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Cover

“Autumn burned brightly, a running flame through the 
mountains, a torch flung to the trees.” – Faith Baldwin  
Pic © Gallo/Getty Images
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Change comes in many forms – and is 
not always as dramatic as one imagines.

With March heralding the beginning 
of autumn – the long summer days and 
nights will soon begin to feel the touch of 
winter creeping in.  

This seasonal change also seems to 
affect people’s general mood. I find that 
people seem to be reassessing their lives 
and considering what they can do to 
change their lot in life. Underlying it all is 
the feeling that you better make a change 
“before it’s too late.” Certain individuals 
even suffer from the clinical condition of 
Seasonal Affective Disorder (SAD) which 
causes a dramatic mood change when the 
seasons shift. This can be extremely severe 
and debilitating, particularly in countries 
that have very short daylight hours in 
winter. Thankfully, our winter months are 
not quite as harsh, with Gauteng blessed 
with almost constant sunshine. 

However, seeing that the environment 
is in flux, it seems that there is no better 
time to jump on the bandwagon and affect 
some changes in your own life. Change, 
however, does not have to mean moving 
to a foreign country or quitting your job 
to become a stand up comedian. A slight 
change of attitude can have a huge impact 
on your life. The motivational platitudes 
one hears repeated so often are done so 
for a reason – they work. By shifting your 
way of looking at life, you can change 
your experience of life. As Henri Matisse 
once said, “There are always flowers for 
those who want to see them.”

Enjoy the read,

 

1time airline
tel: +27 861 345 345

Publisher: 
tCB Publishing 

Po Box 11273, Hatfield, 0028
tel: +27 861 tHe maG

fax: +27 88 012 346 2367
mail@tcbpublishing.co.za

GrOuP MANAGiNG editOr:
Bernie Hellberg 

bernie@tcbgroup.co.za

editOr:
Laura Cooke

laura@aboutime.co.za

AssistANt  tO the editOr:
marinda Scharneck

marinda@tcbpublishing.co.za

AdVertisiNG sAles:

seNiOr sAles AssOciAte:
Pierre le roux

+27 84 525 2431

sAles MANAGer:
andre Scharneck
+27 72 739 8855

sAles executiVes:
Neal Kinnear

+27 83 655 5780 
Robert Mthembu
+27 73 000 5378 

Alan Kalukhov
+27 82 679 5552

Robyn Shillaw-Botha
+27 82 795 5995

  
iMAGes: 

AFP, Gallo/Getty Images, Istockphoto.com, 
Quickpic, Royal Canin, Anita van Zyl, &Beyond, 

Cape Town Cycle Tour Trust, Bitterkomix, Creative 
Commons, Wikimedia Commons, Stefan 

Bauer, Wesley Thompson, Everet Read Gallery, 
Johannesburg Art Gallery, Adlou Art Gallery

desiGN & lAyOut:
Joanne mc Laren

Virtual Da Vinci Creative room 
joanne@virtualdavinci.co.za

WebMAster:
webmaster@aboutime.co.za

PriNtiNG:
Business Print Centre, Pretoria

cONtributOrs tO this issue:
Laura Cooke, Miles Masterson,  

Jacqueline Cochrane, Bianca Capazorio, Teri Glass, 
Sikonathi Mantshantsha, Mandi Jordaan, Michael 

Vlismas, Rebecca Johnson, Bob Truda , Karien Slabbert, 
Dr Marianne de Vries, Frik Els, Bernard K Hellberg

abouTime is published monthly by TCB Publishing 
on behalf of 1time Airline.  Opinions expressed in 
the publication are not necessarily those of TCB 
Publishing, 1time Airline or any of their clients. 

Information has been included in good faith by the 
publisher and is believed to be correct at the time 

of going to print.  No responsibility can be accepted 
for errors and omissions.

No material (articles or photographs) in the 
publication may be reproduced, in whole or in 
part, without specific written permission from 

the Editor.
Submissions of articles and photographs for 
publication are welcome, but the publisher, 

while exercising all reasonable care, cannot be 
held responsible for any loss or damage. Please 
ensure that all material is posted by registered 
mail to PO Box 11273, Hatfield, Pretoria, 0028.

Copyright © 2009. all copyright for material 
appearing in this magazine belongs to tCB 

Publishing and/or the  individual contributors.  
all rights reserved. 

Competition 
Winners from 
January 2009

Laura

e
d

it
o

r’
s 

le
tt

e
r

A copy of  African Regae

Priscilla Jacobs

JP engelbrecht

mbulelo mato

Lorraine taylor

SMS & WIN!
This March Putumayo World Music releases ¡Salsa!, a hip-shaking music 
collection featuring many of the hottest salsa bands in North and South 
America. “Salsa” is Spanish for “sauce” and, when used in a culinary setting, 
refers to something spicy that adds an extra kick to a dish. By the 1960s, 
the word “salsa” had become an umbrella phrase for a variety of Latin, 
primarily Afro-Cuban, music styles. ¡Salsa! features blazing tracks from 

Colombia, Cuba, Puerto Rico, Venezuela and New York City, where the modern salsa movement took off in the 1960s and 
70s.  A portion of Putumayo’s proceeds from the sale of the CD will be donated to the Pan American Health and Education 
Foundation (PAHEF) in support of its efforts to improve health care services in Latin America and the Caribbean. 
To win one of 5 copies, sms the word tiMe followed by the word sAlsA to 35131.
Cost per SMS is R3. Competition closes 31st March 2009. By entering this competition you consent to receiving electronic 
information pertaining to abouTime and/or 1time Airline.
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Dear 1time,

Due to the ever-increasing slowdown in the economic environment, my 
corporate travel budget has been considerably lowered.

This pushed me to start looking around for the cheapest offering available to 
suit my local travel itinerary. Over the last two weeks I have been on six 1time 
flights (Durban, Joburg and Cape Town routes). 

There are a few points that I need to highlight:
I have never waited longer than 5 minutes in a • 1time check-in queue.
All the flights were in the air within 10 minutes of scheduled take-off time• 
All the flights landed on time or before scheduled landing time – this must • 
be some kind of a record in South Africa.

With regard to improvements for the future – I would really like to see some 
sort of rewards programme being offered to frequent 1time travellers. I would 
also appreciate the 1time team looking at placing the flights on the ACSA self 
check-in systems.

Regards,
Bret Abrahamse

Dear 1time,

Congrats on a great airline. You guys have managed to capture the essence 
of what travelling through the air should really be like. An especially big “thank 
you” for the great food onboard. Also, I just wanted to say this letter was inspired 
by a single, perfect, soft, rich Choc Chip Muffin that just made my day.

Keep up the good munch,
Vincent Page

Have a compliment or comment?
 Ask your flight attendant for a pen and paper and let us know what is  

on your mind. Alternatively, email cr@1time.co.za.

Dear 1time,
 
I flew with your airline recently for the first time and I thought that you 

might like my comments. Your “More Nice. Less Price” motto is exactly what 
you give, and you most definitely excel at “more nice”! I have flown on most of 
the world’s major airlines over the last 47 years, to destinations in the UK, USA 
and Europe as well as some of the Pacific Island groups. In all my travelling I have 
never experienced the “more nice” factor which you bring to your operation. 

Your “more nice” starts with wonderful staff at your check in counters (both 
OR Tambo and Durban) – such a breath of fresh air and the care continues 
throughout the flight. You seem to have mastered the ability to make every 
passenger feel appreciated, something very sadly lacking in other airlines, where 
quite frankly I feel like a piece of talking cargo, rather than a human being. 

These days my main international destination in London – please, please 
start flying this route so that I can enjoy the trip rather than endure it!

 
Regards,
Hazel Sandham

letter of the Month

The writer of the Letter of the Month 

will receive  

one of two limited edition Ferrari 

Pens. Buy these 

and other gifts online from NetFlorist.  

Visit www.netflorist.co.za

p
as

se
n

ge
r 

le
tt

er
s

Letters may be edited, shortened or translated from the original language.
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Tulbagh Cape Dutch Food and Wine Festival
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Excitement is in the air as the third leg of the 2008/2009 Duesouth Xterra, presented 
by Nissan, is set to debut at Albert Falls Dam in the beautiful KwaZulu-Natal Midlands. 
Providing the ideal multisport playground with warm water, fast, free-flowing single 
track and enough hills to get the heart rate pumping, participants stand a chance to get 
up close to free roaming rhino, giraffe, antelope, zebra, wildebeest and small game.

