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People have a tendency of holding up a mirror to show us who we really are. 
i always thought of myself as being quite relaxed and easy going – neat, organised and 

punctual, but fairly easy going nonetheless. That is, until i had to share my personal sanctuary 
with a house guest for a week. Along with the joy of seeing my long distance boyfriend again, 
came the shock of his clothes-exploding suitcase, the annoyance at his wet post-shower 
footprints all over the house and the irritation of countless numbers of used teaspoons 

leaving sticky coffee patches on my kitchen counter. 
My house went from a harmonious and sparkly clean space (with me as 

its kind and benevolent queen) to mess infested chaos with me recast as 
the nagging, bitching wicked witch of west. it stressed me out, it stressed 
him out, and it gave me a somewhat rude awakening to the fact that i 
am nOT in fact as laissez-faire as i had originally thought. i would like to 
say that he also had a personal epiphany, but alas, he has always been 
aware of his less-than-tidy tendencies. 

And that’s where compromise kicked in. He started putting his 
teaspoons in the sink and i stopped forcing him to drip dry on the 

bathmat before wandering around the house. Then, at the end of 
the week, he was gone again. And when i came home from work, 
instead of being pleased that my home was my ordered sanctuary 
once more, i actually missed the exploding suitcase in the corner 
of the bedroom and i wished that he had left just one last sticky 
teaspoon on the counter.

yes, people show us who we really are, and by doing so, they 
also sometimes help us to learn and grow and hopefully be better 
people at the end of it.

Challenges have the same effect, and so while taking over 
as the new editor of abouTime has been somewhat daunting, i 
look forward to what it will teach me about myself and how the 
experience of it will push me to change. i also look forward to 
interacting with all of you each month – i can’t wait to see just 
what you’re going to teach me!

Enjoy the read.

Nicky

rebel records’ South African Acoustic 
Volume 1 sees top local acts aKinG, Prime Circle, new Holland, 

Ashtray Electric, The Parlotones and many more showcasing their mellow side 
on this album. it’s perfect for chilled afternoons by the pool, contemplating life on 
the open road or whenever it is time to turn down the volume a notch. 
Five lucky readers each stand the chance of winning a South African Acoustic 
Volume 1 Cd. Simply SMS the word TiME followed by the word ACOuSTiC 
to 35131. Cost per SMS is r3. Competition closes 31st May 2010. By entering 
this competition you consent to receiving electronic information pertaining to 

abouTime and/or 1time airline. Terms and conditions apply.

Questions?

Ask them at 

ab
WIN!
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letters
Letter of the Month

Have a compliment or comment?
 Ask your flight attendant for a feedback form 

and let us know what is on your mind or send an email to cr@1time.co.za.

letters may be edited, shor tened or translated from the original language.

The writer of this edition’s Letter of 

the Month will receive a stylish iluv 

i9200 Wall Mountable Hi/Fi System with 

iPod dock worth r2499,00. 

The i9200 is thin enough to be mounted discreetly 
on a wall, or can sit on a table with its included 
surface stands. As well as serving as an iPod 
docking station, its backlit, motorised sliding 
doors also open to reveal a four-Cd changer 
(which can also play mp3 Cd’s). The i9200 comes 
complete with a remote control, adapters for 
various iPod models and an AM/FM Tuner to 
complete its slick package of audio options. For 
more information, contact +27 11 463 8530, email  
sales@cor techsa.co.za or visit www.cor techsa.co.za.

1t
im

e 
 L

ET
TE

R
S

Hi everybody at 1time,

i had the pleasure to fly with you on 2nd March from 
Johannesburg to Port Elizabeth and again on 12th March from 
Cape Town to Johannesburg. 

i have only 100% praise for the flight attendants, cockpit crew, 
the online booking system, the catering, the onboard information, 
the in-flight magazine (the only thing missing was a map of South 
Africa in the mag), safety procedures, luggage handling, aircraft and 
everything else!

1time was just one part of the wonderful mosaic that made my 
visit to South Africa the trip of a lifetime.

All the best!
Toomas Käbin
Tallinn, Estonia 

To whom it may concern,
 
i was on a 1time flight between Johannesburg and 

Cape Town on 11th and 14th of April. it was my second 
time flying with 1time and it was a very pleasant 
experience. i will definitely make use of 1time again. 

your staff is very friendly and efficient – the person 
at the check-in counter even noticed that my luggage 
had a small tear in it and that i had to sign for it.

Thanks again for excellent service. 
Kind regards
Carel du Plooy
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The Sasol Birds and Birding Fair 2010 will take place at the 
Johannesburg Zoo from 1st to 2nd May 2010. This year’s line-up 
will include a series of interactive exhibitions, lectures, and live 
demonstrations. Special activities for children, including a fun quiz and 
lucky draw, are also on the cards. in 2010, the event will be focussing on 
water birds and the national bird of the year, the lesser Flamingo. The 
Fair marks the start of Birdlife South Africa’s national Bird Week, when 
the organisation will host a range of bird-related activities for schools. 
For more information, contact 0861-BirdEr or +27 11 789 1122. 

FeatherBirds of a 
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South Africa’s top mountain bikers can once again test their 
endurance levels at the AMArider 100 Miler ultra marathon 
on 22nd May 2010. The challenging 160 km Swartland route 
has been developed with the cooperation of local farmers, 
who gave permission for the cyclists to have access to their 
properties. This type of support forms the foundation of 
AMArider, which endeavours to bring new routes to riders 
and new riders to existing routes. For more information, visit 
www.amarider.co.za or phone +27 21 884 4752.

Bike!Get on Your 

Heavyweight South African comedian Joey rasdien is 
bringing a side-splitting new show called Mixed DNA to 
Gold reef City Casino’s lyric Theatre on 21st and 22nd May 
this year. rasdien’s absurd, yet thought provoking stand-up 
comedy show tackles the touchy subject of evolution and 
how natural selection has blessed many of the figures that 
loom over South African life. Topics under scrutiny range 
from the devil and Charles darwin to Julius Malema and 
Steven Hawking. Tickets are available through Computicket 
or the lyric Box Office on +27 11 248 5000. visit  
www.goldreefcitycasino.co.za for more.

Genetic Giggles
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Celebrating this iconic elixir, the Standard Bank Fine Brandy 
Festival is a unique, all-brandy event taking place from 5th to 
7th May 2010 at Johannesburg’s Sandton Sun Hotel. Bringing 
together all who share a passion for this treasured drink, 
connoisseurs and budding brandy enthusiasts will mingle with 
major distillers, multi-award winning brandy masters and smaller, 
single-estate brandy makers. The festival line-up includes the 
largest collection of South African brandies ever assembled 
under one roof. For more information and bookings, visit  
www.brandyfestival.co.za or email brandyfestival.co.za. 

Top of the Travel 

Fingers…
When I Snap my 

Andre the Hilarious Hypnotist 
is back with his side splitting one 
man show (or should that be one 
man and a heap of volunteers). 
Trained by arguably the world’s 
greatest hypnotist, Max Collie, Andre is best known for his ability to make his 
volunteers speak moon language, forget their names, impersonate chickens and 
perform a host of other routines guaranteed to have you in stitches for the duration 
of his show. The show will run from 21st April to 30th May 2010 at Montecasino’s 
Theatre and Studio in Johannesburg. Tickets are available through Computicket and 
at the theatre. Email mark@montetheatre.co.za for more information.

Trade
One of the largest tourism marketing events on the African 

calendar and one of the top three “must visit” events of its kind on 
the global calendar, the indABA Travel Trade Show will once again be 
held at durban’s inkosi Albert luthuli Convention Centre (formerly 
the durban iCC), from 8th to 11th May 2010. indABA showcases 
the widest variety of Southern Africa’s best tourism products, and 
attracts international visitors and media (approximately 12,000) from 
across the world. For more information and to register for tickets,  
visit www.indaba-southafrica.co.za.

-licious!Brandy

www.1time.co.za



A Religious Experience

Glam boho chic is the way to go these days, and 
nobody does it better than True religion Brand Jeans. 
Black Eyed Peas singer Fergie even mentioned them in 
a song, confirming their “cool factor”. Everyone from 
Beyoncé and Halle Berry to the Olsen twins have 
donned these distinctive jeans, most likely due to their 
timeless fit and absolute comfort. After all, when you 
walk out your front door, whether to sparkle for the 
flashes of the paparazzi or to board a 1time flight, 
everyone knows that feeling like a superstar in your 
jeans is vital! visit www.truereligion.co.za for more.

www.aboutime.co.za26
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Take a Seat

lounge Around provides stylish furniture for events in the pursuit of the ultimate space in which people would 
want to “lounge around”. in keeping with this vision, they design pieces which are aesthetically appealing and 
physically comfortable. Their range (which includes double couches, single couches and ottomans in a variety of 
colours and fabrics) can be hired or bought, and their flexible customisation option adds a personal touch to any 
event. Contact lounge Around on +27 861 808 888, +27 11 887 4536 (JHB) or +27 21 555 4578 (CPT); email  
info@loungearound.co.za or visit www.loungearound.co.za.

www.aboutime.co.za

style

Wedding Photography with a Twist
Contact: +27 76 548 1007 or 
vis it www.l izel lelotter.co.za 
for more information.
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Hands on Retreating 

Hands on retreat is a four-star boutique guest house and stay spa 
situated in Craighall, Johannesburg. With its park-like garden and river, 
guests are guaranteed a relaxing back-to-nature experience. On site spa 
facilities cater for individuals as well as corporate groups, with six luxury 
en suite double rooms all boasting direct access to the tranquil garden 
setting. individuals and couples can book one to seven day retreats 
with a focus on de-stress pampering. The retreat’s signature package 
is the Couple romance Weekend Pamper which enables couples to 
really reconnect with each other. visit www.handsonretreat.co.za or  
call +27 11 326 3181 for more information.

Coffee for Everyone!

Origin Coffee roasting has been expanding its client 
base over the last few weeks, which means that even 
more coffee-aholics now have access to South Africa’s 
most delicious cup of coffee. Get your fix in the Cape 
Town area at: the Farmhouse Hotel (langebaan), 
Pastis restaurant (Constantia) and four Osumo stores 
(Cavendish Square, Canal Walk, Kloof Street and Sea 
Point). in Gauteng, check out: lekgotla (nelson Mandela 
Square), Country living (Bryanston) and deli Sucasa 
(Witkoppen road). 

 To stand a chance of winning 1 kg of African coffee, 
please email your details to info@originroasting.co.za.

Setting the Stage

Be it a large or small event, Presentation Staging’s profession-
alism, technological skill and expertise have earned it a repu-
tation for providing the highest levels of service to its clients. in 
recent years, the company has helped stage events for some 
of South Africa’s top organisations and hotels, including British 
American Tobacco, Sanlam, Old Mutual, renault, GlaxoSmithKline,  
ratanga Theme Park and the university of Cape Town. Whether 
you are hosting a product launch, business presentation, congress, 
fashion show or road show, Presentation Staging can help you 
with complete event planning and management. Contact  
+27 21 931 1176 for bookings and more information.

Questions?
Ask them at 

ab
WIN!



Tips from the Top

richard Mulvey is an internationally recognised sales coach 
and motivational speaker with 17 books under his belt. Having 
worked in sales his whole life – rising through the ranks to sales 
director of a large organisation – he finally decided to move 
from sales person to sales speaker. As well as presenting training 
seminars and workshops, richard has now made his expertise 
more accessible by creating a “Sales Six Pack”. The Sales Six Pack 
includes six dvds and six books which covers such topics as 
getting and keeping new customers, selling over the telephone, 
closing the deal and how to negotiate a better deal. The Sales 
Six Pack is available for r1450,00 through richard’s website 
at www.richardmulvey.com. Phone 0861 444 888 or email  
info@richardmulvey.com for more information.

30 www.aboutime.co.za
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Wanna Bet?

Welcome to Betting World, South Africa’s leading fixed odds 
bookmaker. visitors to South Africa can profit nicely off their 
interest in the World Cup by betting on their favourites with 
Betting World, which runs a fully interactive online betting site, 
mobile betting facilities and over 50 retail outlets nationwide. rest 
assured that with Betting World, you get a full offering of World 
Cup bets on the tournament and all the games, the best and most 
up-to-date betting information and odds available, and, when it’s 
time to collect, you are betting with a reputable, national company 
with ties to the biggest gaming groups in the country. visit  
www.bettingworld.co.za or call 0860 BWOrld (296753).

In the Bag

Bbagzz is an innovative South African company that has created a cost-effective 
solution to baggage pilferage and tampering. Their service includes hassle-free 
additional baggage insurance and a durable plastic bag to seal your luggage in. The 
bags are not only numbered, but branded so that, unlike clear plastic wrap, they 
cannot be replaced after tampering. They are also easy to identify on the carousel 
and come complete with insurance, which instantly covers the loss of items up to the 
value of r5,000 due to pilferage, damage to suitcases or delayed luggage. So whether 
you have the travel bug for business or pleasure, make sure to Bbagzz your belongings 
before you wave bon voyage. visit www.bbagzz.com for more information.
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Some people are more loathe admitting it than others, but there is no denying 

that we all have been privy to a little fan-fest at some point. 

Story by Roberta Coci, Pix © images.2010oc.com

 Whether we have queued for hours to buy tickets 
to our favourite band; turned down a party invitation 
to watch a big game; or simply sat around a table 
discussing Sandra Bullock’s love webs, we’ve collectively 
and continually stoked the fires of fan culture. That, 
most people would agree, is normal. But what is it that 
sends people over the edge, turning innocent fans into  
crazed fanatics? 

Take the last football match you went to. Picture one 
of the profanity-screaming, painted-face fans that felt the 
constant need to bare their hairy midriff to the cameras. 
now remove them from the scene, put them in your 

living room, and imagine the same behaviour. Kind of 
bizarre, isn’t it? yet when we’re out there in the crowds, 
there’s nothing more normal in the world. 

“Humans have this universal need to belong to 
groups,” believes psychology professor Christian End of 
xavier university in the uS, whose research interest is 
fan psychology. “Being a fan of a sports team is a very 
easy group to join,” he explains. “you basically have to 
refer to the team as ‘we’ or just get that jersey or baseball 
hat and say, ‘i’m a fan’.”

And once we are in large groups, he explains, we 
experience a process of “de-individuation”, in which 

www.1time.co.za

Fan Culture

LOvE aND 
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individual accountability diminishes. “When we are less 
accountable we tend to behave in ways we usually 
wouldn’t,” he says. “if i am among thousands of celebrating 
people and i was to throw a beer bottle against a brick 
wall, you would have a hard time picking me out.”

Advances in technology have given us the double-
edged sword of being able to belong to a group while 
sitting alone in our bedroom – a fact that has played no 
small part in fuelling fan culture. Just think of all the Avatar 
forums. recently they have become flooded by threads 
of youngsters battling suicidal thoughts at the idea of 
never being able to experience the magic of Pandora. 
Seriously? unfortunately so. 

But at least they keep their woes within cyberspace. 
lately, “real-time” celeb stalkers have risen to such a 
degree that scientists have come up with a name for the 
phenomenon – Celebrity Worship Syndrome (CWS). 
uK scientists have said that an unbelievable one in three 
Britons is affected by this condition, which can range from 
a totally harmless interest to crazy levels of obsession.

“CWS is homing in on one celebrity to the point where 
that interest affects your daily life. People who suffer from 

CWS believe that they have got a special bond with their 
hero,” says dr John Maltby of leicester university, who 
conducted the study with colleagues from a university  
in Florida.

The research showed terrifying results. 
Apparently 16% of Brits are so obsessed by a 
celebrity that it has an impact on their life, one in 10 
has “intense” feelings for a star, and a scary 1 %  are  
“borderline pathological”. 

“When we asked if they would do something 
illegal for their celebrity, they said they would – 
and they were also prepared to die for them,”  
explained Maltby.

Which might (or might not!) explain the thinking 
behind Jodie Foster’s crazed stalker, John Hinckley, who 
became obsessed with the star after watching her play 
a child prostitute in Taxi Driver. When moving in near to 
her home and slipping love letters under her door didn’t 
grab her attention, he decided to step things up a bit. And 
what’s the best way to catch your loved one’s eye? Why, 
try to assassinate a president of course. First off, Hinckley 
tried to get at Jimmy Carter, but that only landed him in 





prison. in 1981, he got a little closer, firing six shots at 
the newly elected ronald reagan, hitting him with one 
that ricocheted off the limo, and seriously injuring three 
other people. Hinckley’s explanation? “it was the greatest 
love offering in the history of the world” and he couldn’t 
understand why Jodi didn’t reciprocate his feelings.

That said, while there are countless stories of freaky 
stalkers, soccer hooligans and musicians’ groupies, 
there is no denying that a little fan-dom can do you 
good. Psychologists believe that fan identification, 
both with sports teams and celebs, is psychologically 
important for many people, especially in our increasingly  
insular society. 

