and prevents the sale of their property 
at a ridiculously low price. 

Knowing the reserve price is a key bit of information, 
however it is not published within the catalogue. If 
the bidding goes above and beyond the guide price, 
the property must be sold. Therefore if you can guess 
what price the vendor will be happy with you will be 
much more confident during the auction. Generally 
the reserve price is slightly higher than the guide 
price, which gives a good indication of the margin to 
aim for. The reserve price is subject to change before 
an auction. If there has been a lot of interest, the 
vendor will raise the reserve price; however, he has 
to be careful because if the auctioneer thinks that the 
price is too high he will withdraw the property from 
the auction. 

A special trick
A special trick allowed during the bid is that the 

auctioneer can bid against you, on behalf of the 
vendor if you are the only one bidding. However he is 
not allowed to bid above the reserve price. So if you 
are the only one interested in the property and are 
bidding against the auctioneer do not worry because 
you surely will be able to buy very close to the reserve 
price, which is the best price you can ask for. If you 
do not reach the reserve price then the property will 
be removed from the auction, however, you might be 
able to negotiate a price after 
the auction through private 
channels. (More on that in 
Part 2, in the March edition  
of abouTime). 

Copy courtesy of Real 
Estate Investor Magazine. 
To subscribe, go to  
www.reimag.co.za.
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How does express freight delivery fit 
into the supply chain? 

 Despite technological advances in doing business, 
there is an ongoing need to transport physical goods 
and documents over short and long distances as quickly 
as possible, making consolidation, distribution and express 
solutions important elements of logistics. Delivering with 
speed within an established infrastructure, efficient staff and 
appropriate technology has become a “must have” of doing 
business. There is also a global trend to consider, as goods 
are “pulled” through the supply chain based on consumer 
demand. Post-recession, many supply chains have been 
redesigned to move low value goods slower and high 
value goods faster, making the express freight industry an 

increasingly relied on supply chain player. 

What does it take to deliver express 
goods efficiently? 

Rather than generalise, I can talk specifically from our 
experience. We have found that our six offices across 
South Africa provide us with the required reach that is 
needed to service over 3,000 centres daily. Our national call 
centre (0861 EWC 000) plays an important role in fielding 
queries and offering customers not only quick accessibility, 
but peace of mind that their deliveries are on schedule. The 
calibre of the team is likely the most important factor in 
delivering timeously, accurately and with integrity. 

What does EWC deliver?
EWC’s expertise lies in the break bulk consolidation and 

Story by EWC, Pix © Nicky Furniss, EWC

Vernon Rawstorne, CEo of domestic and international courier and break bulk 

consolidation expert EWC Express, talks all things delivery.

EWC Express

ThE ExPREss 



small parcel express market. We also offer air freight, sea 
freight, customs clearing and freight forwarding, as well as 
warehousing and distribution services. As we are a provider 
of a total logistics service to the retail sector, we have a 
national presence, with operations in Johannesburg, Cape 
Town, Durban, Port Elizabeth, Bloemfontein and George. 
As a member of the World Freight Network, EWC also 
has access to 174 privately owned freight forwarders in 
90 countries. In 2010 IMPERIAL Logistics, a global logistics 
and supply chain management leader, acquired a majority 
shareholding in the company.

As a member of IMPERIAL Logistics, 
what delivery related benefits can 

customers expect? 
The benefits flow two ways. For us, we are able to offer 

customers end-to-end logistics and supply chain solutions by 
leveraging any of the group’s over 70 member companies. 
We are also able to expand our business, simultaneously 
strengthening IMPERIAL Logistics’ small parcel, high speed 
delivery retail offering. As a member of the group, we also 
benefit from it being an “employer of choice”, which will 
enable us to secure and retain great people. 

Which customers does EWC deliver for?
We have more than 21 years of long-term partnerships 

with our customers. EWC started out by focusing on the 
delivery of film, electronics and music products. This has 
expanded to offering total logistics solutions to retail brands, 
but at the same time, we have continued to invest in our 
core distribution and express business. Our customers 
include brands such as BMG, Booksite, EMI, Entertainment 
Logistic Services, Exclusive Books, Gallo, NuMetro, Random 
House, SA Leisure and Tekkie Town. 

