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Cover
South Africa’s rich diversity is what makes our nation unique. And, our 
National Arts Festival epitomises this magic better than most. Born in 
1974, and officiated in 1976, in the heart of some of the most tremulous 
times in our history, the Grahamstown National Arts Festival became a 
pendulum that brought some balance to the mess we found ourselves in.
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I was looking at my calendar the other day and 
realised that July is one of only four months in the 
year that does not include a public holiday. April in 
particular was a very short month, and I thoroughly 
enjoyed the regular three-day weekends – despite 
the fact that they were disruptive in the office.

Now that we are in the month of July, and there 
are no unexpected ‘days off’ to enjoy lounging around 
the house, going on picnics, catching up on admin or 
celebrating with friends, it can seem awfully long.

But, for those who have kids, July is the month 
of school holidays and many choose to take their 
annual leave now rather than during the busy 
December period.

While heading out into nature is a common 
choice for many of us, a wonderful alternative is to 
introduce your children to South Africa’s phenomenal 
arts and cultural scene by heading to the National 
Arts Festival in Grahamstown.

I have been lucky enough to experience the 
festival more than once and can recommend it 
to anyone who has even the slightest interest in 
music, theatre, dance and drama. The atmosphere 
is electric, inspiring and there are shows and events 
catering for all age groups and tastes.

For those who are not able to make the ‘great 
trek’ to the Eastern Cape, perhaps July is a good 
time to try out a new activity such as Bikram Yoga, 
which is a very athletic form of yoga that takes place 
in a heated room. When the weather is cold and 
miserable, the temptation to skip one’s gym class 
becomes much stronger and it seems to make far 
more sense to eat hot food and watch television 
under a warm blanket. But, inevitably once the 
weather starts to warm and we try to squeeze into 
our summer fashions, we will be kicking ourselves 
for not kicking ourselves off the couch earlier – 
which is all the more reason to try out your local 
Bikram class as soon as possible. 

Whether you are travelling for fun or for 
business, have a great flight.

Enjoy the read,
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a copy of  the Women of the world

Clare Craixton

vis Naidoo 

Rosa Hopley

Brenda Wittey

a copy of  African Rennaisance

Wilhelm stegmann

veronica Bradford

Gail Wilson

SMS & WIN!
Local sock manufacturer Falke has extended its 

sport sock range with the introduction of its stylish 
Falke Yoga Sock. 
5 readers can win a pair of Yoga socks. SMS the word TIME followed by the 
word YOGA to  35131.
Cost per SMS is R3. Competition closes 31th July 2009. By entering this 
competition you consent to receiving electronic information pertaining to 
abouTime and/or 1time Airline.

Laura
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Dear 1time, 
In all my years of travelling, both locally and internationally, the 1time breakfast 

I ordered this morning is by far the best in-flight meal I have ever had. This, coupled 
with the service I received from the cabin crew, has ensured that I have had a 
memorable flight and will not hesitate to fly 1time in the future.

Divine. Delicious. Perfect.
Sven Street

Dear 1time,
Earlier this year, I had one of the craziest days of my life. My 6 am flight was with a 

well-known South African airline, one which we corporate junkies use often. During 
the course of the day, I developed a migraine that saw me back at the airport two 
hours before my return flight. 

To be honest, I was concerned about flying back using 1time. I had not used your 
carrier before. However, my experience from the time of the issuing of the ticket, 
to boarding, to the exceptional service with a smile and landing, was indeed most 
pleasant and ‘up there’ with a business class. 

At work we have something we call CI (continuous improvement). The aim of CI 
is to come up with ideas on cost saving that are effective and practical. This month 
I present 1time to the board! If they see it my way, my colleagues will all fly 1time 
– all the time.

Well done on achieving such high standards.
Keep it up and see you soon.
Mubeen Kolia
Customer Business Manager

have a compliment or comment?
 Ask your flight attendant for a pen and paper and let us know what is  

on your mind. Alternatively, email cr@1time.co.za.

Dear 1time,
I believe that 1time is one of the best-kept secrets in the passenger aviation 

industry. Why?
1time•  departs on time.
Aircraft are comfortable, have an upmarket and elegant ambience, and are quiet • 
in flight!
On-board service happens effortlessly, efficiently, and is friendly with no fuss. • 
There are no pretences, only solid and sincere caring for the passengers. 
And then, the in-flight magazine – not only is the content punchy, interesting • 
and enjoyable, but somebody was clever and innovative enough to print it in a 
compact format to make on-board reading easy, even if the seat in front is in a 
reclined position.

Someone once said that in the race for excellence, there is no finishing line. This 
is certainly true. However, if there were a finishing line, then 1time would certainly 
be close to it!

Best regards,
Johan du Preez

letter of the month

The writer of the Letter of the Month 

will receive a Sally Williams’ Hamper.

Buy your own and other  

gifts online from NetFlorist.  

Visit www.netflorist.co.za

or call 0861 300 600.
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Letters may be edited, shortened or translated from the original language.
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Hearty country soups, accommodation specials, art 
exhibitions and discounts on medal-winning Muscadel 
and Port are just some of the reasons to attend the annual 
Breedekloof Soetes & Soup weekend from 24th to 25th July. 
The Breedekloof, only 90 km from Cape Town, includes the 
areas of Rawsonville, Slanghoek, Goudini, and Breede River. 
Breedekloof has a diverse range of accommodation facilities, 
which will all be offering a Soetes & Soup weekend special. 
For a complete programme of events and news of special 
offers, visit www.breedekloof.com.

Once again, Franschhoek, South Africa’s 
Gourmet Capital, will be commemorating its 
centuries-old French Huguenot heritage at its 
annual Bastille Festival over the weekend of 
11th to 12th July. The Food and Wine Marquee 
opens from 12h00 until 18h00 and is, as always, 
the focal point, where visitors can sample fine 
wines from Franschhoek’s well-loved wineries 
and indulge in delectable dishes created by 
the valley’s highly acclaimed chefs. There will 
be a host of fun sporting events, movies, craft 
market stalls and children’s activities. 

A Celebration of freedom

World of dogs, Cats & Pets 

Once a year, we get to celebrate pets at the World of Dogs, 
Cats & Pet Exhibition at the Coca Cola Dome in Johannesburg 
from 17th to 19th July.

Take the family along and spend the day enjoying incredible 
shows like dancing with dogs, the weaving pole challenge, cats 
and kittens, canine survivor and the ‘Dogs of the World Parade’. 
Treat your pet to the toys, treats and gourmet meals that you’ll 
find at the show, and learn about the best healthcare and 
nutrition you can offer your pet. For more information go to 
www.dogscats.co.za.
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Chamber Music Breakfast

The Kirstenbosch Tea Room and Kirstenbosch 
Botanical Garden, generously sponsored by Pick n 
Pay, bring another season of the popular Chamber 
Music Breakfast Concerts. Held in the thatch hall in a 
beautiful garden setting, the audience will be treated 
to a lavish buffet breakfast before enjoying an hour of 
the finest Chamber music available. Between 12th July 
and 30th August, every Sunday morning, the line-up of 
distinguished performers and ensembles will include 
clarinettist, Matthew Reid, in an all-Mozart programme 
with violinist, Quentin Creda, and the Camerata Tinta 
Barocca, and Cape Town’s favourite brass ensemble, 
Solid Brass, and many more!

Taking place from 1st to 5th July, InniBos is an 
arts festival with more than 60 theatre and 
music productions and art exhibitions at 14 
different venues in and around Nelspruit. The 
festival grounds at the Bergvlam High School 
hosts full day, non-stop entertainment, as well 
as evening concerts with top artists on the main 
festival stage. Approximately 400 art and craft 
stalls and food stalls, restaurants, beer gardens 
and a children’s entertainment area can also be 
found on the festival terrain. Look out for Mango 
Groove and Johnny Clegg. For more information, 
go to www.innibos.co.za.

There’s exciting news afoot in the Mother City as 
winter takes on a new mantle with the launch of the 
inaugural Ubuntu Festival from 18th to 19th July. Celebrate 
Mandela Day in true Mother City-style in the new heart 
of the old city. A festival with a difference, the exciting 
line-up includes everything that Cape Town is known for: 
a lively programme of music – from jazz to pop idols, rock 
to cultural dance – expect a colourful array of hip-hop, 
kwaito and more; tempting cuisine, upcoming artists, 
producers and crafters. For more information, go to  
www.rainbowexperientialmarketing.com.

Ubuntu Celebration for Cape Town

Innibos
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Mother Nature’s gift to us during winter is one of 
the most powerful and versatile fruits. An excellent 
source of vitamin C, Iron and fibre, guavas are also rich 
in vitamin A and B1. Guavas have three times more 
vitamin C than oranges, almost 20 times more than 
bananas and about three times more than papayas – 
just what we need to ward off winter colds. They are 
healthy, versatile and will add a delicious fruity aroma 
to your home. Guavas are harvested from April until 
November, which gives us just so much more to look 
forward to in the cold winter months.

Winter’s  antioxidant super fruit

Great design is always worth appreciating, especially 
when it is functional too. The Louise Blouin Foundation, 
in partnership with Carpenter’s Workshop Gallery, one 
of the world’s leading design art dealers, are hosting 
a collaborative exhibition featuring several of the 
most important and innovative artists in the field of 
contemporary design art. Design High will specifically 
address the tensions that exist between craft and 
fine art. The exhibition will include Marc Quinn, Pablo 
Reinoso, Thierry Dreyfus, Vincent Dubourg and Sebastian 
Brajkovic. From benches that morph into strange plant-
like tendrils, to surreal lamps and seemingly dysfunctional 
furniture, the exhibit will undoubtedly highlight some of 
the great work that is being produced around the globe. 
The exhibition runs through July at the Louise Blouin 
Foundation in Holland Park, London.

Design high
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Inspired by all the great things about winter – warmth, 
comfort, earthy luxury and decadent indulgence – you’ll 
find a new range of hot beverages by Slo-Jo in all your 
favourite coffee shops and restaurants this winter. From 
simple, classical combinations to innovative and tantalising 
flavour combinations, the new Winter 2009 range offers 
something for everyone. The range includes White Rose, 
White Chocolate Cinnamon Ginger, Hazelnut Mocha, 
Crème Caramel, Chocolate Decadence, White Chocolate, 
Chai, White Chocolate Hazelnut, Strawberries & Cream 
and Caribbean Mocha.

Local sock manufacturer Falke has extended its sport 
sock range with the introduction of its stylish Falke Yoga 
Sock. Features include a cut-away heel that keeps the 
socks firmly in place, while allowing freedom of movement 
without slipping. Soft-combed cotton fibres provide natural 
comfort and elastane allows the socks to stretch, ensuring 
lasting durability. They retail from R34.95 from Sportman’s 
Warehouse stores and are available in grey and black. For 
more information visit www.falke.co.za.

Liquid   Warmth

the Yoga  Sock
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Festival
grahamstoWN NatioNal arts 

story By Kabomo vilakazi, Pix © National arts festival

the sylphs, act ii

South Africa’s rich diversity is what makes our nation unique. And, our 
National Arts Festival epitomises this magic better than most. Born in 1974, 
and officiated in 1976, in the heart of some of the most tremulous times in 
our history, the National Arts Festival became a pendulum that brought some 
balance to the mess we found ourselves in.

the small town with a big heart
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Fast-forward 35 years to 2009 and the festival 
has grown into South Africa’s biggest annual arts 
gathering. We are getting ready to pack our bags 
and join over 50,000 art lovers, from across the 
world, in this tiny Eastern Cape town. Starting on 
2nd and ending on 11th July, this is by far one of my 

favourite festivals.
I am a big fan of many of the festivals held annually across 

South Africa. These include The Cape Town International Jazz 
Festival and Joy of Jazz (obviously for the jazz), Back to the 
City (for the hip-hop), Poetry Africa and Urban Voices (for the 
poetry), Time of the Writer and Book Fair (for the books and 
the lectures), Blacks Only (for the comedy), Dance Umbrella 
(for the dancing). However, the reason I love the National 
Arts Festival even more than all the rest, is that I get to 
encounter all my favourite varieties of art all in one space. I 
love the idea that I could be watching a mind-blowing play, 

and within ten minutes of finishing, be listening to some 
soul-soothing jazz. 

I love the feeling of walking down a street knowing that 
the people who look me in the eye feel the same passion 
that sleeps in my belly every night. I love the melody of the 
marimbas that serve as the soundtrack for the artwork that 
is sold on the pavements. I love the beat-box used to practice 
the street pantsula dance moves. I love that every stranger 
you meet on the street is a recently-discovered art critic who 
has an opinion about everything. I love that people have no 
time to sit in restaurants, but eat while walking so that they 
do not miss the next show. I love that every church, every 
hall, every lounge, every park and every pathway changes 
into a theatre. 

Strangely enough, I also love that as I am watching an 
amazing poet, I could be missing out on a fresh dance piece 
because of the multiple performances that sometimes take 
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place simultaneously. I love that, for a good ten days, we 
can forget what’s wrong with the world and focus on the 
extraordinary talent that proves there is still hope!

And this year the programme sizzles. Nothing beats 
collaborations, so when dancer/choreographer, Dada Masilo, 
and musician, Rodion Shchedrin, meet to produce Carmen, 
presented by the Dance Factory, I will be firmly seated in 
the front row. And, when Standard Bank Young Artist Award 
Winner, Ntshieng Mokgoro, serves us her play, The Olive 
Tree, that fuses storytelling, poetry and song to bring to life 
the essence of rebirth, I will be the one in the middle of the 
audience clapping the loudest. And, I guarantee you that I 
will not miss the adaptation of Sunday Times columnist 
Fred Khumalo’s novel, Touch My Blood, by the always 
extraordinary director, James Ncgobo. And, when the music 
starts calling me, I will go running to listen to one of South 

Africa’s most precious gems, mama Busi Mhlongo, to be 
hypnotised by her acclaimed voice. 

What makes it even better, is this would only be the first 
half of one day! So, you can only imagine what nine-and-
a-half more days will feel like. Why then would you remain 
sitting at home, watching the same boring television shows, 
listening to the same old CDs, when you could feed your 
soul with some much-needed inspiration? Grahamstown is 
calling you. Heed the call. 

For more information, go to the official website at  
www.nationalartsfestival.co.za. >

1time flies to Port Elizabeth, a mere 120 km 
from Grahamstown. See the flight schedule for 
more details.
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story & Pix © vincent Bitaud

BeautiesSLEEPING

Airports are probably some of the most secure public areas in the world. 
Dedicated to transit during the day, they turn into huge empty warehouses 
at night. Here, people wait for their connections or early flights, and 
those who cannot afford a hotel room, try to find some sleep.

Wherever you may be, as far as train stations are concerned, there always remains 
some trace of nightly activities – whether inside or outside. Airports, disconnected 
from the city, are a world apart where silence and absence of motion is the rule.

Through this work, I try to convey the eerie feeling that was always my silent 
partner during the many hours I have spent wandering around in airports.

The process itself is part of the project, as I needed to find the most efficient 
way of mixing fine art photography with photojournalism non-staged models.

If the subjects were to wake up during the long exposures, I knew that one might consider me a 
pervert or a freak, especially with the camera sometimes positioned within three meters of where 
they lay. And, if such a situation had occurred, I knew that the airport would have reminded me soon 
enough just how secure the area is.

Go to www.laritournelle.com to see more of Bitaud’s work. >
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Termintor:
SALVATION
– AN INTERVIEW WITH CHRISTIAN BALE

The latest ’Terminator’ movie opened 
in South African cinemas last month. 
Scott Orlin spoke to actor Christian 
Bale – who plays the role of John 
Connor in ’Terminator: Salvation’ – 
about his experiences on set.

I was reading a statistic that there have been six 
different actors who played the role of John Connor 
from various film and TV projects. Did you ever 
look at performances from the younger actors who 
have played this part to continue little nuances of  
the character?

bale: No. I didn’t at all. I did look at the films, but not 
for the specific performances. If you look at John in the 
various films, he is a whole different man from the first 
film to the second one. He is someone living with the 
prediction of what his life could become. I felt no need to 
try and continue any of that. The only thing that we really 
continued was his adeptness with technology, but now 
he has the weight of the world on his shoulders as he is 
leading his men. John in T2 did not.