Professor Grieve of Western Kentucky university 
says: “identification with a team gives you a kind of social 
support network that provides a buffer from things 
like anxiety, loneliness and depression.” Shira Gabriel, a 
psychologist at the university of Buffalo, is convinced 
that celeb worship can do wonders for a person’s self-
esteem. “Because people form bonds in their mind with 
their favourite celebrities, they are able to assimilate the 
celebrity’s characteristics in themselves and feel better 
about themselves when they think about that celebrity,” 
she says. 

She goes on to explain that many people have self-
esteem issues and are not able to get what they want out 
of a real relationship because of a fear of rejection. Which 
is why, she believes, they can feel a connection with a 
celebrity and get something positive out of that. 

So there you have it – no more hiding your crush on 
Ange or Becks. Hold your tabloids up high, deck the halls 
with memorabilia and shout it out loud: “i’m a fan and  
i’m proud!”   
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1time FC

1time FC you may ask?  What is that? is it a 
Football Club?  no, it’s our Fan Club. 1time FC.  
We are sports mad here at 1time and everybody 
knows that South Africans are too. doesn’t matter 
whether it’s football, rugby, cricket or whether 
you’re just being a good sport by being a fan of 
bonsais, rock bands, stamp collecting or 1time. 
1time FC is for you. Think about it – wouldn’t it 
be nice if you could get your plane ticket and your 
game ticket all wrapped up in one special offer 
during the sporting season? you and your mates 
will score every time by getting all the specials 
before anyone else. Watch this space…
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Story by Readhill Publishing, Pix © The Real Soccer Fields of South Africa

OF SOuTh aFRiCa
ThE REaL

Soccer is more than a game for entertainment or a sport for prestige in 

South Africa. And there is more to a soccer field than a flat, open area 

with neatly trimmed grass.
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Frank Marshall
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 in South Africa, a soccer field is a place of camaraderie 
and fun, a community hub, an alternative to crime, a sporting 
battlefield. it may be a road, a parking lot, a beach or 
purposely built pitch. And it might be used by children, club 
teams, carefree strangers passing by, or cattle.

The Real Soccer Fields of South Africa explores all 
of these fields through a collection of photographs by 
Christiaan vorster, young South African photographers, 
the dreamfields Project and Kick Off Magazine, as well 
as a few international photographers. Beyond the fields 

themselves, specially written ar ticles and features focus 
on the meaning of these spaces, highlighting the obstacles 
South African soccer players face, and celebrating their 
passion and determination.

‘The Real Soccer Fields of South Africa’ was conceived 
by Christiaan Vorster and is published by Readhill Publishing. 
The book is available from e-retailers and bookstores 
nationwide. 10% of net sales will be donated to the 
Dreamfields Project. For more information, or to order direct,  
visit www.publishbooks.co.za. 

www.1time.co.za

Frank Marshall
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Mkuseli Ngamlana

Christiaan Vorster
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Noncedo Mathibela
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Noncedo Mathibela

Frank Marshall

Dreamfields

ThIs Is a gem of a book 
WITh phoTographs ThaT 

evoke something 
of the soul of The 

people aNd laNdscapes 
of souTh afrIca, WITh 

thought-provoking 
and insightful  WrITINg. 
Ideal for aNyoNe Who has 

aN INTeresT IN soccer, aNd/
or souTh afrIca.  
~ daWN keNNedy,  

'021 magazINe'
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a “ME TiME” 



In May, mothers in most countries are showered 

with gifts and fussed over as part of an annual – 

and highly commercialised – display of gratitude 

by partners and children. While presents and cuddles 

are lovely, mothering yourself is just as important as being 

spoiled by your loved ones. Self-indulgence is the ultimate 

feel-good gift – and Mother’s Day is the perfect excuse for 

a delicious dollop of “me time”.

  Women are the world’s great providers. They give bir th and raise 
families, work hard to earn fat pay packets and still manage mascara and high 
heels while multi-tasking like there’s no tomorrow. But sometimes they need 
to take time for themselves too.

if you have children or your own mom, obviously you’ll be treated by the 
little ones and want to treat the mother in your life as well. But once the usual 
festivities are over, stop to consider what you would most like to do – or 
where you would want to be – on this luscious, lazy Sunday. 

if you are social or adventurous, celebrating with other fabulous mums 
may be just the ticket. Pack your girlfriends and picnic baskets (kids and 
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partners optional) into the car and head for the hills, 
bushveld or beach for a cake and champers party. don’t 
bother to cook or bake yourself – call in a caterer 
or buy delectable goodies from your local deli or 
Woolies. The idea, remember, is to leave the domestic  
chores at home!

Workaholics may want a long lie-in, rather than 
a dawn wake-up call with toast and tea. Chat to your 
partner about persuading the kids that “leaving mum 
alone till noon” is much more fun than prying her eyes 
open at 06h00. To avoid disappointing your little ones, 
have dad or a friend help them with a big “do not disturb” 
sign and encourage everyone to organise an outdoorsy 
brunch or lounge floor picnic, just in time for your exit  
from the bedroom.

A tip about the “do not disturb” option: you may want 
some food and drink left at the door, as you’re likely 
to feel nibbly if you wake up earlier than expected, and 
aren’t allowed to leave the room while party preparations 
are under way.

Big-hearted mums – and most of you are – could 
spare a thought for elderly mums whose kids are far 
away, or those who are mother figures but don’t have 
children of their own. A visit to a retirement home, your 
widowed neighbour or someone else who deserves a 
smile on Mother’s day will bring you just as much joy – if 
not more – than a foot massage or spa weekend.

Though mothers are only globally celebrated once a 
year, the day provides a great opportunity to get in touch 
with yourself, who you are, what you truly need and what 
may be missing in your life. Once your date with decadence 
and good deeds is over for the year, give yourself the 
greatest gift of all: A promise to dedicate more time to 
life’s real pleasures and to the things and people that  
matter most.  
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Steeped in splendour and coloured by contrast, Dubai is a city that remains rooted in 

tradition, while simultaneously embodying the peak of modernity. Sporting glass high-rise 

buildings touched by the faintest traces of desert dust, it is one of the few locations in 

which one can both revel in history and relish in contemporary opulence. 

a CiTy OF COLOuR aND CONTRaST

Story by Guillaume Celliers, Pix © Dubai Tourism, Guillaume Celliers

 Architects marvel at the steel and glass; geologists are 
mystified by the golden sands that provide their foundations; 
and engineers are left helplessly envious of the mechanisms that 
flawlessly merge these anomalous gems together. 

dubai sports the highest building in the world, the 828 metre 
high Burj Khalifa. Other pinnacles of architectural achievement 
include the similarly impressive Burj al Arab, the Emirates Office 
Tower, Sol Kersner’s Atlantis Hotel and the famous artificial 
island, the Palm Jumeirah. 

Surrounding these unrivalled structures is the city’s similarly 
remarkable infrastructure, which connects its diversely powerful 
arms to each other in a single network that reflects near-
perfection of planning and skill. 

regardless of the specific location of your sojourn in dubai, 
you will enjoy a cleanliness and security virtually unfathomable 
in most other large cities. Pollution is an alien concept and 
criminal activity rarely occurs. 

Whether you absorb the modern majesty of the new Town 
or venture over the deira Creek into the ancient splendour of 
the more traditional dubai, there is bound to be a spectacle 
or activity that appeals to your tastes. days and nights can be 
made magical through experiences as varied as: cruising down 
the creek on a dhow; watching a spectacular light and music 
show from a waterfront café overlooking the tallest building in 
the world; or riding a camel or a 4x4 to the centre of the desert 
to experience the beauty of the golden sands and the equally 
golden skins of the skilled belly dancers. 
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Need-to-Know: Dubai

The official language is Arabic, although English is • 
widely spoken and understood.
The local currency is uAE dirham.• 
Time is four hours ahead of GMT.• 
The climate is sub-tropical. Sunny blue skies can be • 
expected most of the year and it rains during winter 
(november to March).
islam is the official religion, but other religions  • 
are respected.
during the month of ramadan, no one (including • 
visitors) may eat, drink or smoke in public places 
between 05h00 and 17h00.
Cars drive on the right-hand side of the road.• 
dubai is an islamic country, therefore clothing • 
should be modest. Skimpy tops and miniskirts are 
not appropriate for anywhere except the beach.
you need an alcohol license to buy alcohol from • 
a shop, but you can of course enjoy your drinks at 
hotels, bars and restaurants without a licence.
For more information on Dubai, 

please contact: DTCM Southern Africa on  
+27 11 702 9600, Fax: +27 11 463 4830 or  
email: info@dubaitourism.co.za.
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Although dubai was badly hit by the credit 
crunch, to visitors it appears to be nothing less than 
a buzzing metropolis. it is particularly bustling during 
the annual dubai Shopping Festival in January and 
February. during this period, the entire city forms a 
huge shopping district with ridiculous discounts being 
found in areas as diverse as traditional souk markets to 
impressive cosmopolitan shopping centres. With lively 
retail centres such as the Mall of Emirates, the dubai 
Mall, the dubai Festival Centre, the Souk Madinat 
Jumeirah – a colourful and vibrant mall designed to 
convey the architecture and ambiance of a traditional 
Arabian market – and the various other more 
traditional markets, dubai remains true to its original 
reputation as a flourishing trade point.

The city also provides various culinary delights, with 
excellent Persian, lebanese and indian cuisine on offer. 
Traditional restaurants serve unrivalled schwarmas, 
kebabs, falafels and Arabic breads, while the nouvelle 
cuisine of the new Town can be found in internationally 
renowned restaurants like Marco Pierre White’s 
traditional italian restaurant, Frankie’s, and Gordon 
ramsay’s French restaurant, verre. 

Whether you are eating a kebab or riding a 
camel, you are sure to be the recipient of first 
rate service and friendliness wherever you are in 
dubai. The magnificence of the city is rivalled only 
by its people, and a trip to experience both is  
highly recommended. 

Radisson Blu Hotel, Dubai Deira Creek

The radisson Blu Hotel is a luxury five-star hotel in the heart 
of dubai’s bustling business district, and offers 276 rooms and 
suites, all with balconies and fabulous views of dubai’s legendary 
creek. it offers guests a choice of 16 restaurants and bars, state-of-
the-art conference and banquet facilities, and all the other modern 
conveniences expected of one of the top hotels in the world. The 
radisson Blu is in close proximity to shopping malls, souks, tourist 
attractions, and the Creek Golf Club.

For reservations, contact Radisson Blu Hotel, Dubai Deira Creek 
on Tel:  +971 4 205 7105, Fax: +971 4 223 4698 or email:  
Reservations.Deira.Dubai@Radissonblu.com.

Arabian Adventures

The region of Arabia is a land of surprises and magic. With the 
regional expertise of Arabian Adventures, your trip, whether it’s for 
business or pleasure, will be one you will always remember. Arabian 
Adventures will ensure that your visit to dubai is entirely hassle free 
from the moment you arrive to the moment you depart. leave 
your itinerary to the experts and come away with a host of unique 
experiences – dining in the desert, sandboarding down the dunes, 
moonlit cruises by dhow and many more. nobody knows this region 
of Arabia like Arabian Adventures.

Call Arabian Adventures Dubai on +971 4 303 4888, Abu Dhabi 
on +971 2 691 1711 or Fujairah on +971 9 204 4057.
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George Museum

Established in 1967, the George Museum now houses a 
fascinating collection of early woodworking and agricultural 
tools (harking back to George’s early history as a hub 
of activity in the timber industry), as well as an unusual 
collection of mechanical musical instruments, including 
music boxes and gramophones. For more information,  
call +27 44 873 5343.

3 Khulani Xhosa Village

learn all about the culture and heritage of the xhosa 
people by visiting the Khulani xhosa Cultural village. The 
village was started by a co-operative of ten women from 
Thembalethu Township, near George, who wanted to turn 
their traditional skills of dancing, garment manufacturing 
and cultural singing and dancing into a business. visitors 
are promised a truly traditional welcome with African beer, 
storytelling sessions, traditional dancing and African cuisine 
to look forward to. 

4 The old Slave Tree 

One of George’s most iconic landmarks, this 200 year 
old English Oak tree stands in front of the town’s old library 
(now the tourism bureau). The tree was so named because 
of the chains and a lock that are still embedded in its trunk, 
but sources vary as to whether these ever had anything to 
do with the country’s early history of slavery. Whatever the 
truth behind its name, it’s still worth of visit, not least of all 
because it is now a national monument.

The outeniqua choo Tjoe Train

Take a ride on this historical train, which is South 
Africa’s only remaining scheduled steam train.  Starting in 
George, the 52 km route is a wonderful introduction to 
the breathtaking scenery that makes up the Garden route, 
including stunning views of fern covered mountain tops 
and dense forests, glittering seascapes and quaint towns. 
The route ends by traversing Knysna’s picturesque lagoon. 
The train runs on Mondays, Wednesdays and Fridays during 
the summer months, and on Fridays only during the winter 
months. For more information call +27 44 801 8288/89 or 
email kobus.volschenk@transnet.net.

1

2

George, also known as the Gateway to the Garden Route, may be small, but 

as South Africa’s sixth oldest city it has a wealth of history, not to mention a 

beautiful setting. All this makes it well worth a visit.
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 natalie du Toit hasn’t had a moment’s rest since 
she got back from Abu dhabi where the laureus Sports 
Awards ceremony took place. Her tough training schedule 
– a daily 18 to 20 km swim which puts most of us to shame 
when it comes to keeping fit – and a packed swimming 
calendar doesn’t leave much time to bask in the limelight 
of this prestigious award. 

natalie isn’t one to brag about her achievements, but 
she does feel honoured to receive an award held in such 
high esteem on the international sporting calendar. “i want 
to thank South Africa. The award is encouraging because 
it shows that you are recognised as a sportsperson and 
it inspires you to achieve greater things,” she says, adding 
that the award isn’t just her achievement alone. “it is also 
for the team i work with. i want it to serve as inspiration 
for others that you can achieve anything you put  
your mind to.” 

The laureus Awards acknowledge the achievements 
of the world’s greatest sportsmen and -women each year. 
Those in the running have to be nominated (natalie was 
nominated by Koos Engelbrecht from the South African 
Sports Association for the Physically disabled), and only 
achievements in the year of nomination can be put 
forward as motivation. natalie deems the award an even 

greater honour given that she didn’t have any seemingly 
major achievements this year (such as the Olympics) that 
could be put forward as a motivation. The nomination 
period was, by all accounts, an ordinary year in the life of 
this professional sportswoman. 

natalie’s achievements in both able-bodied and 
disabled swimming are numerous. in 2008, she became 
the first amputee ever to qualify for the Olympics and she 
is also one of only two athletes to have competed in both 
the Olympic and the Paralympic Games. in december 
last year, she was presented with the Order of ikhamanga 
(Gold) – the highest honour any South African athlete can 
receive. natalie’s decision to swim without the aid of a 
prosthetic limb is also setting new benchmarks for other 
swimmers with disabilities. 

natalie has been competing internationally in 
swimming since the age of 14 as a pool swimmer, but her 
focus changed after an accident in 2001 when her left leg 
was amputated at the knee. nothing could keep natalie 
out of the water, though. Three months later, before she 
started walking again, she was back in the pool with the 
goal of competing in the 2002 Commonwealth Games – 
which she did. 

Besides competitive swimming, natalie also believes it 
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South African swimmer natalie du Toit has done the country proud by bringing 

home the oscar of sport – the 2010 Laureus Award for the World Sportsperson 

of the Year with a Disability. 

Story by Wilma den Hartigh, Pix © Natalie du Toit
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A proud Natalie du Toit with her Laureus Award after winning in 
the category: 'World Sportsperson of the Year with a Disability.'
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is important to develop new swimmers in South Africa. 
The laureus World Sports Awards give her a platform 
to showcase and generate support for the laureus Sport 
for Good Foundation’s social programmes, as well as the 
work of the Academy. “Being a Friend and Ambassador 
for laureus makes it very special to see what sport can 
do; how sports people can go into communities and really 
uplift people. i’ve seen those community projects in action, 
so to laureus: ‘Well done’,” she says. 

South Africa still lacks funding for assisting professional 
and upcoming swimmers, but natalie says that despite the 
constraints, swimming is gaining popularity. A programme 
such as learn to Swim, a collaborative project between 
Swimming South Africa and the Gauteng Provincial 
Government, is getting both kids and adults interested 
in swimming. Making use of public swimming facilities, 
certified trainers and top coaches train children in 
disadvantaged areas. Communities without pools receive 

training in portable pools. She hopes that, as more people 
learn to swim, fewer drownings will occur in South Africa. 

So, what’s next for natalie? She believes that it 
is important always to have a goal. next on her list is 
qualifying for the 2012 Olympics in london.  