Featuring three disciplines, individual athletes or teams of three can tackle the full 
challenge of the Xterra, consisting of a 1.5km swim, 25km mountain bike and 10km trail 
run. Although the Xterra Lite consists of shorter distances than the full Xterra, athletes 
will still be faced with a pleasant challenge and will need to complete a 400m swim, 
12km mountain bike and 5km trail run. The event takes place on Sunday, 29th March.Go 
to www.stillwatersports.com

Set to take place on Saturday 28th and Sunday 29th March 
2009, the Cape Dutch Food & Wine Festival will ignite the 
Witzenberg region when it rolls out the welcome mat as 
visitors arrive in their masses to savour the very best of the 
town’s culinary delights. A celebration of Dutch culture 
and heritage, this colourful festival is set in the charming 
Cape Winelands town of Tulbagh against the backdrop of 
historic Church Street, where every single house is a national 
monument in vernacular Cape Dutch Style.

Traditional Dutch and East Indian cuisine – stroopwafels, 
drop, poffertjies and mussel pots to name but a few of the delightful dishes – will revitalise the taste buds. Architectural routes 
will take you back in time, visit the farmer’s market for organic vegetables and delectable homemade goodies, or kick off your 
shoes and relax in the beer garden, complete with live entertainment. Entrance is R20, to be purchased at one’s first “port-of-
call” and is valid for both days. Entry for children 12 and younger is free.

Duesouth Xterra debuts at Albert Falls Dam

This March see the opening of the 50th 
anniversary celebration of the production of 
the classic cockney musical Fings Ain’t Wot They 
Used T’be. The legendary production opened 
on 17th February 1959 at the venerable Theatre 
Royal in London’s East End. The South African 
production of this rarely revived show – which 
changed the face of British musical comedy 
forever and gave the British stage censor some 
major, long-running headaches – will open at the 
Johannesburg Civic Theatre on 15th March and 
runs until 3rd May. Visit www.computicket.com 
or call +27 83 915 8000 for more info.

Fings  Ain’t What They Used T’be
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Aimed at enlightening South Africans about Japanese culture and society, the 15th Annual Japanese Film Festival 
will be screened around the country at Cinema Nouveau by Fish Eagle. The festival opens on 26th February at the V&A 
Waterfront in Cape Town (26th February – 1st March).  It will then move to Brooklyn Mall in Pretoria (13th – 15th March) and 
finally to Johannesburg’s Rosebank Mall (20th  – 22nd March).  Four films will be screened, offering viewers a glimpse into 

a wide cross-section of Japanese culture. No, Not Yet! is based 
on the life of Japanese academic and author, Hyakken Uchida 
(1889–1971). A Stranger of Mine comically depicts the innocence 
of men and the tenacity of women, while Breathe In, Breathe Out 
chronicles the positive changes that a group of young Japanese 
plantation workers undergo through demanding physical labour 
and communal living. Finally the comedy Kamikaze Girls centres 
around the special, yet unlikely, bond that forms between two 
students from completely different backgrounds. All the films are 
in Japanese with English subtitles.  Free tickets will be available at 
the box office on the day of the screening. 

Mushroom lovers and mushroom newbies alike, won’t 
want to miss the celebration of all things fungal during 
the upcoming 8th Mushroom Festival, scheduled for  
March 2009.

Mushroom fans can expect fabulous fungi at 
marvellous venues around the country where mushroom 
chefs and foodies will showcase the awesome 
versatility of fresh cultivated mushrooms.  Additionally, 
cookery schools will offer mushroom cooking courses 
and selected restaurants will prominently feature 
mushrooms on their menus.  So, be prepared to indulge 
and enjoy at your leisure! Visit the official Mushroom 
Festival website at www.mushroominfo.co.za or call  
+27 11 325 6006 for further information.

it’s March and it’s   Mushrooms!

Japanese Film Festival

 Mr SA Finalists

The crowning of Mr South Africa 2009 takes place during a glitzy 
pageant at Carnival City in Gauteng on Saturday 14th March. Singer Sean 
Else and DJ Unathi Nkayi of Metro FM are the hosts. 15 Finalists from across 
South Africa will be strutting their stuff in everything from beach to formal 
evening wear, while they compete for the title as SA’s official male icon. 
Previous winners include Paul Phume, Micheal Mol and Dieter Voigt. This 
year’s pageant is choreographed by reigning Latin American dance champion 
Ryno van den Berg and promises to be sultry. During the two hour show an 
array of celebrities and leading local entertainers will witness the crown 
being handed down from the current Mr South Africa Zino Ventura to the 
new winner.  Tickets available through Computicket from R90 p/p. Take a 
glimpse at all the finalists at www.mrsa.co.za 



Rondnoir 

   - new dark chocolate sensation
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Ferrero, Italy’s world-renowned chocolate 
brand famous for its delicious hazelnut 
creations, has added a new decadent treat 
to its collection. New Ferrero Rondnoir is a 
deliciously dark, sensual little treasure.

The same shape as everyone’s favourite 
Ferrero Rocher hazelnut chocolate balls, 
Ferrero Rondnoir are a unique composition of 
a “black pearl” of fine dark chocolate encased 
in a delicate, crispy wafer surrounded by a dark 
chocolate cream and topped with crunchy 
dark chocolate morsels. Ferrero Rondnoir is 
available in a pack of four, retailing at about 
R19.99 as well as a tray of twelve, retailing 
for more or less R54.99 at leading stores  
countrywide.       
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The world’s first and only rooftop trailer 
park hotel, consisting of seven reinvented 
vintage Airstreams and the rooftop perch 
upon which they are situated, is an extremely 
unique place to stay. Penthouse Park and 
Grand Daddy Hotel owner Jody Aufrichtig and 
partner Nicholas Ferguson, recently acquired 
the Metropole Hotel and began reinventing 
the historic site as The Grand Daddy. The 
hotel was found to have a “perfect roof” for 
the creation of a unique Airstream Trailer 
Park. Prior to importing a highly costly fleet of 
trailers, Aufrichtig commissioned professional 
feasibility studies to ascertain whether it was 
possible to park the seven trailers on the hotel’s 
roof. The site was found to be sound by a team of structural engineers, architects, health and safety officers, heritage 
assessors and environmental impact experts. Based on the integrity of these findings Aufrichtig submitted plans and 
applications to council on 18th September 2008. The airstreams are fully compliant with international safety standards 
and Aufrichtig also launched a R 500, 000 project to bring the building into compliance. This is a safe, snazzy and super 
fun venue to enjoy what central Cape Town has to offer. Go to www.granddaddy.co.za for more.

the Airstream 

   Penthouse Park



Avis will boost its brand at major 
airports around the country with eye-
catching baggage wraps for security 
conscious travellers. Avis general 
manager: marketing, Jessecca Perumal, 
says with over 25,000 pieces of luggage 
being wrapped in heavy duty plastic at 
Cape Town and Durban airports alone, 
branding the baggage wraps makes 
perfect sense for Avis. Perumal added, 
“Avis has recognised that this is a 
necessary service for travellers, who are 
worried about theft of baggage contents 
or damage to luggage”. The wraps are 
available for a small fee from Bag-It at 
Cape Town and Durban airports. 

Wrap up with AvisRondnoir 

   - new dark chocolate sensation
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Another first for the family-owned Cape Union Mart 
business, sees the company opening its first unique 
women’s lifestyle stores – Poetry.
The first of many to follow, the first Poetry stores 
opened at the Cavendish Square Shopping Centre, 
Cape Town and the Garden Route Mall, George, in 
December 2008, 
Highlights include the unique and eclectic mix of 
everything from cashmere jerseys and dresses to 
handmade soaps, biscuits and cushion covers. The 
stores carry a range of jewellery, exclusive body 
products, once-off home ware items as well as Wonki 
Ware from George. According to Cape Union Mark 
Marketing Manager, Evan Torrence, “Despite the many 
large retailers offering merchandise for women, few 
offer unique merchandise. That’s where Poetry has a 
distinct advantage by not offering garments that are 
mass-produced. Poetry will offer small, limited runs 
of a particular product that often can’t and won’t  
be repeated.”
For more information visit www.poetrycollection.co.za.

