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an unforgettable celebration is great music. Whether 
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the party started and keeps it moving. Putumayo World 
Party is a feel-good music collection featuring some of the 

world’s best-known dance rhythms, and is 
guaranteed to enliven any gathering.
Win one of five copies of  World Party. 
SMS the word TIME followed by the word 
PARTY to 35131.
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September 2009. By entering this competition 
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“Change is inevitable – except from a vending machine.”  
– Robert C. Gallagher

For those of you who have experienced a northern hemisphere Spring, 
you will know that the change of seasons is unmistakable. Within weeks, 
snow covered parks and gardens explode into colour.  The atmosphere is 
invigorating and fills everyone with a sense of optimism.

down South, our seasons merge quietly into one another without the 
fanfare seen in the north. The sun wakes up a little earlier than usual; you 
suddenly notice the mulberry tree in the garden is covered in delicate 
green leaves; and, before you know it, Winter is a long lost memory.

however, there are some remarkable Spring displays in South 
Africa that attract hundreds of ‘flower tourists’ every year – from 
the Jacarandas in Pretoria to the namaqualand daisies along the  
West Coast.

We encourage our readers to discover the world of ‘ slackpacking’, 
which allows you to hike through some of the most beautiful areas in 
South Africa without the hassle of a heavy backpack. Added benefits 
include luxury accommodation and gourmet cooking rather than 
a 5 mm thick camping mat, no pillow and nasty pasta and sauce  
from a packet.

On a more serious note, our cover feature looks at mainstream 
youth culture as well as its darker underbelly.

And lastly, this month we are excited to reveal the revised 
abouTime design and a brand new website. From this month 
onwards, all our articles will be published on www.aboutime.co.za 
and you’ll be able to comment, criticise or compliment. Keep an eye 
out for this month’s competition – you can win two return tickets 

with 1time by sending through your feedback about the site.

enjoy the read, Laura
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letters

dear 1time,

I recently had the pleasure of flying with you from Cape 
Town to Jo’burg. now, I must admit that I’m not big on the 
whole flying thing – but yours was the first one where I 
felt safe and secure. In the past I flew with some of the 
other airlines in South Africa and 1time is much more 
comfortable, there is enough legroom and the staff were 
very friendly and helpful. The one thing that did bother me 
however, I was sitting in next to the emergency exit, was 
that when I looked out of the window the wing looked a bit 
on the rough side, the paint was chipping and so on. While 
I know that it’s not the paint that keeps the airplane up in 
the air, put yourself in someone’s shoes who hasn’t flown 
before. I remember the first flight I took a few years back, I 
noticed every little detail on, and in, the plane… 

But besides that, your service and the flight was wonderful, 
I will most certainly fly with you again.

Thanks for making me feel safe,
herman

Letter of the Month

Have a compliment or comment?
 Ask your flight attendant for a pen and paper and let us know what is  

on your mind. Alternatively, email cr@1time.co.za.

letters may be edited, shor tened or translated from the original language.

The writer of the Letter of the Month  

will receive Cromwell the Russ Teddy Bear and 

a box of Ferrero Rocher chocolates. Buy your 

own and other gifts online from netFlorist.  

Visit www.netflorist.co.za or call 0861 300 600

dear 1time,

I would like to take this opportunity to tell you about an amazing 
‘secret contribution’ that you didn’t even know you were part of.

On 20th July, my husband and I (newly married) had to catch a 
flight in durban (dBn), leaving for Johannesburg (JhB) at 13h20. 

everything was going perfectly, until there was a big mix-up with 
the pickup of our hired car in Richards Bay. It really delayed us. What 
was worse was that my husband had an interview at 16h30 in 
Sandton. We grew up in Richards Bay and spent all our lives there, 
so Jo’burg’s playground is still a whole new ball game to us. You can 
imagine how tremendously stressed we both were.

I’m glad to say that we didn’t get any fines and we were in dBn 
at 13h05. My husband stopped, I sprang out with the luggage and he 
returned the vehicle while I checked-in. I must state how wonderfully 
calm and friendly and warm the staff at the check-in desk were, 
even though we were so late! We believe that the pleasant and 
warm atmosphere calmed us both down. 

The flight left on time and the in-flight staff were friendly, 
professional and very efficient. We were in JhB at 14h30 and soon 
inside another hired vehicle (this time with no hassles) on our 
way to Sandton. My darling husband was relaxed and as calm as a 
cucumber for his interview.

I have one last bit of even better news to deliver – my husband 
got the job.

You have no idea what a huge impact choosing to fly with 1time 
has had on our lives. It will definitely be our no.1 choice from now 
on. My husband was prepared mentally (thanks to no distraction or 
hassles due to arriving late at the airport) and it also contributed 
to his calm demeanour at the interview. This is the first job that we 
have together as husband and wife and we have now relocated to 
JhB but will definitely be using 1time to visit KwaZulu-natal – but 
we truly hope that flights be made available to Richards Bay in the 
near future.

Thank you 1time, 
Mr & Mrs naidoo
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Taste of Joburg 2009, which takes place at the Montecasino Outdoor 
event Venue from 30th September to 4th October, promises to be one 
of the most exciting food and drink events this year. 16 of the city’s 
most talented chefs will personally prepare and serve up starter-sized 
portions of their trendsetting signature dishes, which will be washed 
down with stylish refreshments.

Tickets are limited and booking is essential. For more information go to  
www.tasteofjoburg.com

This year’s Cape hOMeMAKeRS expo, 
a highlight for many home enthusiasts, will 
take place from 3rd to 6th September at 
the Cape Town International Convention 
Centre. Celebrating its 14th year of success, 
the 2009 expo will once again showcase 
a wide variety of home improvement 
and enhancement products. highlights at 
this year’s show will include the Green 
living area, the décor and Accessories 
area, the Audiovision Sound emporium, 
the Future of design as well as the brand 
new project that art enthusiasts should 
not miss, MirrorArt. For more information, 
phone +27 21 511 2800 or go to  
www.homemakersonline.co.za.

Find it all under 

Day

one roof

Braai

MORE

Taste of Joburg 2009 

enjoy heritage day in real South African fashion by setting 
up the braai and enjoying time with friends and family. Braai 
day is an initiative of Braai4heritage, a non-profit, apolitical 
initiative that aims to create social cohesion by encouraging 
all South Africans to actively celebrate South Africa’s heritage 
on 24th September – national heritage day – simply by having 
a braai. Supported by the national heritage Council and with 
Archbishop Tutu as patron, this is a day to celebrate your South 
African-ness around the fire. For more information, go to  
www.braai4heritage.co.za.
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Taking place on 6th September, the popular cycle race on the lower 
South Coast of KwaZulu-natal is back. Riders will head south from the 
centre of Margate out to the R61 highway, all the way to the KwaZulu-
natal border and then head back to Port Shepstone and end in Margate 
once again. Whether you are taking part in the 95 km, 60 km or 38 km 
route, these routes rate as some of the most beautiful in the province. 
The terrain is undulating and will test the best of legs, while also providing 
an enjoyable ride for those with a little more time to take in the scenery. 
Contact Reena Solomon on + 27 83 448 7473 for more information.

Margate
Centenary Cycle Challenge

Arts Festival

SowetoCheers 
The 2009 fifth annual Standard Bank Soweto Wine Festival, 

taking place from 4th to 6th September, is set to rock Soweto 
residents with over 800 of the best of the South African wines 
available to taste. A fun and educational aspect of the festival 
is The Wine Class, which is open to everyone at the festival 
every hour, on the hour and is a classroom-style hour of 
learning about wine. here you will learn about different styles 
of wine, the difference between champagne and sparkling 
wine and how to sniff, swirl and spit in style!

For more, visit www.sowetowinefestival.co.za. 

Cultivaria
This year’s Cultivaria Arts Festival, presented by FnB 
and drakenstein Municipality, promises a spectacular 
line-up of entertainment ranging from theatre and 
music to dance, comedy and classics. From 23rd to 27th 
September, the fourth edition of South Africa’s fastest 
growing festival will turn the Boland town of Paarl into 
an entertainment hub as hundreds of productions – 
featuring some of the country’s top performers – are 
staged at various venues throughout the town. Contact 
the Cultivaria Festival Office on + 27 21 872 9754 for 
more information.
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Adriaan Boshoff at Absolut Art

Adriaan Boshoff is known as the Renoir 
of South Africa and throughout his life (1935-
2007) he was renowned as SA’s foremost 
impressionist. Boshoff once said of his work, 
“I want to capture fleeting moments before 
they disappear forever.” experience the full 
impact of his beautiful landscapes, seascapes, 
still life and figures at the Adriaan Boshoff 
exhibition running from 11th September 
until 11th October at the Absolut Art 
Gallery. For more information, contact 
Gerrit Snr +27 83 799 0734 or Gerrit Jnr  
+27 72 699 5918, visit www.absolutart.
co.za or pop in at the gallery – shop 43, 
Willowbridge lifestyle Centre (below The 
Barnyard), Carl Cronje drive, Bellville.

Taste and Tell

Alchemy of Gold has devised a novel way of introducing South 
Africans to the pleasures of connoisseur brandies paired with gourmet 
sweet treats. Two limited edition epicurean kits have been designed for 
personal delivery to handpicked, influential South Africans. Recipients 
will not only have to have a taste for the good life but be willing to 
host small-scale at-home parties where those in their inner circle can 
experience fine brandy in a stylish but relaxing new context. If you 
think you qualify, contact Thabo Ramashala on + 27 21 809 7000 or 
email tlramashala@distell.co.za for more information.

Best Hotel in the World

Bushmans Kloof Wilderness Reserve & Wellness Retreat has been voted 
‘Best hotel in the World’ in the 2009 Travel + Leisure World’s Best Awards. An 
ancient landscape of wind-sculpted sandstone rock formations frame this luxury 
retreat, which is the custodian of 130 ancient San rock art sites. located 270 km 
from Cape Town, the malaria-free reserve is an ecological oasis for diverse fauna 
and flora. evening nature drives and exhilarating outdoor adventures offset a 
focus on wellness, with spa treatments rooted in nature. delectable cuisine 
distinguishes this authentic wilderness escape, while luxurious accommodation 
extends to Koro lodge, the child-friendly private villa. Call + 27 21 481 1860, 
email info@bushmanskloof.co.za or visit www.bushmanskloof.co.za for more.





22

lif
e

st
yl

e

22

for youMORE

Attracting the positive

The late nella Francom, the producer of the world’s first musical 
version of the law of Attraction, recently had her double-disc 
Positive Attraction Cd released, featuring 20 songs, to take you 
through the ten-step programme to learn and practice positive 
thinking. “In layman’s terms, the law of Attraction states that ‘you 
reap what you sow’. The Cd features different genres of music 
with easy and catchy lyrics so that the words are memorised easily. 
each song carries a message and reinforces the ten steps needed 
to attract the positive into your life,” Francom was quoted as 
saying. Visit www.positive-attraction.com for further information.

Hands On Healing

hands On Treatment, the Mobile Massage Company, is proud 
to announce the opening of their hands On Retreat Stay Over 
Spa in Craighall. In addition to affordable pampering available at 
the office with mobile corporate neck and shoulder massages, you 
can enjoy half- and full-day pampers at the hands On healing 
day Spa in Craighall Park as well as couple weekend retreats. 
Visit www.handsontreatment.co.za and receive a complimentary 
½-hour neck and shoulder massage to the value of R200 at this 
new retreat. Call +27 11 326 0066 for more information.

Do it Day

Friday 18th September is ‘do It day’ – the one day each 
year when South Africans take time out to share their 
energy and skills with good causes around the country. 
This annual call to action event is organised and hosted 
by GreaterGood South Africa and brought to you by The 
Old Mutual Foundation and other associate sponsors. It is 
a day of nation building that connects South Africans with 
good causes, to give something back to our communities.

All you need to do is sign up online for a project in 
your city that you’d like to volunteer at – from painting 
homeless shelters, to making sandwiches for the hungry, 
or clearing alien vegetation – and arrive on the 18th. Go to 
www.doitday.co.za or call +27 21 762 7338 to sign up.



Announcing our new conference venues, bigger dining facilities and 
exclusive wellness centre with salon and gym.

We’ve been working hard to make Champagne Spor ts Resor t the perfect place to work 

and play. We now boast a total of 11 conference venues including the new state-of-the-ar t 

Summit exhibition Centre and the new 1000 seater Sentinel Room. Following recent hotel 

developments we can now accommodate up to 750 delegates at the foot of the majestic 

drakensberg mountains. Our top 30 ranked golf course is rapidly growing in stature 

and was recently rated as South Africa’s most beautiful golf course. So whether you are 

wearing a golf cap or your thinking cap there is no better place to find inspiration!



alice art gallery ad v1 dec 08.indd   1 8/24/09   9:18:47 AM
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My  self
ME, 

and IToday’s Youth Culture

Youth culture is not just the slick, standardised and hygienic image put out by 

MTV. At its core, this subculture is anti-corporate, anti-establishment, and nihilistic. 

It embraces drugs, booze, cigarettes, and all the taboos of decent society. And 

it sometimes shocks us by its sexual depravity and reckless passion for excess.

  Youth culture is both an industry and an ever-changing 
cultural phenomenon – and therein lies its seductive power 
to the masses. As an industry of course, youth culture 
encompasses the entire scope of pop music: MTV; teen soap 
operas; youth clothing brands like Guess and Calvin Klein; 
skateboard and surf culture; hip hop music; and countless 
other cultural phenomena.

In our global consumer-obsessed age, where desires 
are carefully monitored and catered to by slick advertising 
campaigns and products tested by focus groups, youth culture 
is a major industry worth tens of billions of dollars. The power 
of youth culture is all the more predominant, given its cross-
generation appeal and the trend among the older to ape the 
habits and likes of the young. Youth culture, by definition, has 
become an ‘aspirational’ activity, which sets the hedonistic 
standards for our zeitgeist. even 60+ retirees mob rock 
shows these days and shop at levi’s and other emblems of  
teen consumerism. 

While youth culture is indeed a humungous industry 
driven by relentless market forces that hop, skip and jump 
over the world ever seeking cheaper and cheaper labour, it 
has a flip side that is less understood and perhaps even feared 
by those that create the products which fuel the subculture. 
The other side of the coin is chaos, irrationality, and a fierce 
sense of individuality. Films like Thirteen, about botox-injected, 
coke-snorting 13-year-olds in los Angeles still have the power 

to shock, as do larry Clark’s disturbing films about teenage 
sexuality such as Kids and Ken Park.

Tattoos, piercings, shaved heads, tongue studs, scarifications, 
exhibitionism and nudity are still on the fringes of mainstream 
culture. They’re the totemic symbols and brandings of 
youngsters who consider themselves part of a ‘subculture’ that 
is inherently at odds with the establishment. These subcultures 
are inherently closed structures, suspicious of outsiders who 
don’t subscribe to their dress code, and tend to proliferate 
in certain neighbourhoods of large urban cities like Berlin, 
Paris, london, new York and Tokyo. Its wearers are usually 
not corporate lawyers or marketing folks (although more and 

Story by Vijai Maheshwari / TCS, Pix © Andreas Herzau / laif / TCS
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more members of the establishment are adopting aspects of 
this style: piercing, tattooing, etc.), but are bicycle messengers, 
dJs, fashionistas, advertising creatives, journalists and other such 
like-minded people. Their sense of dress is also linked to a 
certain kind of music, usually hardcore techno, drum ‘n bass and 
non-commercial hip hop. dJs like Roni Size, Carl Craig, King Britt, 
Westbam, dJ hell and others are the gurus of these subcultures. 
So are bands like The Strokes, The Streets, Infected Mushroom, 
P. diddy, Missy elliott, Beastie Boys and many more. 

It can even be said that this sort of ‘confrontational’ youth 
culture, which thrives on its ‘being apart’ from the mainstream, 
is proud of its danger value, its chokes and rings, and whips 
and tattoos. The users are thus insulated from the soft side 
of corporate culture and the generic ‘everyman’ it cultivates. 
Anti-establishment youth culture has a strong appeal of course, 
especially in societies that are naturally repressed. While smaller 
european nations like Sweden or Finland tend to adopt less 
extreme modes of dress, it is the big ones like Germany, 
France, uSA and Japan that lead to all sorts of weirdness and 
experimentation. 