As you didn’t want to base him on the character from 
the previous films, where did you start to construct 
who this ‘new’ man was?

bale: I just looked at someone who has this crazy 
knowledge – to know what he is destined to become. 
There is a cult-like religious knowledge there. I wanted to 
temper that and ground him. It was going from something 
as superficial as the clothing. When I first got on set, they 

story by scott Orlin, Pix © terminator



wanted to adorn me with feathers and other such superstitious 
things, but I felt John Connor was the least superstitious 
person. He cuts through that bull and sees through it. I wanted 
to make him a very pragmatic person, because that is what he 
has had to become in the midst of this insanity. When he finds 
himself in a world where everything has been turned upside 
down and there is no resemblance to the world he knows, 
his reaction is to become pragmatic and not mourn the loss 
of what came before. It was not to make him inhuman, but 
to explain why he is capable of what he has to do. He is an 
absolute leader. He can be stern and rough, but he cares so 
much. I knew it was essential that he was the first man in. He 
is always on the front line and leads by example.

You have been fearless in approaching your roles, from 
losing weight to doing many of your own stunts. How do 
you decide what is enough and how far you can physically 
take yourself?

bale: There were not many places we used stunt doubles 
on this film. We did have some because of time constraints. 
We actually shot this movie much quicker than most people 
shoot a film like this. We shot for 70 days where most films 
of this size would take 120 to 130 days. There were occasions 
where stunts were being shot and I had to do another scene, 
so I couldn’t do both. Whenever I could, I wanted to be there. 
I never believe an action scene is there just for the sake of 
action. It should be there for story otherwise you should cut 
them. I consider it part of the performance, so therefore I 
should be in the fight. I will do as much as I can. With this film, 
I found I could do an awful lot of it.

Does it ever take a physical toll?
bale: Yes, but no more than many other films I have 

made. There is not a lot of grappling and wrestling with a 
Terminator. You would just smash your bones to pieces if 

you took them on physically. John Connor is smart and relies 
on his intelligence and knows which weapons are needed to 
take down a Terminator. A lot of it was about gun control and 
familiarity with that. I have a great trust in the riggers and 
stuntmen because I worked with them on the Batman movie.

I want to talk with you about the image of the action 
star. It used to be brawn over brains and the stars were all 
about the muscles. Now we see with actors like you in this 
film, and even with Batman, it really is more an intellectual 
approach. We seem to be redefining the action hero.

bale: That is one of the things that I find fascinating. 
Schwarzenegger was so super-human. Who the hell had 
ever seen a guy built that big before? He has since had many 
imitators so it has ceased to be a novelty. But, Schwarzenegger 
will always be the originator. (Pointing to his muscles) Hey, 
look at this. I can’t compete, so I have to find something other 
than my strength to compete with. It is a progression in action 
films that I credit Chris Nolan with, for raising the bar and for 
taking movies that could potentially be cartoonish or just pure 
action and making them have substance and intelligence. We 
have to compete with that now. These films are superior to 
those films of the 1980s. Then, it was just enough to have 
a big guy beat the crap out of everyone, but now we need 
something new.

What do you hope audiences will take out of this film 
when they leave the theatre?

bale: I hope that we have done something that has its own 
identity while still being respectful to the mythology, and that 
people will recognise that there is a reinvigoration here; and 
that they will give us the opportunity to really excel and make 
a second one. If we fail, then we put the nail in the coffin. But 
if we succeed, we have an opportunity to continue with this 
fantastic mythology. >
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Rooibos
REMEDY

Discover the benefits of a simple cup of tea

South African moms have been 
dosing their kids with Rooibos tea 

for sore tummies, colds and flu, and 
sleeplessness for generations. Since 
the 1960s, the science that explains 
‘why’ exactly this plant is so good 
has been building up to form a 

formidable body of evidence.

a b o u t  r o o i b o s

story by laura Cooke, with credit to the sa Rooibos Council, Pix © trevor Christians, Red espresso



T he many tales of Rooibos’ soothing, anti-aging and healing 
abilities fascinated scientists and researchers, both locally and 
abroad, and lead to numerous scientific studies demonstrating 
that our oldwives’ remedy holds water. 

According to Mientjie Mouton, director of the SA Rooibos 
Council’s product research portfolio, “While there is a 

convincing body of anecdotal evidence about the health benefits of Rooibos, 
our industry is committed to investing in world class research in order to 
verify where and how Rooibos is most effective, and how people can benefit 
from this unique South African beverage.”

One of the exciting fields currently being explored is Rooibos’ cancer-
fighting properties. Professor Wentzel Gelderblom from the Medical Reseach 
Council says, “We are only beginning to uncover the chemo-preventive 
properties of the unique South African herbal teas. Although complex, it is 
an enticing research challenge for the future.” 

In addition, Rooibos can be a treatment for stomach cramps and 
diarrhoea, is recommended as a treatment for respiratory and liver disease 
and to lower blood pressure, boosts your immune system and can help to 
fight allergies. 

While scientists do not yet have all the answers about exactly how 
Rooibos helps the body to stay younger and fight disease, they know that 
it has something to do with its potent and unique blend of antioxidants 
that are able to influence processes in living cells. One of its most active 
antioxidants – aspalathin – is found only in Rooibos and nowhere else in 
the plant kingdom.

In 2007, a research team at the Cape Peninsula University of Technology 
headed by Jeanine Marnewick began the first clinical Rooibos studies in 
adults who are at risk of developing heart disease. The preliminary results 
are out, and while they still need to undergo international peer review and 
appraisals, Marnewick says, “Our results show a significant improvement 
– and therefore decreased risk of heart disease – in the study-participants 
who drank six cups of Rooibos per day.” 

“Looking at specific blood markers, we found that Rooibos probably 
decreases oxidative damage by slowing down atherosclerosis, or the 
hardening of arteries,” Dr Marnewick explains. On top of this, Rooibos 
also increased the levels of the body’s own ‘super antioxidant’ called 



glutathione and helped to reduce the levels of ‘bad’  
LDL-cholesterol significantly.

And it is not just drinking Rooibos that is good for one. 
Adding a few teabags to your bath can soothe 

sunburnt skin, while rinsing your hair with Rooibos tea 
will add a lovely shine. Many cosmetics companies have 
caught on to the supposed anti-aging benefit of Rooibos 
and one can find a wide range of soaps, scrubs, creams 
and bath products making use of Rooibos as a key 
ingredient. In the garden, leftover tea leaves make for 
great plant food, while your own meals can be enhanced 
with Rooibos in place of water. Dissolve your stock in 
Rooibos rather than water for some extra zing in stews 
and soups or use Rooibos as a natural meat tenderiser 
in your marinade.

Yet another innovative application of the ‘red bush’ is 
an alternative to your morning coffee in the form of a 
Red Espresso, created by South African Carl Pretorius in 
2005. Pretorius is quoted, “Red Espresso offers a healthy 
alternative to coffee without compromising on taste or 
style and satisfies my need for an authentic espresso 
experience.” Created using the same process as regular 
espresso, the popularity of the drink (in the form of 
espressos, cappuccinos and lattés) has spread across 
the globe. In 2008, Red Espresso was named one of the 
top ten Tea Products at the World Tea Expo in Las Vegas, 
and walked away with the Best New Product award in 
the Specialty Beverage Category at the Specialty Coffee 
Association of America’s coffee show – the largest show 
of its kind.

Grown in very specific conditions, Rooibos 
only appears in the greater Cedarberg area of the 
northwestern Cape and is farmed over an area of about 
40,000, hectares producing an average of 20,000 tons 
of Rooibos each year.

The Rooibos Council of South Africa is acutely aware 

of the importance of considering the environmental 
impact of the farming methods utilised as well as 
the social responsibilities of the industry. They have 
embarked on a sustainability project to ensure that 
Rooibos production will provide financial benefits to all 
stakeholders, without compromising the environment 
and future generations’ ability to benefit from Rooibos. 
Rooibos is uniquely South African in that it grows only 
in a limited geographical area in the Cape Floristic 
Kingdom, which is an international ‘Biodiversity 
Hotspot’. The Rooibos industry as a whole therefore 
wants to be associated with responsible and sustainable 
practices in the special area that Rooibos is produced. 
So far, 40 farmers are in the process of implementing 
the guidelines for sustainable production of Rooibos. 
The ultimate goal is for all Rooibos farmers and other 
role players to comply with the sustainability criteria 
that have been developed for the industry. 

There is far more to a simple cup of Rooibos than one 
would first imagine. And it seems that our moms were 
right all along. This winter, heed their advice, and the 
advice of numerous scientists and researchers, and treat 
yourself to a tasty, immune boosting, anti-aging cup of 
good old Rooibos tea. >
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exPort FACTS

More than 7,000 tons of Rooibos are exported each • 
year, compared to less than 1,850 tons in 1999.
Rooibos is exported to more than 30 countries, of • 
which Germany, the UK, Netherlands, Japan and 
US are the biggest markets. 
South Africans are the biggest consumers and • 
Rooibos lovers and consume around 5,000 tons 
each year.

One of the unique high altitude Rooibos bushes used by Red espresso
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ePsoN PerfeCtioN V30 sCaNNer
 – Outstanding quality. Easy to use.

Capable of scanning at an optical resolution of 4,800 dpi, Epson’s Perfection 
V30 Scanner is the perfect solution for home scanning. Scan photos and 3D 
objects with amazing clarity and detail. The value-priced Epson Perfection V30 
makes it easier than ever with 4,800 dpi optical resolution and a host of automatic 
features. And, it offers easy setup plus one-touch scanning. So, whether you choose to 
archive important documents or your favourite photos, you can be up and running in no time. 
This versatile performer even includes a high-rise lid for scanning books and other 3D objects. 
With an innovative LED light source, the Perfection V30 provides fast scans with no warm-up time.

ePsoN stylus Cx9300f PriNter 
– Epson brings all-in-one convenience to home and small office

The Epson Stylus CX9300F is a compact device, specifically for 
home and small office use, designed to be used in conjunction with 
a computer or as a standalone solution. DURABrite Ultra inks are also 
capable of producing high-quality printed documents and photos, 
with quick-drying smudge-proof ink technology. A new print head 
mechanism in the Epson Stylus CX9300F delivers fast speeds of up 
to 32ppm in mono and colour and, utilising an improved Epson Micro 
Piezo print head mechanism, is capable of faster printing speeds without 
a sacrifice on quality.  The Stylus CX9300F features a 6.3cm LCD viewer for 
viewing and printing photos. It can also be used for sending faxes and stand-alone copying, 
while memory card slots and PictBridge connectivity are included to allow users to print directly from a digital 
camera connected via USB to the printer. 

      home CiNema ProJeCtor 
– Experience the fun of giant screen 
cinema anytime, anywhere with the new epson eh-dm2

The EH-DM2 is the latest all-in-one projector from Epson. Incorporating a 
DVD player and surround speaker system, this projector provides a simple, true 

home entertainment experience for all the family.
This new projector, combined with a DVD player (with DivX compatibility) 

and surround sound speaker system, provides an easy to use widescreen  
cinema experience. Two integrated 8 Watts stereo speakers bring virtual surround sound 

to the home cinema experience, whilst the EH-DM2 also offers a great brightness of 1,200 lumens, and incorporates Epson’s innovative 
3LCD technology to create clear, sharp images and allow for projection even in bright environments. The projector can be connected 
to computers, digital cameras, games consoles and USB keys – offering true multimedia compatibility. Gamers will love the easy 
connection between their game console and the EH-DM2 too, allowing them to enjoy surround sound gaming on the big screen.

Please contact sales on + 27 11 237 1000
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story by teri Glass, Pix © Dylan schwarz, stock.Xchng

With its exotic location, tropical climate and lush 
greenery, it’s no wonder Zanzibar is known as the ‘Spice 
Islands’.  We take a closer look at exactly why it bears 
this name...

Of lifeSPICE
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iNterestiNg FACTS ON ZaNZibar

It is an island within the Republic of Tanzania and is • 
surrounded by the Indian Ocean.
It is predominantly Muslim and as such, dress code is • 
important, especially in religious centres in and around the 
capital, Stonetown. 
The main language is Swahili and the locals are known to • 
be very friendly.
The time difference is three hours ahead of GMT.• 
The local currency is the Tanzania Shilling (TSh), though • 
most places trade in US Dollars (US$).
Summer runs from November to May and winter from • 
June to October. The best times to travel to Zanzibar 
are between December and March and between July  
and October. 

1time flies directly to Zanzibar! See the flight 
schedule for times and days.

26839 1time zanzibar 275x210_pth.indd   1 2/21/08   10:29:50 AM

Step off the plane and onto one of Zanzibar’s 
beaches and you’re sure to be captivated by the 
fringe of palm trees that stretches along a ribbon 
of crystal-clear blue sea; walk along the beach and 
feel the pure white sand trickle between your toes; 
go scuba diving and you’ll be overwhelmed by the 

variety of tropical marine life. Experience spectacular burnt-
orange sunsets and indulge in the freshest, most succulent 
seafood available from the island’s array of restaurants. 

But, it doesn’t end there... there is more to this paradise 
than meets the eye. From the explorers and adventurers that 
travelled to its shores in the distant past, to the Egyptians, 
Persians, Omanis and many others whose influence resulted 
in the Zanzibari culture as it is today, Zanzibar has the most 
fascinating history. But, if you are wondering exactly why the 
Zanzibar archipelago (made up mainly of Unguja and Pemba 
islands) is known as the ‘Spice Islands’, the story began in the 
early 1800s...

When cloves were first introduced to the islands around 
1818, they soon began to flourish in the tropical climate. 
During the mid-19th century, Zanzibar was regarded as one 
of the largest clove producers in the world. Situated in the 
largest slave-trade centre on the East African coast, the spice 
plantations were dependent on the slaves who were used to 
cultivate and harvest the cloves. It is estimated that during 
this time, Zanzibar produced between 80% and 90% of the 
world’s clove supply, monopolising the market. Time saw the 
introduction of several other spices to the island, including 
nutmeg, cinnamon, vanilla, turmeric, black pepper, saffron, 
cardamom and ginger. Their scents became synonymous 
with Zanzibar and gave this archipelago the name of  
Spice Islands. 

The three primary areas of trade in Zanzibar were slaves, 
spices and ivory, although it was the thriving spice trade that 
greatly improved Zanzibar’s prosperity. And for the ruling 
sultans, opulence knew no bounds; they drew inspiration 
from the extravagant Indian palaces and tried to emulate this. 

Many of the old buildings can still be seen today, particularly 
in the capital, Stonetown.    

During the height of Zanzibar’s spice trade, the sultan at the 
time is believed to have acquired up to 45 spice plantations. 
His children, as well as his many concubines, eunuchs and 
others from the royal harem, also obtained their fair share of 
plots. But, Zanzibar’s wealth can also be attributed to the fact 
that it was one of the most widely-used trade ports in Africa. 

Sadly, Zanzibar no longer rules the world’s spice trade. This 
is thought to be a result of globalisation, as well as Zanzibar’s 
failure to successfully implement socialism in the 1960s and 
1970s, when the government was in control of the prices 
and exports of cloves and spices. Nowadays, Indonesia is the 
world’s main supplier of spices (about 75%), while Zanzibar 
supplies around 7%. >
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A NEW ERA HAS BEGUN

  The History of iTrust
Adam Dobson, founder of iTrust, shares the history behind 

the idea, “It all began while I was sitting in my office needing 
to find a service for home and for my small business. I found 
it so time consuming and frustrating trying to find a quality 
business. Every time I went through the process, I asked myself, 
‘Why am I the one doing the hard work? I am the customer 
who needs the service, surely companies wanting my business 
should be doing the work and coming to me?’ While going 
through the process of looking for quality businesses, I found 
most companies had been in business for many years and I 
assumed that they had hundreds of previous and existing 
customers to call on for references. To my surprise, there was 
no record or history of their customers that I could refer to.”

Real customer testimonials are far more powerful than 
marketing blurbs. Most businesses that have a website have 
two or three customer testimonials, yet they had been in 
business for many years and probably have had hundreds of 
happy customers. But, should consumers be prepared to make 
a buying decision based on only two or three references?

iTrust asked consumers and businesses what they want and 
why they choose one business over another. And, the answer 
is that consumers simply want an easy and effective way to 

find relevant businesses quickly. In addition, consumers use 
businesses that they feel they can trust. This is how iTrust  
was born.

iTrust was built to provide a reliable source of quality 
businesses. The system is based on capturing a consumer’s 
request (service needed) and then automatically, in real 
time, sending this to relevant businesses who provide the  
specific service. 

The consumer stays in control by posting a request. Once 
becoming a member, which is free, they only need to ask for 
what they want once and will receive responses from multiple 
businesses. Prior to making a decision, members can sort 
businesses based on their personal buying criteria. In addition, 
members can review business credentials, awards, education 
and numerous customer references. 

iTrust provides every South African business with a cost 
effective and fair way to win work online regardless of their 
business size or marketing budget, thus creating a level 
playing field for all businesses. 