Congratulations from 1time

1time airline CEO, rodney James, says the airline (who 
sponsors natalie’s domestic flights) is proud to be 
associated with such a determined South African sports 
superstar. “What i find so refreshing about natalie is her 
down to earth, modest nature. She is an inspiration to 
all South Africans and a very deserving recipient of her 
laureus Award – it’s abouTime! We wish you many more 
awards and look forward to having you on board again 
soon,” says James. 
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The iSimangaliso Wetland Park

Story by Kathryn Fourie, Pix © Debbie Cooper & Dennis King

Travelling north along the east coast of South Africa, one enters a stretch 

of land entirely unique in its richly spun web of diversity. From rare fish 

that swim happily oblivious to the protection of their massive marine 

sanctuary, to the shade of the Sycamore Fig Forest through which hikers 

quietly amble, iSimangaliso Wetland Park is a rather special place.
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 Established in 2000, iSimangaliso was listed as the first 
World Heritage Site in South Africa. The 332,000 hectares of 
lakes, dunes, forests and coastline include well known spots 
such as Kosi Bay, lake Sibaya, Sodwana Bay, Cape vidal, lake 
St lucia Estuary, Charters Creek and Maphelane. Offering 
world class fly fishing, diving, snorkelling, hiking and general 
beauty in which to kick back and relax, it’s little wonder that 
iSimangaliso has seen a 100% increase in the number of tourism 
establishments over the last ten years. visitor numbers have also 
increased annually, with a remarkable 6.4% growth in 2009’s  
recessionary economy.

Part of what makes iSimangaliso so special is its vast “sense 
of place”. This was one of the specific values that qualified 
the park as a World Heritage Site. One might very well ask 
what “sense of place” actually means, and park officials have 
described it by saying “many different people are able to 
connect with iSimangaliso’s powerful landscape”. Ephraim 
Mfeka, the Chairman of the Bhangazi Community Trust (who 
were in opposition to the mining of the area’s dunes), put it as 
simply and delicately as “our memories are in the land”.

An ambitious and exciting project that will further enhance 
this sense of place across borders is the expansion of iSimangaliso 
into a transfrontier park. “Over the next five years, iSimangaliso 
aims to transform the park into a major territorial tourism asset 
that will play an important role in the region’s economic growth 
– linking Swaziland, South Africa’s northern KwaZulu-natal 
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A Lionfish spotted on one of the new artificial reefs just north of Cape Vidal.
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region and southern Mozambique,” explains Andrew Zaloumis, 
CEO of the iSimangaliso Wetland Park Authority.  

Achieving this means continued investment into the 
redevelopment of the iSimangaliso Wetland Park. r125 million 
is being spent towards this end over the next 18 months. Of 
course the challenges that come with such a move are plentiful, 
but in particular iSimangaliso is surrounded by roughly 620,000 
people that live in what is arguably the second poorest area 
in South Africa. Because of this, the implementation of the 
Wetland Park Authority’s People and Parks Programme is 
seen as a top priority, and the benefits of this will roll out into 
Swaziland and Mozambique in the coming years. Creating 
meaningful socio-economic wealth via stakeholder equity and 
sustainable tourism is not only crucial for lifting people out of 
poverty, but also helps in keeping the park affordable for South 
Africans as a holiday destination.

Aside from the movement towards transfrontier status, 
iSimangaliso has many new attractions that are serving to draw 
both local and international tourists to the park. One of the 
most intriguing of these has been the creative management of 
two dAr barges that were washed ashore last year just north 
of Cape vidal. iSimangaliso’s World Heritage status was actually 
threatened by the impending damage that the barges could 

have caused on the renowned King Oscar’s reef, but due to 
smart thinking and rapid environmental research this disaster 
was turned into a park asset. The barges have now been used 
to create artificial reefs that will take pressure off other diving 
sites and researchers are thrilled to have already found rare fish 
frequenting the barges, including Spotcheek Goatfish, Harlequin 
Goldies, Jordan’s damsels and the longspine rockcod. 

The dAr 1 and dAr 2 artificial reefs are still only dived 
for research and monitoring purposes, but in a few months’ 
time advanced diving permits will be made available for 
divers through a tender process. it is just this kind of creative 
thinking which keeps iSimangaliso fresh and exciting, pushing 
the boundaries of what is achievable through tourism  
to new levels.

iSimangaliso Wetland Park is the supermodel of 
conservation, and her beauty alone is worth a visit up the 
north Coast. it is said that people from all walks of life can 
relate to the park, and the fact that visitor numbers are growing 
annually suggests that true benefits are going to the people who 
need them most. The hope that President Zuma (then deputy 
President) expressed is well on its way to being achieved here: 
“…we are beginning to end the paradox of human poverty 
amidst natural plenty.” 
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LiviNG
azanzi Beach hotel

Story & Pix © An Island Anthology

With picturesque white beaches and azure seas as a backdrop, as well 

as luxurious facilities and attentive staff, Azanzi Beach Hotel is one of 

Zanzibar’s most tempting offerings. 

 Azanzi Beach Hotel – a luxury boutique hotel – is situated on the north-eastern coast of Zanzibar, 
approximately 45 minutes’ drive from the airport in Stone Town. 

The hotel boasts 35 rooms which include eight suites, 12 luxury suites, nine villas, and six deluxe villas. 
All rooms feature air conditioners, mini bars and tea and coffee making facilities.

The central guest areas offer multilevel viewing decks, a well stocked curio shop, an azure swimming 
pool, as well as bar and dining areas which maximise the sublime view of the tranquil indian Ocean and 
powder white beaches scattered with palm trees. There is also an onsite Spa for therapeutic massages.



Activities
Guests at Azanzi can explore the surrounding indian Ocean 

in ten unique glass bottomed sea kayaks designed to magnify 
the sea life below as you paddle along the protected coast line. 
various non-motorised water sports (e.g. snorkelling, scuba 
diving, deep sea and fly fishing), dhow sundowner excursions 
and daily trips to local tourist destinations can also be arranged.

Spice Tour
The spice tour lasts about three hours and begins with a walk 

through a natural spice farm with guides who can educate guests 
about where the common everyday spices in our kitchens – from 
peppercorns and cloves, to nutmeg and cinnamon – actually come 
from. The tour ends around the lunch table with the sampling of a 
wide selection of the island’s freshest fruit and spices.  

Swahili Breeze
This full day tour starts with a brief history of Zanzibar 

and a visit to Stone Town, before guests climb aboard a 
fantastic motorised/sailing dhow and head out towards a tiny 
island where an Arabian Nights themed afternoon unfolds. 
refreshments and snacks are served under a Bedouin-style 
tent, before guests are led by a competent snorkelling guide 
into a wonderworld of marine life. upon their return to the 
island, guests will be treated to a traditional Swahili lunch, 
before being allowed time to relax and enjoy the tranquillity of 
the island until their return to Stone Town. 

Safari Blue
Starting in Fumba village, south-west of Stone Town, the 

tour explores Zanzibar’s beautiful sandbanks, where guests can 

enjoy a gourmet seafood lunch, dolphin watching, snorkelling, 
dhow sailing and more. Fumba is the ideal location for exploring 
the wildlife, isolated sandbanks and rugged island scenery of 
the Menai Bay Conservation Area. 

For rates, availability and more information, 
contact An Island Anthology on 0861 010 200 or  
sales@islandanthology.co.za. Alternatively, visit  
www.islandanthology.co.za or www.azanzibeachhotel.co.za. 
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About Zanzibar

The Zanzibar Archipelago is part of the East African 
republic of Tanzania and is 25 to 50 km off the coast of 
the mainland. There are numerous small islands and two 
large ones: unguja (the main island, informally referred to 
as “Zanzibar”), and Pemba. The capital of Zanzibar, located 
on the island of unguja, is Zanzibar City, and its old quarter, 
known as Stone Town, is a unESCO World Heritage Site. 
Zanzibar’s main industries are spices, raffia, and tourism 
and the archipelago is still sometimes referred to as the 
Spice islands, because of the significance of its production 
of cloves, nutmeg, cinnamon and pepper. The ecology is of 
note for being home to the endemic Zanzibar red Colobus 
and the elusive Zanzibar leopard. 
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  With so many choices available to travellers, the 
Cape royale luxury Hotel and residence strives to meet 
all business and holiday travellers’ expectations. Catering for 
families, romantic getaways and corporate travel, the Cape 
royale prides itself in its fine service details and exceptional 
holiday experiences.

Within close proximity to the new Cape Town Stadium 
and the famous v&A Waterfront, the hotel offers guests 
a rare combination of “home away from home” comfort, 
combined with an exciting location. Framed by the iconic 
outline of Table Mountain and boasting panoramic views 
over the city and Atlantic Ocean, the Cape royale promises 
an enclave of luxury and refinement, right in the heart of 
South Africa’s most beautiful metropolis.

The hotel has 95 designer suites, all featuring contemporary 
décor, luxurious fabrics, fine textures and carefully selected 
artwork to create an ambiance of elegance and understated 

opulence. Bringing together the familiarity and sophistication 
of Europe and the vibrant spirit of Africa, guests can expect 
ample living and entertainment areas in all 95 suites. We offer 
a choice of cuisine, including our renowned 1800˚ Grill room, 
as well as use of our state-of-the-art executive meeting and 
boardrooms. Guests can also enjoy time out in our French 
boutique styled Equinox Spa or relax next to our roof deck 
pool and in the Sky Bar.

The Cape royale luxury Hotel and residence is a 
proud member of the Preferred Hotels and resorts Group. 
it was awarded Overall Winner of the 2009 World luxury 
Hotel Award, in the All Suite category and Overall Winner 
of the TripAdvisor Travelers’ Choice Award for Best luxury 
Hotel in Africa.

For more information or to make a booking, visit  
www.caperoyale.co.za, email reservations@caperoyale.co.za or  
call +27 21 430 0500. 

South Africa is a country of many spectacular destinations, and the cape Royale Luxury 
Hotel and Residence is one of South Africa’s most renowned hospitality industry gems.  

Story & Pix © Cape Royale

EuROPEaN SOPhiSTiCaTiON 
& aFRiCaN 

Cape Royale





amelia Earhart
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20th May this year marks the 78th anniversary of the first historic solo flight across 

the Atlantic by a female pilot. Amelia Earhart – pilot, author and adventurer 

extraordinaire – serves as an inspiration for all of us.

Winged 
viCTORy

Story by Teri Glass, Pix © Getty images

 it wasn’t love at first sight. in fact, she was rather 
unimpressed by the first plane she saw when she was 10, 
referring to it as “a thing of rusty wire and wood”. it was 
only after Amelia Earhart attended a stunt flying exhibition, 
almost 10 years later, that she took an interest in the world 
of aviation. 

From a young age, Earhart was a tomboy who defied 
conventional feminine behaviour. She also kept a scrapbook 
filled with clippings about successful women in predominantly 
male-oriented disciplines.

After school, Earhart worked as a nurse’s aide during WWi. 
She began her first flying lesson on 3rd January 1921, with fellow 
female pilot neta Snook. By that July she had saved enough 
money to buy her first plane – a bright yellow two-seater 
biplane that she named Canary. it was in this plane that she set 
her first women’s record by rising to an altitude of 4,267.20 m 
(14,000 ft) in 1922.

in June 1928, she accompanied Wilmer Stultz and lou 
Gordon on a landmark transatlantic flight, becoming the first 
woman to fly over the Atlantic. Around this time she also 
befriended publicist George Putnam, whom she later married.  

Her record breaking didn’t stop there. On 20th May 1932, 
Earhart became the first woman to fly solo across the Atlantic 
from newfoundland to Paris. Although forced to land in 
ireland due to poor weather conditions, she was awarded the 
distinguished Flying Cross – the first ever to a woman – as well 
as a gold medal from the national Geographic Society. 

Amelia didn’t only achieve success while flying. during the 

course of her life, she wrote two books. 20 Hours, 40 Mins – a 
journal of her experiences as the first woman on a transatlantic 
flight – and For the Fun of It – a memoir about her experiences 
and women in aviation. She also wrote articles and columns for 
Cosmopolitan magazine, aimed at increasing awareness about 
women in aviation.

in the years that followed, Earhart continued to break 
records. in 1935, she became the first person to fly solo across 
the Pacific from Honolulu to California, and the first person 
to fly non-stop from los Angeles to Mexico City. later that 
year, she became the first person to fly solo from Mexico  
City to newark. 

never satisfied with the status quo, Earhart was determined 
to be the first woman to fly 46,670.90 km (29,000 miles) 
around the world. On 1st June 1937, Earhart and navigator 
Fred noonan departed from Miami to do just that. On 29th 
June, they landed in new Guinea with 11,265.40 km (7,000 
miles) left to complete. On 2nd July they headed off to their 
last destination, tiny Howland island, but disappeared en 
route. despite a $4 million comprehensive search and rescue 
operation, no sign of Earhart and noonan was ever found.  

Amelia Earhart was instrumental in shaping the aviation 
industry as we know it. Her spirit is evident in a letter she 
wrote to her husband, saying: “i want to do it because i want to 
do it. Women must try to do things as men have tried. When 
they fail, their failure must be but a challenge to others.” She 
broke the glass ceiling in a predominantly masculine industry 
and paved the way for other women to follow suit. 



Amelia Earhart, bravely paved the way for other women to follow in her footsteps in the aviation industry.
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BuNkERS aND BOTTLES OF WiNE

Strong grassy notes; a firm follow-through; slightly green – these are all 
phrases you are likely to hear bandied about in the cape’s picturesque 
Winelands. But that doesn’t mean that they have to stay within the walls of 
a cosy tasting room. 

83

Story by Richard Holmes, Pix © De Zalze, Devonvale and Boschenmeer

Boschenmeer Golf Estate

www.1time.co.za
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 When (or perhaps before) you have finished tasting 
your way through the dozens of wine estates that dot the 
slopes of the Hottentots Holland and Helderberg Mountains, 
swap your tasting glass for a three-iron and tackle a few of 
the gorgeous golf courses the Winelands has to offer.

The historic town of Stellenbosch – South Africa’s third 
oldest city – is a good place to start. The oak-lined streets of 
this university town offer wonderful restaurants and shops 
to entertain non-golfers, and the town is also home to the 
fourth oldest golf club in South Africa. 

The Stellenbosch Golf Club was established over 100 
years ago, but it was only in 1953 that it grew from a 9-hole 
course into a full 18 holes. it may have been a late bloomer, 
but it is still a challenging course. The South African Open 
and South African Masters have both been held on these 
picturesque fairways, framed by mountains and vineyards, 
where the signature par-3 seventh hole is the one to watch 
out for.

An early start is recommended at nearby devonvale Golf 
Course, one of the most scenic the area has to offer. 18 holes 
of gentle parkland offer wonderful mountain views as the sun 
spreads out over the vineyards. you will feel the vines on all 
sides here, but keep your wits about you for the heavy dogleg 
on the par-5 seventeenth hole. There’s also an admirable 
focus on the indigenous at devonvale, with over 45 tree and 
plant species marked out across the course and an on-site 
arboretum to ensure local is lekker in the rough.

if you fancy another round in the afternoon, devonvale 
is just a short drive from the acclaimed de Zalze Golf 

Course. designed by Peter Matkovich, de Zalze was rated 
as a five-star golf experience by Compleat Golfer magazine 
in 2008. The 18 challenging parkland holes ask for pinpoint 
accuracy to avoid the regular water features, not to mention 
the Blaauwklippen river that winds its way through the estate. 
de Zalze is also home to Michael Broughton’s celebrated 
restaurant Terroir, a short drive from the clubhouse and an 
excellent dinner option.

don’t overindulge if you plan to tackle Erinvale Golf 
Course the next morning, though. Gary Player made 
his intentions clear when he laid out this course outside 
Somerset West. From your tee-off on the first hole, this 
challenging layout will have you digging deep to score well. 
Play it safe and you will have to find a lengthy second shot 
around the dogleg, but if you can summon a long drive to 
cut the corner, you will be rewarded with a chance at birdie. 
All in all, it’s a magnificent parkland course that has played 
host to a number of international tournaments. Check in 
to the Erinvale Estate Hotel & Spa if you would like to stay 
close to the action.

There has been plenty of action over at Pearl valley 
Golf Course in the Franschhoek valley. Perhaps the most 
beautiful area of the Winelands, it is also home to one of its 
most spectacular courses. 

Shaped by golf legend Jack nicklaus, Pearl valley is rated 
among the best in the country, offering 18 holes of parkland 
course with gentle water hazards and forgiving bunkers 
set against a backdrop of vineyard and mountains. Save 
some swing for the signature par-3 thirteenth. don’t let the 
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De Zalze Golf Course.





gorgeous winelands scenery distract you – there is water to avoid, as well as a 
greenside bunker waiting to trap the cautious. you will need to steel your nerve 
and summon your best swing to escape this one. 