Whatever the reasons, I bet you that someone in Oliver 
Peeples glasses is studying this right now on the latest MacBook 
Pro in an office in Amsterdam or new York.  Because, the sad 
fact is that young culture trends are incorporated into the 
mainstream at a rate far faster than ever before. What was 
edgy and threatening yesterday is commercial entertainment 
today. no matter how radical or nonconformist a movement, 
it eventually ends up in an advertisement or a jingle for a car 

commercial. Calvin Klein incorporated drug use into heroin 
chic and robbed it of its subversive value. The tattoos and surfer 
angst of bands like Red hot Chilli Peppers, is just grist for surfing 
ads and vacations in the Bahamas. The dandy Warhols, one 
of today’s edgier bands, have sold their song to Vodafone. The 
pop industry is a giant vortex sucking everything that is new 
or different into the belly of its beast. Piercings, for example, 
especially tongue or eyebrow rings were once considered 
radical, but today your cars salesman or real estate agent might 
have a tongue piercing. Tattoos are as common today as long 
hair was in the 1960s.

The only way that youth culture today can prevent being 
assimilated into the mainstream is by going beyond-the-pale or 
embracing the illegal, or by targeting ever younger demographics. 
Murder, torture, gratuitous violence, bigotry, and other 
unsavoury sides to certain youth cultures, are still in the ‘ghetto’ 
as far as big corporations are concerned. But, then again, just take 
a look at some of the popular computer games on the market 
and it is not unimaginable that even the darkest shadows will 
one day be incorporated into a mainstream 
moneymaking scheme. And, while they 
still remain somewhat on the fringe, it 
is often these subcultures that hold the most 
appeal to young people desperate to assert 
their individuality in a consumer society that 
celebrates the nonconformist with 
clever products and slogans.  
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Youth culture thrives on being different to the mainstream.

Interesting?
Comment at 

aboutime.co.za
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Araminta de Clermont arrived 
in South Africa five years ago. 
She felt an immediate affinity 
to a country still scarred by 
its past and de Clermont 
became intrigued by South 
Africa’s troubled history and 
its process of healing.

BE
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RE

 Arriving in South Africa was a watershed 
in Araminta de Clermont’s life. not only was she 
going to live in a country she knew very little 
about, but she was also here to recover from 
drug addiction. de Clermont became fascinated 
by how other people attempt to overcome their 
particular difficulties and circumstances. 
It is therefore not surprising that de Clermont’s 
primary area of interest became taking portraits 
of the marginalised sections of society – especially 
those with a strong form of personalised self-
expression. She began exploring various forms 
of belonging; the need for escape; and focused 
on the relationship between the individual and  
their environment.
de Clermont’s first series, ‘life After’, focused 
on the heavily tattooed ex-prisoners from South 
Africa’s ‘number Gangs’. As de Clermont states, 
“This incredibly complex form of body art is a 
remarkable insight both into what it is like to be 
imprisoned, and the relationship that these men 
have with society, themselves, and their past.” 

Life
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de Clermont explains that prison tattoos, 
which on the ‘inside’ mark the bearers as 
“kings”, on their release “serve to brand 
them forever as highly dangerous, hardened 
criminals, making it near impossible for 
them to ever find a normal home, job, or 
even life, again. Thus, the portraits became 
very much about the men and their 
struggle through life, their attitudes to their 
own choices, and those forced onto them 
by circumstance.”
The Cape Flats is an area rife with poverty, 
gangsterism, and drugs. A place which 
most of the photographed men from ‘life 
After’ in some sense, blamed – whether 
rightly or wrongly – for their lives going 
in the direction in which they did. Yet, out 
of the darkness of the ‘Flats’ blossoms 
hope in the next generation. And this is 
what de Clermont captures in her latest  
series, ‘Before life’.
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The youngsters de Clermont shot for this 
second series are in their final year of school, 
many having managed to complete their 
schooling against very challenging odds. They 
are on the brink of entering adulthood in 
21st century ‘new’ South Africa. They know 
they deserve more than their circumstances, 
although they are also perhaps aware that 
life may well not give them all that they 
hope for. For the night of the annual Matric 
Ball, they are being allowed to live out their 
dreams, no holds-barred and they have all 
chosen to embrace the opportunity.
de Clermont was fascinated by the way these 
youngsters transformed themselves for this 
rite of passage. In addition, she was enthralled 
by the opulence and complexity of the outfits 
the youths and their families managed to 
create, by the characters they have created 
for themselves and the influences of local 
versus global culture. 
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‘Before Life’  exhibition

‘Before life’ will be exhibited at the João Ferreira Gallery from 2nd September to 2nd October 2009. Opening reception 
takes place on 2nd September. Go to www.joaoferreiragallery.com for more.

The João Ferreira Gallery was established in 1998, and has gained a reputation for being one of the country’s leading 
galleries for contemporary artists and art collectors. João Ferreira has been involved in the art world for over 20 years and 
represents amongå others, Araminta de Clermont, Sanell Aggenbach, Kate Gottgens, egon Tania, Mark hipper, Michael Taylor 
and Stephen Inggs.
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– HE Was nO MuppET 

Story by Laura Cooke, Pix © Gallo Images/Getty Images Jim Henson, the creator of Muppets, with Kermit the Frog
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 Born in September 1936, henson had what 
has been described as a “typical American childhood” 
in leland, Mississippi. like millions of other youths, 
the arrival of the family’s first television was “the 
biggest event of his adolescence.”

For henson, this event sparked the beginning 
of a long and fruitful career on screen. henson, 
when asked about the medium said, “I absolutely 
loved television. I loved the idea that what 
you saw was taking place somewhere else at 
the same time. I immediately wanted to work  
in television.”

during his high school years, 
henson approached all the 
studios in his area looking for any 
type of work in the industry, with 
little success. however, in 1954 
while attending northwestern 
high School in Maryland, he 
began working for WTOP-TV. 
his job? Creating puppets for a  
children’s show.

After completing school, henson enrolled at 
Maryland university and was soon asked to create 
a five-minute puppet show for WRC-TV called Sam 
and Friends which was broadcast for the first time 
in 1955. It was on this show that henson enlisted 
the help of his friend and fellow student, Jane nebel, 
who would later become henson’s wife and mother 
to their five children.

Although he underwent a number of changes 
over the years including the introduction of his frilly 
collar, Kermit the Frog made his first undeniable 
appearance in Sam and Friends. According to an 
interview with henson, Kermit and henson were 
always close, “I suppose he’s an alter ego, but he’s a 

little snarkier than I am – slightly wise. Kermit says 
things I hold myself back from saying.” 

unlike most other puppeteers of the time, 
who generally used wooden puppets, henson 
created his puppets from soft, flexible foam rubber. 
his revolutionary technique saw puppets being 
controlled with rods rather than strings, and as such, 
they appeared far more lifelike and seemed to move 
on their own.  In addition, henson focused on the 
‘Muppets’ ability to ‘speak’ more convincingly by 
training his ‘muppeteers’ to match dialogue to very 
precise mouth movements. his creations had far 

more character, individuality and believability than 
any of the wooden, staid marionettes of the past 
and transformed the future of puppeteering.

As for the term Muppets, henson explained it as 
follows, “It was really just a term we made up. For a 
long time I would tell people it was a combination of 
marionettes and puppets but, basically, it was really 
just a word that we coined.”

After a number of years of dabbling in a various 
ventures, henson was asked to create puppets for 
a pioneering educational children’s show. In 1969, 
Sesame Street debuted on television. Since then, Jim 
henson’s lovable characters, such as Ber t, ernie and 
Big Bird, have been educating children across the 
globe. Be it Takalani Sesame here at home, ‘Barrio 

Jim Henson is probably not as well known as Kermit the Frog and Miss Piggy, but 

he was the mastermind behind these and hundreds of other wonderful and 

whimsical characters.

heNsoN’s remarkable creatIoNs, 
aNd theIr power to 
communicate WIth people 
from all walks of life , 

have remaINed relevaNt
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Sésamo in Spain, Koche Sesame in Afghanistan or Galli 
Galli Sim Sim in India – henson’s remarkable creations, 
and their power to communicate with people from 
all walks of life, have remained relevant.

“What Jim saw,” Jane henson said in a Life 
Magazine interview shor tly after henson’s death in 
1990, “is that the puppet is as powerful as a human 
being. And in fact, is more powerful – less concerned 
about what it looks like, more direct, more able to 
get to the hear t of things.”

Today, Sesame Street is considered one of the 
best, and most popular, educational children’s shows 
on ear th. The original series appears on screens in 
over 120 countries, while 25 independent spin-offs 
have been produced. In addition to Sesame Street 
the Muppets grew into a brand of their own in the 
form of The Muppet Show and numerous Muppet 
movies. In 2004 the henson children, all five of 
whom independently own and operate the Jim 
henson Company, sold the rights of the Muppets to  
Walt disney. 

however, the Jim henson Company, which henson 

established 50 years ago, has not only been involved 
with Muppets. Other ventures include the eighties 
series Fraggle Rock, while Jim henson’s Creature 
Shop has been involved in work such as the fabulous 
movie Labyrinth featuring david Bowie, and continues 
to build creatures for many films and series including, 
The Hitchhiker’s Guide to the Galaxy and Mirrormask. 

Jim henson’s whimsical nature even persisted after 
his death. At his funeral, he requested that nobody 
wear black and would appreciate it if a dixieland 
band played ‘When the Saint Go Marching In’ – both 
of which where honoured. Big Bird sang a hear tfelt 
rendition of Kermit’s theme song, ‘It’s not easy Being 
Green’ and thousands across the world mourned the 
passing of a puppet genius. 

henson’s child-like innocence and insight was 
present in his work, his general approach to life and 
can be summed up by his own words, “When I was 
young, my ambition was to be one of the people who 
made a difference in this world. My hope is to leave 
the world a little better for having been there.” And 
that is precisely what he did. 
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…with the kids

GO TO

DURBAN

1

2

uShaka Marine World 

Durban Botanic Gardens

uShaka Marine World is Africa’s largest marine theme 
park and features an aquarium, dolphin shows and 
water slides that will keep the kids entertained for 
hours. Parents can take in some retail therapy or enjoy 
a meal at one of the restaurants in the retail village. It’s 
a great place to spend the whole day with the family, 
just make sure you bring your swimming costumes!  
Tel +27 31 328 8000

The durban Botanic Gardens is one of durban’s must-
see attractions. The lush gardens have a unique botanic 
collection, an orchid house and a Garden of the Senses. 
enjoy a picnic around the lake or take in one the popular 
music concerts that take place on Sunday afternoons.
Tel + 27 31 309 1170

For more ideas on what to do and where to go in 
durban, visit www.durbs.co.za. You can also subscribe to 
their weekly newsletter and have the latest happenings 
sent straight to your inbox.

3

4

5

Wavehouse

Mitchell Park 

Funworld

The Wavehouse, located at the Gateway Theatre of 
Shopping, has two ‘flowrider’ machines that produce 
gentle waves ideal for those learning how to surf. expert 
supervision is on hand to teach kids the basics of surfing, 
offering a safe place to get the hang of it before heading 
into the ocean. For those preferring to stay dry, there 
is also a fantastic 4,000 m2 skate park designed by 
skateboarding legend Tony hawk. Tel + 27 31 570 9200

Mitchell Park is a wonderful child-friendly destination, 
with colourful floral displays, a mini zoo, a children’s 
playground, restaurant and tea garden. Pack a basket of 
treats and enjoy a picnic on the spacious lawn under a 
canopy of trees. Tel + 27 31 312 2318

Funworld is durban’s oldest amusement park and you 
will find it right on the beachfront. Filled with fun rides, 
kids of all ages will be entertained. Take a gentle ride 
in the small cableway overlooking the Golden Mile. For 
the more adventurous, there is the Swingboat, the Tilt ‘n 
Whirl and dodgem Cars. And if it all gets too much you 
can take a dip in the sparkling blue pools overlooking 
the sea. Tel + 27 31 332 9776 

With its warm subtropical climate, 
golden beaches and rich cultural 
heritage, Durban is a great choice 
for family holidays. Durban is the 
‘playground’ of the Zulu Kingdom and 
offers loads of venues and activities 
that cater for kids. From amusement 
parks and picnic spots to a mini-town 
and museums – your kids will love it!

© Roger de la Harpe / Africa Media Online
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OrganicInTO THE 
FRaY 

 The perfect description of a balanced diet has to be a 
glass of wine in one hand and a slice of cheesecake in the other. 
All that calcium, protein, and whatever wine has floating around 
in it that makes Frenchmen so sexy. Alcohol, I think it’s called. 

But everyone is nagging me towards greener, organic eating. 
“If you won’t eat more healthily for your own sake,” they say, 
“do it for the planet.” nuts to that, I say.

It’s not only food that’s gone green. It’s soap and make-up, 
household cleaners and clothes. So what exactly makes 
something organic and why do we need it? Is it just me who 
has a niggling feeling that you end up paying more for less – just 
like when you pay a premium for coffee without the caffeine, 
and get charged more for brown rice where the supplier has 
processed it less? 

Armed with a healthy dose of cynicism, I set off for 
Bryanston Organic & natural Market, a magnet for trendy 
Jo’burgers who want a day out without sacrificing the chance 
to shop. here you can do consumerism in a guilt-free manner. If 
you’re buying organic, it’s not really spending just for the fun of 
retail therapy, is it? Oh yes, it is.

I opted for the quieter Thursday session, while Saturdays 
are so popular that visitors jostle one another for space, one 

cashier told me. (Yes, there are cashiers, because going green 
has gone big business.)

The market began an amazing 33 years ago, proving that 
some people were doing this long before it became fashionable. 
local shoppers who love fresh, untainted fruit and veggies still 
form its core customers, but it has also become an intriguing 
tourist attraction.

A committee vets potential stallholders to make sure their 
goods match the ideals of wholeness and freshness and of 
passing on a healthy world to the children. I learned that fact 
when I told one trader that it just seemed like a very professional 
craft fair. Oops. he forgave me my gaffe, and explained there 
was nothing unnatural about any of the jerseys he was selling.

I’d wandered over to stroke a gorgeous Angora jersey – 
at an ungorgeous R1,600. A cotton jersey that looked like it 
was knitted by your maiden aunt was R950. And, a soft woolly 
scarf was R250. The surprise with the scarf wasn’t the price, 
but the label declaring it 30% bamboo. It was delightfully floppy, 
considering what I know about bamboo.

Jersey man Rowan laidlaw says natural fibres like wool and 
cotton are more expensive than synthetics, but not always ‘good’ 
because conventional cotton is heavily treated with pesticides 

Try something different and take a stroll through trendy Bryanston Organic & 

Natural Market in Johannesburg. If you dare.

Story by Lesley Stones, Pix © iStockphoto.com, Stock.Xchng
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that harm birds, animals and insects. The organic versiona – 
grown without chemicals – are even dearer, but don’t damage 
the environment. however, they don’t feel any better when you 
put them on, except perhaps for the ‘right moral choice’ aura 
they wrap you in.

The market has become hugely popular, but still attracts a 
“certain minded type,” laidlaw said, with a glance implying that 
my mind wasn’t that ‘certain type’.

I was trying, honestly, but I did get another surge of scepticism 
at a skincare stand selling anti-cellulite cream made of grapefruit 
and cypress. I need someone to explain why rubbing grapefruit 
into skin, that already looks like grapefruit peel, would actually 
work. The stallholder told me she invented the recipes in her 
kitchen, and handed me a notebook of customer testimonials.

I wandered on, quite taken with the convivial atmosphere, 
the pianist plinking away in the centre, and groups of jolly women 
chatting over chamomile tea and muffins. A flaxen-haired man 
strolled past carrying vegetables in a wicker basket – all very ‘Thomas  
hardy’, I thought. 