The launch of  Poetry







Autumn
Story by Laura Cooke
Pix © Gallo/Getty images, iStockphoto.com

“Au t u m n  b u r n e d  b r i g h t l y ,  a  r u n n i n g  f l a m e  t h r o u g h  t h e 
m o u n t a i n s ,  a  t o r c h  f l u n g  t o  t h e  t r e e s .”  –  F a i t h  B a l d w i n

memorial avenue in autumn,  australia



The chemistry  of  per fume can be easi ly  underst ood with  a  l i tt le  sc ien t i f ic 
explor at ion.  Yet ,  the essenc e of  any sc en t  does  not  r es ide in  i ts  ingr edien ts 
alone,  i ts  myst er ious  pull  runs  f ar  deeper.

March sees the beginning of the autumn 
slowdown. Leaves slowly lose the rich 
green of the summer months. Gently 
and quietly their colours transform and 
eventually fade and fall to the ground 
in preparation for the dormancy of the 

cold winter months.
South Africa does not experience the same dramatic 

change of seasons as the colder climes of the North, 
but one will soon notice the shift as evenings become 
progressively cooler and flocks of birds begin their 
migration. There are, however, certain areas of the 
world where the fiery autumn displays are dramatic 
and brilliant and cannot be matched by anything on 
South African shores.

The most famous of these can be found in Canada 

memorial avenue in autumn,  australia



and the United States, China, Korea and Japan. In 
addition Argentina, Australia, Chile and New Zealand’s 
autumn displays are worthy of mention. In particular 
regions entire tourism industries have emerged around 
the few weeks that the phenomenal exhibitions are on 
display, with those who follow the foliage sometimes 
called ‘leaf peepers.’

In ancient history the changing of the seasons was 

often explained as a result of the actions of the gods. 
In Greek mythology for example, autumn signalled 
Persephone’s return to the Underworld to live with 
her husband, Hades – ruler of the Underworld. As the 
myth goes, Demeter’s daughter, Kore, was innocently 
picking flowers when she was abruptly pulled into 
the Underworld to become Hades’ bride (whereupon 
her name changed to Persephone). Demeter was 

  aspen woodlands near Barrier Lake in Canada



IN ANCIENT HISTORY THE 
CHAnging oF THe 
seAsONs WAS OFTEN 
EXPLAINED AS A RESULT OF THE 

ACTions oF THe goDs

fall foliage in the Japanese Garden located in the Washington Park arboretum.



distraught and searched far and wide to try and find 
her child. Upon discovering that her brother Zeus had 
given Kore to Hades, she lost her temper. She cursed 
the earth to be forever barren and yield no more crops 
until her daughter was returned to her. 

After the cries of anguish from those on earth, 
and criticism from some of his colleagues on Mount 
Olympus, Zeus realised that something had to be done 
and demanded that Hades return Persephone to the 
world above. Hades, however, would not relinquish 
his bride so easily. He tricked her into eating some 

pomegranate seeds, thus forcing her to return to the 
Underworld for a season each year.

For the months that Persephone is above ground and 
reunited with her mother, the world enters a period of 
celebration and new growth – spring. However, each 
year as Persephone returns for her six months below 
the surface, winter falls. 

Autumn has a melancholy mood, for although it is 
traditionally the season of harvesting, it heralds the 
beginning of the long, fruitless winter.  >
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a b o u t  w a t e r

Story by miles masterson, Pix © Gallo/afP images

eMPty
GLASS HALF

South Africa is running out of its most precious resource



T his premise was taken to a celluloid extreme, as the villain in 
the latest Bond film, Quantum of Solace attempts to take 
control of a nation’s water supply. Whilst that might be a far-
fetched scenario, we have all been subject to water restrictions 
when local dam levels are low, and when you consider that less 
than one per cent of the entire planet’s water is involved in 

the hydrological cycle and much of this is already being utilised to its full 
capacity, it makes sense.

Indeed, the myriad threats to the sustainability of the world’s fresh 
water resources have been taken seriously since the first World Water 
Forum was held in Marrakech, Morocco, in 1997. Up to 24,000 delegates 
from international governments, and interest groups such as NGOs and 
environmental organisations, now gather in various countries for this forum 
every three years to discuss threats facing the world’s water and try find 
solutions.

The fifth World Water Forum will be held in Istanbul, Turkey, in March. 
Arguably more than many places on earth, for dry, dusty Africa, the pressing 
issue for our representatives will be the declining availability of potable water. 
In some areas of Southern Africa, for example, many people still have to walk 
for kilometres and queue for hours to receive a small ration. Others in far 
reaching rural areas, as well some as urban squatter camps, rely entirely on 
rivers and streams (if they haven’t already dried up).

The risks are obvious. The recent cholera outbreak in Zimbabwe, whilst 
political in origins (Mad Bob apparently ran out of chemical required to purify 
drinking water), is the most recent incidence of widespread disease caused by 
impure water. In fact, this is suspected as the root of the disease’s subsequent 
spread to South Africa, particularly in Limpopo province, where a handful of 
people have died and more than 100 have been treated to date. 

Other atrocious water-related stories also emanate throughout SA, 
including pollution from heavy industries and mining run off. According to 
the findings of a number of EIAs (Environmental Impact Assessments) in the 
Leeuwspruit Catchment area in Gauteng, local rivers, which flow into to the 

What is South Africa’s most rare substance? Silver? Gold? 
Platinum? Whilst these precious metals are sure to remain 
among our most valuable resources, there is another 
substance found on the scientific periodic table that might 
one day be far more difficult and costly to find, and could 
even result in human conflict – H20.

“ Po l i t i c a l  f r e e d o m  a l o n e  i s  s t i l l  n o t  e n o u g h 
i f  y o u  l a c k  c l e a n  w a t e r.”  –  N e l s o n  M a n d e l a
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a b o u t  w a t e r

Vaal, have been found to contain unacceptably high 
levels of sulphate and other heavy metals originating 
from nearby mines. These contaminate the drinking 
water of settlements and livestock downstream, as 
well as water utilised for farming irrigation, and affect a 
decline in fresh water fish stocks.

Other headlines include filthy vleis, dams and 
beaches due to human effluent. A recent study of the 
inland rivers and water bodies in the Cape Town area 
found that only two out of 27 of these measured up to 
quality standards. Some, such as Soetwater and Salt 
River catchment areas had compliance below 10%. 
Many False Bay beaches also turned out to have high 
levels of E.Coli. As with the loss of Durban’s Blue Flag 
status on most of its beaches, these findings can only 
result in lost tourism to local economies never mind the 
affect on our nation’s health.

Whilst unpredictable weather changes (everything 
from El Nino to global warming) have a major influence on 
precipitation levels, most pundits agree demand caused 
by overpopulation, coupled with poor governance, are 
core reasons for the fresh water shortage problems. 
To their credit, many local authorities and industries 
are implementing steps to rectify the situation, but 
experts warn we could run out of potable water across 
the country as soon as within a decade, and we must 
prioritise conservation efforts before it’s too late. 

“Nature is the source of water,” writes author and 
activist Constance Elizabeth Hunt in her book Thirsty 
Planet, “therefore ability to support additional human 
lives on Planet Earth depends on the protection of nature 
and the continued operation of the water cycle.”

Otherwise? Cue dramatic Bond music. >



5 SIMPLE STEPS YOU CAN  
TAKE TO  

cONserVe WAter

Fix all leaking taps and household and garden 1. 
pipes. A dripping tap can waste more than 80 
litres of water a week.
Turn the tap off when you brush your teeth.2. 
Insert a water saving device in your toilet 3. 
cistern or change your system to a more 
modern, water saving version.
Take a five-minute shower every day, instead 4. 
of a bath, and you will use a third of the water 
– saving up to 400 litres a week.
Water your garden in the cool of evening 5. 
or morning to reduce evaporation, install 
a spray nozzle on your hosepipe and don’t  
use sprinklers.
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Gauteng...exPLore

ONe GAllery At A tiMe

Story by Jacqueline Cochrane
Pix © everet read Gallery, Johannesburg  art Gallery, adlou art Gallery

Make an outing of it
The Highveld is known for clear, sunny skies. Why not 

make the most of a beautiful day, and head out into the 
countryside for a refreshing dose of cultural goodness? 
Located in Muldersdrift, Ngwenya Glass Village – while 
not, strictly, an art gallery – will delight your creative 
side. Every day, the master glassblowers of Ngwenya 
rework vast masses of recycled glass into gorgeous 
wares. These shiny masterpieces can be bought at the 
Village shop, and Zest restaurant is well known for 
scrummy treats. Don’t hesitate to bring the kids; there’s 
a large sandpit and a jungle gym. 