Just down the road, the expansive Boschenmeer Estate is home to the Paarl 
Golf Club, and offers 27 holes to test your swing. designed by golf legend and 
local winemaker david Frost, the 27-hole layout consists of the Berg river nine 
(1 to 9), the Paarl nine (10 to18) and the new Boschenmeer nine (19 to 27), 
allowing you to enjoy ever changing rounds of 18. The option to choose one of 
four different tee-off positions ensures that the course is playable for golfers of 
all standards. 

A Golfing Great

Boschenmeer Estate is centrally located and provides easy access to Cape 
Town’s international  Airport and  its famous landmarks – Table Mountain, 
Kirstenbosch and the v&A Waterfront – a mere 40 minutes drive away. its setting 
is an ideal base to play the best Winelands’ golf courses, while having 27 holes ‘at 
home’ allows you three rounds before you have to play the same combination 
again. As our guest you will be playing at members’ fees. Boschenmeer Grande 
lodge, featuring 12 en suite 4-star bedrooms, caters for both individuals and 
small groups. The self-catering luxury Boschenmeer Estate lodges are designed 
to ensure a 4-star stay and can accommodate up to 80 guests combined.  
Contact +27 21 863 0687/0 or +27 82 925 5065, email  
reservations@boschenmeerlodges.co.za or visit www.boschenmeerlodges.co.za for 
more information.

Devonvale Golf Course.



Devonvale Golf Course.
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BreathingDEaD MaN 
The Luck of the airline Seat Draw

Story by Baglett, Pic © iStockphoto.com

 On a flight from Berlin to Cape Town, i managed 
to get an aisle seat. i have an innate fear of who my fellow 
passengers are going to be. Give me a Granny or, better yet, a 
deaf mute. When i saw the size of the man walking down the 
aisle, sweating over everyone, i made a silent prayer of thanks 
as he walked past me. When he walked back and sat on me, i 
said a quiet “thanks for nothing” and tried not to worry about 
my crushed organs as he lifted himself off my lap and hoisted 
himself onto his seat.

While i wiped off the trail of sweat he left on me, i turned 
to him and asked:  “Comfy?”

He grunted, readjusted himself in his seat and had a good 
stretch. An odour so foul emanated from his body, i could only 
assume he was a corpse. 

“Ma’am, please refrain from leaning your head into the 
aisle. We can’t get the cart past.” 

i looked up at her with tears in my eyes and whispered: 
“Can’t. Breathe. need.To.Change.Seats.”

While the airhostess went to find out if there were any 
empty seats or to honour my first request, which was to land 
the plane and evacuate, dead Man Walking attempted to 
strike up a conversation. if his body odour wasn’t enough to 
kill a small child, his breath would have finished off the job. it 
was now my mission to find out what this man had done to 
smell so bad. i’m nothing if not subtle and understated.

“do you work with meat?”
it turned out the man had inhaled an entire eisbein for 

breakfast, and it was now seeping through his veins and out 
into the air for all passengers to enjoy. 

“Ma’am, there are no empty seats available.” 
He swung round to face me and shouted: “Were you 

trying to swap seats?!”
i tried to explain that i’m claustrophobic and a vegetarian. 

This did not go down well and he called the air hostess. He 
explained that he was offended at my behaviour towards him 
and asked to change seats. Knowing there were no free seats 

– unless someone had croaked from the smell – i went along 
with it.

“Ma’am, have you been offending this gentleman?”
“yes.”
“Why is that, ma’am?”
“i’m so sorry – it’s against my very strict vegetarian 

principles to sit so near to a meat eater.” 
“Would you mind swapping with someone else ma’am?”
“not at all. i’m very sorry for the inconvenience.” 
With that, i was moved to a window seat and next to a 

tiny Granny who slept her way through the flight and let me 
share her blanket. i got settled, had both hands on the armrest 
and put my seat back to enjoy the rest of the flight. When the 
air hostess came up to me to check that i was all right, she also 
offered me dinner.

“Chicken or beef?”
“Oooh, beef please.” 
“Thought so.”  
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Who is Baglett?

She’s a 20-something girl who 
doesn’t take life too seriously. 
read her blog at  
www.baglett.blogspot.com.

I’ve had many bad experiences on flights in my life. I always get stuck next to the 

chatterer, the Drunk or the overly touchy-feely man. In a place where personal space is 

at a premium, groping is pushing the boundaries somewhat. 
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Patrons visiting Dish restaurant, located in The Royal Palm Hotel in umhlanga, can be 

assured that they are in for an opulent dining experience.  

Story & Pix © Take Note PR

 The restaurant focuses on providing a soulful meal, 
and sophisticated flavours permeate every dish brought 
out of the kitchen. Guests are treated to an array of dishes, 
from the colourful and delicious breakfast buffet to the 
tantalising lunch and dinner options.  

dish is a fusion of contemporary sophistication and 
casual elegance with their colour scheme of cream and 
black. This sets the mood for a versatile dining venue which 
is enhanced by contrasting textures and surfaces.

dish offers four distinctive areas under one roof, 
providing various options for patrons’ enjoyment. These 
include a cocktail bar area, an executive lounge, a dining 
room and an outdoor courtyard. right in the centre of 
the restaurant – which acts as the main focus area – is the 
vibrant circular bar with four seating arcs surrounding it. 
This design offers cocktail sipping guests the opportunity 
to have their privacy, while at the same time enjoying the 
energetic buzz surrounding the bar. The lounge makes 
use of a fashionable dining table, encircled by wingback 

chairs and lengthy leather lounge suites, which gives it a 
contemporary air and adds to the sophisticated ambience 
of the restaurant.  

The main dining area is able to seat up to 60 people 
and has a selection of tables and seating arrangements. 
A chef ’s table, which seats up to eight guests, is one of 
the unique offerings available at dish, enabling diners 
to interact with each other, the staff and the chef while 
enjoying their meal. The outside courtyard, where diners 
can dine al fresco amid couches and comfortable chairs, 
creates a relaxing café atmosphere.

The restaurant is located inside a modern and prominent 
hotel on the esteemed Palm Boulevard, a stone’s throw 
away from the Gateway Theatre of Shopping. All diners are 
promised an exceptional experience when dining at dish. 

To book a stay at The Royal Palm Hotel, contact the 
Three Cities central reservations office on 0861 000 333 or 
email ceres@threecities.co.za. Visit www.threecities.co.za for  
more information. 

www.1time.co.za
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Higher returns

What, or who determines price and rental? In determining the value of 

a residential property, many factors are taken into account: size, age, and 

condition; number of bedrooms and bathrooms; views; susceptibility to wind, 

flooding, and hurricanes; proximity to desired services such as shops; close 

proximity to undesired features such as freeways; crime statistics; school district; 

and zoning restrictions. 

Story by Dolf de Roos (Published in REIM), Pic © www.sxc.hu

ThaN MaRkET avERaGE

hOW TO EaRN
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 Do the Maths
 This brings us to our first formula, which will put 

things into perspective: Return = Net Annual Rental 
Income over Purchase Price. 

This formula simply says that the return we can 
expect from a residential property is the rental income 
divided by the purchase price. For example, if a property 
costs r1 million and the rental income is r50,000 per 
year, then the rOi (return on investment) is 5%. 

now ask yourself what determines the rental income 
for this property? Can the landlord dictate how much the 
rent will be? Of course not – the market determines the 
rent. if the landlord overcharges, the tenants will leave in 
favour of a similar property at a lower rent. Therefore, 
rental income is determined by the market. 

What about the purchase price? The landlord cannot 
choose the purchase price, because it is also determined 
by the market. A buyer might find a bargain, but generally, 
he or she will have to pay a fair market price for the 
property. Consequently, the return our residential 
investor can expect from this, or any other property, 
is entirely determined by the market. The return is the 
quotient of one market-determined factor (the rental 
income) divided by another market-determined factor 
(the purchase price). There is very little our residential 
investor can do, even using creativity, talents or skills, to 
improve his or her return.
Factors Determining Commercial Property Values

Commercial property is entirely different, and the 
following formula applies: Return = Net Annual 
Rental Income over Capitalisation Rate.

This formula says that the value of the property is 
simply the net annual rental income that it generates, 
divided by the applicable capitalisation rate – generally 
referred to as the cap rate. The cap rate is the rate at 
which you capitalise the rental income to arrive at the 
capital value. let us assume that investors will only buy a 
property if they can earn a 10 % return on their capital 
every year. in other words, if they invest r8 million, they 
want to earn an r800,000 return every year. now assume 
an investor is looking to buy a property, and only knows 

that the property is generating r800,000 of net profit 
per year. regardless of what was paid for it originally, if he 
or she wants to see a 10% return, they should not offer 
more than r8 million for it. 

Commercial Property
Based on this formula, there are only two ways to 

increase a property’s value. One is to increase the rental 
income. The other is to lower the cap rate. There are 
many ways to increase income, and if you are creative and 
manage to double the income generated by a commercial 
property, the value of that property essentially doubles. 

Try that with residential property! Even if you 
managed to double the rental on a house or, conversely, 
if you lost a tenant and the rental income went to zero, 
you would still be able to sell the property for about 
the same price, because the value of a property is 
determined by what other properties of similar size, 
features, age, condition, and aspect command. With 
houses, the market determines the rental income, and 
the market determines the value of the house. On the 
other hand, the value of a commercial property is the net 
annual rental income divided by the cap rate. in other 
words, the value of a commercial property is in direct 
proportion to the income it generates. When you double 
the income, you essentially double the value – a recipe 
for making a fortune.

Thinking in this way will help you make millions in 
commercial property. 

Copy courtesy of Real Estate 
Investor Magazine. To subscribe, 
go to www.reimag.co.za. 
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Willie’s Chocolate Factory

Gone are the days when a slab of Top Deck was considered the height of 

chocolaty goodness. Today, exotic flavours like sea salt and chilli compete with 

crème brûlée and 100% organic slabs wrapped in elegant paper and shiny 

ribbons. chocolate is no longer just for children, and uK based celebrity chef 

Willie Harcourt-cooze (appearing at cape Town's Good Food and Wine Show) 

shows that chocolate is as deserved of your respect as any fine wine.

Story by Laura Cooke, Pix © Willie Harcourt-Cooze

www.1time.co.za

 William Harcourt-Cooze is a real life Willy Wonka 
whose passion for the bean, and the wonderful culinary 
creations that emerge from it, has captivated audiences 
around the world. Willie takes others with him as he 
journeys through remote regions of South America in 
search of the perfect bean. He explores the ins and outs 
of running a chocolate factory in devon, England, and 
pushes the boundaries of what you thought you could 
do with chocolate. 

With a hit television series, Willie’s Wonky Chocolate 
Factory, in which Willie demonstrates countless mouth 
watering recipes – including food as diverse as chocolate 
risotto, chocolate inspired Bloody Mary’s and other more 
familiar yummies like hot chocolate and ice cream – he 
has succeeded in getting people to look at chocolate as 
far more than just a candy bar.

“One day i hope that people will become connoisseurs 
who treat chocolate like wine; that they will educate 

their palettes to recognise that there are differences 
in the quality of different chocolates as extreme as the 
differences between sparkling wine and champagne!” 
shares Willie in the introduction to his extremely popular 
cookbook, Chocolate Factory Cookbook. And for Willie, 
quality is what it is all about.

Willie’s storybook tale star ts out with an adventurous 
trip to venezuela with his wife Tania. Here chance lead 
them to an old cacao farm. “Tania and i never intended 
to buy a cacao farm in venezuela, but the moment we 
saw the Hacienda El Tesoro, we knew we wanted to live 
there,” he explains. 

So began Willie’s quest for the perfect cacao bean. On 
the Costa Maya he discovered top quality cocoa trees 
hidden on a coffee plantation and brought them back 
to the hacienda. Free of pesticides of any form, these 
trees produce some of the rarest and most prized beans 
in the world – criollo. venezuela used to be one of the 
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top producers of cacao, but the industry declined with 
the rise of more profitable ventures. What this means 
is that the cacao trees which have remained here have 
not degenerated through large scale farming methods 
and hybridisation. They are old strains, rich in aroma  
and flavour.  

Over time, Willie learnt everything there was to know 
about becoming a chocolate maker ; from the hard reality 
of farming to the complexities of processing the bean to 
create superior chocolate. They set up a small factory 
in devon and slowly but surely perfected the ultimate 
chocolate bar.

The factory itself looks like it could have been a set in 
roald dahl’s novel. They use almost exclusively authentic 
1920’s machinery. “They may be smaller and slower than 
today’s modern machines – which are made for speed 
and commercial profitability – but they capture the subtle 
notes and unique flavours of our cacao in a way that the 
modern machines are unable to do,” says Willie. 

Once the roasting and winnowing, grinding and 
refining, conching and tempering has been completed, 
each delectable piece of chocolate is hand wrapped in 
a layer of sparkling gold foil and covered with distinctive 
packaging. The result is a treat that is filled with intense 
cacao flavours that can’t be compared to the milk 
chocolate masses that line supermarket shelves. For 

example, rio Caribe Superior is a 100% cacao slab 
made from a single bean with zesty hints of citrus, while 
Hacienda el Tesoro is a limited edition 72% cacao bar 
grown on Willie’s farm and which has an exceptional 
flavour and notes of berry. Each product has its own 
subtle tastes and aromas which have been carefully 
developed by Willie the chocolatier and chef.

Willie has changed the face of chocolate. His recipes 
challenge our preconceived ideas of what we can do with 
chocolate and encourage us to slowly roll our tongue 
around the next piece of chocolate we sample, letting 
the flavours envelop our taste buds. i am already a fan of 
wine tasting, but the idea of star ting a chocolate tasting 
club sounds increasingly appealing. 

Good Food and Wine Show

Willie Harcourt-Cooze will be one of the many world 
renowned chefs appearing at the 2010 Good Food and 
Wine Show in Cape Town (13th to 16th May) and will be 
doing daily demos and hands-on workshops at the show 
which must be pre-booked. Other chefs appearing at the 
show are Gordon ramsay, Anjum Anand, Giorgio locatelli 
and Eric lanlard. Go to www.gourmetsa.com for more on 
what this tasty show has to offer. 

Willie, happily at work in his chocolate factory. Willie's famous El Tesoro Mousse Cake.
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 Floral Affairs takes great interest in small, intimate 
affairs, stately and flamboyant events and everything in 
between. They use their discerning clients’ specifications 
as a starting point for what will later become tailor made 
events. They also often work closely with top wedding 
coordinators and other service professionals, such as 
lighting companies, to create the perfect end product 
through combined expertise.  

Besides weddings – which will probably always be 
their first love – they have recently found another niche in 
corporate events. They handle these projects with the same 
degree of respect and enthusiasm as their private events, 
but instead focus on corporate identity through a trendy 
and contemporary approach, rather than the romantic, 
timeless elegance that normally goes hand-in-hand with 
the wedding industry.  

They have also learned from their extensive experience 
that there are no rules when it comes to creativity and 
artistry, hence the challenge and excitement with which 
they handle every event. impeccable attention is given to 
detail, and in this way the essence of every client’s desired 
look is captured.   

What was once an idea and loads of artistic energy, 
is now a team effort in full bloom with flourishing results. 
Every individual that crosses their path is granted their 
floral décor dream.  

For more information on Floral Affairs, contact Jo-Lize 
on +27 82 807 3334, email info@floralaffairs.co.za or  
visit www.floralaffairs.co.za. 

Specialising in floral art and décor 

for all memorable occasions in the 

Winelands and cape Town area, 

Floral Affairs approaches all of their 

work with passion, in order to produce 

the finest form of floristry. Their love for 

flowers, nature and all things beautiful 

is evident in every design.

iN FuLL
Floral affairs 

Story & Pix by © Floral Affairs
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Known to thousands of South Africans, the comrades Marathon is regarded as 

something of a national treasure. Yet, it is surprising how few people know the 

origins of this great ultra-marathon, which is run every year between the cities 

of Pietermaritzburg and Durban. 

ChaMPiONiNG

The Comrades Marathon

Story & Pix by © The Comrades Marathon Association

www.1time.co.za

 The event owes its beginnings to the vision of one man, 
WW1 veteran vic Clapham.

vic Clapham was born in london on 16th november 
1886 and as a child immigrated to the Cape Colony in South 
Africa with his parents. At the outbreak of the Anglo-Boer 
War (1899-1902), he enrolled in the Cradock Town Guard 
as an ambulance man at the age of 13. He later moved to 
KwaZulu-natal and worked as an engine driver with the South  
African railway.

With the outbreak of the Great War (1914-1918), Clapham 

signed up with the 8th South African infantry, and fought and 
marched 1,700 miles through the eastern savannahs of Africa 
in pursuit of German Commander von lettow-vorbeck’s 
askari battalions.