Then I saw the word “insomnia” under a shelf selling 
himalayan edible Salt. Who could resist finding out more?

Margaret Mianowski worked a miracle – she sold me 

something. And I hardly dare confess that it’s a rock of salt 
imported from Poland. 

no, but it’s going to work. It’ll stop my insomnia if I soak my 
feet in warm water with the rock before I go to bed. Pop it into 
your bath and there’ll be no more sinus problems or allergies. 
Flip, it’ll even cure a rash, apparently.

And if you buy the very pretty lamps of pink salt crystals 
piled around a light bulb, the crystals warm up and release ‘happy 
ions’ that beat your asthma, rheumatism and hypertension.

The market taught me a new word too. It’s anthroposophy, 
an esoteric philosophy harnessing the knowledge of the spiritual 
human being. I fear I may not use it often. But the same can be 
said for an awful lot of things you find at an organic market.

That organic wine and cheesecake sure tasted  
good, though.

The Bryanston Organic & Natural Market is at Michael Mount 
Waldorf School, Culross Road. Thursdays and Saturdays from 09h00 
to 15h00. 

l o c a l s h o p p e r s  W h o  l o v e 
f r e s h ,  u n ta i n t e d  f r u i t 
a n d  v e g g i e s  s t I l l f o r m  I t s 

c o r e  c u s to m e r s





We used to make good money off forgotten anniversaries. 
Now that we’re partnering with NetFlorist to bring you the Reminder Campaign, those days are over. Log onto the 

City Lodge website, and all you need to do is click on the NetFlorist button to be directed to a site where you can 

start a complimentary personal service that sends you an email reminder of all the important dates you enter for the 

year. When we help you remember, you’ll have endless options of gifts and flowers to send anywhere in the country.

It could make things a little easier, which could make things a lot easier.

www.citylodge.co.za
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The best flower displays around the country
Canary yellow, burnt orange, baby pink and bruised purple, South Africa’s 

spectacular Spring flower displays are a riot of colour and a mass of petals, 

and are sure to induce happy bouts of spring fever in all who witness them. With 

our extraordinary biodiversity, it’s little wonder that South Africa has become a 

top destination for flower tourism.

Story by Nicky Furniss & Jacqueline Cochrane, Pix © Jacqueline Cochrane, iStockphoto.com

spLasHSpring



49www.1time.co.za

Purple Rain
 Spring and early Summer in Pretoria heralds the 

glorious sight of thousands of Jacaranda trees bursting 
into blossom and painting the city in shades of purple, 
mauve and lilac. Tourists from across the world come 
to marvel at the ‘Jacaranda City’, children pop pointy 
flowers on their fingers and pretend to be storybook 
witches or silver screen divas with bright purple nails. 
At the city’s universities superstitious students crowd 
under the trees hoping for a falling blossom to land 
on their heads – a sure sign that the upcoming exams 
will be met with success. 

According to early accounts, a cer tain Jd Celliers 
planted Pretoria’s very first Jacarandas in 1888, on his 
Myr tle Grove proper ty in what is today known as the 
suburb of Sunnyside.  While some accounts claim that 
Celliers impor ted them from Rio de Janeiro himself, 
others dictate that they originated from trees shipped 
to Cape Town in 1820, also from Brazil, by Baron von 

ludwig. Irrespective of their origin, thanks to the 
effor ts of Jd Celliers, and several more of the city’s 
forefathers, today over 70,000 Jacaranda trees decorate  
Pretoria’s streets.

Carpets of Colour
namaqualand, wedged between the border 

of namibia to the nor th, and the barren stretches 
of the Knersvlakte to the south, lies forgotten and 
seemingly infer tile for the largest par t of the year. 
That is, until these desolate expanses explode with 
colour and beauty to form one of our planet’s most 
dazzling wild flower displays. each year during August 
and September, the area is transformed into a floral 
showcase, with colours so rich that it ’is hard to 
imagine that nature has such amazingly vivid colours 
in her paint box. 

Although the bright yellows and oranges of the 
daisies predominate, there is a huge variety of other 
wildflowers that make their pretty appearances, 
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with the namaqualand area boasting roughly 600 
indigenous species of wildflowers. Far less colourful, 
although no less interesting, visitors should keep an eye 
out for other plant and tree species endemic to this 
par ticular area, including quiver trees and a variety of 
succulents – the halfmens (half human) is par ticularly 
bizarre-looking.

Remember that the flowers always face the sun, 
and so the best viewing is done walking or driving 
from nor th to south, with the sun on one’s back. The 
flowers are also at their peak during the hottest times 
of the day (roughly 11h00 – 15h00). like most of us, 
during rainy or misty weather the flowers refuse to 
show their faces and prefer to remain tucked in bed 
to avoid the cold.

Floral Kingdom
South Africa is the only country in the world to 

contain an entire floral kingdom within its borders (the 
Cape Floral Kingdom) and the main stars of this kingdom 
are undoubtedly the fynbos (fine bush), so called 
because of the fine, needle-like leaves of many of the  
fynbos species. 

Forming par t of this group are the ericas, delicate 
plants that come in a huge variety of colours and 
forms, and are convenient enough to have one or 
other species in flower at vir tually any time of the year. 
More spectacular are the proteas, in par ticular the 
King Protea – South Africa’s national flower – and an 
impressive sight in full bloom.

Patches of fynbos are found in a wide coastal belt 
extending along the Cape coastline, and most notably 
in the Cape Peninsular national Park. While these 
often delicate and shrub-like plants might not flower 
as exuberantly or in such displays of garish colour 
as some of their floral counterpar ts, they have their 
own distinct beauty, made all the more special by the 
fact that this is the only place on ear th you will ever  
see them.

It was ee cummings who wrote that “the earth laughs 
in flowers,” and while it is unlikely that he was thinking 
of South Africa when he penned it, one can be sure that 
if he had witnessed even a small portion of our floral 
splendour he would have agreed that the earth certainly 
must have had a very good laugh in our direction. 

sp
rin

g The glorious Namaqualand daisies in full bloom. The Jacarandas attract ‘flower tourists’ to Pretoria each year.
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StormspRInG

abouTime recently chatted to 

local celeb, Christina Storm who 

shared some of her fashion tips 

for the Spring season.

Who are your favourite South African Designers?

   diamond Face Couture (loved their gold tracksuits 
last year). Anything by Stiann louw and ephymol.

What’s your top Spring fashion tip?
We’re over the footless tights. let go.

What do you think we’ll be seeing more of this season?
hopefully a lot more ‘rebel’. let’s see people unafraid to dress differently – and a lot of Beth ditto. love it!

What’s your favourite fashion item?
Real old, tight, leather skinnies.

What’s been one of your biggest fashion faux pax?
Flesh coloured stockings. It’s wrong. On anyone. unless you’re 93 and live in Bronkhorstspruit.

If your hair sucks, a tight ponytail will let you pass. If your face sucks – find blusher and mascara. 

Do you have any beauty cheats that help you look good, 
even in the worst of situations?
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Storie deur Jacqueline Cochrane/ www.jacquelinecochrane.com, Fotos © Dean Leslie, Renée Frouws, Jacqueline  Cochrane
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 dit is 1987 – drie jaar voor nelson Mandela 
vrygelaat sou word, en sewe jaar voordat dié 
voormalige politieke gevangene as die eerste president 
van ‘n nuwe, demokratiese Suid-Afrika aangestel  
sou word. 

In ‘n hoërskool in Johannesburg is ‘n seun besig 
om die woorde “Free nelson Mandela” op ‘n bank 
te skryf. hy word summier ingeroep hoof se kantoor 
toe, en word amper geskors. Maar met oud-skoliere 
soos André Stander (die berugte bankrower) en hein 
Grosskopf (‘n lid van die AnC se umkhonto we Sizwe, 
wie verskeie bomme in Johannesburg en Krugersdorp 
geplant het), het dié skool al oorgenoeg negatiewe  
aandag gekry.

nou, 22 jaar later, is Chris Chameleon steeds 
woonagtig in Johannesburg – maar deesdae spandeer 
hy meer tyd op die wêreld se verhoeë as by die huis. 
hy is een van Suid-Afrika se bekendste en mees 
gewilde musikante, en nelson Mandela se naam is 
wêreldwyd sinoniem met vrede. Altwee het ‘n lang 
pad gestap, en op 18 Julie 2009 – Madiba se 91ste 
verjaarsdag – bring Chris hulde aan dié ikoon by die 

46664 konser t in new York. dié kringloop is soveel 
meer betekenisvol as die feit dat sterre soos Stevie 
Wonder, Will.I.Am en Aretha Franklin ook die dag 
daar optree, en die verwagting dat hy self ‘n bohaai 
oor hierdie sterre moes maak amuseer Chris. “Almal 
verwag dat ek opgewonde moet wees, maar dis nog 
‘n dag op kantoor,” ver tel hy. 

Chris het egter ook tyd gekry om te ontspan 
gedurende sy vyf weke in Amerika, en het onder 
andere sy gunsteling Amerikaanse staat, Wyoming, 
besoek. “Wyoming herriner my aan die Oos-
Vrystaat. die staat word heeltemal onderskat deur sy 
landsgenote, mense jaag gewoonlik daardeur,” ver tel 
Chris. Alhoewel hy in Johannesburg grootgeword het, 
lê ‘ n stukkie van sy siel beslis in die Vrystaat. dis tog 
waar sy plaas geleë is, waar hy graag skryf en waarheen 
hy ontvlug om die luuksheid van sy eie geselskap  
te geniet. 

‘n deel van hierdie kunstenaar is baie privaat – 
as dit by sy godsdiens kom, byvoorbeeld. “Wat jy nie 
weet nie moet jy uitvind, en ek glo nie – ek wéét,” 
antwoord Chris wanneer hy hieroor uitgevra word. 

Hy is terug na sy rondritsery in die VSA, en is hierdie maand weer landwyd te siene 

met sy Klassieke Chameleon toer. abouTime gesels met Chris Chameleon oor 

sy Madibadag optrede in New York, sy plaas in die Vrystaat, en sy benadering 

tot roem.
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Tog maak die ster homself toegangklik vir sy 
bewonderaars. Sy kuber teenwoordigheid sluit 
‘n webbladsy op Facebook, een op MySpace 
en ‘n Twitter profiel in. hy is gedurig aktief 
op hierdie webwerwe, en blog ook gereeld 
op www.chrischameleon.com in beide engels  
en Afrikaans. 

Chris, wat ook vlot nederlands en duits 
praat, beskryf die Internet as “’n forum wat 
aan ‘n behoefte voldoen,” maar voeg by dat 
dit hom ook as “’n gewone mens” aan sy 
bewonderaars voorstel. Ten spyte van sy eie 
roem en gewildheid bly hierdie musikant se 
voete plat op die aarde. “ek koop nie in op 
die hele demi-god idee nie,” ver tel hy. Sy 
benadering tot die mensdom se obsessie met 
sterre is ook eenvoudig: “Mense transendeer 
hul gryse bestaan deur hulle in te leef in 
glansryke persoonlikhede.” Chris verstaan dat 
mense vermaak nodig het, en hy weet hoe hy, 
met sy persoonlikheid, intellek en veelvuldige 
talente dit aan hulle kan verskaf. Maar van die 
verhoog af is hy vlees en bloed, en dit stel 
hom in staat om “ ‘n gelukkiger mens te wees, 
met ‘n gesonde privaatlewe”.  

Klassieke Chameleon 
Chris Chameleon gaan in September landwyd te siene wees 

gedurende sy Klassieke Chameleon toer. 
Wat kan gehore verwag?  “n Vertoning van wêreldgehalte,” vertel 

Chris, “waar die begeleiding deur ‘n orkes verskaf gaan word wat 
saamgestel is uit die room van Suid-Afrikaanse musici. Suid-Afrikaners 
kry, as gevolg van beperkings op begrotings en die klein mark wat ons 
hier het, selde die geleentheid om blootgestel te word aan iets op hierdie 
skaal en van hierdie gehalte. As dit werk, sal dit baie deure vir die aard van 
Suid-Afrikaanse produksies oopmaak.”

Koop nou jou kaartjie by Computicket:
6• de September:  Vodacom Amphitheatre, Boardwalk Casino,  
Port elizabeth
9• de & 10de September:  Sand du Plessis Teater, Bloemfontein 
11• de September:  Woodlands Auditorium, nG Kerk,  
Moreletapark, Pretoria
12• de September: Grand Arena, Grand West Casino, Kaapstad
13• de September: Graceland Arena, Graceland Casino, Secunda
18• de September: uShaka Marine World, dolphin Arena, durban 
(Chris Chameleon dolfyn vertoning as deel van  
Klassieke Chameleon)
19• de September: Mosaiek Teatro, Roodepoort,  
Fairlands, Johannesburg

Besoek www.chrischameleon.com vir meer inligting
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FlavourLEss spEEd and MORE 

The Knysna Gastronomica
There is a place where lush, indigenous forests embrace a cool, sapphire 

estuary. Ancient forests are cradled by fertile, rolling hills and the air in this 

veritable Garden of Eden is fresh and pure. This is not the imagined setting of 

a fantasy film or romance novel, but a place that the native Khoisan called 

‘where water meets the forest.’ We call it Knysna.

Story & Pix © Knysna Tourism
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 life here happens at a slower pace and fast and 
preserved food is not the preferred choice. The focus 
is on fresh, pure, organic and real, resulting in the Wild 
Oats Community Farmers’ Market that opened 10 years 
ago in Sedgefield. An assortment of produce ranging 
from artisans meats, homemade cheeses and wines, to 
homegrown meat and organic fruit and vegetables are 
sold directly to the public every Saturday.
The market has led to the popularisation of the 
philosophy of ‘by the locals, for the locals’. The concept 
of utilising locally produced and sustainable ingredients 
has also been adopted by restaurants all along the 
Garden Route. From acclaimed chef Geoffrey Murray of 
Zachary’s at the Pezula Resort hotel & Spa to country 
restaurants like the Red Barn Restaurant & Country 
Store in Rheenendal, just outside of Knysna, these 
establishments pride themselves on the fact that most 
of their produce is sourced in the area and delivered on 
a daily basis. 
Taking this one step further, Gastronomica was launched 
five years ago. The festival – running from 24th to 
28th September this year – has been instrumental in 
introducing the concept of ‘Slow Food’ (being the 
opposite of ‘fast food,’ but more importantly, being non-
industrial) to South Africans. The value of food lies in 
its flavour, taste and nutrients, and to get the best value 
in these terms, the emphasis is on the use of natural, 
fresh and true-to-kind ingredients. This means that you 
know who prepared your food, how it was prepared and 
precisely what you are putting into your body.

Gastronomica features participants from Plettenberg 
Bay, Knysna, Sedgefield and Oudtshoorn, and is 
committed to sustainability and quality in every aspect. 
Various events aim to introduce a lifestyle of substance 
and significance to the community, using food as the 
encompassing umbrella.  
Included in this year’s exciting programme are 
demonstrations and workshops hosted by renowned 
local bakery and eatery, Île de Pain. Bread baker 
extraordinaire, Markus Farbinger, will be disclosing some 
of his secrets for baking the perfect bread, as part of 
the bakery’s ‘Bread Series’. “We will demonstrate the 
making of dough by hand in a trough outside and will 
fire the oven. While the dough is resting, we will watch 
the documentary Feeding the Nation by Wessel van 
huysteen and I hope this eye-opening, critical film will 
be food for thought for our participants.”
The highlight of the festival is a performance by this 
year’s winner of South African Idols, Jason hartman, 
on the evening of 25th September. Aside from this 
performance, hartman, a renowned foodie, gardener 
and greenie, will also be interacting with young people 
and presenting the philosophy of the festival to them in 
a fun and interesting way.
And what better place to do it than in an area that is 
already committed to the principle of ‘by the people, for 
the people’. In Knysna, this is part of everyday life, and 
when you visit the area, you join the movement for a 
good life – slower, but with so much more flavour. 
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A guide to South Africa’s 
top leisure trails

Slackpacking is backpacking without the 

‘schlep’ – here is a rundown of four of the 

many fantastic trails on offer in South Africa.