An additional 30 minutes of scenic driving away 
is Hartbeespoortdam. Not only is this area superbly 
picturesque, it is also home to Adlou Art Gallery. This 
gallery was the brainchild of Louise Boshoff, daughter 
of the famous Adriaan Boshoff, and Adlou Art Gallery 
displays local talent of the highest calibre. And yet 
Louise has purposefully sought to steer clear of the 
snooty ambience that so often comes with the territory; 
Adlou is described as a gallery “with soul and vibe.”

World-class collections 
Set aside a couple of hours and hop on over to 

downtown Jozi. You’ll find the Johannesburg Art Gallery 

on the corner of Klein and King George streets. This 
gallery is an absolute must for serious art fans, with 
international names such as Pablo Picasso, Camille 
Pissarro, Claude Monet and Edgar Degas to look out 
for. The impressive structure of the gallery also houses 
all the local greats – William Kentridge, Gerard Sekoto, 
Alexis Preller, Maud Sumner, Sydney Kumalo and  
Ezrom Legae.

The exhibitions (some permanent, some not) of the 
Absa Gallery and Standard Bank Gallery also impress; 
these are some of the biggest corporate art collections 
in the world. Every year Absa runs the Absa Atelier 
competition, aimed at promoting the talent of our 
country’s young artists. The Standard Bank Young Artist 
competition fulfils a similar function. 

the grand old dames 
It’s in the leafy suburbs of Parkwood and Rosebank 

that you’ll find, respectively, the Goodman Gallery and 
the Everard Read gallery. These two sanctums of the very 
finest in fine art have stood the test of time to become 
South Africa’s most established commercial galleries. 
Some of our country’s most celebrated names, including 
David Goldblatt, Diane Victor and Vusi Kumalo, regularly 
appear in these hallowed spaces. If investing in art 

a b o u t  a r t

Sure, Gauteng is the home to historical sites, goldmines and high-end shopping malls. But, 
scattered amidst the city rush and ceaseless materialism, are small oases of soul-soothing 
indulgence; Gauteng’s treasure trove of art galleries. 
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sounds like your kind of thing – these galleries will be 
right up your alley. 

Keeping it fresh 
Get in touch with creativity at grassroots level and 

visit some of Gauteng’s funkiest creativity hotspots. 
The suburb of Melville, with its charming residences and 
sidewalk clubs and cafes, has always attracted an artsy 
crowd. Located on 3rd avenue, the Gordart Gallery was 
created to help up-and-coming young artists launch 
their careers. With a similar aim of hosting established 
artists and boosting those who are just getting started, 
The Bag Factory in Fordsburg helps to keep local art 
alive! Find something similar in Pretoria at The Karoo Art 
House in Lynnwood Road – be sure to enjoy a nibble and 
something to drink at the same time. >
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directORY
ngwenya Glass Village: www.shadesofngwenya.co.za,  •	
+27 11 796 3000
adlou art Gallery: www.adlou.co.za, +27 12 253 0520•	
Johannesburg art Gallery: +27 11 725-3130.•	
the absa gallery: +27 11 350 5139,•	
the Standard Bank Gallery: +27 11 631 1889,  •	
www.standardbankgallery.co.za
everard read Gallery: +27 11 788 4805, www.everard-read.co.za•	
Goodman Gallery: +27 11 788 1113,  •	
www.goodman-gallery.com
Gordart Gallery:  +27 11 7268519, www.gordartgallery.com•	
the Bag factory: +27 11 834 9181, www.bagfactoryart.org.za•	
the Karoo art House: Call Catherine on +27 82 •	
5564082, www.art.co.za/karooarthouse 
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The story goes that JRR Tolkien was so inspired by his childhood holidays 
in Hogsback, that much of his masterpiece, The Lord of The Rings was 
set in an area just like it. And while it’s now almost certain that this is 
not the case, you will find yourself wandering around the mountain 
village, like I did, muttering, “They should have shot the film here.”

Hogsback 

By Bianca Capazorio
Pix  © iStockphoto.com

MAGIC

But once you have absorbed the charm of this tiny 
little town with its beautifully preserved landscape, 
the little row of shops on the main road (there isn’t 
even an ATM here so don’t expect to shop up a 
storm), the craftsmen selling clay hogs alongside the 
road and its population of gentle hippies, some with 

flowers in their hair, living alongside artists and the retired, you 
will be glad the movie wasn’t shot there. Because if it had been, 
Hogsback, set in the Amatola Mountains in the Eastern Cape, 
would lose much of its homely, small town feel.

Even though Tolkien’s particular brand of magic may not 
have been brewed here (he was born in Bloemfontein and 
left the country at a very early age so it’s almost certain he 
wouldn’t remember the area even if he had visited), there 
is still a very strong sense of the fantasy realm. Street and 
establishment names are inspired by The Lord of the Rings, and 
many still claim the Tolkien connection to the area.

The town is home to a large community of artists, ranging 
from poets to musicians to painters, all drawing inspiration 
from the majestic scenery. Artist Diana Graham’s Voice of 

the Earth eco-shrine is an outdoor installation, built from 
cement, centred on a fishpond. The shrine itself is covered in 
relief sculptures which tell the story of evolution, while the 
oil paintings and mosaics inside the low-walled structure are 
inspired by Bushman art and images from the Hubble Space 
Telescope. Graham says “In the past our ancestors all regarded 
the earth as sacred, but that isn’t really the case anymore. The 
shrine was a way for me to try and recreate this idea.” The 
shrine bears a strong message of earth preservation, which is 
something close to the hearts of many Hogsback residents.

Recycling is common in many of the accommodation 
establishments and any destruction of plants and scenery, as 
well as littering, is highly frowned upon. Much of the area is 
protected and residents feel strongly about preserving the area 
for future generations.

Several beautiful waterfalls, including the Swallow’s Tail, 
Bride’s Veil and the Madonna and Child are only a short 
walk away beneath giant yellow wood trees and cool, damp  
rain forests. 

If you’re lucky enough to visit in winter, you may be treated 





to a blanket of snow covering the entire area. The town’s annual “Christmas in July” 
is said to rival a conventional Northern Hemisphere Christmas, complete with 
snowy vistas, eggnog and roaring fires.

Hogsback is also home to one of the world’s largest labyrinths. The 11 circuit, 90 
meter circumference design at The Edge, is inspired by the labyrinth at Chartres, in 
France. Not to be confused with a maze, the flat labyrinth is walked slowly as an act 
of introspection.

If it is a journey into yourself that you seek, Hogsback will definitely provide it – 
whether through alternative therapies, or by forging a connection with nature. You 
may even discover the child buried deep inside you, as you chase after hobbits and 
fairies and allow your imagination to run wild in this magical location. >

stAyiNG THERE:

there is a variety of accommodation establishments to suit all budgets – •	
ranging from hotels to backpackers and campsites. 
Some places do not have credit card facilities. there are no atms in town •	
so cash will be required.
Basic supplies can be obtained in town, but if you plan on self-catering •	
bring the bulk of your supplies with you.
there are restaurants and coffee shops in town. most of the bigger hotels •	
also have restaurants on site.
the mountain setting makes the weather unpredictable so be sure to •	
pack for wet or cold weather even in summer. Walking shoes are a must.
insect repellent is also a good idea.•	
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We arrive in Prague at six am at the start 
of a four-degrees-Celsius morning. Our 
journey to this beautiful city has been 
surprisingly pleasant despite our rickety 
train having definitely seen better days. 
The frosty October air bites my ears 

and nose as I slowly step off the warm carriage onto the 
cold platform at Hlavní nádraží.

As you would expect from any European city, Prague 
is a glamorous metropolis that has managed to maintain 
its traditional beauty. Both a cultural beacon and 
Bohemian jewel, the grandeur of the antique architecture 
is guaranteed to leave you in awe. 

1      old Town square
Mounted on the southern wall of the Old Town Hall 

is the historical astronomical clock, Pražský orloj, an artistic 
masterpiece. The Orloj has three main components: i) an 
astronomical dial, which represents the position of the 
Sun and Moon in the sky; ii) “The Walk of the Apostles,” 
an hourly clock showing figures of the Apostles and other 
moving sculptures; and iii) a calendar dial with medallions 
representing the months of the year. 

2     The Jewish Quarter
The Jewish Quarter, Josefov, was named after 

the Emperor Josef II, whose reforms helped to ease 
living conditions for the Jewish people. It is an historical 
memorial containing the remains of Prague’s former 
Jewish ghetto. I find the Old New Synagogue, Staronová 
synagoga, an intriguing sight not only for its architectural 
beauty, but also because it was built in 1207 and is one of 
the few Czech synagogues still functioning today. 

