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On the Cover
Every October as the clock ticks towards Hallowe’en, the historic city of Salem in the USA is at the centre of witch mania, 
more than three centuries after the infamous witch trials held there, in which 20 innocents were brutally put to death. But 
these days no one denies being a witch. In fact, thousands of men and women proudly call themselves modern witches, 
and many have made Salem their year-round home.   Cover pic © iStockphoto.com
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When I was six years old I was fascinated by the Sci-Fi TV series V. My brother wasn’t so 
convinced, though, and I remember him hiding behind the living room sofa during the scene 
when the beautiful Diana finally ripped off her face to reveal her true gory reptilian identity! I, on 
the other hand, sat firmly in my chair, eyes fixed to the screen, spellbound. 

I would like to say that, thanks to this early pivotal developmental moment, I am now tough 
as nails in the “you can’t scare me” department, but unfortunately it turns out my fearless nature 
seems only to extend to reptilian aliens. 

I watched my first real horror movie at a friend’s birthday party several years later, 
and while others might think it tame, Stephen King’s It was, and still is, the most 

frightening thing I have ever watched. As a result, I spent half of the party in the 
kitchen “helping with the dishes” and then had to walk home afterwards – in 
the dark – past several menacing storm water drains, that would have been 
just the perfect size to harbour a maniacal child killing psychopathic clown. To 
this day, they still freak me out, and I can’t look at a clown without my heart 
beating that much faster!

That was the start and end of my horror movie watching career. I am 
not ashamed, however, because while I probably won’t be able to make it 
through the opening credits of The Ring without crushing my boyfriend’s 
hand to a pulp, screwing my eyes up tight and eventually screaming: “Oh 
God, help us all!”, I think I make up for it by facing a host of terrifying sights 
and sounds every day with great nerve and aplomb. 

I can now navigate Gauteng rush hour traffic and face down death defying 
taxi drivers with nerves of steel (impressive for a girl originally from sleepy 
Maritzburg!). Overzealous phone solicitors are no match for my professional 

but firm refusals. And I have survived (psychologically and emotionally intact) a 
host of summer holidays being forced to witness more than my fair share of 
beer belly endowed, middle aged men strutting across the sand in skin tight 
tangas and saggy Speedos! Yup, I’m tough as nails, baby!

So seasoned horror pro or not, you’re probably tougher than you 
think… And just as well, because the witching hour is almost upon us. 
Happy Halloween and sweet dreams, kiddies!

Nicky

White Glo is the only premium whitening brand that really 
understands the effect different lifestyles have on the staining 

mechanisms that result in yellow teeth. White Glo toothpaste products 
are 100% safe to use and highly effective, with a polishing and stain-lifting 
technology that leaves your mouth feeling fresh and invigorated. 

White Glo are giving away five hampers each containing a handy travel pack (contains 
a tube of toothpaste, an anti-stain toothbrush and a pack of dental flosser toothpicks), 
2in1 whitening toothpaste with mouthwash and Coffee and Tea Drinkers Formula  
whitening toothpaste.
To stand a chance of winning, SMS the word TIME followed by the word GLO and 
your NAME to 35131. Cost per SMS is R3. Competition closes 31st October 2010.  By 
entering this competition you consent to receiving electronic information pertaining to 
abouTime and/or 1time airline. Terms and conditions apply.

Questions?

Ask them at 

ab
WIN!
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The writer of this edition’s Letter of 
the Month will receive an iluv i1166 

Portable Media Player.

The i1166 from iluv is the ultimate 
entertainment system for travel (especially 
when flying with 1time!). This all-in-one 
system has the ability to play movies, videos 
or music directly from your iPod or iPhone on 
an 8.9 inch lCD screen by docking it neatly 
inside the unit itself. The unit also plays DVDs, 
as well as video or music from various other 
sources including USBs, MMCs and SD Cards 
– and will even charge your iPod/iPhone while 
docked inside! For more information or to find 
out where to purchase your own i1166, visit  
www.cortechsa.co.za or call +27 11 463 8530.
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Letter of the Month

Have a compliment or comment?
 Ask your flight attendant for a feedback form 

and let us know what is on your mind or send an email to cr@1time.co.za.

letters may be edited, shor tened or translated from the original language.
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Dear nicky,

As a businessman and loyal 1time customer who 
regularly flies to countries all over Africa, I am excited 
to see your latest route additions, including Maputo. 

Africa is a huge growth market for South Africans, 
and the economic success of South Africa and our 
African neighbours is closely interlinked. At the 
moment, flights into Africa are exorbitantly expensive 
and usually regulated by a few monopolies – a flight 
to luanda costs far more than a flight to london, and 
there is huge pent-up demand in both directions. I 
have no doubt that if 1time could fly to luanda and 
other African cities, you would double the market in 
a short time. 

Congratulations on not simply adding new routes, 
but on creating a brand-new market and a new 
industry – low cost flights into Africa.

Kind regards
Mike Robinson

Dear 1time
 
My husband and I had a most enjoyable trip with 

1time earlier this year to livingstone. 
We had won a prize to three resorts in Zimbabwe 

through a competition in The Star newspaper and the 
flight carrier was originally due to be another airline. 
However, when we discovered that the airport taxes 
alone for the two of us (which we were due to pay) 
came to R4,000, we were very happy to change carriers. 
With 1time, the entire flight including airport taxes for 

the two of us came to well under that figure.
We found your flight staff to be most informative 

at all times and we have nothing but praise for your 
cabin staff, who were friendly, smiling and attentive 
to our needs.

Many thanks 1time. You made our prize winning 
trip the wonderful success that it was.

We will certainly fly with you again!

All the best
Marilyx Stafford-Mayer and Robert Joseph

letters
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Hit the pedals – it’s Shova time! Entries are open for one of KwaZulu-
natal’s most eagerly anticipated sporting events. The 2010 MTn 
Amashova Durban Classic will see thousands of entrants line up outside 
the Pietermaritzburg City Hall on 17th October to tackle the 106 km route 
to Durban.  Alternatively, early birds eager to enjoy the outdoors and KZn’s 
beautiful spring weather, can sign up for the Sunday Tribune Amashova 
family fun ride. Starting at Hillcrest High School on the same day, it covers 
38 km and finishes at the Moses Mabhida Stadium. For more info or to register, 
visit www.mtncycling.co.za or contact +27 31 312 8896.

“Uplifting Mind and Body” is the theme for the 16th annual 
Cape Town International Kite Festival, proudly hosted by Cape 
Mental Health in association with Heart 104.9FM. Taking place on 
23rd and 24th October 2010 in Muizenberg, this is Africa’s biggest 
kite festival and attracts over 20,000 visitors, including some of 
the world’s biggest names in kiting. With kite making, kite flying, 
food stalls, kiddies’ rides, a full programme of entertainment and 
an eclectic craft market, this is family entertainment at its best. For 
more information, contact +27 21 447 9040, email info@cmhs.co.za 
or visit www.capementalhealth.co.za.

WindHarnessing the 

PowerPedal
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The lyric Theatre at Gold Reef City will 
be hosting a thrilling family variety show called 
Move It!, from 30th September to 7th november 
2010. Packed with colourful costumes, dazzling 
dancing, and impressive speciality acts, this is a 
show that the entire family will love. Audiences 
can expect performances with a South 
American flavour, some Hollywood musical 
favourites, and breathtaking numbers with 
an African touch. Tickets are available through 
Computicket or from The Lyric Theatre Box Office 
on +27 11 248 5000. Visit www.goldreefcity.co.za 
for more info.

ShakersMovers and 
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The Finest of 

I Think I Can, I Think I Can

The Peoples Theatre once again brings 
the magic of live theatre to Johannesburg 
children in its new production, Sleeping 
Beauty and Other Fabulous Tales. From 
13th September to 10th October 2010, 
Jill Girard and Keith Smith will treat 
audiences to six beloved and familiar tales 
in an interactive show filled with humour, 
adventure and great musical numbers. 
The show aims not only to introduce 
young audiences to the joys of live 
theatre, but also to encourage reading. 
Tickets are available through Computicket 
at www.computicket.co.za. Contact  
+27 11 403 1563/2340 for more info.

www.1time.co.za

For the fifth consecutive year, from 15th to 17th of October, the ever 
popular Robertson Wine on the River Festival is returning to the banks of 
the Breede River. Enjoy laid-back country hospitality at its best as you taste 
more than 300 wines from over 40 wineries, while soaking up the rhythm 
of live jazz, ballads and blues. Offering a wide variety of children’s activities, 
Robertson Wine on the River promises to be a fabulously festive family 
affair.  This idyllic, open-air spring festival is not to be missed. For more info, call  
+27 23 626 3167 or visit www.wineonriver.com.

RiverDown by the 

Knysna will host its second annual motorsport hill climb 
from 22nd to 24th October 2010. The event will be held on 
a slightly lengthened 2 km section of public road running up 
to the acclaimed Simola Golf and Country Estate. Due to an 
overwhelming response, the organisers have extended the event 
to three days to accommodate all the entries. The event will 
once again cater for modern, classic and historic road, sports 
and race cars. The event is open to a variety of cars approved 
at the organisers’ discretion. For more information, email  
info@speedfestival.co.za or visit www.speedfestival.co.za.

Fairytales



Turn an Event into an Occasion

Cutting edge event strategist Deon Mama is 
the driving force behind The Deon Mama Event 
Agency. Deon is a leader in the field of events 
coordination in South Africa and has worked with 
such international artists like John legend, Elton 
John and Akon. The Deon Mama Event Agency is 
the haute couture of South African event design, 
providing unique event solutions tailored to 
their clientele’s particular needs. Their services 
are a rare combination of industry knowledge, 
hands-on experience and dedication to customer 
service. From décor and draping, flooring and 
carpeting, to bar services, furniture and catering, 
the Deon Mama Event Agency can turn any event 
into an occasion. For more information, contact  
+27 11 680 6152 or visit www.deonmama.co.za. 
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Give Your Lashes Wings 

natural Angel now provides the 
secret to lavishly long, full and beautiful 
eyelashes with their new lash Extender 
product. Every time you use lash 
Extender, brush-on lash extensions 
(that add hundreds of tiny natural lash 
fibers enriched with panthenol and 
Vitamin E) are added to your lashes, 
visibly lengthening them. Simply apply 
lash Extender in between coats of your 
favourite mascara for fabulous results. 
Researched and formulated in Italy, natural Angel’s futuristic 
formulations are prepared with nature’s finest ingredients, creating 
the world’s most innovative avant garde products.

For more information, contact +27 71 683 3458, email  
shari@NaturalAngel.co.za or visit www.LashExtender.co.za.

www.aboutime.co.za

style

Sizzingly Hot

This season, 1800˚ Grill Room at the Cape Royale luxury Hotel 
and Residence boasts a brand new culinary delight. Their new summer 
menu is a fine combination of local and international flavour. All meals 
are served with style and a contemporary feel and are sure to attract 
discerning restaurant goers in search of a satisfying and high quality 
meal made with only the freshest ingredients and local produce. 
Guests can order a spectacular meal from their signature grill or from 
their summer a la carte menu which includes tempura soft shell crab, 
pan roasted quail and herb crusted lamb cutlets. For more information, 
contact +27 21 430 0506, email info@18hundreddegrees.com or visit 
www.18hundreddegrees.com.





MORE
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Go on – Do It!

Every year, non-profit networking organisation GreaterGood 
South Africa hosts Do It Day, a call-to-action campaign that 
connects people with 1,400 good causes around the country. 
Do It Day exemplifies the power volunteering has to change 
lives. Encourage your school or company to get involved and 
volunteer on 15th or 16th October 2010 by signing up for a 
volunteer project on www.myggsa.co.za and connecting with 
your chosen organisation to make the necessary arrangements. 
Already 1,400 non-profit organisations have joined and have 
loads of jobs that need doing, from painting homeless shelters 
to making sandwiches for the hungry and clearing alien 
vegetation. Do your bit to make South Africa great.

Massage Motivation

A hectic time awaits us at the workplace as we approach 
the last quarter of 2010. Budgets have to be met and projects 
need to be completed before the end of the year – which 
is a mere three months away! To help motivate your staff 
at work, consider calling upon the mobile massage company, 
Hands On Treatment, and their team of therapists to 
motivate, rejuvenate and revitalise your staff with mobile 
corporate neck and shoulder massages. Or offer our half 
and full day pampers at Hands On Retreat in Craighall, 
Johannesburg, as an incentive for your staff to meet their 
targets. For more information, contact +27 11 326 0066 or visit 
www.handsontreatment.co.za.

Bring Joy to a Child this Christmas

The Santa Shoebox Project is a non-profit organisation that 
collects Christmas gifts for socially disadvantaged children throughout 
South Africa. Donors are encouraged to involve their own children 
in the process of selecting the name of a specific child and putting 
together his or her individualised, age appropriate Santa Shoebox 
gift according to the guidelines provided. The gift wrapped Santa 
Shoeboxes need to be dropped off at central distribution points 
across the country between 27th October and 3rd november 2010. 
From here the Christmas gifts will be dispatched to more than 180 
children’s homes, orphanages and other child care institutions. To 
participate, simply register online at www.santashoebox.co.za.







Alice Art Gallery proudly presents:

Portchie is an unusual, if not unique, phenomenon in South 
African contemporary art. He is extremely prolific when he paints, 

and each of his pieces is quickly snapped up by eager buyers. 
Portchie the man is unassuming, articulate and just plain lucky, 

because he is one of those rare people who discovered his calling fairly 
late in life. Despite this, he is now arguably South Africa’s most successful 
contemporary artist. 

There is a saying that the test of courage comes when you are in the 
minority and the test of tolerance comes when you are in the majority. 
Portchie tested his own courage in 1992 when he decided to stake his name 
on his quick and undisputed ability with a brush and canvas. It was a risk 
that paid off, with his artwork now being popular around the world. 

“I paint universal themes; children hop-scotching, people riding bicycles, 
people reading. My art doesn’t know any languages and this means it is 
equally popular in America, Germany, the United Kingdom or South Africa,” 
Portchie explains. “It is not difficult to understand or appreciate.” 

A painting by Portchie is always intensely colourful, since he seems 
to see the world in terms of warm yellows, vivid blues, bright reds, and 
intense greens. He says that part of the secret is that he uses Grumbacher 
acrylics, “the finest pigments of all paints in the world”. What is equally 
true is that his nature seems to have no room for twilights, half-shades or 
shadow tones. 

For Portchie, the world is a bright, cheerful place and this communicates 
itself effortlessly and brightly through his many wonderful works  

of art. 

Visit the Alice Art Gallery in Ruimsig, Roodepoort, on 
20th and 21st November to celebrate Portchie’s birthday. 
For more information, contact +27 83 331 8466, email  
aliceart@global.co.za or visit www.aliceart.co.za.

Portchie



30

FE
A

TU
R

E

Witches     AreWhERE ThE 

Story by Noel Young/TCS, Pix © Noel Young/TCS, iStockphoto.com

www.aboutime.co.za
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Casting a Spell in Salem

Every October as the clock ticks towards Hallowe’en, the historic city of Salem in the USA 

is at the centre of witch mania, more than three centuries after the infamous witch trials 

held there, in which 20 innocents were brutally put to death. But these 

days no one denies being a witch. In 

fact, thousands of men and women 

proudly call themselves modern 

witches, and many have made 

Salem their year-round home. 

Witches     Are

From fangs to fortune 
telling… everything is on offer from the 

enterprising merchants of Salem.
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 This October, just like every other year, Salem is 
once again at the centre of a hurricane of media attention. 
They have come to witness the events of All Hallows’ 
Eve, 31st October, when the world’s biggest fancy dress 
party gets under way in town. Around 30,000 visitors 
are expected. 

The queen of all the witches is undoubtedly laurie 
Cabot, now in her mid-70s. But thousands of young 
witches also flock to the city. “There are 4,500 witches 
in and around Salem now. That’s 10% of the population,” 
Tarah Garharrt says. The 30-something mother of two 
is a historic tour guide in the city. “We are just very 
comfortable here.”

There are also clairvoyants and tarot card readers on 
every corner, or so it seems. And if you want to take part 
in a séance, that too can be arranged. Provided you can 
drag yourself away from the ghost house tour.

You can “party with the living dead” at the Retro 
Zombie Ball (complete with zombie-a-go-go dancers), 
drop into the annual psychic fair, attend the official 
Witches Hallowe’en Ball, or if you are looking for 
something more meaty, there is always the Vampires’ 
Masquerade Ball.