In your experience, what sets a 
company apart when it comes  

to delivery?
Trust formed through efficiency and integrity. Knowing 

without a doubt that when you call, your business partner 
will move quickly and correctly, representing your brand 
professionally throughout the process. 

What do you consider to be the 
ultimate achievement in  

EWC’s delivery?
For us, delivery and distribution is a daily, even hourly 

imperative. By making the process hassle free, we free up 
our customers to focus on their business growth. Consistent 
delivery of promised turnaround times and standards is the 
“ultimate achievement”. 

Where to from here for the express 
freight industry?

The freight and courier industry is growing fast. It is 
estimated that the industry is growing approximately five 
to seven times faster than GDP growth in developing 
countries such as South Africa. Due to ever changing 
customer and market needs, there is a greater emphasis 
on speed, security, tracking and features such as signature, 
specialisation and individualisation of services, as well as 
committed delivery times, which are optional for most 
everyday mail services. undoubtedly, industry players with 
the capacity and expertise to comprehensively manage 
supply chain requirements – and with the ability to adapt 
to consistently changing markets and/or complex receiving 
procedures and security measures – will lead the demand 
for industry delivery.  
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South African fans of the “Baby Mercedes”, as it was known 
at the time, will take delight in the news that an all new Honda 
Ballade will reach our shores within the next few months. Now 
a stand-alone, fully imported brand, the Ballade has a proud 
history in our country spanning nearly three decades. Who 
could ever forget the first boxy little 1.3 litre, with its oversized 
wing mirrors, which pioneered features such as automatic 
transmission and air-conditioning at a time when these 
specifications were unheard of in small cars? After an absence 
of ten years, the return of the Ballade will be a far cry from 
the original underpowered veteran of the 80s, however. The 
market has become more demanding. Therefore the engine will 
be more powerful, probably ranging from 1.5 to 1.8 litres, while 
offering even better fuel consumption. Rival manufacturers 
must be apprehensive at the news. Now, if only Honda could 
get rid of its reputation for charging like a wounded buffalo 
when it comes to pricing!
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The latest models to enter the market

The World Launch of the 
Mazda BT-50 

out of the

Although traditional “farmer types” may shudder at the 
thought, there is a gradual movement away from conventional 
utility vehicles to “active lifestyle” vehicles. In this respect, the 
recent Sydney world launch of the BT-50 unveiled a vehicle 
with dramatic front end styling, dominated completely by 
the now familiar Mazda passenger DNA. The new model 
was developed from the ground up as a brand new type 
of vehicle. As well as offering Mazda’s now famous strength 
and dependability, the BT-50 provides the perfect solution for 
a wide range of customers who lead active lifestyles. These 
include families, workers and those who require a vehicle for 
leisure time activities. Good news from an ecological point 
of view is that Mazda engineers are also aiming at reducing 
fuel consumption (petrol as well as diesel) by 15% within the 
next four years. Meanwhile, the rugged, big inter-cooled, four-
cylinder turbo diesel will continue as the engine of choice. 
Prices (depending on options) are available on request from 
Mazda dealerships. 

Story by Bernard K Hellberg, Pix © Bernard K Hellberg & Motorpics
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The Return of the 
Honda Ballade

Box
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Story by Bernard K Hellberg, Pic © Mazda

When one experiences the brilliant simplicity of the Mazda5’s two sliding 
rear doors, with their ease of access and superior sealing characteristics, 
one immediately realises just how much ground its rivals have to make up.

An Inspired Design
The Mazda5 

 The development team has created a vehicle that 
is both contemporary and smart in its functionality. It 
reflects Mazda’s intention to create an eco-friendly minivan 
which every member of the family can enjoy. To achieve 
this, the development goals included stylish design, dual 
sliding doors on both sides, flexible interior space with 
multiple seat arrangements, a smooth and sporty ride and 
outstanding fuel economy. 

What distinguishes the Mazda5 from the competition 
is its modern design, balanced packaging, and safe handling. 

The new Mazda5 offers three rows of comfortable 
seating. The wider front row seats offer improved comfort, 
while raised floor height in the second and third rows 
ensures a clearer view for occupants in the back. The 
Mazda5 also boasts ample legroom for all occupants. 