The pain, agony, death and hardship which he witnessed 
during those awful days left a lasting impression on the battle 
hardened Clapham; as did the camaraderie engendered among 
the men in overcoming these privations. Thus, when peace was 
declared in 1918, Clapham felt that all those who had fallen in 
this catastrophic war should be remembered and honoured 



in a unique way, where an individual’s physical frailties could be 
put to the test and overcome. 

remembering the searing heat and thirst of the parched 
veld through which he had campaigned, he settled on the idea 
of a marathon and approached the athletic authorities of the 
day to sound their views. His enquiry led him to the doors 
of the “league of Comrades of the Great War”, a corpus of 
former soldiers who had formed an association to foster the 
interests of their living companions who had survived the War.

Clapham asked for permission to stage a 56 mile race 
between Pietermaritzburg and durban under the name of 
“The Comrades Marathon”, and for it to become a “living 
memorial to the spirit of the soldiers of the Great War”. 
The league strenuously resisted this, but Clapham persisted, 
maintaining that if a sedentary person could be taken off 
the street, given a rifle and 60 lb pack and marched all over 
Africa, then surely a fit and able athlete could complete the 
distance. Applications in 1919 and 1920 were refused, but in 
1921 the league relented and gave their permission as well as  
£1 for expenses. 

The first Comrades Marathon took place on 24th May 1921 
(Empire day), starting outside the City Hall in Pietermaritzburg 
with 34 runners, of whom only 16 managed to finish. it has 
continued every year since then, with the exception of the war 

years (1941 to 1945), with the direction alternating each year 
between Pietermaritzburg and durban – the so called “up” 
and “down” runs.

The Comrades Marathon Association (CMA) has since 
grown from its humble beginnings to a world class professional 
organisation, and the race is a major feature on both the local 
and international running calendar. On race day, the CMA has 
more than 5,000 people working on the race. The setup for 
a race of this magnitude takes 11 months, as the race covers 
such a large distance (about 90 km), and is hosted in two cities 
(start and finish). Over the last few years entries have averaged 
approximately 13,000 runners, while the millennium race saw 
24,000 runners take to the road. 

The Comrades Marathon is the “ultimate human race”. 
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The 2010 Race

This year’s Comrades Marathon – the 85th in the 
race’s history – will take place on 30th May and will be 
run from Pietermaritzburg to durban. Thus far, almost 
17,000 runners have signed up to take part, of which 
7,000 are novices. 
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  The trophy is 36 cm high, made of solid 18 carat gold 
and weighs 6,175 kg. The base contains two layers of semi-
precious malachite, while the bottom side of the trophy bears 
the engraved year and name of each FiFA World Cup winner 
since 1974.

Soccer was first introduced as an Olympic Sport in 1900, 
but in 1928 the Fédération Internationale de Football Association 
(FiFA), the sport’s global governing body, decided to introduce 
an international tournament. uruguay, then the reigning 
Olympic Champions, hosted the first FiFA World Cup in 1930 
with 13 participating nations.

The original trophy, called “victory”, was made of solid 
gold and weighed 3,8 kg. it was presented to uruguay, who 

defeated Argentina in the final of the first World Cup.
during World War ii, the trophy was held by the 1938 

winners, italy. Ottorino Barassi, the italian vice-President of FiFA, 
secretly transported the trophy from a bank in rome and hid 
it in a shoebox under his bed to prevent the nazis from taking 
it. in 1946, the trophy was renamed after the President of FiFA, 
Jules rimet, who was the driving force behind the World Cup 
tournament. in 1950, Brazil became the first post-war winner 
of the trophy.

in March 1966, four months before the 1966 FiFA World 
Cup in England, the trophy was stolen during a public exhibition 
at Westminster Central Hall. The trophy was found by a dog 
named Pickles  just seven days later, wrapped in newspaper at 

The current FIFA Soccer 

World cup Trophy was 

first introduced during 

the tenth World cup 

tournament in 1974 

in Germany, but the 

history of the trophy 

is one that stretches 

back far further than 

this, and is alive with a 

multitude of fascinating 

anecdotes and facts.

TOP

Story & Pix © Meropa, FIFA

www.1time.co.za
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the bottom of a garden hedge in South london.
The Brazilian team won the tournament for the third time 

in 1970, allowing them to keep the real trophy in perpetuity. 
This trophy was again stolen – in 1983 – and has never  
been recovered. 

A replacement trophy was commissioned by FiFA for the 
1974 World Cup. 53 submissions were received from sculptors 
in seven countries. italian artist Silvio Gazzaniga was eventually 
awarded the commission. 

The Trophy depicts two human figures holding up the Earth. 
Gazzaniga described the trophy thus: “The lines spring out from 
the base, rising in spirals, stretching out to receive the world. 
From the remarkable dynamic tensions of the compact body 
of the sculpture rise the figures of two athletes at the stirring 
moment of victory.” it was first presented at the 1974 FiFA 
World Cup, to West German captain Franz Beckenbauer. 

FiFA’s regulations, however, now state that the trophy, unlike 
its predecessor, cannot be taken home by the winning team. The 
winners of the tournament receive a replica, which is gold plated 
rather than solid gold. Only heads of states and the captains of 
winning teams are allowed to touch the original trophy.

in 2006, Coca-Cola sponsored the first global tour of the 
trophy. it drew nearly 200,000 fans on a 31 city, 29 nation voyage. 
The tour was broadcast on more than 45 dedicated television 
programs and appeared on the front page of more than 60 
newspapers. it reached more than half a billion people through 
its media coverage. 

The second World Cup Trophy Tour started on 21st 

September 2009 at FiFA’s headquarters in Zurich, Switzerland. 
The Trophy travelled to 86 countries, covering 130,000 
kilometres in 225 days. The final leg of the Coca-Cola World 
Cup Trophy Tour starts in the first week in May. it will travel 
to 33 cities and towns across South Africa before returning to 
Johannesburg in time for the opening match on 11th June. 

The Coca-Cola World Cup Trophy Tour

The solid gold trophy will start its journey in Pretoria 
on 5th May 2010 before moving to 33 cities and towns 
across South Africa. 

On its journey across the world, it has been travelling 
in a chartered branded plane commissioned by The 
Coca-Cola Company. in South Africa, it will move from 
town to town in a special helicopter.

The FiFA World Cup Trophy Tour will start in the 
Western Cape on 7th May, and will then travel to the 
Eastern Cape, KwaZulu-natal, the Free State, northern 
Cape, north West, Mpumalanga and limpopo before 
returning to Gauteng early in June.  

At each of the venues it will be prominently displayed 
for public viewing, and about 800 people per event will 
be able to have their pictures taken with the Trophy. 
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Van akoestiese kitare tot Engelse 

covers is Van coke Kartel se nuutste 

album, Skop, Skiet & Donner, alles wat 

jy nie verwag het nie, en nog meer. 

abouTime het met Francois Van coke 

en Wynand Myburgh gaan praat oor 

wat aanhangers verder in 2010 van die 

Kartel kan verwag.

Storie deur Jacqueline Cochrane / www.jacquelinecochrane.com, Foto’s © Rhythm Records

KartelvaN  COkE

vol verrassings
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 Skop, Skiet & Donner verskil heelwat 
van julle eerste twee albums. Was dit ’n 
doelbewuste besluit om nuwe elemente 
in te bring? 

Ons wou graag van rat verander en meer 
eksperimenteer. dit was ’n bewuste besluit om iets 
anders te probeer. Ons het al twee rock albums 
gemaak en ons wou nie weer dieselfde album 
maak nie. daar is ’n groter verskeidenheid, nuwe 
tempo’s, beats en ritmes. daar is akoestiese kitare 
en elektroniese klanke, maar nog steeds vuil rock 
’n roll. Peach van Pletzen (van yesterday’s Pupil) het 
die album vervaardig en het baie bygedra om die 
songs meer dansbaar te maak. 
Kan jul fans ook ’n verskil in jul live 
optredes in April en Mei verwag?

Ja, ons speel met ’n nuwe band live. Jedd Kossew 
op lead guitar en Jason Ooshuisen op die tromme. 
Hulle dra baie by tot hoe ons live klink – massief en 
’n bietjie wilder live.
Watter van die tracks  op die nuwe album 
hou julle persoonlik die meeste van?

Ondier Kom!  is een van die gustelinge op die 
album. Ek, Wynand en Peach (hy het ook tromme 
gespeel op die album) het dit saam geskryf en ek 
dink dit vat Skop, Skiet & Donner perfek vas. Ons 
hoop om meer van daai energie in ons nuwe 
materiaal te vang. Man Sonder Missie is almal in die 
band se favourite live song. 
Die album sluit ook twee Engelse covers 
in: JJ Cale se Cocaine en Maniac vanaf 
die Flashdance klankbaan. Hoe het julle 
op hierdie twee snitte besluit? 

vandat ons die album begin skryf het, het ons 
besluit ons gaan net doen wat ons wil en nie vir 
onsself perke stel nie. So, ons het toe ook besluit 
om die covers by te gooi. Ek en Wynand het Eric 
Clapton se biografie gelees en toe na sy weergawe 
van Cocaine begin luister en dit in ons live set begin 
doen. dit het goed afgegaan en ons het besluit 
dit moet op die album gaan. Ek het Maniac in my 
girlfriend se kar gehoor en was dadelik mal daaroor.

www.1time.co.za



En Francois, was dit vir jou so vreemd om in Engels te sing as wat dit 
is om jou in Engels te hoor sing?

Ja, dit was moeilik. Ek het ’n hele paar jaar terug in Engels opgeneem. Ek het my 
uitspraak probeer reg kry, maar ek dink dit klink nog steeds of ek Afrikaans is. Maar dit 
is seker fine, want ek ís Afrikaans.
Hoe het Peach van Pletzen van Yesterday’s Pupil se bydrae as 
musiekreggiseur die album beïnvloed?

Ons wou graag ons songs meer dansbaar maak en Peach het dit vir ons reggekry. 
dit was ook ’n nuwe ervaring om saam met ’n buitengewone kreatiewe tromspeler 
die songs te finaliseer. Al die elektroniese elemente kom ook van sy kant af.
Julle werk saam met verskeie ander kunstenaars en ander groot 
name in die Suid-Afrikaanse musiekbedryf op hierdie album... 

laudo liebenberg (van aKinG) het saam met ons geskryf aan Huissiek Gebede. 
Ons is al lank vriende, maar het nog nooit saam geskryf nie. dan het ons saam met 
’n hele aantal kunstenaars gewerk wat verskillende instrumente op die album gespeel 
het. Ons raai aan almal luister na die Cd en kyk in die credits na dié uiteenlopende 
en talentvolle kunstenaars.
Jul nuwe enkelsnit, Voor ons stof word, het ’n fantastiese musiekvideo... 
Was dit soveel pret om te maak as wat dit lyk? Het julle vir Louis 
Minnaar vrye kreatiewe teuels gegee om te doen wat hy wou, of 
het julle die konsep en uitvoering saam beplan?

louis het alles self beplan en ons het maar net saam met sy idees gegaan. Hy is ’n 
vriend van Peach en toe ons net begin skryf het aan die album het hy vir ons ’n album 
omslag vir Skop, Skiet & Donner ontwerp. Ons was dadelik mal daaroor en dit het toe 
die uiteindelike omslag geword. Hy het ook vroeër in die jaar vir Peach (yesterday’s 
Pupil) twee fantastiese videos gemaak, en ons het toe vir hom gevra om een vir ons 
ook te doen. louis het alles fyn beplan en die shoot was baie maklik.
Wat kan fans nog in 2010 na uitsien?

Ons het onlangs ons video vir Maniac op die internet gesit en beplan nog ’n paar 
videos  en enkelsnitte van die album af.  verder gaan ons die land plat speel.

Vir meer inligting, besoek www.myspace.com/vancokekartel, www.vancokekartel.co.za, 
www.facebook.com/vancokekartel en www.twitter.com/vancokekartel, of woon een van hul 
'gigs' by: 7 Mei by die Klein Libertas Teater, Stellenbosch; 21 Mei by Burn, Durban en  
30 Mei by Silver Tree in Kirstenbosch. 
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What’s new on the shelf

Artist: Amaury Vassili 
Album: Vincero

Amaury vassili is being hailed as the next great vocal superstar. An amazing 
voice, fresh repertoire, striking good looks (like a lead from Twilight) and 
a legion of growing fans are only some of the reasons staking this claim. 
Amazingly, he is only 20 years old. His debut album, Vincero, has already 
gone platinum in France and now his vibrant brand of classical pop is 
being introduced to the world. unleashing a surprising power, mastery 
and finesse for someone so young, Vincero will sit nicely alongside albums 
from the world’s best contemporary classical performers. 

Artist: Madonna 
Album: Sticky & Sweet

you have to give it to Madonna – she knows how to put on a show. Her 
Sticky & Sweet tour, the most successful by a solo ar tist in music history, 
has been released on dvd+Cd and Bluray+Cd, and it certainly backs 
the claims that she is an expert in putting on a spectacle. The show was 
shot on a hot night in Buenos Aires with thousands of adoring Argentine 
fans adding a “live” dimension to a highly polished and perfectly executed 
performance. The sound doesn’t get much better on any live concert 
dvd and all her classic songs, with updated arrangements, are superb. 

Artist:  Mar ina & the Diamonds 
Album: The Family Jewels

Marina diamandis is living, breathing, belting proof of the unfathomable 
possibilities contained within organic pop in 2010. This 50% Greek, 50% 
Welsh, 100% frolicking, fairytale creature is a girl with virtually no musical 
schooling, but for whom heart scorching choruses miraculously and 
effortlessly seem to appear at the tips of her fingers. A voice that both 
lures sailors to shores and wards ships from rocks, this debut is a real treat 
for anyone searching for pop with a deeper, darker and edgier sensibility. 
She is definitely shining bright in the uK and just maybe she will catch on 
here. The Family Jewels is out now.

For more information on these and other artists, go to www.wmga.co.za – the official website for Warner Music Gallo Africa.

 

 WIN!
Stand the chance of winning one of five Marina & the diamonds Cds, or one of five Sticky & Sweet dvds. 

Simply SMS the word TIME followed by the word MARINA or MADONNA to 35131. Cost per SMS is r3. 

Competition closes 31st May 2010. By entering this competition you consent to receiving electronic information 

pertaining to abouTime and/or 1time airline. Terms and conditions apply.

www.1time.co.za
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The Mythbusters gang ready to bust another urban legend.



xx
Story by Laura Cooke, Pix © Discovery Channel

ThE SExy SiDE OF

 MythBusters first aired seven years ago, featuring 
Jamie and Adam as a humorous duo on a show aiming 
to “bust” common myths. For anyone who may not have 
watched the show before,  MythBusters kicks off by 
taking a popular myth and then proceeds to determine 
whether the myth is “confirmed”, “plausible” or “busted”. 
And this is where things get interesting.

The MythBuster team have challenged hundreds 
of myths. They investigate anything and everything, 
from whether yodelling can cause an avalanche, to 
more mundane questions such as if it is possible to 
post a coconut in the mail without packaging. While 
they acknowledge that their results can be flawed 
from time to time, they have come up with some  
fascinating results.

One of their recent discoveries was confirming the 
“golf ball myth”. “The myth is that a dir ty car is more 
aerodynamic than a clean car, and thus gets better 
mileage because the dir t on it ends up having a golf 
ball-like effect. And when we tested it, we eventually 
ended up making a full sized car that was a lot like a golf 
ball (covered in small dimples). We were very surprised; 
it was totally astonishing,” explains Adam. 

The Oogie Boogies
There are myths that they simply don’t investigate, 

however. “We have often been asked to do location 
specific myths. The problem is that they often involve 
things like the loch ness Monster, the yeti or Big Foot. 
But we don’t go there, as that falls into the ‘Woo Woo’ 
and the ‘Oogie Boogie’ territory,” explains Jamie. 

This is particularly problematic, says Jamie, because: 
“it is a losing game to attempt to prove a negative. i’m 
quite confident Big Foot doesn’t exist, and we won’t 
find him, just like nobody else has found him. So all we 
would have proven, is that we don’t know how to find 
Big Foot.”

Big Bucks
With the growth of MythBusters has come a number 

of perks. “Our budget has gotten somewhat larger as 
we have gone on. The biggest development that changes 
the size of what we do, is that people give us lots of free 
things to destroy. We have been given houses to destroy, 
cars and buses; and because of the popularity of the 
show, this sort of stuff is much easier to come by these 
days,” explains Adam. “Sometimes it may cost $100,000 
(about r750,000) for us to strap rockets to the back of 

Jamie Hyneman and Adam Savage have achieved cult status in the eyes of 

most 12-year-old boys. While some of this has to do with their unerring knack 

for blowing things up, Jamie and Adam have also managed to transform what 

was once considered “boring science” into a phenomenally successful and 

popular television series: MythBusters.