It is difficult to believe that a few short years ago the 

then mayor was trying to stress Salem’s maritime heritage 
as an alternative draw to the witches. The city does have 
a great museum, the Peabody Essex, which has tripled 
its visitor numbers in recent years, as well as a national 
Park historic waterfront, complete with its own resident  
tall ship.

“But ask 90% of the people why they have come 
here and they will answer: ‘the witches’,” says Kate Fox, 
Director of Destination Salem, the city’s tourist body. 

If you want to combine museums and witches, 
there is the excellent Salem Witch Museum and the 
Witch Dungeon Museum. There is also a classic piece 
of street theatre in Cry Innocent, where an alleged 
witch named Bridget Bishop (in 17th century costume) 
is arrested in front of startled passers-by and dragged 
off to the old Town Hall for her witchcraft trial. The 
audience, mainly tourists, is told to imagine that they 
are back in 1692, the year when 20 residents were 
falsely accused of witchcraft and put to death as a 
wave of hysteria washed over the town. But this time 
the tourists are the jury. “Surprisingly, as the evidence 
is revealed, the audience decide about half the time 
that Bridget is guilty,” Kathleen McGovern, who plays  
Bridget, says. 

The Witch House is Salem’s only building with direct ties to the 
Witch trials of 1692. The house was owned by Judge Jonathan 
corwin, who investigated the claims of “diabolical activity” 
when a surge of witchcraft accusations arose in the area.
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Salem was not always 
comfortable with its witch history. 
In the 1950s the original jail in 
which some of the witches had 
been held was discovered during 
the building of a new telephone 
exchange. Today it would have 
been preserved as a significant 

piece of history, but back then it 
was demolished, and the timbers 

were buried in the neighbouring 
town of Marblehead. “I think they were 

ashamed,” said one modern Salemite.
Most people in Salem give credit to 

laurie Cabot for turning the witchcraft 
story around and for making the city a 

haven for Wiccans today. Each day when 
laurie goes out, she wears a full-length 

black gown, the witch uniform she 
has proudly worn for more than 

40 years. “To think I never wanted 
to come to Salem in the first 
place,” she says, seated in her 
witch shop  (which sells crystal 
balls and spell-making kits) on  

Pickering Wharf.
The year was 1969. “I lived in Boston and had 

been practising as a witch for a number of years,” 
she continues. “A friend and I were looking for 
somewhere new to live. She said she had found this 
lovely home in Salem. ‘Salem?’ I said. ‘I can’t go there.  
They hate witches.’ ‘Oh,’ she said. ‘They’ll never know. You 
can just keep it quiet.’”

So laurie and her friend moved into the house in the 
city’s historic Chestnut Street, right opposite the mayor’s 
house.  And within a week her cover was blown.

“My black cat escaped and became stuck up a tree. 
I called the fire brigade, but they were reluctant to help. 
Within hours, the situation had become a standoff. 
newspapers and TV cameras were there and suddenly 
my presence in Salem was no longer a secret.”

The cat was eventually rescued and laurie was firmly 
established as a real witch living in Salem. With laurie out 
in the open, the city took her to its heart. She opened 
the world’s first witch shop, which has now spawned 
hundreds of others around the world. 

At one point former state governor, Michael Dukakis, 
dubbed laurie “the official witch of Massachusetts”, and 
she was hired to teach witchcraft at local night classes. 
One of her proudest possessions is her faculty card 

for Salem State College, 
where she was on the staff. 
That only lasted a year, 
however: “Some of the 
powers that be decided it 
was bit too way out for a  
respectable college.”

laurie was then invited 
to Reading University in 
England, to lecture on 
midwifery and witchcraft. “In 
medieval times the village 
midwife – the woman to 
whom everyone turned 
– was often thought 
of as the local witch,”  
laurie explains.
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Laurie cabot, now in her 70s, and once 
dubbed by the State governor as 
“the official witch of Massachusetts” is 
generally credited with bringing about 
the new order of witchcraft in Salem.



As laurie’s fame grew, many other witches flooded 
into Salem and she even set up her own school for 
witches: The Cabot Academy of Witchcraft. On four 
day courses, students learn psychic diagnosis and how 
to cast spells. A longer course follows which lasts a year 
and a day. Students have to attend monthly meetings 
and are given piles of homework.

“Today I’m proud to say that more than 3,000 
people have come from all over the world to Salem to 
be trained in witchcraft,” laurie says. “Some have come 
from as far away as Australia and new Zealand.” 

The essence of her courses is the understanding of 
how to cast spells, which she likens to prayers in other 
religions. “The first rule of witchcraft is to harm no one. 
There is really no such thing as a black witch. Witches 
are a power for good,” she says. 

Much of witchcraft has its roots in Celtic lore, 
says laurie. “That is one of the reasons I’m proud to 
wear some Royal Stewart tartan to relieve the black 
of my witch’s robes.” And she has another reason to 
pay tribute to Scotland: Harry Potter. The tales of the 
boy wizard, written in Scotland, have given youngsters 
everywhere a real reason to read, Cabot says. And 
Harry has stopped people being fearful of witchcraft.

“I wouldn’t miss a single one of his films,” says laurie, 
the real-life queen of witches. 

Witch colleen White, 30, believes witchcraft 
does more for women. “With Wicca, you take charge 
of your life,” says colleen, who works at Hex, one of the 
town’s many witch-inspired shops.
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Kilmany-Jo Liversage

The Erdmann contemporary Gallery 

in cape Town will be hosting an 

exhibit titled Orda by exciting South 

African artist Kilmany-Jo Liversage 

from 4th to 25th September 2010. 

www.1time.co.za

 liversage works in a variety of media, including 

painting and mixed media. She is particularly known for 

her folded silk ribbons and steel pin installations, and her 

art focuses on issues such as HIV/Aids and TB, with the 

skull being a recurring symbol in her work.    

She was commissioned by the World Aids 

Campaign to produce a major campaign artwork for 

them. This work was exhibited at the global conference 

on Aids which was hosted in Vienna during July 2010.  

liversage also uses graffiti in her work, which is 

something she started after a visit to Colombia a 

few years ago. “Graffiti unlocked the mysteries of the 

country and its people; I learned a lot about Colombia 

by looking at the graffiti. It is an
 exciting, raw, authentic 

and free form of expression,” she explains.     

liversage is an award winning artist w
ho has been 

included in several group exhibitions, both locally and 

abroad. The name of her latest exhibition, Orda, is a 

reference to liversage’s appeal for structure and order 

in her work. 

For more information on the upcoming exhibition, 

contact the Erdmann Contemporary Gallery on  

+27 21 422 2762 or visit www.erdmanncontem
porary.co.za. 
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Infectalicious
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Skull Girls HR

World Aids campaign Orda
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The nottingham Road Hotel, KwaZulu-natal Midlands

The nottingham Road Hotel – or “notties” as it is known – is 

the oldest country establishment in the province, and what self-

respecting building of its age wouldn’t have a ghost or two? The 

hotel’s particular inhabitant is a turn of the century prostitute called 

Charlotte. She met her end falling over the balcony of her favourite 

room – number 10. Some say that she committed suicide due to 

unrequited love; others claim she met a more sinister end. Either way, 

Charlotte is now content to roam notties and rearrange flowers, 

ring the decommissioned service bell and generally keep an eye on 

things. Visit www.notties.co.za for more info.

The castle of Good Hope, cape Town

As the country’s oldest building (1666 – 1679), The 

Castle of Good Hope is reported to have more than its fair 

share of ghostly inhabitants, especially those who met a grisly 

end within the castle’s walls. The dungeon was susceptible 

to flooding during high tide and many a prisoner drowned. 

Those that didn’t, were often executed. The spooky 

spectres that have been seen here include a phantom dog 

and a glowing figure on one of the bastions. One of the 

most benign inhabitants is the ghost of lady Anne Barnard 

who sometimes likes to make an appearance at parties. The 

castle is open daily from 09h00. Visit www.castleofgoodhope.

co.za for more info.

1

2

With Halloween fast approaching, October is the perfect time of year to do a little 
ghost hunting. Here are our top tips for nabbing yourself a couple of ghouls and 
coming face to face with things that go bump in the night.

www.aboutime.co.za

Story by Nicky Furniss
Pic © iStockphoto.com

3 The Sammy Marks Museum, PretoriaSammy Marks was a successful industrialist at the turn of 

the 19th century and his home, Zwartkoppies Hall, is the only 

Victorian mansion in the country whose interior is completely 

authentic and intact. The mansion’s lavish 48 rooms make for a 

fascinating visit, not least of all because a cheeky Scottish ghost 

supposedly inhabits one of them. Employed as the children’s tutor, 

the Scotsman later died in the mansion and now takes great 

pleasure in pinching the bottoms of lady visitors! The museum 

is open Tuesdays to Sundays. For a more intimate experience, join 

an evening tour followed by a five course dinner in the old kitchen. 

Contact +27 12 802 1485 for more information. 

4 The Mystery Ghost Bus Tour

For those with a strong constitution, The Mystery 
Ghost Bus Tours (run in Johannesburg, Pretoria, Cape 
Town, Port Elizabeth and Durban) are great for getting 
up close and personal with a host of haunted houses and 
ghostly ghouls. Each tour includes three haunted pub and 
grub stops, an explanation of the history and science of the 
paranormal, stops at haunted and murder houses and a trip 
to a historical cemetery – as the clock strikes midnight, of 
course! Tours can be booked through Computicket. Visit www.
mysteryghostbus.co.za for more info.
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The KwaZulu-natal national Botanical Garden’s beautiful plane 
tree avenue is 102 year’s old this year. 
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South Africa’s botanical gardens are filled with a dazzling array of flowers, plants 

and wildlife, and there is no better time to visit them than in summer.

Story by Karen Nel, Pix © South African Tourism & Nicky Furniss

VENTuRE DOWN ThE 

South Africa’s Botanical gardens
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The Kirstenbosch National Botanical Gardens
 Set against the slopes of Table Mountain in Cape 

Town, the Kirstenbosch national Botanical Gardens contain 
only indigenous South African plants. That does not mean 
that the gardens are short on variety, however. On the 
contrary, there are over 5,000 plant species at Kirstenbosch, 
making it a biodiversity hotspot in the Western Cape. The 
gardens also play host to a series of sunset concerts on 
Sunday afternoons during the summer months.
Flowers to look out for: Kirstenbosch is famed for its 
protea garden. look out for the wide variety of proteas, 
serrurias, conebushes and pincushions.
Special features: A fragrance garden features plants with 
interesting scents and textures. Also make sure you view a 
living piece of history: Van Riebeeck’s Hedge in the gardens 
was planted in 1660 to protect the cattle belonging to the 
Cape colonists.
Opening hours: 08h00 – 19h00 daily (Sep – Mar), 08h00 
– 18h00 (Apr – Aug)
Contact: +27 21 799 8783/8899 or email 
kirstenboschinfo@sanbi.org.za

The Walter Sisulu National Botanical Garden
This garden is well known for its setting against the 

backdrop of the spectacular Witpoortjie waterfall. The 
cliffs next to the waterfall are home to the only pair of 
Verreaux’s eagles in Johannesburg and chances are good 
that you will see an assortment of bird enthusiasts camped 
out in front of the waterfall with binoculars and cameras 
when you visit.
Flowers to look out for: The 
garden’s succulent rockery 
includes some of the weirdest 
and most wonderful succulent 
plants in South Africa, including 
aloes, euphorbias and stapeliads. It 
is well worth a visit.
Special features: The water 
garden features water-loving 
plants which are planted on the 
banks of a stream that flows 
past the restaurant. look out for 
the scarlet river lily and various 
species of red hot pokers.
Opening hours: 08h00 – 
18h00 daily
Contact: +27 86 100 1278 or 
email Sisulugarden@sanbi.org.za

The Pretoria National Botanical Garden
A natural rocky outcrop divides this garden into two 

distinct sections: a colder south-facing section and a warm 
north-facing section. This diversity of climate allows the 
garden to showcase a wide variety of natural vegetation, 
with most of the garden’s plants being exclusively South 

A summer concert at Kirstenbosch 
national Botanical Gardens.

The succulent garden at the Walter 
Sisulu national Botanical Garden.
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African. The garden is also home to 198 bird species.
Flowers to look out for: Orange-red watsonias, 
namaqualand daisies and vygies in every imaginable shade 
fill the garden in September and October.
Special features: The avenue of wisteria trees, planted in 
1946, is a riot of delicate purple flowers in Spring. 
Opening hours: 08h00 – 18h00 daily
Contact: +27 12 843 5172/3/4 or email Pretoria-
Garden@sanbi.org.za

The KwaZulu-Natal National Botanical Garden
One of the oldest gardens in the country, the KwaZulu-

natal Botanical Garden in Pietermaritzburg was established 
in 1874 and pays tribute to its colonial past with a large 
collection of northern Hemisphere plants, including tulip 
trees, camphor trees, giant figs, magnolias and plane trees. 
The spectacular avenue of london plane trees in the 
garden is 102 years old this year. Take a leisurely stroll down 
the avenue and daydream the afternoon away.
Flowers to look out for: The garden includes an 
impressive collection of clivias (also referred to as “bush 
lilies” and which are indigenous to South Africa), watsonias 
and red hot pokers.
Special features: The Useful Plants Garden features 
plants used traditionally by the Zulu people for medicinal, 

food, craft and other uses. 
Opening hours: 08h00 – 18h00 (Oct – Apr),  
08h00 – 17h30 (May – Sep)
Contact: +27 33 344 3585 or email KZn-nBG@sanbi.org.za

The Harold Porter National Botanical Garden
This pristine garden is situated between the mountains 

and the sea outside the coastal town of Betty’s Bay 
(approximately one hour’s drive from Cape Town). The 
garden is well known for its waterfalls, rock pools and 
special salt-adapted plants on the dunes near the sea.
Flowers to look out for: Keep your eyes open for 
disa uniflora, a delicate orchid which is indigenous to 
South Africa, as well as the king protea, South Africa’s  
national flower.
Special features: The garden includes many hiking trails, 
which will allow you beautiful views of the surrounding 
mountains and the sea. You may even spot a baboon  
or two.
Opening hours: 08h00 – 16h30 (week days) or 17h00 
(weekends)
Contact: +27 28 272 9311 or email Harold.Porter.
nBG@sanbi.org.za 

For more information on South Africa’s National Botanical 
Gardens, visit www.sanbi.org. 
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Which is the scariest horror movie of all time? Did It kill your love of clowns 

forever? Or has Friday the Thirteenth ensured that you experience a 

cold shiver down your spine every time you hear the name “Freddy”? 

Read on for more of our all time scariest horror movies.

Story by Michael Vlismas, Pix © iStockphoto.com

horrifying horror Movies

 larry is perhaps the most frightening thing I have ever 
seen. We met him in a louisiana swamp. He wore knock-off 
Ray Bans, and was about to take us on a tour deep into the 
alligator infested swamps. He had a packet of marshmallows 
with which to summon the alligators to the boat. But he had 
this glint in his eye that suggested he would just love to toss 
over a tourist or two instead...

Perhaps the fact that I had been caught in the typical hotel 
TV trap of watching a late night movie the night before, and 
had stumbled upon The Exorcist, had something to do with 
my abnormally high level of paranoia that day.

But that is what horror movies do. They take a typical trip 
to the dentist and turn it into a gore fest involving someone 
who wants to make jewellery out of your molars. They take 
an everyday situation and make you terrified of patting your 
dog on the head late at night for fear of him turning all Cujo 
on you.

Or you wander into Sportsman’s Warehouse looking for 
a pair of running shorts, and come out needing a paper bag 
so you don’t hyperventilate because you spotted a hockey 
mask and immediately thought of Jason, the crazed killer  
from Halloween.

not to mention that time you went house hunting as a 
young married couple. The kind old estate agent takes you 
through the whole house, and then adds, with a turn of her 
head that immediately unsettles you, “Would you like to see 
the basement?”

You flash back to that scene in Psycho. And before you 
know it, you’re blurting out: “Are you mad, woman? Trying to 
lure us into the basement as part of your evil plan? location, 
location, location. Yeah right! location of the dead bodies you 
mean, you evil estate agent you!”

For most of the current generation, Jaws made us all too 
frightened to even set foot in a bath for a year. Suddenly, the 



most terrifying thing about a trip to Durban in December 
was no longer the old men wearing Speedos.

Then there was that freak Freddy from Friday the 
Thirteenth. I had the great pleasure of spending a sleepover 
with my Confirmation Class, and one of the delinquents 
smuggled in this little gem as entertainment. I would have 
rather read the Book of Revelation the entire night.

Then, one day, you find yourself standing in Piccadilly 
Circus. And there are the pigeons. They are everywhere. 
They’re flying around your head – just like in The Birds. A 
kind old man asks if you would like to spare a few quid for 
birdseed to feed them.