The Mazda5 is also a few steps ahead of the competition 
with the company’s decision to remain with its tested 2.0 
litre engine. This should appeal more to potential buyers 
than the 1.6 and 1.8 litre units offered by rivals. The  
16 valve DOHC MZR 2.0 litre engine produces 106 kW 
at 6,500 rpm and 180 Nm at 4,500 rpm. Paired with a 

six-speed manual transmission, it returns an average fuel 
consumption of 10.8l/100 km over an urban route. 

The Mazda5 already has a Five Star Euro NCAP rating, 
in part due to its anti-lock braking system (ABS) with 
electronic brake-force distribution (EBD) and brake assist 
(BA) which feature across the range. 

The Mazda5 is available in three model grades: 
Original, Active and Individual. The Original model comes 
with a CD player, multi-function steering wheel, dual front 
airbags, and side and curtain airbags, to name just a few 
key features. The Active adds additional specifications 
such as 17 inch alloy wheels, leather trim on the steering 
wheel and the Karakuri utility box. The Individual adds a 
roof spoiler, front fog lamps, electric sliding doors, cruise 
control and leather seats. 

Service intervals are 15,000 km, and all models carry 
a four-year/120,000 km warranty. In addition, the Mazda 
Motion five-year/90,000 km service plan applies to all 
three models.

Prices range from R249,000 to R285,000 for the top-
of-the-range Individual.  
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Worth the 100 Year Wait 

86 www.aboutime.co.za

M
o

To
R

In
G

The wait is finally over. What is claimed to be one of this year’s most highly anticipated 

new cars has officially been unveiled. A fitting symbol of Alfa Romeo’s 100 year 

motoring evolution, the all new Giulietta is carrying the  hopes of many loyal Alfisti. 

Story by Bernard K Hellberg, Pic © Quickpic

 The Giulietta’s story began in the 1950s when this 
extrovertly styled sedan caught the imagination of the driving 
public with its racy appeal, attractive looks and accessible 
pricing. Now, over 50 years later, the Italian sporting car 
manufacturer is celebrating its centenary with an all new 
namesake which has recently become available for purchase 
in South Africa. 

The latest incarnation of the Giulietta has been designed 
to beat the best in the mid-size C segment. That’s no easy 
task considering the excellence of the competition in a 
category that now accounts for the second largest number 
of passenger vehicle sales in South Africa. 

To take on this challenge, Alfa Romeo has created 
an all new car that sits on an all new compact platform. 
This employs a combination of advanced engineering and 
sophisticated technical solutions to ensure that the Giulietta 
can accommodate the needs of all customers in this 
category. The result is a model that combines impeccable 
safety credentials, Italian style, comfort and functionality with 
the dynamic qualities taken for granted in Alfa Romeos.

In addition, every customer can adapt their new car 
to his or her specific driving requirements thanks to Alfa 
Romeo’s DNA (Dynamic, Normal or All-Weather) selector. 
But this is just one of the electronic systems that the 
Compact platform was designed to integrate and exploit. 
Others, fitted as standard to every model in the range, 
include the Electronic Q2 differential and the VDC (Vehicle 

Dynamic Control) system. 
Three turbocharged petrol engines range from the  

1.4 TBi Progression (88 kW/206 Nm), the MultiAir 1.4 TBi 
Distinctive (125 kW/250 Nm) and the top-of-the-range 
1.750 TBi Quadrifoglio Verde (173 kW/340 Nm).

The most powerful petrol engine in the range is the 
1.750 TBi, a twin overhead camshaft, direct injection, variable 
valve timing engine that brings the classic 1.750 capacity 
back to the Alfa Romeo range, but with a modern twist. This 
innovative turbocharged unit provides more horsepower 
and torque per litre than any other four-cylinder petrol 
engine found in this class of car. The resulting performance 
is equivalent to a three-litre, while economy remains in line 
with a compact four-cylinder engine.

But the Giulietta isn’t just about being fun to drive or 
having an interior trimmed with all the creature comforts 
one has come to expect from a premium brand: electric 
windows, remote central locking, steering wheel controls, 
and Blue&Me communication. Owners are also guaranteed 
one of the safest cars on the road, with a Euro NCAP Five 
Star crash safety rating.

Prices range from R243,000 to R330,275, and 
include a five-year/150,000 km warranty, as well as 
a six-year/90,000 km service plan for the 1.4 litre 
models (with service intervals of 30,000 km) and a  
six-year/105,000 km service plan for the flagship 1.750 TBi 
with 35,000 km service intervals. 

