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Totally Wild Hamper

Fatima Mahomed

Rakesh Maharaj

Bea  Dawson

Brazilian Café is an enchanting addition to Putumayo’s Café 
series. It brings together a captivating selection of samba, bossa 
nova and jazz by Brazilian stars and up-and-coming talents. 
To demonstrate the strong connection between food and music, 
Putumayo has included a recipe for a popular Brazilian coffee dessert in the CD 
booklet. A portion of the proceeds from the sale of this CD will be donated 

to Terra dos Homens Brazilian Association, which 
promotes children and adolescents’ rights.
Win one of five copies of  Brazilian Cafe. 
SMS the word TIME followed by the word  
CAFE to 35131.
Cost per SMS is R3. Competition closes 31st October 
2009. By entering this competition you consent to 
receiving electronic information pertaining to abouTime 
and/or 1time Airline.
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Travelling is a funny thing. Most of the time it seems to be a combination of “hurry up and 
wait.” you rush to the airport to make sure you reach your check-in counter 

on time, and then settle down in your plastic chair and wait for your flight 
to board.

As you wait, there are many annoyances. Such as the decision to leave 
the coffee shop to go to the bathroom. not only will you be sacrificing 
your seat to the hordes of other travellers keen to sit and relax – but you 
are then faced with the hurdle of your luggage. 

Do you leave your trolley outside the bathroom unattended, or do 
you try and squeeze all your bags into the stall with you, only to lose your 
trolley? Or, do you take the risk and trust the fellow near the bathroom 
working on a laptop to keep an eye on things? This is always a challenge, 
and I personally lug everything with me despite the inconvenience.

next comes the actual flight.
especially when travelling alone, there is a certain experience that 

seems common to most forms of travel and that is the big question 
– who is going to sit next to you?

As I wait in my seat, I stare at the people coming on board and 
wonder which one is going to be my travel partner.

Is it going to be the stressed young mother with a bawling baby? 
Is it going to be the elderly grandfather waiting to share his life story? 
Or is it going to be someone who doesn’t say a word the entire 
journey but doesn’t share his box of yummy-looking chocolates.

Depending on one’s mood, any one of the above can be tolerable. 
I generally prefer the quiet, skinny types who don’t take up much 
space, but on occasion you meet the most amazing people and 
your journey flies by as you chat.

But, whoever may be next to you on this particular trip – I 
hope you have a great one! 

enjoy the read,
Laura
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Announcing our new conference venues, bigger dining facilities and 
exclusive wellness centre with salon and gym.

We’ve been working hard to make Champagne Spor ts Resor t the perfect place to work 

and play. We now boast a total of 11 conference venues including the new state-of-the-ar t 

Summit exhibition Centre and the new 1000 seater Sentinel Room. Following recent hotel 

developments we can now accommodate up to 750 delegates at the foot of the majestic 

Drakensberg mountains. Our top 30 ranked golf course is rapidly growing in stature 

and was recently rated as South Africa’s most beautiful golf course. So whether you are 

wearing a golf cap or your thinking cap there is no better place to find inspiration!
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letters

Dear 1time,

Honestly, you guys rock. I sing your praises to all who’ll 
listen and do my best to only ever fly with you. On the odd 
occasion when it doesn’t happen I’m reminded why I’m a 
1time fan.

Short queues, always helpful check-in staff, easy website, 
flexible tickets, almost always the cheapest tickets, and if the 
flights been delayed you’ve made a mission to appease the 
masses (such as raffles to sit in the cockpit for landing). I look 
forward to the day when your planes are upgraded – but 
the service and legroom more than make up for it.

you guys are truly running a slick operation.
Good luck and keep it up.
 
Best regards,
Peter Heaney

Dear 1time,

I recently flew 1time Airline for my very first time.
I am one of those people who do get slightly nervous while 

flying and need something to read for distraction (no matter 
how short my trip).

usually I glance through in-flight magazines, but rarely find 
something of interest, so I make sure I have other magazines and 
a book with me. Before boarding this particular flight, I bought a 
book to entertain myself.

But once on the plane I came across your abouTime magazine 
– which not only looked gorgeous, but was filled with beautiful 
photographs and interesting articles.

I must confess I didn’t even open my book.
your magazine was a real treat!

Thank you,
Amy

Letter of the Month

Have a compliment or comment?
 Ask your flight attendant for a feedback form 

and let us know what is on your mind or send an email to cr@1time.co.za.

letters may be edited, shor tened or translated from the original language.

The writer of the Letter of the Month  

will receive a Red espresso hamper in a striped 

hatbox.. Buy your own and other  

gifts online from netFlorist.  

visit www.netflorist.co.za or call 0861 300 600

Dear 1time,

My First Choice Airline
Having used all the low cost airlines in South Africa, my 

preference is 1time. I will only be swayed to fly with the 
competition where their airfares are discounted by at least 40% 
against the prevailing 1time airfares.

Overall Experience
Cheap air travel is not only about the flight but about the 

total journey, including website user friendliness, ticket booking, 
check-in and boarding process, the flight and in-flight service, 
disembarking and finally customer service when dealing with 
queries and complaints. This overall positive experience is created 
by the professionalism and friendliness of 1time personnel.

For me, 1time does it better than the other local low  
cost airlines.

Regards,
Tony Mantovani
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Andrew lloyd Webber’s Cats has 
changed the face of musical theatre history. 
Based on TS eliot’s Old Possum’s Book 
of Practical Cats, this stage sensation has 
been presented in over 25 countries and 
in over 300 cities across the globe. Pieter 
Toerien brings the most popular show of 
all time to the Teatro Theatre at Monte 
Casino in Gauteng from 26th September to 
22nd november. The show then moves to 
Artscape Theatre in Cape Town from 29th 
november to 10th January. This wonderful 
show is suitable for the whole family and 
tickets are available at Computicket or the 
box office.

Time

Eat, Drink and be 

Shroom

Merry

MORE

Cats
Going to the 

The Good Food & Wine Show returns this summer with fresh new ideas, 
new celebrity chefs and plenty of fun for the whole family, with no less than 
nine interactive theatres. Indulge your senses, sample delicious food and wine, 
witness top local and BBC celebrity chefs demonstrate new techniques and 
learn more with the over 300 exhibitors showcasing the latest culinary 
trends. The show will be hosted at the Coca-Cola Dome in northgate from 
29th October to 1st november. Book online at www.gourmetsa.com.

now in its fourth year, the Soweto Mushroom Festival will once again be 
celebrating the best of mushrooms from 30th October to 1st november. The 
festival is a South African Mushroom Farmers’ Association initiative and is run 
in association with the Soweto Tourism Association. The main objective of 
the event is to heighten consumer awareness of fresh cultivated mushrooms 
and to illustrate the versatility and flavour profile of mushrooms. look out 
for the live cooking demonstrations, mushroom tasting and spot prizes. For 
more information, visit www.mushroominfo.co.za.
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The MTn Amashova 106 km race from the 
Pietermaritzburg City Hall to Durban takes place 
on 18th October. A new dimension to the event 
is the MTn Asishove mountain bike challenges, 
which this year will take place at Midmar Dam on 
the 17th over distances of 10 km, 35 km and 70 km.  
To ensure that the kids are not left out, the MTn 
Minishova is held in Durban a week before the 
main event. Children can participate in 1 km (3-6 
years old) and 5 km (7-11years old) events at 
Suncoast on the 10th. Go to www.amashova.co.za 
for more information.

From 9th - 11th October you can experience the latest trends 
and products in health, beauty, wellness, fitness and green trends 
at the look & Feel Good expo held at the Coca Cola Dome in 
Johannesburg. The expo, which is brought to you by SABC2, is the 
first of its kind in South Africa. One unique feature of the look & 
Feel Good expo is the Happiness Area, where people can truly 
partake in the old adage that laughter is the best medicine. Watch 
out for yoga demonstrations, tarot reading and other new age 
goodies. For more, go to www.lookandfeelgoodexpo.co.za.

MTN Amashova Classic

Look and Feel 

Jo’burg Day 2009 
A great new venue and an all star line-up are 

just two of the reasons to go to this year’s 94.7 
Jo’burg Day. On 17th October, Riversands Farm 
on the R511 will rock to the sounds of 14 of 
the hottest local acts. It’s an ideal spot to enjoy 
a picnic with family and friends, while listening to 
the best local music. This year’s line-up includes 
Johnny Clegg , Dr victor, aKing and Zebra & 
Giraffe. Fans will also be treated to funky beats 
from Flash Republic, Jamali, Danny K, rockers 
Prime Circle, Jesse Clegg and three of the latest 
Idols winners – Jason, Sasha lee and Jody Williams. 
Tickets are available via Computicket. Go to  
ww.highveld.co.za for more.

Good
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The Edge Glass Gallery

The edge Glass Gallery in Cape Town, the only gallery in South Africa 
totally dedicated to Art Glass, offers the glass enthusiast and collector a 
rare opportunity to 
experience glass art 
at its highest form. It 
recently became the 
only gallery in South 
Africa to showcase 
works by acclaimed 
Australian glass artist, 
noel Hart. The edge 
Glass Gallery houses 
world-class glass 
pieces by international 
and local glass 
artists. For more, call  
+ 27 82 882 9080 
or visit the gallery at 
29 vredenburg lane 
near long Street.

Time for Teabags

Scenic Hout Bay is well known for its sea and mountain 
views, restaurants overlooking the ocean, and family-friendly 
beaches. Original T-Bag Designs is another attraction and is fast 
becoming a popular tourist destination. By using recycled tea 
bags, Original T-Bag Designs has 
created an innovative range of 
high quality handmade products, 
which are creatively unique. With 
outlets in Hout Bay and at the  
v & A Waterfront, it has gained a 
following from international visitors 
the world over. Find out more at  
www.tbagdesigns.co.za

It’s Soupa Natural

Soupa Café, a boutique soup eatery 
located in the heart of Cape Town’s CBD 
– Thibault Square – is taking the soup 
experience to a new level. you can sample 
traditional and gourmet soups, bisques, 
dessert soup or even a breakfast soup. you 
can eat-in, take-out or make use of the Soupa 
inner-city office delivery service. A unique 
and innovative offering is the Soupa curbside 
pick-up service, a member of the Soupa 
team will be waiting on the sidewalk to hand 
you your order as you drive past. Opening 
hours are 07h00 – 17h00, Monday to Friday. 
For more go to www.soupacafe.co.za or  
call +27 21 421 0516.
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Hands on Planting

Hands On Treatment, the Mobile Massage Company, in close 
association with Planting Season, aimed to convince 1 million people to 
plant at least one organic vegetable during September. All massages during 
September – whether at work or at the Hands On Healing Day Spa in 
Craighall Park – included a free sachet of vegetable seeds. The initiative 
aims to help alleviate approaching food shortages, remedy the shocking 
nutritional imbalance in our existing food, improve social awareness, and 
ultimately better health levels. visit www.handsontreatment.co.za and 
receive a complimentary half-hour neck and shoulder massage to the 
value of R200 at the Hands on Healing Day Spa in Craighall Park. Call 
+27 11 326 0066, for more.

Eyelash Central 

The fashion and beauty world is all about creating unique style 
and glamour and there is no better way to create a Hollywood-look 

then with dramatic eyes. With over 100 
lashes to choose from, understated 

elegance to catwalk flair are just 
a few of the magnificent looks 
on offer. elise lashes are easy 
to put on, take off and use 
over and over. elise is known 

worldwide for their attention 
to detail, manufacturing process 

and cutting edge designs. eyelash 
Central is the exclusive distributor 
in South Africa. For more go to  

www.eyelashcentral.co.za.

Cie Cie’s Cupcakery

When Clare Ovens met Carol Olive, it was 
a partnership made in culinary heaven. Clare’s 
love lay in designing and baking scrumptious 
cupcakes and sweet delights, while Carol’s 
genius lay in creating savoury masterpieces. 
And that is how Cie Cie’s Country Catering 
& Gourmet Cupcakery was born. Cie Cie’s 
caters for cocktail parties, bridal/groom and 
baby showers, bir thday bashes and any small 
functions in the Riebeek valley and surrounding 
Winelands. Cie Cie’s has a stall at the Fine Food 
& Wine Market in Short Street, Riebeek Kasteel, 
on the last Saturday of every month. For more 
information contact Clare (+27 74 1994 886; 
clare@cieciescupcakery.com), or Carol (+27 
72 1922 949; carol@cieciescupcakery.com) or 
visit www.cieciescupcakery.com. 





Alice Art Gallery proudly presents:

FRANS GROENEWALD studied at the University of 
Stellenbosch (South Africa) where he obtained his BA.FA 
(Graphic Design) and BA.FA (Photography) with distinction.

Since his entry into the art arena in 2002, his imaginative 
paintings have enjoyed widespread public interest and 
support, with national exposure in the printed media and  
on television.

His work is characterised by unusual word play, fresh 
colour usage and unique characters such as Basil the chef and 
his freerange chicken, Benedict. Titles form an integral part of 
his paintings.

He has exhibited at the Fairfax Gallery in Naseby and at 
Aldeburg (Suffolk, UK) and recently he was commissioned 
by Brian Turner (BBC, Ready Steady Cook) to do a series of 
paintings for Turner¹s Grill in Birmingham.

Currently he’s working on two recipe books for Bread & 
Wine Restaurant in Franschhoek and La Creuzette in France.

Unlike his images, Frans is actually quite a normal person 
but a clueless cook... He¹s married to Grace and they have 
two wonderful sons, Joshua (9) and Thomas (4). They live in 
Somerset West, Western Cape, South Africa.

Frans’exhibition, Thyme Travel, takes place at the Ruimsig 
Alice Art Gallery on Sunday 11th October. Join us for tea 

from 11am. For details and to RSVP call 011 958 
1392. or aliceart@global.co.za.

Frans Groenewald

alice art gallery ad v1 dec 08.indd   1 9/23/09   2:23:56 PM
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BollywoodA

LOvE AFFAiR
Why South Africans are obsessed with Bollywood

Story by Wilma den Hartigh, Pix © Ster Kinekor

Bollywood films feature common themes like love triangles, family social dramas and old fashioned tear jerkers that hold an almost universal appeal.
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It wouldn’t be extreme to compare a Bollywood film with a stage musical 

production. In fact, the viewing experience is very similar – opulent settings, 

dramatic plots and an abundance of song and dance. The growth of Bollywood 

in the local market shows that this is clearly a winning formula and it seems more 

and more South Africans just can’t get enough of it. 

  Only a few years ago, most South Africans would have been forgiven for 
not knowing much about Bollywood films. Big-budget Hollywood blockbusters have 
long dominated local cinema, but in the last decade, the popularity of Bollywood has 
grown enormously.

The term ‘Bollywood’ refers to the largest and best-known part of the Indian film 
industry, and is a blended word combining “Bombay” (the old name for Mumbai) 
and Hollywood, the heart of America’s film industry. Thobashan Govindarajulu, 
Marketing Manager at Ster Kinekor, explains that whereas South Indian films draw 
niche audiences, Bollywood or north Indian films are more commercialised and have 
star casts, giving them a global appeal. 

Many people would assume, although incorrectly, that Bollywood movies 
would be most popular with Indian people in South Africa. But Govindarajulu 
says that a large segment of the audience consists of Afrikaans and Portuguese-
speaking viewers. So it seems that one of the reasons for the industry’s growth 
is the cross-cultural appeal. 

As is the case with Hollywood movies, Bollywood also offers escapism, but what 
they represent is quite different. “Generally the movies promote wholesome family 
values with clean content, no nudity or sex,” Govindarajulu says. The movies are big on 
colour, spectacular song and dance and somewhat elaborate plots, but it is the good 
clean fun that appeals to both young and old in South African families.