“What?!” you cry out. “Soon they’ll be feasting on all of 
our carcasses, old man!” And you run off to rather take your 
chances with late night Soho than those feathered freaks.

And what about The Ring? You watch it, and then you 
die. What the hell? I just read the review and had a heart 
attack. Or The Cube. Opening scene: Man climbs into cube 
and is sliced up like salami. Jeez. Where do you go from 
there?

Alien also set new benchmarks for terror. After that, 
whenever I had a stomach cramp I took enough Milk of 
Magnesia to stop a charging buffalo at 100 metres.

But the ultimate horror for me has to belong  
to Hitchcock.

Inside the coffin, it was pitch black. She could feel the 
body underneath her, cold.

She fumbled for the box of matches he had given her. 
He had said it would keep her calm while she waited for 
him to dig her out.

That was the plan. She was rich, had been sent to prison 
for a crime she did not commit, and had found a way out.

The prison mortician had told her to climb into the 
coffin of an inmate who had died. They would then bury 
her, and he would later come and dig her out, for which she 
would reward him.

But he was late.
She managed to get the matches out of her pocket. 

Fumbling in the dark, she finally struck one and the coffin 
briefly lit up. It lit up the face beneath her. To her horror, it was 
the face of the mortician. He had died of a heart attack.

She screams, and from here the camera pans up through 
the earth to the surface, where the wind blows the leaves 
calmly and nobody can hear a sound. Except the audience 
screaming like babies at the Final Escape.

As Stephen King wrote: “At night, when I go to bed, 
I still am at pains to be sure that my legs are under the 
blanket after the lights go out… Because if a cool hand ever 
reached out from under the bed and grasped my ankle…”

Sleep tight, little ones. 
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Will Explore

Story by Roy Watts

With 1time’s convenient route to Livingstone, just across the river, and 

new domestic flight services within Zimbabwe, Victoria Falls is now the 

perfect spot from which to explore more of what our northern neighbour 

has to offer. 

hAVE PLANE TiCKET, 

Lodge hopping in Zimbabwe
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 Mosi-oa-Tunya (“The smoke that thunders”) is one 
of Africa’s showpieces as some five million litres of water 
power over its craggy basalt chasm every second in the peak 
season. The falls stretch 1.7 kilometres in length and plunge 
100 metres into the gorge below. As a result, the curtain of 
spray it generates rises higher than the Eiffel Tower and can 
be seen from over 30 kilometres away. Unlike the niagara 
Falls, which has succumbed to crass commercialism, visitors 
to Victoria Falls can still enjoy a pristine eco-experience 
little changed since it was discovered by David livingstone 
in 1855. 

Sited at the exact spot where Zambia meets Zimbabwe, 
the borderline runs across the ancient “Meccano”-like 
bridge which links the two countries. Just walking under the 
lush jungle canopy of the rain forest that borders the falls 
is reason enough for a visit. But over the years the influx of 
touring hoards has led to an infrastructure of superlative 
hotels and activities to satisfy everyone, from adrenaline 
junkies to those simply content to drift down the river on 
the time honoured Zambezi Sunset Cruise.

Getting to the Victoria Falls is very easy, with daily flights 
offered by several airlines. 1time airline has also added a 
very convenient and comfortable service to livingstone, 
which brings a welcome competitive edge to this 90 
minute flight from OR Tambo. But getting to many of the 
wonderful resorts dotted around Zimbabwe has proved 
more difficult, with the great distances requiring expensive 
air charters. Earlier this year, however, Solenta Aviation 
introduced a routine shuttle linking Harare with Victoria Falls, 
Hwange, and Kariba on a regular thrice weekly schedule, 
using a comfortable Cessna Grand Caravan workhorse. I 
was lucky enough to be included on the inaugural flight.

Some three kilometres from the town of Victoria Falls 
is the Victoria Falls Safari lodge, a majestic celebration of 
timber and thatch designed to resemble a giant tree house. 
Built on a promontory, the open-sided restaurant and bar 

command a spectacular view of a nearby watering hole. 
Gorgeous sunsets and an ongoing wildlife parade are the 
trademark of this excellent hostelry.

Right next door, for families and larger groups, there 
are the lokuthula self catering chalets. These are owned 
and run by the Safari lodge and come in two and three 
bedroomed configurations. Recently overhauled and 
redecorated in African themes with riotous colours, the 
“self catering” tag is misleading, as they are fully serviced. 
This then is a very thrifty option for numbers greater 
than a couple, as all of the lodge’s facilities such as the 
bar, internet, pool and cocktail patio are available to the  
lokuthula residents. 

The Hide is a wonderfully secluded safari tented camp 
on a private concession tucked away in the Hwange 
national Park. Don’t be fooled by the word “tented” – the 
chalets are artistically built from canvas, thatch, and rough 
hewn logs on tiled floors. Decor runs along ethnic lines, 
using lots of African artefacts and whimsy. Supporting all 
this is a lot of creative plumbing, which allows for antique 
baths looking out onto animals grazing on the broad open 
planes. Occasionally guests have even been surprised 
mid-scrub by a passing elephant! 
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All of this melds into some really impressive indigenous 
landscaping. The piece de resistance of this great travel 
bookmark is a solitary honeymoon hide, called the Dove's 
nest, built along Robinson Crusoe lines in a massive tree a 
couple of kilometres from the camp. Sturdy wooden steps 
lead up into a cabin built high on its massive boughs. The 
only furniture is an immense and joyous double bed, and 
the only décor a huge open window looking out onto a 
sunset deck and a spectacular vista teeming with game. 
Guests of a romantic or reclusive disposition are driven 

to this hide before sunset, and are collected the next day  
by arrangement.

Our next stop was Bumi Hills Safari lodge on lake 
Kariba. This attractive lodge, which was a firm favourite 
in the 1960s, was recently taken out of mothballs and 
beautifully renovated. One of its best features is a sparkling 
pool overlooking a magnificent sweeping view. It works in 
concert with a strategically placed bar to overcome the 
blast furnace heat of Summer. The lake itself offers great 
tiger and bream fishing, and lodge boats also take visitors 
game viewing along the edge of the lake, where it is possible 
to get really up close and personal with the massive jumbos 
patrolling the shoreline. 

The Victoria Falls Safari lodge, the Hide and Bumi Hills 
Safari lodge are but three of the really attractive excursions 
that are now within easy range thanks to the new  
airline services.  

1time flies direct to livingstone, Zambia! See the 
flight schedule for times and days.

26839 1time zanzibar 275x210_pth.indd   1 2/21/08   10:29:50 AM

Contact Information

Africa Albida Tourism: www.africaalbidatourism.com 
Bumi Hills Safari lodge: www.bumihills.com 
Victoria Falls Safari lodge: www.victoria-falls-safari-lodge.com
The Hide: www.thehide.com 
Solenta Aviation: www.solenta.co.zw
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Eco-Friendly 
Story by Lesley Stones, Pix © iStockphoto.com, Stock.Xchng
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 nowadays when people travel they want to 

have fun, but feel smug about it too. So a trend that has 

been sneaking up for years is finally having a genuine 

impact, and threatens to hurt destinations that remain 

stubbornly resource intensive.

The luxury offered by top-end hotels and resorts 

undeniably impacts negatively on the environment. Yet 

it’s all done in the name of pampering: clean sheets and 

towels daily; a lavish choice of food; endless hot water 

for showers and baths; plastic bottles of water; and air 

conditioning to cool Africa down.

Guests love it, but the planet doesn’t.

Some guests are declaring themselves willing to 

forego these treats in return for the warm, fuzzy feeling 

of doing some good. Soon hotels will discover exactly 

how much luxury guests are prepared to sacrifice in 

favour of eco-friendly options.

One safari lodge had heated debates about  

whether it was acceptable to ask their guests to 

indicate whether they needed clean towels or not. 

Guests were paying so much money that they 

wouldn’t expect to make any compromises, the 

manager argued. Finally some polite notices went up – 

and nobody complained. Visitors to the pristine African 

bush want to feel that they are positively contributing 

to conservation, even if the only price they pay is using 

the same soft fluffy towels for three days running.

lorraine Jenks was a hippy in California in the 

1970s, when everything was already green – including 

what they smoked, she jokes. But when she returned 

to South Africa in the 1990s as the contracts manager 

for a major hotel chain, and she found a far less 

enlightened attitude. “It was very early for South Africa 

and they used to pat me on the head and call me the 

A new trend is beginning to influence the decisions people make when 

they plan their holidays. The exciting question of “where shall we go this 

year?” is increasingly being answered with “let’s go green”.

ExPLORiNg
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green queen,” she remembers. 

Yet top-end tourists increasingly choose their holidays 

by location first, its green profile second, and price as only 

the third criteria, Jenks says.
She now runs www.greenstuff.co.za, which lists suppliers 

of green goods and services for the hospitality industry. “We 

need to put people who want to do the right thing in touch 

with people who are doing the right thing,” she says.

She also runs workshops telling industry players exactly 

what going green involves. “You can’t just plant a few trees 

and say you’re green. Your furniture, fittings, paint, carpets, food 

and bed linen should all be as eco-friendly as possible,” she 

says. “I teach them what makes products eco-friendly, which 

chemicals they shouldn’t use, and what ingredients their 

paints shouldn’t have. We put in energy-efficient appliances 

and fit water-reducing attachments to showers and taps.”

Overall, the eco-option should not be more costly 

or onerous. “As a long-term answer it’s not expensive. 

The savings are huge if people are patient, but everybody 

focuses on the short-term bottom line,” explains Jenks.

Although it’s a major movement globally, South Africans 

are just beginning. Yet the rising interest was clearly visible at 

Durban’s annual Travel Indaba earlier this year, when streams 

of people visited any stand promoting the greening process.

“Worldwide, environmental awareness is the fastest 

growing niche travel market,” says Greg McManus, Managing 

Director of environmental management company Heritage. 

“This isn’t a fad; it’s a way of life.” 

South Africans must realise that this is becoming a 

differentiator in the choices people make, he says. Heritage 

is an agency that rates hotels based on the environmental 

impact of everything they do, including water and 

electricity consumption. 
South Africa currently boasts 11 platinum properties. 

In order to achieve this status, these properties must 

demonstrate in-depth, sustainable involvement with 

community projects and recycle at least 80% of the waste 

they generate. 
last year, the Drakensberg Sun was awarded platinum 

status and became South Africa’s first hotel to register with 

the international Green Globe scheme. “The environment is 

no longer only in our hearts and minds, but is now in our rules 

and regulations,” says Wayne Wilson, chairman of Southern 

Sun’s environmental committee. The two-year process 

involved multiple steps, including installing energy efficient light 

bulbs and water and sewage purification systems; controlling 

the electrical consumption of appliances; turning waste food 

into compost; and running a vulture restaurant.

Although South Africa is doing relatively little by first 

world standards, it ranks in the developing world’s Top 

10 Best Ethical Destinations, according to Ethical Traveler, 

a global alliance that evaluates countries based on their 

efforts to protect natural habitats and promote responsible 

tourism. But it could achieve so much more if its tourism 

industry embraced the opportunity instead of displaying 

complacency, Ethical Traveler says.

Many tour operators are reluctant to support 

destinations that are slightly more expensive due to their 

ethical principles. Yet going green will flourish gradually, 

because these initiatives are paying off through great 

publicity and a resulting rise in bookings.

This is enough to make anyone green with envy. 
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The recipe for a great holiday usually involves all, if not some of the 
following: a beautiful setting, exciting activities, space to relax, and a 
break from the norm. Tofo Beach in Southern Mozambique has all of this. 
And if you throw a good measure of the local rum Tipo Tinto into the mix 
and combine it with a healthy spirit of adventure, Tofo and its surrounds 
will surpass all expectations.

TiME OuT iN 
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 Mozambique has a very long coastline. Covering 
almost 2,500 km, and with a tourism infrastructure 
that is still relatively underdeveloped, there are idyllic 
beaches and tropical bays aplenty. While there are 
many stunning sites and beaches scattered along the 
coast, in recent years Tofo has become something of 
a traveller’s paradise.

Tofo is roughly 450 km north 
of Maputo, in Inhambane Province, 
and unlike many of the beaches in 
Mozambique, the stretch of road to the 
town is tarred the entire way. This makes 
it easily accessible from the capital city, 
as well as particularly appealing to those 
among us who do not own a 4x4. Along 
the way, you will pass endless towering 
coconut trees, with the characteristic 
palm-frond houses of the region sitting 
neatly below them. You will see the 
colourful and friendly Mozambicans 
going about their daily lives, and 
eventually arrive at Tofo Beach.

Tofo, although attracting large  
volumes of travellers, is still very basic. 
There are no general dealers, and 

although there is a market and a few small “spaza 
shops”, what is on offer is limited. 

Initially, this can be a bit intimidating, but the minute 
you step onto the wonderfully white beach with the 
postcard perfect sea lapping the shores, whether or 
not you can buy AA batteries becomes completely 
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1time now flies direct to Maputo, Mozambique! 
See the flight schedule for times and days.

26839 1time zanzibar 275x210_pth.indd   1 2/21/08   10:29:50 AM

irrelevant. Taking your first plunge into the temperate 
waters of the Indian Ocean, washing off the dir t and 
heat of the drive, is exquisite – even more so with a 
2M, laurentina or Manica (local beer) waiting for you 
on the sand. 

Tofo boasts excellent scuba diving and snorkelling 
opportunities, including the thrilling opportunity of 
snorkelling with the gentle giant of the ocean, the 
whale shark. Tofo is also a good surf spot for both 

beginners and professionals. The sheltered bay is 
perfect for first timers who can enlist the help of one 
of the local surf schools, while there are also some 
decent breaks for more experienced surfers. 

As the sun goes down, Tofo’s thriving nightlife is 
yet another reason why people flock to this coastal 
town. The full moon parties are legendary and Dino’s 
Bar and Restaurant is the place to get stuck into Tipo 
Tinto and shooters, dancing the night away, or sitting 
on the beach and meeting new people. live music, 
dancing, drinks and beach bonfires take you late into 
the night. And, if partying up a storm is not your idea 
of fun, simply relax and enjoy the peace and quiet of 
a long walk on the beach. 

Tofo provides everything you could ever want from 
a holiday, and so it is hardly surprising that it continues 
to attract visitors all year round. So, the next time you 
are in need of a break and a little beach time, rather 
than heading down to Plettenberg Bay again, venture 
slightly off the beaten track and whet your palate with 
an exotic taste of Mozambique. 
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This year, 1.5 million people worldwide will be told that 

they have breast cancer, but millions more are joining 

the fight to prevent and raise awareness about this 

dreaded disease.

Story by Beth Cooper, Pix © iStockphoto.com

 It is a sobering fact that nearly 1 in 4 women 
with cancer will be told that it is in their breasts. Half of 
those women live in highly developed countries, proving 
that even the most sophisticated technology, affluence 
and good nutrition are no guarantee that you won’t be  
a statistic.

Currently, breast cancer is a leading cancer faced by 
South African women, with 1 in 29 women diagnosed 
yearly. However, the good news is that cancer can be 
beaten and early detection, prevention and treatment 
gives patients a very good chance of fully recovering.

According to the Cancer Association of South Africa 
(CAnSA), breast cancer is a malignant tumour that starts 
from cells of the breast. Though found mostly in women, 
it can also affect men.

Prevention is better than cure
While mammograms (x-rays of the breast) have 

increased the number of breast cancers found before 
they manifest in symptoms, there are still some important 
red flags to watch out for. These are warning signs which 
we can pick up ourselves, at home.

The most common breast cancer sign is a new lump 
or mass, says CAnSA. A painless, hard and unevenly 
edged lump is more likely to be an indicator of the disease, 
though some cancers are soft, tender and rounded.

It is crucial to have your doctor check anything out of 
the ordinary. Other breast cancer signs include:

Skin irritation or dimpling• 
Swelling of some or part of the breast• 
Pain in the breast• 
nipple pain or an inwardly turning nipple• 
Scaliness, redness or thickening of the nipple or  • 
breast skin
nipple discharge (apart from breast milk)• 
A lump in the underarm area• 
Prevention is key in the fight against breast cancer. 

Becoming aware of your breasts – how they normally look 
and feel – and conducting regular breast self-examinations 
are the best ways to detect possible abnormalities.

Regularly examining your breasts for any of the 
symptoms – and then reporting these to your doctor 
– should form part of your health routine. Start in your 
twenties, so that you become well practised and really get 
to know your breasts.

Experts suggest that women in their twenties and 
thirties have a clinical breast exam (CBE), which is part 
of a normal exam by a health professional, at least every 
three years. If you are 40 or older, have your breast exam 
annually and speak to your doctor about how often you 
should have a mammogram.