3   The Prague Castle
From the Manesuv Bridge over the Vltava River 

you can simply look up to see Prague Castle, situated 
in Hradčany, the Castle District. With virtually every 
architectural style from the Gothic St Vitus Cathedral to 
the Romanesque Basilica of St George, several palaces, 
a monastery, manicured gardens and fortified defence 
towers, it is a feast for the eyes.

4     The Lesser Quarter
The Lesser Quarter, Malá Strana, was founded in 

1257 on the slopes below the Prague castle. It is one of 
the parts of Prague least affected by history. The Lesser 

Story by teri Glass
Pix © Creative Commons, Wikimedia Commons & Stefan Bauer, iStockphoto.com

Its official name is ‘Hlavní město Praha’, meaning ‘Prague – the Capital City’. Whether it’s a relaxing retreat, 
a cultural discovery or a business venue with a twist, Prague plays host to almost anything you can imagine.

CZeCH-inG in



PRAGUE IS A GlAMOrOus 
MetrOPOlis  THAT HAS 
MANAGED TO MAINTAIN ITS 

trAditiONAl  BEAUTY



Town, although not as historically rich as the Old Town, is a great place to soak 
up Prague without being accosted by tourists at every turn. 

5     the New town
We cross the famous Charles Bridge back to the Old Town and head 

South down Vaclavske Avenue, past the statue of Wenceslas on his horse and 
the National museum, to the New Town, Nové město. If you follow our route, 
you’ll also discover the beautiful Prague Botanical Gardens. And yes, if Wenceslas 
sounds familiar, he is the king in the Christmas carol!

When you’re not sightseeing, I highly recommend travelling in the restored 
antique tram known as The Nostalgic Tram no. 91 as it runs through the city 
centre. And whether you’re searching for homely hotels, romantic restaurants, 
vibey clubs and bars or exhilarating activities, you will find them all in this 
captivating city. Prague offers a variety of quirky and interesting hotels as well 
as an abundance of backpackers – accommodation for every budget. 

My verdict on Prague: a must!  >

TRAVEL tiPs

The national currency is the Czech Crown, CZK.• 

In summer, the weather is generally warm with temperatures around 20 • 

degrees Celcius.

Don’t forget a warm hat, gloves and a scarf if you’re travelling there in • 

the icy winter.

Smoking is permitted in public places (except for public transport).• 

Tipping is expected and 10% is deemed adequate.• 

Central Prague is considered a relatively safe city.• 



More and more South Africans are increasing their health 
consciousness. While non-smokers are enjoying this trend 
wholeheartedly, smokers have –until recently –lagged 
behind. But now Twisp electronic cigarettes provides an 
exciting new option for the smoking community to step in. 
Twisp electronic cigarettes is the first and only e-cigarette 
brand in South Africa. It is designed as a safer and cleaner 
alternative to conventional smoking to help smokers lead 
a healthier lifestyle. 

A Twisp eliminates tobacco from the smoking equation, 
but it looks, tastes and feels like a regular cigarette. 
However smokers can get their daily nicotine fix, without 
smoke, ash and harmful side-effects.  

Full taste, but no tar
Inhaling through a Twisp generates an airflow, which 

activates a vacuum switch within the atomiser: nicotine 
disperses into droplets and vaporises into a dense mist. 
That gives the same sensation as cigarette inhalation, 
satisfies the body’s demand for nicotine 
and provides the full taste of regular 
smoking, yet the aerosol is free of tobacco, 
tar and carbon monoxide, which threaten 
physical health.

“Many smokers blame nicotine for 
health problems caused by tobacco use, 
but it is not the substance causing cancer 
or lung diseases. Tar and further toxic 
compounds formed while burning tobacco 
and additives are the primary causes”, 
says Bartholomew. “Additionally, the 
amount of nicotine delivered by a Twisp 
is considerably less than that of a regular 
cigarette and includes a safety mechanism 
that prevents the smoker from inhaling 
more than fifteen times a minute.” 

While the emitted vapour is 
flavoursome, it remains odourless and 
non-toxic, thus the e-smoker benefits 
from the opportunity to smoke anywhere. 
E-cigarettes are absolutely harmless to the 
surrounding people, they do not stain and 
discolour furniture or curtains, and allow 
to enjoy smoking even in restricted areas.

Safer alternative to regular smoking
The smoke of a traditional cigarette 

contains more than 4.800 chemicals; approximately 70 
of them are cancer-causing, states the German Cancer 
Research Centre. “Instead electronic cigarettes, such 
as Twisp, contain only nicotine, flavourings, water and 
propylene glycol. The latter acts as a humectant to 
enhance the vapour and suspend the flavour”, explains 
Bartholomew. Propylene glycol is a common additive in 
medicines and cosmetics, for example to keep toothpaste 
or mouthwash moist. It is deemed as GRAS (generally 
regarded as safe) by the US food and drug administration. 

About Twisp electronic cigarettes
Twisp electronic cigarettes are the only e-smoking 

suppliers in South Africa. Based in Cape Town, the 
company opened its doors in June 2008 and sells through 
its website twisp.co.za. The e-cigarettes are manufactured 
by Dutch market leader Janty. 

For more information on the company or its products, 
please visit www.twisp.co.za

Twisp electronic cigarettes satisf ies body’s demand for nicotine and 
excludes cancer-causing chemicals associated with traditional smoking

heAlth cONcerNs OVer sMOKiNG 
vAnisH in A PuFF
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Story by Sikonathi Mantshantsha

Pics © Gallo/Getty Images

festivalsISLAND OF

Visitors to the exotic Indian Ocean island of Zanzibar, who plan their 
visit around one of the many cultural festivals, have a lot more than 
warm African hospitality awaiting them. 
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If you missed the recently concluded annual Sauti 
Za Busara (Festival of Wisdom) music festival, a 
six-day outdoor music extravaganza held in the 
second week of February, you still have a chance 
to catch the other equally energetic and diverse 
cultural festivities. 

Both the Zanzibar Cultural and the Mwaka 
Kogwa festivals are held each year towards the 
end of July. In the first two weeks of July, you can 
also catch the ZIFF Festival of the Dhow Countries, 
which celebrate the arts and cultures of the African 
continent, India, Pakistan, the Gulf States and 
various Indian Ocean islands. The festival features 
a film and video competition, music and performing arts 
with events held in and around Stone Town. 

The four-day Mwaka Kogwa festival, held at Makunduchi 
town in the southern tip of Zanzibar, is designed to 
celebrate the start of the New Year, “Nairuz,” in late July or 
early August according to the Shiraz calendar.  

History has it that the Shiraz from Persia, with their 
Zoroastrian religion (a Persian religion older than Islam), 
were the first foreigners to settle in Zanzibar in any 
significant numbers. In the eighteenth century they 
brought some of their cultural traditions, some of which 
the local Swahili-speaking people absorbed. The cleansing 
Mwaka Kogwa festival is one of the most popular aspects 
of that culture that has persisted. 

It might sound strange celebrating the New Year, and 
purity, with a fight, but that’s what Mwaka Kogwa is all 
about. “The locals want to start the New Year with a clean 
sheet, and the logical solution is for all the men in the 
village to beat each other up with big banana stalks,” says 
the festival’s official website. “It might sound painful and a 
bit confusing, but actually nobody gets hurt.” The banana 
stalks split on contact and after a while they disintegrate. 

“At this point, the fiercely-dueling combatants leave the 
field with big grins.” 

Men welcome the New Year by airing their grievances in 
the most physical and often painful way. “It is traditionally 
believed that since everyone has had a chance to fight, 
or to vent any hard feelings, there would be no future 
conflicts in the town in the coming year,” says the Mzuri 
Kaja Development Society. (Mzuri Kaja is a village in 
Makunduchi.)

Online travel guide Zanzibar Net concurs, “In this 
fighting everyone gets a chance to air their grievances and 
so clear the air as the New Year rolls in.” 

Visitors are welcome to join in the festival because it is 
a local belief that anyone without a guest for this holiday 
will be unhappy. Guests are, of course, free to participate 
in the fighting.

Women are also not left out of the day’s proceedings. 
In true African style, and in their best clothes, women sing, 
dance and ululate throughout the fighting – urging their 
men on with songs about life and love. “Msinikatia kanga 
Njama yangu haitende!” is one of the songs that can be 
heard, meaning, “He who does not buy me a new kanga 
will not make love to me!” 