Their musical style has played a significant role drawing in audiences, but according 
to Govindarajulu, even this has been adapted to suit a more westernised market. In 
the newer films, there are fewer extended song and dance sequences. 

The value of a good formula was evident, particularly when Kuch Kuch Hota Hai, a 
Hindi romantic comedy, was released in 1998. It achieved the highest attendance ever 
received for a Bollywood film in South Africa, according to Govindarajulu. The formula 
worked and it featured big stars like Shahrukh Khan and Kajol. Rakesh Maharaj, a line 
producer with Kingdom Productions, points out that although Bollywood had always 
enjoyed some support outside of India itself, this film really helped to put the industry 
on the global map. 

The movies also seem to have quite a following on television, offering viewers 
at least three hours of entertainment on a weekend afternoon. Maharaj says that 
television screenings as well as subtitling have made the movies more accessible. lisa 
Martin, General Manager and Director of Amazing Spaces, a film locations agency, 
expects that growth in Bollywood will continue, particularly as up-and-coming 
directors start getting funding for their movies. 

What is also unique about these films is that viewers seem to watch them over 
and over again. Whereas the average romantic comedy isn’t often watched more than 
once, it is Indian custom to watch the film at least three to five times, Govindarajulu 
explains. The tried-and-tested formulas such as family social dramas, love triangles and 
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the good old favourite tearjerkers are the most successful.
South Africa has also become a preferred location for 

shooting Bollywood films. Specifically, it is places such as Cape 
Town and Durban that are considered affordable by Indian 
filmmakers and the reliable warm, sunny weather beats most 
foreign locations for shooting outdoors. 

Martin has noticed an increase in the number of 
productions facilitated in South Africa in the past two years. 
Cape Town is popular as it offers a wide variety of locations 
within a short travelling distance. “Within a 40 km radius you 
can film a beach, city centre, urban street, rural area, exclusive 
mansion villa, commercial or restaurant scene,” she says. In the 
past 18 months, Maharaj of Kingdom Productions, has worked 
on six Bollywood film productions in Durban. 

Bollywood productions ensure that millions of Rands are 

spent on accommodation, catering, equipment and vehicle 
rental and location hire. The employment market also benefits 
whenever filmmakers employ local crews. Tourism is another 
positive spin-off and according to Maharaj, the middle-class 
Indian tourist market is ranked amongst the largest in the 
world. “Many of these tourists take their lead from locations 
featured in Bollywood films,” he says.

Those in the know are confident that the Bollywood 
industry in South Africa can only grow further. Currently, 
Bollywood and Indian content is mainly viewed as a niche 
market. Govindarajulu believes it will remain that way unless the 
mass media include it in their mainstream content. “The market 
should grow, as they [the media] will become a lot more familiar 
with the stars from Indian cinema, understand the culture, and 
hopefully appreciate the feature films,” he says.  

b
o

lly
w

o
o

d

Bollywood has become more Westernised over the years with fewer and shorter dance scenes.
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Gordon Clark, photographer and commercial director, has exhibited his 
work both locally and abroad and is an artist who, as Oprah Winfrey 
described in the foreword to Clark’s book, Transitions, “captures the 
essence of Africa’s beautiful and amazing people set against a 
geography of challenge.” In this issue we look at his 2009 exhibition What 
is familiar?, which Clark describes in his own words.

THE UnBEARABLE 

OF SEEing
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 What is familiar? Or, at least, what has society 
taught us to hold on to? What drives us?

We are propelled to excel, pushed to compete, to 
outdo one another. Our icons are stars, leaders, the 
beautiful, the powerful – those who have reached the 
pinnacle of society. Our worth is measured against our 
heroes, and may the strongest prevail. Bigger, better, 
faster, stronger, prettier, sexier, smarter… But where is 
the organic in this constructed collective conscious?

There is a modern trend in ar t and journalism to 
push shock value in order to make a statement. As if 
tragic world events have numbed something of the 
human spirit, it is as if ar tists have to work harder to 
force a response out of a viewer. But the superficial 
response is quickly forgotten. The subtle, subliminal 
reaction is one that lingers in the mind long after.

Is it harder than ever to make individual judgments, 

when certain visual triggers pull on our sensitivities 
like a magnet? What if my window to the world is also 
the window to my own soul? Is there time to evaluate 
my own perceptions, in a world where to hesitate is 
to risk? So challenging to choose a path outside of 
the neatly laid stepping stones set out for us. easier – 
safer – to stick to split-second instinctive decisions we  
all understand.

The Unbearable Lightness of Seeing offers a new 
perspective. What is beautiful, and who is not? What 
is value, what is valued? Who should be discarded and 
who should be idolised?

The work explores five subjects and their stories. 
They are diverse, unrelated; yet share distinct  
unifying factors. 

For more go to www.gordonclark.co.za 

Interesting?
Comment at 

aboutime.co.za
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João Ferreira Gallery

Clark’s next exhibition is a collaboration between himself and leon Botha.As the longest living person with Progeria,Greek 
for rapid ageing. Born in Cape Town, he is 24 years old, an artist and musician. This exhibition is an adventure for two artists, two 
very different people, who found they had more in common than not and along the way have built a memorable portfoliio of 
and for humanity.

The exhibition will open in January 2010 at The Joao Ferreira Gallery, Cape Town, recently described, recently described  
by The New York Times (17th May 2009) as the “trailblazer that represents some of the country’s blue-chip artists”. The gallery 
was established in 1998 and has gained a reputation as one of South Africa’s leading galleries for contemporary artists and  
art collectors.

João Ferreira himself has been involved in the art world for over 20 years. In the past eleven years, João Ferreira Gallery has 
been home to the work of many award-winning artists, including Sue Williamson, Ruth Sacks, Alan Alborough and Paul edmunds. 
70 Loop Street, Cape Town.

Tel +27 21 4235403. Fax  f:+27 21 4232136. 
Email info@joaoferreiragallery.com. 
Website www.joaoferreiragallery.com.
Gallery Hours: Tues - Fri: 11am - 6pm  Sat: 11am - 3pm.
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Now that we’re partnering with NetFlorist to bring you the Reminder Campaign, the loneliness of being apart from

loved ones on special occasions is over. Log onto the City Lodge website, and all you need to do is click on the

NetFlorist button to be directed to a site where you can start a complimentary personal service that sends you an 

email reminder of all the important dates you enter for the year. When we help you remember,  you’ll have endless

options of gifts and flowers to send anywhere in the country. Let them know you remembered not to forget.

www.citylodge.co.za
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OnCE yOU
Looking at the global Population Explosion

Popcorn is an amazing food. You throw a handful of kernels into a pot with a 

splash of oil, and a few minutes later one has an over-flowing bowl of white puffy 

goodness. A friend of mine pointed out that popcorn and population share 

more than just a first syllable, as both tend to have explosive properties. Turn up 

the heat and before you know it, you have quadrupled what you started with.

Story by Kathryn Fourie, Pix © iStockphoto.com

In October 1999, the six billioneth human was born.
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 We live in a world that has a rather hefty head 
count. In fact, according to the united States Census 
Bureau the ear th’s official tally is 6,785 billion, give 
or take a few hundred thousand refugees. Imagine 
loftus versveld Stadium in Pretoria packed to 
capacity: that’s 51,762 people. now let’s expand on 
the image and put 131,080 loftus versveld Stadiums 
together, and you begin to have an idea of just how 
many bodies live on our planet.

Ten years ago, in October 1999, the world’s 
population hit six billion. let us take a look at the 
zeros just for fun: 6,000,000,000. The population 

had doubled since 1960, and was predicted to 
increase by 77 million people a year, which means 
that in theory our world holds an extra 770 million 
individuals since 1999. 

While the numbers can be difficult to imagine, the 
economic and social reality that faces the majority 
of these people is very real. new arrivals into the 
world have a 1 in 10 chance of being born into a 
family in a developed country. The odds are not 
favourable, and most of the world’s fresh inhabitants 
will be born into pover ty. If they are girls, they face 
much harsher challenges, no matter what par t of the 
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world they are born in. Girls will be given less food 
than their brothers when times are hard, and will be 
the first to be pulled from school when extra hands 
are needed to work at home.

However large the numbers may seem, the 
situation is not necessarily all doom and gloom. The 
fact that the population has expanded so rapidly 
speaks hugely for advancements in medicine, health 
care and education. In fact, in the developed world 
population growth has been curbed to the point that 
society is aging, meaning that there are more elderly 
people than economically productive individuals. 
Often this means financial strain for countries like 

Sweden, where the taxation systems are not bringing 
in enough money to suppor t the aged.

In Asia the average family size has dropped from 
5.9 to 2.6 children per female in the last 50 years. 
This signifies an enormous cultural and sociological 
shift in the perceived role of women in the home, 
and shows how full and equal access to education 
can influence sustainable population growth. 

Time and time again, it is noted that allowing girls 

to complete their education means that they become 
far more self assured, and are made aware of the 
possibilities that are open to them. Of course, girls 
soon become women and have the relevant knowledge 
to control their family size as well as the timing of 
their pregnancies. This means they are able to hold 
down regular jobs, raise families and stay motivated 
to improve their lives. empowerment for women 
is key to putting the lid back on the popcorn pot,  
so to speak.

Recently AnC Deputy Secretary-General Thandi 
Modise was quoted as saying: “Building a non-racist, 
non-sexist South Africa must star t in the classroom.” 

Bringing the population explosion 
back home, perhaps the star ting 
point for curbing the amount of 
people born into pover ty in South 
Africa should be getting all children 

into the classroom? 
I’m not sure if the popcorn analogy works for 

everyone, but at present our por tion of the world’s 
total head count is 50 million (966 loftus versveld 
Stadiums). The sooner the young minds of our country 
understand the impor tance of a healthy mind, body 
and future, the better. Popcorn is an awesome snack, 
but if you take your eye off the stove for a moment 
too long, you can ruin the whole batch. 
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The economic and social realities that face children born today are very challenging

The situation Is NoT NecessarIly 
all doom and gloom
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Sunset Sundowner Spots

gO TO

CAPE TOWN

1

2

Top of Table Mountain

Signal Hill 

enjoy a 360-degree aerial view of Cape Town at 
the pinnacle of its most famous landmark. A return 
ticket on the cable car costs R160 for adults or R76 
for children under the age of 18, and will allow you to 
experience the true beauty of one of the world’s most  
memorable sites. 

For a bird’s eye view of Cape Town, drive up to Signal 
Hill with a picnic hamper filled with strawberries  
and champagne.

3

4

5

Lion’s Head

Bloubergstrand

Llandudno

Those seeking solace can head for lion’s Head. Flanked 
by Table Mountain, the City Bowl and the Atlantic Ocean, 
this well-known landmark offers panoramic views of the 
Mother City. The trail starts at Signal Hill Road, at the 
base of Forestry Road, and winds its way up the hill and is 
definitely worth the effort. Those seeking a slightly more 
exhilarating sundowner experience can paraglide off 
lion’s Head, enjoying unsurpassed views of the cityscape, 
before landing at la Med Bar in Camps Bay.

Watch the last rays illuminate the ocean and 
experience true tranquillity. This seaside spot boasts the 
most famous view of Cape Town and its most iconic 
landmark, Table Mountain, while also offering a welcome 
glimpse of Robben Island. 

This small, exclusive seaside village, clinging to steep 
slopes above a sheltered beach, is known for its laid-
back atmosphere. This is the ideal spot for watching the 
sun set over the Atlantic Ocean. 

What better way to end a long, 
scorching day than to sit back and  
relax as the last rays of sunlight 
illuminate the ocean? Here is a rundown 
of five stunning spots in Cape Town 
where one can enjoy a quintessential  
African sunset.
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BLOW OFF SOME

The Outeniqua Choo-Tjoe 

 The Choo-Tjoe is one of the Western Cape’s 
most popular tourist attractions, linking the Garden 
Route towns of George and Mossel Bay, about 40 km 
west of George. Travelling along a scenic coastal area, 
the Choo-Tjoe’s two-hour route between the two 
Indian Ocean towns is one of the most picturesque of 

any South African train. It passes through the farmlands 
that lie at the foot of the Outeniqua Mountains, and 
meanders past the seaside towns of little Brak River, 
Great Brak River and Hartenbos. each year more than 
115,000 passengers hop onboard, with almost 70% 
consisting of foreigners. 

South Africa’s Outeniqua Choo-Tjoe, the only scheduled steam train still running 

in Africa, will re-launch on 1st October 2009 after a repair and maintenance 

spell of several months.

Story by Janine Erasmus/mediaclubsouthafrica, Pix © South African Tourism
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Passengers departing from George leave from the 
informative Outeniqua Transport Museum while those 
embarking from Mossel Bay will meet the train at the 
fascinating Dias Museum Complex. This is the site of 
the famous 500-year-old Post Office tree. It was under 
this tree that Pedro de Alaide first left a letter in 1500 
warning of troubles he encountered in Calcutta. In 1501, 
Joao da nova found the letter en route to India and so 
South Africa’s first ‘post office’ came into existence.

Most notably, the museum marks the spot where 
explorer Bartholomeu Dias stopped for supplies in 

1488 after he became the first european to round the 
notorious Cape of Good Hope.

The train’s original route took it to Knysna, about 60 
km east of George, where it crossed the Kaaimans River 
bridge, reportedly the most photographed railway bridge 
in the country. The train has even been known to stop so 
that photographers can get the perfect shot. But, damage 
from floods and landslides to the line in 2006 forced a 
change of route in 2007, but it is due for repair soon.

However, the ‘new’ George to Mossel Bay route, said 
Mossel Bay Tourism chair, louis Cook, gives transport 
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enthusiasts the chance to explore the history of various 
modes of transport. These range from the rare vehicles 
and historic cars and trains at the Outeniqua Transport 
Museum, to the maritime museum and life-size replica of 
Dias’ caravel in Mossel Bay.

The future of the Choo-Tjoe
each year, maintenance is carried out on the 

Choo-Tjoe during the winter months, when the 
passenger load is lighter, but this year work on the train 
was slightly delayed as vintage spare parts are becoming 
harder to find. 

The train is currently operated by state-owned 
national port, rail and pipeline company, Transnet, but the 
company is looking for another operator (to be appointed 
through a tender process.) Transnet wants to focus on its 
core business of transporting heavy freight, which means 
that the primarily tourist-oriented Choo-Tjoe must find 
another owner.

However, train enthusiasts need not be alarmed, as 
Transnet will continue to operate the service until a 
suitable buyer is found.

At a meeting held in mid-August, Western Cape 
Minister of Finance, economic Development and 
Tourism, Alan Winde, reportedly a Choo-Tjoe enthusiast, 
discussed the way forward with Transnet representatives. 
Winde said that the service would be re-launched in 
October in coordination with the regional municipalities 
and tourism associations. He added that the Western 
Cape provincial government would be involved in every 

step leading up to the handover, although Transnet would 
oversee the process.  

Choo-Tjoe Train Trivia

Construction of the track started from both ends • 
in 1924 and was completed in 1928.
The carriages are generally pulled by an 80-ton • 
Class 19D locomotive, out of the yards of the 
north British locomotive Co. Occasionally a Class 
24 or Class 23s diesel engine will take the load, 
particularly when there is a high fire hazard in the 
ecologically sensitive areas through which the train 
runs. Passenger carriages are veterans too, some 
dating back more than a century.
The Choo-Tjoe plies its trade on a daily basis • 
in Summer and on Mondays, Wednesdays and 
Fridays in Winter.
Bookings are essential and should be made at least • 
24 hours prior to departure..For more information 
please contact the Transnet Foundation, Heritage 
Preservation. Tel +27 44 8018 264/ 8018 289 or 
email Kobus.volschenk@transnet.net.

1time flies to George! See the flight schedule  
for more.