For more information, go to www.itrustsa.co.za, call  
08 616 iTrust (0861 648 787) or email feedback@itrustsa.co.za.

Proudly associated with: LabourMate, The Small Business 
Toolbox & Forge Business. >

Story & Pic © iTrust

iTrust aims to change the way consumers and businesses acquire services, products and equipment.   
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‘Going Green’
story & Pix © laura Cooke

South Africa, with its plethora of national parks and 
wilderness areas, has established itself as a top 
destination for travellers interested in the outdoors 
and wildlife. Conserving these spaces is critical 
for us to maintain our appeal. Currently only four 
bodies within our borders are allowed to certify the 

‘green status’ of a venue, namely GreenstaySA, the Wilderness 
Foundation with its Green Leaf Environmental Standard, the 
Heritage Environmental Management Company (Heritage) and 
Fair Trade in Tourism South Africa (FTTSA). Leisure travellers are 
becoming increasingly aware of factors such as environmental 
impact and will often base their decisions on these criteria. 
According to Heritage, a study conducted in the United 
Kingdom showed that “over 52% of all consumers were more 

likely to support businesses that practice sound, sustainable 
environmental policies.”

According to Lolla Meyer, Marketing Manager of FTTSA, 
the South African government is closely involved with any 
organisation that wants to create their own ‘label’. This is very 
different to the international arena where a problem emerged 
as hundreds of different labels and certifications became 
available. Here at home, the Department of Environmental 
Affairs and Tourism (DEAT) – as it has been known up until our 
recent elections – is developing minimum national standards for 
certification programmes in South Africa. In order to ‘start’ a label 
or a certification programme a company will need to adhere to 
the DEAT’s national minimum. This will ensure the credibility of 
current certification schemes available in South Africa and will 

Green cars, green fashion, green soap, and green veggies. The world is currently obsessed with everything 
‘eco’. And rightly so, considering the critical state that the Earth is in today as a result of our shamelessly 
unsustainable lifestyles. Tourism in particular has been relatively quick to jump on the green bandwagon, 
which is a very positive move, but in order to create truly sustainable tourism, there is more to consider.

IS
ENOUGH?

GETTING TO GRIPS WITH SUSTAINABLE TOURISM IN SOUTH AFRICA
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prevent a situation of proliferation of labels, which ultimately 
leads to consumer confusion. This will be incredibly useful to the 
environmentally-minded traveller, as they can quickly and easily 
identify who’s truly green.

However, is ‘going green’ enough? While choosing an 
environmentally friendly establishment is undoubtedly a step in 
the right direction, is there more that we can do?

FTTSA believes there is. Meyer says, “Being sustainable is not 
just about solar panels. People need to understand why looking 
after the environment is important and people need to be 
empowered.” In order to be granted the FTTSA label, you have 
to meet a strict set of criteria:

Fair wages and working conditions. 1. 
Fair operations, purchasing and distribution of benefits. 2. 
Ethical business practice. 3. 
Respect for human rights, culture and the environment. 4. 

As a leisure traveller this means that, “your holiday will 
benefit staff and local communities, promote social well-being 
and boost the economic development in South Africa.” 

The Royal Madikwe Luxury Residence is the first FTTSA-
certified lodge in the Madikwe Game Reserve. On the importance 
of the certification, Riaan Kruger, General Manager, says, “A lot 
of the time, establishments might be involved in projects as it is 
‘good’ for business or the ‘right’ thing to do. By going through 
the certification process, it means that these establishments are 
serious about sustainability and that the business runs with the 
correct policies and procedures in place.” In the Royal Madikwe’s 
case, Kruger continues, “It gave us an opportunity to assess how 
correct or inline our establishment was, to do self-assessment 
and receive feedback from an outside source.”

South African establishments are slowly but surely catching 
on to the benefits of being certified. Nicki Linde, PR & Marketing 
Manager of the luxury five-star Cape Grace in Cape Town 
expands on how it has benefitted them, “We are assessed yearly 
on our performance, which helps us to approach all our business 
decisions from a sustainable viewpoint. We are able to make use 
of the Fair Trade label, which is great for increasing the amount 

of consumers who want to be sure that they are staying at a 
property that makes use of responsible tourism practices. It 
also means that we’re part of a great network in which we are 
respected by our industry peers.”

However, getting certified is not simply a matter of 
submitting a form. As part of the FTTSA process in particular, 
there is an in-depth assessment which needs to be repeated 
every two years, making it a “lifelong commitment.” Each 
applicant has to undergo a site assessment and complete an 
extensive application which is reviewed by an independent 
panel including a representative from South Africa Tourism 
(SAT), DEAT, South Africa National Parks (SANParks), the 
Department of Trade and Industry (DTI) as well as the Executive 
Director of FTTSA. If the tourism business does not quite meet 
up to the standards required for certification, they are provided 
with feedback that can assist them to improve their operations 
until they succeed.

What this means is that any accommodation establishment, 
attraction or activity that is committed to responsible tourism – 
and if they are willing to put in the effort and meet the FTTSA 
criteria – will be able to get the FTTSA stamp of approval. 
What becomes clear through an organisation like FTTSA is that 
although going green is crucial, we have to consider elements 
such as the social and economic impact that a place has on 
its surrounds and the people involved. As Meyer pointed out, 
“Where would tourism be without its people? South Africa 
is heralded as the Rainbow Nation, and with 2010 around 
the corner, the world is looking at us. It won’t look good if 
there is racism and no minimum wage at the establishments  
tourists choose.”

The point of Fair Trade is that everyone benefits – the business 
owner, the employees, the local community, the environment 
and the tourist. 

As the culture of responsible travelling becomes increasingly 
popular, the benefit of going green and subscribing to Fair Trade 
principles is impossible to ignore.  >
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Hiking
tHe DRaGON’s BaCK

I’ve hiked many of the world’s best trails, but, I rate the 
Drakensberg Traverse as one of the finest of them all.

Story by Fiona McIntosh/www.mediaclubsouthafrica.co.za, Pix © Gallo Images/Getty Images, Laura Cooke

The uKhahlamba-Drakensberg Park has many marked 
trails on its lower slopes, but once up on the mountain, 
you’re in the wilderness. The precipitous basalt cliffs 
of the escarpment drop straight down from the flat 
plateau, while tumbling waterfalls pitch onto the lower 
slopes, cutting out deep valleys separated by dramatic 

green ridges.
Hiking the length of the Berg, from the Sentinel Buttress 

in the north of the range to Bushman’s Nek in the south, is no  
mean undertaking. 

Apart from a few well-used steep passes that give access to 
the plateau, there are no paths and only a few difficult-to-locate 
caves as shelter, but if you’re an experienced hiker, or go with a 
guide, the Drakensberg Plateau is a pristine, rugged wonderland 
that you could spend weeks exploring.

Most groups allow 10 or 11 days to complete the traverse, but 
as with so many hikes it’s a trade-off – the more food you carry, 
the slower you go. When I did it, we opted to go fast and light, 
taking only a week’s food.

Not that we could go too light, given the altitude and the 
unpredictable Berg weather. Massive daily electrical storms are 
the norm in summer, and snow and blizzards happen throughout 
the year, so full wet/cold weather gear – including a lightweight 
four-season mountain tent and sleeping bag – are essential.

The trailhead is the Sentinel car park, accessed by a good 
road from the Free State town of Qwa Qwa. Once you’ve signed 
the mountain register and paid a paltry sum for park entry, you 
head out on the obvious trail up towards the great golden wall 
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of the Sentinel. Other than by driving up the Sani Pass 
in the southern Berg, this is the only easy way up to  
the plateau.

After contouring around the base of the sheer cliffs, 
you find yourself in a gully, where two sets of chain 
ladders allow you to scale the impossibly steep rock 
band. They’re not for the vertically challenged, but if 
you steel your nerves and keep looking up you’ll be on 
the top in minutes.

The summit of Mont aux Sources a couple of hours 
up the valley is a popular option with day-trippers. It’s 
also the first peak you’ll bag on your journey, but before 
heading off, take time to enjoy the incredible vistas. Hike 
to the edge of the Eastern Buttress for a bird’s-eye view 
of the famous Amphitheatre and follow the Thukela 
River to where it tumbles off the edge in a spectacular 
waterfall down to the valley a kilometre below.

Once you’ve summitted Mont aux Sources – a 
somewhat anticlimactic event as the peak is really only 
a pimple on the raised plateau – head south to find a 
campsite. Take it easy – the air is thin at 3,000 metres 
and, until you acclimatise to the altitude and lack of 
oxygen, you’ll find any exertion, even sleeping, difficult.

This northern section is the wildest, most spectacular 
part of the Berg – a hostile, jagged land of deep valleys 
and steep ridges. Often you’re above the clouds and the 
early morning mist rising from the plains below gives the 
mountains an eerie, isolated feel.

The distinctive shapes of the freestanding peaks poke 
through the layer of white that obscures the valleys 

below – the Rockeries, Mweni Needles, Cathedral Peak, 
the Pyramid, Bell and Devil’s Tooth. The Zulu name for 
the Drakensberg, uKhahlamba, means ‘barrier of spears’ 
– and from this vantage it’s easy to see why.

Most hikers are content to head down the Tseketseke 
Pass to the Cathedral Peak Hotel, but if you have the 
time and energy, carry on over Cleft Peak and on to the 
fortress-like outcrop of Mafadi, South Africa’s highest 
point, which straddles the border with Lesotho.

The quickest way south from here is through Lesotho, 
where the landscape changes dramatically. For the first 
time you’ll see other people – shepherds wrapped in 
blankets minding their sheep. At night they return, with 
their flocks and dogs, to their kraals and stone huts; at 
dawn you hear the sound of bells again as they take the 
animals back out to pasture.

The biggest shock is when you cross the road leading 
up from the top of Sani Pass and see houses, metal sheds 
and the odd car for the first time in a week, but once 
you’re over the road you’re back in the wilderness.

The southern part of the Berg, with its carpets of 
pretty flowers, green rounded hills and herds of sheep 
and cattle, is more welcoming than the north, so by the 
time the hike is over and you’ve found the unmarked 
route down to Bushman’s Nek, you’ve been gently 
reintegrated into lowland life.

A traverse of the Drakensberg is an adventure you’ll 
remember all your life. You’ll soon appreciate why the 
uKhahlamba-Drakensberg is a Unesco World Heritage 
Site, and will long to return. >
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Safaris
seasiDe

Story by Nicky Furniss, Pix © Nicky Furniss, Outdoor Focus

Kenton on Sea
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When most people think of game viewing, 
images of dusty Land Rovers, Acacia trees 
and endless African savannah come to 
mind. But, in the Sunshine Coast region 
of the Eastern Cape, game viewing is 
inextricably linked to the many estuarine 
rivers that traverse the area and to the sea 
that borders it.

Situated on the Kariega River that borders the little 
coastal town of Kenton-on-Sea, Sibuya Private 
Game Reserve boasts the unique distinction of 
being South Africa’s only game reserve accessed 
solely by boat. Guests hop aboard near the 
estuary mouth, where they may be lucky enough 

to spot the odd dolphin or seal, before the boat turns inland 
and heads leisurely upriver for the better part of an hour. The 
Kariega, with its calm blue waters, meandering course and its 
borders of grassy flats and sandbanks that slowly transform 
into steep wooded thickets dotted with bright red aloes, is a 
river made for gentle exploration. 

This area is a bird-lover’s paradise and ‘twitchers’ will find 
themselves permanently glued to their binoculars, marvelling 
at the shorebirds and waterfowl (including the rare African 
Black oystercatcher) at the estuary mouth, Kingfishers and 
Fish Eagles along the waterways, and Secretary birds, Knysna 
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turacos, and perhaps even a glimpse of the elusive 
Narina trogan.

Upon arrival at one of the reserve’s two luxury tented 
camps, bigger game enthusiasts are well catered for on 
afternoon or morning game drives around the reserve’s 
3,000 hectares of land. Sibuya plays home to four of the 
Big Five, as well as giraffe, zebra and antelope (including 
the rare Oribi and Bontebok). Canoes are available for 
guests to do a little river exploration of their own, and 
those keen for a more sedate and back-to-nature game 
viewing experience can opt for a horseback safari.

Parallel to the Kariega River, the Bushmans River 
borders Kenton on its other side. Cradled between the 
two river mouths is a nature reserve and a pristine 
stretch of coastline, perfect for a quiet stroll. In season, 
whales often make an appearance, as do pods of 
dolphins and various shark species. Because of this, many 
game reserves in the area, including the Greater Addo 
Elephant Park – which stretches to the edge of Kenton-
on-Sea – boast ‘Big Seven’ game viewing opportunities. 
Visitors here do not only have the chance of seeing 
South Africa’s traditional land-based Big Five, but also 
two giants of the ocean – the Southern Right whale and 
the Great White shark.

Port Alfred-based Outdoor Focus offers boat cruises 
along the Sunshine Coast for visitors who want a closer 
view of the area’s bigger sea life. But, for the ultimate 
marine safari, one really needs to get out of the vehicle, 
as it were, and get wet. This area of coastline, with its 
colourful coral reefs, boasts some of the Eastern Cape’s 
best diving spots, including Fountain Rocks, which is a 
breeding ground for the Ragged Tooth shark. Adrenaline 
seekers can also claim a spot to witness the annual 

sardine run, which passes along this stretch of coastline 
before moving up to the Wild Coast and the warmer 
waters of KwaZulu-Natal, every winter.

This is the Indian Ocean’s equivalent of Kenya’s Masai 
Mara migration, and along with the millions of silvery 
sardines, a host of larger predators tend to hitch a ride 
on this all-you-can-eat fish buffet. Sharks, dolphins, 
seals, larger fish and marine birds often make a dramatic 
appearance – making a dive during the sardine run the 
ultimate in underwater game viewing.

With just the right mix of South Africa’s favourite big 
game, both land and sea-based, a deluge of marine and 
bird species and a backdrop of breathtaking scenery, the 
Eastern Cape is an ideal getaway spot for some sun, sea 
and a safari or two. >

CoNtaCt DETAILS

Sibuya Private Game Reserve. Tel: +27 46 648 
1040, email: reservations@sibuya.co.za, web:  
www.sibuya.co.za.

Addo National Elephant Park. Tel: +27 42 233 8600, 
web: www.addoelephantpark.com.

Outdoor Focus Adventure Centre & Dive School. 
Tel: +27 46 624 4432, email: info@outdoorfocus.co.za, 
web: www.outdoorfocus.co.za.

Kenton/Bushmans Tourism. Tel: +27 46 648 2418/1, 
email: tourism@kenton.co.za, web: www.kenton.co.za.

Ndlambe Tourism – Port Alfred. Tel: +27 46 
624 1235, email: tourism@ndlambe.co.za, web:  
www.portalfred.co.za.





For more information visit: www.egyptair.com

Contact our Johannesburg Office on (011) 327 0258/9 or email johannesburg_res@egyptair.com

or our Cape Town Office on (021) 421 7503/13 or email capetown_to@egyptair.com
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ArmstrongLOUIS
ALL THAT JAZZ

Most people will remember Louis Armstrong as the 
man who sang ‘What a wonderful world’ in a deep, 
gravelly voice. We sing it at school, and we howl along 
with it in our cars when a nostalgic DJ plays it over 
the radio. Recorded in 1968, Armstrong completed it 
only three years before his death on 6th July, 1971. 

Armstrong’s life is a fascinating tale that starts in the tough 
neighbourhoods of Uptown New Orleans where he was born 
on 4th August, 1901. His family heritage handed him hardship 
and suffering from the get-go (his grandparents were slaves) 
and he grew up in the school of hard knocks. Armstrong’s 
father high-tailed it when he was an infant and he was raised 

between his grandmother and various family members. He eventually 
moved back in with his mother, who was forced into prostitution to make  
ends meet.



Armstrong attended the Fisk School for Boys and it was here 
that he first heard Creole music (Creole music applies to two 
genres of music from south Louisiana). While delivering coal 
to the New Orleans’ red-light district, Armstrong was drawn 
to the risqué spots, such as dance halls and brothels, which 
offered music he could not resist. He dropped out of school 
at age 11 and joined a boy’s quartet who sang for money on 
street corners. 

Louis Armstrong was a man who lived without social 
dictations and developed into a character driven by his 
convictions. He gave away money as freely as he earned it, 
and felt that the key to living was to never expect too much. 
He was also adamant about appreciating what people give 
to others and was loaned the money for his first cornet by a 
Russian-Jewish Immigrant family, the Karnofskys. The family 
apparently looked after Armstrong like one of their own, and 
to show how much it meant to him, he wore a Star of David 
Pendant until he died. 