ThE ODDS 



Spreading the message
Apart from intense medical research and support in 

preventing and treating the condition, the global work on 
raising awareness of breast cancer is astounding. From 
beauty companies to non-governmental organisations, 
millions of people have joined hands to pledge their 
support and empower ordinary women to take healing 
into their own hands.

Perhaps one of the most beautiful and powerful of 
the campaigns involves the pink ribbon, which is worn 
particularly during Breast Cancer Awareness Month 
in October. Celebrities have endorsed the concept, 
which sends a strong visual message to citizens around 
the world about the importance of understanding and 
acknowledging the disease.

Iconic beauty company Estée lauder has also been 
applauded for its media-friendly Global Illumination 
Campaign. This is an initiative that literally puts the 
spotlight on breast cancer by emblazoning monuments, 
landmarks and buildings in a shower of pink light. This 
literal light-up serves as a brilliant kick-start to Pink Ribbon 
month in October, which in turn focuses on helping to 
raise funds for crucial research into prevention, detection 
and treatment studies. 

In South Africa, CAnSA fought the good fight 

this year with the launch of its “South Africa’s Biggest 
Tea Party for CAnSA” initiative in Johannesburg 
earlier this year. Friends, family and colleagues simply 
get together over a cup of tea, juice, bubbly or soup 
and donate what they can towards the association’s  
fundraising efforts.

Fundraisers are continually feeding the new public and 
media-savvy awareness campaigns, with some whipping 
up a storm of support – and laughter! The annual 
CAnSA Shavathon involves showing solidarity with 
cancer survivors by shaving, colouring or braiding your 
hair on the designated campaign day.

Shavathon 2010, says CAnSA, “managed to top the 
fantastic support of Shavathon 2009, in which 150,000 
people took part, raising R6-million!”

Worldwide, the “Avon Walk Around the World for 
Breast Cancer” effort, now in its fifth year, has mobilised 
hundreds of thousands of people to raise money. 
Around 800,000 people have participated in the walks, 
raising $8.2 million (about R58 million) for the breast 
 cancer cause.

The message from survivors, researchers, medical 
professionals and supporters is clear: If you have breast 
cancer, you are not alone. And that is a comforting reality 
on the journey towards recovery. 
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Op soek na ’n eksotiese wêreld van kruie en speserye? Moenie dink dit 
hoef ’n vliegtuigkaartjie Indië toe te kos nie. Trek net jou tekkies aan en 
verken die strate van Fordsburg in Johannesburg.   

DiE OOSTE iN JOu 

herleef die Speseryroete in Fordsburg
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 Ons verkenningstog, onder die insiggewende 
begeleiding van Ishvara Dhyan, begin op die hoek van 
Mint- en Mainstraat in Fordsburg. Ishvara was van 
kindsbeen gefassineer met Indië en als wat met die 
land te doene het, en het op die ouderdom van 12 die  
Hindoe-geloof aangegryp. 

Hierdie passie het hom na verskeie ashrams 
in die Ooste gelei, waar hy joga kon bemeester 
en die kookkuns van hierdie lande kon aanleer. As 
professionele sjef wat al by Indiese restaurante 
in Amerika gewerk het en ook by die Prue leith-
kookskool in Pretoria klasgee, het Ishvara sy 
“speseryroete”-toere deur Fordsburg begin om vir 
studente te wys waar om hul bestanddele aan te 
koop. Vergeet van oorbeligte supermarkte in groen 
woonbuurte. Die winkeltjies wat jy hiér kry, het alles 
van varsgemaalde masala tot daai meer misterieuse 
kruie wat net ’n local aan jou kan verduidelik. 

Fordsburg, vertel Ishvara, is soveel meer as die 
Oriental Plaza. Ons toer begin met ’n besoek aan ’n 
groentemark waar vars organiese produkte, waarvan 
baie van Durban af kom, in ’n oop mark beskikbaar 
is. Ishvara soek geurige bondels vars kruie uit en 
verduidelik aan ons hoe om dit te gebruik. Hier kan 
jy enigiets van geurige brandrissies en klein, groen 
veselperskes tot diepgroen koljander en Oosterse 
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groente aankoop. Oorkant die pad is Global Music, 
waar jou musiekversameling verryk kan word met 
Bollywood-klankbane, tradisionele musiek en rustige 
klanke vir meditasie.

Ons loop verby Sun Hairdresser op Sentraalstraat, en 
stop by Shaheen Sweets & Refreshments. Sommige lede 
van ons groepie het hul reeds aan vars kokosneute (met 
strooitjie en al bedien) by die organiese groentemark 
vergryp, maar alle oorblywende weerstand verdwyn 
wanneer verleidelike kosreuke ons in dié winkel begroet. 
Moenie die vars samoesas, diepgebraaide aartappelskywe 
en soet lekkernye hier misloop nie. 

Volgende op ons roete is Swadeshi,  “a unique 
prayershop”. Volgens Ishvara is Swadeshi ’n alles-in-
een-winkel waar ’n mens alles kan vind vir Hindoe 
godsdienstige gebruike. Die rakke hier is vol 
wierook, bindis, beeldjies, boeke, plakkers, plakkate 
en CD’s. Ishvara raai aan dat ’n mens na die naam 
en verpakking van wierook kyk wanneer jy ’n pakkie 
van dié lekkerruik-stokkies wil koop. Eenvoud, sê hy, 
is beter.  

Vanuit die wierook gevulde ruimtes van Swadeshi 
loop ons oor die straat na Shalimar Delights,  “The 
House of Quality Sweetmeats”. Shalimar Delights is ’n 
droombestemming vir enigiemand met ’n suikertand. 
Daar is rye en rye vars lekkernye om van te kies. Die 
assistente is vriendelik en hulpvaardig, so voel vry om 

eers te proe voor jy koop. Ons kan die geurige Badam 
Pak aanbeveel.

Met kartonboksies vol watertand gebak onder die 
arm, word ons staptog voortgesit. By noran Fashion kan 
’n mens serpe, kurtas, parfuum en verskeie bykomstighede 
koop. Die kohl-oogomlyner is ’n winskopie en ’n goeie 
belegging vir enige grimeertassie.

Ons laaste bestemming voor ons na Shayona-
restaurant in Mayfair gaan, is Kwality Spice Works in 
Crownweg. Fynproewers sal verstom wees oor die 
wye verskeidenheid kruie, speserye, neute, rys en 
ander Oosterse bestanddele wat hier beskikbaar 
is. neem jou resepteboek saam en besoek Kwality 
Spice Works om daai seldsame en ewig ontwykende 
bestanddele op te spoor.

Ancient Secrets
Ishvara bied staptoere aan deur onder meer 

Fordsburg, Cyrildene en Troyeville, asook oorsese 
toere na Indië, Bali, Thailand, Marokko, Sinai en 
Istanbul. Hy is ook beskikbaar om dag lange (van 
10:00 tot 15:00) kookkursusse in Johannesburg en 
Pretoria aan te bied vir groepies van ses of meer, en 
verskaf ook spyseniering vir troues, jaareindpartytjies, 
verjaarsdagpartytjies en meer. Besoek sy webwerf 
by www.ancientsecrets.co.za, stuur vir hom ’n e-pos 
na ancientsecrets@absamail.co.za, of bel hom by  
+27 84 624 0000. 







Mzoli’sRAiNBOW NATiON STyLE

Entrepreneur Mzoli ngcawuzele runs a restaurant in the cape Town 
township of Gugulethu that is one of South Africa’s top 100 dining 
establishments. People from all over eat, dance and party together at 
this multicultural venue.

81

Story & Pix © Christian Selz

www.1time.co.za

  loud kwaito music throbs from the open trunk of a 
car parked in front of Mzoli’s restaurant in Gugulethu. With 
a wave of his hand, Mzoli ngcawuzele indicates that the 
owner should turn it down a bit. The mood is relaxed on 
this sunny afternoon, and ngcawuzele himself appears to be 
calmness personified. not that he has much time. The smart 
entrepreneur is extremely busy as the owner and manager 
of the first township restaurant to be included on the list of 
South Africa’s top 100 gourmet temples. 

“And boy, have we earned it,” says ngcawuzele. “People 
can see that we’re doing well.”

Visit Mzoli’s on a Sunday, and you will see that “doing 
well” is a woefully inadequate description of the restaurant’s 
success. Anywhere from 3,000 to 4,000 people throng the 
complex in the heart of Gugulethu on an average weekend 
– blacks, whites, people from all over South Africa, as well 

as tourists. DJs play African house, kwaito and hip hop; 
hundreds dance in the surrounding streets.

But Mzoli’s is more than just a restaurant. It is a place 
where the vision of a South African rainbow nation has 
become a reality. For ngcawuzele, it is also a goldmine. 
The businessman’s success story started with a small 
grocery store and last year he opened a huge shopping 
mall in the centre of Gugulethu. He has faith in the future 
of his township, runs training courses for local people and 
provides them with jobs.

“We asked ourselves how we could overcome tensions 
between ethnic groups, and we adopted a very simple 
approach,” says ngcawuzele. “We marketed our restaurant 
as a rainbow location and it was a big hit with young, aspiring 
people. We solved the race conflict with a cut of meat. This 
atmosphere, this vibe, you’ll only find it here in Gugulethu.” 

The entrepreneurial genius behind the 
success of Mzoli’s – Gugulethu’s most 
successful restaurant – Mzoli ngcawuzele.



At Mzoli’s, good old fashioned 
South African braai meat is the 
order of the day, with anything 
from pork sausages and beef 
steaks to lamb ribs on offer. W
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ngcawuzele is a popular man 
in the township, and a well-known 
figure all over the city. “A pleasant, 
chatty man,” says Wilhelmina 
louw, a nurse who has known 
ngcawuzele since the early 1980s. 
“His shop was famous back then. 
People really liked Mzoli and if 
anyone ever happened to be five 
cents short, he would always say 
‘don’t worry about it’.”

ngcawuzele makes sure that the 
people from the neighbourhood 
profit from his rainbow business 
model.  A former track-and-field 
athlete himself, he supports the 
local sports club. Until a few years 
ago, he worked as a volunteer, 
coaching young sporting talent. He 
sponsors AIDS projects and delivers free food to orphans and 
the sick through local churches.

“We are not greedy; we share,” ngcawuzele says. It is a 
principle he also applies to the business: With the exception 
of the restaurant’s house wine, he leaves the sale of alcohol to 
the small shops in the area. 

The few security personnel keep a low profile; guests can 
move around freely and are not kept from what is going on 
in the township.

The food is inexpensive, so the fine dining tag is a bit 
misleading. Mzoli’s offers an authentic township experience. 
You won’t find any tourist kitsch or troupes of dancers 
clad in animal skins here. The meat counter offers a diverse 
assortment of pork steaks, beef fillets, sausages and lamb ribs. 
Guests put together their own menus and the grill chefs do 
the rest. “I trained them myself,” ngcawuzele says proudly. 

You also won’t get a knife and fork unless you specifically 
request them. The idea is that guests learn how to eat meat 
in true Gugulethu fashion. There are spoons, but only for the 
side dishes. ngcawuzele recommends pap – the South African 
version of polenta – served with a fiery sauce called chakalaka.  

A glance at the guest list shows just how successful the 
concept is proving to be, and how good the food tastes. Earlier 
this year, Mzoli’s hosted a 40 strong delegation of African 
ministers, and celebrity chef Jamie Oliver also stopped by. 

“Here people can discover what’s really going on in 
Gugulethu,” says ngcawuzele. “People from all over the world 
can have a great time together here in Gugulethu.”  





84 www.aboutime.co.za

En
TE

R
TA

In
M

En
T

The Aleit group
Event Planning

ThE EPiTOME OF 

Since its establishment in 2002, 
The Aleit Group has quickly 
garnered a stellar reputation 
as one of South Africa’s 
premier wedding and events 
co-ordination consultancies. 
Founder, Aleit Swanepoel, has 
become renowned for creating 
superior and sophisticated events 
ranging from fairytale weddings 
to polished corporate launches.

Story by Ronelda Visser, Pix © The Aleit Group & Joe Dreyer Photography

 Due to an ever increasing demand for 
their flawless event planning and execution, the 
company has recently created separate teams to 
focus on wedding co-ordination and events, music 
and venues. They also have a style consultation 
service, as well as an online shop. The company 
has even expanded into Europe, with the launch of Aleit 
Munich, and they launched the Aleit Academy in 2008. The 
academy – the leading event co-ordination school in South 
Africa – offers a three year diploma course in conjunction 
with the Institute of Culinary Arts. The group also recently 
published their first book, 100 Words about Weddings.

The company is the most published wedding co-ordination 
company in South Africa and can boast more than 50 articles 
in glossy international publications this past year alone. As 
a result, the Aleit Group is increasingly asked to do non-
wedding events. “This has necessitated the establishment of 
the Aleit Event Projects team, which has grown exponentially 
during the past few years. We are receiving a lot of referrals 
from existing clients, as well as return business,” explains 
founder Aleit Swanepoel.

Aleit Event Projects have turned their eye to other  
types of celebrations and believe that these should be  

 
treated with the same originality and 
attention to detail as weddings are. “Whether you want to 
renew your vows, celebrate a special birthday or anniversary, 
or host a corporate event, my team and I will find a way 
to create your ideal event with a specific ambience, look 
and feel that is tailored to your requirements. Each event 
is styled uniquely, using only the best service professionals 
and meticulous attention is paid to every detail. We only use 
suppliers who adhere to our strict requirements and who 
deliver the level of quality that makes our events look good,” 
explains Hans Roosenschoon, Operational Director of The 
Aleit Group.

The event team will hand pick each item to add the 
unique detail that lends a special touch to a function. “We 
are always looking for variety and a way to engage the guests. 
We highlight different elements of the food – creating Italian 
feasts where the food is passed around instead of a formal 



85www.1time.co.za

sit-down meal, doing food and wine pairings which also serve 
as entertainment – and we even go as far as varying the 
flower décor on each table, which then becomes a surprise 
element and a point of conversation,” he adds.

According to Aleit, the secret behind a 
successful event lies 

in the 
ambience and vibe created by his 

team. “This is determined not necessarily by the line items 
such as food, flowers and tableware, but by key influences 
such as music, entertainment and superior service. You have 
to create a relaxed, stylish atmosphere in which guests can 
feel comfortable and at home. Many companies try too 
hard to impress and do not focus enough on the guests. The 
service needs to be excellent, yet unobtrusive, and the guests 
need to feel important and spoilt.”

The company follows a similar approach when dealing 
with weddings, private parties, special anniversaries and 
corporate events. “The style, need and preferences of the 
clients are paramount to shaping an event. Sometimes it 
is easier when you deal with a bride and groom, as they 
have specific ideas which we can translate into a fabulous 
occasion. When it comes to corporate events, you need to 
look beyond the personal vision and get behind the culture 
of the company. The greatest challenge during the planning 
and execution of any event is staying true to your client by 
carefully incorporating their personality and requirements 
into the planning, and not necessarily putting your own stamp 

on the event. You need to take your guidance 
from your client,” he explains.

In his opinion, the Spier Arts Festival, which 
forms part of the wine estate’s annual harvest 

festival, remains one of the most memorable events staged 
by The Aleit Group. The company was responsible for 
creating a symphonic pops variety concert featuring some of 
South Africa’s most popular artists, such as Judith Sephuma 
and Koos Kombuis. “Due to the high profile of the artists and 
their busy schedules, we had little rehearsal time and only on 
the day of the event. It was a complicated production, but 
it was awesome. I really got goose bumps when I realised 
we had pulled off a flawless event with amazing music, great 
sound and wonderful lighting,” he smiles.