26839 1time zanzibar 275x210_pth.indd   1 2/21/08   10:29:50 AM
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Experiencing the steamy nightlife of Durban

Would I go down in your estimation if I told you I’ve been to a strip club?

I was protesting all the way. But, some devoted Durbanites were showing me 

the nightlife and they wanted me to see everything. And at a club like this, 

absolutely everything is what you see.

Story by Lesley Stones, Pix © iStockphoto.com, Stock.Xchng

UP
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 Durban must be some sort of meteorological 
anomaly – it’s a city that swelters during the day but 
really only heats up after the sun goes down.

It usually begins when my forehead star ts to glow 
during a delicious mutton bhuna at my favourite Indian 
restaurant on Musgrave Road. That’s always been my 
hottest Durban nightspot – but my party animal hosts 
planned to show me what I’ve been missing.

Scene One was Billy The Bums in Morningside. Bums 
sounds terribly down-market, but the owners claim it 
stands for Basic up Market Socialite. I’m not entirely 
convinced. There are acres of cleavage on show, if no 
actual bums, and the party atmosphere is jazzed up by 
funky barmen shaking cocktails as people squeeze past 
each other slowly to check out the talent.

We ordered a bottle of wine and drank it at the bar 
– there’s no chance of getting a table unless you stake 
your claim very, very early.

I was settling down to enjoy some people-watching, 

but my pals had other plans. It was time to eat, and you 
need elbow room to do that. 

Scene Two saw us cruising down Morningside streets 
so crowded that we had to park several blocks away 
and walk back to Spiga d’Oro restaurant.

It was heaving just as much as Billy’s, but one member 
of my group knew the owner, and a table miraculously 
appeared. Two would have been better, because the 
men ordered the house special of a massive pan of 
prawns to share. Plus salads, pizzas, wine, water jugs, 
bread and fingerbowls. We were piling the used dishes 
under our chairs and growing ever fuller as the table 
grew emptier.

Spiga d’Oro is family-oriented, and even at this late 
hour there were lots of children running around while their 
parents enjoyed a welcome chance to behave like adults.

Post-dinner drinks came at Beanbag Bohemia, 
crammed with an ar ty mixed-race crowd in a bizarre 
building that branches off in all directions. It’s a national 
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Monument built in 1885, and they made people smaller 
in those days, I realised as I ducked to avoid a doorway.

There was a DJ dancing in his own little world, a 
couple of ladies gazing into each other’s eyes oblivious 
to jealous glances by the men, and hip hordes of movers 
and shakers.

I sipped my drink in innocence as the others hatched 
a secret plot to give this out-of-towner a grand finale.

ladies – have you ever ventured into a strip club? no, 
me neither, but the Wonder lounge was Scene Four on 
this evening of adventure. It’s a weird looking place from 
the outside – sort of round and nondescript – belying 
the action going down inside.

Curiosity was suddenly submerged by a lack of courage, 
so I released an exaggerated yawn and made the party-
pooping suggestion that maybe it was time to head back 
to the hotel. Besides, I muttered, why pay R100 to look at 
women half my age, half my size and twice as pretty getting 
naked? Ok, make that three times as pretty. 

Women are admitted for free, so my objection  
was overruled.

We ventured into the darkness, with lights illuminating 
a blonde on stage doing a slow dance with only a pole 
for company. All the men wanted to be that pole. The 
women were gorgeous, of course.

“She looks like a really nice girl. So outgoing and 
friendly,” one friend said with genuine admiration. I 
followed his eyes and saw him ogling a 20-something 
doing a lap dance. 

Of course she’s friendly – you’re not going to make 
big tips in this game if you’re an unapproachable ice 
maiden, I said, feeling distinctly like an unapproachable 
ice maiden.

But you know what? I enjoyed it. In fact I was fascinated 
– both by the women who do this for a living, and by the 
men who get their thrills from watching. It was like a 
party where half the participants are wearing nothing but 
a G-string and a smile.

We left long before the sun came up again, and I 
reckoned the Durban day would be a mere 30°C while 
the night to follow would be an absolute scorcher.  
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CORPORATE SHUTTLE

Let us drive you to the Airport in comfort and be there 

upon your return

VIP Protection, Tours and Safaris available on request

WE CHARGE PER VEHICLE NOT PER PERSON
Mobile 082 450 6088 
Office 012 343 9532

Fax 012 343 0739  
Email eloff.hoffman@liblink.co.za

www.corporateshuttle.co.za

Corporate Shuttle gets you there safely
Corporate Shuttle was established in 2000 and has been going strong ever since.  We provide a 24 hour service and are available 
on all public holidays. Our fleet consists of Toyota Avanzas, which can seat up to 6 passengers and Toyota Quantums, which can 
accommodate up to 13 people.  We can however arrange for groups of any size and travel all over, although the most popular 
trips are to and from the airports and in and around Pretoria and Johannesburg. Phone us for a very competitive quote. Our 
friendly staff ensures a safe and enjoyable journey while you relax in the traffic.  With us, every passenger has a passenger liability 
insurance of R5 million. Our vehicles are air conditioned and our chauffeurs have their professional driver’s permits.  We are very 
reliable and dedicated, and take your safety seriously; therefore we have car seats available for all ages on request for extra peace 
of mind when it comes to children traveling along.   The great benefit of our company is that we charge per vehicle and not per 
person which can make a difference when a family or group is traveling together.  Transport settlement can be made in cash to 
the driver or an internet payment can be made.  Accounts are available for corporate clients.

Contact details:  Mobile 082 450 6088 • Office 012 343 9532 • eloff.hoffman@liblink.co.za • www.corporateshuttle.co.za

corporate shuttle4.indd   1 9/22/09   12:13:45 PM
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FOUnD
Constance Lémuria Resort, 

Praslin island

 Framed by 150 hectares of palm groves, and set in an 
extraordinary location straddling three of the most beautiful 
beaches in the Seychellois archipelago, the Constance 
lémuria Resort welcomes you to a world of comfort and 
sophistication from the moment you arrive. This luxurious 
five-star resort offers some of the finest accommodation and 
facilities on Praslin Island and appeals equally to those seeking 
a peaceful escape and those looking for an active holiday of 
sailing, swimming, golfing, and diving.

A short flight from Seychelles International Airport on 
Mahe will see you with your feet in the sand and your gaze 
cast across the clear turquoise waters of the beautiful Anse 
Kerlan on the north west coast of Praslin Island. The brilliance 
of the blues and turquoise water, set against a backdrop of 
golden beaches and the lush green vegetation covering the 
granite mountain, etches a striking image in your mind.

Constance lémuria Resort is one of those places that 

benefits from being in an extraordinary location – the 
northern tip of Praslin Island. Opened in 2000, the hotel has 
at its disposal a mountain and no less than three beautiful 
beaches. The first, Anse Georgette, is regularly voted as one 
of the top beaches in the world and is perfect for relaxation. 
The second, Petit Anse Kerlan, forms the frontage to the main 
hotel building, and the longest, Grande Anse Kerlan, sees the 
villas scattered along its shoreline.

The villas are all set a few paces from the beach in well-
maintained lush tropical gardens. There are 88 Junior Suites, 8 
Senior Suites, 8 two-bedroom suites with private pools, as well 
as the Presidential Suite. With more than 100 villas it would 
be easy imagine that the resort may be crowded, yet nothing 
could be further from the truth. With three beaches, a fleet 
of electric carts to ferry guests from point to point, and an 
extensive range of facilities and entertainment available, the 
Constance lémuria life feels private and exclusive.

Somewhere on the edge of reality, in that twilight space between a dream and real life, 

each one of us has a vision of what paradise might be like. While some places never 

live up to the high standards we set, there are the rare tropical getaways that do, and 

one of them is the Constance Lémuria Resort on the Seychelles Island of Praslin.

Story by Bernie Hellberg, Pix © Constance Resorts
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All suites are fully equipped with contemporary electronic 
gadgetry that you would expect to find in a luxury resort 
of this standard. Free high-speed Internet and Wi-Fi allows 
24-hour access to the web via your laptop, or even through 
the sophisticated in-room entertainment system.

The palm-thatched Junior Suites are constructed in wood, 
marble, limestone and pink granite. The emphasis is on privacy, 
intimacy and harmony with the natural surroundings. each 
suite is designed in a minimalist, yet luxurious style, with large 
bathrooms and a fully furnished terrace including a private 
dining space.

The Senior Suites are exceptionally spacious. each lavishly 
appointed room has all the facilities as described for the Junior 
Suites but in addition have a bathtub with whirlpool in the 
master bathroom, separate lounge with shower and a double-
sized terrace.

The two-bedroom Pool villas are at the southern tip of 
Anse Kerlan and offer the ultimate beachside accommodation 
in the Indian Ocean. Spaciously designed, the bedrooms lead 
directly into the gardens and beach just a few steps away. The 
living room leads directly outside to a dining area next to a 
private swimming pool as well as a personal relaxation and 
massage pavilion. villa Masters take care of every requirement 
throughout your stay, delivering an experience beyond 
expectation and the destination is perfect for families or 
couples alike.

A definitive highlight of this resort is the dining experience, 

and the attentive friendly service that accompanies it. With no 
less than three restaurants and four bars, all with quite different 
themes and ambience, guests are spoilt for choice, and will 
never be disappointed with either the quality or the variety 
of food served. 

With two floodlit tennis courts, walking and cycling tours, an 
18-hole Championship Golf Course, PADI diving centre, a host 
of water sports, gym, sauna and spa there is every opportunity 
to leisurely work off the previous evening’s excesses. Children 
will enjoy the new Turtle Kids’ Club and activities such as the 
eco Kids’ programme, which provides a fun look at how kids 
can help preserve the natural world.

As the sister hotel to the exclusive le Prince Maurice and 
Belle Mare Plage on Mauritius, lémuria harmonises stylish 
luxury with a relaxed Seychellois charm. It is the perfect 
getaway for the discerning traveller looking for the escapism 
that only an island-resort can offer. For more information go to 
www.lemuriaresort.com





60

 The cleverly named act is actually the 12-lettered 
pseudonym of Johannesburg music wünderkind Greg Carlin. 
Carlin is Zebra & Giraffe.

That Carlin was able to make his debut album virtually 
unassisted stems from his multiple music talents. He plays 
everything from bass, to keyboards, guitar and more. But 
on Collected Memories he wisely called on the production 
talent of Darryl Torr.

“It was just easier to play everything myself,” Carlin says. 
“But Darryl made the difference when it came to shaping 

the songs into what you hear on the album.”
The track The Knife takes its cue from the dark side 

of electronic rock pioneered by the likes of new Order 
and Joy Division. There are also strains of the latter’s 
ability to turn punk-influenced stylings into atmospheric 
masterpieces on Collected Memories – specifically the likes 
of Black Crow with its fiercely played guitar, bass lines and 
lyrics of abandonment and last chance love.

What is probably most astonishing is that, until recently, 
Carlin had not heard many of the bands from the era that 
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BETTER THAn A 
TRiP TO THE 

Zebra & Giraffe is taking the South African music scene by storm – and their 

debut album Collected Memories is every bit as unique as the 

animals the band is named after.

Story by www.justmusic.co.za, Pic © Simon Weller

 
Let us know at 

aboutime.co.za

Are you 
a Fan?



his music sits closest too. “The first thing I remember listening to is nirvana 
and u2, back when I was in primary school, and then it was onto modern 
rock,” he says.

Carlin admits that his own liking is for the harder edge of rock (A Perfect 
Circle, early Marilyn Manson, nIn and Tool are among his favourites).

Zebra & Giraffe is also not against having some fun. Pariahs is driven by a 
swirling keyboard that perfectly supports the song’s dreamlike, and at times 
tongue-in-cheek, lyrics.

 “A lot of the songs are about relationships and the rest are about feelings 
that I get and then I put that into words,” says Carlin about writing lyrics. 
He readily admits that the album’s title stems from a recent move from the 
comfort of his childhood home, where his own collected memories reside. 
It was here that Carlin originally learnt to play drums during his high school 
years, playing rock with a band called MSG. Carlin studied Fine Art at the 
university of Pretoria and joined his first “real” band, White lie – first as 
a bassist and then as a singer. The band recorded a handful of tracks with 
Darryl Torr and had a campus hit with the song Runaway, but at the end of 
2005 several members left to study and Carlin was left to his own devices. 
Carlin soon began experimenting in his home studio. Then he met the 
record label Just Music’s Karl Anderson through Harris Tweed and struck up 
a relationship – and today Zebra & Giraffe have a label deal with this highly 
regarded independent.

Since its release in May 2008, Collected Memories has produced 3 hit 
singles – The Knife, Arm Yourself and Oxymoron. So far 2009 has seen Zebra 
& Giraffe play alongside Snow Patrol and Oasis at the Coke-a-Cola Zero 
Fest (April), nominated for Best new Act and Best video at the MK Awards 
(March), release of one of South Africa’s first High Definition music videos for 
Oxymoron, as well as release a deluxe edition of Collected Memories featuring 
music videos, behind the scenes footage and an exclusive new track.

Zebra & Giraffe was also nominated for 4 South African Music 
Awards (SAMAs) in the categories Best newcomer, Best Rock, Best 

Album Packaging and MTn Record 
of the year for The Knife. Collected 
Memories took home the award for Best  
Rock Album. 

10 lucky readers stand a chance to win a copy 
of Collected Memories.
 To enter, SMS the word TIME followed by the word ZEBRA to 35131.
Cost per SMS is R3. Competition closes 31st October 2009. By entering this competition you 
consent to receiving electronic information pertaining to abouTime and/or 1time Airline.

WIN!
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Just nine days, 23 hours and 54 minutes after leaving the centre of Salzburg, 

Austria, Swiss athlete Christian Maurer stood on a blue float off the coast of 

Monaco and lifted his arms in triumph. He was the first to complete the 2009 

Red Bull X-Alps, an adventure race where the only permitted forms of transport 

are hiking and flying with a paraglider. 

Story & Pix © Red Bull

lloyd Pennicuik flying from the Grossglockner   
© Jon Nash/Red Bull Photofiles

COnqUERing 
THE
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 Measured in a straight line, the route is 818 km, 
but throw in difficult alpine passes, glaciers and inclement 
weather systems and the actual distance covered by 
Maurer was 1,379 km. 

The 27-year-old Swiss athlete was one of 30 
par ticipants from 23 different nations that began the 
race on 19th July 2009. negotiating seven mountain 
turn points in Austria, Germany, Italy, Switzerland and 
France before landing on the float in Monaco, the 
event is for experienced paragliders and hardened 
endurance athletes only. usual tactics involve hiking 
to high mountain take-off positions and using 
thermals to stay aloft and paraglide long distances. 
When unable to fly, they must carry their entire kit, 
which weighs up to 12 kg. no motorised transpor t 
is allowed, but they can have one suppor ter each to 

provide food, supplies and navigational advice.
Such a challenging race means the athletes are on 

the edge 24 hours a day, and that extreme decisions 
and exploits have to be made in order to stay ahead of 
the opposition.

One such decision was a daring crossing by Maurer 
and his supporter, Thomas Theurillat, of the dangerous 
Monte Rosa glacier in Switzerland on the way to the 
Matterhorn turn point. Maurer and Theurillat, a mountain 
guide and psychology student, roped themselves together, 
and climbed up to 3,600 m, where they performed the 
most extraordinary take-off in Red Bull x-Alps history. 
Since the glacier was relatively flat at the top, Theurillat 
tied his climbing rope to Maurer’s glider harness and 
towed him into the air like a kite.

The move sparked debate among fans and the 
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Race Committee alike, but there is nothing in the rules 
forbidding such a take-off. Watching from the race 
helicopter was Red Bull Photofiles photographer Dean 
Treml, who described it as “one of the most remarkable 
things I’ve ever seen. These two guys worked brilliantly as 
a team and this was a superb example of their teamwork 
and ingenuity. It was fantastic to watch.”