As a youth, Armstrong was forced to attend the New 
Orleans Home for Coloured Waifs, as the troublesome 
behaviour that he picked up on the streets needed curbing. 
Luckily, this focussed his energies on the home’s band. He 
excelled under the guidance of Professor Peter Davis, and after 
being released, he started playing in brass band parades as 
well as in arrangements that performed on riverboats, most 
notably Fate Marable.

His incredible style and creative playing made him the 
most exciting musician of the time. Many people argue that 
it was Armstrong who reformed jazz by popularising solos of 
instruments and solidified scat singing (the use of senseless 
words sung in a particular melody to mimic an instrument) as 
an acquired art form! He made huge leaps and bounds when he 
went on his own to record the Hot Five and Hot Seven albums. 
In 1929, he performed in Hot Chocolate, a Broadway show 
where he turned heads with his rendition of Ain’t misbehavin. 
Over the next 20 years, he appeared in over 50 movies and 
toured as a solo trumpet player accompanied by big bands.

He was ruthless on his mouth and fingers, playing cornet 
and trumpet like a madman. The effect this had on his mouth 
led him to gain the nickname ‘Satchmo’, which is short for 
‘Satchelmouth’, and also meant that in his later years he opted 
to sing rather than play the trumpet.

When he eventually succumbed to a heart attack in 1971, 
Louis Armstrong was a household name. People loved the 
candid, generous person that Armstrong was almost as much 
as his phenomenal and groundbreaking music. Shortly before 
he died, Armstrong said, “I think I had a beautiful life. I didn’t 
wish for anything that I couldn’t get and I got pretty near 
everything I wanted because I worked for it.”  >
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iNterestiNg FACTS ABOUT  
louis armstroNg:

He was married four times, but apparently didn’t father • 
any children.
He was a financial supporter of Dr. Martin Luther King Jr.• 
Armstrong made national news when he criticised • 
President Eisenhower’s lax handling of conflict that 
arose over school desegregation, calling him “two-faced”  
and “gutless”.
Armstrong cancelled a tour funded by the State • 
Department, saying that there was no way he could 
represent the United States Government when they 
abused his own people, or more succinctly put, “The way 
they’re treating my people in the South, the government 
can go to hell.”
After this incident, the FBI kept a file on Armstrong.• 
Armstrong was concerned about his figure and publically • 
advocated laxatives as the best way to maintain a healthy 
weight. He was used in an advertisement for Swiss Kriss, a 
herbal laxative. The ad features a view of Armstrong sitting 
on the loo through a keyhole with the slogan “Satch says,’ 
leave it all behind ya!’”
What a wonderful world•	  was made famous internationally 
when it was used in Good Morning Vietnam played over a 
scene of bombings and general violence. It has been used 
in an ironic sense in many cult classic films since then, and 
even features in the children’s movie, Madagascar.





Mountain

story & Pix © adrian Cooke

TALES
The spectacular and remote mountain ranges of the Hindu Kush, Karakoram, 
and the Himalayas, are desolate and harsh; yet clinging to their slopes, you will 
find people of diverse cultures for whom the mountains are their home. I had the 
remarkable opportunity to meet some of these mountain folk as part of an amazing 
journey from Nepal to the border of Afghanistan – on foot and bicycle – along the 
great mountains of the world.

I began my journey by embarking on the famous 
Annapurna circuit trek in Nepal. This is a three-week, 200 
kilometre-plus walk through the spectacular Annapurna 
massif in the Himalayas. The popularity of the walk makes 
it hard to interact with the local population along the 
way, because of the sheer volume of trekkers. But, from 

a distance, the local people seem like rugged and deeply 
religious Buddhist people. 

International Mountain Folk
Nevertheless, you will meet mountain lovers from all 

over the world – international mountain folk. One striking 
encounter was with an elderly Austrian woman who was 
attempting the Annapurna circuit at a slow pace. She was 
relaxed in the cold foreign environment, chatting away about 
interesting experiences in her eventful life. She did not look like 
a stereotypically ‘fit’ person as depicted by outdoor magazines, 
but she was still up there in the mountains, immersed in 
nature and culture. It was inspiring to see that you can take 
part in adventurous journeys throughout your life.

Yak Butter Tea and Mantras
The next stage of my journey took me to the remote 

North West mountainous region of India called Ladakh, 
where the predominant culture is Tibetan Buddhism. I was 
now riding my bicycle with a fellow madman from Australia. 
We rode over high-altitude passes, played cricket at 4,300 
metres, and saw the border of Tibet. We were beaming from 
sleeping in the mountains for days and utterly exhausted from  
riding at altitude.

One evening, we limped into a small town and asked for a 
place to stay. A young boy said that we could stay in his house, 
which was the biggest in town. 

The family treated us like royalty. We were fed bowls of 
homemade pasta-like food, yak butter tea and given a room 
with exquisitely-carved window frames. The father was a 
master carver who created works of art, from window frames 
to prayer rooms. The grandfather slept outside in a little shed. 
Each time I saw him, he was sitting in his chair, repeating 
a mantra (a sacred word or syllable repeated in prayer or 

a b o u t  t r a v e l
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Walking with the chief of a mountain village in North Pakistan. this lake is situated at 4,700m above sea-level and is surrounded by majestic peaks.



72 R e s e r v a t i o n s :   0 8 6 1  3 4 5  3 4 5

meditation) and twirling a Tibetan Buddhist prayer wheel in his 
hands. Even when I went to the loo in the middle of the night, 
he was still sitting there, mantras continuously released into 
the air to blow away in the crisp mountain wind. This seemingly 
small event is one that is etched into my mind – the devotion 
of an old man and his generous family in a remote town.

The Wild Tajiks of the Karakoram
After the Indian mountains, I rushed down into the 

plains and across to Pakistan, then headed north into the 
Karakoram and Hindu Kush to reach the mountains before 
winter was upon me. In northern Pakistan I encountered 
the most extraordinary people. I was far north, close to the 
Afghanistan border at the edge of a tranquil valley full of 
small villages where families were harvesting potatoes. And, 
a handful of Pakistani traders were waiting for Tajik nomads to 
come down from the high mountains to trade their goods for 
commodities (the Tajik nomads are yak herders who live up 
in the high Pamirs, a remote region stretching from Pakistan, 
though Afghanistan into Tajikistan). 

I was sitting in awe, contemplating the majestic peaks 
surrounding the camp, when eight Tajik men on horse- and 

yak back arrived and herded a mass of exhausted yaks into 
camp. They got down from their steeds (and yaks), and before 
doing anything else, sat down in a circle, lit a fire and started 
to brew tea. These are wild but pure people, who only come 
down from the mountains twice a year to trade; and the 
Pakistani traders (and a handful of travellers) are the only 
people that they meet. 

And then, quite suddenly, the atmosphere became electric; 
ghee (clarified butter) was traded for flour, yaks for shoes and 
hats. Just as quickly, the trading was completed, and the Tajiks 
had to recover and prepare for their journey back to their 
families to brace down for the excruciatingly cold winter.

Back from the Clouds
After these incredible encounters and the weeks that I spent 

in these remote areas, I dropped down from the heights of the 
mountains, travelling to Lahore in the thick-aired plains of the 
Punjab in Pakistan.

As can often happen after such intense experiences, I 
became ill and was confined to my bed for a few days. And, 
all the while, I dreamt about the great mountains of the world 
and the phenomenal people I met – along the way. >

the idyllic town of Karimabad on the Karakoram Highway in North Pakistan serves as a beautiful base between trips into 
the rugged mountains found in the surrounding Karakoram mountain range. the Baltit fort on the top of the hill is inspired 
by tibetan architecture and the foundations are thought to date back 700 years.

the isolated tajik nomads coming down from the mountains to trade.

a friendly monk in remote Buddhist monastery high up in the mountains 
in ladakh, i could not resist having my photo taken with one of them.

tajik Nomad’s riding on Yak back to trade their wares with the Pakistani traders



tajik Nomad’s riding on Yak back to trade their wares with the Pakistani traders
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Hotel
Headliner

ExCITING NEW DEVELOPMENTS FOR CITy LODGE HOTELS

City Lodge Fourways Well Underway
City Lodge Fourways (pictured above) is going great guns 

with the first of its 211 rooms scheduled to open in December, 
followed by the rest of the hotel in February 2010.

Just a stone’s throw away from Monte Casino, the 
hotel’s location is brilliant for business and tourist 
travellers, and promises to be a stunning addition to hotel 
accommodation in Johannesburg’s northern suburbs. 

marching to Pretoria 
Just as the crowd sang during the Bulls’ demolition of 

the Chiefs in the Super 14 final, we at the City Lodge Hotels 
group could also be singing, “We are marching to Pretoria.”

This is because City Lodge Hotels has begun developing 
two new hotels in Pretoria that will bring 389 additional 
rooms to the city in the second half of 2010, at a cost of 
around R245 million.

Work began on the 202-room City Lodge Lynnwood 
(corner of Lynnwood and Daventry Roads) in April, with a 
development cost of approximately R124 million.

The hotel is expected to have most of its rooms open in 

time for the 2010 FIFA Soccer World Cup. 
Towards the end of May this year, work began on 

the 187-room City Lodge Hatfield (corner of Hilda and 
Burnett Streets), which is expected to have a phased 
opening between September and December next year. 
The development cost is approximately R121 million.

Currently, City Lodge has only two hotels in Pretoria 
– Town Lodge Menlo and Courtyard Arcadia, with the 
Road Lodge Centurion nearby.

“We have wanted to increase our footprint in Pretoria 
for quite some time, so it is exciting and significant for us 
that we are working on two new hotels in the city at the 
same time,” says Clifford Ross, the group’s Chief Executive.

Coffee shops with a difference 
When is a coffee shop more than a coffee shop? 

Answer: when it is in a City Lodge Hotel offering you a 
delicious range of refreshments, snacks and meals at 
value-for-money prices from midday until 22h00.

All City Lodges are currently being equipped with these 
special coffee shops that will offer guests a comprehensive 

story & Pix © City lodge
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menu of both hot and cold food choices, ranging from 
salads, wraps, and tramezzinis, to hearty soups and the like. 
Only the best ingredients are used to ensure that guests’ 
culinary experiences match their sleeping experiences.

“We see this as a great way to add value for our guests, 
many of whom would prefer to eat at our hotels than 
go out for meals,” says Tony Balabanoff, one of the City 
Lodge group’s Operations Directors.

Guests can enjoy their meals in the hotels’ commercial 
areas or they can have them “trayed up” so they can enjoy 
them in the comfort of their rooms.

This is just another way in which City Lodge is making 
your hotel stay more tasty and convenient!   

Majestic Makeover For Town Lodge Menlo
If there was a beauty contest for hotels, Town Lodge 

Menlo (pictured above) could certainly enter after its 
recent makeover. Conveniently situated on Atterbury Road 

near the N1 highway, the hotel has been meeting the needs 
of Pretoria’s business and leisure travellers since September 
1997 and is looking forward to a bright future with its fresh 
new look.

From the reception, the foyer, the bedrooms, the 
bathrooms, the breakfast area, the décor, to the bar 
area pool area, Town Lodge Menlo oozes warmth for 
the home-away-from-home feel that is part and parcel 
of the City Lodge group experience. While the hotel is 
extremely modern, it has an African ambience, thanks 
to the dolls, pots, decorations and the colour scheme 
which instils the tastefully furnished interiors with a 
unique character.

Town Lodge Menlo’s friendly staff are waiting for 
you to come and find out for yourself how special their 
hotel is – and so that they can demonstrate some of 
their ‘people caring for people’ hospitality.

Photographs by Peter schoeman
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kunswerkIn elke landskap ‘n

In ’n wêreld waar almal deesdae maar té bewus is van 
omgewingsbewaring, en die sleutelwoord van die dag 
‘groen’ is, is dit juis ’n kunstenaar soos Strijdom van der 
Merwe wat met sy ‘groen kuns’ die wêreld aan sy voete het. 
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Dis die verganklikheid van Strijdom van der Merwe 
se kuns wat dit so besonders, en wêreldwyd 
gesog, maak. Sy inspirasie is die landskap waarop 
hy sy kunswerk lewer. Hetsy die strand, ’n woud, 
waterstroom of ‘n laning bome in Stellenbosch.

En al wat bewonderaars daarvan oorhou, is 
die herinnering van die mooi wat hulle gesien het, of dalk 
’n foto daarvan. 

Maar dis ‘n gegewe – dit word óf deur die see weggewas 
óf deur die reën skoongevee; dalk tel die wind dit op en dra 
dit weg. Hoe dit ookal sy, gaan dié landskapkunstenaar só 
sensitief te werk dat daar maande later geen voetspoor of 
bewys oorbly dat hy dáár was, en ‘n bietjie gespeel het nie.

Vir Strijdom lê daar in byna elke landskap ’n kunswerk 
opgesluit. Hy het al in meer as 17 lande kunswerke gelewer. 
Sy gunsteling was beslis beelde vir die beeldetuin Arte Sella 
in Italië. Dit is soortgelyk aan die Momo Galery vir landkuns 
in New York. Die kunswerk moes gemaak word van materiaal 
wat hy op die terrein gevind het, en moes ook die karakter 
van die omgewing weerspieël. 

Hy is soos ’n wafferse koninklike behandel in die tyd wat 
hy daar was: ’n huishoudster, ’n sjef, ’n administratiewe 
assistent asook vier ander assistente, is hom toegedeel. “Ek 
is met die waardigheid behandel wat mens toekom as jy 
die geleentheid kry om deel te wees van ’n versameling van 
werke by die Arte Sella,” sê hy. Later het sy werk ook op die 
voorblad van hulle jaarlikse volkleur publikasie verskyn. 

“Die passie en oorgawe waarmee die Italianers dinge 
aanpak is vir my ’n groot inspirasie en het my al deur swaar 
tye in my lewe getrek.”

Sy grootste uitdaging nóg was egter om 393 bome in 
Dorpstraat, Stellenbosch, in rooi doeke toe te draai. Dít was 
gedurende Julie 2008.

Iemand het eendag vir hom gesê: “Jou alternatiewe denke 

oor die lewe maak jou ’n unieke persoon wat die polsslag van 
die lewe vir jou vorm...moet nooit verander nie.” Dít was die 
grootste kompliment wat hy nóg ontvang het. 

Strijdom sê die mens se grootste vyand is “permanensie” of 
“om te besit.” “As ons almal maar net by die konsep kan uitkom 
dat ons ’n positiewe bydrae tot die samelewing kan maak deur 
rykdom in ons denke te vergader, eerder as aardse rykdom.”

Sy hoofdoel is om mense weer opnuut na hulle omgewing 
te laat kyk sonder om permanente littekens agter te laat. 
“Die gedagte dat my werk deel is van die siklusse van die 
lewe, en nie permanente beelde nie, is vir my die grootste 
kick wat ek kan beleef.”

Hy verkies nie sekere landskappe bo ander nie. “Natuurlik 
voel mens ‘veiliger’ in sekere landskappe. Dié wat reeds te 
veel deur die mens gemanipuleer is, is ook baie moeilik om 
in te werk.” Die oop vlaktes van die Tankwa Karoo en verlate 
klipheuwels, bly hom maar na aan die hart.

En terwyl hy besig is om aan een van sy meesterstukke te 
werk, kan Strijdom net nie stilsit nie. “Ek sal nooit tot ruste 
kan kom terwyl ’n kunswerk in wording is nie. Dit bly gedurig 
in my kop maal – ’n vorm van die belangrikste denkproses 
van daardie oomblik. Ek skakel nooit af tot ’n werkstuk 
voltooi is nie.”

Dit is egter die vooruitsig van die Kopenhagen 
spitskonferensie in Desember oor klimaatsverandering wat 
dié kunstenaar koorsagtig maak van opgewondenheid. 
Hoewel dit nog in die beplanningsfase is, sal Strijdom heel 
moontlik tydens dié geleentheid ’n kunswerk op die been 
bring in Kopenhagen.

Aanhangers en ander nuuskieriges kan ook later dié jaar 
gerus ’n draai maak by die Aardklop nasionale kunstefees in 
Potchefstroom, waar Strijdom ’n ‘uitstalling’ sal hê.