The Mwaka Kogwa festivities vary from village to village but it is at Kae 
Kuu, a large open space in the centre of Makunduchi where the biggest events 
take place. The duels are generally matches between different villages, with 
two combatants a side at a time. There’s no need for a referee and the fight 
is governed by loose rules known to all, for example it is forbidden to beat 
a man who’s already down. And, when one combatant feels he has had 
enough, raising both hands relieves him from further beating.

After beating out the troubles and tensions of the past year, yet more 
worries and troubles from the year gone past are ceremoniously burnt away 
in a straw hut, which itself burns down in the process. At the end of the day, 
with the whole village cleansed, the New Year is ready to roll in. 

However, if you are not lucky enough to experience the wealth of local 
culture during your visit, there are numerous other activities to keep you 
entertained. Zanzibar has plenty of accommodation and fine restaurants in 
world-class hotels and resorts at reasonable prices. 

Visitors can dance the night away at the many night clubs frequented by 
the fine young Zanzibaris and foreigners along the coast, drinking the local 
Ndovu or Serengeti beers. Or simply swim the night away in the warm Indian 
Ocean waters. 

Sikonathi Mantshantsha is a journalist at Finweek. >

1time flies directly to Zanzibar! See the flight 
schedule for times and days.
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Storie deur Mandi Jordaan 

Pix © Bitterkomix

Jy moet ‘n sterk gestel én ‘n sin vir humor hê 
as jy met ‘n Bitterkomix in die hand sit...hierdie 
Afrikaanse strokiesprent is gewis nie vir die 
kleinspan bedoel nie! 

Vir party is dit banaal - vir ander, geniaal. 
Bitterkomix is Suid-Afrika se eerste en enigste 
Afrikaanse strokiesprent – en met sy brutale, 
aweregse waarnemings en humor, maak dit 
opslae sover as dit gaan. 

Bitterkomix bestaan al vir amper 20 jaar en is 
die breinkind van Anton Kannemeyer en Conrad Botes. “Ons 
het saam grafiese ontwerp gestudeer aan die Universiteit 
van Stellenbosch en moes ‘n keur van ons voorgraadse 
comics-werk saamvoeg. In 1992 het ons Bitterkomix Nr. 1 
uitgegee,” vertel Anton.

As skeppers, illustreerders en skrywers van hierdie kultus-
strokiesprent het Anton en Conrad onder die skuilname Joe 
Dog en Konradski bekendheid verwerf. “Ek het myself op skool 
al Joe begin noem,” vertel Anton. “Een van my gunstelinge 
bands, die Sex Pistols, se groeplede was onder andere Johnny 
Rotten en Sid Vicious; vir my het Joe Dog dieselfde anargistiese 
ondertoon gehad. Boonop het ek ook ‘n skuilnaam verkies 
omdat my pa ‘n bekende skrywer in Afrikaanse kringe is: ek 
wou nie as ‘die seun van J.C Kannemeyer’ bekend staan nie,” 
sê hy.

Omdat Bitterkomix uit die aard van die saak na unieke 
Suid-Afrikaanse en veral Afrikaanse sake verwys, het hierdie 
publikasie al baie vriende én vyande gemaak. “Bitterkomix 
is ŉ sosio-politieke, satiriese aanval op die gemeenskap. Die 

rede hoekom dit al omstrede was, was omdat ons eksplisiete 
seks uitgebeeld het binne ‘n politiese raamwerk - maar die 
werk was gemik om beeldbrekend en omverwerpend te wees! 
Mense was woedend: hulle was onder die indruk dat dit as 
gevolg van die eksplisiete voorstellings was, maar ek dink dit 
was omdat ons die Afrikaner-ideologie aangeval het.” 

Strokiesprente het Anton Kannemeyer al van jongs af 
geboei: Kuifie en Marvel Comics was sy lees- en versamelstof 
vanaf laerskooltyd. “Ek het destyds gedink ek sal graag comics 
wil teken - nie cartoons vir die koerante nie – maar regte 
comics, soos Kuifie. Daar was nie eintlik so ‘n job description 
in Suid-Afrika nie, so toe besluit ek dat comics illustreer my 
labour of love sal wees,” vertel hy. 

Bitterkomix is bedoel om te ontbloot, te ontnugter, en selfs 
te skok. Na meer as 30 uitgawes het hierdie strokiesprentboek 
al baie kritiek gekry omdat dit sulke kontroversiële temas dek. 
“Aanvanklik was dit moeilik om kritiek te ontvang, maar nou 
steur ek my minder aan die gewone ou op die straat,” sê Anton. 
“Tog waardeer ek kritiek baie, veral van ander mense in die 
kunste, want sodoende kan mens verbeter en groei. Iemand 
wat jou kritiseer is besig met ‘n investigation – dit vat moeite 
en inspanning van sy of haar kant af. Ek dink dis belangrik om 
gehoor daaraan te gee, maar ek raak nie eintlik betrokke by ‘n 
debat oor my werk nie,” sê hy nugter. 

 “Comics moet entertaining en nie pedanties wees nie.”

StroKieSPrent met ‘n BYt



Anton en Conrad probeer ten minste een maal per jaar ‘n nuwe uitgawe uitbring. 
“Dis baie harde werk en lang ure om ‘n uitgawe aanmekaar te sit. Ek wou nog altyd 
volkome beheer oor my eie werk hê en dis waarom ek dit self skryf en illustreer. Ek 
put inspirasie vir elke werk uit allerhande dinge: die jeug, die kerk wat wou hê ons 
moet bang wees vir God, tot Magnus Malan wat my nommer gehad het. Maar ek 
vind ook inspirasie uit letterkunde, veral Engelse letterkunde,” gesels hy. 

Alhoewel hulle geen geld uit Bitterkomix maak nie, glo Anton dat hierdie 
liefdestaak hulle as kunstenaars gelanseer het. “Danksy Bitterkomix kan ons as 
kunstenaars leef. Vroeg 2009 neem ek deel aan verskeie groeptentoonstellings, ek 
het ŉ solo-tentoonstelling by die Brussels Art Fair in April, en ek moet comics teken 
vir twee kunstydskrifte in Londen en New York,” sê hy. 

Al ervaar Anton en Conrad dat hulle strokiesprent die stiefkind van die kunste is, 
is hulle agt jaar na die eerste uitgawe na ‘n internasionale strokiesprentfees genooi. 
“Daar is nie kortpaaie na erkenning nie,” glo Anton. “My grootste droom was om ‘n 
Bitterkomix in ‘n winkel op ‘n rak te sien, en dit het gebeur! Nou wil ek net genoeg 
energie hê om goeie werk uit te voer, want om comics te skep put mens uit!” > 

“COMICS MOET  eNtertAiNiNG  en 
NIE  PedANties  WEES NIE .”
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IT’S CYCLE TOUR TIME

Ask any cyclist what’s special about the second Sunday in March and they’ll 
answer “Cycle Tour” in a flash. But what does it take to get 35,000 cyclists to 
safely complete the spectacular yet challenging 110km route? 

It is just after 4:30am. The Cape Town city centre is 
still pitch dark, yet the air is alive with anticipation 
as thousands of cyclists move towards the start 
chutes. They all have the same goal in mind: to 
safely navigate their way along 110km of the 
Cape Peninsula, one of the most scenic areas in  

the world. 
This is Race Day. Welcome to the annual Cape Argus 

Pick ‘n Pay Cycle Tour.
“Cycle Tour is something of a world phenomenon,” says 

David Bellairs, Co-Director of the organising team. “You 
have to look hard to find another event of this kind that 
has enjoyed the same amount of staying power.”

Now in its 32nd year, the Cycle Tour has definitely been 
around the block – or should we say mountain? – a good 
few times. It has become one of the world’s best-loved 
events, attracting an international mix of professional and  
amateur cyclists.

Preparing for Cycle Tour is a mammoth task. “We 
regularly go back to the drawing board to ensure 
improvements are made where they are due,”  
says Bellairs.  

Add to this sponsor negotiations, reporting back 
to the Cape Town Cycle Tour Trust and distributing 
proceeds between the Rotary Club of Claremont and 
Pedal Power Association – the organisers have to manage 

Story & Pix © Cape Town Cycle Tour Trust

Hooplah!
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the event like a business, while not losing sight of its  
charitable elements.

Then there are the hair-raising logistics. Pre-race seeding, 
ample paper cups and ambulances on call… no job is too 
big and no detail too small when it comes to ensuring the 
participants enjoy a comfortable ride.