“This flight was one of my highpoints of the race,” 
said Maurer. “The weather was beautiful and the thermals 
perfect. I’ll never forget it.” Maurer carried on flying past 
the Matterhorn turn point, and another 60 km down 
the Zermatt valley to give him an unassailable lead over  
the chasers.

There was also a South African competitor in this 
year’s event, Pierre Carter. Although he had to pull out 
due to injury on the fifth day, he gave it his all. “I’ve been 

flying and climbing for 22 years and when I saw the 
x-Alps it really interested me. I wasn’t aiming to win, but 
I did it for the personal challenge.” His personal highlight 
was winning the first leg: “I am no hero, but on that day 
I beat all the heroes of the race, which was quite fun.” 
Following a crash which caused Carter to slice his foot, 
he had to pull out of the race when the injury became 
too painful to continue with. But he is going to be back in 
2011. “It is such an amazing personal challenge. It’s tough, 
almost like doing the Comrades every day – and it is 
very beautiful.”

This region also saw a dramatic climb by Russian 
competitor evgeny Gryaznov. A solid pilot with a 
reputation for toughness, the 36-year-old proved to be 
a revelation, eventually finishing in fifth place thanks to 
some expert alpinism. He spent the night of the ninth 
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Christian Maurer launching off Mont Blanc for the 
final leg to Monaco

© Dean Treml/Red Bull Photofiles

evgency Gryaznov catching a bit of sleep at the 
border between Austria and Italy

© Dean Treml/Red Bull Photofiles
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day camping at 2,700 m above sea level, 30 km east of 
the Matterhorn. The next morning, he flew down to 
the Saas valley where he began hiking again, eventually 
climbing another 1,500 m to the next take-off. “It was 
really tough,” said photographer vitek ludvik who 
accompanied him for the hike. “He was tired from the 
other days’ racing, but was still strong and it was very 
hard to keep up.” 

Alongside his Matterhorn flight, Maurer also lists his 
final glide from the last turn point, Mont Gros, down 
to the float in Monaco as one of the most memorable 
from the 2009 Red Bull x-Alps. His ruthless decision 
making and undeniable skill and fitness meant he landed 
33 hours ahead of previous champion and second place 
finisher Alex Hofer, also Swiss.

“you have to walk and to fly,” Maurer says, “and you 

have to do all of this by yourself for 24 hours a day – this 
makes it really extreme.” 

The Route

Start:   Salzburg (AuT) – 0 km
Turn point 1:  Gaisberg (AuT) – 6 km
Turn point 2:  Watzmann (Deu) – 38 km
Turn point 3:  Grossglockner (AuT) – 94 km
Turn point 4:  Marmolada (ITA) – 189 km
Turn point 5:  Matterhorn (CHe) – 518 km
Turn point 6:  Mont Blanc (FRA) – 579 km
Turn point 7:  Mont Gros (FRA) – 813 km
Goal:   Monte Carlo (MOn) – 818 km
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Christian Maurer and Thomas Theurillat walking 
towards the Matterhorn

© Dean Treml/Red Bull Photofiles

Christian Maurer was the first athlete to approach 
the coast of Monaco

© Olivier Laugero/Red Bull Photofiles
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AFSkEEP niE!

MOEniE DiE 

 Sommige Afrikaanse woorde en uitdrukkings kan 
eenvoudig nie vertaal word nie. Dink aan sêgoed soos 
“my tone het omgekrul van lekkerkry”, “om iets met 
lang tande te eet”, “om die aapstuipe te kry”, of “om met 
die maan gepla te wees”. Dink aan woorde soos “gril”, 
“woelig”, “nogal”, “mos” en “fnuik”.  Daar kan geen twyfel 
wees nie: Afrikaans is die lekkerste praattaal ter wêreld!

Juis om hierdie rede is dit so teleurstellend om te 
sien hoeveel Suid-Afrikaanse advertensies eers in engels 
geskep word, en dan lomp vir die Afrikaanssprekende 
verbruiker vertaal word. “Skeppende mense moet 
geïnspireer word om in oorspronklike, skerp Afrikaans te 
skep; dis waar die groot uitdaging lê,” sê Frannette Klerck, 
’n direkteur van FMK Marketing. en die bevordering van 
sulke oorspronklike en voortreflike Afrikaans is een van 
die Pendoring-toekennings se doelwitte.

Pendoring is in 1994 gestig toe verskeie toonaangewende 
mediarolspelers besluit het dat dit tyd is om uitmuntende 
Afrikaanse reklame te erken en te bekroon. “Pendoring 
speel dus ’n belangrike rol om Afrikaans in staat te stel 
om sy regmatige plek in die reklamelandskap in te neem,” 
verduidelik Franette. Deesdae beskou bemarkers, reklame-
agentskappe, vryskut-kopieskrywers, ontwerpateljees en 
produksiehuise die toekennings as ’n jaarlikse hoogtepunt 
op die reklamekalender. 

Alhoewel die belangrikste vereiste vir Pendoring 

inskrywings is dat dit in Afrikaans moet wees, is daar 
ook verskeie ander voorvereistes. Is dit eie aan Afrikaans; 
oorspronklik Afrikaans? Is dit ’n innoverende konsep wat 
nuwe en vars denke bring? Die werk moet ook relevant 
tot die handelsmerk, teikengehoor en tot die gekose 
medium wees.

Maar hoekom is dit vir maatskappye so belangrik om 
Afrikaanssprekende verbruikers regstreeks aan te spreek? 
Dis eenvoudig: Die Afrikaanse mark het geweldige 
koopkrag! naas Zoeloe en xhosa is Afrikaans die grootse 
huistaal, en Afrikaanssprekendes is verantwoordelik 
vir sowat 28 % van ons land se algehele huishoudelike 
besteding. Maar doeltreffende kommunikasie tussen 
adverteerders en hul gehore gaan oor meer as net taal. “’n 
Kenmerkend Afrikaanse inslag en humor het eenvoudig 
net meer trefkrag by die Afrikaanse teikenmark,” meen 
Franette. ’n Suksesvolle reklameveldtog is tog een waarin 
die gehoor met die advertensie kan vereenselwig.

Daar is egter ook ’n Pendoring-kategorie waarvoor 
inskryings nie in Afrikaans hoef te wees nie: die eg Suid-
Afrikaanse kategorie. Hierdie afdeling is ’n paar jaar 
gelede geskep om voortreflike reklame in enige van ons 
land se 11 amptelike tale te bekroon. vanjaar word hierdie 
kategorie nog verder uitgebrei om plek te maak vir drie 
nuwe sub-kategorieë, naamlik Tv, radio en drukmedia. 

Franette vertel dat 2009 se eg Suid-Afrikaanse inskrywings 

Reklame-toekennings is geensins ’n nuwe verskynsel nie. So wat maak die 

Pendoring-toekennings so besonders? abouTime vind uit...

Storie deur Jacqueline Cochrane, Fotos © Pendoring



uit die boonste rakke is. “Die hoë gehalte van die werk wat vir die eg Suid-
Afrikaanse kategorie ingeskryf is, het beoordelaars deur die bank beïndruk 
en was selfs beter as vorige jare.” Inskrywings in hierdie kategorie het ’n 
onmiskenbare Suid-Afrikaanse karakter: Dink maar aan gunstelinge soos 
vodacom Speler 23 en die Klipdrift “eisj”-advertensie.

uit vanjaar se sowat 300 Pendoring-inskrywings is daar 63 finaliste 
aangewys wat in ses hoofkategorieë meeding: Reklame (bo-die-lyn), 
Kommunikasie-ontwerp, ervaringsbemarking, Studente, eg Suid-
Afrikaans en Algemeen. Die beoordelaarspaneel bestaan uit groot 
name in die Suid-Afrikaanse reklamebedryf, en ’n oorsese beoordelaar 
staan aan die hoof van die proses. “Die Pendoring-toekennings is uniek 
deurdat ons wenners met kontantpryse beloon, ’n studiebeurs gee aan 
die wenner in die studentekategorie en ’n oorsese studietoer aan die 
algehele wenner,” vertel Franette. 

“Moenie die taal afskeep nie” is hierdie jaar se slagspreuk. Taal – 
veral een so jonk soos Afrikaans – is ’n groeiende ding wat gestimuleer 
moet word. “Ons wil aan die skeppende mense sê: ‘Skep in Afrikaans en 
verhinder dat sy gebruikers uiteindelik daaronder kan ly as Afrikaans nie 
sy regmatige aandag van adverteerders en bemarkers kry nie,” vertel 
Franette. 

verder rus die onus op Afrikaanssprekendes om die Afrikaanse 
reklame en die Pendoring-toekennings te ondersteun en hul taal te 
koester. Want niemand wil vir Bennie Boekwurm as aas aan ’n hoek 
sien nie. 

bleed.indd   1 2009/07/15   1:48 PM
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 Welcome to the world of Flash Mobbing. A concept 
that took off in 2003, the Flash Mob is a bizarre type of social 
commentary that was ‘invented’ by Bill Wasik. Wasik is one of 
the senior editors at Harper’s Magazine, a renowned united 
States publication initiated in 1850. Harper’s content centres 
around politics, culture, arts, finance and literature, and it is 
from this educated stable that the unique social experiment 
was born.

The v&A Waterfront incident really did happen in Cape 
Town in 2007, and was South Africa’s first official Flash Mob. 
The concept is all about creating ways to be ‘actively’ non-
conformist. Wasik was of the opinion that getting groups of 
people to do public demonstrations with no ‘real’ point, would 
poke fun at mainstream society and the need to always be 
trendy. The irony is that Flash Mobbing has become incredibly 
popular. As the saying goes, “All the cool kids are doing it!”

The very first successful Flash Mob consisted of 100 people 
arriving at the rug sales department of Macy’s Department 
Store in Manhattan. The crowd was told to stand around one 
particularly expensive rug, and relayed the information to 
the sales person that they all lived in a warehouse together 
and were group-shopping for a ‘love rug’. As a salesperson, 
what do you say to that? “Any particular colour you’re looking 
for ladies and gentlemen? Can I interest you in a very, very  
large Kilim?”

Flash Mobbing has grown in popularity, and has in some 
cases become a bit more fantastical than simply smashing 
one another with pillows. There are some incredible videos 
on you Tube showing dance Flash Mobs. These generally take 
place in travel hubs, such as liverpool Street Station. A highly 
choreographed dance took place in the middle of the station, 
with a few individuals taking the lead and ending with well over 
200 people grooving to The Twist. This turned into an advert 
for a uK mobile company, and one can see how Wasik’s anti-
establishment concept has kind of backfired. 

even though mainstream media may have cottoned onto 
the earning potential of doing something so drastically different, 
it’s not to say that Flash Mobbing isn’t highly entertaining. 
The events are organised virally via the Internet and social 
networking sites like Facebook, so people stay tuned into 
where and when the next event will take place. It’s not just the 
Flash Mobbers having fun though, as the looks on bystanders 
faces as they get swept along in the complete absurdity is 
priceless. It’s guaranteed there will be smiles all day, and stories 
of the event will be circulating for years.

It seems that the kick people get out of participating in 
these random events is rather addictive, and websites such as 
improveverywhere.com are a testimony to this. People have 
gone so far as to set up entire musical routines in mall food 
courts, perform synchronised swimming in The Washington 
Square Park Fountain and hold a ‘silent disco’ at victoria 
Station in london. The ‘silent disco’ involved over 4,000 
people all listening to the same song on their MP3 players via 
radio transmitter. The only difference with this one was that 
instead of lasting a few minutes and having everyone disperse 
immediately, people were enjoying the party so much that 
security had to break it up two hours later.

The latest Flash Mobs came with the sudden passing of 
Michael Jackson. In Mexico, over 13,000 people gathered to 
perform the ‘Beat It’ dance, while similar tributes took place 
all over the world, including some incredible renditions in 
Stockholm. Talented Swedes in neon 1980s outfits caused 
traffic jams with their professional moves, but even the bus 
drivers didn’t seem to mind as they bopped along to Michael’s 
best-selling hit.

Whether you’re doing it to be part of a group, or part of 
an ‘anti-group’ group, Flash Mobbing is certainly an interesting 
way to pass the time. And if this article hasn’t provided you 
with Google fodder for the next week, I simply haven’t done 
my job properly! 

It’s a grey afternoon at the V&A Waterfront. People are relaxing on the benches 

in the courtyard, when suddenly; a group of 20-somethings whip out pillows 

and start beating each other senseless. Within moments, a hundred other 

cushion-wielding maniacs join the carnage, and a minute later, they collapse 

on the floor in a motionless heap. Ten seconds go by and they hop to their feet 

and leave. What on earth?
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… and explore East London and the surrounds

gO TO

BUFFALO CITY
The Elvin Extreme Air Show

Nahoon Nature Reserve

little did French Aviator Albert Kimmerling know that when 
he took to the air on 28th December 1909 in east london in 
his voisin Bi-plane, that he would be making local, national and 
international history by undertaking the first manned, powered 
and controlled flight in the southern hemisphere. One hundred 
years later, it is appropriate that the 2009 elvin extreme Air Show 
will be a notable celebration of that flight. The show is hosted by 
the Border Aviation Club and takes place on 31st October at the 
east london Airport in Buffalo City. Tel: +27 43 736 6181.

nahoon nature Reserve plays host to the Mercedes-Benz 
South Africa Coastal education & visitor Centre. Free coastal 
educational excursions are offered with trained guides, while 
boardwalks allow easy access to some of the most picturesque 
coastline in the area. view Bats Cave, witness the sky-scraping 
spray of the blowhole and hear the thunderous sound of the 
“dragon” in the cave, along with many other breathtaking views. 
The area is an internationally recognised surfing destination. It 
has many great fishing spots; a long sandy beach for the kids to 
run and play; a pool for snorkelling; high dunes for paragliding 
and sandboarding and is a great destination for the family. For 
more information, contact + 27 83 651 0685.

3

4

5

East London Museum

Wild Coast Jikeleza 

Hemingway’s Mall

Regarded as one of the best natural and cultural history 
museums in South Africa, the east london Museum offers 
fabulous guided tours. There are displays of large endemic 
reef fish and nearly 500 different kinds of eastern Cape sea 
shells. A huge attraction to this museum is the Ceolacanth 
(Latimeria Chalumna) – discovered in 1938 after Coelacanths 
were believed to have been extinct for 70 million years. Tel:  
+ 27 43 743 0686.

The Wild Coast Jikeleza is tourist route on the outskirts 
of east london that offers fun activities to entertain the 
whole family, from elephant-back safaris and interaction, 
canoeing and abseiling to a more leisurely introduction to 
rose farming, a tea garden or river cruise. visit their website  
www.wildcoastjikeleza.co.za for more details.

For a shopping excursion the new Hemingways Mall, which 
opened in September, offers over 200 lifestyle boutiques and 
flagship stores where fashionistas are spoilt for choice with 
stores such as Truworths emporium, a two-level Woolworths, 
luella’s and A & D Spits. Guests can visit the new cinema 
complex which houses one of the five largest screens in the 
country and enjoy dance, music and fashion as well as art 
festivals in the open-air amphitheatre. 

Life in Buffalo City: It’s always a pleasure. Contact + 27 43 721 1346 for more information. 

Story by Tourism Buffalo City / Colleen Durant, Pic © Tourism Buffalo City
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SURgERy

 If you want longer legs, bigger breasts, a smaller nose 
and a six-pack without the pain and cost of plastic surgery, you 
can have it all... yes, with just a few clicks of a mouse you can 
become that flawless, tanned, six-foot beauty on the cover of 
the latest glossy.

like it or not, the photographs you see in magazines are 
touched up, enhanced and made to look literally picture perfect. 
you don’t have to read the magazines to know that. In fact, 
over the past few months, the news has been brimming with 
stories of furious stars, an angry public and the defence stories 
of the publications that are responsible for portraying this 
unrealistic imagery. The fact is, just like the rest of us, most of the 
unblemished models you see on the covers of your favourite 
mag do have crow’s feet, laugh lines and stray hairs – some of 
them even have cellulite!