Extract from the book by Fiona McIntosh, 
Pix © Fiona McIntosh, Shaen Adey 

Hoerikwaggo Table Mountain Trail. You can see 
across the fynbos-covered spine of the Cape 
Peninsula all the way to Cape Point.
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a b o u t  a d v e n t u r e

 Slackpacking trails are a new genre of multi-day hiking trails, which 
allow you, the hiker, to travel light, carrying only your water, lunch, camera 
and waterproofs in a daypack while someone else takes care of transporting 
your overnight bags.

1 Hoerikwaggo Table Mountain Trail

The hoerikwaggo Table Mountain Trail – a luxury fully catered and portaged 
three-day trail launched at the end of 2005 – is the showpiece in a suite 
of hiking trails planned for Table Mountain and the mountains of the Cape 
Peninsula. The trail aims to ‘link the city to the mountain’ by combining the 
major attractions of Cape Town into one fun-filled, affordable hiking product. 
It’s a very manageable trail for any hiker regardless of age or fitness, with 
the emphasis on the interpretative nature of the trail and enjoying typical 
Capetonian experiences (including cuisine).
Centred around the heart of the Mother City, this fascinating 25 km trail 
takes you through the city and its immediate surrounds, from the water’s 
edge to the top of the indomitable mountain.
Highlights
The guided tour of the city; the cable car to the top of Table Mountain; fynbos 
and indigenous birdlife, outstanding accommodation and catering.

2 The Dolphin Trail

This three-night, two-day luxury 17 km hiking trail is the perfect introduction 
to the delights of slackpacking, and a chance to intimately experience one 
of South Africa’s most dramatic sections of coastline. The accommodation 
along the dolphin Trail is the most luxurious of any featured, and is seen by 
many hikers as the ‘alternative Otter Trail’. like its famous sister, the dolphin 
Trail star ts at Storms River Mouth and scenery is equally spectacular. Add the 
advantages of a trained field guide and the freedom of walking with only your 
lunch and it’s easy to see why this trail is a winner.
Highlights
Outstanding coastal scenery and landforms; wonderful rock pools; sightings of 
whales and dolphins; indigenous forest and ferns; turacos (previously known 
as Knysna loeries) and other forest birds; superb accommodation, and, at 
Forest Ferns, gourmet cuisine. The 17 km trail star ts at Storms River Rest 
Camp and finishes at the privately owned Fernery Chalets.

Amphitheatre Heritage Hike
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3 Wild Coast Meander

The Wild Coast is truly that – wild and empty. Fishermen, 
cattle herders and curious local kids are generally the only 
people you meet outside the hotels, though at spring tide 
there are gaggles of smiling women harvesting seafood 
from the rocks. The beaches are deserted; the hills green 
and lush and the rock pools are perfect for snorkelling. 
All in all, the Wild Coast Meander is simply glorious – and 
the fact that by hiring guides and porters you’re creating 
jobs in an area that has a high rate of unemployment 
makes it even easier to justify not carrying your pack. 
This five-day, six-night beach hike star ts at Kob Inn in 
the Transkei and finishes 55 km later across the Kei at 
Morgan Bay.
Highlights
Stunning coastal scenary; beautiful beaches; river estuaries 
teeming with marine life; majestic views; knowledgable 
and enthusiastic guides; Trevor’s Trail at Trennery’s; 
mangroves and outstanding birdlife at Wavecrest.

4 Amphitheatre Heritage Hike

If the Giant’s Cup hikeathon is impressive, the 
Amphitheatre heritage hike, which takes you right up 
onto the edge of the drakensberg escarpment, is simply 
mind-blowing. The iconic Amphitheatre is undoubtedly 

the most recognisable and dramatically imposing feature 
of the entire drakensberg range. At this point in the park, 
a great wall of basalt rises over 1,000 m from the Thukela 
(previously known as the Tugela) valley to the lesotho 
plateau nearly 3,000 m above sea level – a sheer, grey 
wall in the shape of a natural symmetric amphitheatre 
that extends for some 5 km from the eastern Buttress 
to the Sentinel Peak in the west. The three-day, 28 km 
guided Amphitheatre heritage hike is one of the most 
dramatic, and scenically varied in this book.
Highlights
Spectacular mountain vistas and unforgettable views 
from the top of the ‘Berg; Cape vultures and other birds 
of prey; eland and other antelope; bush camp experience, 
including dining out under the stars. 

Slackpacking – A guide to South 
Africa’s top leisure trails, published by 
Sunbird Publishers, tells you all you need 
to know about some of South Africa’s top  
slackpacking trails.
To win one of 2 copies, sms the word TIMe followed by the 
word hIKe to  35131.
Cost per SMS is R3. Competition closes 30th September 2009. 
By entering this competition you consent to receiving electronic 
information pertaining to abouTime and/or 1time Airline.

WIN!

Wild Coast Meander

The Dolphin Trail

Fynbos is the dominant flora on Table Mountain
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A desert nation with one of the 

world’s smallest populations, it is the 

presence and history of Namibia’s 

many cultures that give this country a 

profound, if not poignant, vitality.
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a CuLTuRaL InduLGEnCE
 Culture, namibia reminds us, is a fluid thing. like water, 

it cannot be contained. It refuses to take on a pre-defined 
shape and, as a thunderous mass or a tiny trickle, it’ll adapt to 
find a way through the narrowest of cracks. To comprehend 
the cultural melange of present-day namibia, it is vital to 
understand how historic forces shaped it. 

The Scramble for Africa
Between the 1880s and the start of World War 1, the 

dominant european powers started carving up the African 
continent in what became known as the ‘Scramble for Africa.’ 
Although Portuguese seafarers had set foot in namibia as early 
as 1485, Britain and Germany didn’t take much interest in the 
country before the second half of the 19th century. German 
troops had already been sent to namibia before then, but it 
was only in 1884 that German Chancellor Otto von Bismarck 
officially established the colony of German South-West Africa. 
After World War 1, the league of nations gave neighbouring 
South Africa all administrative rights to South-West Africa as 
a Class C Mandate. 

But the colonisation of the area had not been without 
conflict; the area’s indigenous peoples resisted even the 
earliest european invasion, and in the 1970s South Africa 
came under much pressure (both internationally and from 
within namibia) to relinquish control. despite this, the country 
only gained independence in 1990. 

Pre-colonial Namibia
long before european powers even thought to colonise 

this part of Africa, many different peoples had moved from 
other parts of the continent to make these arid regions their 
home. up until some 2 000 years ago, the hunter-gatherer 
San people were the area’s only inhabitants. The San were 
followed by two other Khoisan groups; the nama (also called 
namaqua and Khoikhoi) and the damara. unlike the hardy 
San, who managed to eke out an existence in the desert, the 

damara opted for grassier central-nambia which subsequently 
became known as damaraland. 

Some centuries later, the herero and other related 
tribes arrived in namibia. Mostly nomadic herdsmen, they 
originally entered the area from the north-west (the Kunene 
region), later migrating further south to damaraland. One 
of these closely related tribes is the himba, who manage 
to continue their semi-nomadic lifestyle where they still live 
in northern namibia.  

Confrontation 
Although pre-colonial namibia was by no means without 

ethnic conflict, no inter-tribal skirmish or attempt at slavery 
could begin to approach the magnitude of the herero and 
namaqua wars of 1904. Today this mass-killing is overshadowed 
by the holocaust and other global tragedies, but these wars 
have become collectively known as the first genocide of the 
20th century. Preceded by various rebellions from indigenous 
groups such as the nama, tension between these groups and 
German colonialists escalated in scale and brutality. The result 
was the death of 80% of the herero population and 50% of 
the nama inhabitants, as well as about 150 Germans.

Peace at last
namibia is a country of extremes, and the profound 

suffering and bloodshed that took place in these parched 
regions is no exception. The country reached independence 
a mere four years before South Africa became a democracy. 
But these days, both countries have managed to turn their 
respective cultural wealth into strengths. having survived, 
adapted and evolved – sometimes against all odds – namibia’s 
many ethnic groups add to the charm of a country that is truly 
unlike any other.

To document namibia’s himba people is a rite of passage 
for many a photographer. Making up less than a percent of 
namibia’s population, these cattle- and goat-breeders are 

Story & Pix © Jacqueline Cochrane
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famous for rubbing red ochre into their skin and hair. And 
while himba women sport elaborate braids, they are equally 
celebrated for the colourful flurry of their voluminous dresses 
and headgear. Interestingly, this attire, which is accepted as 
traditional, was first adopted by the herero when they came 
into contact with european missionaries.

And then there are the Basters. despite the pejorative 
connotations of this name, it is a proud label for these inhabitants 
of Rehoboth, where they settled more than a century ago. The 
direct descendents of the earliest dutch settlers and the local 
nama and San peoples, this group responded to their racial 
dilemma (they were seen as not white enough to be considered 
european, and not black enough to align themselves with other 
ethnic groups) with fierce independence and a proud identity.

It is difficult not to experience awe upon observing the 
melodious clicking of the Khoisan languages. Said to be some of 
the world’s hardest languages to master, their mother-tongue 
speakers – the San, damara and nama – comprise 5% of the 
country’s population. The traditional San lead a hunter-gatherer 

existence marked by a deep Shaman-based spirituality, and 
their ancient rock art can be seen in sites around the country.

The Owambo comprise the largest population group in this 
country, along with the closely related Kavango and Caprivians. 
The breathtaking handiwork of these groups’ functional craft is 
a popular choice for tourist souvenirs. These include pottery, 
basketry and stone carvings.

And namibia would not be complete without the lasting 
imprint of its former colonisers. Towns like Swakopmund 
seem to have been caught in a time warp, evoking a Germany 
that belongs to a different era. These european influences are 
also to be detected in local cuisine; namibians have a self-
confessed love of enjoying their country’s meat dishes and 
its excellent beer.

To visit namibia and delve into the treasure chest of its 
cultural heritage is to see a colourful and deeply charming 
puzzle coming together. Sometimes the pieces might appear 
not to match, but together they comprise a national identity in 
which namibians take rightful pride. 

Namibia has enormous cultural wealth
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Story by Maretha Botes, Pic ©  David Ceruti
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 now, 19 years later, Antoinette (37) has been 
appointed to steer the institution she has always revered – 
and, she still thanks the young boy who took her on a first date 
to the museum in her matric year. her love for everything 
about art has kept on growing ever since (although the same 
cannot be said of her feelings for her date).
“every day at the JAG still feels like the first day, when I 
took up duty as the new Chief Curator. And each time I 
walk the hallways and smell the gallery, I get taken back to 
my 20-somethings when I used to walk the same hallways 
as an art student,” says Murdoch, former Chief executive 
Officer (CeO) of the Johannesburg Art Bank. 
The JAG is one of South Africa’s proudest heritage sites. 
Built in 1911 by the renowned British architect, edwin 
lutyens, it has grown over the years to house the largest 
collection of artwork in South Africa. So large is the 
collection that only 10% of the artworks can be displayed 
at any one time.
As well as the impressive collection of 17th century dutch 
paintings, 18th and 19th century British and european art and 
19th century South African works, the gallery also has a large 
collection of 20th century contemporary local and international 
art, including Picasso, Pissarro, Monet and degas.
The gallery’s South African collection boasts a number of 
pieces from renowned artists including Maud Sumner, Gerard 
Sekoto, Alexis Preller, Sydney Kumalo and ezrom legae.
The gallery building itself is a national monument, a three-
storey construction complete with 15 exhibition halls 
as well as beautiful sculpture gardens on the grounds of 
neighbouring Joubert Park.
Murdoch, an award-winning artist herself, is fully aware of 
the challenges her new position holds. Following in the 
footsteps of former CeO, Clive Kellner, she says, “Clive’s 

directorship is a hard act to follow. he brought a lot of 
exciting things into the space – a lot of contemporary 
work that was sorely needed. during my reign, I’d like to 
find a balance between contemporary and incorporating 
part of the older collection.”
Sometimes the challenges lies in the smaller things, such 
as a roof that has been leaking for the past 30 years, she 
says. The ‘new’ part of the building was added in the 1980s 
– it has a leaking roof, does not have enough storage and 
the layout is poor. The plan is to redesign this part of the 
museum together with the renewal of Joubert Park.
Say the words “women and art” and you fully have Murdoch’s 
attention. One of her main goals for the JAG’s future is to 
focus on women and what they produce. “And I mean art, not 
crafts, although that cannot be entirely excluded.” 
Murdoch believes the role of the museum goes beyond the 
local scope. “The museum has a significant role in terms of 
how the South African art industry is viewed internationally, 
and we should continue to engage in opportunities around 
levering JAG on an international platform.”
For Murdoch, magic lies not only in organising huge 
exhibitions, but also in the little day to day tasks, such as 
being part of cleaning the gallery’s every nook and cranny. 
“The storerooms in this place make every day worth it! As 
we clean, I see a lot of the work that was on permanent 
exhibition 19 years ago. These art works are like old friends. 
By being part of the ‘cleaning team’, this gives me the 
opportunity to get a grip on what amazing artworks we 
have in storage. here the art may have fallen asleep over 
the years, but it’s still alive!”
The JAG is situated on the corner of Klein and King George 
Streets, Joubert Park, Johannesburg. Tel + 27 11 725 3130 or 
visit their website at www.joburg.org.za. 

Recently appointed as the new Chief Curator of the Johannesburg Art Gallery 

(JAG), one might say that Antoinette Murdoch has finally come full circle. She 

still remembers the day she fell in love with the JAG. Her ‘eureka’ moment – that 

led to a career in studying, practising and managing visual art – came while 

standing in front of Penny Siopis’s Melancholia.

JAG’s basement gallery during  ‘Dematerialisation of the Art Object’, 2008, with an installation by Willem Boshoff in the foreground
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 This Spring, Crocstm will be adding to their 
comprehensive range with trendy new models.

Crocstm hanalei, a stylish wedge heel for the ladies, has 
an adjustable ankle strap, with a buckle for support.

Guys can keep cool and comfortable in Crocstm 
Tideline leather. Featuring a leather upper and a croslitetm 
sole, this shoe offers style and sophistication for any 
occasion. And, the ventilation ports will keep feet cool on  
sunny days.

Guys can also try Crocstm Tideline Canvas, constructed 
with a light-weight canvas upper and unique vented 
midsole, for crocstm undeniable comfort and style.

Crocstm Gabby for girls has a slingback design which 
provides fashionable comfort for all those little social 
butterflies. In addition, Gabby comes with two fun 
butterfly jibbitztm charms from size eight onward.

lastly, Crocstm electro will bring twice the fun 
to playtime and are available in bright two-color 
combinations for boys and girls. The ergonomic design, 
and easy maintenance ensures big comfort for little feet.

To view the entire range of crocs and to view the 
latest models available, please visit www.mycrocs.co.za. 

From summer thong sandals to toasty winter slide-ons; 

from casual hip styles to classy slender heels; from lifestyle 

footwear to footwear for an active lifestyle, you can easily 

find a pair of Crocstm shoes that is right for you.

Spring Fashion
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JapannEW WORLd WInEs In 

 It is well known that the Japanese population is 
ageing, but Japanese people live far longer than almost 
any other nationality, and the average life expectancy of 
a Japanese woman is the longest in the world – 84.

Traditional Japanese cuisine and lifestyles have 
contributed towards these long life expectancies, but 
Western influences have begun showing themselves, 
particularly in Japanese cities.

Old-style, authentic Japanese cuisine contained 
almost no beef, while Japanese people usually drank sake 
(rice wine). nowadays, Japanese people consume large 
volumes of beer, whiskey and wine with consumption 

of these non-traditional beverages growing considerably 
over the last 50 years. 

Today, Japan wine drinkers consume up to 250 million 
litres of wine each year, most of which is imported. 
While Japan does have a small but growing local wine 
industry, with the Koshu grape proving particularly 
popular, production is still relatively small. Interestingly, 
there are large volumes of relatively cheap wine being 
sold as ‘Japanese’ wine. Japanese wine laws allow wine to 
be imported in bulk from other countries, blended with 
Japan-produced wine and labelled as Japanese in origin.