Mythbusters
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a car and try and set it off across the desert, and it 
might only cost $75 (about r550) to try and train 
some goldfish,” continues Adam.

Rethinking Science
A very unexpected and unforeseen consequence 

of the show is that it has come to be seen as 
revolutionising the way in which children think about 
science and how teachers can talk about science. 
They are well aware of the responsibility that they 
have toward their viewers. Jamie says: “We definitely 
realise that one of the things that we are doing with 
the structure of the show is that we are tricking 
people into learning, by showing them stuff that is 
very entertaining.”

A large component of this entertainment takes 
the form of explosive experiments, which some say 
could encourage viewers to emulate them. “i have 
to say, we do have a certain reservation about the 
explosive nature of what we do. it is something that 
people seem to enjoy watching, but it is definitely 
something that we don’t take lightly at all. We don’t 
like to put it out there that this is a playful subject, as 
much as it is fun sometimes to destroy something,” 
says Jamie. 
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Mythbusters Grand Totals

years of filming:  7
Total number of episodes: 147
Total number of myths:  738  (419 busted, 171   
   confirmed,148 plausible)
Total number of experiments: Approx. 2,326
Total number of explosions: Approx. 725
number of cars destroyed: 115
Weight of explosives used: 11 tons

Adam goes on: “We would hate for someone to 
get hurt trying something that we are doing. unlike 
some other shows that have existed in the past, we fully 
attempt to show the lengths that we go to in order to 
remain safe.”

Having retained a dedicated worldwide audience 
for over seven years, it seems certain that Jamie, 
with his trademark beret and moustache, and his 
partner in crime, Adam, will continue to entertain and 
fascinate with their ever innovative and creative myth-
busting antics. And while they may not win the nobel 
Prize for science, their entertainment will no doubt  
remain explosive.

The new MythBusters series will premiere on Discovery 
Channel on 9th June as part of Pop Science Month. For 
more on the show, go to www.discovery.com. Recently, 
the Discovery portfolio also expanded with the launch of 
Discovery World. Discovery Channel is now available on 
DSTV Channel 121 and the new channel, Discovery World 
on DSTV Channel 250. .
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 According to statistics compiled by the industry 
association BiTKOM, 41% of Germans are already shopping 
via the internet, and the trend is increasing. However, a lot 
can go wrong when booking online, and today’s travellers 
are facing cybercriminals armed with a veritable arsenal  
of attacks. 

in the uSA alone, computer users have suffered damages 
totalling almost $8.5 billion over a two year period as 
attackers are using increasingly sophisticated programmes 
to con and steal. The best known method of attack involves 
sending crimeware via email. Spoof emails purportedly sent 
from major online travel agencies, such as Travelocity and 
Expedia, are proving particularly popular. These mails feature 
attachments containing bogus invoices which, when clicked 
on, install Trojans on computers not protected by up-to-date 
antivirus programmes. Trojans snoop out passwords, credit 

card data and transaction authentication numbers and, having 
taken up residence, are extremely difficult to get rid of. 

Trojans are often used to redirect computers to different 
websites. While users may believe that they are looking at a 
familiar travel agency’s site, they have actually been directed 
to a fake page set up by online fraudsters. These “phishing 
attacks” have now become so sophisticated that they can no 
longer be detected, even by experienced computer users.

Get Yourself a Guard Dog
Protecting yourself from this and similar types of attack is 

a matter of using security software. Today’s digital watchdogs 
identify pests by their suspicious behaviour, an ability described 
by the manufacturers as “behaviour monitoring”. The security 
programmes also monitor web browsers and reliably detect 
attempts to redirect users to phishing sites. 

This type of protection is essential, as internet payments 

online travel websites enable 

everyone to customise and book 

their own holidays, but digital 

globetrotters would be well 

advised to pack a few Internet 

safety precautions in their 

suitcases, or their dream holiday 

could well be over before their 

plane has even taken off. 

Protecting yourself Online 
when the Travel Bug Bites

Secure
SuRFiNG



Online Travel Booking Checklist

Seven points to bear in mind when booking online:
is the vendor a broker or the organiser of the trip? This must be clear, or • 
you may incur problems with making changes to your reservation or to 
travellers’ names.
is the booking process easy and understandable? Each step must be clear • 
in order to prevent an enquiry being immediately converted into a binding 
reservation, or an assumed booking turning out to be just an enquiry.
Are the parameters for your trip clear? if you want to compare different • 
offers, you will need to know the ins and outs of accommodation, meals 
and transportation.
Can the pages be easily printed? in order to be prepared for any disputes • 
later, you should print out dates, prices, description of services, and terms 
and conditions of business and write the date on each sheet.
do you know what you need to pay and when? Even at the booking stage, • 
prices, vAT, payment amounts and instalments should be clearly stated. 
Beware of extremely cheap offers! These often do not include transfers or 
indicate rooms in lower categories.
Got a risk coverage certificate? Tour operators must be insured against • 
bankruptcy and insolvency. The law states that customers are not obliged 
to pay until the risk coverage certificate has been produced.
is secure data transfer available? Personal information should be sent • 
in encrypted form. This is indicated by the “https://...” in your browser’s 
address bar. in most cases, a small lock symbol is also displayed. 

(Checklist Source: Consumer Advice Centre nrW)

are usually made via credit card or direct 
debit. Giving out account details or card 
numbers always presents a certain risk. 
This is why virtual travel agencies should 
always provide encrypted connections for 
financial transactions. Site operators often 
advise customers of this feature when they 
reach the virtual checkout, but you will also 
recognise encrypted pages by the tiny lock 
symbol or a differently coloured address 
bar in your web browser. This encryption 
is extremely secure and cannot be cracked 
using reasonable effort, making such sites an 
extremely safe bet.

it is, therefore, important to take a 
good look around a company’s website 
before doing business with them. is the list 
of site credits complete? does it include the 
managing director’s name, address and tax 
reference number? Are the general terms 
and conditions of business prominently 
displayed? if you are undecided, searching for 
the company’s name on a ratings forum like 
Ciao.com will confirm whether or not you 
are dealing with a reputable company. 
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Story by Tony Koenderman, Pix © Jock Animation (Pty) Ltd

 Though those involved – from producer/director/
screenwriter duncan Macneillie down – carefully avoid 
making predictions, it’s evident from glimpses of work 
in progress it could be a landmark event in South  
African cinematography.

it’s got everything: a great, much-loved story about 
the runt of the litter ; evocative music by Johnny Clegg and 
others; lyrics by Sir Tim rice; comprehensive marketing 
on a scale hitherto unknown in SA movie-making; and 

widespread acclaim by knowledgeable experts for 
world-standard animation in a 3d environment. The 
voices are supplied by a cast of top South African actors, 
plus Archbishop desmond Tutu as – what else? – a 
spiritual leader called Tata.

yellowwood founder Andy rice, a shareholder in 
the production company, Jock Animation, is handling 
marketing. Since selling control of yellowwood to TBWA, 
rice has been disengaging from the company and he will 

If Jock of the Bushveld, the animated 3D movie now in production in 

Johannesburg, doesn’t turn into a global smash hit, it won’t be through a lack 

of intelligent effort. 

South africa Ready to Enter the Big Time
Pack
hEaD OF ThE 
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handle the Jock project in his personal capacity.
Big hopes centre on licensed merchandising, which 

will include clothing, toys, quick-service restaurants, fuel, 
stationery, greetings cards, dvds, dog food, outdoor 
activities (such as camping) and even banking. A range 
of pet shop products include a Jock leash, jokingly called 
a Jock strap. Penguin Books has already signed up for 
several special editions of the book geared to different 
age groups.

“Marketing is what distinguishes animation from 
live action,” says rice. “live action depends on the box 
office. But with animation there’s a second major parallel 
revenue stream from character licensing opportunities.”

Typically, the public will pay a 50% premium for 
licensed character toys and royalties are 12% to 15% of 
the wholesale price. international experience suggests 
retail sales of licensed merchandise could be at least 
equal to box office returns, and sometimes three times 
as much. George lucas is famous for taking merchandise 
rights as his only payment for the Star Wars series. So far 
his choice has yielded uS$10 billion in retail sales.

Pre-launch publicity will also be big. One idea 
sure to capture the imagination is a competition for 
schoolchildren to audition for the voice of one of the 
other pups in Jock’s litter. 

The biggest box office success in SA so far has been 

Avatar, which has taken around r60 million, aided by 
the fact that tickets to 3d films carry a price premium. 
Jock could be bigger. “There aren’t enough 3d screens 
in SA yet to cater for the demand,” says rice. “But 3d 
is the future. it’s extremely unlikely they’ll ever release a 
non-3d animated movie again.”

The story sticks close to the original, though it 
won’t have the bitterly unhappy ending, in which Jock 
was accidentally shot for killing chickens he was actually 
defending. This screenplay by Macneillie ends while Jock’s 
still young, leaving open the possibility of a sequel. it’s a 
challenging exercise because there was no dialogue for 
Jock in the original. “We’re telling the story from Jock’s 
point of view, not his owner’s,” says Macneillie. 

Copy courtesy of Finweek. 
Call 086 010 3911 to subscribe.
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Story by Bongani Nkosi/mediaclubsouthafrica.com, Pix © ACSA

The Airports company South Africa (AcSA) has assured the South African public 

that the country’s airports will be fully upgraded and ready to handle large volumes 

of traffic during the 2010 FIFA Soccer World cup, which is less than a month away.

Sa airports on Track for the World CupON TiME



129www.1time.co.za

 ACSA announced that their preparations, most of which 
involve upgrading current facilities, are now almost complete.

“We are confident that, together with our airport partners 
and staff, we will be ready to meet the requirements of this 
major event,” said Or Tambo international Airport General 
Manager, Chris Hlekane, speaking on behalf of ACSA.

The small percent of work remaining – largely tying up 
loose ends – will be concluded in time for the World Cup, 
Hlekani said. 

ACSA began upgrading the country’s airports in 2006, 
investing about r17 billion ($2.3 billion) in operations even 
before FiFA announced in May that year that South Africa had 
won the bid to host the event. However, since then construction 
has been accelerated to meet the June deadline.

All projects at Johannesburg’s Or Tambo, a key entry 
point for most World Cup visitors, were completed in  
december 2009.

The airport, named after apartheid struggle icon Oliver 
Tambo, now boasts a multi-storey parkade with 165,000 bays, 
as well as a revamped central terminal building and check-in 

facility worth r2.2 billion ($293 million), which will be able to 
accommodate about 28 million passengers a year.

Two new fuel tanks with a capacity of 60 million litres each 
have also been installed at the airport, along with seven new 
aircraft stands, which takes the total number to 105.

“The bulk of the movement (during the World Cup) will 
be from Or Tambo,” Hlekane said.

Makeover for regional airports
Cape Town international Airport has also undergone 

massive improvements, which are nearing completion. Most of 
the major projects – including the central terminal building, the 
8,000 parking bays and vehicle roads upgrade – were largely 
completed by the end of March.

The airport’s central terminal has been expanded to 
accommodate 14 million passengers a year, while the number 
of airport stands has been increased by five, bringing the total 
to 32.

The newly built King Shaka international Airport in durban 
is expected to be operational from the beginning of May, a 
month before kick-off. Some r6.7 billion ($893 million) has 
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been spent on the facility, which will accommodate 
7.5 million passengers a year.

A number of the country’s regional domestic 
airports have also been revamped and will be ready 
for the tournament. An upgrade of the Bloemfontein 
Airport terminal was completed in december 2009, 
and a temporary terminal set up to “meet demand” 
will be finished this month.

Port Elizabeth Airport will also have a temporary 
terminal ready by the beginning of May. Similar 
setups at the East london and Kimberley airports 
were completed earlier this year to accommodate 
additional traffic.

ACSA said that it aimed to make the temporary 
structures in Port Elizabeth and Bloemfontein “cost 
neutral” by using revenue generated from advertising 
and retail sales to fund the building process.

More jet-setting
ACSA has experienced a spike in slot applications 

by airlines in the run up to the World Cup. The 
company has allocated 120,000 extra slots to airlines 
and more are still available. 

ACSA has forecast that about 450,000 visitors 
will flock to South Africa during the first two weeks 
of the tournament. The frequency of domestic flights 
will also increase during the knock-out matches, 
Hlekane said.

Extended work hours
ACSA has approached the department of 

labour to enable it to extend its employees’ working 
hours in the June-July period. As there will be more 
flights, airports will have to operate 24 hours a day 
during this time.

The airports will require their staff to work 
overtime and unions representing the employees 
have agreed to the plan, ACSA said. 

Airport staff are also being trained to 
communicate in French, German and Spanish to 
accommodate foreign language visitors.

Plenty of fuel
ACSA has confirmed that fears of a jet fuel 

shortage in the country during the World Cup are 
unfounded. The company has sufficient jet fuel stocks 
for the tournament’s period. 

“There will be no disruption in terms of fuel,” 
said Hlekane. ACSA said it plans to have four to five 
day’s worth of jet fuel stocks on any given day – the 
ideal average – during the World Cup period.  

O.R Tambo International Airport

O.R Tambo International Airport

King Shaka International Airport

Cape Town International Airport



O.R Tambo International Airport
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Daihatsu Terios a 4x4 Wannabe

The latest models to enter the market

Mercedes-Benz  E-Class Cabriolet

nissan Qashqai updated and improved

Box
Compiled by Bernard K. Hellberg & Nicky Furniss, Pix © Quickpic

out of the

Priced at an eye-watering r249,995, this little 
mini-Suv will probably appeal to buyers who need 
to be seen in a Suv, but who do not require true 
off-road capabilities. The cute and compact design, 
which is enhanced by superbly designed headlights 

and a host of luxury features such as a good sound 
system (with MP3 capability), air conditioning and central 

locking, disappoints in other ways. For instance, there is no ambient temperature indicator. The model’s directional stability is rather 
“iffy”, while it could also do with a six-speed gearbox. For example: At 120 km/h, the 1.5 litre motor has to work relatively hard at 
over 4,000 rpm. if you really, really must have a junior 4x4, rather buy the Suzuki Jimny. it’s slower and smaller, but you will be saving 
r70,000 – and you will get a real 4x4 (with low ratio, nogal). 

The highly appealing and emotionally charged cabriolet 
is the latest addition to the successful Mercedes-Benz 
E-Class line-up. The open-top, two-door model features a 
classic fabric soft top, which makes for a stylistically pure 
cabriolet feeling. viewed from the side, the new model is 
an intriguing proposition with its clear proportions and a 
flawless cabriolet silhouette. The soft top can be opened 
and closed fully automatically within 20 seconds, even 
when driving at speeds of up to 40 km/h. The proven 
powerplants for the new E-Class Cabriolet, E350 v6 and 
E500 v8 come with a number of practical measures. 
These include on-demand activation of the steering and 
fuel pumps, and an alternator control system which takes 
into account the current driving situation and the vehicle’s 
electrical power requirements. 

Since it was first introduced to the South African market at 
the end of 2007, the nissan Qashqai – a fresh alternative in the 
C-segment class – has only gained in popularity, not least of all 
because of its impressive array of comfort and safety features and its 
unique crossover design. now the Qashqai is set to wow again, with 
an extensive updated 2010 model. notable visual changes include an 
all new bonnet, distinctive new grille and headlamps at the front, as 
well as new rear combi-lamp design and spoiler at the back. A series 
of modifications have also been made to improve the Qashqai’s 
aerodynamic efficiency to achieve improved fuel economy.  looking 
at the improvements to the nissan Qasqai, it certainly is reassuring 
to know that great cars have the potential to get even better!
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Be charmed by the sheer retro style, the 1957 nostalgia and the fun factor. This 

new Fiat – built in Poland – is quick for its size, comfortable, and will activate 

saliva glands wherever you go.

Story by Bernard K Hellberg, Pic © Quickpic
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A Legend Revived
The Fiat 500 Cabriolet

 Bear in mind that supermodel Elle MacPherson (aka 
“The Body”) drives a 500 Cabriolet, as does Formula One 
driver Felipe Massa (his is a specially tuned 500 Sport), 
and you are permitted to wonder why these high profile 
people – who can drive whatever money can buy – have 
chosen to drive Cinquecento’s. 

 unveiled to the world for the first time at the 2009 
Geneva Motor Show, the new Fiat 500C pays homage to 
the original 1957 Fiat 500 with its fabric roof. More than 
a mere quirky fashion statement, the canvas roof is easy 
to use, fits snugly and seals properly. not to mention that 
it looks like a million dollars when folded back for open 
top driving along such glorious routes as the coastal strip 
between Hermanus and Gordon’s Bay. 

An important feature of the new car is the boot that 
opens upwards, instead of outwards. This means that there 
is no need to step away when loading luggage. The luggage 
space, however, is modest at 182 litres. 