So, what do they touch up and exactly how much do 
they enhance? According to an industry expert who wishes 
to remain unnamed, “I have done tons of touch-up work 

on photographs for various publications. The amount of 
‘photoshopping’ depends entirely on the client. As an example, 
we had a few underwear shots for a catalogue and point-of-sale 
promotion. The specific requests were to remove any crease 
lines from and around the armpits (completely unnatural), 
make the sternum area above the breasts less pronounced 
and hide any nipples or other body parts visible through the 
‘see-through’ range. Other requests were to remove bags from 
under eyes, any wrinkles, any visible veins, skin blemishes, etc.” 

Another retouching expert source who wishes to remain 
unnamed explains what the most common enhancements to 
photographs are: “The basic fix-up list for most publications is: 
remove all skin blemishes including crow’s feet, wrinkles, freckles, 
pigmentation marks etc.; remove any stray hairs – head and 
eyelashes; make the whites of the eyes white – no red veins; 
make the irises of the eyes larger; remove or reduce harsh 
shadows; soften all features; lengthen legs if it is a full-body 
picture and expand lips and add shine,” he says. 

If you’re wondering what the 
beauty secret of the stars 
really is, read on...

Story by Teri Glass, Pix © Glenn Feron

Before

After
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every day we’re exposed to 
numerous images of perfect women 
with perfect skin and toned, taught 
bodies. What we don’t realise is that 
apart from having their hair and 
makeup done professionally, these 
models are photographed in the  
 best possible lighting with 
anywhere between 100 to 300 photos 
being taken. From these pics, only the 
top ones are selected. Before the photos 
are published, these ‘best’ shots are 
touched-up using the latest computer 
technology to remove bulges, pimples, 
cellulite, wrinkles and more. It’s no 
wonder then that so many women (and men) are self-conscious 
about their bodies. Trying to live up to an unrealistic dream body 
isn’t going to get us anywhere. Supermodel Cindy Crawford has 
been quoted saying, “I think women see me on the cover of 
magazines and think that I never have a pimple or bags under 
my eyes.  you have to realise that’s after two hours of hair and 
makeup, plus retouching. even I don’t wake up looking 

like Cindy Crawford.” In the May issue of 

Vanity Fair magazine in 
2001, actress Jennifer 
Aniston is quoted saying, 
“The media create this wonderful illusion – but the amount of 
airbrushing that goes into those beauty magazines, the hours of 
hair and makeup! It’s impossible to live up to, because it’s not 
real.” enough said. 

Apart from distorting our perceptions of beauty, digitally 
enhanced photographs can also contribute to the large number 
of eating disorders among young women and men by creating 
these unrealistic beauty expectations. It’s not only anorexia 
and bulimia that we need to worry about – there’s also binge 
eating, orthorexia (obsession with healthy eating) and bigorexia 
(gaining too much muscle mass), among others. 

All that said, it doesn’t mean wanting to look good is a 
bad thing, but the images of flawless beauties are leaving many 
young girls and women in pursuit of unattainable illusions. Can 
anything be done about it? not much really, but hopefully after 
reading this article you’ll feel a little less self-conscious about 
your ‘imperfect’ body. 

Before

Before

After

After

About the photographer

Glenn Feron, an artist and illustrator, first began doing 
restoration on old photos in a photo lab in the early ‘70s. 
Back then he used airbrushes, paint and pencils to work 
his craft, but soon found a new medium in computers 
when they came on the scene. Glenn has worked for 
some of the pickiest clients in the world. His skill, artistry 
and knowledge of anatomy bring them back again and 
again. you can see his work at www.glennferon.com.
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BRing On THE SExy 

 life is too short to drink a raw egg yolk. There are 
certain things that just shouldn’t be done in the name of 
gastronomic delight. eating bugs is one of them. Drinking raw 
egg yolks is another. The addition of milk and honey does 
nothing to disguise the taste of either yolk or bug. eating 
these things is simply against the natural order of things. After 
all, we are what we eat. If we aspire to be bugs or raw egg 
yolks, I would venture to say that we are in acute need of  
intensive therapy.
let us be honest here: eggs should be fried in butter and 
enjoyed with a side order of crispy bacon. Mushrooms are 
not out of place in this company. neither is the one grudging 
concession that the traditional breakfast makes to vitamins 
– the obligatory lone slice of fried tomato. It adds a spot of 
colour to the plate and a grain of virtue to the mood. Of 
course, the rest of the traditional breakfast stiffens the arteries 

and consumes your allowable daily calories for the next three 
months in one fell swoop. There is a price to pay for everything 
and indeed, there are no free breakfasts. It is just that the price 
of starting too many days of your life with a not-so-good old 
traditional breakfast, might be a tad too high. 
Breakfast remains one of the big issues in nutrition and optimal 
performance. Research indicates that breakfast eaters have a 
distinct edge when it comes to positive attitude and general 
performance. Breakfast eaters also have a more vigorous 
metabolism than skippers, resulting in more energy and better 
weight control. The idea is to kick your body into action every 
morning by breaking the fast of the night before with a hearty 
meal. The question that begs asking is thus: how to construct 
the Sexy Breakfast?
A Sexy Breakfast should stimulate all the right bits. A Sexy 
Breakfast should also not require the maker to get up in the 

Banish the greasy eggs and bacon and prepare for summer with a new take 

on breakfast – the Sexy Breakfast.

Story by Susan Putter, Pix © iStockphoto.com
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middle of night in order for the whole thing to be prepared 
and consumed before lunchtime. Adequate sleep is, after 
all, also an important factor for optimal performance and a 
generally positive predisposition. lastly, the Sexy Breakfast 
should not leave mounds of pots and pans in its wake. These 
do nothing for a generally positive predisposition and the only 
thing that performs optimally in the wake of dirty pots and 
pans is the temper.
After extensive research, I have hit upon the perfect Sexy 
Breakfast – the Smoothie. What, I ask you, can be sexier than a 
smoothie? The basic smoothie consists of liquidised banana and 
milk. If ever there was a fruit that familiarity has bred undeserved 
contempt of, it is the banana. Consider the value that this, in 
itself very sexy, fruit can bring to your average morning. not 
only does it pack a potassium punch that will make you more 
alert (sexy), it will also reduce constipation (unsexy). Research 
further indicates that bananas contain tryptophan, an amino 
acid that the body converts into serotonin, making you more 
relaxed and happier (very sexy). High in B vitamins, the 
banana will also help to calm the nervous system (nothing is 
further removed from sexy than nervous hysteria). Altogether 
then, the banana is a worthy candidate in the quest for a  
Sexy Breakfast.
The idea behind the smoothie is to chunk the banana into 
the liquidiser with a few of your favourite things. A cupful 
of strawberries is always a commendable addition. 
Besides, if you are having a particularly perky 
morning, you can partially slit one down the 
middle and straddle it on top of your glass 
for extra class and sophistication. Add a 
small tub of fat free yoghurt (vanilla, 
strawberry or banana flavours would 
work well here) for an extra dose 
of calcium, live AB Cultures, creamy 
texture and non-fattening sweetness. 
Thin the whole lot down with a cup 

of low fat milk or, if you are feeling fruity all over, pure apple 
juice, and set the liquidiser blades a-whirring. For added power, 
add a heaped spoonful of your favourite high protein powder 
(vanilla flavour will go with whatever you put in the liquidiser).
I recommend that the smoothie (made, you will notice, in five 
minutes flat) be enjoyed peacefully on your patio – soaking 
up a few early morning rays and quietly contemplating the 
joys of the day ahead of you. The smoothie is also for A-type 
personalities. you know the ones I mean, always rushing around. 
Specifically, they often rush around with arms flailing, impatient 
with a world that has breakfast on the patio. Type A’s seldom 
get enough rest themselves. Indeed, should this be a morning 
on which you slothfully ignored the ring of your alarm clock, 
chuck the smoothie into your travel mug or water bottle for 
breakfast-on-the-go.
It is true that your common and garden-grown cricket 
is also very nutritious, which has been proven to contain  
12.9 g protein, 5.5 g fat, 75 mg calcium, and 9 mg iron so a case 
certainly could be made for the cricket as a breakfast option. 
Far be it from me to be prescriptive, I admit that I prefer 
my cricket at Wanderers. Besides, I think a smoothie would 
be easier to catch and would not make so much noise if left  
out overnight. 
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Common ques t ions 
about  our  four-pawed 
companions  answered

THAT

i nEvER

I want to get a puppy for my 
kids. What breed makes the best 
companion for young children?

 There are so many advantages to having 
children growing up around pets that most parents 
want to give their kids the chance. Children can be 
harder for dogs to understand than adults, though. 
Dogs can misinterpret running or laughing toddlers 
and may become nervous or overexcited by them. 
Because of this, we don’t recommend terriers, which 
are sometimes prone to snapping when they become 
overexcited. Herding dogs may follow their herding 
instincts and try to herd running children, which may 
result in the dogs nipping at their heels, so this is also 
not ideal. Of course, the pup needs to be strong and 
patient enough to withstand kiddie games too. Because 
of this, labradors are often the first choice – or Beagles 
if you prefer a slightly smaller companion. However, it 
is important to remember that dogs are not robots. A 
well-trained, well-socialised Jack Russell can be a better 

Story by Dr. Marriane de Vries, BVSc (Hons), Royal Canin Veterinary Technical Manager, Pix © Royal Canin
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childhood companion than an undisciplined labrador 
will ever be. If you want your kids to have the joy of 
growing up with a dog, you have to be willing to make 
the commitment to owning and training the dog. Kids can 
and should be part of the training process, but the dog 
has to be right for you, your lifestyle and your home, even 
more than for the kids. If you have the perfect companion 
dog for you, your kids will love him too.

Should I get a friend for my dog?
Dogs are gregarious animals and far prefer being 

in groups to being alone. While our dogs do see us as 
companions, sometimes they need to do ‘dog things’ with 
other dogs too. It is always a good idea to get two dogs 
rather than only one, even if there is always someone 
at home with your dog. When it comes to choosing the 
best friend for your four-legged companion, a good rule 
of thumb is that opposites attract. If you have a female, 
she is most likely to get on well with a male. Dogs of 
different breeds and sizes are also more likely to live in 
peaceful companionship. If two dogs are very similar, they 
may find it difficult to share your house and your love. A 
Great Dane and a Maltese Poodle are so different that 
they will probably play different games with you and 
naturally gravitate to different spots in the lounge – the 
ideal recipe for success.

Can a cat be a good companion 
for a dog?

Cats and dogs are very different creatures, but they 
can get on very well. So your dog and cat can share the 
water bowl or the couch, but your dog will thank you for 
getting him a companion that also ‘speaks’ fluent ‘dog’. 

Does my cat need a friend too?
Cats are more individual creatures than dogs, 

and some cats can live happily with you as their only 
companion. However, most cats also need to be able to 
spend time with someone who speaks their language. 
So if you already have an adult cat, see how she reacts 
to other cats before making your decision. But if you are 
getting a kitten, why not get two?’ 

Questions?
Ask them at 

aboutime.co.za
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Story by Vic de Klerk, Pic © iStockphoto.com, Stock.Xchng



 Prices fetched at sheriff and other auctions for houses with 
repayments in arrears, or where the owners have been sequestered, 
are certainly lower than the outstanding mortgage or so-called 
valuation. However, they’re still not low enough to once again make 
residential property an attractive investment. Prospective buyers must 
be wary of the free investment advice given so readily by agents – and 
auctioneers – these days. your own conservative calculations usually tell a  
different story.

An auction held by van’s Auctioneers in Pretoria, with Martin Pretorius 
as the auctioneer, is a good illustration of how a house with an apparently 
attractive price turns out to have no investment value. The property was 
a unit with three bedrooms and two bathrooms in a fairly new security 
complex. Size: 175 m2, of which 50 m2 was a so-called loft (wasted space, 
in my opinion, in sunny South Africa). The suburb of Sinoville is more or 
less a lower to middle income area. 

Pretorius said the property recently traded for R750,000 and 
was currently valued at R850,000. The other information provided 
by van’s was the monthly rates and taxes which are currently 
R421, while the levy to the body corporate was R841 per month. 
That’s high – very high – and is already a warning signal. The total  
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DOWn
Bidding for a house from an estate may be 

cheap but return remains weak.



cost is therefore, R1,262 
per month. Make it R1,300 per month for those who like  
round figures.

I started with a valuation. Cash flow and price or income 
ratios are very important to me. The calculation looked like this: 
possible rental income (a high estimate) of R5,000 per month, 
which comes to R4,500 per month net after commission. 
Deduct the R1,300 above and that gives you a cash income 
in the pocket before tax of R3,200 per month or R38,400 
per year.

The shares of several large companies, such as Standard 
Bank, Bidvest and lewis, to name just a few, are trading at a 
forward after-tax earnings multiple of around eight. Remember: 
the lower the Pe the more attractive the asset is at a  
specific price.

Since there’s often some kind of mystique associated with 
property, and since Pretorius is a good auctioneer, I calculated 
my valuation of the property at a pre-tax Pe of 11. That’s 
ridiculously high compared to shares. But, well, after all it is 
property. The possible income of R38,400 times 11 gives a 
realistic value, compared to ordinary shares, of R422,400 for 
the property. (Incidentally, I wouldn’t buy shares now at even 
an after-tax Pe of 11.) 

It didn’t take long before there was an offer of R425,000. 
That was already higher than my valuation, but as I fancied the 
property I tried R430,000. Pretorius brushed me off, saying he 
was selling property, not furniture. The increments had to be at 

least R25,000 and if I wasn’t up for R450,000 then 
it was “too bad.” After it all, it was his auction, he 
said. That silenced me.

The property finally fetched R550,000, drawing 
a round of applause for the new owner, whose 
offer, of course, still has to be approved by his bank. 
And R550,000 divided by the possible pre-tax 
income of R38,400 means the property was sold 

at a forward Pe of 14 times its annual income. If the investor 
reckons on a moderate personal tax rate, of 25 percent 
that leaves only around R30,000 and the comparable Pe for 
ordinary shares rises to 18 times the income for the next 
year.  very few investors would currently buy shares at such an  
expensive valuation.

Think carefully about property you want to buy on auction. 
The chances of buying and selling again over the short term at 
a profit through an estate agent are very slim. Auctions are the 
in thing these days. The current income relative to the price is 
still lower than can be earned on the JSe, even though some 
share prices have already risen by 40 percent or more over 
the last six months.

However, an auction is certainly the right place to buy a 
property if you plan to live in it yourself. 

Copy courtesy of Finweek. 
Call 0860103911 
to subscribe. 
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 South Africa has a proud medical track record, and 
now that record is to be enhanced as medical tourism 
swings into high gear. Government plans to market the 
country as a cost-effective international destination for 
this lesser-known sector of the industry.

By the end of 2009, according to Deputy Tourism 
Minister Tokozile xasa, a national strategy for medical 
tourism will be complete. xaba was speaking at the 
inaugural South African Health Tourism Congress, 
held in Johannesburg in July 2009 with the aim of 
fur ther entrenching the medical tourism industry in  
South Africa.

The event attracted around 300 delegates from 

various divisions of the medical world, including insurance, 
hospital and government representatives, dentists, 
doctors, health facilitators, and healthcare providers.

Potential
While tourism’s contribution to the economy 

has doubled from 4.6% in 1993 to 8.5% in 2008, said 
xaba, leisure tourism is reaching saturation point. This 
gives other tourism sectors the chance to develop. The 
1-million-plus people working in the tourism sector, 
she added, accounted for 7.4% of the country’s total 
employment figure.