At Cycle Tour, comfort means 20 watering holes en route, 
where thirsty cyclists enjoy 50,000 litres of Powerade, 
160,000 litres of Coca-Cola and 100,000 litres of water, 
50,000 kg of ice and use at least 450,000 paper cups!

At the centre of the action is a Joint Operations Centre 
(JOC), which, together with the Venue Operations Centre 
(VOC) is one of South Africa’s most technologically 
advanced event management systems. 

On Race Day, JOC resembles a space-age command 
centre – with representation from all emergency 
services, traffic management and disaster management 

organisations, including the South African Police Service, 
City Police, the Medi-Clinic experts, Traffic Police, 
Disaster Management and Traffic Control. It is where 
split-second decisions are made when the organisers 
have to deal with emergencies like fires, accidents or 
dangerous heat levels. 

Cycle Tour has such a comprehensive disaster 
management programme in place that the appropriate 
emergency vehicles – whether road or air – are dispatched 
within seconds of an incident being reported.

Another element unique to the Cycle Tour is Paul de 
Groot, better known as the “Hooplah” man.

As the “master of starts” for the past 20 years, de Groot 
entertains thousands of cyclists at the start line until the 
gun sends them on their way.

What many people don’t know is that participants’ 
ultimate primal scream is actually the result of a bet! 



“My cousin visited from Australia,” recalls de Groot. “One evening – probably 
after a few beers too many – a bet was born:  the one who could make the 
largest number of people shout “Hooplah!” would earn himself a case  
of beer.”

Unbeknown to his cousin, de Groot was due at the Cycle Tour start line the 
next morning and had planned to win this bet fair and square.

“I must admit that it felt a little silly to shout ‘… and everybody say Hooplah!’ 
into the microphone, but the crowd responded and the rest, as they say,  
is history.”

So what defines the Cycle Tour? Some say it is their award-winning 
organisational skills. Others say it is the sheer size of the event. But Bellairs 
believes it is the ordinary cyclists who participate for the love of cycling and who 
manage to cross the finish line against all odds that truly reflect the spirit of  
Cycle Tour.

For more information about the Cape Argus Pick ‘n Pay Cycle Tour please visit 
www.cycletour.co.za or call  + 27 21 685 6551. >

HOW AbOut THIS?

Forget aluminium alloys or carbon fibre. The building material of choice 
for bikes these days is bamboo. Lightweight and strong, bamboo is rapidly 
catching on. The world over, leading athletes are switching to bamboo for 
its unique performance and ride quality. It has a stronger tensile strength 
than steel, withstands compression greater than concrete and unlike its 
counterparts, is cheap, sustainable and abundant. But it’s not just the 
sporting world that’s taking interest in bamboo. In Africa a project lead by 
American bike maker Craig Calfee (the pioneer of carbon fibre) is training 
a network of communities to build bikes from bamboo. With time, the 
bikes may well prove to be an ideal low-cost transport solution for rural 
Africa. In an effort to raise awareness about the project, an African made 
bamboo bike will be taking part in this years Cape Argus Cycle Tour. For 
more information go to www.calfeedesign.com.
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new exclusive 5 Star Hotel to open its doors 
in March. The Radisson BLU Hotel chain is 
expanding its South African capacities with 
173 rooms in Port Elizabeth.

Port Elizabeth, which is known as the 
“Friendly City” is rapidly becoming one of South 

Africa’s most sought after holiday and incentive destinations. 
With so much to offer the visitor, this magical coastal city is 
starting to gear itself up fulfil its role as one of the host cities 
for World Cup Soccer 2010. For these very reasons and more, it 
confirms that the time has come to give this coastal city its first 
big, international hotel brand.

Following Cape Town and Johannesburg, Port Elizabeth is 
only a few weeks away from being the third South African city 
to house its own exclusive Radisson BLU Hotel. 

Boasting 173 beautifully appointed, sea-facing guest rooms 
the hotel will be the first five star international hotel for the 
city. Featuring uninterrupted views over the Indian Ocean, 
a Blue Flag Beach 300 metres away and 10 minutes to the 
airport, makes this exquisite hotel perfectly situated to capture 
the growing tourist market. 

The unique concepts and an internationally experienced 
management team will set new standards to the local 
hospitality industry. But “the true secret of success lies in its 
“Yes I Can” service culture.” says General Manager Guido 
Bayley.  “Yes I Can has been a true philosophy for Radisson 
BLU for the past 16 years and incorporates constant training, 
coaching and most importantly empowerment of every 
member of staff. This is our “software”. 

The hardware, however, is certainly something to be proud 
of as well. The hotel amenities include a state-of-the-art Space 
Gymnasium, Camelot Health Spa, outdoor pool with deck, 
various retail outlets as well as free wireless internet access.  

For intimate dinners, or cocktails on the deck the award-
winning Italian-inspired Filini Restaurant and Tabú Bar ensure 
a memorable occasion. 

With an entire floor dedicated to conferencing and events 
the Radisson BLU Hotel, Port Elizabeth will effortlessly cater 
for every type of function. Whether it’s a business meeting, 
car launch or special wedding, the hotel’s Meeting & Events 
department will assist with every need.

The hotel also incorporates ‘smart building’ technology 
into its make-up and have become one of the first hotels in 
Africa to apply for its International Green Star Rating. “These 
decisions were made during the planning process of the hotel, 
as international trends were showing us that guests and 
business partners were starting to expect this of the hospitality 
industry.” explains Ben Nyaumwe of Auspex Property, owner 
and developer of the hotel.

Arguably one of the most significant developments in the 
hospitality and tourism industry for the Eastern Cape, the 
opening of the Radisson BLU Hotel has sparked an upturn in 
the city’s tourism industry. There are plans for many more such 
projects in the city in the near future. One of these projects 
is the Nelson Mandela Bay Waterfront at the Port Elizabeth 
harbour.  The new development which will feature a casino, 
additional international hotels, various retail outlets and a large 
entertainment node which due to commence construction in 
November 2009.

The new Radisson BLU Hotel Port Elizabeth promises to be 
something really spectacular and will offer the international 
and domestic traveller just one more reason to visit & stay in 
this beautiful city!

For Further information on opening specials, please contact: 
+27 41- 5095000 or visit info.port-elizabeth@radissonblu.com 
>

internationaL
BREEZE OVER PORT ELIZABETH

Story & Pix Radisson BLU Hotel
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AND PERSONAL

As a new initiative &BEYOND is now also 
offering private, tailor-made Walking 
Safaris for a maximum of six guests at 
Phinda, Ngala, Kirkman’s Kamp and 
Kwandwe Private Game Reserves. The 
safety of guests is paramount and only the 

most expertly trained and qualified &BEYOND guides are 
responsible for hosting these walks. At the time of booking, 
guests will be contacted personally by their private walking 
guide, who will spend time getting to know them in order 
to tailor-make their experience. 

The aim is for guests to explore the surrounding 
wilderness on foot, taking time to observe the small 
wonders of the African, such as spiders, ant lions and 

dung beetles, as well as witnessing big game from a 
safe distance. Along the way, a hearty al fresco brunch is 
served under a shady tree, followed by a short siesta in  
a hammock.

Should guests wish to spend an adventurous night in 
the wilderness, a private campsite can be arranged. A 
sumptuous bush dinner will be served under the twinkling 
night sky, and guests will sleep soundly with nothing but 
a sheet of canvas between them and the enchanting night 
sounds of the African bush.

For more information on &BEYOND’s new walking 
safaris or on any of their luxury lodges and camps visit 
www.andbeyond.com, call +27 11 809 4300 or fax  
+27 11 809 4511. >

A More Intimate Way to Experience the African Bush
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&BEYOND, formerly CC Africa, owns and operates 46 luxury lodges and camps 
in South Africa, Namibia, Zimbabwe, Botswana, Tanzania, Kenya and India. The 
company is committed to providing world-class experiences for discerning 
luxury adventure travellers in some of the most spectacular natural locations 
in the world. A journey with &BEYOND is an adventure that promises not only 
to capture your imagination, but to reawaken your soul. 
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it’s 3500 BC. it’s the beginning of the Bronze age and 
early forms of writing have appeared. Vehicles with 
wheels are now popular beyond mesopotamia. ancient 
egypt is really getting on its feet around this time, with 
the first settlers in the nile Valley and the beginnings of 
this important civilisation. it’s a major period in world 

history. and the pharaohs at the heart of it all were playing 
board games.

Not just any board game, mind you. Senet, the oldest 
known board game in the world, was considered so important 
that a victory was said to guarantee certain privileges in the 
afterlife. So much so that the board game was often sealed 
with the dead pharaohs in their tombs.