Kyk gerus op sy webtuiste www.strijdom.co.za vir meer 
inligting oor dié inspirerende ‘groen’ kunstenaar. >
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Now that we’re partnering with NetFlorist to bring you the Reminder Campaign, the loneliness of being apart from

loved ones on special occasions is over. Log onto the City Lodge website, and all you need to do is click on the

NetFlorist button to be directed to a site where you can start a complimentary personal service that sends you an 

email reminder of all the important dates you enter for the year. When we help you remember,  you’ll have endless

options of gifts and flowers to send anywhere in the country. Let them know you remembered not to forget.

www.citylodge.co.za
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M y  b o s s , J e n ny, i s  a l wa y s  o n  h e r  h i g h  h o r s e  t r y i n g  t o 
c h a n g e  t h e  wa y  we  d e l i ve r  s e r v i c e s  t o  o u r  c u s t o m e r s . 
A  ye a r  a g o , s h e  g o t  s ma r t y - p a n t s  c o n s u l t a n t s  t o 
r ev i ew  o u r  b u s i n e s s  p ro c e s s e s  a n d  s y s t e m s .

Now, we have all seen this before. Consultants walk in and 
a few million Rands later, they leave and we are back to 

using our pocket calculators and experiencing cost cutting due 
to management’s over expenditure. But, this time Jenny got in 
Umtha to help ‘manage the change.’ The only time I ever saw 
Jenny ‘manage the change’ was when she yelled at Frikkie and 
Marcia in 2002, threatening them with the printer. We were 
wondering whether Umtha would use the same methods?

Pleasantly, the Umtha team told us that we all go through 
cycles of change, which include awareness, rejection, despair, 
acceptance and performance. Umtha helps companies to 
implement change initiatives and ensures that they move into 
a state of performance and sustainability. 

I checked out their website, www.umtha.com, and they have 
done this for large companies and government institutions. 
When Jenny told us we were changing our IT systems and 
processes we became aware that something was about to hit 
us. With Umtha we experienced continuous communication 
and engagement. No yelling! 

We all, of course, immediately rejected this as utter nonsense. 
Jenny and the Umtha crowd continued to keep us informed 
of the changes, how our roles would be impacted, and what 
training we would need to go on. Once we were trained on the 
new processes and systems, our job profi les were updated with 
our new roles and responsibilities. 

We were in utter despair. How could this happen! Jenny has 
only lashed out four times threatening Frikkie with death or 
dismissal. Frikkie, Marcia and I were inconsolable and were on 
the internet looking for new jobs all day long. We all started to 
accept and use the new system and processes, with support 
from super users and access to process owners. Even our IT 
helpdesk was prepared with information to guide us when 
we struggled. 

In the end, we performed quite 
well. We now need less time to do 
our jobs and started to increase the 
services to our customers. Umtha has 
impressed us all. Jenny also told us in 
confidence that Umtha provides a whole 
range of change and transformation 
services and IF we are not careful, she will 
get them to restructure our department based on our core 
competencies. Frikkie mentioned that this sounded quite 
painful and Marcia started to cry. I wonder how anyone can 
be successful without Umtha.

For more information, contact Phil Lötter on +27 82 
739 1188 or Nomvula Ndzengu on +27 83 749 7920; 
email us at info@umtha.com or visit www.umtha.com.

I f  your  company is  facing s imilar  changes in  strategy,  processes,  technology 
or  reorganisat ion,  please contac t  Umtha to determine how we can assist  you. 

Umtha 
Helps Companies Change
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How to hold your glass
The best way is to hold the stem of the glass – this 

keeps your fingerprints off the glass and prevents your 
hand from warming the wine.

How to pour a glass of wine
We South Africans like to fill a glass to the rim. For 

wine, however, the glass should be filled to the widest 
point of the bulb of the glass – no more. This allows you 
to swirl the wine in the glass without spilling it.

How to taste and drink your glass of wine
After pouring your glass, swirl the wine to release the 

aromas of the wine. Sniff the wine and try to identify the 

various aromas. Then have a small sip of the wine and swirl 
it in your mouth, to coat all the tastebuds on your tongue. 
Finally, swallow your mouthful and savour the tastes and 
aromas. If you are having your wine with dinner, take a 
mouthful of food after tasting your wine, to see how the 
wine and food flavours fit together – do they enhance each 
other or detract from each other?

Serving temperature
White wine should be chilled to 5-7°C, but never below 

zero. Red wine should be served between 16-18°C. When 
we talk of room temperature, bear in mind that we are 
talking of room temperature in Europe, 200 years ago! A 

Wine is a drink that comes complete with its own rules and etiquette, which may seem 
daunting at first, but once understood, will enhance your tasting experience and quickly 
help you to become a confident wine drinker.

Wine101
story by matthew Cooke, marketing manager
Pix © stock.Xchng, laura Cooke
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34°C summer’s day in South Africa is too hot for red wine 
– a handy hint is to chill the red wine in the fridge and then 
take it out 20-30 minutes before you plan to drink it. 

storing wine
Wine is damaged by excessive heat, cold, temperature 

fluctuations and sunlight. So, it should be stored in a cool, 
dry and dark place. Beware of ordering wine in a restaurant 
where the red wines are stored next to the refrigerator’s 
heat exchanger or under down lights – the heat will cook 
the wines.

Screw cap vs. Cork
More and more wines are being bottled using a screw 

cap/twist-off cap (almost the entire production of New 
Zealand is closed with screw caps). The reason for doing 
this is that the screw cap is a much safer and more reliable 
closure than a cork closure. Yes, the romance of the cork 
might not be there, but you are assured that the wine 
reaches you without any faults. Simply twist off the cap, 
and enjoy. 

Choosing wine from a wine list
Restaurants typically put a mark-up on their wines of 

between 150-300%, so you want to be sure that when you 
order a bottle, you get your money’s worth. Restaurants 
typically put a higher mark-up on the less expensive wines, 
so your value-for-money wines will be situated in the 
middle of the wine list’s price range. Generally, something 
in the middle of the list will be your best option. >

WHEN WiNe GOES bad 

There are several things that indicate a bad 
bottle of wine:

Cork Taint.•  The most common cause of bad 
bottles is ‘corkiness’ (a smell reminiscent of wet 
cardboard) that is caused by a bacterial infection 
in the cork. 
Vinegar smell.•  This indicates wine that has gone bad.
Cooked or Baked Character.•  This often smells 
very much like port, and is caused by the wine 
being exposed to too much heat, causing it to 
‘cook’ in the bottle.
Mouldy Fruit Character.•  If the wine was made 
from rotten grapes, then you can get a mouldy fruit 
character which indicates a bad bottle of wine.
Do not be afraid to send a wine back in a 

restaurant if you think it is bad, but remember that 
not liking a wine is different to there being a fault 
in the wine!

 maN Vintners 

Since the end of apartheid in 1994, the South 
African wine industry has fundamentally restructured 
itself. Massive replanting of old, out-dated vineyards, 
an influx of new ‘know-how’ and techniques, and 
extensive travelling by winemakers has resulted in an 
exponential improvement in South Africa’s wines.

One of the up-and-coming wineries making an 
impact in the local and international markets is 
MAN Vintners.

A dynamic young winery, MAN Vintners is 
named after the owners’ wives (three owners each 
with one wife!) – Marie, Anette and Nicky. MAN 
Vintners’ range of fruit-forward, modern-styled 
wines has been firmly establishing its status as a 
consistently excellent value winery over the last few 
years. The three partners’ aim is to produce wines 
that they themselves would like to drink, but which 
are affordable for the daily wine drinker.

Together with wine partner Perdeberg Winery, 
MAN Vintners produces a range of Chenin Blanc, 
Sauvignon Blanc, Chardonnay, Cabernet Sauvignon, 
Shiraz and Pinotage. MAN wines are sourced from 
low-yielding, largely dry-land, un-trellised vineyards 
in the Perdeberg region of Agter Paarl. 

For more information visit: www.manvintners.co.za 
or contact info@manvintners.co.za.
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story by laura Cooke Pix © amarula, laura Cooke, Camp Jabulani

In the smouldering heat of the midday sun, I arrive 
at the Amarula Lapa in the hushed Phalaborwa bush 
in Limpopo Province. Greeted with a refreshing 
Amarula on crushed ice, I begin to discover 
what goes on behind the scenes to produce this 
deliciously decadent local liqueur.

Standing at the heart of the Amarula tale is 
the Marula tree with its wide crown and 
thick, gnarled trunk. Widespread throughout 
subequatorial Africa, the Marula tree and more 
importantly its fruit has played a part in many 
local cultures as far back as 10,000 years ago.

Marula fruit ripens from mid-January to mid-March. Unlike 
most other farming processes, the Marula trees are not 
cultivated in neat little rows serviced by trundling tractors, 
instead the trees still grow wild in the area. Harvested by 
locals who rely on the fruit to supplement their meagre 
salaries, the fruit is brought by bakkie, wheelbarrow and 
carried on heads to various pick-up points. Here individuals 
are paid per kilo for their load and the fruit is transported 
directly to the Amarula plant for processing. 

It is easy to tell that the fruit is ready for the picking, 
as they ripen to a golden colour as they lie on the grass 
below the towering Marula tree canopy (the fruit is never 
picked from the tree itself). Rich in vitamin C, the fruit 
can be eaten raw – although it has quite a sharp flavour 
– made into jams, juices, mampoer (moonshine) and the  
creamy Amarula.

According to Hardie Basson, Marketing Manager BLNS  
(Botswana, Lesotho, Namibia and Swaziland) for Amarula, 
“The fact that the local population is to a great extent 
responsible for the supply of Marula fruit that is processed 

here, emphasises the importance of the Amarula processing 
plant in the lives of the community.” The company is 
involved in a number of projects in the area aiming to 
support the local population and aid sustainable economic 
and tourism development of the area.

Once the fruit has been processed, and the fruit pulp is 
separated from the kernels, it is pumped in to stainless steel 
cooling tanks and is then transported to the Distell cellar 
in Stellenbosch. Here, the pulp undergoes a very similar 
process as is used in winemaking. The flesh is fermented 
and distilled in copper pot-stils and then matured for 
about two years in small casks of oak. The last step in 
creating Amarula Cream is the blending of the liqueur with  
fresh cream.

A remarkable aspect about the Marula fruit is that every 
part of it can be used. The skin can be used to produce a 
coffee-like drink, while inside the flesh lie tasty nuts which 
are rich in protein. Marula oil, made from the seed kernel, 
is a great addition to cooking and can be used as a skin 
cosmetic while the fruit has been used as an insecticide. 
The tree itself harbours a number of secrets. Bark can be 
used to make a light brown dye and the tree is home for 
large Saturniid caterpillars that are gathered for roasting. 
In addition, the bark contains antihistamines and can be 
crushed into a pulp, mixed with water and swallowed as a 
treatment for dysentery and diarrhoea. 

Golden
FRUIT

THE
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The tree is also swathed in mystery and there are many 
superstitions and tales centring on the magical properties 
of both the tree and its fruit. In local legend, the tree is 
known as ‘the Marriage Tree’ and is said to have special 
aphrodisiac and fertility properties, with many weddings 
still taking place beneath its boughs. One rumour that 
has been cemented in popular culture is that of elephants 
getting ‘sozzled’ from overindulging in fermented fruit. 
While this has been proven to be a rumour and nothing 
more, what is true is that animals go bananas for the fruit. 
And elephants are no exception.

As the symbol of the Amarula, the company is determined 
to promote the preservation of South Africa’s mighty 
African elephant, and have teamed up with researchers and 
scientists to promote greater public awareness.

If you do happen to visit the home of Amarula, there is 
no better way to experience the spirit of Africa then sitting 
on the back of an elephant, walking through the bush as a 
full moon rises over the horizon. Situated in Kapama Game 
Reserve, the exclusive and luxurious Camp Jabulani, offers 

visitors the chance to experience the bush in a very different 
way. While some people may baulk at the idea of riding 
an elephant, once you meet the 13 full-grown elephants 
who were either orphaned or abandoned, including the 
television ‘star’ of the Amarula advertising campaign, and 
see the tender way in which the trainers interact with 
them, you can’t help but fall a little in love with these good 
natured beasts. 

Amarula is a brand that captures the ‘spirit of Africa’ and 
has been awarded Superbrand status by the South African 
Superbrand Council 2008/2009, part of an international 
body that pays tribute to exceptional brands. In addition, 
Amarula has won numerous taste awards including 
the prestigious Best Liqueur in the World at the 2007 
International Wine and Spirit Awards. 

Exported to over 160 countries, this home-grown 
success story warms the heart, and the tummy – whether it 
is over ice, in a piping hot coffee or a truly South ‘Effrican’ 
Springbok shooter. >



Dieu Donné is a ‘sexy nosh’, Modern High-Tech, Lunch & Dinner Bistro, open seven days a week.
Dieu Donné Micro Brewed British-style Ale, German-style Pilsner & Irish-style Stout, first produced in the Cape Winelands.

Magnificent views paired with terrace sundowner cocktails
Provinçal Family Lunch Venue with Open Terrace & Al Fresco Dining with fun Kiddies Menu & grass area with sandpit & toys

In July, Friday Fireside Pub Time

Romantic Venue for candlelight Dinners

A mere 25 minutes from a selection of quality golf courses

Ideal for Corporate Events & Weddings

www.dieudonnerestaurant.co.za | info@dieudonnerestaurant.co.za
Phone: +27 (0)21 876 3384

Uitkyk Street FRANSCHHOEK | Western Cape, South Africa

See you at Bastille, 11th & 12th July

Dieu Donné
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The concept of the ‘utopian’ home – a living space 
in which your every whim is catered to – is not 
a new one. Our idea of the perfect ‘home of the 
future’ has come a long way and most people 
would love to dispense with pesky annoyances 
such as twisted cables, wires, and ‘dust-bunnies’ 

with ‘smart’ objects making sure everything from cleaning 
and eating to environment and security is taken care of. 

Nicholas Negroponte, in his book Being Digital, has 
predicted that microchips will be implanted in every surface 
of the home – meaning that your breakfast toast will be 
done to perfection, you’ll be able to read your email on your 
washing machine, and your car will start automatically when 
you reach the self-opening front door. 

According to Bianca Wright, technology expert and lecturer 
at the Nelson Mandela Metropolitan University, some people 
already live in houses kitted out with Home Management 
Systems (HMS), whereby homes are run by central control 
systems that can be accessed via wall-mounted touch screens. 
The controls can also be accessed via a PC or cellphone. 

“The exciting thing about home electronics is that it’s 
becoming device-independent,” she says. “Your PC is not 
just a PC, it’s also a home entertainment system. You can 
programme your connected fridge to order eggs or milk 
through online shopping sites when the sensors tell it that you 
have run out. These kinds of scenarios are not only possible, 
they are happening right now.”

Darren Smith, former Managing Director of Technews, 
agrees. “Ultimately, there is not a device in the house 

that won’t be able to be controlled or managed – in some 
form or fashion – on the network,” he says. “With green 
consciousness also increasingly in vogue, I would envisage 
energy management devices controlling lights, geysers, pools 
and more. Energy conservation is a worldwide problem that is 
going to become more and more pressing, even as we connect 
more and more devices in the home.”

‘Living laboratories’, like the Philips Experience Lab, Drexel 
Smart House, and CASAS Smart Home, test technologies 
for smart homes. Both the Drexel House and Microsoft’s 
prototype home of the future in Washington are automated, 
using individual voice recognition, palm-scanning and other 
tricks of the trade. Microsoft’s Grace house can turn on lights, 
raise blinds, play your favourite music, check your fridge’s 
ingredients and offer menu options. 

Battelle, a technology organisation based in Ohio, United 
States, has predicted that cords and cables in the home will 
soon disappear altogether, with powerful batteries, fuel cells, 
solar and similar power cells transferring energy to your 
lights, vacuum cleaners and so on. They foresee wristwatch-
sized phones, self-vacuuming carpets, advanced security 
systems that may include DNA chips and bio-electronic 
circuitry, and even robots to clean and look after the kids 
– though it’s hard to imagine how a robot would deal with 
little Jimmy’s temper tantrums!

Right now, I’ll settle for a ‘smart’ coffee maker. But a host 
of ‘intelligent’ items are already available from Salton, LG 
Electronics, Clipsal and others, so if you want a piece of the 
future, now is the time to buy it – albeit at a price! >

Home
OF THE FUTURE

Fayruz Hamed ponders what the home of the 
future will contain. At least one ‘smart’ coffee 
maker, she hopes...