Medical Tourism Association president Renee-Marie 
Stephano delivered the congress’ keynote address. In  

HOLiDAy

While most tourists come 

to South Africa to enjoy 

the scenery, there is 

a growing number of 

medical tourists who visit 

our shores for cosmetic 

and other surgeries. 

And, medical tourism to 

South Africa is about to 

receive a government-

driven boost.

Story by Janine Erasmus/ medicaclubsouthafrica.com, Pic © iStockphoto.com, Stock.Xchng
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order to bring future 
patients into the country, she said, it is essential to have a 
well-established healthcare cluster aimed at tourists. Here, 
properly accredited medical professionals, hospitals and 
clinics, medical tourism providers and government can 
work together to promote the medical tourism sector.

This is especially important because the South 
African Medical Association currently prohibits brokers 
from making recommendations to patients, and also 
prevents doctors from openly or indirectly marketing 
their services.

Of the 9.5-million foreign visitors to South Africa 
in 2008, said xaba, it is believed that about 410,000, or 
4.3%, were medical tourists. These tend to be well-off 
people who can afford to travel abroad to meet their 
medical needs.

But there is room in the country’s clinics for more 
than twice this number, said congress chair Cawe Mahlati, 
advocate and CeO of Gauteng Tourism. South Africa can 
accommodate up to 1-million medical tourists, she said, and 
this makes it one of the destinations of choice for those 
about to undergo medical and cosmetic procedures.

Travelling for treatment
Medical tourism, or the process of seeking out 

medical treatment in another country, is a fast-growing 
source of income. It covers both elective procedures 
and specialised operations such as joint replacement and 
spinal fusion.

About 50 developed and developing countries claim 
medical tourism as a national industry. South Africa has 

offered these services for some time, but only 
recently has begun to earn a higher profile for itself  

     in this field.
The country is already recognised the world over as 

a land of diverse cultural and natural attractions. This is 
an extra bonus for medical tourists, who can recuperate 
while enjoying everything South Africa has to offer, 
right after they have checked out of their world-class  
medical institution.

Glasgow-based medical portal Medic8 said in a 
recent report that British tourists could expect to save 
up to 60%, excluding travel costs, by choosing South 
Africa as their medical destination. Furthermore, said 
Medic8, standards in South African clinics are as good, if 
not better, than those in the united Kingdom.

Most people come to South Africa for cosmetic 
surgery, but the country’s skilled surgeons can also 
provide organ transplants, cardiac, orthopaedic and 
obesity surgery, as well as dentistry.

Medical leader
South Africa has long been a world leader in medicine. 

In 1967 Dr Christiaan Barnard performed the world’s first 
successful human-to-human heart transplant, and catapulted 
South Africa onto the medical stage of the world.

Since then, the country has remained at the forefront 
of medical innovation and today can boast of significant 
achievements such as the successful separation of Siamese 
twins, and the first African-developed HIv vaccine to go 
to trial in a developed country.

For those who can afford it, medical procedures in 
developing countries like South Africa, India and Thailand 
are the way to go. As opposed to the hefty uS price tag 
of $130,000 (R1-million) for a heart bypass, for instance, 
the same procedure in Thailand costs $11,000 (R88,000). 
South African prices fall between the two extremes. 
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What’s new on the shelf

Album: Celebration

Artist: Madonna

Madonna, who has taken home a phenomenal 37 top ten hits and seven 

number ones on the Billboard Pop Charts, has released the ultimate 

compilation – Celebration. The album features 36 tracks that include 

some of her greatest hits over the last few decades as well as some 

fresh new sounds. These include the single, Celebration, which reached 

number 1 in Italy and Holland and has been in the top five in most other 

markets. Another new release is Revolver featuring lil Wayne, while old 

favourites include Material Girl and more recently, Music and Ray of Light. 

Madonna fans will be aching to get their hands on this one. Celebration 

was released in South Africa on 21th September.

Album: Crazy Love

Artist: Michael Buble

Crazy Love Michael Bublé’s first CD in two and a half years, featuring 

two original songs along with his always original take on 11 standards 

from various eras, is scheduled to be released on 19th October. The 

multi-Grammy winning artist hunkered down in recording studios in 

lA, Brooklyn, new york and his hometown of vancouver for the last six 

months to make his “ultimate record about the inevitable roller coaster 

ride of relationships.” Tunes on the album include Cry Me A River, You’re 

Nobody Till Somebody Loves You, Georgia On My Mind and Baby (You’ve Got 

What It Takes) which was performed with Sharon Jones and The Dap-

Kings.  The title song is a cover of the van Morrison gem Crazy Love. 

Album: brand new eyes

Artist: Paramore

Paramore’s 2007 album RIOT! has sold nearly two million copies 

worldwide, the group was nominated for a Grammy Award in 2008 

for ‘Best new Artist’ and even their live CD/DvD The Final Riot! has 

gone gold. The group’s highly anticipated third full-length brand new 

eyes was released on 28th September and is a case study in the band’s 

versatility, containing as many driving, fist-pumping anthems such as 

Ignorance as it does upbeat pop masterpieces like Where The Lines 

Overlap and lilting, acoustic ballads such as Misguided Ghosts. This 

album is a full representation of the band’s disparate influences which 

include Mew, Jimmy eat World and Death Cab For Cutie.

For more information on these and other artists, go to  

www.wmga.co.za. The official website for Warmer Music Gallo Africa
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Kia Cerato 
Challenges Market Leader

The latest models to enter the market

The 2009 nissan  Murano

Box
Compiled by Bernard K Hellberg, Pix © Quickpic

out of the

The MiTo is so much more than just a new model from one of the world’s 
oldest marques. It might be one of the most compact cars ever produced by 
Alfa Romeo, yet it has remained true to the exciting Alfa heritage. 

Our test vehicle was an absolute pleasure, with more than enough power 
from the 1.4-litre 114 kW turbo, and a slick, 6-speed gearbox to look 

after fuel economy. Top speed is a highly illegal 215 km/h. 
Handling was superb throughout, and the brakes (a disc 

on every wheel) inspired confidence.
The Alfa Romeo MiTo sells for a recommended 
R228,500. Add 30,000 km service intervals, as 

well as a three-year/100,000 km warranty 
and a six-year/90,000 km service plan.

The Passion Returns

It was bound to happen sooner or later. After 
dominating the mid-segment market for decades 
with the Corolla, Toyota will soon be faced with the 
reality of a serious challenge to their domination. 
This challenger is the Kia Cerato, a thoroughly 
modern, stylish and well-built car that is destined to 
sell in large quantities.

Available with a choice of 2.0-litre and 
1.6-litre petrol engines, with manual or automatic 
transmissions, the Cerato features a wedge profile, 
and its sharp exterior styling conveys a powerful 
and dynamic image. The 2.0-litre produces 114 kW, 
while the 1.6 is good for 91 kW.

luxury and safety specifications are extremely 
high, and include six airbags on all models. expect 
to pay from R180,000 to R210,000.

nissan’s Murano was little short of a revelation when it hit South 
African showrooms in 2004 and immediately made it into the 2005 SA 
Car of the Year contest.

In the new model, fuel consumption and harmful emissions have 
been reduced without sacrificing its sporting performance. It reaches 100 
km/h from standstill, 0.9 seconds faster than the first-generation model 
(8.0 seconds) and reaches a top speed of 210 km/h, while average fuel 
consumption has fallen to 10.9 litres/100 km for the eu combined cycle. 

The nissan Murano continues to offer customers the ideal combination 
of the soul of a sports car, with the heart of a premium sedan, and the 
comely shape of a high-fashion Suv. A five-year/90,000 km service plan is 
included as standard. expect to pay R488,000.
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 This recently launched A-segment contender by Suzuki 
is aimed at the entry-level market where buyers – despite 
being ‘on a budget’ – still demand cute looks, technical 
innovation and pride of ownership.

 Add fuel efficiency and low emissions, as well as an 
extensive dealer network, and it becomes clear that Suzuki is 
set to take the lead in the entry-level segment. 

The Alto offers economical and environmentally friendly 
driving characteristics, although the claimed top speed of 145 
km/h seems a bit optimistic. Appealing to young, urban drivers, 
the Alto is the product of an extensive Japanese and european 
market research, design and development programme. 

Two versions of the Alto are available – the entry-level 
Gl and the top-spec GlS, tailored to more discerning buyers 
demanding an uncompromising level of standard features in 
this segment.

A highly efficient, all-aluminium 3-cylinder 1-litre engine 
boasting multi-point fuel injection, four valves per cylinder and 
euro 3 emissions compliance, powers both models.

economical and eco-friendly, the engine produces 50 kW 
at 6,000 r/min and a peak torque of 87 nm. Performance is 
further enhanced by the low kerb weight of just 895 kg.

Fuel consumption is a claimed 5,7 litres/100 km, with a 

very competitive CO2 emissions rating of only 133 g/km.
Despite its budget-friendly status, the Gl incorporates 

an impressive level of standard equipment, including power 
steering that enhances the Alto’s exceptional in-town 
manoeuvrability. Air conditioning with a pollen filter, and dual 
front airbags, also count among its headline features.

Additionally, the interior specification extends to tilt 
adjustment for the three-spoke steering wheel, a rev counter, 
front electric windows, a six-speaker sound system with MP3 
compatible CD tuner, 50:50 split-folding rear seats, a remote 
tailgate release, and a luggage compartment cover.

The safety equipment is also bolstered to include ABS 
with electronic Brakeforce Distribution (eBD) and Brake 
Assist (eBA) functions, ensuring optimum emergency 
stopping performance.

Highlights include the sound Suzuki reputation, styling and 
mechanical reliability. lowlights include the boring rear end 
and the fact that the Gl has been stripped of virtually every 
luxury and safety feature – excluding the front seat belts and 
the two airbags – all for the sake of saving R15,000.

The Alto Gl and GlS models retail at R104,900 and 
R119,900 respectively. A three-year/100 000 km warranty  
is standard. 

Don’t expect fireworks from a 3-cylinder 1-litre engine. Rather concentrate on 
the build quality and the value for money features of the new Alto.

Story by Bernard K Hellberg, Pic © Suzuki

value for Money
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 Indeed, the linea sells itself in terms of such practical 
elements as spaciousness and comfort, with generous 
dimensions (inside and out), an impressive luggage capacity 
of 500 litres with the seats up, and an enormous 1,175 litres 
with the seats down, as well as plenty of leg room for the 
driver and passengers alike. Driver foot and armrests are a 
nice touch, and the front seats feature a new lumbar support 
system for improved back cushioning.

As one would expect from the Italians, the car’s styling is 
impeccable. It features typical Fiat family characteristics such 
as teardrop headlights and a forward-sloping windscreen, 
but also displays enough of its own unique characteristics 
to turn a head or two, such as muscular wheel arches and 
a dynamic-looking ‘slash’ running across the side. Inside, the 
Magneti Marelli instrument panel is eye-catching while still 
being clear and easily legible, and the interior finishes give the 
car a sophisticated appearance befitting its segment.

But while it may look like a beautiful Italian stallion, perhaps 
the only criticism one can aim at the linea is that it does 
not always ride like one. While a variety of engine variants 
are available in europe, Fiat has chosen to launch the linea 
in South Africa with only the option of a 1.4-litre engine. This 
certainly makes its fuel consumption figures some of the best 
in its class, and it does boast a top speed of 165 km/h, but with 

an output of only 66 kW, some may find it underpowered.
That said, Fiat do have plans in the future to expand the 

range in South Africa, and in the mean time, the linea lives up 
to its promise to deliver the kind of standard equipment that is 
usually only seen in cars that cost twice as much. Think leather 
steering wheel and gear knob, fully automatic climate control 
system, electrochromatic rear-view mirror, Fiat’s specialised 
Blue&Me telematics system and electric mirrors with demist 
function. not to mention reassuring safety features such as 
ABS brakes (with eBD) and dual front airbags. 

For all of this, 
the Fiat linea 1.4i 
emotion is very 
reasonably priced at 
R175,000. To sweeten 
the deal, Fiat Auto 
South Africa offers a 
three-year/100,000 
km warranty, a 
three-year/60,000 
km service plan 
and AA Fleetcare 
roadside assistance 
for 12 months. 

With the introduction of the new Linea, Fiat are hoping to challenge the long 
standing stalwarts of the Segment C sedan category in South Africa, by providing 
what they describe as a new interpretation of practicality, styling and driver 
enjoyment – all at an extremely competitive price. 

Story by Nicky Furniss, Pic © Quickpic

With the Fiat Linea









You can be a rock star

logitech recently announced the logitech Wireless Guitar and 
Drum controller for Wii and xbox 360. not only do they look good 
– the guitar features a maple neck, rosewood fingerboard and metal 
frets – but they also allow you to get the most out of your game with 
realistic and clear sound. Designed for Guitar Hero gamers and perfect 
for the soon-to-be-released Band Hero, these are going to be high on 
many a fan’s list. They should be available in South Africa in December. 
The expected retail price is R2,499.00 per controller.

There’s no “esc” for flies

This handy flyswatter works on Windows or 
Mac OS and you can think of it as “backspace” for 
bugs. Delete™ is moulded from high-tech plastic 
that is flexible, yet strong. And it comes with a 
handy bead-chain loop. Available in a variety of 
colours, this is a great addition to any office. For 
more on this and other funky gadgets and gizmos, 
go to www.worldwidefred.com.

Who doesn’t like curves?

The new BlackBerry Curve 8520 is now available in South Africa through MTn 
or vodacom. launched on 10th September by Research in Motion, it provides 
easy mobile access to email, messaging and popular social networking sites and 
features a highly tactile full QWeRTy keyboard for comfortable, accurate typing. 
The BlackBerry Curve 8520 smartphone is a quad band phone, and is also Wi-Fi®-
enabled to arm customers with fast web browsing and extended data coverage. new 
features include dedicated media keys, integrated along the top of the handset, for 
an easy, convenient way to control music and videos. For more information, go to  
www.blackberry.com/curve8520.
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Bones rack available in grey, yellow, red, blue, pink and green.
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Technology
FOR WORk AnD PLAy

 The AvA expo takes place from 29th October to 
1st november 2009 at the Sandton Convention Centre in 
Johannesburg. On top of offering visitors the latest brands 
on the market all under one roof, the expo also prides itself 
on offering never-to-be-repeated exhibition specials, only 
available during the four days of the show.
“We started the AvA expo so as to offer an avenue for 
consumers to connect with industry experts,” says Tracy 
Gruar, exhibition Director of the AvA expo. “visitors are able 
to see, test, experience and compare the latest and greatest 
technology on offer and interact with experts from the small 
and large appliance industry, home entertainment, musical, 
photographic and computing sectors to name but a few.”
A variety of workshops will provide visitors with all 
the necessary hands-on information they require to 
play with their new toys, including lighting workshops 
presented by elinchrom for photographic enthusiasts and 
a selection of master classes offered by specialist audio and  
music exhibitors.  
“Whether you’re on the lookout for a new sound system, 

home entertainment theatre or a new amp for your bass 
guitar, you can be certain to find it at the AvA expo. We 
look forward to welcoming you to the show.”
“Over and above unbelievable expo offers, visitors are also 
able to participate in a variety of competitions including 
spot prizes, amateur photographic contents and stand in 
line to win a home entertainment make-over valued at over 
R100,000,” concludes Gruar.
With over 90 top brands you can be sure to see and sample 
the very best and latest technology brands and products 
around. For only R40 per ticket available at the door, can 
you afford to miss out?
For more information on the AvA expo, visit  
www.avaexpo.co.za.  

Since its first expo in 2002, the Audio Video Appliance (AVA) Expo has continued to 

set trends in the technology field for creating a platform whereby the general public 

can see and experience the latest that big names in the industry have to offer.