Aleit Event Projects consists of an experienced team of 
project planners, co-ordinators and event experts committed 
to putting on show stopping events and first class functions. 
“We like to combine innovative ideas with formidable 
conceptualisation, unparalleled practicality and flawless 
execution. Using event co-ordinators allows the client the 
opportunity to actually be a host and pay attention to their 
guests, while someone else handles the setup, scheduling and 
co-ordination, pays attention to the smallest detail and comes 
up with a Plan B if required. Our guests always stay until after 
midnight, which is a good indication that a party has been a 
success,” Aleit concludes. 
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Serves 2

Ingredients
400 g fresh Springbok loin
200 g Brussels sprouts 
50 g white onions
300 g butternut 
1 litre chicken stock 
250 ml white port wine
Salt & pepper
1 sprig thyme 
1 sprig rosemary
100 ml cream
Sunflower oil 

Method
Butternut Puree

Peel the onions, garlic and 
butternut and chop the onions and 
garlic finely. Cut the butternut into 
cubes. Sauté the onions and garlic in 
sunflower oil until transparent. Add 
the butternut and glaze with the garlic 
and onions. Add 250 ml of the white 
port wine. Reduce the liquid slowly 
to about half of its original volume 
while stirring continuously. Add  
500 ml chicken stock and cook until  
the butternut is soft. Strain the liquid 
from the butternut and set it aside. 
Remove two tablespoons of butternut 
cubes and save for Brussels sprouts. 
liquidise the remaining butternut until 
you have a smooth purée (should the 
butternut become stiff, add some of 

the cooking liquid). Place the butternut 
purée in a pot and keep warm.
Brussels Sprouts

Take the roots off the Brussels 
sprouts and then cut the sprouts 
into quarters. Cook them in 500 ml 
of chicken stock until soft. Remove 
the sprouts from the cooking liquid 
and then place them in ice water to 
cool. Once cool, place the sprouts on 
a cloth to dry. Melt a small amount of 
butter in a pan and gently sauté the 
Brussels sprouts and butternut cubes 
until golden brown. Season with salt 
and pepper.
Springbok Loin 

Pre-heat the oven to 160°C. 
Place a pan on the stove, on medium 
heat, and add sunflower oil. Fry the 
Springbok loin until it is lightly browned 
on all sides. Place the Springbok loin 
in the oven for 10-15 minutes (or 
longer, should you prefer the meat 
to be well done). Switch the oven off, 
open the oven door and leave the 
Springbok loin in the oven to rest for 
five minutes. 
Plating

Place the Brussels sprouts and 
butternut sauté in the middle of the 
plate. Cut the Springbok loin into two 
medallions and place on top. Drizzle 
butternut purée and olive oil around 
the plate.

Tip
When you use loin or fillet, be 

aware of the cooking time as cooking 
the meat too long may dry it out. 
Should Springbok not be available, you 
can substitute with any unique South 
African game meat such as Kudu  
or Impala. 

Springbok Loin with Butternut Puree and Brussels Sprouts 

Bosman’sRECiPES FROM 

For two decades the Grande Roche (under 
the management of Mantis) has been 
distinguished not only for its sublime setting, 
but also for its peerless hospitality and 
award winning cuisine. Bosman’s Restaurant 
is acknowledged as one of the top 100 
restaurants in the world. Executive Head 
Chef, Roland Gorgosilich, has extensive 
experience working in some of Europe’s 
finest Michelin Star restaurants. He believes in 
using only the freshest seasonal products to 
create a complete harmony of flavours and 
an unparalleled dining experience. For more 
information contact +27 21 863 5100 or visit  
www.granderoche.co.za









90

En
TE

R
TA

In
M

En
T

www.aboutime.co.za



91

Story by Jacqueline Cochrane, Pix © Jason Meintjies

www.1time.co.za

CrashCarBurn
A MuSiCAL

abouTime met crashcarBurn’s lead singer Garth Barnes, and chatted 

about making the music video for “Twisted” and what it was like working 

with internationally acclaimed producer Mark Trombino on their latest 

album, Long Live Tonight.
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 abouTime: How would you classify  
your music?

CrashCarBurn: I’d say “power pop”. We’re not out 
there to smash any musical boundaries; we’re basically just 
making music that we enjoy. And if people dig it, that’s cool, 
and if not, that’s also cool. 

AT: How has your sound evolved?
CCB: I think if you listen to the two albums next to each 

other, you can definitely hear something different. We have 
sort of been forced to change, because we’ve had different 
people working on this album. And for the first time we have 
also used a full-on producer, in the form of Mark Trombino. 

AT: Mark Trombino has produced for huge 
bands such as Blink 182 and Jimmy Eat World. 
How did his involvement come about?

CCB: When we first started, we decided we needed 
to start contacting producers. It was actually Bugsy, the 
drummer, who said: “If we’re going to do this, let’s shoot for 
the stars and see what we can get!” So we literally drew 
up a list of our favourite producers in the world. We came 
up with a list of about 20 people, and just made it our 
mission to track down these people. At the top of our list 
was Mark Trombino, and he was one of the first people to 
reply! He asked us for demos, and we covered his flights, 
accommodation and so on. It was awesome for us! 

AT: What gives you direction as a band?
CCB: It seems that everything we do now is on a 

project basis. In 2008 
we wanted to tour the 
States, so that was our 
goal and we went and 
did it. Then we decided 
it was time for a new 
album, and we did it. 
Everything we do is driven 
by: “What will I be proud of or be able to show 
my kids in ten years’ time?” And so as un-rock ’n roll as that 
sounds, that is kind of how we drive things. 

AT: From your music videos to your MySpace 
page, it’s all very slick and professional. How 
have you achieved this?

CCB: I think it comes from the fact that we have all 
been doing it for a really long time. And the longer you do 
it, the fussier you get. A couple of years ago we might have 
been like “Ag, it’s just My Space”, but now we agonise over 
every little detail! 

AT: What was it like shooting the music video 
for “Twisted”?

CCB: The way they shot it, they made it look all warm, 
but it was a freezing cold day in Cape Town! The model was 
such a trooper. I was dying and I was fully clothed and she 
was like half-naked. It was insane! It had been raining until 
about 16h00, and then the sun just popped through the 
clouds and we literally shot the whole thing in 15 minutes! It 
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definitely wasn’t all fun and games. 
AT: Do you have a favourite town or 

venue for live gigs?
CCB:  I think we enjoy playing outdoor 

events. There is something cool about the energy 
that you get from just being under the sky. I think 
the sound is better outside, and people are just 
more comfortable.

AT: Is there a sense that you need to 
be accountable to produce a sound that 

can be called South African? 
CCB: I do, but this has never been a priority for us. We 

have never wanted to be pigeon-holed as a 'South African 
band'. not because we are ashamed to be South African, but 
because we don’t want our success or failure to be based on 
the fact that we are local. If you are going to compare us to 
bands, compare us to bands based on our music, not on our 
geographic location. 

AT: What should your music be a  
soundtrack to?

CCB: I think I would like the album to be the soundtrack 
to an epic theme park ride. I hope that when people have 
listened to the album, they are left going: “Whoa! let’s  
do that again!”

Listen out for CrashCarBurn’s latest single off “Long Live 
Tonight” which is due for release soon, and find them on My Space, 
Facebook and YouTube. 
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 I have made it my life’s mission to rebel against 
the linebacker option and take the light-as-a-fairy, 
coaster route. not an easy option to maintain. My thighs’ 
cell structure has the magnetic power of the earth’s 
magnetosphere and anything I eat, look at, smell or think 
about, is instantly absorbed as mass to my legs. 

In my first year of varsity, I lost the will to do exercise 
and considered climbing the gazillion steps of the 
University of Cape Town (UCT) enough of a calorie 
burner. Unfortunately I also ended up sitting on those 
steps eating chip and dip from the nearest vendor. Since 
I had positioned myself under his umbrella, I didn’t have 
to walk far.

The next year was spent at SureSlim, where they 
broke the news to me that wine was full of calories. It 
was a sad day, but we worked around it and 10 kg’s later 
I was back to normal. 

Off to london and a quick Heathrow injection of 
beer, crisps, pizza and canteen food and back home my 
mother came to meet me at the airport and walked 
straight past me. When I informed her that I was her 
daughter, she asked me how many people I had eaten 
on the flight home. 

This year, in an attempt to get “summer ready”, I 
recently signed on with a dietician. I live in la la land 
when it comes to food – something my mother pointed 
out to me when I told her that it was absolutely fine 
to eat chips, as long as you washed them down with a 
Coke light. My dietician then asked me to write down 
everything I ate that week so she could study it and tell 
me where I was going wrong. 

“You’ve got a day without food here.”

“Yip, I flew to london.”
“And you didn’t eat on the plane?”
“I did, but when you eat on planes it doesn’t count.” 
She looked at me with a look I assumed she 

used when she saw a one legged cat trying to run. 
She asked me to elaborate on my list of “when food  
doesn’t count”.

“You can eat as much as you want on Sundays; two 
minutes noodles are a valuable source of nutrition; bar 
snacks don’t count; pink food is healthy – salmon and 
cupcakes are proof of that – and wine is a food group.” 

She had stopped writing down what I was saying 
when I got to the bar snacks.

“Um, Baglett, we’ve got some serious work to do 
here. I’ve put together a healthy eating plan for you and 
a list of foods to stay away from.”

“You’ve listed pizza under ‘no touchy touchy’.” 
“Yes.”
“But that’s only hot pizza right? Because cold pizza 

doesn’t count.”
“Go away.” 

Who is Baglett?
She is a 20-something girl who doesn't take life too 
seriously. Read her blog at www.baglett.co.za

I’ve always been very conscious of 

my weight. My mother is a sample of 

a human being and weighs no more 

than a coaster. My father could be a 

line backer for the nFL and gave me 

the genes that, should I want to, I could 

potentially go the same route. 



Verona Day Spa at the Shyre provides the finest treatments & services available.

It is our pleasure to offer our guests genuine hospitality and an unforgettable 

Spa experience. Our Spa is designed with your utmost comfort in mind and we 

hope that you will succumb to total relaxation.

Tel:011 880-0067 | fax: 011 327-4346 

E-Mail: treatments@veronadayspa.co.za

www.veronadayspa.co.za  

Houghton Estate  | Johanensburg

Spa Hours: Monday – Friday  08:00 – 19:00
  Saturdays 08:00 – 17:00

Verona Day Spa is proud to offer ‘you’ 
a Little Piece of  Heaven on Earth’.
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What’s new on the shelf

Artist: Eric Clapton
Album: Clapton

Described as “an eclectic collection of songs that weren’t really on the 
map”, Clapton is the artist’s self-titled 19th solo album. The only person 
to be inducted into the Rock and Roll Hall of Fame three separate times 
explores the wide range of influences that helped to form his musical 
sensibility on this new record. The collection touches on everything from 
century old traditional brass bands to little known country blues to brand 
new originals. The result is both relaxed and revelatory, and unlike anything 
the guitarist has done before in his legendary career. 

Artist: Straatligkinders
Album: Lank Lank Gelede en Ses Voet Benede 

Potchefstroom seems to be the new creative hub for Afrikaans rock music. 
The multi award winning rock powerhouse, Straatligkinders, are proud to 
call the north-West University town home. The town also provides the 
backdrop for their third studio album, which includes ten brand new tracks 
all written by the band and recorded over the last year in Potch’s lightstain 
Studios. The album is a mature step forward, but does not lose any of the 
energy and excitement that marked their previous work. Anyone with an 
interest in South African rock needs to check them out.

Artist:  Seal
Album: Seal 6: Commitment

Internationally acclaimed vocalist and songwriter Seal releases his sixth 
studio album, Seal 6: Commitment, this month. The first single “Secret” 
is a moving, string laden ballad that ranks among his finest love songs. 
Commitment finds the london born, three time Grammy Award winner 
once again collaborating with renowned music maestro David Foster. 
As a result, the album is full of beautiful musical surprises, thanks also to 
Seal’s one-of-a-kind husky baritone, ear for unforgettable melodies, and 
unique lyrical point of view. Definitely one of his best works yet.

For more information on these and other artists, go to www.wmga.co.za – the official website for Warner Music Gallo Africa.

 

 

www.1time.co.za

WIN!
Stand the chance of winning one of five Eric Clapton CDs. Simply SMS the word TIME, followed by the word ClAPTOn and your 

nAME to 35131. Cost per SMS is R3. Competition closes 31st October 2010. By entering this competition you consent to receiving 

electronic information pertaining to abouTime and/or 1time airline. Terms and conditions apply. By entering this competition you 

consent to receiving electronic information pertaining to abouTime and/or 1time airline. Terms and conditions apply.
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Yes, admits Jon Savage, 
the last couple of 
years have been a 
rollercoaster ride for him 
and his band, cassette. 
But with the success of 
his 5FM show and a new 
album in the pipeline 
for cassette, interesting 
times are ahead.

Story by Jacqueline Cochrane, Pix © Damon Hyland, Obrigado,  Ross Garrett, Liam Lynch

Jon Savage
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 last year, an economic slump spread across the globe and the music 
industry was by no means immune. “I think 2009 was a very heavy year for 
everyone,” explains Jon, with an unusual degree of frankness. “The industry, 
and my band Cassette, took a beating.” This was compounded for the band 
as niggling managerial issues came to the fore. 

For Jon, this led to a personal turning point. “For me personally, my 
brain decided: ‘Okay, I’m not enjoying this anymore. I’ve got to actually do 
something fun’. So I made a lot of huge life changes.” This period of painful 
catharsis also had a huge impact on Jon’s approach to his band and their 
role in the musical landscape. “It was a heartbreaking time. I think the lesson 
that I learnt is don’t be precious about your music, just make it and put it 
out. It’s just music… It’s not going to kill anyone and it’s not going to give 
birth to anything.” 

It seems this mental shift has worked out well for Jon and Cassette. He 
describes Cassette’s live performances this year as “the most fun gigs ever”, 
and fans can look forward to a new album that will soon be recorded. “It’s 
like we’ve learnt to love each other again, and we’ve learnt to love playing,” 
he says. 
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In his personal life, things are also looking up. “My 5FM 
gig came along, which has actually been life changing for me,” 
he explains. A change of programming at the beginning of 
the year saw 5FM’s launch of Power Nights, a two hour slot 
of alternative radio from Mondays to Fridays to cater for 
specialist music tastes. Jon was approached to do the Thursday 
night rock show. “They wanted to bring the 5FM audience a 
rock show that they’d never heard before,” he explains. 

For someone like Jon, this progressive brief fit him like a 
glove. “I’m quite weirdly obsessive about music… (and) I’ve 
always believed that radio is a powerful medium. Every day I 
walk in there (at 5FM) and I cannot believe that I’m allowed 
to do what I’m doing. I feel incredibly fortunate.” Although 
Jon’s show is only two hours long, he normally spends a full 
three days preparing for it. 

So what can fans expect from Cassette’s new album? “I think 
it’s going to be our best album yet. Our last one was a monster, 
with huge budgets, international producers and months in the 
studio. This one we’re doing in a really stripped-down way. I 
think it’s going to be quite a special thing.”  

In addition to the upcoming album, director John Barker 
(of Bunny Chow fame) has also been working on a feature 
film with the band, which should be out later this year. “It’s not 
a promotional film... It isn’t made by us, or for us,” explains Jon. 
“I’d say it’s a story of the music industry, and we just happened 
to be the guinea pigs. Our last two years or so have been a 
rollercoaster ride – from touring the world to playing Coke 
Fest, to working with Mark needham (the producer for The 
Killers). From sold-out shows, all around the world, to empty 
shows all around the world.” 

“From the very beginning, however, 1time has supported 
me,” says Jon. “They have actually helped me build my career 
by believing in me from day one when I went to them with 
the dream of starting a band called Cassette. I’ve been 
proudly sponsored by 1time for five years now, and I don’t 
think I could have done so much without them.”

Listen out for Jon Savage on Thursday nights at 
22h00 on 5FM. 
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The Scoop on Disco Dave

Those who went to Oppikoppi this year may have 
been fortunate enough to catch a glimpse of Disco Dave 
(and his gold puzey), an ’80s child star who faded into 
obscurity and is now making a comeback. abouTime has 
been trying in vain to track him down, until Jon gave us 
the inside scoop. 

“We’re close friends,” says Jon, although he admits 
that it’s probably only because of his 5FM gig that Disco 
Dave is even willing to speak to him. “When I was 
growing up, I thought the guy was hilarious,” says Jon. “But 
it’s only when I started my job at 5FM that he started to 
befriend me. I remember when I saw him as a kid, that 
was when I wanted to start playing music. I hope he can 
bounce back. The album is a big start for him, I think. And 
he’ll be popping up here and there I’m sure.” 

But what kind of sound can we expect? “I’d say its 
contemporary disco. He’s brought back the sounds of 
Motown and disco in such a fresh way. I’ve listened to a 
couple of snippets, and I’ve never heard anything like it.” 
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To most surfers in the world, Tavarua is a dream destination
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Story by Robby Naishin, Pix © Tom Servais/Red Bull Photofiles
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To most surfers in the world, Tavarua (in Fiji) is a dream destination. Over the 

past couple of decades, the world’s top surfers have competed here on some 

of the best waves on the planet. And it promises even better waves for “stand 

up” surf enthusiasts, as Robbie naishin and Kai Lenny recently discovered.  