The New Alfa Romeo Giulietta
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Centre Stage

The Altec Lansing Octiv Stage MP450 frees you up to do other things 
while watching videos on your iPad. The Octiv Stage speaker system allows 
you to dock your iPad in portrait or landscape orientation at a comfortable, 
optimal viewing angle. Its dual speakers pump out impressive, distortion free 
sound even at high volumes, and the convenient remote control means that 
you can just sit back and relax while the Octiv Stage plays and charges your 
iPad. It will even work with the iPhone or iPod Touch. For more information 
or to find your nearest stockist, contact Cortech on +27 11 463 8530 or email 
sales@cortechsa.co.za.  *Apple iPad not included

All in One

The innovative Packard Bell oneTwo series introduces touch 
screen technology to the desktop, combining a screen and CPu into 
a single unit for entertainment and media sharing capabilities. The 
Packard Bell oneTwo’s touch screen technology closely replicates 
the familiar hands-on experience of mobile screen manipulation, 
making it easy to use. In addition to the Windows 7 built-in touch 
functionalities, the oneTwo comes with Packard Bell TouchPortal 
(an intuitive virtual desktop for users to manage, access and 
consume media content), as well as Packard Bell TouchGadgets and 
Packard Bell TouchMusic. up to six uSB ports, a 5-in-1 card reader 
and an integrated webcam make this all-in-one the indispensable 
PC to enjoy and share entertainment. For more information, visit  
www.packardbell.com.

Charge on the Go

Whether you are at the beach, on a bush adventure or just enjoying your garden, 
the solargorilla portable solar charger gives you power anywhere under the sun. 
Solargorilla is a viable charging option for laptops under 40 watts and will also 
charge your mobile phone, iPod, iPad, handheld games consoles and many more 
devices from its 5V uSB output. Solargorilla works via two PV (photovoltaic) 
solar panels, which generate electric current when they are exposed to sunlight. 
The red LED on the solargorilla indicates the strength of charge – the higher the 
uV intensity, the better it will work. The technically advanced solar panels ensure 
superb power and reliable performance, all housed in a tough outer casing. For 
more information, visit www.powertraveller.co.za or contact +27 11 467 2360.





According to international law, basic human rights 
are upheld for all people – even prisoners. But one of 
Russia’s most notorious prisons has recently taken the 
provision of these basic needs to a whole new level… 
By introducing tanning beds as a new perk for inmates! 
Perhaps in an effort to dispel persistent reports about 
its shockingly primitive conditions (and supposedly 
to compensate for inadequate sunlight in the cells), 
Moscow’s Butyrskaya prison will be celebrating its 
240 year anniversary this year with the purchase of 
a number of tanning beds. They won’t come cheap, 
however, as prisoners will be expected to pay about 
10 roubles (approximately R2,30) a minute. But hey, 
everyone feels better with a bit of a tan!

“Ooh, Nice Tan!”
Valentine’s Day under Attack
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Fun

Happy 
7th Birthday 

1time!
In honour of 1time’s birthday, here are seven fabulous 

reasons to join in the celebration with us: 
Great domestic coverage, with daily flights between 

Durban, Cape Town, George, East London, Port Elizabeth  
and Johannesburg. 

Value added extras, like discounted access to the Premiere 
Lounges, and pre-ordering from our in-flight menu, to name  
only a couple. 

Great accommodation and car rental deals through 
our friends at Avis, City Lodge and Southern Sun. 

Comprehensive baggage insurance that even covers 
delayed and cancelled flights. 

Exciting new international destinations, including 
Zanzibar, Livingstone and Maputo, with more coming. 

And of course, our More Nice service, without which 
we just wouldn’t be 1time. And if you have noticed one reason 
missing, it is because our low prices go without saying – almost.

oN average, a human will 

spend up to 

two weeks 

of theIr lIves 

kissing

Jo's Factoid

It seems that its not just jilted lovers and bitter ex-girlfriends 
who have a thing against the day of love. Now good old St 
Valentine has a new enemy: Iran. While the day itself has not 
been officially banned by Iranian authorities, they have instigated 
a ban on all Valentine’s Day gifts, ranging from Valentine’s Day 
cards, red roses and any items emblazoned with hearts or 
cupids. The authorities are quick to point out that they are 
not “anti-love” per se, but are rather against the spread of 
Western culture in the strict Islamic state, where unmarried 
couples are not even permitted to interact with each other. 
One cannot help thinking that the ban may have the opposite 
effect, however. After all, most things become far more enticing 
when they’re elicit!
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Dale Hayes ponders all the things he loves and misses about the great 
game of golf.