Story & Pix © PR Worx
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If you would like to win tickets to the expo, 
email ashley@prworx.co.za with your contact 
details and answer this simple question, “What 
does AvA stand for?” Competition closes on 25th 
October 2009. Terms and conditions apply.

WIN!
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FunMORE

Lightning strikes men about 

four times more often than it 

strikes women.

One-way ticket to disaster

last month, the D909 in Paris was declared 
a one-way – in opposite directions. Patrick Balkany, 
the mayor of levallois-Perret, wanted to ease traffic flow 
through his district and initially declared the one-way. But Gilles Catoir of Clichy-la-
Garenne was having none of it and declared it a one-way in the opposite direction, 
as he felt more congestion would arise in his district. According to The Daily Telegraph 
the confusing and contradictory road signs caused chaos, road rage and traffic jams. 
However, the Hauts-de-Seine Departement has ruled that Balkany is in the right. 
Catoir has promised to appeal.

Compiled by Laura Cooke

Tallest Man in the World

Sultan Kösen overtook previous Guinness 
World Record holder Bao xishun as the tallest 
man in the world when he measured in at 
2.47 m on 25th August. He also has the largest 
hands (27.5cm) and largest feet (36.5 cm) on 
earth. On a recent tour to london, he shared 
his dream that his newfound fame would help 
him find love. “The first thing I want to do is 
have a car that I can fit in, but more than that I 
want to get married.” Kösen developed pituitary 
gigantism at the age of ten as the result of a 
tumour. His growth continued until the tumour 
was removed in 2008. 

Call me Julius Andreas Gimli Arn MacGyver...

A norwegian bus driver has changed his name to Julius Andreas Gimli Arn MacGyver Chewbacca Highlander elessar-
Jankov. Formerly known simply as Andrea Jankov, he wanted to honour his favourite film heroes and also see just how 
many names he could formally include. Jankov was quoted as saying, “I wanted to make a name for myself – literally. So I sat 
down and drew up a list of all my favourite film and Tv characters and decided I would name myself after them.” Apparently 
“Highlander” had to be dropped on both his passport and backcard because the name was just too long.
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  The last time I was invited to celebrate a golf club’s 90th 
birthday, I bought the club. Cullinan Golf Club celebrated its 90th 
anniversary fourteen years ago and I happened to be in the 
four-ball with the mine manager when he mentioned that they 
had decided to sell. So you can imagine my concern when I was 
invited to Messina Golf Club for their 90th celebrations during 
2007. 

Messina Golf Club has much in common with Cullinan, 
including the fact that it is a spectacular 9-hole golf course, and 

a large percentage of the population work at the De Beers 
diamond mine in the area.

I am continually amazed at the quality of some of the smaller 
clubs around South Africa. Messina only has a little over forty 
regular golfers and many of them pitch in and assist in various 
aspects of the running of the club. The golf course has two full 
time staff members and yet the greens would match many golf 
courses in the bigger towns. The fairways, although well covered, 
are left to grow a bit longer and I would think that this has a lot to do 

Visit Limpopo Province for your next golfing getaway and see what hidden 

gems this unconventional golfing destination has to offer.

Story by Dale Hayes, Pic © South African Tourism

Limpopo province is home to numerous golf courses worth playing
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with the extreme heat that Messina experiences during summer. 
A unique feature of the golf course is the baobab trees that come  
into play.

It’s on the third and fourth holes that they are used to their 
full extent. The third is a 180 m par three with two baobabs, 
one on the right and one on the left, twenty or thirty yards 
short of the green. you either have to carry them or manoeuvre 
the ball between the trees to get onto the green. The fourth 
hole has a tree in the middle of the fairway at driving distance 
from the tee. The second shot plays to a green that is framed 
by four more massive baobabs. The golf course is set within 
rocky koppies that completely surround it and the combination 
of the rocks, the bush and the baobabs make for a truly unique  
South African experience.

The golf course opened in 1917 and they have a letter in 
the bar which was sent to prospective members stating what 
the fees should be (a little over a guinea a year) and that to 
become a member you had to have two playable golf clubs and 
three playable balls. Also hanging proudly in the clubhouse is a 
huge photograph of Retief Goosen who played on this course 
many times, as he grew up only two hours away, in Polokwane. 
The photograph is autographed with a lovely message from 
Retief, wishing the club and its members all the best for their  
90th celebrations. 

Messina is the northern most town 
in South Africa, in the limpopo Province, 
and is certainly not a province that would 
come to mind when planning a golf trip, but 
funnily enough there is as much going on in 
the golfing world in that province as there 
is in any of the others in South Africa.

For many years the star golf course in limpopo was Hans 
Merensky in Phalaborwa. Bob Grimsdell built many wonderful 
golf courses throughout South Africa but for me, Sishen and 
Hans Merensky were two of his best. He carved eighteen holes 
out of the bush and each hole is unique, fun to play and good 
test of golf. Hans Merensky also has a magnificent thatched 
clubhouse, lodge rooms and every other facility you could hope 
for. It is a club that has produced many fine players over the years; 
the best known would probably be the Pappas brothers as all 
four played Tour golf. Two of them are now Club Professionals; 
Sean is at Hans Merensky, while Craigen is at Muirfield Golf Club 
in Columbus, Ohio. 

And, just south of the Soutpansberg Mountain range you 
will find louis Trichardt. They have one of the most beautiful 
nine-hole courses in the country which is in great condition all 
year round and is flanked by spectacular trees. There’s friendly 
competition between Messina and louis Trichardt as to which is 
the better golf course.

Further south, you will come across the busiest and largest 
golf club in the limpopo Province, Polokwane Country Club. 
It also happens to be Retief Goosen’s home course. For many 
years this club has had a thriving golfing population and a lot of 
that has to do with the wonderful facilities they have; including a 
complete driving range and practice facility, a club house which is 
large enough to host a tournament on the Sunshine Tour, and a 
golf course, that barring a dry summer, is excellent. It was while 
walking these fairways that Retief Goosen got struck by lightning, 
so for future reference, if the “old Pro” wants to play through, 
let him.

Potgietersrus Golf Club is also making plans to completely 
renovate the golf course and build a housing estate around it, 
which will border on a nature reserve. Although this is going 
to be predominantly aimed as a first-home development for 
the local residents of the town, I am sure that it may also be 
attractive as a get-away for the Pretoria and Johannesburg 
market. The golf course has huge potential with a lovely 
stream that runs through it. It also has many mature indigenous 
trees that Peter Matkovich will use to enhance the playability  
of the course. 

Moving still further south you will get to a golf course that 
Annika Sőrenstam has put her name to – euphoria Golf estate. 

It is just 7 km outside of Maokgophong (naboomspruit) and 
has caused a lot of interest. not far from euphoria is Koro 
Creek, in Modimolle (nylstroom) which is another new estate 
development which is being done in conjunction with an overhaul 
of the old 9-hole course. 

your last stop before Pretoria should be the two courses just 
outside of Bela-Bela (Warmbaths). Both elements and Zebula 
Country Club are excellent courses which have been rated as 
best new golf courses by Compleat Golfer magazine. Both were 
designed by Peter Matkovich and yet they are very different. 
elements is far more undulating than Zebula, but Zebula is set 
with a game reserve and has a unique and tranquil beauty all 
of its own. 

As you can see there are plenty of courses to keep you 
occupied on a road trip up the n1. So, the next time you 
are planning a trip, let your mind wander away from some of 
the obvious places to go to in South Africa and consider the 
limpopo Province. 

a unique feature  of The golf 
course Is The baobab trees  

ThaT come INTo play







UPDATE

improving the passenger experience 
at Cape Town international Airport

 What can I expect when the Departures 
portion of the Central Terminal Building 

is commissioned in November?
A new check-in area for all departing passengers.• 
located on the 2• nd floor of the new terminal, the 
check-in area will combine the check-in process for both 
International and Domestic passengers.
A consolidated centralised security screening point, a first • 
for Cape Town International Airport.
A Domestic Departures area triple the size of the  • 
current one.
A Domestic Departures area that is split into an upper • 
and lower level with the lower level being used for bussing 
passengers to remote aircraft.
Domestic passengers will also have the opportunity • 
to make use of passenger loading bridges – a first for 
Domestic users in Cape Town.
Two fully functional passenger loading bridges, will be • 
available in november and four partially functional ones 
which will come on stream in the weeks to follow.

How do I access the airport and where 
do I park when the new Terminal Opens?

Access to the airport remains largely the same.• 
The new upper roadway, similar to O.R.Tambo International • 
Airport, will be commissioned on 7th november.
The elevated roadway can be used for all drop offs and • 
will allow you to drop off a passenger at the front door 
of the terminal.
If you park in the shade parking you will access the terminal • 
through a pedestrian underpass.
If you’ve parked in the parkade you will walk across to the • 
terminal and enter on the ground floor.

What happens to all arriving passengers? 
Arriving passengers will arrive in the current terminals.• 
This means that both the current International and • 
Domestic arrival halls will remain in place but will be linked 
to the CTB in March next year.
If you’re meeting a passenger, proceed to the current • 
International Arrivals or Domestic terminal.

Cape Town International Airport is currently abuzz with activity amid massive 

construction projects. On 7th November 2009, a significant portion of the 

construction project will be commissioned, when the departures portion of the 

new Central Terminal Building opens.

g
o

o
d

 n
e

w
s



If I’m hiring a vehicle or using Valet 
Parking will I be affected?

The route for Domestic car hire has changed.• 
When exiting the airport, you will exit along Borcherd’s • 
Quarry road.
When returning to drop off your vehicle, Tower Road • 
(alongside of the BP garage) will be closed.
As such you will make use of the current drop off road • 
called Central Boulevard to return to your car hire agency.
look out for the directional signage.• 
This is a temporary inconvenience until march 2010 when • 
the final facilities will be in place.

 What retail will be available? 
Overlooking the check-in area, a food emporium exists.• 
Retail stores will increase from 42 to 74, almost double the • 
current  offering.
users will be able to choose from food and beverage • 
outlets such as Mugg and Bean, Subway, Ocean Basket, and 
Woolworths Food market, to name but a few. 

How do you accommodate special needs 
passengers?

Passengers with mobility restrictions requiring special • 
access can contact the landside hotline number on +27 
21 935 3737. 
Special needs passengers should also contact their airlines • 
in advance.

Important information
Arrive at the airport timeously to avoid any delays.• 
Do not leave your bags unattended as it causes serious • 
inconvenience and may result in a fine.
Construction at the airport is not complete, we are still a • 
few months away from a fully transformed airport.
Airport staff will be on hand on the opening of the departures • 
portion of the terminal to help orientate airport users.

Remember, all of the efforts are implemented with the aim 
of positively improving the airport user’s airport experience 
and providing a better service, so that passengers can move 
through the airport seamlessly. Thank you for your patience 
during construction! 
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invESTMEnT

 According to Kagisho Mahura, Head of Wealth 
Management at GMI, “We were often approached by friends to 
review their personal financial situation and found that most had 
received inappropriate advice for their circumstances.” Another 
factor that played a role in the start of the business was the 
results of some of the broad based Bee deals. They noticed that 
relatively few people were participating in these deals, which saw 
quality businesses being offered to black investors on attractive 
terms. When they looked closer, they found that people were 
not participating due to poor advice, a lack of understanding, 
and uncertainty about how attractive the deals really were. 

Both founders have extensive industry experience in roles 
spanning investment research, investment marketing, business 
development, and executive management. Mahura has a B Bus 
Sc, an MBA, and is a Certified Financial Planner®. He was MBA 
student of the year in 2008 at Stellenbosch university. Gradidge 
has a BCom (Honours) and is currently completing an MBA at 
the university of Cape Town. 

GMI offers a comprehensive wealth management and 
financial planning service. The founders also spotted a gap in 
the market and offer marketing and business development 
consulting services to select niche asset managers. Craig 
Gradidge, Head of Investments notes, “We have managed to 

attract four top niche managers as clients.” He points out that 
the top performing general equity fund in the industry over the 
past 5 years (31st August 2009), the Kagiso equity Alpha Fund, 
belongs to a GMI client. 

Despite opening doors during the worst economic 
environment since the mid-1980s, the company continues 
to flourish. “Clients that have been through our process are 
impressed and continue to refer their friends to us,” says Mahura. 
GMI assists clients with structuring investment portfolios, 
retirement planning, estate planning, and ensuring a smooth 
transition of assets from one generation to the next. “We have 
also set up employee benefit schemes for a number of small 
and medium-sized businesses, and spend a significant amount 
of time educating the members of these funds on what these 
benefits mean for them,” says Mahura.

Go to www.gminvestments.co.za for more information, or 
visit them at 3 exchange Square, 87 Maude Street, Sandton. 
Contact +27 11 884 0045 or send an email to info@
gminvestments.co.za. 

This page was sponsored as part of 1time Airline’s 
enterprise Development Program 

Gradidge-Mahura Investments (GMI) was 

founded by Craig Gradidge and Kagisho 

Mahura in June 2008 with a vision of bringing 

sophisticated personal financial services 

primarily to the black middle class. 

Pic © iStockphoto.com



JOURnEy OF 

The Same Path, a Different Road

  This will mark the start of the second Journey of Hope 
ride from Cape Town to Johannesburg – an awe-inspiring, 
eight-day journey. These courageous women arrive with a roar 
of thunder in Johannesburg on 24th October. 

Breast cancer survivors and well-known celebrities Janie 
du Plessis and lilian Dube are again joining the ride this year. 
The 15 breast cancer survivors chosen for the journey are 
very vocal and eager to share their personal stories of hope 
and encouragement.  

The campaign was initiated to promote awareness of 
breast cancer, educate on early detection and to raise funds to 
heal women who require reconstructive surgery. Diane Parker, 
founder of The Journey of Hope, explains: “Special effort is made 
to spend time with women from rural communities en route 
and special events are being planned within these communities 
for that very purpose.” She adds, “We are very fortunate to 
have 1time Airline as a premier sponsor as they provide 
us with 25 return air tickets for travel around South Africa,  

allowing us to promote the ride and manage fund-raising 
events for our Journey.”

1time Airline is also giving the breast cancer survivors 
reduced air travel rates on weekends for the promotion of 
the Journey of Hope. 1time Airline Marketing Manager, Anya 
Potgieter, says, “We are so happy to be able to help these 
courageous women spread their vital message to all women 
in South Africa.”

South African cancer statistics indicate that one in 27 
women is diagnosed with breast cancer. Due to lack of 
information and awareness, many women die of the disease. 
The Clicks Journey of Hope is determined to change that 
picture. Breast cancer is not a death sentence if detected – the 
survival rate is 95 % and the support rate is 100 %.  

If anybody is interested in becoming a ‘friend of 
the journey’ or seeks further information on the riders, 
the journey travelled or the breast cancer cause, visit  
www.journeyofhope.co.za. 

Story by Mishka Moller, Pic © Journey of Hope

October is Breast Cancer Month and on 17th October 2009, 15 adventurous 

Breast Cancer Survivors will don their leathers, kick off their high heels and rev 

the engines of their Harley Davidson motorcycles.



IT’S
WHEN YOU
CHEAPER

DO IT YOURSELF.

Book direct at

NO COMMISSIONS.  
NO SERVICE FEES.  
NO HIDDEN COSTS.  

NO FUSS. 



C o l o u r i n g - i n 
        C o m p e t i t i o n

THISMonth’sWInneRS

We at 1time value our young flyers in the knowledge that we will grow together.  This is why 1time is running a colouring-in 
competition especially for them.  The pictures are found in the Activity Packs that are handed out on the plane and a winner 
is chosen every month.

Winners receive a gift hamper, sponsored by 1time, including:
1time•	  paraphernalia, 
A copy of the in-flight magazine, •	 abouTime, in which the picture is published.