GOING WIRELESS
story by fayruz Hamed, Pix © istockphoto.com
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Shamwari Game Reserve, a malaria 
free, private game reserve situated in 
South Africa’s Eastern Cape Province, 
has received many international 
awards, including the World’s Leading 
Conservation Company and World’s 
Leading Safari and Game Reserve for its 
12th consecutive year.  

story & Pix © the mantis CollectionSafarisSEDUCTIVE

long lee manor
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Shamwari is situated in verdant bush along 
the Bushmans River, halfway between Port 
Elizabeth and Grahamstown, a pleasant 
drive from Cape Town, forming a natural 
extension of the famous Garden Route.  

Surrounded by the peace and tranquillity 
of the African bush, Shamwari has plenty to offer 
– from breathtaking game drives, close thrilling 
encounters with Africa’s Big Five and numerous bird 
and wildlife species, to relaxing at the poolside and 
taking in all that nature has to offer.

Steeped in settler history, and dating back to a time 
when a multitude of game roamed wild and free, the 
25,000 hectare reserve boasts five eco-systems, thus 
enabling the support of many forms of plant, animal 
and bird life.

Each of the luxurious lodges offer guests all the 
indulgences found in first-class accommodation 
with refined comfort, congenial service and enticing 
African cuisine. 

Long Lee Manor, a gracious Edwardian mansion 
built in 1910, is reminiscent of a bygone era. It 
offers the gracious living of that age, as well as 
uncompromisingly high standards of service. 

The tented riverine luxury of Bayethe Lodge  
promises a completely different African bush 
adventure, where guests are welcomed with the 

traditional greeting “Bayethe Nkosi” (I salute you, 
great one), and can indulge themselves in suites with 
flat screen TVs, outdoor showers, private plunge pools 
and decks. 

Riverdene Lodge, a restored settler’s home, 
exemplifies elegance in the wild. It is ideal for families 
due to its children-friendly ambiance and its unique 
‘Kids on Safari’ programme which allows families 
to visit the Born Free Rescue Centres and Wildlife 
Rehabilitation Centre. 

But no matter where you stay at Shamwari, its 
memories will remain with you always – game viewing 
in the early mornings, and in the evenings sitting 
around a blazing boma fire listening to tales of old 
African traditions and stories of close encounters with 
animals of the wild. But most of all, you’ll remember 
the awesome, mystical empathy between man and 
beast which arises from the co-existence and mutual 
respect of creatures born to be free.  

This season abouTime readers can enjoy these wild 
encounters at R1 500-00 per adult per night sharing 
– this includes accommodation, game drives, meals 
and selected beverages. This offer is only available 
from 1st May to 30th September 2009 and is subject to 
availability.  To book, contact Central Reservations on 
+27 41 407 1000, email reservations@mantiscollection.
com or visit www.mantiscollection.com. >

tented suite at Bayethe lodge
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aN aDUlt DOG
Adopting

story by tarryn Day, Royal Canin Canine Brand manager
Pix © tarryn Day

Many animals are affected by today’s struggling economy and the wave of South Africans who have emigrated 
over recent years. Pets are being left behind on vacant properties, while many owners are surrendering their 
pets to the nearest animal shelter. The result is that many of the dogs at animal shelters are loving and well 
behaved and have not been left there for any negative reason.

Have you ever considered adopting an adult dog 
from a shelter? There are many elements that 
you need to consider before doing so. Let’s have 
a look at some of these:

be aware
The biggest worry to all adopters is the 

introduction of dogs. Bringing an adult dog into a household 
that already has dogs can bring a challenging dynamic to the 
situation. It is important to assess this situation and have a 
good idea of your own dogs’ temperaments. If you socialise 
your dogs regularly, then a new addition should pose no 
problem. If you don’t take your dogs beyond your home 

boundaries, then you need to consider what type of breed and 
size of dog you’re looking for. A common mistake is choosing a 
dog based on his looks or breed rather than his personality. You 
also need to consider energy levels, trainability, behaviours of 
the breed and its history if available. 

The introduction needs to be done very carefully and 
within a controlled environment. I would even suggest asking 
the assistance of a trainer (visit www.superpup.co.za for a 
comprehensive list of trainers with the appropriate experience) 
who has the experience to read signals and anticipate any 
problems. Often you will feel nervous about the introduction, 
and both dogs will sense this; therefore, it is suggested to 



make use of neutral ground and a neutral person to conduct 
the introduction. 

If you have kids, you also need to include them in a 
controlled introduction with the dog. Children need to 
be made aware that they must not tease the dog until it is 
familiar with its surroundings. A dog will never bite without 
a reason and children need to be educated as to how they 
should be interacting with the new dog. 

Are there any benefits?
Of course there are! The majority of the dogs at your local 

animal shelter are mixed-breed; however, if you want the 
security of a purebred dog, you can still get one from a shelter. I 
recently homed a beautiful Basset, a Spaniel and a Staffordshire 
Bullterrier from a shelter in the Johannesburg area.

In general, mixed breeds often have a more robust genetic 
makeup and fewer chronic health problems than purebred 
dogs, but getting any breed (pure or mixed) of your choice 
from a shelter is very likely. Most shelters are well connected 
and network with one another to ensure that a good home is 
never lost. If they don’t have what you’re looking for, you’re 
likely to be pointed in the right direction. 

Another benefit of getting a dog from a shelter is that 
you pay one fee, usually around R400, which will include 
vaccinations, sterilisation, deworming and often inclusive of 
microchipping. 

These are costs which you don’t usually anticipate and 
could cost you substantially more if your new dog or puppy 
has not had any of the above. Shelters will also always 

conduct a property check to get to know adopters a bit better 
and ensure that the dog is going to a good home. It would be 
very sad to repeat the cycle of neglect twice.

Considering an adult dog means you are adopting a more 
mature animal that often has had a small amount of training 
– enough to understand the basics. This means that your new 
dog will likely be housetrained, which is a huge relief to those 
who don’t have the time or the patience to housetrain a puppy 
and clean up the inevitable mistakes.

The most common age for a dog to land up in a shelter is 
between the ages of one and two, therefore you are getting 
yourself a young and generally relatively healthy dog.  

So will you consider it?
Adopting an adult dog is extremely rewarding as you know 

you are giving a dog a great second chance in life. You must be 
warned that it can take between three months and a year for a 
dog to properly settle into its new environment, depending on 
its past, so new owners need to be patient and understanding. 
There are various products available to assist in calming a 
nervous dog, for example a DAP diffuser or herbal calming 
tablets. Consult your veterinarian for more information 
regarding these products. 

I can promise you that adopting an adult dog from a 
shelter or a family that is emigrating will fill your life with 
joy, and will be as fun as having a puppy around. There is 
never a day where my ‘rescue dogs’ don’t bring a smile to 
my face and fill my heart with love in their very special and 
unique ways.  >
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good old garlic
A very powerful herb, garlic is a worthy foot-soldier 

in the fight against illness. Abundant anecdotal evidence 
supports the invaluable role that garlic has played in 
disease-control therapy. Clinical studies show that taking 
one garlic supplement daily makes you less vulnerable to 
catching a cold. And no, you will not be banned from kissing 
because of bad breath. Parsley in a garlic supplement keeps 
you smelling sweet, so always buy a combination of the 
two. Better still, crush your own parsley and swallow it first 
thing in the morning.

Vitamin C is vital
Probably the most well known member of the nutrient 

family, Vitamin C promotes super-charged resistance, as it 
is a natural antibiotic, fending off both bacteria and viruses. 
Recent research shows that Vitamin C is effective in 
reducing the probability of various cancers by 75%. A good 
dosage is three 1,000 mg tablets per day. Always ask your 
pharmacist for a supplement that contains the complete C 
complex of bioflavonoids, hesperidin and rutin.

awesome Vitamin a
If you lack this vitamin, you are likely to become 

susceptible to infectious diseases and vision problems. 
A natural immune system regulator, Vitamin A helps to 
prevent or fight off infections by producing white blood 
cells, which destroy harmful bacteria or viruses. A balanced 
diet should provide sufficient quantities, although our 

fast-paced, modern lifestyles seldom allow this. A good 
supplement is therefore your best bet if you cannot 
prepare two nutrient-rich meals each day. When choosing 
your supplement, ensure that it is free of preservatives and 
do not exceed the recommended daily allowance. Always 
speak to your pharmacist or doctor about safe vitamin 
supplementation.

Wise up to whole foods
You are what you eat – and what you eat can make you 

feel better almost instantly. Raw fruits and vegetables have 
become less popular in a world of processed, synthetic 
foods, but they are essential weapons to anyone battling 
a cold  or flu.

Research reveals that increased consumption of these 
‘super foods’ strengthens the immune system, enabling it 
to resist infection. Try to eat a combination of at least seven 
fruits and vegetables per day – with the bulk of these ideally  
being vegetables.

Nutritional experts advise respecting nature’s colour 
codes when choosing your foods. If you are eating a variety 
of colours – yellow, white, orange, green, red and blue – 
you are on the right track. Avoid packaged foods containing 
chemicals, flavourants and colourants. Preservatives and 
other ‘nasties’ wreak havoc with our body’s natural defence 
systems, so ditch the junk and choose a fresh orange juice 
over synthetic orange squash. >

Health experts agree that prevention is better 
than cure and boosting your immune system is 
vital. This winter, ignore the dozens of expensive 
potions lining pharmacy shelves – nature 
provides some simple, effective remedies for 
building resistance to disease and beating the 
winter sniffles.

BEAT THE 
WINTER 
SNIFFLES, 

story by Bruce Cooper, Pic © Gallo images/Getty images

naturally...
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WINTER 
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Bikram Yoga
THE YING AND YANG OF 

Bikram Yoga differs from most forms of yoga 
in two fundamental ways. Firstly, while yoga 
usually draws from an extensive ‘grab-bag’ 
of poses or postures, called asanas in yoga 
lingo – most of them classic and many, many 
years old – Bikram Yoga uses only 26 set 

postures. These run on from one another to form a steady 
and elegant movement. Those familiar with the ‘Sun 
Salutation’ that frequently opens a yoga class will know 
this sort of thing. The focus on fewer moves means that, 
firstly, the classes are accessible to beginners who may 

otherwise feel daunted by some of the more strenuous 
poses, and, secondly, that each of the poses can over 
time be perfected, a situation that is often not the case in 
classes where many different poses are practiced. 

That, however, is not Bikram Yoga’s main calling card. 
What truly sets Bikram Yoga apart is the fact that it is done 
in heated conditions. Also known as ‘Hot Yoga’, the asanas in 
Bikram Yoga are performed in 40°C heat and 60% humidity. 
Picture bending over backwards and putting your legs behind 
your head on the Durban beachfront in midsummer and you 
begin to have an idea of how this is done. 

While most forms of yoga hale from India, Bikram yoga was formulated by Bikram Choudhury, 
a rather flamboyant Los Angeles resident who emigrated from Calcutta, India, 30 years ago. 
This is yoga with a little more zing. 

Story by Natalie Gillman, Pix © Gallo Images/Getty Images
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To exercise in such conditions may seem a strange 
idea, but the added heat helps limber up the body in 
preparation for the stretches and poses. You will, in 
other words, stretch further than you’ve ever stretched 
before. The heat also has a wonderful effect on your 
skin, bringing healthy blood to the surface and making 
your body sweat out toxins. 

Any good exercise routine should get the heart 
pumping and the body sweating, and Bikram Yoga is no 
exception. The classes are 90 minutes long and are an 
excellent workout by any standard. 

The exercise will tone and strengthen your muscles, 
balance your metabolism and help you lose weight, 
increase your energy levels and strengthen your spine 
and core muscles (great news for those who spend long 
hours in front of the computer and those who suffer 
from backache). Also, like all exercise, it will assist in 
de-stressing, a very important benefit which alone 
makes the effort required worth it. 

Flexibility is another great benefit. As we age, we lose 
the flexibility that made clambering over jungle gyms 
and hanging upside down from tree branches effortless 
when we were children. Our muscles stiffen as we get 
older, and our bones seem to lock, but this can be 
overcome with regular yoga practice. 

Included in the repertoire are two breathing exercises, 
called pranayama, where the breath is controlled and 
practitioners are taught to breathe very deeply. This 
brings new, cleansing oxygen to the cells of the body, 
aids concentration and relieves stress.

So, the benefits of Bikram Yoga are many, and 
followers quickly come to rave about this form of the 
exercise. However, while it is designed to be suitable for 
people of all ages and health levels, working out in high 
heat simply doesn’t suit everyone. Also, those already 
familiar with yoga may miss the inverted postures and 
the upper body strengthening moves, both of which are 
absent in Bikram Yoga. 

The mental and spiritual benefits, which are what 
draw many people to yoga, are nevertheless not absent. 
And the focus in Bikram Yoga is on patience, self-control, 
concentration and determination. 

The beauty of yoga is the fact that there are disciplines to 
suit everyone. Try out a Bikram Yoga class in your area and 
see what all the fuss is about. You may find the invigorating 
movement and sweaty conditions are a good match for 
you. As Bikram Choudhury is famous for saying, “Never too 
old, never too sick, never too bad, never too late to start 
again and begin from scratch.” >
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story by troye lund, Pix© istockphoto.com, stock.Xchng

Minister of Trade and Industry Rob Davies is quite prepared – possibly even looking forward 
– to bump heads with the four other colleagues in Cabinet who are responsible for raising 
Government’s economic game plan. 

But, he says the debate that the differences of 
ideology and opinion will generate in Cabinet, 
especially when it comes to where the State 
should intervene, can – and must – yield 
“positive results” at the same time as dragging 
each department out of a silo-approach to 

thinking and planning. 
“The Polokwane resolutions are clear (about what needs 

to be achieved). There’s no difference of opinion on that,” 

said Davies.  However, he does concede that the catch lies 
in what approach will achieve these plans, which demand 
that creating decent job opportunities be the primary focus 
of all economic policies. 

While Davies says he welcomes the new structure of 
Cabinet’s economic cluster, including the creation of the 
National Planning Commission headed by Trevor Manuel, 
his natural ally in Cabinet looks set to be Minister of 
Economic Planning, Ebrahim Patel. They share views on 

INDUSTRY
No pLAyING IT SoFTLy 

TRADE AND
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issues like protecting domestic industry as well as a driving 
goal to create jobs. One of the first “happy coincidences” of 
Davies’s tenure was when a message came “from the top” 
that Patel should, as suggested by Davies, set up office in 
Trade and Industry.

“He’s right round the corner,” says Davies who was 
informed of his promotion from deputy minister of Trade 
and Industry at 03h50 on Sunday morning after President 
Jacob Zuma’s inauguration. 

While it’s not yet clear exactly where Trade and 
Industry’s functions will begin and end and where Patel’s 
responsibilities will start and finish, Davies says the global 
financial crisis leaves Government no choice but to “up its 
game” when it comes to industrial policy as well as trade. 
Davies drew sharp criticism from Manuel’s team in treasury 
earlier in the year when he insisted that South Africa’s 
tariff barriers be increased in the current global economic 
downturn to protect vulnerable industries such as clothing 
and textiles.  While it’s also unclear exactly how Manuel’s 
views will impact on Davies’s department (Manuel’s not 
giving interviews on his new job yet), Davies remains 
adamant that there are parts of the clothing and textile 
industry that have a future, provided that they are given 
the right support from Government to make sure that the 
playing field is level. He argues that the motor industry 
needs bolstering because it’s not only the backbone of 
manufactured exports, but it stimulates other industries 
like steel, leather and engineering.

Davies says his department won’t “play soft” when it 
comes to protecting domestic industries that warrant it, 
especially when it comes to cracking down on the practice 
of under-invoicing (there’s about a 60% difference between 
the declared value of clothing exported from China to 

South Africa and the actual value of goods that land here). 
But, as regards trade policy, Davies says South-South 
relations (especially with India and China) are the future. 
South-South relations hold the best potential for South 
Africa to negotiate trade agreements based on solidarity 
and mutual benefit. 

Davies, who’s been an arch critic of the pressure 
developed countries like those of the European Union have 
put on African countries to adopt unfairly weighted trade 
agreements, believes South Africa needs to use its R787 
billion to realise industrial development opportunities and, 
ultimately, gear up its export performance. That means 
the industries that are producing things like pumps, valves, 
boilers, and wagon wheels have to take off and supply 
the infrastructure build as well as similar projects in other 
developing countries.