As far as imported wines are concerned, Japan is the 

Japan is one of the world’s largest economies and has a population of over 

110 million people. As more and more people have moved into the cities, the 

country has opened up to international trade. With these changes, wines from 

the ‘New World’ have made their first tentative inroads into this market.

Story by Matthew Cooke, MAN, Marketing Manager,  Pic © iStockphoto.com
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last market in the world where French wines continue 
to dominate and grow. In 2005, French wines held 45% 
market share in Japan, which is quite different to global 
trends that have seen French wines losing market share 
to ‘new World’ countries such as Australia and the uSA.

The reasons for French dominance of the wine 
market in Japan are complex, but can be attributed to 
a number of industry-specific and cultural factors. The 
wine industry in Japan has tended to promote the status 
quo without educating consumers or providing new, 
innovative alternatives. The industry has been lethargic, 
with none of the major players attempting to spice up 
the wine offering.

Culturally, Japanese tend to be somewhat risk averse 
and avoid going against accepted wisdom. Japanese wine 
consumers in particular seem to avoid products that 
challenge their perceptions and beliefs of what constitute 
good wines. This is largely the fault of the wine industry 
that continues to emphasise French wines and ignore 
other wine regions.

But, changes are afoot in the Japanese wine scene. 
Japan has until recently been one of the world’s largest 
markets for luxury wine and champagne brands. 
Champagne in Japan sells at an average bottle price of 
around R450. Icon brands from France, Italy and the uSA, 
with good ratings from uS wine critic Robert Parker, 
have until recently had good markets in Japan.

however, the recent economic downturn has meant 
that consumers are looking for better value for their 
money and are turning to South African, Chilean, and 
Argentine wines. Anecdotal reports have indicated that 
even French restaurants in Tokyo have begun listing non-

French wines – something completely unheard of even 
one year ago.

While French wine still has a stronghold in Japan, the 
bulk of wine sold is cheap and of poor quality, retailing 
for 600 - 1800 yen (about R50 - R150) per bottle. 
Cheap, low quality French wines have made up the bulk 
of these sales, however, the global rise of new World 
wines have impacted on the Japanese wine market. new 
World wine countries like Australia, South Africa and 
Chile are making inroads into the Japanese market by 
offering better quality wines at the lower end of the price  
point scale.

The extremely finicky Japanese consumer seems 
to be looking for alternatives and wineries from South 
Africa, Chile, new Zealand and Australia are beginning 
to exploit this opportunity. They are showing excellent 
growth in a market that has been in and out of recession 
over the last decade. 

Japan remains besotted with iconic brands and 
expensive high end wines, but the bulk of wines sold for 
daily consumption in supermarkets are cheap and low 
quality. This provides an opportunity for new World 
producers who are able to provide better quality wines 
at lower prices. Wine drinkers are looking for better value 
for their money and the new World wine countries are 
well positioned to take advantage of this opportunity. 

MAN Vintners 

One of the up-and-coming South African wineries 
making an impact in Japan is MAn Vintners, currently 
shipping more wine than any other South African 
winery to Japan, except for KWV.

A dynamic young winery, MAn Vintners is named 
after the owners’ wives (three owners each with one 
wife!): Marie, Anette and nicky. MAn Vintners’ range 
of fruit-forward, modern-styled wines has been firmly 
establishing its status with consistently excellent value.

MAn Vintners Shiraz 2007 was recently named 
as one of the ‘TOP 100 Best Buys of 2008’ by the 
American Wine enthusiast magazine.

For more information, visit www.manvintners.co.za 
or contact info@manvintners.co.za.
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GETTInG

PETZL Rock & Road 2009

“Nooit! Not in a million years!” That would be the 

logical answer if you were offered ten days of 

camping in the middle of winter with cold showers, 

rain, sore fingers and very debatable personal 

hygiene standards. However, suggest that to a 

bunch of feral rock climbers and you’ve got South 

Africa’s (SA’s) premier outdoor rock climbing 

competition – the PETZL Rock & Road Trip.

Story by Kathryn Fourie, Pix © Tristan Firman/ vertigogear.co.za
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 2009 saw the third Rock & Road Trip taking place in 
SA, in which 25 of the country’s top climbers compete in 
a road trip style climbing competition. With Gauteng and 
KwaZulu-natal already covered in previous events, this 
year saw the eastern Cape as the preferred destination.

The type of climbing on the PeTZl Rock & Road Trip 
is termed ‘sport climbing’, meaning that cliff faces have 
permanent bolts drilled into the rock. This is distinctly 
different to the ‘traditional’ system where there are no 
pre-placed bolts, and climbers carry heavy equipment to 
lodge into the rock for safety. The bolted system is far 

more secure, and it is generally this type of climbing that 
beginners will be introduced to. 

All that is necessary, ‘equipment wise’, is a rope, 
harness, tiny rubber shoes and a chalk bag to dip into 
when one’s hands get sweaty! using a system of metal 
clips known as ‘quickdraws’, the climber moves up the 
wall clipping into the bolts and threading the rope along 
these anchor points to the top of the route. So in theory, 
if one falls, it is rarely more than one or two metres.

But, back to the PeTZl Rock & Road. In climbing 
competitions, points are achieved by successfully 

Andrew Pedley, the winner of the PETZL Rock & Road Eastern Cape 2009, pulling through the technical moves on the men’s final.
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reaching the top of routes that are graded according 
to their difficulty. The aim is to accumulate as many 
points as possible by ticking off more hard routes than  
your competitors.

On a whim, the organisers thought it would be a clever 
publicity stunt to invite the world’s best climber to join 
the trip. not thinking he would accept, (imagine their 
surprise when he said yes!) 16-year-old Adam Ondra from 
Czechoslovakia was along for the ride, not as a competitor 
but to focus international attention on South Africa by 
climbing brutally hard routes (too hard for even SA’s top 
climbers to complete) along the way.

The trip meandered from the dolerite cliffs of Fort 
Fordyce, through Grahamstown to the tiny dorpie of 
Alicedale. Moving down the coast, three days were 
spent at Van Stadens, an area just outside of Port 
elizabeth (Pe) where the cold front of the century 
struck. luckily, the preliminary climbing was wrapped 
up before the bad weather set in, but it was a freezing, 
soggy bunch of campers who emerged from their tents 
on day seven.

After folding and packing wet gear, the posse headed 
off to the ultimate destination of Baviaans Kloof. Found 
about 150 km from Pe, the drive was slow going through 
mountains covered in snow and downpours of sleet.

The finals took place in Water Kloof, a beautiful hidden 
crack in the mountainscape filled with ferns, strangler figs, 
clear water and excellent hard rock. The ladies were put 

onto a grade 28 route (which means 
pretty damn hard) and the men set 
to task on a route that had not seen a 
single successful ascent yet. Faye Brouard from 
KwaZulu-natal was the shining star of the day, making it all 
the way to the top chains and claiming first place. 

The men’s final was epic, particularly since Adam 
Ondra popped on the route just before the finals and 
managed to climb it first go, saying that he felt it was a 
solid 32. In the end, it was Andrew Pedley from Gauteng 
who took the number one spot, making it about 80% of 
the way up the route. 

And Adam? he went on to climb his way around 
the country conquering every impossible route on offer. 
This included opening SA’s hardest route in Montagu, 
Mazawattee, graded 35. If one considers that the hardest 
route in the world is graded 37, a 35 is almost impossible. 
South Africa has world-class rock climbing, and having 
people like Adam blitzing through the country highlights 
this to the international climbing world.

At the prize giving, it was announced that the Western 
Cape will be hosting the 2010 event. And, with the seeds 
of next year’s rivalry planted in their heads, the happy, 
exhausted and rather smelly crew were piled into the bus 
to take the 20-hour bus trip home. As I said before, no 
one but a climber would willingly put themselves through 
a trip like that, but then again, no one could enjoy it like a 
climber either.  

Like This?
Let us know at 

aboutime.co.za

Another day in the office for Gosia Lipinska at the Alicedale Boulders near 
Grahamstown.

The shady forests at Fort Fordyce make for perfect climbing conditions.

Czech climbing prodigy, Adam Ondra, on one of the many routes he demolished 
on his trip around SA.
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ElephantHOME OF THE 

WHIspERER

 World-famous for his daring and remarkable 2003 
rescue of zoo animals in war-stricken Baghdad, lawrence was 
awarded the highly prestigious earth day Medal and the earth 
day Award by the united nations in 2007. The recollection 
of his adventure is scripted in his first book, Babylon’s Ark 
(published in 2006), and a motion picture which will portray 
his heroic tale is currently under negotiation. The book has 
been published in english, Japanese and Korean and will soon 
be available in French. Awarded the prestigious American 
library Association [Booklist] editors Choice award last year 
in the category ‘Adult Books for Young Adults,’ the book is a 

compelling read of courage in the face of adversity.
A passionate conservationist and environmentalist, 

lawrence has also made headlines with his recent northern 
White rhinoceros protection efforts in uganda. One of 
his most acclaimed achievements however, has been on his 
home turf in Zululand, South Africa. lawrence’s unique ability 
to rehabilitate a herd of seven rogue African elephants, has 
earned him the epithet of the ‘elephant Whisperer.’ his unique 
relationship with the matriarch nana, and her herd, remains 
one of the main draw cards that compels tourists and locals 
to visit Thula Thula.

It was a chance encounter between a glamorous Parisian and a wildlife conservationist 

from South Africa. Meeting in a London taxi queue – the rest, as they say, is history  – or 

in this case the magnificent Thula Thula Private Game Reserve, where Lawrence and 

Francoise Anthony have created a sanctuary for wildlife and guests.

Story by Big Picture Strategic Brand Management, Pix © Julia Cormie
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lawrence’s second book, The Elephant Whisperer, explores 
this extraordinary relationship and recounts the moving tale of 
his challenge to save the herd from certain execution.

In 1999, lawrence was approached and asked to take on the 
problematic elephants from Mpumalanga. With the knowledge 
that he was their last chance of survival, he agreed, but before 
arrangements could be finalised, the animals – notorious escape 
artists – broke free and the matriarch and her baby were 
tragically shot. Traumatised and angry, the remaining elephants 
were moved to Thula Thula as planned, but no sooner had they 
arrived, then they began planning their next escape.

As lawrence battled tirelessly to create a bond with 
the herd, he realised that they had a lot to teach him about 
life, loyalty and freedom. The book, which is set against the 
background of life in Thula Thula, combines exotic characters 
and unforgettable wildlife.

Published by Pan MacMillan, The Elephant Whisperer was 
released on 5th June 2009 in the uK and British Commonwealth 
and will be released in the uSA on the 10th September 2009.

lawrence and Francoise’s aptly named game reserve Thula 
Thula, means ‘peace and tranquility’ in Zulu. Steeped in history, 
the majestic landscape was once the hunting grounds of the 
mighty Zulu Warrior, King Shaka. The nseleni River at Thula 
Thula symbolises the first meeting between Shaka and his 
father, Senzangakhona, which set the stage for the creation of 
the Zulu nation. The reserve abounds with wildlife, including 
the now-thriving breeding herd of elephant, the first to roam 
the land in over a century. It is to this elephant herd that the 

five-star elephant Safari lodge in Thula Thula owes its name. 
Offering an exclusive bush getaway experience, the tastefully 
appointed suites are decorated in an Afro-Colonial style in 
keeping with the reserve’s natural heritage. The Suite Royale and 
the Suite Imperiale are exquisite in detail and design, providing 
the perfect ambience for celebrating honeymoons and other 
special occasions. Bringing the warmth and feel of the bushveld 
indoors, the luxury Tented Camp offers all requisite creature 
comforts, complete with Victorian en suite bathrooms, ideal for 
a relaxed family breakaway.

Co-owner and chef, Francoise Anthony, is every bit as 
passionate about game and wildlife as she is about life itself. 
Revered as one of Zululand’s foremost gourmet destinations, 
French-trained Francoise entertains with a gastronomic fusion 
of exotic Franco- African flavours, created with passion and flair. 
Choose from a selection of seafood, venison and vegetarian 
dishes such as seafood bouillabaisse Creole, oxtail bourguignon 
with garlic crushed potato, three cheese and pesto feuillete on 
tomato compote, venison terrine with marula jelly and fillet 
of Impala served on sweet potato cake with red wine and 
bacon sauce. 

This eclectic menu is guaranteed to delight and satisfy 
even the most discerning gourmet. An easy two hour drive 
from durban or approximately five hours from Johannesburg, 
and situated in a malaria free area, Thula Thula is the ultimate 
destination to experience a true taste of Africa.

For further information contact Thula Thula Private Game 
Reserve on + 27 35 792 8322 or visit www.thulathula.com. 
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Shape UpspRInG

 Admittedly, there are those 
super beings among us who possess 
the iron will to keep exercising 
even in the coldest, darkest months. 
Most of us, however, succumb to 
the temptation to spend more time 
indoors, curled under the blankets 
with a mug of hot chocolate. 
naturally, we are programmed to 
build up an additional layer of lard 
to help ward off the icy bite of 
winter. And often it is this extra 
bit of blubber that causes so much 
agony when Summer finally comes 
round and we’re expected to hang 
out by the pool.

This Spring, embrace 

the signs of emerging 

life all around you, and 

detoxify your mind and 

body to rid yourself of 

the cobwebs of winter.

Story by Jacqueline Cochrane, Pix © iStockphoto.com
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Feel Good to Look Good!
When we feel good about ourselves, we radiate 

irresistible confidence. Get rid of the winter fuzz by waxing, 
shaving, or visiting a salon. Make your skin glow by opting 
for a tan out of a bottle; it is quicker and safer than the sun’s 
harmful rays. Get a new haircut, and paint your nails. Or 
why not share the joy? Surprise someone close to you with 
a card, a gift or a foot rub. Take time to handwrite a letter. 
Include some photographs, seal it with a kiss and send it to 
a faraway friend.

You are what you eat
It is useless to clean up your act from the outside, if you 

do not make an effort to do the same from the inside. Put 
a little thought and planning into what you consume and 
remember that healthy eating need not be bland. If you feel 
your cooking is stuck in a rut, spend a bit of time surfing the 
Internet looking for new ideas to spice up your grub.

Make use of the spirit of Spring to bring about positive 
changes in your life. ditch the bad habits and commit to a 
healthier lifestyle. Buy low-fat, low-GI foods, snack on healthy 
foods such as fruit and nuts, and say “no” to fast foods and 
soft drinks. Keep a jug of water with mint leaves, orange peel 
or strawberries in the fridge, this will encourage you to stay 
hydrated in a way that is naturally tasty, and it will also help 
to regulate your appetite. eating in a healthy way does not 
mean you should deprive yourself; just indulge in moderation. 

Being pro-active
no approach to a holistic lifestyle is complete without 

giving some thought to your physical fitness. It is unfortunate 
that most of our jobs lead to sedentary lifestyles. This often 
leaves us feeling stressed out and mentally exhausted. 
Ironically, few things will give you as much of a feel-good kick 
as a sweaty workout. By upping your heart rate, endorphins 
are sent coursing through your body. And then there are 
the outwardly visible benefits of a toned physique. do 
whatever it takes to get those muscles working; take the 
dogs for a stroll, take a walk to get lunch instead of driving, 
enlist the help of a personal instructor or attend a spinning 
class at your local gym. It is never too late to get active.

Something for the boys
Men are biologically blessed in that the male physique 

is generally less likely to store fat than the female figure. But 
being thin is very different to being healthy, and there is no 
excuse for a diet of pizza, burgers and beer. Make a concerted 
effort towards healthy living, making sure to focus on diet and 
levels of physical activity. use the start of the sunny months to 
challenge yourself physically; try an adventure sport, sign up 
for a cycling event, or run a local five or ten-kilometre race. 

No time like the present
As the days grow longer and the skirts get shorter, 

those golden days on the beach are almost in sight. This 
Spring, start cultivating healthy habits now, and embrace the 
beautiful Summer months with a renewed lust for life! 
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Healing and Empowering

 “We were determined to make a difference in South 
Africa, particularly in the field of job creation and empowering 
women in the work place,” says Martina laurie, CeO. “For 
us the ‘donation-and-make-the-problem-go-away’ or ‘not-in-
my-back-yard’ options just weren’t acceptable. We wanted to 
change our immediate vicinity.”