Winners are notified by telephone and the hamper, together with a copy of the in-flight magazine, is delivered directly to their 
door. So come on kids, enter the competition!  Who knows, you could be the next winner!

Farah Shaik - 9 yrs Michaela Liesching - 9 yrs

Kayla Lourens - 8 yrs
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M T W T F S S Departure Arrival Flight

5 06h50 08h15 1T 301

7 09h35 11h00 1T 319

6 10h45 12h10 1T 305

1 11h05 12h30 1T 331

4 13h00 14h25 1T 317

5 14h25 15h50 1T 307

7 14h55 16h20 1T 321

3 16h05 17h30 1T 309

2 16h40 18h05 1T 327

Joburg to East London

M T W T F S S Departure Arrival Flight

1 2 3 4 5 6 07h10 09h20 1T 101

1 07h50 10h00 1T 129

7 08h45 10h55 1T 123

1 2 3 4 5 6 09h25 11h35 1T 103

7 09h45 11h55 1T 119

6 11h05 13h15 1T 133

1 2 3 4 5 7 12h45 14h55 1T 109

6 14h15 16h25 1T 105

7 14h45 16h55 1T 121

1 2 3 4 5 6 15h20 17h30 1T 111

1 3 4 16h25 18h35 1T 131

6 16h40 18h50 1T 125

4 17h20 19h30 1T 127

6 18h00 20h10 1T 139

1 2 3 4 5 7 18h30 20h40 1T 115

5 19h20 21h30 1T 137

5 7 21h00 23h10 1T 117

Joburg to Cape Town

M T W T F S S Departure Arrival Flight

1 2 3 4 5 06h40 07h50 1T 201

6 07h00 08h10 1T 209

2 3 4 5 08h25 09h35 1T 235

6 09h00 10h10 1T 211

7 09h00 10h10 1T 227

1 2 3 4 5 11h30 12h40 1T 203

6 12h45 13h55 1T 215

7 13h05 14h15 1T 239

1 2 3 4 5 13h30 14h40 1T 247

6 15h00 16h10 1T 217

1 2 3 4 15h35 16h45 1T 205

7 16h00 17h10 1T 249

5 16h30 17h40 1T 221

6 7 17h10 18h20 1T 219

1 2 3 4 18h15 19h25 1T 207

5 18h15 19h25 1T 231

7 19h00 20h10 1T 207

5 19h10 20h20 1T 237

7 19h40 20h50 1T 229

Joburg to Durban

Joburg to Port Elizabeth
M T W T F S S Departure Arrival Flight

1 07h20 09h00 1T 501

3 4 10h45 12h25 1T 505

5 11h20 13h00 1T 515

7 11h30 13h10 1T 511

6 12h25 14h05 1T 507

2 14h30 16h10 1T 519

1 4 15h35 17h05 1T 503

5 16h50 18h30 1T 509

7 17h00 18h40 1T 517

Joburg to George
M T W T F S S Departure Arrival Flight

5 07h05 08h55 1T 831

1 07h50 09h40 1T 821

6 08h55 10h45 1T 821

2 09h00 10h50 1T 823

4 09h45 11h35 1T 827

3 10h30 12h20 1T 825

7 12h00 13h50 1T 833

5 15h40 17h30 1T 829

7 16h20 18h10 1T 835
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M T W T F S S Departure Arrival Flight

1 10h00 11h40 1T 502

3 4 13h15 14h55 1T 506

5 14h05 15h45 1T 512

6 14h40 16h20 1T 508

2 17h10 18h50 1T 520

1 4 17h50 19h30 1T 504

5 19h05 20h45 1T 510

7 19h20 21h00 1T 518

Port Elizabeth to Joburg

M T W T F S S Departure Arrival Flight

1 2 3 4 5 6 7 06h45 08h45 1T 100

5 6 08h20 10h20 1T 118

7 09h00 11h00 1T 138

1 2 3 4 5 6 7 10h00 12h00 1T 102

7 12h00 14h00 1T 124

1 2 3 4 5 6 12h20 14h20 1T 104

1 11h05 13h05 1T 106

6 14h10 16h10 1T 134

1 2 3 4 5 7 15h40 17h40 1T 110

7 16h55 18h55 1T 120

6 17h20 19h20 1T 106

1 2 3 4 5 7 18h00 20h00 1T 112

1 3 4 19h15 21h15 1T 132

5 7 21h20 23h20 1T 116

Cape Town to Joburg

M T W T F S S Departure Arrival Flight

1 5 10h45 12h35 1T 822

2 11h25 13h15 1T 824

6 11h45 13h35 1T 822

4 12h25 14h15 1T 828

3 13h05 14h55 1T 826

7 14h30 16h20 1T 834

5 18h20 20h10 1T 830

7 18h45 20h35 1T 836

George to Joburg

Durban to Joburg

M T W T F S S Departure Arrival Flight

1 2 3 4 5 06h45 07h55 1T 200

6 07h00 08h10 1T 220

6 08h45 09h55 1T 210

1 2 3 4 5 09h00 10h10 1T 202

7 09h30 10h40 1T 234

6 10h40 11h50 1T 222

7 11h10 12h20 1T 240

2 3 4 11h25 12h35 1T 248

5 11h30 12h40 1T 248

1 2 3 4 5 13h20 14h30 1T 204

7 13h40 14h50 1T 238

6 14h40 15h50 1T 224

7 15h00 16h10 1T 208

1 2 3 4 16h10 17h20 1T 236

6 17h00 18h10 1T 212

5 17h10 18h20 1T 214

1 2 3 4 18h15 19h25 1T 206

7 19h15 20h25 1T 214

5 20h50 22h00 1T 250

7 21h30 22h40 1T 230

East London to Joburg

M T W T F S S Departure Arrival Flight

5 09h00 10h25 1T 302

7 12h25 13h50 1T 320

6 12h40 14h05 1T 306

1 13h55 15h20 1T 332

4 15h15 16h40 1T 318

5 16h45 18h10 1T 308

7 16h55 18h20 1T 322

3 18h00 19h25 1T 310

2 18h35 20h00 1T 328
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M T W T F S S Departure Arrival Flight

1 4 5 09h40 11h10 1T 602

7 12h35 14h05 1T 604

Cape Town to East London

M T W T F S S Departure Arrival Flight

7 10h00 11h10 1T 701

1 2 3 4 5 13h20 14h30 1T 702

Cape Town to Port Elizabeth

M T W T F S S Departure Arrival Flight

5 09h35 11h20 1T 953

1 4 7 10h10 11h55 1T 951

Joburg to Livingstone*

M T W T F S S Departure Arrival Flight

1 2 3 4 5 06h30 08h40 1T 644

7 11h00 13h00 1T 650

6 12h00 14h00 1T 652

7 14h00 16h10 1T 654

1 2 3 4 5 14h30 16h40 1T 646

1 2 3 4 5 17h45 19h45 1T 648

Cape Town to Durban

M T W T F S S Departure Arrival Flight

2 6 07h45 12h15 1T 921

Joburg to Zanzibar

M T W T F S S Departure Arrival Flight

2 6 13h10 15h40 1T 922

Zanzibar to Joburg

M T W T F S S Departure Arrival Flight

1 4 5 12h00 13h30 1T 601

7 14h45 16h15 1T 603

East London to Cape Town

Durban to Cape Town

M T W T F S S Departure Arrival Flight

1 2 3 4 5 06h30 08h40 1T 643

7 08h15 10h25 1T 649

6 09h00 11h00 1T 651

1 2 3 4 5 10h20 12h30 1T 645

7 17h00 19h00 1T 653

1 2 3 4 5 18h00 20h00 1T 647

M T W T F S S Departure Arrival Flight

7 12h00 13h10 1T 703

1 2 3 4 5 15h20 16h30 1T 701

Port Elizabeth to Cape Town

M T W T F S S Departure Arrival Flight

5 12h10 13h55 1T 954

1 4 7 12h50 14h35 1T 952

Livingstone to Joburg*

*Flights to and from Livingstone commence on 26th November 2009



learn 
photography

Pretoria: 959 pretorius Street, arcadia, pretoria.  tel (012) 342-4770/1 email: photopta@vegaschool.com
Bedfordview: 72 Concorde rd east, Bedfordview, Johannesburg.  tel (011) 455-1225 email: photobdv@vegaschool.com
Bordeaux: 444 Jan Smuts Drive, Johannesburg.  tel (011) 521-4600 email: photobdx@vegaschool.com
Durban: no.5 Sookhay place, University road, Derby Downs, Westville. tel (031) 266-2595 email: photodbn@vegaschool.com
Cape Town: Cnr De Smidt & Somerset Street, green point. tel (021) 425-7591 email: photoct@vegaschool.com

Our part-time, short learning programmes are 

designed for those students who wish to learn 

more about photography as a hobby. Classes are 

presented after hours during the week or on Saturday 

mornings. an extensive range of programmes, 

starting at beginners level, enable you to learn at 

a pace that best suits you. advanced programmes 

covering a range of photographic disciplines are 

presented throughout the year. programmes are fun 

and packed with information.

www.photocollege.co.za     www.vegaschool.com

The National College of Photography is part of Vega The Brand Communications School, a division of The Independent 
Institution of Education (Pty) Ltd, Reg. no. 1987/004754/07, which is registered with the Department of Education as a 
private higher education institution under the Higher Education Act, 1997, Registration certificate no. 2007/HE07/002. 

Joburg - pretoria - Durban - Cape town
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kEEPS On gROWing

  According to Desmond O’ Connor, 1time Airline 
Commercial Director, “For the first six months of the year, 
1time’s passenger numbers were up over 15% on 2008 
and we carried just over 1.2 million people in the first 6 
months.” This is a phenomenal figure, especially considering 
that the domestic travel industry as a whole has declined by  
around 10 %.

1time has been flying to Zanzibar 
for some time now, and is ready to 
broaden their African horizons with 
flights to livingstone, Zambia scheduled 
to commence on 26th november. They 
are looking at the South African market 
and aim to “make the destination more 
affordable” says O’ Connor. Initially, there 
will be flights operating on Thursday, Friday, 
Sunday and Monday and in February 
next year, a fifth flight will be introduced.  

Flights will be operated using 1time’s newly acquired 130-seater  
MD87 aircraft.

yet another new development for 2009 was the creation 
of 1time Holidays (www.1timeholidays.co.za) who will 
be launching great packages to livingstone and victoria  
Falls soon. 

2009 has been a great year for 1time Airline. Despite the recession hitting the 

pockets and bottom lines of many individuals and businesses, this low cost 

airline has been doing exceptionally well.
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more to eat

Cheese filled omelette served with two 
rashers of bacon, two beef sausages, French 
toast, grilled tomato and mushrooms.
Only served on JHB/CT/JHB, JHB to 
George and DuR/CT/DuR flights, 
departing until 9 am.

r30

purchase our onboard snacks 
and merchandise with your 
m a s T e r c a r D / V I s a 

credit card

aNNouNcemeNT!

1time Hot breakfast   

Chilli Beef Snapstix
Sliced Beef Biltong 
Dry Wors 
                             

Bar One 
KitKat
lunch Bar

Smoked Beef
lightly / Plain Salted
Salt & vinegar
Cheese & Onion

Salted Peanuts
Peanuts & Raisins                        
Jelly Babies
Wine Gums

                             
r9

r6

r6
                  

r20biltong 80g

CHoColates

snaCks

Crisps

sandwiCHes              r23

(Available on brown or white bread  
variations - dependent on availability)

egg mayo
Chicken mayo with pepperdews

seeded rolls            r23

lean salami & emmenthal cheese
Mozzarella with sundried tomato pesto

CHiCken burger                      r25 

Grilled chicken breast marinated in a lemon 
& herb sauce, served on a bed of lettuce, in 
a sesame seed bun

german Hot dog                     r20

A traditional Bockworst sausage on a  
bun with either tomato or mustard sauce, or
even better, both!

muffins                                       r15

Strawberry & Pistachio
Coconut & White Chocolate
Cappuccino
Bran & Raisin

CHeese platter                       r22
Kosher / Halaal product  

Fairview cheese platter consisting of cream 
cheese chakalaka, cream cheese black 
pepper, vineyard cheddar, blue rock and 
brie served with six Wheatworth biscuits.

Due to the popularity of certain items on our menu, your 
choice may not always be available. Please accept our 
apologies for this.
All sandwiches and rolls are served cold

NEW

NEW

NEW
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more to drink

Our vIP passengers on board, up to the age 
of 12 are given a kiddies’ pack for FRee, to 
keep them occupied.  The pack contains a 
packet of crisps,  sweets, a pack of crayons 
and a colouring-in sheet.  let the kids enter 
the colouring-in competition found in the 
pack for a chance to win a hamper of 1time 
goodies.  Should you wish to purchase an 
extra pack, the cost is R12.

Let us know what you think. Catering 
comments and suggestions are always 
welcome. Send an email to our catering 
manager at catering@1time.co.za
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DRINKS

HOT
Coffee /Tea / Hot Chocolate R8 / Us$1,00
Cappuccino R12 / Us$1,50

COLD
Still / Sparkling Mineral Water (500ml) R8 / Us$1,00
Soft Drinks (200ml) R8 / Us$1,00
Coke / Fanta Orange (330ml) R9 / Us$1,00
Appletiser (330ml) R12 / Us$1,50
Red Bull R19 / Us$2,00
Fruit Juice R8 / Us$1,00
 - Orange
 - Apple
 - Fruit Punch

ALCOHOLIC BEVERAGES
Castle Lager / Lite R12 / Us$1,50
Peroni R15 / Us$2,00
Sarita - Apple Cider R15 / Us$2,00

SPIRITS
Assorted Whiskey R22 / US$2,50
Rum / Gin R18 / Us$2,00
Brandy / Vodka R18 / Us$2,00
 

WINE
Sauvignon Blanc                           R23 / Us$3,00
Semi-sweet                            R23 / Us$3,00
Merlot / Cabernet Franc                           R23 / Us$3,00
Cabernet Sauvignon                           R23 / Us$3,00

SNACKS
Beef biltong 80g
(Chilli / Sliced / Dry Wors) R20 / Us$2,50
Chocolates
(Bar One / Kit Kat / Lunch Bar) R9 / Us$1,00
Crisps
(Smoked Beef / Lightly Salted /
Salt & Vinegar / Cheese & Onion) R8 / Us$1,00
Peanuts (Plain salted or with Raisins) R8 / Us$1,00
Sweets (Jelly Babies / Wine Gums) R8 / Us$1,00

BREAKFAST
(JHB- ZNZ): R50 / US$ 6

FOR CARNIVORES
A continental-style breakfast consisting of a cold meat selection 
and cheese served with a mini bagel and butter portion, mini 
croissant served with jam, seasonal sliced fruit and yoghurt.

OR HERBIVORES
Mini pancakes served with maple syrup and butter, 
Burchermuesli, seasonal sliced fruit and a selection of cheddar 
and cream cheese wedges, served with a mini bagel.  

LUNCH
(ZNZ – JHB): R50 / US$ 6

FOR CARNIVORES
Grilled Mediterranean vegetable pasta with a chicken satay 
kebab, sweet chilli chicken wrap and chocolate éclair for dessert! 
This meal is accompanied by a caprese side salad and mini 
ciabatta roll with butter portion. 

OR HERBIVORES
Grilled butternut couscous served with a wedge of feta, selection 
of spinach and sundried tomato quiches. This meal is served with 
a tiramisu dessert and mini ciabatta roll with butter portion.

We hope you enjoyed your meal but comments and suggestions 
are always welcome. If you think our menu could be nicer, send 
an email to our catering manager at catering@1time.co.za

This menu is for our Zanzibar flights only

Zanzibar Flight Menu