The reality, however, is that the department that Davies 
is taking over is weighed down by Government’s lack of 
capacity and poor management. Davies is very aware of 
this and has big plans to slot his skills-injection project into 
the balancing and negotiating act that looks set to define 
his tenure in office. >

Copy courtesy of Finweek. Call 
0860103911 to subscribe. 
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Story by Jane Barry, with credit to Putumayo, Pix © Putumayo
OF THE WORLD

These days, paint-by-number bands pop up every year with a generic sound designed 
to appeal to the undiscerning masses. While these bands may frequently top the 
charts, there is a wealth of dynamic local world music that seldom reaches these 
heights of popularity. Enter Putumayo World Music.
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Created in 1993, Putumayo World Music 
was established to introduce people to 
the music of the world’s cultures. The idea 
started with Dan Storper, who had been 
running a clothing company of the same 
name from 1975 until he sold the business 

in 1997. He realised that there was a severe lack in world 
music and began making his own compilations for use 
in his stores, in line with his brand. These homemade 
compilations soon turned into a fulltime business with 
the creation of Putumayo World Music. 

Over the past 15 years, the record label has become 
known for its upbeat and melodic collections of 
international music characterised by the company’s 
motto, “Guaranteed to make you feel good!” For 
example, one of their latest releases, Italia,  featuring 
contemporary Italian singers and songwriters, captures 
the dolce vita atmosphere that springs to mind when 
imagining picnics in the Italian countryside. Meanwhile, 
listening to the album, Salsa, makes it impossible to 
remain sitting quietly in your seat and inspires you to 
get up and dance to the rhythms! Interestingly, on all 
compilations at least one track on each CD would have 
been previously unavailable in that country.

When Storper began the Putumayo World Music label, 
world music was limited in distribution and visibility. 
These days, world music features in television adverts, film 
soundtracks and other mainstream outlets on a daily basis. 
A hit world music album that may have previously sold only 
15,000 copies, today can sell hundreds of thousands of copies. 
Putumayo has sold more than 20 million CDs since it began, 
with 70 of its collections selling more than 100,000 copies 
each and several surpassing 
400,000. Closer to home, 
Putumayo released Homeland 
by our very own musical legend, 
Miriam Makeba, in 2000, which 
was nominated for a Grammy 
for Best World Music Album.

Considered a pioneer in 
the non-traditional market, 
Putumayo appeals most to a 
target audience dubbed ‘Cultural 
Creatives’. Generally, this refers 
to a wide group of people who 
“combine a serious concern 

for their inner life with a strong passion for social activism.” 
This group numbers in the millions, and is constantly getting 
bigger, and includes people with an interest in travel, culture 
and the arts. In line with the interests and focus of this sector 
of society, Putumayo’s commitment to helping communities 
in the countries where the music originates, has led to the 
label contributing more than R8 million to worthwhile 
non-profit organisations around the world, including Coffee 
Kids, Oxfam, Mercy Corps, Amnesty International and  
many more.

But, Putumayo is not only in the music making 
business. In February 2009, Putumayo published its first 
book, India: A Cultural Journey, in conjunction with a CD 
entitled India, which features A.R. Rahman, the Oscar-
winning composer of the Slumdog Millionaire soundtrack, 
and many other exceptional Indian musicians. 

As international markets and consumer awareness 
of world music grow, Putumayo continues to develop 
creative ways to present exciting music from around the 
world that is underexposed in the mainstream media.  

Please visit www.putumayo.com for more information, 
news and updates on Putumayo World Music, its releases 
and events. >

3 readers can win a copy of World 
Hits featuring hits from around 
the globe. To enter, SMS the word 
TIME followed by the word WORLD  
to 35131.

Cost per SMS is R3. Competition closes 31st July 
2009. By entering this competition you consent 
to receiving electronic information pertaining to 
abouTime and/or 1time Airline.

WIN

guaraNteed TO MAKE 
YOU FEEL good
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Daihatsu Materia – love it or loathe it

YOUR COMPREHENSIVE LOOK AT THE 
LATEST MODELS TO ENTER THE MARKET

BMW  speaks out

Starting in September 2009, BMW is presenting a truly innovative, cutting-edge technology for voice control in the automobile, 
allowing even more reliable and convenient operation and control of navigation systems and infotainment functions. For the first time, one 
single voice command is sufficient to completely transmit the driver’s destination into the navigation system. The driver’s verbal statement 
specifying the place, street and number is processed immediately by the system, all data going directly into the navigation unit. BMW 
is also the first European carmaker to offer voice recognition, serving not only to choose the appropriate audio source, but also to find 
individual music titles. The system will only respond to the driver’s voice – and will ignore the mother-in-law.

BoxCompiled by Bernard K Hellberg, Pix © Quickpic

OUt Of tHe

A must-have at any price for the true connoisseur, 
the Continental GT is a fusion of style and elegance 
– combined with a power output that almost defies 
description. With a 6-litre V12, the Continental is well 
positioned to show an elegant rear to most sports 
cars. Thanks to the twin-turbo (the folks at Bentley 
prefer Biturbo) 412 kW power supply, this luxurious 
2-door coupé could seriously change your mind with 
regards to long distance travel by road. After all, 20-inch 
wheels, four wheel-drive, four-corner air suspension, 
a 12-speaker sound system, luxurious hand-stitched 
leather interior, and every other conceivable creature 
comfort feature, continue to add to the Bentley 
mystique. Whether new or pre-owned, Bentley remains 
a desirable symbol of motoring excellence. Contact 
the dealership on +27 361 6500, or visit them on  
www.bentleysa.co.za.

Although the 1.5i and 74 kW Materia does not follow 
conventional styling trends – it looks like a cross between a loaf 
of bread and a hiking boot – it has managed to attract a dedicated 
and loyal following.

Angular and upright, its quirky looks contain various benefits 
such as more than adequate headroom, a fairly high seating 
position, and great visibility. Specifications are generous and 
include ABS brakes, alloy wheels, air conditioning, central 
locking, integrated sound system, power steering and front fog 
lamps. Add electric windows and mirrors, rattle-free build quality 
and, suddenly, the Materia becomes a serious contender in the 
market. In exchange for a price tag in the region of R160,000, you 
will get a reliable vehicle with a 3-year/100,000 km warranty and 
15,000 km service intervals.

Bentley Continental gt
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The classic two-seater roadster is back – more 
powerful and more stylish than ever before 
as a modern interpretation of this very 
special kind of car. The BMW Z4 is the only 
car in its segment combining classic roadster 
proportions with a seating position moved 

close to the rear axle, rear-wheel drive and an automatically 
retractable hardtop. 

This outstanding two-seater offers a unique combination 
of exciting elegance, superior agility and supreme motoring 
comfort. The aluminum shells of the two-piece lightweight 
hardtop come to rest within 20 seconds in the roof 
compartment, saving maximum space in the process. And 
even with the roof closed, the new BMW    Z4 retains all the 
proportions so typical of a genuine roadster. 

To ensure passionate driving pleasure at all times, the 
new BMW Z4 comes with a range of no less than three 
straight-six power units displacing either 3.0 or 2.5 litres: 
225 kW in the BMW Z4 sDrive35i, 190 kW in the BMW 
Z4 sDrive30i, and 150 kW in the BMW Z4 sDrive23i. 
These ensure truly outstanding performance and dynamic 
acceleration at all times. In terms of sheer brute power 
the 3.5-litre 225 kW unit naturally provides the pick of  
the bunch.

Boasting Dynamic Drive Control as standard, the BMW 
Z4 enables the driver to vary the set-up of the drive train 
and suspension at the touch of a button in three modes. 
BMW iDrive, in turn, is now available for the first time as an 
option on the BMW Roadster, the new generation of iDrive 
coming together with the optional professional navigation 
system (standard on the sDrive35i). 

The new BMW Z4 takes up the classic look of the 
roadster in modern, flowing lines. The car’s proportions 
are born out in particular by the long and low-slung engine 
compartment lid, short overhangs, the long wheelbase and 
large wheels as well as the low seating position near the 
rear axle. 

On the low-slung front section, with its large, upright 
BMW kidney grille, the wide air intake and the dual round 
headlights are so typical of the BMW brand with xenon 
headlights featured as standard. All surfaces and lines strive 
towards a joint imaginary target point on the road ahead of 
the car, as if the new BMW Z4 were pushing ahead all-out 
with all its power. 

Interestingly, this masculine-looking vehicle was 
designed by a number of top female designers. 

Expect to pay from R508,500 for the 2.3i to R682,500 
for the 3.5i. >

The BMW Z4 is an expensive toy and will probably be the second or third vehicle in the fleet 
of those wealthy enough to afford it without having to budget. Yet, it remains a fun, iconic 
vehicle celebrating 75 years of on-going roadster development by this major manufacturer.
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the WiNd iN your hair
The BMW Z4 Roadster

story by Bernard K Hellberg, Pic © BmW
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The 4.1-metre long KIA Soul urban crossover 
is a five-door hatchback with front-wheel 
drive, a high roofline and an unusually long  
(2,550 mm) wheelbase.

“The KIA Soul is all about creating a car that 
demonstrates KIA’s passion for automotive design. 

The Soul will get KIA talked about and generate customer 
appeal that will translate into strong sales,” according to Zian 
van Heerden, Sales Director for KIA Motors South Africa.   

At the front, the Soul’s high bonnet and rounded forms 
imply power and strength, while the bulging wheel arches 
and wide track give the car a broad stance that heightens its 
sense of stability. Large headlamps and a chrome grille give 
the Soul a ‘friendly face’ and the prominent centre bumper 
shouts ‘tough-not-rough’ style. The A-pillars are masked with 
a high-gloss black moulding for a wrap-around look that is 
crucial to the Soul’s appearance. 

Every KIA Soul is equipped with a factory-fitted RDS Radio/
CD player with MP3 compatibility, plus USB, AUX and iPod 
connections in the centre console (to enable Soul owners to 
play their favourite music through the car’s speaker system), 
speed rated volume control, six audio speakers – one in each 
door and two tweeters – a 112 watts output, innovative 
PowerBass technology and a rooftop antenna. The KIA Soul is 
fitted with steering wheel-mounted audio controls. 

Standard features include: 16-inch alloy wheels, 205/55 
R16 tyres, body colour side mouldings and door mirror 
housings, electric front and rear windows, front driver and 
passenger airbags, head restraints and three-point seat belts 
for all five occupants.  

In addition, the company offers electric power steering, air 
conditioning, tinted glass with shaded windscreen band, and 
central locking. 

Although not in the sports car league, the Soul’s 1.6-litre 
petrol engine delivers the ideal combination of power and 
economy. Equipped with performance-boosting electronic 
multi-point fuel injection and continuously variable valve 
timing (CVVT), this all-aluminium 16-valve engine generates 
a maximum power output of 91 kW at 6,300 rpm and 156 
Nm of torque at 4,200 rpm. 

A four-channel, four-sensor, ABS system is fitted as 
standard. The system incorporates an electronic brake force 
distributor (EBD), helping to distribute braking force evenly 
between the front and rear wheels. The EBD is able to adapt 
to individual wheel grip conditions, adding a further degree of 
control and stability.  

The KIA Soul sells at a suggested retail price of R189,995 
and includes a 4-year/90,000 km service plan and a 
5-year/100,000 km warranty. >

Motorists who have had reservations about Korean cars are about to change their 
opinions. The recently introduced Kia Soul is a modern, stylish city car oozing class and 
‘buy me, buy me’ desirability. In fact, it has Car of the Year finalist written all over it.

story by Bernard K Hellberg, Pic © Kia
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soul soothing - The Kia Soul
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Cape Town Gr een map

Launched on World Environment Day last month at an innovative ‘virtual 
launch’, Cape Town Green Map has joined the Green Map movement 
– a community of over 4,000 local green living sites around the world. 
Cape Town Green Map is powered by Open Green Map – an interactive 
mapmaking tool that quickly allows people to share green sites such as: 
biodiversity hot spots; green spaces; sustainable living projects; alternative 
energy sites; recycling projects and drop-offs; local green events; markets; 
eateries; responsible tourism; green accommodation; eco products and 
services; green attractions; alternative energy sites and more. The Cape 
Town Green Map is a constantly evolving resource, and the 90+ sites on 
the map so far are only scratching the surface of what green Cape Town 
has to offer. Go to www.capetowngreenmap.co.za for more.

F aithful  t o  Na t ur e
Sticking to the green theme, how about a local success story? Faithful to 

Nature, winner of the South African Ecommerce awards Health & beauty 
Category are leading the way forward in online organic retail. The website 
stocks over 1,000 unique product lines of genuinely organic and natural 
products ranging from organic sugar to a luxurious organic overnight 
replenishing cream and everything in-between.  To find out what’s on offer 
visit www.faithfultonature.co.za.

Want to know what’s hot in the world of sustainable 
design and technology? Inhabitat.com is a site 
devoted to the future of design, tracking innovations 
in technology, practices and materials that are pushing 
architecture and home design towards a smarter and 
more sustainable future. Inhabitat was started by New 
York designer, Jill Fehrenbacher, as a forum in which to 
investigate emerging trends in product, interior and 
architectural design. The site features items such as a 
recycled tennis ball chair and shares news like the first 
solar powered charge station for electric cars. Go to 
www.inhabitat.com and keep up to date with the latest 
in green trends.

I nhabitat .com – gr een tr ends

26839 1time zanzibar 275x210_pth.indd   1 2/21/08   10:29:50 AM
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tHismoNth’sWiNNeRs

We at 1time value our young flyers in the knowledge that we will grow together.  this is why 1time is running a colouring-in 
competition especially for them.  the pictures are found in the activity Packs that are handed out on the plane and a winner 
is chosen every month.

Winners receive a gift hamper, sponsored by 1time, including:
1time•  paraphernalia, 
a copy of the in-flight magazine, •	 abouTime, in which the picture is published.

Winners are notified by telephone and the hamper, together with a copy of the in-flight magazine, is delivered directly to their 
door. so come on kids, enter the competition!  Who knows, you could be the next winner!

Ruben els- 9 yrs Nick - 12 yrs

ethan Perry - 9 yrs



three more reasons to love doing business in the cape

our winter business specials valid 31 August 2009 
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t: 021 465 7050 w: www.townhouse.co.za e: hotel@townhouse.co.za

from R595 
per single room per night

 including breakfast  
& on weekends, 
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t: 021 887 4608 w: www.ouwewerf.co.za e: hotel@ouwewerf.co.za

from R495 
per single room per night 

including breakfast  
& on weekends, 

spouse stays free

book quoting “cape business special” . breakfast to be paid by spouse on weekends . terms and conditions apply
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Skullcandy 

Crystal clear, high quality audio straight out of the 
States is finally available in South Africa. Skullcandy 
earphones are designed to fit snugly, preventing them from 
falling out while you are getting on with life. Compatible 
with your iPod, mobile phone or mp3 player, this is the 
headgear to use when making a statement. Precision-
tuned drivers and laser-cut aluminum housing converge 
to produce a spectacular listening experience. Features 
vary on the different models, and they are also available 
in selected colours. Prices range between R199.00 to 
R745.00. Find the Skullcandy gear that reflects the true 
you at www.mantality.co.za. 

gamers’ paradise 

Released in South Africa during March this year, the ZYKON K2 
Gamers Keyboard is any gamer’s dream come true. The ZYKON 
K2 comes complete with a command pad and a USB interface 
that will have WoW, NFS and DotA fanatics drooling. 
ZYKON aims to create professional gameware, and 
do it by using professional gamers around the world 
to develop their products. Available for Windows 98, 
2000, ME, XP and Vista the ZYKON K2 features an 
ergonomic design for FPS games, durable keyboard 
construction with a lifespan of over 50 million 
keystrokes, audio control built-in USB-HUB, a USB 
interface, Plug&Play and more. Available online 
at www.megastuff.co.za, the ZYKON is offered for 
around R1,185.00.
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Sing your eggs to perfection

Boiling an egg may not be rocket science, but even the 
best of us can get it wrong. The solution? BeepEgg; an 
egg-shaped timer popped into the water with the eggs. 
BeepEgg senses the right conditions for perfect eggs with 
a temperature sensor detecting when the water is boiling 
and then counts down to the ideal egg. The BeepEgg sings a 
different tune depending on how cooked your egg is – soft, 
medium or hard-boiled. This super cute gadget is available 
from www.mantality.co.za for R229.00. (Pic Firebox.com)

Compiled by Yolande Jonker
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I grew up alongside Zwartkop Country Club, the son of the Zwartkop Club Professional, Otway Hayes. 
My dad became their professional in 1940 and retired in 1996, so I can safely say that I had a close-up 
view of the life of a Golf Club Professional. 