A LOvE AFFAiR 
WiTh ThE 

Story by Dale Hayes, Pic © iStockphoto.com

 I love the honesty of the game. I love the 
sportsmanship. I love meeting other golfers, standing on 
the first tee for the start of a new round. I love the ball 
flying through the air against the blue sky, a good bounce, 
backspin, and the vibration of a sweet shot. I love the dew 
lifting up as a putt rolls across the green and the sound of a 
ball rattling into the cup. I love seeing groups of kids getting 
started, the pro giving lessons, a handicap system that gives 
everyone a chance to be competitive and the handshake at 
the end of the round, whether you’ve won or lost.

I love Jack Nicklaus’ sportsmanship, Gary Players’ 
determination, Arnold Palmer’s passion, Lee Trevino’s 
sense of humour and Seve Ballesteros’ imagination. I love 
Bobby Locke’s patience, Ben Hogan’s single-mindedness, 
Ben Crenshaw’s putting, Nick Price’s “niceness” and Ernie 
Els’ “coolness”. I love Tiger Woods’ talent, Greg Norman’s 
charisma, Nick Faldo’s dedication, Bobby Jones’ integrity and 
Walter Hagen’s assertiveness – oh, and his dress sense too!

I love Ben Hogan, Mickey Wright and Sam Snead’s golf 
swings; Bobby Cole, Gene Littler and Ernie Els’ rhythm; 
Payne Stewart’s plus fours; Jesper Parnevik’s hat; Duffy 
Waldorf ’s shirts; Simon Hobday’s quick wit; and David 
Feherty’s one-liners. 

I love Chi Chi Rodriquez’s sword dance, Fuzzy Zoeller’s 
white towel, Michelle Wie’s youth, Lee-Anne Pace’s future 
and Denis Hutchinson’s voice. I love to hear Gary Player 
telling a story; Harold Henning’s pace of play; John Bland 
buying a cup of tea; and Ernie Els and Tiger Woods smiling.

I love books by James Dodson and Don Jenkins and 
articles by Jim Murray, David Feherty and Peter Alliss. 

I love the Masters, uS Open, Open Championship, 
Ryder Cup, PGA Championships, Presidents Cup and 

World Matchplay. I love the South African Open and 
Telkom PGA Championship golf courses, which have 
tradition and history.

I love playing different courses. Courses where you can 
walk, replacing divots, raking bunkers and fixing pitch marks. 
I love finding bad shots with good lies, getting up and down 
from terrible positions and a long walk to the green with 
your putter in your hand. I love following a bad hole with 
a birdie, out-driving a long hitter, needling your opponents 
and a good caddie.

I love the members at Mowbray, the pub at Humewood, 
the lunch at Bryanston, the first tee at the Durban Country 
Club, the 9th green at the Gary Player Country Club, a 
round at Arabella, East London, Leopard Rock, River Club 
and Zebula. I love Zwartkop because it’s home.

I love bad golf jokes or good golf stories, a cold drink at 
halfway house, a new set of clubs, opening a sleeve of new 
balls and slipping a new glove onto your hand. I love the PGA 
and professional golfers, the PGA golf show in Orlando and 
receiving my latest issue of Compleat Golfer magazine.

I love the etiquette of golf, the elusive secrets of 
mastering the game and the pure enjoyment of a round 
of golf. I love golf.

I miss watching Gary Player pump his fist, listening to 
Lee Trevino chirp, being absorbed by Seve Ballesteros and 
the generosity of George Blumberg.

I miss flashy clothes, pink shirts and red pants, the noise 
of spikes against paving and the sound of a ball being hit by 
a wooden wood.

I miss a toasted steak and a brown cow after a round. I 
miss my backswing and good, controlled chip shots.

I miss my dad. 









        CompetitionColouring-In 

We at 1time value our young flyers in the knowledge that we 
will grow together.  This is why 1time is running a colouring-in 
competition especially for them.  The pictures are found in the 
Activity Packs that are handed out on the plane and a winner is 
chosen every month.