Over the past decade, the company focused on the needs 
of the most marginalised people in our society: the women 
of the townships and informal settlements, while creating the 
market for corporate massages in South Africa. Independent 
research shows that working Previously disadvantaged 
Individual (PdI) women support, on average, 3.26 dependants. 
Thus, by employing only one of these women, 4.26 people 
benefit from a single salary. 

In 2008, hands On won the Petro SA homegrown award 
for Best SMME Service Company of the year, adjudicated and 
presented by Proudly South African. One of the criteria of the 
competition is the Black economic empowerment credentials 
of the entrant. hands On excelled in this category with 99% of 
its therapists and overall 83% of all staff black.

hands On has always believed that business can learn 
from the indigenous cultures of South Africa. One example is 
the way that physical contact, the power of touch, is used as 

communication. For example, the traditional African handshake 
as a form of greeting reveals a culture that is comfortable with 
touch. hands On has learnt that unskilled black women, once 
trained, are usually very competent massage therapists because 
they are culturally comfortable with touch. It comes as no surprise 
that black therapists, with their naturally healing touch, are sought 
after in the salons of the South African beauty industry.

hands On specialises in the call centre environment and 
has been a proud member of CIG/BpeSA (ContactInGauteng/
Business Process enabling South Africa) since March 2006. 
The company has made it their business to understand the 
call centre environment, its needs, its challenges, and its staff. 
hands On massages are performed at an agent’s desk and 
the therapists have been trained to respect the rules of the 
call centre. hands On plans the service with the call centre 
management to fit in with their shifts and sites. 

“Corporate Massages and Wellness is a business decision. 
It’s affordable and results in increased productivity for our 
customers,” concludes laurie. “We aim to make it priority 
for the business community – bringing the power of touch to  
the workplace.” 

For more information email info@handsontreatment.co.za, 
call +27 11 3260066 or visit www.handsontreatment.co.za 

Hands On Treatment is a wellness company with a corporate massage division, a 

day spa, and an overnight spa in Craighall, Johannesburg, who are committed 

to making a difference in our country.

Story & Pix © Hands On Treatment
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I nEvER

THaT
Why do I need to vaccinate my dog? 

  Vets recommend annual vaccinations for all dogs – and 
cats – for two reasons. The first is legal. Rabies is endemic 
to South Africa, meaning that it is found in wild animals 
everywhere in the country. As a result, it has become a 
legal requirement to vaccinate all dogs and cats in South 
Africa against rabies at three to four months of age, again 
between one and nine months later, and after that at 
least once in three years for the rest of their lives.
Of course, vets would like to vaccinate your pup 
against more than just rabies. The annual vaccination 
is also called the five-in-one, because it contains 
material from five potentially deadly viruses that 
can affect dogs:

distemper virus which causes • 
encephalitis, hard pad disease, 
pneumonia or severe gastroenteritis.
Adenovirus type 1 and 2 – type • 
1 causes infectious hepatitis and 
type 2 is one of the main causes 
of kennel cough.
Parvovirus – A truly dreadful stomach bug • 
that kills many of the pups it affects.

Story by Dr. Marianne de Vries, BVSc (Hons), Royal Canin Veterinary Technical Manager, Pix © Royal Canin
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Parainfluenza virus – another big cause of kennel cough  • 
or bronchitis.
The reason for vaccinating is that antibiotics do not work 

against viruses, so once a dog contracts any of these potentially 
deadly viruses, we cannot do anything to cure them. Prevention 
is the only safeguard. An added benefit is that vets get the 
chance to do a full health check on your pet when giving the 
annual vaccination, enabling you to pick up and treat chronic 
problems, such as growths, early.

What exactly is biliary and what 
signs does one need to look out for?

Biliary is also called tick fever, but can cause death far 
more quickly than human tick bite fever. It is caused by 
parasites that live inside the red blood cells and kill the 
cells they live in, causing severe anaemia. The parasite is 
transmitted to dogs when infected ticks bite them, which is 
why it is so important to use good tick and flea prevention 
products on your dog.

The symptoms of biliary vary from dog to dog, but they 
become serious very quickly, so it is important to act with 
speed. You may see your dog suddenly becoming listless or 
not eating well. As the disease progresses, you may see that 
his gums are darker or paler than usual. unfortunately, it is 
often too late to guarantee full recovery by this time, so it is 
imperative to get your dog to your vet as soon as they seem 
lethargic or go off their food for no reason.  

What treats are considered safe to 
give to my dog?

It is easier to remember what to avoid when it comes to 
treats and to use the rest in moderation. 

Avoid foods with lots of refined sugar since dogs are not • 
designed to digest sugar and can get very upset tummies 
from sweets. 
Avoid all forms of caffeine, but especially chocolate, since • 
they also struggle to break down caffeine; the combination 
of caffeine and theobromine in chocolate is lethal, even in 
small amounts. 
do not give bones, raw or cooked, as treats. Raw bones • 
cause more fractured teeth in dogs every year than 
any other chew, while cooked bones become brittle, 
so they can break into sharp pieces and cause wounds 
in the mouth or lower down in the intestinal tract. Soft 
bones like chicken bones are a leading cause of serious 
constipation, especially if they are cooked. 
When it comes to other treats, give your dog the kind of 

treat that you would be happy to give a toddler in front of a 
dietician – as natural and low in fat as possible. And remember 
that treats are meant to be just that – something special for 
every now and then, not an everyday part of the diet. In 
moderation, most healthy treats and chews from your vet or 
pet shop are a fantastic way to make your dog’s day. 

Questions?
Ask them at 

aboutime.co.za
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 dippenaar’s career in couture began in the charming 
Cape Winelands’ town of Paarl, but his talents soon 
took him to london, where he worked in corsetry and 
tailoring with designer George Patterson who at the time 
was well-known in Ascot circles for his beautiful hats and 
headgear. This experience continues to find its way into 
dippenaar’s creations with his exuberant and dramatic 
use of headpieces. It is with this experience and detail that 
he has graced our shores since the mid-1990s.

In addition to his elegant dresses winning the Best 
Dressed award at the prestigious J&B Met for four 

consecutive years, Kobus dippenaar’s creations have also 
been a regular highlight in both the Jo’burg and Cape 
Town Fashion Weeks. dippenaar’s fusion of local flavour 
with Victoriana, Bohemia and red carpet glamour results in 
a definitive, yet diverse, synthesis of influences. dippenaar 
offers the ‘full couture package’ with his signature use of 
headpieces, jewellery and other dramatic accessories that 
add an element of extravagance to his collections.   

Besides dippenaar’s use of the finest fabrics, other 
common features include detailed tailoring, intricate 
beading, elaborate embroidery, delicate laces, ornate 

Growing up in a glamorous and vibrant Afrikaans household it was no surprise 

that Kobus Dippenaar found himself in the world of fashion. 

Story & Pix © Duncan Pope
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buttons and ribbons – each piece painstakingly and 
meticulously handcrafted to give that ethereal look that 
Kobus dippenaar is known for.

About his creations, dippenaar comments, “I don’t try 
and keep up with what is fashionable, as prevailing fashions 
may not suit a particular woman. I prefer to rather design 
for each individual client, ensuring that what I create will 
suit her individual body type and personality. I make sure 
that she looks like a million dollars when we are through!”  

While dippenaar’s undeniable style is apparent, one 
thing is very clear – he makes his female clients feel as 
beautiful as his creations and inevitably, this beauty exudes 
from the inside out.  

With almost 20 years as one of South Africa’s top 
ateliers, dippenaar’s new salon on Cape Town’s loop 
Street takes his clients on a glamorous escape into the 
creative mind of the country’s most ingenious and vivacious 
fashion designers. The salon oozes glamour, sophistication, 
femininity and detailing that is second-to-none and is totally 
reflective of his creations. 

With clients throughout the country as well as a studio 
in Atholl, Johannesburg, it is no surprise that dippenaar is 
spreading his wings even further. A dutch company has 
just awarded him a license to bring a ready-to-wear brand 
to the rest of the world. This brand will be launched in 
February 2010 together with a men’s line for later in the 
year. dippenaar is also collaborating with our own celebrity 
survivor, Brigitte Willers, who is launching a new line of 
women’s clothing. Watch out for Kobus dippenaar on the 
international scene in the near future. 









 “I started the company Swis Group in 1997 with the 
desire to invest in research and development focused on new 
technologies,” says heunis. While the company is now in a great 
position, getting it off the ground required tenacity, faith and 
good old chutzpah. “We tried many things. Some worked, some 
didn’t. Mxit was one of those things. Mxit actually didn’t look so 
good and in 2005 – when our last shareholder walked out – we 
were burning money, things were tough and there weren’t good 
prospects on the horizon. It took a massive leap of faith to carry 
on,” recalls heunis. 

“From 2005 until September 2006 the company and I 
hit the verge of bankruptcy. I went through days where I was 
convinced I’d have to call everyone and tell them we were 
closing down. Thankfully, the company had assets and I used 
those to convince the banks to give us loans. It’s an exercise 
you only do once in your lifetime. I don’t have the guts to do  
it again.”

Fortunately for heunis and his company, Mxit suddenly took 
off and its popularity spread like wildfire.

“I was recently reading Malcolm Gladwell’s book The Tipping 
Point and that prompted me to think about the tipping point 
for Mxit – but there really wasn’t a single factor that made it 
work. The timing was perfect, and when Mxit launched we 
were at a stage when users were starting to rally against high 

communications costs in SA. There was a need for a better form 
of communication than SMS,” says heunis. heunis says social 
networks work on a “viral principle.” People must embrace the 
concept on offer and will then act as informal marketers, taking 
the technology to their friends. “It’s a tricky art. I’d be lying if I said 
we had the recipe under control. We have launched successfully 
in Brazil and Indonesia with almost no effort. In Indonesia we 
have more than 1 million users. And then in other countries 
we’ve flown in teams and launched marketing campaigns – all at 
great expense and with nothing to show for it.”

despite negative publicity from the press – who heunis says 
is “on a witch hunt reminiscent of the dark Ages” in naming 
technology companies in reports – Mxit continues to grow and 
show great returns from its revenue model, which charges for 
some services, such as chat rooms. 

With aspirations to go global and 
tackle the likes of Twitter and Facebook 
head on, heunis says he has no plans to 
stop doing what he does. And for now 
Mxit’s growth continues full-tilt.

Copy courtesy of Finweek. 
Call 0860103911 
to subscribe. 
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on virtual communities
South African messaging platform MXit has 

evolved into a social network that competes with 

the likes of Facebook and Twitter in the countries 

where it enjoys success. But unlike most of its rivals, 

MXit has a proven revenue model and doesn’t 

rely on venture capital. Behind the successful 

start-up is entrepreneur Herman Heunis, who 

says he’s driven by creating new things and the 

fear of failure. MXit has about 15 million users 

worldwide who use the platform to send 35,000 

messages each second in peak hours. In 2007, 

Naspers acquired 30% of the company, which is 

now beginning to take off globally. 

Story by Simon Dingle, Pic © Mxit, Stock.Xchng
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 August was a busy month for the Prime Circle boys, 
with Ross learmonth on lead vocals and guitar, dale Schnettler 
on drums, dirk Bisschoff on lead guitar, neil Breytenbach 
on keyboards and Marco Gomes on bass, performing for 
audiences across India. Kicking off in delhi, they headed to 
Mumbai, Bangalore and Pune, before heading back to Mumbai 
for the umang Festival. In a world that is becoming increasingly 
smaller as connectivity increases, the band got a lot more 
attention than they expected.

Before they had even left South Africa (SA), interviews 
with Indian radio stations, television channels, magazines and 
newspapers began – and continued throughout the tour. 
“We didn’t expect what we got. Going there as a new band 
it was kind of like starting in grade 1 again, but the response 
was way more than we expected. We only have our first 
single on radio, but people knew a lot more,” shares Gomes. 
“That’s the power of the Internet, we are in store locally, but 

people were able to find out more about us before we’d 
even got there.” 

Starting at the beginning, so to speak, in a country where 
you don’t have an established fan base creates a number of 
hurdles, but resulted in some good outcomes for the band. 
learmonth says, “I think the challenge was that we didn’t go for 
any covers. We decided to play on our own steam and had to 
be intricate, professional and great entertainers.” As is always 
the case when performing in  new territory, some audiences 
took a little time to get into it. “In the beginning some people 
may have seemed a bit reluctant, but by the time we got to the 
end of our set, with a wall of guitars that any rock fan would 
love, they were very into the music,” explains learmonth. “The 
best part was winning people over.”

According to Gomes, the trip was excellently organised 
with lots of interest from the local media. “It’s all about getting 
your name out there and the response was fantastic.” The 

Story by Jane Barry, Pix © Prime Circle

Prime Circle has been rocking out on South African shores for years and thanks to 

their passionate fan base, their latest album, ‘All or Nothing’, has almost reached 

platinum status. Prime Circle’s recent tour of India saw this local success story 

breaking new ground. But, they are back home, and thanks to airline sponsor 

1time, will be playing for their adoring fans throughout September.

Time 
india
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reception from the Indian public seems to be something 
that many international bands simply are not aware of. 
“lots of international bands skip India. This is a big mistake,” 
says learmonth,“It’s like what used to happen in SA and 
then bands realised how much people here appreciate  
the bands.”

A benefit of broadening one’s horizons is that it opens you 
up to the ‘new’. learmonth shares how the ‘Indian experience’ 
has influenced their style. “We’re working on some new 
material – we might even have dirk on sitar,” Gomes adds light-
heartedly. “We’re also working on our song writing and want 
to make music that appeals to a wider audience – that’s catchy.” 
learmonth shares, “We want to write stuff that more people 
can relate to – more universal.” With Prime Circle’s international 
performances including dubai, Bahrain, london, and now India 
– they are set on increasing their overseas footprint. But, they 
are not planning on neglecting their SA fans.

Throughout August and during September Prime Circle is 
back on the South African scene. 1time Airline, as their proud 
sponsor, is looking forward to getting them from A-B, “It’s great 
to be involved with such a fantastic band and make it easier 
for them to get to more fans across SA” says Anya Potgieter, 
1time Airline Marketing Manager. Fans should be prepared for 
a revitalised Prime Circle says learmonth, “This trip taught us 
to go back to basics; try lift the production locally and just be 
a better band. It can be hard to sustain yourself as a band and 
we aim to do that.”

At the end of the day, it is the fans who make the band, 
“We want to thank our South African fans – they are the ones 
who have gotten us to where we are. And a big shout out to 
1time for all their help!”

Keep an eye out for Prime Circle in your area. Go to  
www.primecircle.co.za for more info.

1time is a proud supporter of South African music. 

Prime Circle on tour in India
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MEn, WOMEn and 

 It was my first high school rugby match, and I can 
only remember two things. They cut us down like a herd of 
migrating wildebeest trying to cross the crocodile infested 
rivers of the Serengeti. And in the days when the laws at the 
ruck were considerably less forgiving than they are now, I 
went in the one end with ball in hand and was spat out the 
other minus my rugby boots and a right sock.

Memories of those days came back to me as I sat in the 
stands at loftus Versfeld – one of South Africa’s (SA’s) hallowed 
rugby stadiums – with my wife to watch a Bulls’ match.

Sitting in the stands, I realised that SA men and women 
view rugby very differently. For a start, women in this 
country get dressed up to go to a rugby match. Pretoria 
is famous for its rugby girls ( or poppies) who display their 
best plumage on match day.

Men, on the other hand, arrive wearing their schoolboy 
rugby jerseys, which now – forced to cover a far larger 
area – fit like upper body Speedos. Or, in the case of Bulls’ 
supporters, they paint themselves blue and wear a set of 
horns. I’ve even seen accountants do the latter.