The interior of the Fiat 500C is exclusive, and boasts 
top quality materials. in particular, the new sporty seats 
are upholstered in a high quality fabric and are adequately 

grippy in tight corners. The instrument cluster could have 
been more legible, however.

Fiat is rightly proud of its 1.4 litre 16v engine which 
delivers 73.5 kW at 6,000 rpm. developed with high 
performance and low consumption in mind, this engine 
puts the Fiat 500 at the top of its class, with a top speed of 
182 km/h for both models. 

The five-speed dualogic gearbox which debuts in the 
500 MTA (Manual Transmission Automated) took a while 
to get used to. Once you have the hang of it, though, it’s a 
fun must-have choice to add to your motoring pleasure.

The Fiat 500 Cabriolet is unrivalled in its segment in 
terms of passive safety, as shown for example by the seven 
airbags offered as standard (two front, two window, two 
side and one knee bag). Justifiably, it scores a full five stars 
with the Euro-nCAP.

Expect to pay r197,600 for the Sport MTA, as well as 
for the 500 Cabriolet.

The Fiat 500 has 30,000 km service intervals, a  
three-year/100,000 km warranty, as well as a 90,000 km/ 
five-year service plan.  





136 www.aboutime.co.za

M
o

To
R

In
G

 The new volvo C70 has the same smart three-piece 
steel roof, practical seating for four adults and world leading 
convertible safety as before. But with an updated design and 
elevated premium feel, the C70 delivers an “i want” aura of 
absolute world class. 

With its new front, the volvo C70 reveals traces of the 
all-new volvo S60, which was recently unveiled in Geneva. As 
a result, the new C70 now blends in with the larger models 
in the volvo range.

Major improvements include redesigned front wings, 
giving the car a fresh, stylish new look. The nose is more wedge 
shaped and the headlights have been repositioned to give the 
C70 a more dynamic appearance.

The interior has been updated in several respects to 
create a unique ambience. The instrument panel has been 
redesigned, giving it a wider, sleeker look and the surface of the 
panel has a new texture that enhances the feeling of quality. 

The C70 has been engineered as one of the safest 
convertibles on the market, with regard to both preventive 
and protective safety. The car has an advanced body structure 
and several solutions that are unique in the world of open 
cars. The lack of a fixed roof has been compensated for by 

structural reinforcements and sophisticated technology.
Sturdy metal hoops that shoot up at the rear of the vehicle 

create a protective compartment, should the car roll over. 
These hoops, which are part of volvo’s rollover Protection 
System, are activated by a gyro-sensor. Since the C70 has a 
proper glass rear window, the hoops shoot up through the 
glass if the roof is up. uniquely, they have been fitted with 
small hardened metal spikes that break the glass in order to 
function properly.

The C70 is a striking example of the company’s obsession 
with driver and passenger safety. in addition to inflatable 
curtains on either side, the front seat occupants also have side-
impact airbags. The inflatable curtain also interacts with the 
belt pre-tensioners to provide the best possible protection 
for front seat occupants in a side impact or rollover situation.

The volvo C70 transforms smoothly from a cosy coupé 
into an open convertible. Just press a button and the three-
part steel roof folds quickly and silently away, disappearing 
neatly into the boot.

Available with the superb T5 engine delivering 169kW, 
the C70 volvo has a top speed of 240 km/h. Expect to pay 
r529,600 for this highly individualistic set of wheels.  

The new Volvo c70 is as much an elegant coupé as it is a sporty convertible. It 

is therefore two exhilarating cars in one sleek package, with the same elegant, 

clean lines in both versions.

Story by Bernard K Hellberg, Pic © Quickpic

The volvo C70 
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Shake it Up Baby!

Shake Weight is the first product of its kind specifically 
designed to help women get perfectly sculpted arms while 
eliminating flab. The innovative Shake Weight is based on a 
new workout technology called dynamic inertia, in which 
you intensively work your muscles by shaking the weight 
instead of lifting it. According to scientific studies, this 
increases upper body muscle activity by more than 300% 
compared to traditional weights. Shake Weight comes 
with a free upper body toning dvd, a 12 month quality 
guarantee. it is available at Makro or directly from Tevo  
on +27 861 77 8888 or www.tevo.co.za.  
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Winter Warmer

Who says you can’t enjoy outdoor patio dining this winter? The stylish and 
economical Zeus patio heater uses carbon fibre heating technology, which 
delivers infrared radiant heat which heats the people, rather than the air around 
them. The Zeus works on electricity – no more hassle of worrying about gas 
supply – plus it is 70% more energy efficient. it includes both a safety tip-over 
and thermal cut-out switch, has two heat settings and boasts a powerful 300W 
halogen light. Contact +27 11 839 1837 or visit www.technilamp.co.za for more.

TechG
A

D
G

ET
S

The Perfect Gift for Grandma

vodacom’s ZTE S302 cellphone 
is specifically designed with the 
requirements of older persons 
in mind. it features a large, easily 
readable black and white display 
and big, easy to use buttons. it has 
a loud ring tone and features a nifty 
SOS function, which allows the user 
to save four emergency contacts. if 
the red SOS button is pressed, the 
phone will automatically send SMS’s 
to the predefined numbers. The 
ZTE is available from participating 
vodashops and vodacom 4u stores 
nationwide, as well as from vodacom 
direct on +27 861 123 123. visit  
www.vodacom.co.za for more.
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FunMORE
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According to a new study 
conducted by the Pew internet 
and American life Project, a third 
of American teenagers who own 
cell phones send more than 100 
text messages a day! That amounts 
to a lOT of agile thumbs! Partly 
due to the fact that it can be 
done discreetly without parents 
and teachers noticing, texting has 
now become the central hub 
of communication in the lives of 
teens today. in fact, 87% of texting 
teenagers admit to sleeping with 
or next to their phones… Aah, a 
modern day romance!
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Not so Cute and Fluffy

www.aboutime.co.za

Everybody has to do their bit for the environment these days, but a danish hotel 
has hit on an innovative way to create sustainable energy – and get their guests to 
work for it! denmark’s Crowne Plaza Copenhagen Towers has installed two exercise 
bicycles hooked up to generators. Guests are encouraged to hop on and if they 
generate 10 kW h of electricity or more, they will be given a free meal worth over 
r300. That’s a win-win situation in our books!

Pedal Power

doctors are always waxing lyrical about the benefits 
of regular exercise, particularly out in the fresh air… But 
Australian david Striegl got a little more than he bargained 
for when he was knocked unconscious by a kangaroo while 
out for a jog in Canberra’s Mount Ainslie nature reserve. As 
well as a concussion – not to mention the embarrassment 
of being beaten up by a marsupial – Striegl also received 
cuts, bruises and a black eye. it is quite rare for kangaroos 
to attack people, but Skippy (as Striegl’s friends have now 
nicknamed him) says he bears no hard feelings towards the 
country’s feisty national animal.

Jo's Factoid

High Heels were originally 

made for men
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There’s a saying that goes: “The more things change, the more they stay 

the same.” That certainly applies to this wonderful game of golf. Golf course 

designers are going back to minimalist designs. Many golf teachers are 

going back to teaching the Hogan swing, and although golf equipment has 

advanced in leaps and bounds, many of the clubs today resemble clubs of 

old. This got me thinking about a few different categories within the game and 

my top five in each.

GivE ME 

Story by Dale Hayes, Pix © stock.Xchng

 Greatest Golf Equipment
The Ping Anser putter was designed in the early sixties and 

its off-set toe-heel weighted head has been copied by every 
putter maker since. yet nobody has ever been able to make 
one better than the original.

The McGregor key-hole drivers were persimmon headed 
woods found in every great golfer’s bag at one time or another. 
Ben Hogan was always known for his meticulous planning. no 
golf club ever went on sale until Hogan had hit the club and 

given it his thumbs up. The Hogan director Forged irons had 
to be some of his best. 

The Cobra Company produced the Baffler in the late 
seventies, which was the early version of today’s hybrid woods. 
it had a very heavy sole plate and a narrow head which allowed 
players to get the ball up into the air out of tight lies. This was 
the first time you saw players replacing their 2-, 3- and 4-irons 
with woods. 

The Titleist Company has always been known for its quality 



control, which has enabled them to dominate the PGA 
Tours of the world. The Pros knew that every golf ball 
that came from Titleist was going to be perfect. When 
they launched the Pro v series, they took golf balls to the 
next level. To this day, they remain the most popular golf 
ball in the word. 

Best Dressed Golfers
Walter Hagen was the man that took professional 

golf out of the caddy shack. He was the first man to walk 
onto the golf course with two-tone shoes, cashmere 
sweaters and silk shirts. Hagen was a star and he  
dressed accordingly. 

in the 1940s and 1950s, Jimmy demaret, who also 
liked to be noticed, won the Masters three times. He 
won tournaments during the day and sang in nightclubs 
in the evenings. demaret loved bright colours and it was 
said that he chose his outfits in pharmacies by looking at 
the different coloured pills. 

The 1958 uS Open Champion Tommy Bolt was 
famous for his fiery temper, but he was another man 
that liked to look sharp on the course. He once said that 
the buttons on his shirts cost more than the outfits the 
other professionals wore. 

doug Sanders brightened and livened up the tour in 
the ’50s and ’60s. When Sanders came out in tangerine, 
pink, yellow or bright blue, everything, including his shoes, 
would be the same colour. 

Sir Bob Charles from new Zealand never had a 
wrinkle in his trousers; his shirts were perfectly pressed 
and everything was subtle, but sharp. When he came 
out for the final round of the 1969 Open Championship 
and noticed that his playing partner, Tony Jacklin, was 
wearing the same lilac sweater, he was livid. He almost 
sent his wife back to the hotel to get him another one. 
And maybe he should have, because it was Tony Jacklin 
that lifted the trophy at the end of that day.

Best Seaside Courses
Although you don’t see the sea from any of the holes 

at the durban Country Club, you can certainly smell it. 
The wind can play havoc with your scorecard, but the 

0860 104 778

Putting our hearts into all your courier, 
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club has everything that makes a club great: history, tradition 
and a great variety of holes in wonderful condition. 

Humewood is a genuine links golf course, designed around 
the wind. no matter which way the wind blows, the course is 
still playable, although it will provide a stern test. 

The East london Golf Club is one of South Africa’s most 
underrated seaside courses. it is narrow and will test every 
shot and club in your bag. 

The Wild Coast Country Club is less than 30 years old and 
is the only course in South Africa designed by robert Trent 
Jones Jnr. it has an interesting layout and its 6 par three’s and 
total par of 70 is unique. 

Southbroom is a favourite course for many and is probably 
South Africa’s most popular holiday golf course. it is a course that 
is always in good condition, and if you play well it will flatter you.  

Best New Courses
Cotswold downs, near Hillcrest, was designed by Peter 

Matkovich and has a lot of elevation changes, as well as a pulpit 
par three where you tee off hundreds of feet above the green. 
The KZn vegetation lends the course the feeling of being 
older than it is. This is also the main impression when you visit 
another new Peter Matkovich course on the north Coast of 
KZn: Simbithi. Most of the holes are par threes, but Peter has 
designed it in such a way that you will use almost every club in 
your bag. There are few walks in golf that are prettier than the 
walk around Simbithi. 

Gary Player’s old home near lanseria has been converted 
into a new course called Blair Athol. it is large in every sense 
of the word, with wide fairways, huge bunkers and greens. But 
the attention to detail of the developer, robbie Wray, is what 
makes Blair Athol stunning. 

Gardener ross near Pretoria is Ernie Els’ first design in 
Gauteng, and although it is advertised as the longest course in 
South Africa, it has exceptionally wide fairways and large greens 
which make it very playable. 

Something completely different is Ebotse in Benoni which 
was designed in an old quarry not far from the Benoni Country 

Club. Some of the holes are “links-like”, some make you feel like 
you are on a parkland course and then there are others that 
are in a wetland area. i predict that this is going to be a golf 
course that people will talk about for a long time. 

Best Nine-Hole Courses
Heading up my list of the best nine-hole courses is the 

Cullinan Golf Club. it was re-designed by Bob Grimsdell nearly 
60 years ago, and today has some of the best putting surfaces 
in the Pretoria area. 

Gowrie is a new nine-hole golf course in the KZn Midlands 
designed by the developer of Princes Grant, Guy Smith. it’s a 
lovely golfing experience and Guy has cleverly made use of 
different tees which don’t make you feel like you are playing 
the same hole twice. 

Mooi nooi, on the way to rustenburg, is another stunning 
nine-hole course. it has interesting holes that dog-leg both right 
and left. 

Koffiefontein is an hour’s drive from Bloemfontein and was 
also designed by Bob Grimsdell. Even though it’s only nine holes, 
it’s one of the best golfing experiences in the Free State.  
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It’s a perfect day for golf 
at Zwartkop!

The Hayes family has always called the Zwartkop 
Country Club home. dad, Otway, was the golf pro 
here for 56 years; brother Brian has been here for 
over 35 years and is the Managing director; while his 
son ian is the Club Professional. Zwartkop is one of 
the oldest and most prestigious clubs in Pretoria. it’s a 
classic parkland layout and incorporates the dale Hayes 
Golf Academy, golf shop and clubhouse which has 
various function rooms. Contact +27 12 654 1144 or  
+27 12 654 2111, or visit www.zwartkopcountryclub.co.za 
for more information.
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Serves 4

Cabbage Salad
Ingredients
1 head of white cabbage 
100g streaky bacon
salt & pepper
sugar
100 ml white vinegar
1 tablespoon olive oil

Method
remove the outer leaves of the cabbage 
and slice finely – do not use the root. 
Place the cabbage in a bowl and add a 
tablespoon of salt. Mix together and press 
it strongly so that the salt permeates the 
salad. leave for 25 minutes. Cut the bacon 
into fine cubes and fry until golden brown 
(save the bacon fat). remove the salad and 
squeeze the remaining liquid from it. Add 
the bacon and marinate it with the sugar, 
vinegar and pepper to your taste. 

Creamy Mushroom Sauce
Ingredients
250 g button mushrooms
1 small onion
200 ml cream
50 ml chicken stock
salt & pepper 
Worcester sauce
25 g parsley

Method
Finely chop the onions and parsley and 
sliver the mushrooms. Heat the pan to just 
over medium heat and fry the onions and 
mushrooms. Strain the mixture and place 
everything back into the pan. Add the 
cream and chicken stock and reduce the 
mixture until you have a creamy texture. 
Add parsley at the end for colour. 

Pommes Carée
Ingredients
3 large potatoes
500 ml oil for deep frying

Method
Peel and slice the potatoes in 1 cm cubes 
and place them in a bowl of cold water. 
Strain the potatoes and place them in oil 
at 160°C. As soon as the potatoes change 
colour, remove them, strain and drain them 
on a cloth and keep warm. 

Pork Fillet
Ingredients
2 pork fillets 
2 cloves of garlic
1 sprig of rosemary
1 sprig of thyme
100 ml olive oil for frying
150 g butter

Method
Heat a pan until a little over medium heat 
and seal the seasoned pork fillet. Place it in 
a preheated oven at 160°C for 8 minutes. 
remove from the oven. Place garlic, butter 
and thyme into the pan. Turn the fillet over 
and place back in the oven for another 
10 – 13 minutes. Cook it to your liking 
(medium, well done etc). 

To Plate
Cut two medallions from the pork fillet 
and place in the centre of the plate. Pour 
mushroom sauce on top and place the 
cabbage salad on top of the mushroom 
sauce. Sprinkle the potato carée around 
the plate and garnish with parsley. 

Pork Fillet with Cabbage Salad, Creamy 
Mushrooms and Pommes Carée

RECiPES FROM 

For two decades the Grande roche (under the management of Mantis) has been distinguished not only for its sublime setting, but also for its peerless hospitality 
and award winning cuisine. Bosman’s restaurant is acknowledged as one of the top 100 restaurants in the world. Executive Head Chef, roland Gorgosilich, has 
extensive experience working in some of Europe’s finest Michelin Star restaurants. He believes in using only the freshest seasonal products to create a complete 

harmony of flavours and an unparalleled dining experience. For more information contact +27 21 863 5100 or visit www.granderoche.co.za
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 With the advent of commercial aviation, a lot of the 
ranking structures and etiquette were borrowed from the 
merchant shipping industry, hence the ranks of Captain, 
First Officer (First Mate on a ship) and Second Officer.

An aircraft is a confined space from which there is 
limited escape for humans while it is in operation. Thus, 
discipline among crew and passengers is of the utmost 
importance to ensure the safety and comfort of all on 
board. Current aviation legislation is very clear in dictating 
the authority of the crew as well as limiting undesirable 
behaviour from passengers.

Enter the Captain. The Captain is the designated pilot 
in command of the aircraft. He or she is the person who 
carries the full responsibility for the safety of the aircraft, 
its crew, and most importantly, the passengers. Obviously 
there cannot be accountability without authority; therefore 
the Captain also has the absolute authority when it 
comes to the operation of the aircraft while it is under  
his/her command.