1st Prize
Samsonite Sammies Funny Face

Busy Bee schoolbag valued at R395.00• 

Busy Bee umbrella valued at  R295.00• 

Busy Bee purse valued at R169.00 • 

A copy of the in-flight magazine, abouTime, in which the picture 
is published.

2nd & 3rd Prize

A gift hamper, sponsored by 1time, including 1time 
paraphernalia and a copy of the in-flight magazine, abouTime, in 
which the picture is published.

Winners are notified by telephone and the prize is 
delivered directly to their door. So come on kids, enter the 
competition!  Who knows, you could be the next winner!

Travelling with your children needn’t be a hassle. Not when they can be stylish little 
flyers with the latest addition to the Sammies by Samsonite Funny Face range – the 
Busy Bee. This trendy line is also available in other fun animal styles – Panda, Ladybird 
and Crocodile. And you don’t have to worry about your child taking strain – the 
range is made from hardwearing denier polyester, yet it’s light and practical. Choose 
from a small sized backpack, two different sized duffle bags, 50 cm upright case, a 
purse and an umbrella. The range includes a lightweight, yet practical, schoolbag and 
a cute pencil box for the more studious kids! One lucky child will walk away with a 
Sammies Funny Face school bag, umbrella and purse. 

The Sammies by Samsonite range is available at leading luggage stores nationwide. To 
locate a stockist near you, log onto www.samsonite.com or call + 27 31 266 0620.

Winner

Adrijaen Riekert - 11 yrs

Martin Crafford - 5 yrs

2nd

Micayla Coleman - 7 yrs

3rd

Travel in Smile

ThiSMonTH’s
W i N N e R S
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JoBuRG To CAPE ToWn

M T W T F S S Departure Arrival Flight no.

07h10 09h20 T6 101

07h50 10h00 T6 129

08h45 10h55 T6 123

09h25 11h35 T6 103

09h45 11h55 T6 119

11h05 13h15 T6 133

12h45 14h55 T6 109

14h15 16h25 T6 105

14h45 16h55 T6 121

15h20 17h30 T6 111

16h25 18h35 T6 131

16h40 18h50 T6 125

17h20 19h30 T6 127

18h00 20h10 T6 139

18h30 20h40 T6 115

19h20 21h30 T6 137

21h00 23h10 T6 117

JoBuRG To DuRBAn

M T W T F S S Departure Arrival Flight no.

06h40 07h50 T6 201

07h00 08h10 T6 209

08h25 09h35 T6 235

08h40 09h50 T6 235

09h00 10h10 T6 211

09h00 10h10 T6 227

11h30 12h40 T6 203

12h45 13h55 T6 215

13h05 14h15 T6 239

13h30 14h40 T6 247

15h00 16h10 T6 217

15h35 16h45 T6 205

15h35 16h45 T6 221

16h00 17h10 T6 249

17h10 18h20 T6 219

18h15 19h25 T6 207

18h15 19h25 T6 231

19h00 20h10 T6 207

19h10 20h20 T6 237

19h40 20h50 T6 229

DuRBAn To JoBuRG

M T W T F S S Departure Arrival Flight no.

06h45 07h55 T6 200

07h00 08h10 T6 220

08h45 09h55 T6 210

09h00 10h10 T6 202

09h30 10h40 T6 234

10h40 11h50 T6 222

11h10 12h20 T6 240

11h25 12h35 T6 248

11h30 12h40 T6 248

13h20 14h30 T6 204

13h40 14h50 T6 238

14h40 15h50 T6 224

15h00 16h10 T6 208

16h10 17h20 T6 236

17h00 18h10 T6 212

17h10 18h20 T6 214

18h15 19h25 T6 206

19h15 20h25 T6 214

20h50 22h00 T6 250

21h30 22h40 T6 230

CAPE ToWn To JoBuRG

M T W T F S S Departure Arrival Flight no.

06h45 08h45 T6 100

08h20 10h20 T6 118

09h00 11h00 T6 138

10h00 12h00 T6 102

11h05 13h05 T6 106

12h00 14h00 T6 124

12h20 14h20 T6 104

14h10 16h10 T6 134

15h40 17h40 T6 110

16h55 18h55 T6 120

17h20 19h20 T6 106

18h20 20h20 T6 112

19h15 21h15 T6 132

21h20 23h20 T6 116

www.aboutime.co.za

schedule subject to change



JoBuRG To PoRT ELIZABETH

M T W T F S S Departure Arrival Flight no.