Women aren’t that fussed as to where they sit. But for 
men, it’s a critical factor in their enjoyment. For example, at 
loftus there is the north Stand. This is where the season 
ticket holders sit, and north Stand people 
are generally viewed 

as some of the more intelligent rugby minds. They are in the 
same seat every weekend; they greet each other like good 
friends; they clap for the opposition; and they will even pass 
you their biltong and a knife so you can cut yourself a piece. 

But then, there is the east Stand. The east Stand looks 
like a lot more fun. But for a man such as myself, who stands 
five feet nothing tall, the east Stand is certain death.

This is where the guy painted in blue and wearing horns 
sits. Sitting there would feel something like lying at the 
bottom of a Springbok and All Black ruck. Most people are 
afraid of the east Stand. If you started a Mexican wave in 
the north Stand, even it wouldn’t go near the east Stand.

But that’s not to say that South African women don’t 
understand rugby. I’ve sat in stadiums with my wife where 
she would declare, “This team is so bad they are not even 
losing consistently.” It was the kind of statement that left 
those around her flabbergasted. And we all did our best to 
remember it so we could use it the next time a bunch of us 
sat in the local pub talking rugby.

Sure, I like to watch Springbok lock Bakkies Botha 
grabbing the opposition scrumhalf and using him to club 
his way through a pack of Australian forwards. And my wife 
likes to marvel at the calves of the new Zealand fullback.

And yes, I’m still trying to explain the offside law to  
my wife. But you know what, she’s still trying 

to get me to ask for directions when  
I’m lost. 

There was a sense that things were about to go horribly wrong when we lined up 

next to the rugby field in our respective teams. We were 13 years old; rosy cheeked, 

and looked positively dashing in our little white rugby shorts. They were also 13, but 

had stubble on their faces, and their scrumhalf was taller than my father.

Story by Michael Vlismas, Pic © iStockphoto.com

Like This?
Let us know at 

aboutime.co.za
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Nissan NP 200

The latest models to enter the market

Suzuki Grand Vitara 2.4

Box
Compiled by Bernard K Hellberg, Pix © Quickpic

out of the

The introduction of the Chevrolet Cruze will 
open up a new segment in the local passenger car 
market and will offer what General Motors South 
Africa describes as exceptional value-for-money 
in the compact car segment.

The Cruze, with its four-door, coupé-like 
styling, is expected to attract buyers from a wider 
audience than the traditional four-door sedan 
buyer. It is likely to be offered with a choice of 
either 1.6 or 1.8-litre petrol engines as well as 
a 2.0-litre diesel engine. The 1.6-litre engine 
produces 83 kW at 6,400 r/min with torque of 
153 nm at 4,200 r/min, while the 1.8-litre unit 
produces 104 kW at 6,200 r/min with torque of 
176 nm at 6,200 r/min.

Getting Ready to Cruze

The new nissan nP 200 light commercial vehicle, 
or bakkie, has to fill the boots of the legendary 1400 
Champ – which was around for more than three 
decades. Fully expecting to be underwhelmed, I was 
pleasantly surprised by the sturdy construction, rattle-
free build quality, fairly comfortable seats and light clutch 
action. Power-assisted steering also made town driving a 
real pleasure. Capable of transporting up to 800 kg, the 
nP 200 features a 63 kW and 128 nm four-cylinder 
engine, a 50-litre fuel tank and front-wheel drive. 

expect to pay under R100,000 for the entry-level 
model, and enjoy the deep, class-leading loadbox and 
the spacious cabin.

The Grand Vitara 2.4 manual is a well-built and 
reliable SuV that is equally at home in the urban 
environment as it is in the bush.

With 200 mm ground clearance, this 4x4 offers 
low ratio as standard, making it the almost perfect 
all rounder. In town, the Grand Vitara is easy to 
park and cruises effortlessly at 120 km/h, returning 
fuel consumption figures of 12.3 litres/100 km. The 
dOhC four-cylinder petrol engine produces 122 
kW of power and 225 nm of torque. expect to 
pay around R320,000 for the manual with a three-
year/100,000 km warranty, and a six-year/90,000 km 
service plan.
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 The CC is a fairly pricey but superbly built mid-range 
vehicle aimed at a discerning market where price is not the 
primary consideration. Instead, the prospective CC buyer 
will be looking for exclusivity, performance and the pleasure 
that only a well-built vehicle can provide.

There is a turbocharged 147 kW 2.0-litre, a 220 kW 
3.6-litre V6, and a 2-litre turbodiesel that develops 125 kW. 
every engine in the line-up is built with meticulous care and 
keeps all promises made on paper.

As the first Volkswagen with self-sealing mobility tyres, the 
CC features an extensive list of basic and luxury equipment. 
For example, the hazard lights flash automatically during 
hard braking, the airbag system includes head protection for 
front and rear occupants, while the tyre monitor indicator 
provides adequate warning in the event of a problem.

The test drive brought the CC’s agile personality to  
the fore. excellent acceleration and top 

speed feature high on the CC’s 
list of achievements, 

with road-holding 
in the sports 

car class 

thrown in for good measure. In fact, the V6 is offered with 
four-wheel drive (4Motion) as standard.

Fuel consumption, despite the CC range being sports 
oriented, remains frugal. even the V6 – when driven in a 
civilised manner – is capable of 9.5 litres/100 km, while 
the turbodiesel consumes a mere 6.1 litres/100 km. 
The 2.0-litre TSi returns equally impressive figures –  
7.9 litres/100 km overall. 

The CC has a four-link rear suspension, which is light 
and offers a high degree of comfort and stability. A special 
layout of the links makes it possible to tune the dynamics 
separately. This guarantees optimal dynamics and driving 
safety as well as impressive ride comfort.

The exclusive nature of the CC is further underlined 
by the four individual sports seats, park-assist with front 
and rear distance control, a 300-watt sound system with 
MP3 playback, and dual-zone automatic climate control. The 
driver’s seat is power-adjustable, while both front seats offer 
lumbar support. 

The CC comes with a three-year/120,000 km warranty, 
a five-year/100,000 km maintenance plan, as well as a 
12-year anti-corrosion warranty.

Prices start from R348,745 for the 2.0-litre TSi, and go up 
to R451,260 for the top of the range 3.6-litre 4Motion. 

In its development of the CC (Comfort Coupé), Volkswagen has come up with a new 
model – the four-door coupé.

Story by Bernard K Hellberg, Pic © Volkswagen
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 First introduced in 2004, the Mazda3 has grown in 
popularity over the years, with owners and automotive 
experts recognising the driving pleasure and quality of the 
vehicle as well as its distinctive design. 

In South Africa, Mazda has steadily increased its 
presence in the marketplace despite the current global 
economic pressures – its market share has grown from 
2.5% in 2007 to 3.5% in 2009. 

The new five-door hatchback is characterised by its 
compact appearance and racy flair, but its most notable 
trait is the broad shoulders inherited from the first-
generation Mazda3. 

The Mazda3 employs a number of innovations designed 
to make driving more comfortable and convenient. For 
example, the Multi Information display (MId) provides the 
driver with a wealth of driving and support information 
such as trip computer readout, alerts and alarms such as 
maintenance and service interval reminders, as well as tyre 
rotation reminders.

Seats have been redesigned to provide an even better 
fit and to offer greater holding capability. The larger seat 
cushion and extended seatbacks not only make driving 

more comfortable, but also ensure a better driving posture 
and improved support in corners.

Also available (in top of the range models) is a ten-speaker 
Bose surround sound system developed jointly by Bose and 
Mazda, and designed exclusively for the new Mazda3. 

The suspension system carries over the same basic 
layout as the first-generation Mazda3, with MacPherson 
struts in the front and multi-link suspension in the rear. 

The MZR 1.6 engine for the new Mazda3 is a 1.6-litre 
inline 4-cylinder dOhC 16-valve unit that produces maximum 
torque of 145 nm and maximum output of 77 kW. 

The 2.0-litre inline 4-cylinder dOhC 16-valve engine 
produces maximum torque of 187 nm and maximum 
output of 110 kW, while the 2.5-litre produces maximum 
torque of 227 nm and maximum output of 122 kW. 

The Mazda3 offers 15,000 km service intervals, a 
four-year/120,000 km fully comprehensive manufacturer 
warranty, as well as the MazdaMotion five-year/90,000 
km service plan. A three-year roadside assistance plan  
comes standard.

expect to pay from R193,250 for the 1.6-litre sedan to 
R266,900 for the flagship 2.5-litre Individual hatchback. 

Like all Mazdas, the new Mazda3 has the soul of a sports car. Offering two body 
styles, five trim levels, and four separate power train options, the new Mazda3 is 
expected to be a front-runner as a Car of the Year finalist.

Story by Bernard K Hellberg, Pix © Quickpic









HIv and aIds In THE WORkpLaCE

anglo Coal leading the way

 These programmes tend to concentrate on prevention and awareness 
campaigns that advocate education and the distribution of condoms and, in particular, 
voluntary counselling and testing (VCT). Advice and support for those living with 
hIV/AIdS, including counselling and education about diet and lifestyle changes is 
another vital element of such programmes.

In South Africa, the mining industry sees hIV/AIdS prevalence amongst its 
workers estimated at twice that of the national average, so effective hIV/AIdS 
management strategies have an even greater significance. 

Anglo Coal South Africa has been recognised by the Global Business Coalition 
for its pioneering workplace programme focused on tackling hIV and AIdS in South 
Africa. All Anglo Coal employees are actively encouraged to test annually, with senior 
members of the management team taking hIV tests in public to lead by example. 
employees who test positive can enrol in a free hIV/AIdS management program 
offering care, support and treatment. As a result of this response, the company has 
seen mass employee engagement on this issue and 94% of permanent workers have 
been hIV tested since the programme began. 

This assistance has a multi-faceted impact – not only do workers remain 
productive and profitable, the rest of the mining industry and the South African 
business fraternity is encouraged to develop similar programmes. This will result in a 
South African economy that benefits in the long term. 

HIV/AIDS has become a destabilising force in every 

industry in South Africa, with sizeable corporate 

organisations in every sphere considering or 

implementing dynamic HIV/AIDS strategies that 

cater both for workers who are currently positive, 

and those who are not.

Story & Pix © PR Worx

AND DURBAN

tel: 011 395 8597





Grace Stand

South African inventor Karel Strydom was inspired to design the Grace Stand 
during a long distance flight when he noticed a man hunched uncomfortably 
over a laptop. The Grace Stand is ideal for use in an aircraft and can also be used 
in standing and lying down positions. This nifty and posture improving stand has 
unlimited micro settings that allow you to adjust the laptop position to a perfectly 
comfortable and ergonomically correct position. Go to www.gracestand.com  
for more.

Toast ‘n Egg

With just a quick crack of 
an egg, toast popped down, 
bacon in the warmer 
for pre-cooked meats, 
your complete delicious 
breakfast is ready – all 
within 4 minutes with 
the new Tefal Toast ‘n 
egg. This innovative and 
quirky appliance is available 
from Boardmans. Go to www.
alcdashley.co.za for further stockists.

Mini Toshiba NB200 

The Toshiba mini nB200 with a 10.1’’ display 
combines style with state of the art technology. 
Great for people on the go, it’s perfect for use in 
cafes, libraries or even on the plane! depending 
on your battery configuration, expect between 
4 to 9 hours battery life. The nB200 is available 
in black and retails for around R5,999. Go to 
www.mustek.co.za for more.
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23% of all photocopier faults 

worldwide are caused by people 

sitting on them and photocopying 

their butts.

FunMORE

Dog found 9 years later

Also in Australia, Muffy the dog was 
found alive and well, 2,000km from 

Sydney where she disappeared nine years 
earlier. Picked up by the RSPCA in Melbourne, the 

organisation was able to identify the owners by the 
microchip in Muffy’s neck. The owner, natalie lampard was quoted, 
“It was totally out of the blue – after nine years, I though she was 

long gone.” What remains a mystery is that the Melbourne 
owners found Muffy wandering the streets a year ago – nobody 
knows what Muffy has been doing for the last eight years and 

how she travelled from Sydney to Melbourne.

Talking to aliens

hellofromearth.net is an Australian site 
that has recorded over 20,000 messages 
aimed at communicating with life that may 
exist on the planet Gliese 581d – our closest 

earth-like neighbour. As part of national Science 
Week in Australia, and the International Year of Astronomy, 
all the text messages recorded on the site were transmitted into 
outer space on 24th August using the Canberra deep Space Communication Complex 
in Tidbibbilla. The messages should take around 20 years to reach Gliese 581d and who 

knows, perhaps we will get an answer?

Lightning sometimes strikes twice

While many of us enter the lottery hoping to win the jackpot, we all know the odds 
are stacked against us. But that is not the case for edward Williams from Wichita, Kansas 
in the united States. not only did he win $75,000 in September from a $10 scratch card, 
in August he walked away with $900,000 in the Super Kansas Cash. According to Kansas 
lottery Officials, Williams said of his good fortune, “When I hit $75,000, I figured lighting 
struck once, it won’t ever hit again. This one knocked me flat,”  Williams has been playing 
the lottery for 17 years and aims to save his current winnings for his retirement.

Compiled by Laura Cooke
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 On 8th February this year, our baby boy, declan du Toit, 
passed away from cancer after fighting this horrible disease 
from birth. The seven months, three weeks and four days of his 
precious life were an emotional rollercoaster ride and our eyes 
were opened to the plight of children fighting, what we used to 
call, ‘The monster’.

We received such amazing support, both emotionally and 
financially, from friends, family and the public, that after his death, 
we realised that the purpose of his short life was to teach us to 
‘pay it forward’. 

We set up All hands On dec Friends, a section 21 non-
profit Organisation, whose primary goal is to raise funds to assist 
with the medical expenses of children like declan.

Soon, we were invited to attend and hold a presentation at 
a ladies’ tea in Cape Town. The goal of the day was to encourage 
people to sign up to become Stem Cell Bone Marrow donors. 
A Stem Cell Bone Marrow transplant would not have saved 
dec, but we met many families in hospital desperately searching 
for matches for their children and realised how important it is to 
grow the registry in South Africa. 

We thought about how we would have felt if this transplant 
could have helped dec and we weren’t able to find a match. We 
realised how devastating this would be to any family.

Our second port of call was Port elizabeth, where Johan 

Botha, Protea’s cricketer, cycled for 24 hours around the Sahara 
Park Oval to raise funds for three charities, one of them being 
All hands On dec Friends. 

he started at midday on Friday and finished at the same 
time on Saturday, covering a distance of 455.7 kilometres. 

What was so incredible is that although celebrities or sports 
stars often lend their name or face to a cause – which is great – 
Botha went so much further. It was a gruelling endurance event 
that required both physical and mental strength to cycle the 
same circuit 211 times. We were so inspired by the length Botha 
and those who supported and cycled with him were prepared 
to go to in order to raise funds for worthy causes. 

Our attendance at these two very worthwhile events 
would not have been possible without the help of 1time 
Airline. 1time Airline very kindly sponsored our flights 
and we are very grateful to them for helping us fulfil our 
dream of keeping declan’s legacy alive and contributing to 
something positive after experiencing something so sad. 
Thank you 1time for helping us to help those kids who 
are fighting so hard to beat their ‘monsters’.

Go to www.allhandsondecfriends.org and www.all-hands-on-dec.
co.za for more information. 

Sometimes, out of despair, comes hope. This is the story of our son, Declan du 

Toit, and the good that has emerged out of his fight with cancer.

Story by Daryl & Gillian du Toit
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September 2009  •  aboutime.co.za  •  Your Free Copy

goes digital

 These days, most people’s first port 
of call when looking for information is to 
hop onto the Internet highway. If you want 
to investigate a new product, you check 
out the company website. need the latest 
news headline? You go to one of the many 
news sites out there. If you need reliable 
information on almost any topic under the 
sun, Wikipedia, the free online encyclopaedia, 
is considered to be more accurate than the 
trusty encyclopaedia sets most of us used 
to consult at the local library. If you want 
to keep up with the times, going digital 
is a necessity. 
For those of you enjoy the abouTime 
magazine during your 1time flights from 
A to B, you will now be able to keep 
up to date with all our news, ar ticles and 
competitions – wherever you are.
You will be able to take a look at past issues, 
read the latest ar ticles and comment on 
what you like or don’t like – www.aboutime.
co.za is the place to have your say.
Spring is certainly the month for 
transforming one’s life, clearing out the 
winter cobwebs and bracing yourself 
for the coming of new opportunities. 
And in this light, we would love to 
hear what you think about our 
new look and fresh website. Go to  
www.aboutime.co.za and give us 
your feedback! 