PROfessiONal
Don’t forget your Club 

Story by Dale Hayes, Pix © Stock.Xchng

A couple of weeks before my father passed 
away I was visiting him in hospital and he 
said to me, “Dale, I think the end is close.” 
To try and lift his spirits I said, “Dad, you’ve 
had a great life though.” He said, “I have, 
and I wouldn’t change a thing; except for 

that 17th hole at East London Golf Club.” The 17th hole 
is a par three, and he had made a five there that cost him 
winning the SA Open Championship almost fifty years 
before. I thought to myself, that is exactly what I would 
like to be able to say when I am on my deathbed; that I 
wouldn’t want to change a thing. 

The life of a Golf Professional can be very fulfilling 
and one of the best parts is dealing with people who 

have come to the golf club to enjoy themselves – to play 
and have fun.

Of course, the Professional Golfer has many duties, 
which include giving advice about the set up of the 
golf course, giving proposals to make changes to the 
golf course, assisting with the Rules of Golf, organising 
competitions, starting players off on the tees, answering 
questions, and simply being someone that the youngsters 
can look up to. They are there in case there is a problem 
on the golf course that needs to be sorted out, or to give 
you that quick tip to help you to shoot a good round, or 
to give you a full lesson on the range. Don’t forget that 
they are the ones manning the golf shop from early in 
the morning until early in the evening, and they usually 
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have to attend committee meetings too to discuss 
upcoming competitions, promotions and the golf course 
condition.

In many cases the Golf Professional is the one constant 
at a golf club. You will often find that the pro may have 
been there for 10, 20 or more years and that in that same 
time the club may have had a dozen managers. There is 
no doubt in my mind that a good Club Professional is 
vital to the success of a golf club.

Unfortunately, the days are gone where the Club 
Professional can make money selling equipment. Today 
that aspect is dominated by the discount ‘super-stores’, 
but there is still business to be done by the good Golf 
Pro who concentrates on golf club fitting and giving 
his members personal attention. I don’t believe there 
is anybody who can give you better advice than a PGA 
Pro, when it comes to buying a set of golf clubs. For me 
what’s most important is that a.) the pro is conveniently 
located, because you are going there to play golf anyway, 
and b.) he is going to make sure he sells you what is right 
for you, quite simply because he has to face you every 
weekend when you come to play. 

We obviously have to understand that we live in a 
world where people are most often looking for the best 
price, and perhaps also the biggest variety available, 
and on-course Golf Professionals can’t offer that. 
What often hurts many Golf Pros is the fact that 
members will come to them for advice but then go 
down the road and purchase the clubs at a better 
price, without giving the pro the opportunity to 
either match or beat that price. Nowadays, the 
perception that on-course shops are more 
expensive is just not correct. They are able to 
compete because they don’t pay rental and 
more often than not, they will carry most of 
the top brands that are really worth buying. If 
for some reason they don’t stock something 
that you are specifically interested in, they 
can always order it for you.

It’s your local pro who will take you out 
onto the putting green with a new putter, 
watch a few shots, give you good advice on 
whether it’s the right club for you and also 
give you a tip that may help you to putt 
better. So what if you pay a little bit 

more? Use the good advice and support your local pro. 
It’s a perfect day for golf at Zwartkop!
Zwartkop is one of the oldest and most prestigious clubs 

in Pretoria. It’s a classic parkland layout incorporating the 
Dale Hayes Golf Academy, golf shop and clubhouse which 
has various function rooms. 

Tel: +27 12 654 1144 / +27 12 654 2111
www.zwartkopcountryclub.co.za. >
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M T W T F S S Departure Arrival Flight

1 2 3 4 5 6 07h10 09h20 1T 101

1 07h50 10h00 1T 129

7 08h40 10h50 1T 123

1 2 3 4 5 6 09h25 11h35 1T 103

7 09h45 11h55 1T 119

6 11h05 13h15 1T 133

1 2 3 4 5 7 12h50 15h00 1T 109

6 14h15 16h25 1T 105

7 14h45 16h55 1T 121

1 2 3 4 5 6 15h15 17h25 1T 111

1 3 4 16h30 18h40 1T 131

6 16h40 18h50 1T 125

4 17h20 19h30 1T 127

6 18h00 20h10 1T 139

1 2 3 4 5 7 18h30 20h40 1T 115

5 19h30 21h40 1T 137

5 7 21h00 23h10 1T 117

M T W T F S S Departure Arrival Flight

1 2 3 4 5 06h40 07h50 1T 201

6 07h00 08h10 1T 209

2 3 4 08h15 09h25 1T 235

5 08h35 09h45 1T 241

6 7 09h00 10h10 1T 211

1 2 3 4 5 11h20 12h30 1T 203

6 12h45 13h55 1T 215

7 13h05 14h15 1T 239

1 2 3 4 5 13h30 14h40 1T 247

6 15h00 16h10 1T 217

1 2 3 15h20 16h30 1T 205

4 15h35 16h45 1T 245

7 16h00 17h10 1T 249

5 16h30 17h40 1T 221

6 7 17h30 18h40 1T 219

5 18h15 19h25 1T 231

1 2 3 4 18h25 19h35 1T 207

7 19h00 20h10 1T 207

5 19h10 20h20 1T 237

7 19h40 20h50 1T 229

M T W T F S S Departure Arrival Flight

5 06h50 08h15 1T 301

7 09h45 11h10 1T 319

6 10h50 12h15 1T 305

1 11h45 13h15 1T 331

4 13h05 14h30 1T 317

5 15h00 16h25 1T 307

7 15h00 16h25 1T 321

3 16h00 17h25 1T 309

2 16h40 18h05 1T 327

Joburg to East London

Joburg to Port Elizabeth

Joburg to Cape Town

Joburg to George

Joburg to Durban

M T W T F S S Departure Arrival Flight

1 07h25 09h05 1T 501

3 4 10h45 12h25 1T 505

5 11h20 13h00 1T 515

7 11h35 13h15 1T 511

6 12h30 14h10 1T 507

2 14h30 16h10 1T 519

1 4 15h25 17h05 1T 503

5 16h50 18h30 1T 509

7 17h00 18h40 1T 517

M T W T F S S Departure Arrival Flight

5 07h25 09h15 1T 831

1 07h50 09h40 1T 821

2 09h00 10h50 1T 823

6 09h05 10h55 1T 821

4 09h45 11h35 1T 827

3 10h30 12h20 1T 825

7 12h00 13h50 1T 833

5 15h30 17h20 1T 829

7 16h20 18h10 1T 835
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M T W T F S S Departure Arrival Flight

1 10h00 11h40 1T 502

3 4 13h50 15h30 1T 506

7 14h00 15h40 1T 522

5 14h05 15h45 1T 512

6 15h00 16h40 1T 508

2 17h00 18h40 1T 520

1 17h50 19h30 1T 504

4 18h00 19h40 1T 504

5 19h10 20h50 1T 510

7 19h20 21h00 1T 518

East London to Joburg

Port Elizabeth to Joburg

M T W T F S S Departure Arrival Flight

1 2 3 4 5 6 7 06h45 08h45 1T 100

5 6 08h20 10h20 1T 118

7 09h00 11h00 1T 138

1 2 3 4 5 6 7 10h00 12h00 1T 102

1 11h10 13h10 1T 106

7 12h00 14h00 1T 124

1 2 3 4 5 6 12h20 14h20 1T 104

6 14h10 16h10 1T 134

1 2 3 4 5 7 15h40 17h40 1T 110

7 16h55 18h55 1T 120

6 17h20 19h20 1T 106

1 2 3 4 5 7 18h00 20h00 1T 112

1 3 4 19h25 21h25 1T 132

5 7 21h20 23h20 1T 116

Cape Town to Joburg

M T W T F S S Departure Arrival Flight

1 10h20 12h10 1T 822

5 10h45 12h35 1T 822

2 11h30 13h20 1T 824

6 11h45 13h35 1T 822

4 12h25 14h15 1T 828

3 13h05 14h55 1T 826

7 14h25 16h15 1T 834

5 18h15 20h05 1T 830

7 18h45 20h35 1T 836

George to Joburg

Durban to Joburg

M T W T F S S Departure Arrival Flight

1 2 3 4 5 06h45 08h10 1T 200

6 07h00 08h10 1T 220

6 08h45 09h55 1T 210

1 2 3 4 5 08h50 10h00 1T 202

7 09h30 10h40 1T 234

6 10h40 11h50 1T 222

2 3 4 5 11h10 12h20 1T 248

7 11h10 12h20 1T 240

1 2 3 4 5 13h20 14h30 1T 204

7 13h40 14h50 1T 238

6 14h50 16h00 1T 224

7 15h00 16h10 1T 208

5 16h10 17h20 1T 216

1 2 3 4 16h30 17h40 1T 236

6 17h00 18h10 1T 212

5 17h10 18h20 1T 214

1 2 3 4 18h15 19h25 1T 206

7 19h15 20h25 1T 218

5 20h50 22h00 1T 250

7 21h30 22h40 1T 230

M T W T F S S Departure Arrival Flight

5 09h00 10h25 1T 302

7 12h05 13h30 1T 320

6 12h45 14h10 1T 306

1 13h55 15h20 1T 332

4 15h10 16h35 1T 318

5 16h55 18h20 1T 308

7 16h55 18h20 1T 322

3 18h00 19h25 1T 310

2 18h30 19h55 1T 328
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M T W T F S S Departure Arrival Flight

1 4 5 09h40 11h10 1T 602

7 12h35 14h05 1T 604

Cape Town to East London

M T W T F S S Departure Arrival Flight

7 10h00 11h10 1T 704

1 2 3 4 5 13h20 14h30 1T 702

Cape Town to Port Elizabeth

M T W T F S S Departure Arrival Flight

1 2 3 4 5 06h30 08h40 1T 644

7 11h00 13h00 1T 650

6 11h50 13h50 1T 652

7 14h00 16h10 1T 654

1 2 3 4 5 14h30 17h40 1T 646

1 2 3 4 5 17h45 19h45 1T 648

Cape Town to Durban

M T W T F S S Departure Arrival Flight

2 6 07h45 12h15 1T 921

Joburg to Zanzibar
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M T W T F S S Departure Arrival Flight

2 6 13h05 15h35 1T 922

Zanzibar to Joburg

M T W T F S S Departure Arrival Flight

1 4 5 12h00 13h30 1T 601

7 14h50 16h20 1T 603

East London to Cape Town

Durban to Cape Town

M T W T F S S Departure Arrival Flight

1 2 3 4 5 06h30 08h30 1T 643

7 08h15 10h20 1T 649

6 09h00 11h00 1T 651

1 2 3 4 5 10h20 12h20 1T 645

7 17h00 19h00 1T 653

1 2 3 4 5 18h00 20h00 1T 647

M T W T F S S Departure Arrival Flight

7 12h00 13h10 1T 703

1 2 3 4 5 15h20 16h30 1T 701

Port Elizabeth to Cape Town
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menu
(available on brown or white bread  
variations - dependent on availability)

egg mayo with chives & bacon
Chicken mayo
mature cheddar  & caramelized onions

Grilled chicken breast marinated in a lemon 

& herb sauce, served on a bed of lettuce, in a 

sesame seed bun

a traditional Bockworst sausage on a  

bun with either tomato or mustard sauce, or 

even better, both!

Chocolate Chip
Blueberry
Bran & Raisin
lemon poppy seed

Kosher / Halaal product  
Fairview cheese platter consisting of cream 
cheese chakalaka, cream cheese black pepper,
vineyard cheddar, blue rock and brie served 
with six Wheatworth biscuits.

menu
snacks & meals

Scrambled eggs served with two rashers of 
bacon, two cocktail cheese grillers, French 
toast, grilled tomato and mushrooms.
Only served on JHB/CT/JHB, JHB to George and 

DUR/CT/DUR flights, departing until 9 am.

R28   
Chilli Beef Snapstix
Sliced Beef Biltong 
Dry Wors 
                             

Bar One 
KitKat
Lunch Bar

Smoked Beef
Lightly / Plain salted
Salt & Vinegar
Cheese & Onion

Salted Peanuts
Peanuts & Raisins                        
Jelly Babies
Wine Gums

                             
R9

R6

R6
                  

R20

Purchase our onboard snacks 
and merchandise with your 
M A S T E R C A R D / V I S A 

credit card

ANNOUNCEMENT!

Due to the popularity of certain items on our 
menu, your choice may not always be available. 
Please accept our apologies for this.
all sandwiches and rolls are served cold

Sandwiches               R23

German Hot Dog                     R20

Chicken Burger                    R25

Cheese Platter                          R22

1time Hot Breakfast Biltong 80g

Chocolates

Snacks

Crisps

Muffins                                    R14

NEW

JUMBO

v



Coffee /tea

Hot Chocolate

Cappuccino

Still / Sparkling Mineral Water (500ml)

Soft Drinks (200ml)  

Coke / Fanta Orange (330ml)        

Appletiser   (330ml) 

Red Bull Energy Drink 

Orange

Apple

Tropical Blend

Castle Lager / Lite

Peroni 

Sarita Select

Sarita Ruby Dry

Assorted Whisky 

Rum 

Gin 

Brandy 

Vodka 

White: 
Sauvignon Blanc
Semi-sweet
red: 
Merlot / Cabernet Franc
Cabernet Sauvignon

menu
beverages & miscellaneous

Our VIP passengers on board, up to the age 
of 12 are given a kiddies’ pack for FREE, to 
keep them occupied.  The pack contains a 
packet of crisps, a juice box, sweets, a pack 
of crayons and a colouring-in sheet.  Let the 
kids enter the colouring-in competition found 
in the pack for a chance to win a hamper of 
1time goodies.  Should you wish to purchase 
an extra pack, the cost is R15.

Let us know what you think. Catering 
comments and suggestions are always 
welcome. Send an email to our catering 
manager at catering@1time.co.za

r8

r10

r10

          

r8                  

r8                

r9

r12

r19              

    

r12

r14

           

                  

r22                  

r18           

r18

r16

r16             

R22

Model 1time Airline MD80 Aircraft
Scale 1:200                                               

Hot

Fruit Juice

Cold

Beer

Spirits

Apple Ale

R6

R14

R130

Kiddies Pack

Alcoholic Beverages

Miscellaneous Merchandise

available on selected routes only

Wine

Beverages



DRINKS

HOT
Coffee/tea / Hot Chocolate r8 / us$1,00
Cappuccino r12 / us$1,50

COLD
still/sparkling mineral Water (500ml) r8 / us$1,00
soft Drinks (200ml) r8 / us$1,00
Coke / fanta Orange (330ml) r9 / us$1,00
appletiser (330ml) r12 / us$1,50
Red Bull r19 / us$2,00
fruit Juice r8 / us$1,00
 - Orange
 - apple
 - fruit Punch

ALCOHOLIC BEVERAGES
Castle lager/lite r12 / us$1,50
Peroni r15 / us$2,00
sarita - apple Cider r15 / us$2,00

SPIRITS
assorted Whiskies R20 / Us$2,50
Rum / Gin r18 / us$2,00
Brandy / vodka r16 / us$2,00
 

WINE
Off-Dry r22 / us$2,50
Dry White r22 / us$2,50
Red r22 / us$2,50

SNACKS
Beef biltong 80g
(Chilli / sliced / Dry wors) r20 / us$2,50
Chocolates
(Bar one / Kit Kat / lunch Bar) r8 / us$1,00
Crisps
(smoked Beef / lightly salted /
salt & vinegar / Cheese & Onion) r8 / us$1,00
Peanuts (Plain salted or with raisins) r8 / us$1,00
sweets (Jelly Babies / Wine gums) r8 / us$1,00

BREAKFAST
(JHB- ZNZ): R50 / US$ 6

FOR CARNIVORES
a continental-style breakfast consisting of a cold meat selection 
and cheese served with a mini bagel and butter portion, mini 
croissant served with jam, seasonal sliced fruit and yoghurt.

OR HERBIVORES
mini pancakes served with maple syrup and butter, 
Burchermuesli, seasonal sliced fruit and a selection of cheddar 
and cream cheese wedges, served with a mini bagel.  

LUNCH
(ZNZ – JHB): R50 / US$ 6

FOR CARNIVORES
Grilled mediterranean vegetable pasta with a chicken satay 
kebab, sweet chilli chicken wrap and chocolate éclair for dessert! 
this meal is accompanied by a Caprese side salad and mini 
ciabatta roll with butter portion. 

OR HERBIVORES
Grilled butternut couscous served with a wedge of feta, selection 
of spinach and sundried tomato quiches. this meal is served with 
a tiramisu dessert and mini ciabatta roll with butter portion.

We hope you enjoyed your meal but comments and suggestions 
are always welcome. if you think our menu could be nicer, send 
an email to our catering manager at catering@1time.co.za

This menu is for our Zanzibar flights only

Zanzibar Flight Menu