07h20 09h00 T6 501

10h45 12h25 T6 505

11h20 13h00 T6 515

11h30 13h10 T6 511

12h25 14h05 T6 507

14h30 16h10 T6 519

15h25 17h05 T6 503

16h50 18h30 T6 509

17h00 18h40 T6 517

PoRT ELIZABETH To JoBuRG

M T W T F S S Departure Arrival Flight no.

10h00 11h40 T6 502

13h15 14h55 T6 506

14h00 15h40 T6 522

14h05 15h45 T6 512

14h40 16h20 T6 508

17h10 18h50 T6 520

17h50 19h30 T6 504

19h20 21h00 T6 510

19h20 21h00 T6 518

JoBuRG To GEoRGE

M T W T F S S Departure Arrival Flight no.

07h05 08h55 T6 831

07h50 09h40 T6 821

08h55 10h45 T6 821

09h00 10h50 T6 823

09h45 11h35 T6 827

10h30 12h20 T6 825

12h00 13h50 T6 833

15h35 17h25 T6 835

15h40 17h30 T6 829

GEoRGE To JoBuRG

M T W T F S S Departure Arrival Flight no.

09h45 11h35 T6 822

10h45 12h35 T6 822

11h25 13h15 T6 824

11h45 13h35 T6 822

12h25 14h15 T6 828

13h05 14h55 T6 826

14h30 16h20 T6 834

18h00 19h50 T6 836

18h20 20h10 T6 830

JoBuRG To EAsT LonDon

M T W T F S S Departure Arrival Flight no.

06h50 08h15 T6 301

09h35 11h00 T6 319

10h45 12h10 T6 305

13h00 14h25 T6 317

14h00 15h25 T6 331

14h25 15h50 T6 307

14h55 16h20 T6 321

16h05 17h30 T6 309

16h40 18h05 T6 327

EAsT LonDon To JoBuRG

M T W T F S S Departure Arrival Flight no.

09h00 10h25 T6 302

12h25 13h50 T6 320

12h40 14h05 T6 306

15h15 16h40 T6 318

16h15 17h40 T6 332

16h45 18h10 T6 308

16h55 18h20 T6 322

18h05 19h30 T6 310

18h35 20h00 T6 328

101www.1time.co.za
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CAPE ToWn To EAsT LonDon
M T W T F S S Departure Arrival Flight no.

09h40 11h10 T6 602

12h40 14h10 T6 604

EAsT LonDon To CAPE ToWn
M T W T F S S Departure Arrival Flight no.

12h00 13h30 T6 601

14h50 16h20 T6 603

CAPE ToWn To DuRBAn
M T W T F S S Departure Arrival Flight no.

06h30 08h40 T6 644

11h00 13h10 T6 650

12h00 14h10 T6 652

14h00 16h10 T6 654

14h30 16h40 T6 646

17h45 19h55 T6 648

DuRBAn To CAPE ToWn
M T W T F S S Departure Arrival Flight no.

06h30 08h45 T6 643

08h15 10h30 T6 649

09h00 11h15 T6 651

10h20 12h35 T6 645

17h00 19h15 T6 653

17h35 19h50 T6 647

JoBuRG To ZAnZIBAR
M T W T F S S Departure Arrival Flight no.

07h45 12h15 T6 921

ZAnZIBAR To JoBuRG
M T W T F S S Departure Arrival Flight no.

13h10 15h40 T6 922

JoBuRG To LIVInGsTonE
M T W T F S S Departure Arrival Flight no.

10h00 11h45 T6 955

10h10 11h55 T6 951

10h20 12h05 T6 951

10h20 12h05 T6 953

LIVInGsTonE To JoBuRG
M T W T F S S Departure Arrival Flight no.

12h30 15h15 T6 952

12h40 14h25 T6 954

12h40 14h25 T6 952

12h45 14h30 T6 956

JoBuRG To MAPuTo
M T W T F S S Departure Arrival Flight no.

16h25 17H35 T6 971

MAPuTo To JoBuRG
M T W T F S S Departure Arrival Flight no.