For those of you who fly regularly, you 

may notice that our magazine looks a 

little different this September with the 

unveiling of our fresh look. In addition, we 

have created a brand new website at  

www.aboutime.co.za.

humans everywhere choose your side! 
Transformers Revenge of the Fallen has a 
super cool range of toys that will enable young 
and old humans everywhere to reenact their 
favourite scenes from the latest Transformers movie. 

Prepare to do battle –Transformer style! The only question is, are you ready?
5 abouTime readers stand a chance to win a great Transformers hamper.  All you have 
to do tell us what you think about abouTime’s ‘transformation.’  SMS the word TIME 
followed by the words LOVE IT or HATE IT to  35131.

Cost per SMS is R3. Competition closes 30th September 2009. By entering this competition 

you consent to receiving electronic information pertaining to abouTime and/or  

1time Airline.

Take a look at the new www.aboutime.co.za website, send a letter to 
the editor with your feedback and you could win 2 return tickets to 

any of 1time’s South African destinations. The winning letter will be 
published in the magazine and on the website!

Terms and conditions apply. Competition closes on 30th September 2009.

WIN!

WIN
more



IT’S
WHEN YOU
CHEAPER

DO IT YOURSELF.

Book direct at

NO COMMISSIONS.  
NO SERVICE FEES.  
NO HIDDEN COSTS.  

NO FUSS. 



C o l o u r i n g - I n 
        C o m p e t i t i o n

THisMonth’sWinneRs

We at 1time value our young flyers in the knowledge that we will grow together.  This is why 1time is running a colouring-in 
competition especially for them.  The pictures are found in the Activity Packs that are handed out on the plane and a winner 
is chosen every month.

Winners receive a gift hamper, sponsored by 1time, including:
1time•	  paraphernalia, 
A copy of the in-flight magazine, •	 abouTime, in which the picture is published.

Winners are notified by telephone and the hamper, together with a copy of the in-flight magazine, is delivered directly to their 
door. so come on kids, enter the competition!  Who knows, you could be the next winner!

Jenna van der Vyver - 9 yrs emma Leslie - 11 yrs

Grant Leslie - 8 yrs
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M T W T F S S Departure Arrival Flight

1 2 3 4 5 6 07h10 09h20 1T 101

1 07h50 10h00 1T 129

7 08h40 10h50 1T 123

1 2 3 4 5 6 09h25 11h35 1T 103

7 09h45 11h55 1T 119

6 11h05 13h15 1T 133

1 2 3 4 5 7 12h50 15h00 1T 109

6 14h15 16h25 1T 105

7 14h45 16h55 1T 121

1 2 3 4 5 6 15h15 17h25 1T 111

1 3 4 16h30 18h40 1T 131

6 16h40 18h50 1T 125

4 17h20 19h30 1T 127

6 18h00 20h10 1T 139

1 2 3 4 5 7 18h30 20h40 1T 115

5 19h30 21h40 1T 137

5 7 21h00 23h10 1T 117

M T W T F S S Departure Arrival Flight

1 2 3 4 5 06h40 07h50 1T 201

6 07h00 08h10 1T 209

2 3 4 08h15 09h25 1T 235

5 08h35 09h45 1T 241

6 7 09h00 10h10 1T 211

1 2 3 4 5 11h20 12h30 1T 203

6 12h45 13h55 1T 215

7 13h05 14h15 1T 239

1 2 3 4 5 13h30 14h40 1T 247

6 15h00 16h10 1T 217

1 2 3 15h20 16h30 1T 205

4 15h35 16h45 1T 245

7 16h00 17h10 1T 249

5 16h30 17h40 1T 221

6 7 17h30 18h40 1T 219

5 18h15 19h25 1T 231

1 2 3 4 18h25 19h35 1T 207

7 19h00 20h10 1T 207

5 19h10 20h20 1T 237

7 19h40 20h50 1T 229

M T W T F S S Departure Arrival Flight

5 06h50 08h15 1T 301

7 09h45 11h10 1T 319

6 10h50 12h15 1T 305

1 11h45 13h15 1T 331

4 13h05 14h30 1T 317

5 15h00 16h25 1T 307

7 15h00 16h25 1T 321

3 16h00 17h25 1T 309

2 16h40 18h05 1T 327

Joburg to East London

Joburg to Port Elizabeth

Joburg to Cape Town

Joburg to George

Joburg to Durban

M T W T F S S Departure Arrival Flight

1 07h25 09h05 1T 501

3 4 10h45 12h25 1T 505

5 11h20 13h00 1T 515

7 11h35 13h15 1T 511

6 12h30 14h10 1T 507

2 14h30 16h10 1T 519

1 4 15h25 17h05 1T 503

5 16h50 18h30 1T 509

7 17h00 18h40 1T 517

M T W T F S S Departure Arrival Flight

5 07h25 09h15 1T 831

1 07h50 09h40 1T 821

2 09h00 10h50 1T 823

6 09h05 10h55 1T 821

4 09h45 11h35 1T 827

3 10h30 12h20 1T 825

7 12h00 13h50 1T 833

5 15h30 17h20 1T 829

7 16h20 18h10 1T 835

fli
g

h
t 

sc
h

e
d

u
le



M T W T F S S Departure Arrival Flight

1 10h00 11h40 1T 502

3 4 13h50 15h30 1T 506

7 14h00 15h40 1T 522

5 14h05 15h45 1T 512

6 15h00 16h40 1T 508

2 17h00 18h40 1T 520

1 17h50 19h30 1T 504

4 18h00 19h40 1T 504

5 19h10 20h50 1T 510

7 19h20 21h00 1T 518

East London to Joburg

Port Elizabeth to Joburg

M T W T F S S Departure Arrival Flight

1 2 3 4 5 6 7 06h45 08h45 1T 100

5 6 08h20 10h20 1T 118

7 09h00 11h00 1T 138

1 2 3 4 5 6 7 10h00 12h00 1T 102

1 11h10 13h10 1T 106

7 12h00 14h00 1T 124

1 2 3 4 5 6 12h20 14h20 1T 104

6 14h10 16h10 1T 134

1 2 3 4 5 7 15h40 17h40 1T 110

7 16h55 18h55 1T 120

6 17h20 19h20 1T 106

1 2 3 4 5 7 18h00 20h00 1T 112

1 3 4 19h25 21h25 1T 132

5 7 21h20 23h20 1T 116

Cape Town to Joburg

M T W T F S S Departure Arrival Flight

1 10h20 12h10 1T 822

5 10h50 12h40 1T 822

2 11h30 13h20 1T 824

6 11h45 13h35 1T 822

4 12h25 14h15 1T 828

3 13h05 14h55 1T 826

7 14h25 16h15 1T 834

5 18h15 20h05 1T 830

7 18h45 20h35 1T 836

George to Joburg

Durban to Joburg

M T W T F S S Departure Arrival Flight

1 2 3 4 5 06h45 08h10 1T 200

6 07h00 08h10 1T 220

6 08h45 09h55 1T 210

1 2 3 4 5 08h50 10h00 1T 202

7 09h30 10h40 1T 234

6 10h40 11h50 1T 222

2 3 4 5 11h10 12h20 1T 248

7 11h10 12h20 1T 240

1 2 3 4 5 13h20 14h30 1T 204

7 13h40 14h50 1T 238

6 14h50 16h00 1T 224

7 15h00 16h10 1T 208

5 16h10 17h20 1T 216

1 2 3 4 16h30 17h40 1T 236

6 17h00 18h10 1T 212

5 17h10 18h20 1T 214

1 2 3 4 18h15 19h25 1T 206

7 19h15 20h25 1T 218

5 20h50 22h00 1T 250

7 21h30 22h40 1T 230

M T W T F S S Departure Arrival Flight

5 09h00 10h25 1T 302

7 12h05 13h30 1T 320

6 12h45 14h10 1T 306

1 13h55 15h20 1T 332

4 15h10 16h35 1T 318

5 16h55 18h20 1T 308

7 16h55 18h20 1T 322

3 18h00 19h25 1T 310

2 18h30 19h55 1T 328
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M T W T F S S Departure Arrival Flight

1 4 5 09h40 11h10 1T 602

7 12h35 14h05 1T 604

Cape Town to East London

M T W T F S S Departure Arrival Flight

7 10h00 11h10 1T 704

1 2 3 4 5 13h20 14h30 1T 702

Cape Town to Port Elizabeth

M T W T F S S Departure Arrival Flight

1 2 3 4 5 06h30 08h40 1T 644

7 11h00 13h00 1T 650

6 11h50 13h50 1T 652

7 14h00 16h10 1T 654

1 2 3 4 5 14h30 16h40 1T 646

1 2 3 4 5 17h45 19h45 1T 648

Cape Town to Durban

M T W T F S S Departure Arrival Flight

2 6 07h45 12h15 1T 921

Joburg to Zanzibar

M T W T F S S Departure Arrival Flight

2 6 13h05 15h35 1T 922

Zanzibar to Joburg

M T W T F S S Departure Arrival Flight

1 4 5 12h00 13h30 1T 601

7 14h50 16h20 1T 603

East London to Cape Town

Durban to Cape Town

M T W T F S S Departure Arrival Flight

1 2 3 4 5 06h30 08h30 1T 643

7 08h15 10h20 1T 649

6 09h00 11h00 1T 651

1 2 3 4 5 10h20 12h20 1T 645

7 17h00 19h00 1T 653

1 2 3 4 5 18h00 20h00 1T 647

M T W T F S S Departure Arrival Flight

7 12h00 13h10 1T 703

1 2 3 4 5 15h20 16h30 1T 701

Port Elizabeth to Cape Town
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more to eat

Scrambled eggs served with two rashers of 
bacon, two cocktail cheese grillers, French 
toast, grilled tomato and mushrooms.
Only served on JhB/CT/JhB, JhB to 
George and duR/CT/duR flights, 
departing until 9 am.

r28

purchase our onboard snacks 
and merchandise with your 
m a s t e r c a r d / v I s a 

credit card

aNNouNcemeNt!

1time hot Breakfast   

Chilli Beef Snapstix
Sliced Beef Biltong 
dry Wors 
                             

Bar One 
KitKat
lunch Bar

Smoked Beef
lightly / Plain Salted
Salt & Vinegar
Cheese & Onion

Salted Peanuts
Peanuts & Raisins                        
Jelly Babies
Wine Gums

                             
r9

r6

r6
	                 

r20Biltong 80g

chocolates

snacks

crisps

(Available on brown or white bread  
variations - dependent on availability)

egg mayo with chives & bacon
Chicken mayo
Mature cheddar  & caramelized onions

Grilled chicken breast marinated in a lemon 

& herb sauce, served on a bed of lettuce, in 

a sesame seed bun

A traditional Bockworst sausage on a  

bun with either tomato or mustard sauce, 

or even better, both!

Chocolate Chip
Blueberry
Bran & Raisin
lemon Poppy Seed

Kosher / halaal product  

Fairview cheese platter consisting of cream 
cheese chakalaka, cream cheese black 
pepper, vineyard cheddar, blue rock and 
brie served with six Wheatworth biscuits.

due to the popularity of certain items on our menu, your 
choice may not always be available. Please accept our 
apologies for this.
All sandwiches and rolls are served cold

sandwiches              r23

german hot dog                     r20

chicken Burger                      r25

cheese platter                       r22

muffins                                       r14JUMBO
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more to drink

Our VIP passengers on board, up to the age 
of 12 are given a kiddies’ pack for FRee, to 
keep them occupied.  The pack contains a 
packet of crisps,  sweets, a pack of crayons 
and a colouring-in sheet.  let the kids enter 
the colouring-in competition found in the 
pack for a chance to win a hamper of 1time 
goodies.  Should you wish to purchase an 
extra pack, the cost is R12.

Let us know what you think. Catering 
comments and suggestions are always 
welcome. Send an email to our catering 
manager at catering@1time.co.za

Model 1time Airline Md80 Aircraft
Scale 1:200                                               

r130

kiddies pack

miscellaneous merchandise

Available on selected flights only.

Castle lager / lite

Peroni 

Sarita Select

Sarita Ruby dry

Assorted Whisky 

Rum 

Gin 

Brandy 

Vodka 

White: 
Sauvignon Blanc
Semi-sweet
Red: 
Merlot / Cabernet Franc
Cabernet Sauvignon

R12

R14

           

                  

R22																		

R18           

R18

R16

R16   

          

r22

Beer

spirits

apple ale r14

alcoholic Beverages

wine

Coffee / Tea

hot Chocolate

Cappuccino

Still / Sparkling Mineral Water (500ml)

Soft drinks (200ml)  

Coke / Fanta Orange (330ml)        

Appletiser   (330ml) 

Red Bull energy drink 

Orange

Apple

Tropical Blend

R8

R10

R10

										

R8																		

R8																

R9

R12

R19														

    

hot

fruit Juice

cold

r6

Beverages
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DRINKS

HOT
Coffee /Tea / Hot Chocolate R8	/	US$1,00
Cappuccino R12	/	US$1,50

COLD
still / sparkling Mineral Water (500ml) R8	/	US$1,00
soft Drinks (200ml) R8	/	US$1,00
Coke / Fanta Orange (330ml) R9	/	US$1,00
Appletiser (330ml) R12	/	US$1,50
Red Bull R19	/	US$2,00
Fruit Juice R8	/	US$1,00
 - Orange
 - Apple
 - Fruit Punch

ALCOHOLIC BEVERAGES
Castle Lager / Lite R12	/	US$1,50
Peroni R15	/	US$2,00
sarita - Apple Cider R15	/	US$2,00

SPIRITS
Assorted Whiskies R20 / Us$2,50
Rum / Gin R18	/	US$2,00
Brandy / Vodka R16	/	US$2,00
 

WINE
sauvignon Blanc                           R22	/	US$2,50
semi-sweet                            R22	/	US$2,50
Merlot / Cabernet Franc                           R22	/	US$2,50
Cabernet sauvignon                           R22	/	US$2,50

SNACKS
Beef biltong 80g
(Chilli / sliced / Dry Wors) R20	/	US$2,50
Chocolates
(Bar One / Kit Kat / Lunch Bar) R8	/	US$1,00
Crisps
(smoked Beef / Lightly salted /
salt & Vinegar / Cheese & Onion) R8	/	US$1,00
Peanuts (Plain salted or with Raisins) R8	/	US$1,00
sweets (Jelly Babies / Wine Gums) R8	/	US$1,00

BREAKFAST
(JHB- ZNZ): R50 / US$ 6

FOR CARNIVORES
A continental-style breakfast consisting of a cold meat selection 
and cheese served with a mini bagel and butter portion, mini 
croissant served with jam, seasonal sliced fruit and yoghurt.

OR HERBIVORES
Mini pancakes served with maple syrup and butter, 
Burchermuesli, seasonal sliced fruit and a selection of cheddar 
and cream cheese wedges, served with a mini bagel.  

LUNCH
(ZNZ – JHB): R50 / US$ 6

FOR CARNIVORES
Grilled Mediterranean vegetable pasta with a chicken satay 
kebab, sweet chilli chicken wrap and chocolate éclair for dessert! 
This meal is accompanied by a caprese side salad and mini 
ciabatta roll with butter portion. 

OR HERBIVORES
Grilled butternut couscous served with a wedge of feta, selection 
of spinach and sundried tomato quiches. This meal is served with 
a tiramisu dessert and mini ciabatta roll with butter portion.

We hope you enjoyed your meal but comments and suggestions 
are always welcome. if you think our menu could be nicer, send 
an email to our catering manager at catering@1time.co.za

This menu is for our Zanzibar flights only

Zanzibar Flight Menu

The exchange is calculated at R10 to $1