KiND OF PLACE

Tavarua

A
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 Tavarua features two world class waves: Cloudbreak 
and Restaurants. Cloudbreak is an outer reef with deep-
water exposure. It has a dredging barrel and really starts 
shining when the surf is above six foot Hawaiian. Restaurants 
is right off Tavarua, about 150 yards from the beach, and is 
one of the fastest, most perfect left waves around. There is 
also a playful right (Tavarua Rights) and a little wave off the 
beach called Kiddieland, but it is Cloudbreak and Restaurants 
that have made Tavarua famous.  

I was fortunate enough to be invited to join Kai lenny 
for a two week window on Tavarua by legendary surf 
photographer Tom Servais, who spends several months a 
year shooting on Tavarua.

My first day was one to two foot, with slightly onshore 
winds. It was good to get out and get wet, but not really 

what we were hoping for. The next day was even worse. 
The surf went flat, and the wind picked up. As excited as I 
was to be on Tavarua, the forecast did not look great for the 
rest of the week, so I jumped on a plane back home. The 
forecast for early the next week had potential, so I promised 
to keep an eye on it and fly back if things transpired.  

As luck would have it, the swell came together, and four 
days later I was back on a plane to Tavarua. 

The next morning we were on the 06h00 boat out 
to Cloudbreak. The winds were dead and the surf was a 
consistent five foot Hawaiian. There were six of us in the 
water: three short boards, one long board, and Kai and I on 
stand-ups. We kept telling each other that if this were Maui 
there would have been 100 guys out. 

The waves were perfect. A rising tide made for a 

It takes a lot of equipment to make 
a stand up surf trip to Fiji a success.

Kai Lenny and Robby naish 
enjoying the beach of Tavarua.



relatively safe inside section. At low tide the reef goes dry, so 
if you get caught inside or wipe out, you are in for a really 
ugly time. The best is not to get shut down, though, and if 
you do, to get your board as fast as possible and get out 
before the next wave. 

I managed to ride all morning and only got worked 
around the inside once. As with many spots, the more risk 
you take here, the more you have to be willing to pay for it. 
In any case, we both had the surf session of our lives. By the 
time we took the boat in for lunch, we were surfed out, the 
tide was a bit high, and the afternoon session was shaping 
up to be fantastic!

That afternoon we surfed six to eight foot Cloudbreak. 
With perfect tow-in sized surf, this was the session that I had 
been dreaming of. Our high performance boards allowed us 
to ride waves like never before. For sure “stand up” makes 
even the smallest waves fun, but this kind of wave, combined 
with a board that you can really drive off the rail takes things 
to a whole new level.  

Wave after wave, Cloudbreak never sections off or 
closes out. It is perfect. Paddling into the sets was pretty 
easy, as the line-up is fairly consistent and seldom runs wide. 
From there the wave is as tough or as easy as you want 
to make it; playful if you pump down the line, or dredging 
barrel if you stall back in the pocket. I ended the day with 
the claim that this was the best stand up session that I had 
ever had.

In the late afternoon, Kai and I surfed perfect waist high 
Restaurants all by ourselves. We were getting 150 yard long 
rides, wave after wave after wave. Every one broke exactly 
the same, and occasionally a head high set would come 
through. It was heaven. 
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The next morning we surfed Restaurants again and 
two more sessions during the day, with a final evening 
surf as the sun went down culminating in a couple of 
visits to the reef. Two waves in a row I was dragged along 
the bottom, giving me some minor war wounds on my 
hand, arm, knee and chest. Coral cuts are mandatory 
proof that you were on a tropical surf trip! Kai had an 
even better one on his shoulder from an earlier meeting 
with the bottom at Cloudbreak. It looked like a tiger had 
clawed him on the back.

At 06h00 the next morning we were on a boat filled 
to the brim with our equipment. The airport check-in 
was interesting with our 11 pieces of luggage, but that’s 
what credit cards are for! The plane ride home was one 
story after another. 

My second two day visit was short and sweet, and 
left me reeling for more. I timed it right, and got one of 
the best surf sessions of my life. Tavarua is incredible, and 
I can’t wait to get back to Fiji. It is a board riding paradise, 
now standing high on my list of best stand up spots of 
all time! 

The Stand Up Gear Specialists

Coreban consists of a team of international athletes 
that are passionate about the sport and specialise in 
designing quality Stand Up Paddle (SUP) gear. Coreban is a 
core SUP company that is leading the way and pushing the 
boundaries in innovative SUP gear. So whether you plan on 
paddling your local lake at sunset or want to charge monster 
waves, we welcome you to join the Coreban team and to 
experience the ultimate freedom associated with this  
breathtaking sport. 

WIN
Stand the chance of winning a limited edition wood/

carbon paddle from Coreban. Simply SMS the word 
TIME, followed by the word COREBAn and your nAME 
to 35131. Cost per SMS is R3. Competition closes 31st 
October 2010. By entering this competition you consent to receiving 
electronic information pertaining to abouTime and/or 1time airline. 
Terms and conditions apply.

Questions?

Ask them at 

ab
WIN!
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Look after your tenant in the short term, and in the long term, they will look 

after you.
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Story by Candice Reichlin (First published in REIM), Pic © Stock.Xchng

The Costs to Maintain a Tenant

TO hAVE AND 
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 When a tenant leaves after a long term lease 
has expired, you know what needs to be done to 
maintain the property. You will have the property 
thoroughly cleaned, of course, making sure to scrub 
any hair dye stains around the bath and basin, or 
crusty food from the microwave. You will look for any 
damage and repair it. You may even consider replacing 
the carpets, or steam cleaning them at the very 
least. Repainting is also something you would most 
likely consider, depending on what kind of state the 
previous tenants left the place in. 

But, when a tenant renews their lease year after 
year, and becomes a permanent fixture in your life, 
the issue of maintenance becomes a little hazy. What 
should you do, and what should you refrain from 
doing? We suggest considering services like cleaning 
the carpets, checking the insulation around the doors 
and windows, and repainting quite regularly (say, once 
a year). Beyond that, it is our experience that if there 
is anything else that is in dire need of repairing, the 
tenant will let you know. 

Poll dancing
We also suggest perhaps drawing up a 

questionnaire, asking the tenant what they dislike 
about their home, and what they would most like to 
improve. let the tenant make suggestions – within 
reason, of course. This lets them feel that they actually 
have a say in the matter. 

When to say no 
While issues of health, safety and liveability need to 

be addressed with haste, not every request should be 
indulged. If a tenant wishes the carpet to be replaced 
after five years, consider your cash flow. Does the 
rent justify what it would cost to replace the carpet? 
Or is it more financially viable to consider offering to 
steam clean it instead? 

Always consider how reasonable a tenant’s request 

is to avoid being taken advantage of. However, certain 
improvements should be made, whether they are 
reasonable or not, simply because they cost you so 
little, but do so much for the comfort of the tenant. 

Out with the old in with the new 
Basically, what it all comes down to is this: Is your 

tenant a good tenant and do you want to keep them? 
When you find a tenant who pays their rent on time, 
and treats your property with respect, the last thing 
you want to do is to risk losing them. The best case 
scenario is that you will be able to replace them with 
a tenant who is just as good at paying on time. The 
worst case scenario is that you will get stuck with an 
irresponsible tenant who has no concept of paying 
on time or keeping the place in good condition. 
The bottom line is that you want to keep a good  
tenant happy. 

The value of a good quality tenant cannot be 
over-emphasised. not only do they save you many 
a sleepless, worry filled night, but they save you a 
copious amount of money as well. 

Copy courtesy 
of Real Estate 
Investor Magazine. 
To subscribe, go to  
www.reimag.co.za.
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 While still behind the curve in South Africa, online 
retailing is growing strongly globally. The Internet has also 
all but killed newspaper classified ads for people looking 
to flog second-hand goods, with auction sites such as 
eBay and Bid or Buy in South Africa. On Amazon – the 
world’s largest online retailer – users can display used items 
alongside its official product listings, or other retailers can 
sell their goods via the platform.

And now Kalahari.net has launched a similar system 
in South Africa. The Kalahari.net “Marketplace” has been 
operating for less than two months but has been a roaring 
success, its developers claim. One probable reason for this 
is the fact the service isn’t charging commission or anything 
else for providing the service at this stage.

Kalahari.net Marketplace product manager Hein Jaekel 
says the company is still deciding on how to bill its service. 
“Kalahari doesn’t charge for the service but we will probably 
introduce a small commission in the future. We will ensure 
it’s a highly affordable platform.”

Jaekel says the Marketplace was initially limited to the 
sale of DVDs, books and CDs but Kalahari has since made it 
possible to also sell electronics – so old phones, computers 
and the like are now also on sale. Without even announcing 
that addition, users figured it out and it has already become 
quite popular.

“We’re seeing Kalahari customers who will now buy 
a book, read it and then sell it again through the platform. 
There are more than 12 million items in the Kalahari 
catalogue and Marketplace users will be enabled to sell 
virtually anything Kalahari does in the future,” says Jaekel.

The process is fairly straightforward: users sign up as 
sellers on the Kalahari website and can then sell anything – 
provided it is already listed in the online retailer’s catalogue. 
They can search for an item and then add their own 
availability thereof.

When a sale is made, the buyer pays Kalahari, who 
hangs on to the money until the seller receives the product 
and approves the transaction. Only then is the money 
forwarded to the seller. The seller is responsible for shipping 

the item to the buyer.
Of course, there is the risk of pirated or faulty goods 

being sold, but Jaekel says that hasn’t yet been a problem. 
“We had one sale where the buyer didn’t receive what he 
paid for and that was quickly dealt with.”

Unlike online auction sites, the Kalahari.net Marketplace 
allows prices to be fixed and the product to be associated 
with an official listing, bringing it more credibility. For buyers 
it is simply a choice of whether they want something new 
or used – the complexities of where it is coming from and 
how to pay that source is left to Kalahari.

The platform is also available to small businesses 
which want to sell items online, 
as long as those items are in the  
Kalahari catalogue. 

Copy courtesy of Finweek. Call 
086 010 3911 to subscribe

Story by Simon Dingle, Pic © iStockphoto.com

Online Retailing
Buy, CLiCK, SELL,

now anyone can buy and sell their 

goods online.
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 The newly formed partnership will enable HP to 
gain access to nashua’s leading market share within the 
office automation market, while capitalising on their large 
sales and support footprint. For nashua, the ability to sell a 
complete solution to customers and make inroads into the 
growing printer market is now a reality.

Graham Rhodes, Managing Director of nashua limited, 
explains that the reason for this type of partnership is that 
the convergence trend is an essential way of doing business 
in today’s market where manufacturers play to their unique 
strengths and do not necessarily branch into different 
markets, leaving gaps in what “one supplier” companies 
cannot capitalise on. “This is what makes nashua a key 
differentiator and capable of playing to this trend, in that 
we are able to partner with different suppliers to service 
more markets. Bringing these two companies together 
in this partnership ensures that we are able to capitalise 
on each other’s strengths and fill gaps where there were 
weaknesses,” says Rhodes.

HP’s laserjet and Enterprise Solutions Country  
Manager, nathan nayagar, explains that accessing new 
markets and the different ways that printers are sold is an 
important part of expanding the company’s footprint in the 
business office automation market in South Africa. 

“nashua has the infrastructure and the reach to achieve 
this for us, and this partnership will allow us access to 
important business markets. In addition, with the advent of 
managed print solutions (MPS), a complete solution will be 
offered to customers, ensuring that they are given the best 
possible value and efficiency for their budgets. It is estimated 
that by 2012, in excess of 50% of devices will be sold through 
MPS, further reiterating the importance of capitalising on 

nashua’s footprint and MPS strategy,” says nayagar.
With the ability to both sell and service selected 

HP business multi-functional printing devices from their 
laserJet range, as well as their wide-format, DesignJet  
range, nashua is effectively extending its offering and 
ensuring that when approaching customers, they are able 
to offer an all-encompassing solution, and increase their 
total document volume within the market.  

In addition, nashua will be able to ensure that their MPS 
sales strategy is more effective and differentiated in terms 
of moving into the small-to-medium business market. “Our 
laserJet technology is the best in the world, and caters to 
mid-volume document production. With nashua’s network of 
franchises and offices spread all over Southern Africa, and the 
type of clients they have, we are extending our current reach 
into the small-to-medium market effectively, with the added 
bonus of being able to service this hardware,” adds nayagar.

“What we offer all of our clients is quality service and 
products, ensuring that they fully utilise their document 
infrastructure and bring about greater efficiency in their 
businesses. This is not a marketing slogan; it is a brand 
promise. Partnering with HP and offering their industry 
leading products and technology to our market will achieve 
this,” concludes Rhodes.  

Story & Pic © PR Worx

nashua Limited has been appointed 

a Preferred Partner of Hewlett-

Packard (HP) South Africa, in the hope 

of leveraging not only the equity of 

these two great brands, but exploring 

new markets as well.  

A POWERFuL 

Nashua and hewlett-Packard Join ForcesPartnershipB
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nathan nayagar (Hewlett-Packard) and David 
coutinho (nashua)
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It is heartening to note 

that a major motor 

vehicle manufacturer, the 

Mazda Motor corporation 

(which celebrates its 90th 

anniversary this year), has 

embraced the plight of 

South Africa’s threatened 

rhino population.

 This year, the Mazda Wildlife Fund, which was 
launched in April 1990, celebrates its 20th anniversary.

During this time, the company has raised over R26 
million, and has pledged a further R1.5 million per 
year towards education, conservation and research. 
In addition, the rugged Mazda BT-50 is the vehicle of 
choice for specialised units, such as the anti-poaching 
teams whose job it is to prevent highly mobile poachers 
from reaching their intended prey.

The Mazda Wildlife Fund currently supports 29 non-
government and non-profit projects with 30 vehicles. 
These vehicles are regarded as vital in what has been 
described as a poaching “war”.

It is feared that poaching will destroy some 250 
animals before the end of this year, for the simple 
reason that a poacher is paid between R10,000 and 
R15,000 per rhino horn. In the East – primarily China 
and Vietnam – the price of rhino horn then escalates to 
R402,000 per kilogram. 

Tragically, rhino calves are also victims of this evil 
trade when their mothers are killed, since they are 
unable to fend for themselves and are likely to fall prey 
to other predators. 

“For 20 years we have supported a number of 
projects whose tireless work has been invaluable. We all 
have a duty to protect the magnificent and irreplaceable 
environment that is unique to our country. We are 
proud to be part of this legacy,” said Doreen Mashinini, 

Mazda’s marketing manager.
In terms of fund-raising, the social highlight of the 

project is the annual Concerts in the Park where top 
musicians, such as Peta-Ann Richardson-Holdcroft, 
Malané Hofmeyr-Burger, Irene Tsoniff, Rosemarie Kane 
and Ivo Ivanoff, perform in the wilderness of the Kruger 
national Park.

With three sunset concerts over three days, these 
musicians have played a major role in creating public 
awareness. Surrounded by armed rangers, they play a 
variety of classical pieces – often to the accompaniment 
of the grunting of hippos. 

Poachers
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Mazda

DECLARiNg WAR ON

Mazda BT-50

The Mazda BT-50 is a rugged and tough-as-nails 4x2 
which is the “weapon of choice” of South Africa’s elite 
anti-poaching units.

With its 4 cylinder, 3 litre intercooled turbodiesel 
engine, the BT-50 idles along quietly on patrol with the 
engine ticking over at a mere 1,100 rpm in third gear 
and at 30 km/h.

Its reliability, underlined by its four year/120,000 
warranty, makes the BT-50 the perfect weapon with 
which to tackle the gangs of poachers currently entering 
our national parks.

Pricing on the Mazda BT-50 starts at R275,340.  
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Story by Nicky Furniss, Pic © Honda

Most things that are good for us – like broccoli and orthopaedic shoes – are 
usually neither particularly cool, nor attractive. The revolutionary new Honda 
cR-Z, the world’s first hybrid sports coupé, on the other hand, is both.

cRaZee cool!

 With concerns about the environment increasingly 
garnering attention worldwide, manufacturers are by 
necessity turning their attention to green technology. 
Graham Eagle, Sales and Marketing Manager for Honda 
South Africa, says that one of Honda’s main aims going 
forward is to reduce the carbon emissions of its vehicles, 
as well as its own manufacturing carbon footprint. As it is, 
their factory in Suzuka, Japan (where the CR-Z is built), 
is powered partly by solar power, is surrounded by a 
100,000 tree forest to help sink carbon emissions, and 
recycles all of its waste. 

The CR-Z is very much in line with this green 
philosophy. The car’s 1.5 litre i-VTEC petrol engine is 
assisted by a high torque electric motor, which together 
boost performance while lowering petrol consumption. 
The coupé is credited with a very frugal combined cycle 
fuel consumption figure of just 5 litres/ 100 km. This is 
astonishing, when one considers that its overall output is 
comparable to conventional 1,8 litre petrol engine! 