The Captain normally occupies the left seat on the 
flight deck (maybe because the Americans started building 
aeroplanes and their car steering wheels are on the left 

I am sure many of our passengers have boarded a 1time airline aircraft, peeked 
into the flight deck and wondered who the captain was, and whether he/she 
is always the older of the two pilots. 

Story: Laubcher van Zyl, Pix © 1time
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hand side). The Captain’s rank is depicted 
by epaulettes on his/her shoulders with 
four silver bars. Typically, a Captain would 
have been promoted from within the 
ranks of current senior First Officers; 
would have accumulated a prescribed 
minimum number of flight hours; and 
would have spent a minimum of three 
years as a First Officer of a medium jet transport aircraft. 
He/she must be the holder of an Air Transport Pilot licence 
– an equivalent qualification to that of a four-year diploma/
three-year degree. A newly appointed Captain’s flying 
career would have normally spanned eight years to reach 
this point.

Prior to being promoted to the rank of Captain, 
suitable candidates undergo a selection process which 
includes: a flying evaluation programme over a couple of 
months; a psychometric evaluation; scrutiny of previous 
training and flying performance within the company; as 
well as an interview. Candidates are expected to have 
had an exemplary service record with the company, and 
to have displayed sound judgement and knowledge and 
maintained a high standard of operation as a First Officer. 
Once selected, the prospective Captain re-enters the initial 
training programme described in previous articles. This 
time, the focus of the training is on decision making and the 
management of the flight. The training programme typically 
takes about two months to complete.

The person normally occupying the right seat of the 
aircraft is the First Officer. They are recognised by their 
epaulettes bearing three, two-and-a-half or two silver bars. 
Contrary to popular belief, they do a tad more than raising 
and lowering the undercarriage! in fact, the First Officer is 
the second-in-command. He/she is the Captain’s right hand 
man/lady. The First Officer has been trained to the same level 
of flying proficiency as the Captain, but normally still lacks 
experience. A day’s flying may typically consist of multiple 
sectors, of which the Captain and the First Officer share 
flying duties by alternating the roles of the flying pilot and 
monitoring pilot. The Captain, however, remains ultimately 
responsible, irrespective of who is actually flying the plane.

Within the ranks of First Officers, we distinguish between 

Senior First Officers, First Officers and Junior First Officers. 
The Senior First Officers display a full three bar epaulette on 
their shoulders. These pilots must be the holder of an Airline 
Transport Pilot’s licence with a minimum requirement of 
flight hours and a prescribed amount of experience on the 
companies’ aircraft.  Prospective Captains are selected from 
this pool of pilots.

First Officers display two-and-a-half bar epaulettes. 
They are holders of an Airline Transport Pilot’s licence, but 
do not yet have the experience required to be a Senior  
First Officer.

The Junior First Officer wears a two bar epaulette. These 
pilots hold a Commercial Pilot’s licence and are normally 
still progressing towards completing the syllabus towards 
their Airline Transport Pilot’s licence.

Apart from the epaulettes with the array of silver bars, 
pilots also wear a full wing with the company logo on their 
left pocket. This is a privilege bestowed only upon pilots 
within our company. 

About the Author

As the Chief Training Captain for 1time airline, my main 
responsibility is to maintain and develop flying and training 
standards for the pilots within our airline. i have the privilege of 
working with a team of very capable, professional and passionate 
instructors and check pilots who assist me to accomplish my 
mandate. As a team, we develop and implement training programs 
to serve the specific needs of our passengers, our company and 
the CAA (South African Civil Aviation Authority). This dedicated 
training team ensures that every time you get on board a 1time 
airline aircraft, there are two highly trained, proficient pilots  
in the cockpit.

 
Let us know at 

aboutime.co.za

Want to read more about being a pilot? Visit www.aboutime.co.za.









        Competitioncolouring-In 

We at 1time value our young 
flyers in the knowledge that we will 
grow together.  This is why 1time is 
running a colouring-in competition 
especially for them.  The pictures 
are found in the Activity Packs that 
are handed out on the plane and a 
winner is chosen every month.

1st Prize
Samsonite’s Sammies Funny Face - 
ladybug upright 50cm suitcase valued 
at r995.00

A copy of the in-flight magazine, abouTime, in which the 
picture is published.

2nd & 3rd Prize

A gift hamper, sponsored by 1time, including 1time 
paraphernalia and a copy of the in-flight magazine, 
abouTime, in which the picture is published.

Winners are notified by telephone and the prize is 
delivered directly to their door. So come on kids, 
enter the competition!  Who knows, you could be the  
next winner!

Travelling with your children needn’t be a hassle. not when they can be stylish 
little flyers with the latest addition to the Sammies by Samsonite Funny Face range 
– the Panda. This trendy line is also available in other fun animal styles – ladybird, 
Crocodile and Busy Bee. And you don’t have to worry about your child taking 
strain – the range is made from hardwearing denier polyester, yet it’s light and 
practical. Choose from a small sized backpack, two different sized duffle bags, 40 cm 
upright case, a purse and an umbrella. The range includes a lightweight, yet practical, 
schoolbag and a cute pencil box for the more studious kids! One lucky child will 
wheel away Sammies upright suitcase.  

The Sammies by Samsonite range is available at leading luggage stores nationwide. To 
locate a stockist near you, log onto www.samsonite.com or call + 27 31 266 0620.

Winner

Jessica - 10 yrs

Jessica Ross - 9 yrs

2nd

Rozalia Kordoghli  - 7 yrs

3rd

Travel in Smile

ThiSMonTH’S
W i n n e R S
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M T W T F S S Departure Arrival Flight

5 06h50 08h15 1T 301

7 09h35 11h00 1T 319

6 10h45 12h10 1T 305

4 13h00 14h25 1T 317

1 14h00 15h25 1T 331

5 14h25 15h50 1T 307

7 14h55 16h20 1T 321

3 16h05 17h30 1T 309

2 16h40 18h05 1T 327

Joburg to East London

M T W T F S S Departure Arrival Flight

1 2 3 4 5 6 07h10 09h20 1T 101

1 07h50 10h00 1T 129

7 08h45 10h55 1T 123

1 2 3 4 5 6 09h25 11h35 1T 103

7 09h45 11h55 1T 119

6 11h05 13h15 1T 133

1 2 3 4 5 7 12h45 14h55 1T 109

6 14h15 16h25 1T 105

7 14h45 16h55 1T 121

1 2 3 4 5 6 15h20 17h30 1T 111

1 3 4 16h25 18h35 1T 131

6 16h40 18h50 1T 125

4 17h20 19h30 1T 127

6 18h00 20h10 1T 139

1 2 3 4 5 7 18h30 20h40 1T 115

5 19h20 21h30 1T 137

5 7 21h00 23h10 1T 117

Joburg to Cape Town

M T W T F S S Departure Arrival Flight

1 2 3 4 5 06h40 07h50 1T 201

6 07h00 08h10 1T 209

2 3 4 5 08h25 09h35 1T 235

6 09h00 10h10 1T 211

7 09h00 10h10 1T 227

1 2 3 4 5 11h30 12h40 1T 203

6 12h45 13h55 1T 215

7 13h05 14h15 1T 239

1 2 3 4 5 13h30 14h40 1T 247

6 15h00 16h10 1T 217

1 2 3 4 15h35 16h45 1T 205

7 16h00 17h10 1T 249

5 16h30 17h40 1T 221

6 7 17h10 18h20 1T 219

1 2 3 4 18h15 19h25 1T 207

5 18h15 19h25 1T 231

7 19h00 20h10 1T 207

5 19h10 20h20 1T 237

7 19h40 20h50 1T 229

Joburg to Durban

Joburg to Port Elizabeth
M T W T F S S Departure Arrival Flight

1 07h20 09h00 1T 501

3 4 10h45 12h25 1T 505

5 11h20 13h00 1T 515

7 11h30 13h10 1T 511

6 12h25 14h05 1T 507

2 14h30 16h10 1T 519

1 4 15h35 17h05 1T 503

5 16h50 18h30 1T 509

7 17h00 18h40 1T 517

Joburg to George
M T W T F S S Departure Arrival Flight

5 07h05 08h55 1T 831

1 07h50 09h40 1T 821

6 08h55 10h45 1T 821

2 09h00 10h50 1T 823

4 09h45 11h35 1T 827

3 10h30 12h20 1T 825

7 12h00 13h50 1T 833

5 15h40 17h30 1T 829

7 16h20 18h10 1T 835
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M T W T F S S Departure Arrival Flight

1 10h00 11h40 1T 502

3 4 13h15 14h55 1T 506

5 14h05 15h45 1T 512

6 14h40 16h20 1T 508

2 17h10 18h50 1T 520

1 4 17h50 19h30 1T 504

5 19h05 20h45 1T 510

7 19h20 21h00 1T 518

Port Elizabeth to Joburg

M T W T F S S Departure Arrival Flight

1 2 3 4 5 6 7 06h45 08h45 1T 100

5 6 08h20 10h20 1T 118

7 09h00 11h00 1T 138

1 2 3 4 5 6 7 10h00 12h00 1T 102

7 12h00 14h00 1T 124

1 2 3 4 5 6 12h20 14h20 1T 104

1 11h05 13h05 1T 106

6 14h10 16h10 1T 134

1 2 3 4 5 7 15h40 17h40 1T 110

7 16h55 18h55 1T 120

6 17h20 19h20 1T 106

1 2 3 4 5 7 18h00 20h00 1T 112

1 3 4 19h15 21h15 1T 132

5 7 21h20 23h20 1T 116

Cape Town to Joburg

M T W T F S S Departure Arrival Flight

1 5 10h45 12h35 1T 822

2 11h25 13h15 1T 824

6 11h45 13h35 1T 822

4 12h25 14h15 1T 828

3 13h05 14h55 1T 826

7 14h30 16h20 1T 834

5 18h20 20h10 1T 830

7 18h45 20h35 1T 836

George to Joburg

Durban to Joburg

M T W T F S S Departure Arrival Flight

1 2 3 4 5 06h45 07h55 1T 200

6 07h00 08h10 1T 220

6 08h45 09h55 1T 210

1 2 3 4 5 09h00 10h10 1T 202

7 09h30 10h40 1T 234

6 10h40 11h50 1T 222

7 11h10 12h20 1T 240

2 3 4 11h25 12h35 1T 248

5 11h30 12h40 1T 248

1 2 3 4 5 13h20 14h30 1T 204

7 13h40 14h50 1T 238

6 14h40 15h50 1T 224

7 15h00 16h10 1T 208

1 2 3 4 16h10 17h20 1T 236

6 17h00 18h10 1T 212

5 17h10 18h20 1T 214

1 2 3 4 18h15 19h25 1T 206

7 19h15 20h25 1T 214

5 20h50 22h00 1T 250

7 21h30 22h40 1T 230

East London to Joburg

M T W T F S S Departure Arrival Flight

5 09h00 10h25 1T 302

7 12h25 13h50 1T 320

6 12h40 14h05 1T 306

4 15h15 16h40 1T 318

1 16h10 17h35 1T 332

5 16h45 18h10 1T 308

7 16h55 18h20 1T 322

3 18h00 19h25 1T 310

2 18h35 20h00 1T 328
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M T W T F S S Departure Arrival Flight

1 4 5 09h40 11h10 1T 602

7 12h35 14h05 1T 604

Cape Town to East London

M T W T F S S Departure Arrival Flight

7 10h00 11h10 1T 701

1 2 3 4 5 13h20 14h30 1T 702

Cape Town to Port Elizabeth

M T W T F S S Departure Arrival Flight

5 09h35 11h20 1T 953

1 4 7 10h10 11h55 1T 951

Joburg to Livingstone

M T W T F S S Departure Arrival Flight

1 2 3 4 5 06h30 08h40 1T 644

7 11h00 13h00 1T 650

6 12h00 14h00 1T 652

7 14h00 16h10 1T 654

1 2 3 4 5 14h30 16h40 1T 646

1 2 3 4 5 17h45 19h45 1T 648

Cape Town to Durban

M T W T F S S Departure Arrival Flight

2 6 07h45 12h15 1T 921

Joburg to Zanzibar

M T W T F S S Departure Arrival Flight

2 6 13h10 15h40 1T 922

Zanzibar to Joburg

M T W T F S S Departure Arrival Flight

1 4 5 12h00 13h30 1T 601

7 14h45 16h15 1T 603

East London to Cape Town

Durban to Cape Town

M T W T F S S Departure Arrival Flight

1 2 3 4 5 06h30 08h40 1T 643

7 08h15 10h25 1T 649

6 09h00 11h00 1T 651

1 2 3 4 5 10h20 12h30 1T 645

7 17h00 19h00 1T 653

1 2 3 4 5 18h00 20h00 1T 647

M T W T F S S Departure Arrival Flight

7 12h00 13h10 1T 703

1 2 3 4 5 15h20 16h30 1T 701

Port Elizabeth to Cape Town

M T W T F S S Departure Arrival Flight

5 12h10 13h55 1T 954

1 4 7 12h50 14h35 1T 952

Livingstone to Joburg













more to eat

Scrambled eggs served with two rashers 
of bacon, two beef sausages, French toast, 
grilled tomato and mushrooms.
Only served on JHB/CT/JHB, JHB to 
George, JHB – ZnZ and dur/CT/dur 
flights, departing until 9 am.

  r30 ($ 4)1time hot Breakfast 

  

Chilli Beef Snapstix
Sliced Beef Biltong 
dry Wors 
                             

Bar One 
KitKat
lunch Bar

Smoked Beef
lightly / Plain Salted
Salt & vinegar
Cheese & Onion

Salted Peanuts
Peanuts & raisins                        
Jelly Babies
Wine Gums

                   

r9 ($ 1)

r6 ($ 1)

r6 ($ 1)

                  

r25 ($ 3.50)Biltong 80g

ChoColates

snaCks

Crisps

sandwiChes                r24 ($ 3.50)

Ham & Swiss Cheese on White
Bacon & Egg on low Gi

speCialty rolls          r28  ($ 4)

Ciabatta with roast Chicken & Mayo

Herb Foccacia with Pastrami, Emmenthal 
Cheese & Honey Mustard Mayo

Mozzarella, rocket & Sundried Tomato Paste

wraps           r28 ($ 4)

Cajun Chicken

due to the popularity of certain items on our menu, your 
choice may not always be available. Please accept our 
apologies for this.
All sandwiches and rolls are served cold.
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muffins                                  r15 ($ 2)

Bran, Cinnamon & Apple
Chocolate Chip
Carrot & Pecan nut
Blueberry

Cheese platter                  r22 ($ 3)
Kosher / Halaal product  

Fairview cheese platter consisting of cream 
cheese French onion, cream cheese black 
pepper, camembert, blue rock and havarti and 
served with six Wheatsworth biscuits.



more to drink

Our viP passengers on board, up to the age 
of 12 are given a kiddies’ pack for FrEE, to 
keep them occupied.  The pack contains  
sweets, a pack of crayons and a colouring-in 
sheet.  let the kids enter the colouring-in 
competition found in the pack for a chance 
to win a hamper of 1time goodies.  Should 
you wish to purchase an extra pack, the cost 
is r12. ($ 1.50)

Let us know what you think. Catering 
comments and suggestions are always 
welcome. Send an email to our catering 
manager at catering@1time.co.za

Model 1time Airline Md80 Aircraft
Scale 1:200                                               

r130
($ 17)

kiddies paCk

misCellaneous merChandise

Castle lager / lite

Peroni 

Brutal Fruit
(Strawberry)

Sarita ruby dry

Assorted Whisky 

rum 

Gin 

Brandy 

vodka 
Amarula

White: 
Sauvignon Blanc
Semi-sweet
Red: 
Merlot / Cabernet Franc
Cabernet Sauvignon

       R13 ($ 2)

       R15 ($ 2)

       R15 ($ 2)

           

                  

       R22 ($ 3)                  

       R18 ($ 2.50)          

       R18 ($ 2.50)

       R18 ($ 2.50)

       R18 ($ 2.50)   

       R18 ($ 2.50)   

              r23 ($ 3)

Beer/Cooler

spirits/liQueurs

apple ale r15 ($ 2)

alCoholiC Beverages

wine

Coffee / Tea

Hot Chocolate

Cappuccino

Still / Sparkling Mineral Water (500ml)

Soft drinks (200ml)  

Coke / Fanta Orange (330ml)        

Appletiser   (330ml) 

red Bull Energy drink 

Orange

Apple

Tropical Blend

R8   ($ 1)

R10 ($ 1.50)

R10 ($ 1.50)

          

R8   ($ 1)                

R8   ($ 1)              

R9   ($ 1)

R12 ($ 1.50)

R19 ($ 2.50)          

    

hot

fruit JuiCe

Cold

r7 ($ 1)

Beverages

New!

New!