18H20 19H30 T6 972

CAPE ToWn To PoRT ELIZABETH
M T W T F S S Departure Arrival Flight no.

10h00 11h10 T6 704

13h20 14h30 T6 702

PoRT ELIZABETH To CAPE ToWn
M T W T F S S Departure Arrival Flight no.

12h00 13h10 T6 703

15h20 16h30 T6 701

www.aboutime.co.za

schedule subject to change





more to eat

Scrambled Eggs served with a Beef 
Sausage, Bacon, Grilled Tomato, French 
Toast and Sautéed Mushrooms, Onions 
and Peppers
(Only served on JHB/CT/JHB, JHB to George, JHB – 

ZNZ and DuR/CT/DuR flights, departing until 9 am).

R32 / $4.501time hot BReakFast 

  

Chilli Beef Snapstix
Sliced Beef Biltong 
Dry Wors 
                             

Bar One 
KitKat
Lunch Bar

Smoked Beef
Lightly / Plain Salted
Salt & Vinegar
Cheese & Onion

Salted Peanuts
Peanuts & Raisins   

sweets 
                     
Jelly Babies
Wine Gums

R25 / $3.50Biltong 80g

chocolates

snacks

cRisps

sandwiches                R25 / $3.50

Ham & Swiss Cheese on White
Cheddar Cheese and Tomato on low GI

specialty Rolls          R28 / $4 

Ciabatta with Roast Chicken & Mayo

muFFins                           R15 / $2

Bran, Cinnamon & Apple
Chocolate Chip
Pecan & Banana
Cranberry

Due to the popularity of certain items on our menu, your 
choice may not always be available. 
All sandwiches and rolls are served cold.

Due to the short duration of the flight, items marked with 
a * will not be available for sale on our Maputo route

new
new

new

104 www.aboutime.co.za

We are not permitted to accept any foreign currency as payment for items on this menu for national flights, and do not accept foreign coinage on regional flights.
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cheese platteR                  R24 / $3.50
(Kosher / Halaal Product)  

Fairview Cheese Platter consisting of Cream 
Cheese French Onion, Cream Cheese Black 
Pepper, Camembert, Blue Rock and Havarti 
and served with six Biscuits.

                   
R9 / $1

R8/ $1

R7 / $1

R9 / $1

                  

*

*

*

*



more to drink

Our VIP passengers on board (up to the age of 
12) are automatically given a FREE activity pack.  It 
contains something to nibble on as well as a toy to 
keep them occupied.  Also included in the pack is a 
colouring-in sheet and crayons.  Please encourage 
your little one to enter their completed picture 
into our competition, by handing it to the cabin 
crew on their way off the aircraft.  Details of the 
competition are on the colouring-in competition 
page in the magazine.  Should you wish to purchase 
an extra pack, the cost is R12. / $1.50

Let us know what you think. Catering 
comments and suggestions are always 
welcome. Send an email to our catering 
manager at catering@1time.co.za

Due to the short duration of the flight, items marked with a * will not be available for sale on our Maputo route

kiddies pack

Castle Lager / Lite

Peroni 

Sarita Ruby Dry

Sarita Select

Assorted Whisky 

Rum 

Gin 

Brandy 

Vodka 
Amarula

White: 
Sauvignon Blanc
Semi-sweet
Red: 
Argentum (Blend)
Cabernet Sauvignon

       R14 / $2

       R16 / $2.50

          

       

       R25 / $3.50               

       R20 / $2.50          

       R20 / $2.50          

       R20 / $2.50          

       R20 / $2.50          

       R20 / $2.50          

       R23 / $3

BeeRs

spiRits/liQueuRs

apple ale R16 / $2.50

alcoholic BeveRages

wine

Coffee / Tea

Hot Chocolate

Cappuccino

Still / Sparkling Mineral Water (500ml)

Soft Drinks (200ml)  

Coke / Fanta Orange (330ml)        

Appletiser / Grapetiser (330ml) 

Red Bull Energy Drink 

Glaceau Vitamin water

Orange

Apple

Tropical Blend

R9 / $1

R10 / $1.50

R10 / $1.50

          

R8 / $1                

R8 / $1      

R9 / $1

R12 / $1.50

R20 / $2.50   

R18 / $2.50

    

hot

FRuit Juice

cold

R7 / $1

BeveRages

new

*