It also has a CO
2 emissions rating of just 117g/km. not 

only is this great for the environment, but it’s also great 
for consumers’ pockets, as the CR-Z is effectively exempt 
from carbon emissions tax. 

But the CR-Z is not just all work and no play. Unlike 
previously released hybrids, the CR-Z is not only the first 
to offer a sporty drive and a six speed manual gearbox, 
but also the first to allow for three driving preferences 

– normal, Sport and Econ – which really makes for an 
interactive and fun ride. 

The rev counter glows a different colour for each 
mode, lest you forget which one you’ve engaged, and 
the instrument panel contains every gauge and meter 
display known to modern man. This does make it quite 
overwhelming at first, but tech-obsessed guys are sure to 
love it, and the Eco Assist is a fun feature which actually 
grows little electronic trees according to how economically 
you are driving. 

Though it may be an eco warrior, the CR-Z looks 
every bit the part of a sexy sports car with its sleek lines. 
It has a low slung stance, split-level tailgate and is available 
in a host of thoroughly modern colours, including the 
sophisticated Dark Pewter Metallic and the rather unusual 
Brilliant Orange Metallic. 

To round off the offering, the interior boasts full leather 
upholstery, a comprehensive host of safety features, and 
ISOFIx child seat mountings on the rear bench, which is 
just large enough for a baby or a bag of groceries or two. 

Overall the CR-Z is a wonderful blend of sexy looks 
and sporty driving characteristics, with the added benefit 
of knowing that driving it means helping the environment 
and looking damn good at the same time!

The Honda CR-Z has a recommended retail price of 
R299,900 and is supported by a three-year/100,000 km 
warranty and a five-year/90,000 km service plan. 

The honda CR-Z
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Designed by Peter Schreyer (Audi TT), the new Sportage looks 

set to cause a ripple of unease in the ranks of its competitors.

Story by Bernard K Hellberg , Pic © Kia

 At first glance, the all new Kia Sportage is remarkably 
European in styling and appearance. It establishes a very real 
presence on the road, with large, stylish wheels that round off 
an almost perfect design package.

While looks are important to the modern buyer, ultimately 
it is performance that will separate the men from the boys.

In this respect, the Sportage lives up to expectations. 
With its 2.4 litre petrol engine delivering 130 kW of power, 
comfortable long distance touring, as well as enough muscle 
to tackle fairly rough obstacles (in the 4x4 version) are part 
of the deal. Surprisingly, its 172 mm ground clearance is now  
23 mm lower than the previous model. Whether this will 
have a negative impact on the Kia’s off-road capability remains 
to be seen.

longer, wider and lower than the previous model, the 
new design successfully retains the key SUV features – the 
commanding driving position, heightened sense of security 
and powerful road presence – which made the second 
generation Kia Sportage so popular. 

High-tech features on the 2WD include: lED daytime 
running lights, “welcome home” light delay, keyless entry, a 
powered driver seat and a rear parking assist system. 

The new Sportage’s interior comes trimmed in black 
leather as standard, as well as high quality black cloth seats 

on the Ignite model. The Alpine Grey interior will also be 
available on certain exterior colours.

Manual air conditioning is standard on the Ignite model, 
while all other 2WD and AWD models come standard with 
dual climate control. The standard CDP audio system for the 
new Sportage features a CD player with MP3, USB and iPod 
connectivity, along with six speakers. 

The Sportage comes complete with five-speed manual 
(2.0 Petrol), six-speed manual (2.0 Diesel) and six-speed 
automatic (2.0 Petrol, 2.0 Diesel and 2.4 Petrol) transmissions. 
The six-speed manual is upgraded with improved 
synchronisation, reduced power loss, enhanced efficiency 
and durability. 

The new Sportage benefits from an all-new, multi-link, 
fully independent rear suspension system. For the new 
model, the dampers and coil springs are mounted separately 
to minimise intrusion into the cabin and trunk space. 
This advanced feature is usually only found in expensive  
luxury vehicles. 

The Kia Sportage is a more than logical alternative to the 
likes of the Freelander 2, Honda CR-V, Renault Koleos, Toyota 
RAV and others.

Prices range between R252,995 and R319,995. Detailed 
pricing available from dealerships. 
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In a country with so much beauty and potential, Vtec Trailers has identified the need 

for utility trailers that are not only well built, but also durable enough for the rugged 

terrain our vehicles endure daily. Established in 2001, it has grown into a national entity 

headed by cEO Tobie Venter.  

Story & Pix © Vtec Trailers

 Vtec Trailers currently boasts a range of more 
than 60 models of trailers: from small multi-purpose 
trailers, to three ton cattle trailers strong enough to 
handle the heaviest load. The company also offers 
selected custom built models to specification. 

Vtec Trailers’ customer base ranges from local 
individuals to international and local corporate entities. 
Their trailers are seen on roads from Cape Town to 
Cairo, Baia dos Tigros to Maputo. Their now famous 
fishing trailer (which was featured on Hier gaan ons 
al weer on kyknet) travelled the African continent for 
more than three years continuously. It can now be seen 
at Vtec’s head offices in Vanderbijlpark as proof of their 
trailers’ durability on the harshest African terrain. It is a 
bit battered, but still going strong. 

Vtec Trailers believes in South Africa’s ability to 
grow into a strong nation, and therefore are committed 
to job creation and staff welfare. Instead of becoming 
more and more machine orientated and pursuing 
production on a mass scale, they instead focus on hand 
built production to ensure extra strength and individual 
attention to detail. Each staff member is proud to 
see a trailer ready to be towed away by another  
satisfied client. 

Considering the strong competition among trailer 

manufacturers in South Africa, Vtec Trailers has focused 
its attention on the utility market, and manufactures 
trailers that work on a daily basis. It has established 
both sales agents and rental branches across the 
northern part of the country, with tailor-made business 
plans for potential agents. 

When you are the fortunate owner of one of 
these masterpieces, you can rest assured that each 
individually crafted trailer resembles this magnificent 
country – rugged and tough enough to handle anything 
life throws at it.   

For more information, contact +27 16 986 2194 or 
visit www.sleepwa.co.za. 

Vtec Trailers
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Cover Up

For the on-the-go working person, a laptop is a lifeline, and 
Samsonite’s Aramon2 collection of laptop covers ensures that 
yours is always kept in prime condition. The laptop and notebook 
sleeves are soft and light and designed to be shock-absorbent. They 
also protect against scratches and knocks, while the shuttle cases are 
ultra lightweight with just enough space for essential cables. The covers 
are highly flexible with rubber dots for perfect grip, and the inside zip 
cover offers additional protection on the sleeves. There are seven soft 
sleeves ranging in size from 9 – 18.4 inches, and four shuttle cases which 
range from 11.6 – 17 inches. For stockists and more information, contact  
+27 31 266 0620 or visit www.samsonite.com.

Shock Treatment

Casio has recently released the latest addition to its G-Shock family of shock 
resistant watches, the GA-100/100A. The two watches are boldly designed with a 
large face that features the popular three-eye design – three dials on the top half 
of the face along with a traditional main analogue display. The new watches include 
functions such as a 1/1000 second stopwatch, and a velocity indicator. The over-sized 
buttons have an anti-slip finish, and the face has easy-to-read displays for viewing. The 
symmetric design of the GA-100/100A models is enhanced by two square lCDs that 
display measured times, a calendar, world time and other functions. G-Shock watches are 
available from www.thecasioshop.co.za.

Double Time

Do you have multiple iPhone or iPod players in your house? now you 
can charge them all at once with the Octiv 202. The new dual-dock Altec 
lansing Octiv 202 for iPhone and iPod does everything a docking speaker 
does, multiplied by two! With the free Music Mix app you can also now shuffle 
songs from both players and seamlessly share music without skipping a beat. 
Plus, its wedge design fits neatly on your desk, kitchen counter, and other tight 
spaces. Best of all, the Altec lansing name (the speaker supplier for the original 
Woodstock Festival, The Beatles’ Abbey Road Studios and Carnegie Hall) 
means only the crispest and clearest of sound. For more information or stockist 
details, contact +27 11 463 8530 or email sales@cortechsa.co.za.





A cash strapped Romanian government, suffering 
under a severe economic downturn, recently 

announced plans to tax its large population of 
fortune tellers and witches in an attempt to bolster 
the state coffers. They also planned to put a law in 
place to ensure that psychics could be made to take 

responsibility for inaccurate predictions. In the end, 
however, the plan was shelved by the senate, not because 

it would likely prove to be a logistical nightmare, but rather 
because of nightmares of a different sought. As it turns out, 

the proposed taxes were dropped for fear that the witches and 
fortune tellers might curse the politicians who proposed them!

Why Witches Don’t Pay Taxes
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Arachnophobia Alert!
If the very thought or sight of an eight 

legged arachnid scuttling along your 
wall or dangling above your bed gives 
you the creeps, then it’s probably best 
that you avoid Selborne Road in luton 
in the UK. The conservation charity 
Buglife recently named it the most 
densely populated street in the UK for 
spiders. So densely populated, in fact, 
that experts recorded an impressive 
143 separate species here, as well as 
a whopping 2,300 individual creepy 
crawlies! It makes your spidey senses 
tingle just thinking about it, doesn’t it?

Fun

Jo's Factoid

The names 
of the ghosts 
in Pacman 
are Blinky, 
Inky, Pinky 
and Clyde.

University of the Undead
Do you consider yourself something 

of an authority on the supernatural? 
A pro on poltergeists or an expert 
on the undead? Well, now is 
your chance to get a couple 
of university credits to prove 
it. The University of Baltimore 
is now offering a new class on 
zombies for students of English 
literature. It will be taught by Zombiemania 
author, Arnold Blumberg, and will involve the study of 
zombie comics as well as a number of classic zombie 
movies. As a final assignment, students will be asked to 
write a script for their own ideal zombie movie. 
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South African golfing legend Dale Hayes takes a look back at some of the most 
memorable moments of the Ryder cup tournament. 

SportsmanshipTEAM SPiRiT AND 

Re-living the Ryder Cup

Story by Dale Hayes, Pic © iStockphoto.com

 With both the European and American teams looking 
formidable this year, the 2010 tournament is going to be 
a tight match, and points will have to be fought for in the 
hardest possible way. This is the first time the Ryder Cup 
will be contested in Wales, on a course built especially for 
the occasion at the Celtic Manor Resort. Make sure you 
watch the live coverage on SuperSport from the 1st to 3rd  
October 2010.

One of the most unusual pairings in the 1971 Ryder 
Cup was Ireland’s Christy O’Connor Sr and conservative 
Englishman neil Coles. They played against Billy Casper and 
Miller Barber in the first day foursomes. Foursomes (alternate 
shots) require a higher degree of strategy than fourball or 
individual play. Of vital importance is deciding which player 
tees off on the even-numbered holes and which will tee 
off on the odd. For example, if three of the par three’s are 
even-numbered holes, you would want the stronger player 
to drive off on these holes.

Knowing that a win would inspire their teammates, Coles 
was anxious to learn which holes he would be teeing off on 
so that he could mentally prepare for the round. At dinner 
the night before he asked O’Connor Sr what the order 
would be. “It’s no matter, really,” said O’Connor Sr “We’ll 
think about it overnight.” The next morning, Coles asked 

again, to which the reply came: “Well, I have been thinking 
about it and I’m still thinking… You are right, though, it is a 
vitally important question.” By the time they reached the first 
tee, O’Connor Sr had very nearly exhausted himself thinking 
about the options. Suddenly, the answer came to him. “I know, 
neil,” he said. “We’ll flip for it.” They did and went on to beat 
the US pair 2 and 1.

Brian Barnes was a consistent member of the British 
team through the 1970s. On the final day of the tournament, 
they used to play two sets of singles matches; one in the 
morning and one in the afternoon. Brian was drawn to play 
Jack nicklaus in the morning match and he gave Jack a good 
beating. nicklaus was not pleased, so he asked the American 
Captain, Arnold Palmer, if he could get Barnes again in the 
afternoon. He did, and he got another good thrashing. To beat 
the greatest player of all time in a match is worth bragging 
about, but to do it twice in one day is priceless.

lee Trevino won the British Open at Muirfield in 1972 
and returned the next year to play in the Ryder Cup. In the 
singles, he was drawn against the young British star of the 
time, Peter Oosterhuis. “If I can’t beat Peter Oosterhuis, I’ll kiss 
the American team’s arses,” said Trevino.

Well, Oosterhuis proved surprisingly tough and the match 
ended in a tie. Somewhere (it is rumoured) there is a picture 
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of the US team standing in a line, facing away from the camera, with 
their pants dropped to their ankles, waiting for Trevino to make good on  
his promise.

In 1967, Ben Hogan, the US Captain, caused a stir at the pre-
tournament dinner when he introduced his charges by simply saying: 
“ladies and gentlemen, I’d like to introduce the 12 best players in the 
world – the United States Ryder Cup team.” With that, Hogan sat 
down and the Americans went on to prove that, if not exactly tactful, 
Hogan was nevertheless right on the mark (his team won 23½ to 8½). 
22 years later at The Belfry, the US Captain, Raymond Floyd, repeated 
Hogan’s introduction. This took considerably more nerve, given the fact 
that the Americans had lost the previous two Ryder Cups. 

Over the years, The Ryder Cup has highlighted many wonderful 
acts of sportsmanship, but the 1969 matches at Royal Birkdale showed 
players at both their best and worst. The tournament will best be 
remembered for Jack nicklaus’ decision to concede a short putt on 
the final hole to Tony Jacklin, thereby ensuring a tie. Earlier in the week, 
however, the atmosphere was decidedly less sportsmanlike. When 
Brian Huggert and Bernard Gallacher claimed that Ken Still had putted 
out of turn, Still snatched his opponent’s marker, tossed it to him and 
said: “You can have your putt, the hole and the damned Cup.” However, 
the tournament ended on a positive note with nicklaus’ decision still 
considered to be one of the game’s greatest acts of sportsmanship. 











 A career as a flight attendant is an exciting, dynamic 
and very rewarding one. It gives you an opportunity to 
meet many different types of people, and visit a host 
of interesting places. This is a very unique field in which 
to work and many who do, claim that it becomes  
quite addictive. 

Being a flight attendant for 1time is not just about 
offering our passengers an exceptional service, but is 
also about ensuring their safety on board our aircraft. 
From the moment we welcome passengers on board, 
their safety and comfort is our primary concern. Many 

routine and structured tasks need to be completed, and 
numerous exceptional and challenging situations need 
to be handled in a professional and controlled manner.

This profession involves flexible hours and the work 
can be demanding and trying, however, most who 
experience it enjoy great job satisfaction and fulfilment.  

To have a successful cabin crew career you need to:
Be 18 years or older ; • 
Have matriculated;• 
Be able to swim;• 
Be friendly, spontaneous and caring;• 

A CAREER iN ThE 

Flight Attendant Training
Have you always dreamed of becoming a flight attendant? 1time 
airline’s cabin Services Training Manager, Mandy Immelman, gives us 
the low down on what it takes to follow a career in the skies.

Story & Pix © Mandy Immelman

www.1time.co.za
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Display a mature and organised approach to work;• 
Have the ability to remain calm and efficient  • 
under pressure;
Be self-reliant, independent and team orientated;• 
Have good communication skills;• 
Demonstrate a broad general knowledge; and• 
Have empathy towards babies, children, the elderly • 
and disabled.
The Civil Aviation Authority requires that flight 

attendants complete an approved Cabin Crew Initial 
Training Program. This program may vary from five to 
seven weeks, depending on the flight attendant training 
school attended. The training includes:

SEPT:  Safety and Emergency Procedure Training • 
deals with all possible emergencies on board an 
aircraft. This training must be completed annually.
AVMED:  Aviation medicine training will enable • 
a flight attendant to save the life of a passenger if 
necessary. This subject deals with accident injuries 
such as burns and fractures, and medical situations 
like heart attacks, strokes, epilepsy and asthma. This 
training must be completed annually.
Fire Fighting: This training involves practical fire • 
fighting, which must be completed once every  
three years.
Ditching: This training involves the use of flotation • 
devices and survival in water, which must be 
completed once every three years.
Dangerous Goods: This training involves what • 

passengers may bring on board an aircraft either on 
one’s person, in carry-on bags or checked luggage, 
and needs to be completed once every two years.
On completion of initial training, flight attendants 

are required to write an exam set by the Civil Aviation 
Authority (CAA). After successful completion of this 
exam, the flight attendant will be issued with a Flight 
Attendant license.   

At 1time airline, a structured interview process 
needs to be completed. We want our cabin crew to be 
dynamic and as passionate about being the best as we 
are. We also want them to be innovative and tireless 
in seeking to exceed our customers’ expectations. 
Successful candidates will undergo a further two-and-
a-half weeks of training specific to 1time airline, where 
we pride ourselves on having a very high standard of 
cabin crew training. 

Flight Attendant Training 

There are numerous training schools in South Africa 
which offer flight attendant training. For a full list, please 
visit the CAA website at www.caa.co.za.
Cranfield Aviation Training: Contact +27 82 341 1353/4 
or +27 11 708 2588
Flitedux: Contact +27 11 397 8428
Future Flyers Academy: Contact +27 11 974 4303
QAS Aviation Academy: Contact +27 11 421 4183
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 Elize Gouws and Bérend Kruger met three years 
ago on a blind date set up by mutual friends, and when 
the time came for them to marry, they wanted to mark 
the occasion by having a wedding that was a little out 
of the ordinary. They battled to find the perfect venue, 
though, until one night when Elize had the idea of 
getting married at work. “I just thought: ‘Why don’t we 
get married in one of the planes at work?’” explained 
Elize. “There would be enough seating for everyone, 
there would be a roof over our heads and it would be 
something different,” she added.

Elize works for Jetworx, an approved aircraft 
maintenance company based at OR Tambo International 
Airport. The company falls under the umbrella of 1time 
Holdings and is responsible for carrying out all of the 
maintenance work on 1time airline’s fleet. The 1time 
training plane (which is used for the onboard training 
of 1time cabin crew) is also stationed at Jetworx, and 
1time was only too happy to allow Elize and Bérend to 
use it for their wedding ceremony.

Guests arrived at the Jetworx hangar, passed through 
security and were shown across the tarmac to the back 

entrance of the plane. Here each guest received their 
own personalised boarding card, before ascending 
up the red carpeted stairs into the plane. Inside, the 
seats were covered in burgundy head rest covers and 
adorned with burgundy flowers and bronze ribbons, in 
keeping with the wedding’s colour palette. 

A flower girl carpeted the plane’s central aisle with 
rose petals before Elize entered, wearing a unique 
burgundy wedding dress and carrying a bouquet of 
roses and feathers. After the couple tied the knot in the 
front of the plane (sealed by the traditional wedding 
kiss), all the guests gathered outside to throw rose petals 
and congratulate them. The party then moved to the 
Jetworx building for the wedding reception.

While the plane remained firmly on the ground 
throughout the ceremony, the opportunity to have the 
wedding of their dreams certainly had Elize and Bérend 
on Cloud 9 on their wedding day. And while it may have 
been a somewhat unusual choice for a wedding venue, 
there is one more reason why Elize thought it was the 
perfect option for them: “We only ever want to be 
married 1time after all!” 

JuST ROMANTiC

Love was literally in the air on the afternoon of 11th September, when 1time 
airline was proud to host its very first wedding on board one of its planes. 

Story & Pix © Nicky Furniss



        Competitioncolouring-In 

We at 1time value our young flyers 
in the knowledge that we will grow 
together.  This is why 1time is running a 
colouring-in competition especially for them.  The pictures are 
found in the Activity Packs that are handed out on the plane and 
a winner is chosen every month.

1st Prize
Samsonite Sammies Funny Face

Busy Bee medium backpack valued at R349.00 and a• 

Busy Bee 46cm duffel valued at  R495.00 • 

A copy of the in-flight magazine, abouTime, in which the picture 
is published.

2nd & 3rd Prize

A gift hamper, sponsored by 1time, including 1time 
paraphernalia and a copy of the in-flight magazine, abouTime, in 
which the picture is published.

Winners are notified by telephone and the prize is 
delivered directly to their door. So come on kids, enter the 
competition!  Who knows, you could be the next winner!

Travelling with your children needn’t be a hassle. not when they can be stylish little 
flyers with the latest addition to the Sammies by Samsonite Funny Face range – the 
Busy Bee. This trendy line is also available in other fun animal styles – Crocodile, 
Panda and ladybird. And you don’t have to worry about your child taking strain – the 
range is made from hardwearing denier polyester, yet it’s light and practical. Choose 
from a small sized backpack, two different sized duffle bags, 50 cm upright case, a 
purse and an umbrella. The range includes a lightweight, yet practical, schoolbag and 
a cute pencil box for the more studious kids! One lucky child will walk away with a 
Sammies Funny Face medium backpack and duffel bag. 

The Sammies by Samsonite range is available at leading luggage stores nationwide. To 
locate a stockist near you, log onto www.samsonite.com or call + 27 31 266 0620.

Winner

Danielle Lewis - 7 yrs

Jade Pottow - 8 yrs

2nd

Mieke Roosteboom

3rd

Travel in Smile

ThISMOnTH’S
W I n n e r S
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M T W T F S S Departure Arrival Flight

5 06h50 08h15 1T 301

7 09h45 11h10 1T 319

6 10h50 12h15 1T 305

4 13h05 14h30 1T 317

1 14h00 15h25 1T 331

5 15h00 16h25 1T 307

7 15h00 16h25 1T 321

3 16h00 17h25 1T 309

2 16h40 18h05 1T 327

Joburg to East London

M T W T F S S Departure Arrival Flight

1 2 3 4 5 6 07h10 09h20 1T 101

1 07h50 10h00 1T 129

7 08h40 10h50 1T 123

1 2 3 4 5 6 09h25 11h35 1T 103

7 09h45 11h55 1T 119

6 11h05 13h15 1T 133

1 2 3 4 5 7 12h50 15h00 1T 109

6 14h15 16h25 1T 105

7 14h45 16h55 1T 121

1 2 3 4 5 6 15h15 17h25 1T 111

1 3 4 16h30 18h40 1T 131

6 16h40 18h50 1T 125

4 17h20 19h30 1T 127

6 18h00 20h10 1T 139

1 2 3 4 5 7 18h30 20h40 1T 115

5 19h30 21h40 1T 137

5 7 21h00 23h10 1T 117

Joburg to Cape Town

M T W T F S S Departure Arrival Flight

1 2 3 4 5 06h40 07h50 1T 201

6 07h00 08h10 1T 209

5 08h35 09h45 1T 241

2 3 4 08h15 09h25 1T 235

6 7 09h00 10h10 1T 211

1 2 3 4 5 11h20 12h30 1T 203

6 12h45 13h55 1T 215

7 13h05 14h15 1T 239

1 2 3 4 5 13h30 14h40 1T 247

6 15h00 16h10 1T 217

1 2 3 15h20 16h30 1T 205

4 15h35 16h45 1T245

7 16h10 17h20 1T 249

5 16h30 17h40 1T 221

6 7 17h30 18h40 1T 219

1 2 3 4 18h25 19h35 1T 207

5 18h15 19h25 1T 231

7 19h00 20h10 1T 207

5 19h10 20h20 1T 237

7 19h40 20h50 1T 229

Joburg to Durban

Joburg to Port Elizabeth
M T W T F S S Departure Arrival Flight

1 07h25 09h05 1T 501

3 4 10h45 12h25 1T 505

5 11h20 13h00 1T 515

7 11h35 13h15 1T 511

6 12h30 14h10 1T 507

2 14h30 16h10 1T 519

1 4 15h25 17h05 1T 503

5 16h50 18h30 1T 509

7 17h00 18h40 1T 517

Joburg to George
M T W T F S S Departure Arrival Flight

5 07h25 09h15 1T 831

1 07h50 09h40 1T 821

6 09h05 10h55 1T 821

2 09h00 10h50 1T 823

4 09h45 11h35 1T 827

3 10h30 12h20 1T 825

7 12h00 13h50 1T 833

5 15h30 17h20 1T 829

7 16h20 18h10 1T 835
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M T W T F S S Departure Arrival Flight

1 10h00 11h40 1T 502

3 4 13h50 15h30 1T 506

7 14h00 15h40 1T 522

5 14h05 15h45 1T 512

6 15h00 16h40 1T 508

2 17h00 18h40 1T 520

1 17h50 19h40 1T504

4 18h00 19h30 1T 504

5 19h10 20h50 1T 510

7 19h20 21h00 1T 518

Port Elizabeth to Joburg

M T W T F S S Departure Arrival Flight

1 2 3 4 5 6 7 06h45 08h45 1T 100

5 6 08h20 10h20 1T 118

7 09h00 11h00 1T 138

1 2 3 4 5 6 7 10h00 12h00 1T 102

1 11h10 13h10 1T 106

7 12h00 14h00 1T 124

1 2 3 4 5 6 12h20 14h20 1T 104

6 14h10 16h10 1T 134

1 2 3 4 5 7 15h40 17h40 1T 110

7 16h55 18h55 1T 120

6 17h20 19h20 1T 106

1 2 3 4 5 7 18h00 20h00 1T 112

1 3 4 19h25 21h25 1T 132

5 7 21h20 23h20 1T 116

Cape Town to Joburg

M T W T F S S Departure Arrival Flight

1 10h30 12h20 1T 822

5 10h50 12h40 1T 822

2 11h30 13h20 1T 824

6 11h45 13h35 1T 822

4 12h25 14h15 1T 828

3 13h05 14h55 1T 826

7 14h25 16h15 1T 834

5 18h15 20h05 1T 830

7 18h45 20h35 1T 836

George to Joburg

Durban to Joburg

M T W T F S S Departure Arrival Flight

1 2 3 4 5 06h45 07h55 1T 200

6 07h00 08h10 1T 220

6 08h45 09h55 1T 210

1 2 3 4 5 08h50 10h00 1T 202

7 09h30 10h40 1T 234

6 10h40 11h50 1T 222

7 11h10 12h20 1T 240

2 3 4 5 11h10 12h20 1T 248

1 2 3 4 5 13h20 14h30 1T 204

5 16h10 17h20 1T 216

7 13h40 14h50 1T 238

6 14h50 16h00 1T 224

7 15h00 16h10 1T 208

1 2 3 4 16h30 17h40 1T 236

6 17h00 18h10 1T 212

5 17h10 18h20 1T 214

1 2 3 4 18h15 19h25 1T 206

7 19h15 20h25 1T 218

5 20h50 22h00 1T 250

7 21h30 22h40 1T 230

East London to Joburg

M T W T F S S Departure Arrival Flight

5 09h00 10h25 1T 302

7 12h05 13h30 1T 320

6 12h45 14h10 1T 306

4 15h10 16h35 1T 318

1 16h10 17h35 1T 332

5 16h55 18h20 1T 308

7 16h55 18h20 1T 322

3 18h00 19h25 1T 310

2 18h30 19h55 1T 328
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M T W T F S S Departure Arrival Flight

1 4 5 09h40 11h10 1T 602

7 12h35 14h05 1T 604

Cape Town to East London

M T W T F S S Departure Arrival Flight

7 10h00 11h10 1T 704

1 2 3 4 5 13h20 14h30 1T 702

Cape Town to Port Elizabeth

M T W T F S S Departure Arrival Flight

4 5 7 09h15 11h10 1T 951

1 09h50 11h35 1T 951

3 09h15 11h10 1T 955

Joburg to Livingstone

M T W T F S S Departure Arrival Flight

1 3 4 5 7 16h25 17H35 1t 971

Joburg to Maputo

M T W T F S S Departure Arrival Flight

1 3 4 5 7 18H20 19H30 1t 972

Maputo to Joburg

M T W T F S S Departure Arrival Flight

1 2 3 4 5 06h30 08h30 1T 644

7 11h00 13h00 1T 650

6 11h50 13h50 1T 652

7 14h00 16h00 1T 654

1 2 3 4 5 14h30 16h30 1T 646

1 2 3 4 5 17h45 19h45 1T 648

Cape Town to Durban

M T W T F S S Departure Arrival Flight

2 6 07h45 12h15 1T 921

Joburg to Zanzibar

M T W T F S S Departure Arrival Flight

2 6 13h05 15h35 1T 922

Zanzibar to Joburg

M T W T F S S Departure Arrival Flight

1 4 5 12h00 13h30 1T 601

7 14h50 16h20 1T 603

East London to Cape Town

Durban to Cape Town

M T W T F S S Departure Arrival Flight

1 2 3 4 5 06h30 08h40 1T 643

7 08h15 10h25 1T 649

6 09h00 11h10 1T 651

1 2 3 4 5 10h20 12h30 1T 645

7 17h00 19h10 1T 653

1 2 3 4 5 18h00 20h10 1T 647

M T W T F S S Departure Arrival Flight

7 12h00 13h10 1T 703

1 2 3 4 5 15h20 16h30 1T 701

Port Elizabeth to Cape Town

M T W T F S S Departure Arrival Flight

1 12h20 14h05 1T 952

3 12h00 13h45 1T 956

4 5 7 12h00 13h45 1T 952

Livingstone to Joburg
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more to eat

Scrambled Eggs served with 2 Rashers 
of Bacon, 2 Cheese Grillers, French Toast, 
Grilled Tomato and Mushrooms.
(Only served on JHB/CT/JHB, JHB to George, JHB – 

ZnZ and DUR/CT/DUR flights, departing until 9 am).

  R30 / $41time Hot BReakfast 

  

Chilli Beef Snapstix
Sliced Beef Biltong 
Dry Wors 
                             

Bar One 
KitKat
lunch Bar

Smoked Beef
lightly / Plain Salted
Salt & Vinegar
Cheese & Onion

Salted Peanuts
Peanuts & Raisins                        
Jelly Babies
Wine Gums

R25 / $3.50Biltong 80g

CHoColates

snaCks

CRisps

sandwiCHes                R24 / $3.50

Ham & Swiss Cheese on White
Halloumi Cheese with Roast Veggies on low GI

speCialty Rolls          R28 / $4 

Ciabatta with Roast Chicken & Mayo

Oat Roll filled with Egg Mayo & chopped  
Bacon Bits

wRaps           R28 / $4

Cajun Chicken

Due to the popularity of certain items on our menu, your 
choice may not always be available. 
All sandwiches and rolls are served cold.

Due to the short duration of the flight, items marked with 
a * will not be available for sale on our Maputo route

new
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154 www.aboutime.co.za

We are not permitted to accept any foreign currency as payment for items on this menu for national flights, and do not accept foreign coinage on regional flights.
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Muffins                                  R15 / $2

Bran, Cinnamon & Apple
Chocolate Chip
Carrot & Pecan nut
Blueberry

CHeese platteR                  R24 / $3.50
(Kosher / Halaal Product)  

Fairview Cheese Platter consisting of Cream 
Cheese French Onion, Cream Cheese Black 
Pepper, Camembert, Blue Rock and Havarti 
and served with six Biscuits.

                   
R9 / $1

R7/ $1

R7 / $1

                  

*

*

*

*

*



more to drink

Our VIP passengers on board (up to the age of 
12) are automatically given a FREE activity pack.  It 
contains something to nibble on as well as a toy to 
keep them occupied.  Also included in the pack is a 
colouring-in sheet and crayons.  Please encourage 
your little one to enter their completed picture 
into our competition, by handing it to the cabin 
crew on their way off the aircraft.  Details of the 
competition are on the colouring-in competition 
page in the magazine.  Should you wish to purchase 
an extra pack, the cost is R12. / $1.50

Let us know what you think. Catering 
comments and suggestions are always 
welcome. Send an email to our catering 
manager at catering@1time.co.za

Due to the short duration of the flight, items marked with a * will not be available for sale on our Maputo route

kiddies paCk

Castle lager / lite

Peroni 

Sarita Ruby Dry

Sarita Select

Assorted Whisky 

Rum 

Gin 

Brandy 

Vodka 
Amarula

White: 
Sauvignon Blanc
Semi-sweet
Red: 
Argentum (Blend)
Cabernet Sauvignon

       R14 / $2

       R16 / $2.50

          

       

       R24 / $3               

       R20 / $2.50          

       R20 / $2.50          

       R20 / $2.50          

       R20 / $2.50          

       R20 / $2.50          

       R23 / $3

BeeRs

spiRits/liQueuRs

apple ale R16 / $2.50

alCoHoliC BeveRages

wine

Coffee / Tea

Hot Chocolate

Cappuccino

Still / Sparkling Mineral Water (500ml)

Soft Drinks (200ml)  

Coke / Fanta Orange (330ml)        

Appletiser   (330ml) 

Red Bull Energy Drink 

Glaceau Vitamin water

Orange

Apple

Tropical Blend

R9 / $1

R10 / $1.50

R10 / $1.50

          

R8 / $1                

R8 / $1      

R9 / $1

R12 / $1.50

R20 / $2.50   

R18 / $2.50

    

Hot

fRuit JuiCe

Cold

R7 / $1

BeveRages

new
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