It adds a whole new meaning to “Pass Go and Collect 
R200,” as Monopoly would tell you.

When it comes to board games, Senet may be a historical 
heavyweight, but Monopoly has definitely turned play money 
into real money since it was patented in 1935.

Apparently, the concept of owning every piece of property 
available and driving other people into bankruptcy is a 
delightful one for over 750 million people worldwide. Just ask 
Donald Trump.

It’s now the most played board game in the world, and the 
best selling.

The young minds and future IT billionaires at Wikipedia 
claim to have traced the history of Monopoly back to 1904, 

Story by michael Vlismas
Pic © Gallo/Getty images

and little

A History of
FUNNY MONEY

GREEN HOUSES



when Elizabeth Maggie Phillips created a game – The Landlord’s 
Game – to try and explain the single tax theory. Monopoly is said 
to have emerged from this, although there are the usual claims 
of plagiarism of various versions of the game and so on.

According to the US Monopoly website (yes, there is one), 
Charles B Darrow stepped into the offices of the Parker Brothers 
in 1934 and presented to them the game of Monopoly.

They did what any big corporate did upon being presented 
with a new idea – they immediately rejected it.

Darrow, who due of the Great Depression was unemployed 
at the time, decided to produce the game himself. So he ran off 
5,000 handmade sets in his garage, with the help of a friend, 
who history has been unkind enough to neglect, and America 
fell in love with his game.

He didn’t have to go and see the Parker Brothers again, 
because they soon came to him.

Monopoly is now sold in 103 countries and has been 
translated into 37 languages. There is even a Monopoly World 
Championship. And if you’ve ever looked at those little green 
houses on the board and wondered about their history, then 
you’ll be interested to know that since its start, over five billion 
of those little green houses have been “built.”

And by the way, the name of the Monopoly character is Mr 
Monopoly. But he used to be called Rich Uncle Pennybags. And 
the guy in jail is called Jake the Jailbird. The cop who put him 
there is Officer Malloy.

Luxury goods maker Alfred Dunhill once made a Monopoly 
game with gold houses and silver hotels that sold for $25,000. 
The longest game of Monopoly lasted 70 consecutive days, and 
the longest game in a bathtub lasted 99 hours.

Oh yes, and in 1941 the game was used by the British Secret 
Service to smuggle maps, compasses and money (not the fake 
kind) to prisoners of war held by the Nazis during World 
War II.

The game is remarkably true to life 
when it comes to the bank. If the bank 
runs out of money, it can issue “new” 
money on slips of ordinary paper. 
Which suggests they’ve been playing 
Monopoly in Zimbabwe for a lot longer 
than we think. >







MOther NAture
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‘Mother knows best’ as the old saying goes, and Mother Nature has a fair number of tricks 

up her sleeve too. Here is a compilation of some of her best hints, and not only do they 

often work better than the man-made equivalent but you’ll be happy to know that they’re  

eco-friendly too.

Compiled by rebecca Johnson
Pix © istockphoto.com

TOP TIPS FROM

squeaky Clean
To remove bad odours from smelly chopping boards 

wipe them with slices of lemon or celery, or scrub  
with vinegar.

insects not invited
Pop pots of basil on your veranda and kitchen steps 

– it’s great for cooking and also keeps mozzies and  
flies away.

scented sleep
Having trouble falling asleep? Place a couple of 

drops of lavender essential oil on your pillow for a good  
night’s sleep.

Healing Herbs
A herbal tea made of thyme and honey works wonders 

for scratchy coughs and sore throats.

banish bad smells
Say goodbye to musty smells by spraying affected areas 

with a mixture of 1 cup water and 1 teaspoon of tea tree oil.
soothing burns
Place grated potatoes on burnt skin to ease the 

affected area.
book restorer
To remove mildew from books sprinkle the pages lightly 

with cornstarch, let it sit for a couple of hours and then 
wipe clean. 

A chilli reception for unwanted bugs
Mix several tablespoons of chilli powder with 2 litres 

of water and a couple of drops of liquid soap to make a 
natural insecticide spray for plants, which works well 
against ants and aphids. >
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a recent trip to the sleepy hamlet of Groot Marico 
in North West Province made me hanker after a 
way of life long forgotten in our impatient and 
nervous society. Sitting at Marico Memories 
Bistro, a quaint and eclectic eatery on the town’s 
main road, I was taken aback by a very simple 

scene. The owner walked over to our table, told us our food 
would take a while, as it was being made from scratch, but 
assured us that we shouldn’t fret, as the next batch of bread 
rolls would be out of the oven in six minutes. After this she 
ambled over to a passer-by and the two ladies sat down on 
a nearby ledge to discuss the upcoming weekend cow sale. 
Now I can understand that we can’t all live like this in today’s 
fast-paced urban culture, but my word did it feel good to slow 
down, drink in my surroundings and enjoy the finest, freshest 
meal I have come across in years.

Luckily it’s not only me who feels this sense of nostalgia. 
In 1986, when the first golden arches of McDonald’s went 
up in Rome, the Italians were incensed. Fiercely protective 
of their fine taste and fine food, they found this the ultimate 

insult and demanded that something be done about it. 
Journalist and gourmet Carlo Petrini, who realised that fast 
food was standardising taste and leading to the annihilation 
of thousands of foods and flavours, rallied his friends and 
began speaking out at any opportunity he could get. Within 
three years he had gained so many supporters that his rants 
were formed into a movement – the Slow Food movement 
– which would strive to counter fast food and fast life. Today 
the movement, whose emblem is a snail, to represent both 
culinary pleasures and a slow pace, has over 85,000 members 
in 132 countries.

So, what exactly is Slow Food? The movement is three-
pronged, with a focus on good, clean and fair food. That is, food 
should taste good, be produced in a clean way that doesn’t 
harm the environment or our health, and food producers 
should be properly compensated for their work. Closely tied 
to this is the preservation of local traditions and cultures, and 
many Slow Food events focus on a specific cuisine, with recent 
local events celebrating the Lebanese and Italian kitchens.

The Slow Food movement was brought to South Africa’s 

SnaiLtrAilTHE
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Discover a world of good taste and good health with the Slow Food movement.
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shores by sausage maker Peter James Smith, and Andrew Adrian 
has now taken over the Johannesburg Convivium (branch). He 
is intent on growing the movement and spreading the word. 
“We hope to get people to pay attention to what they eat. 
Eating a burger and drinking a cola while driving through the 
city is not what people should be doing for a number of good 
reasons. We encourage people to find fresh seasonal products 
and to cook them and to enjoy them in the company of 
family and friends,” says Adrian. The local branches promote 
their cause through exciting functions such as visits to award-
winning buffalo mozzarella farms, leisurely dinners celebrating 
cuisines from around the world and garlic-picking escapades 
that culminate in lovingly cooked feasts. 

And if this sounds like a self-indulgent orgy for the senses, 
members quickly learn that the Slow Food way of life, which 
involves eating seasonally, locally and organically, will benefit 
your health dramatically. Seasonal fruits and veg not only 
taste better and cost less than imported goods, but they’re 
also packed with the nutrients you need during that season 
– there’s a very good reason why vitamin C-rich oranges are 
winter fruits. And as for organic, while many people complain 
about the cost, a recent review of nearly 100 studies proved 
that organic fruit, veggies and grains have nearly 25 percent 
more nutrients than conventionally grown produce. Plus, 
they’re pesticide-free. The Slow Food movement spreads 

the word on these issues and works with local producers to 
improve the quality and variety of our diets, thereby countering 
the heath-risks posed by modern nutrition.

The movement is gaining popularity at a rapid rate, as 
people are tired of buying the same things, eating the same 
foods, and going through the same motions. Slow Food offers 
the opportunity to mingle taste, culture and experience in 
exciting new ways that preserve our environment and cultures, 
all while boosting our health. Joining the movement will 
introduce you to a whole new world of inspired cuisine and 
languid living that will ensure you take a step back and enjoy 
the sensory delights our world has to offer. Bon appetit! >

JOIN THE sLoW FooD MOVEMENT

To join the movement, or for more info, contact:
Andrew Adrian on +27 11 648 0653 or adr1an@telkomsa.net, 
or visit slowfoodjoburg.blogspot.com (Johannesburg branch)
Lorna Van Besouw on +27 21 685 1197  
or info@slowfoodcapetown.co.za, or visit  
www.slowfoodcapetown.co.za (Cape Town branch)
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Nomfusi

nomfusi was discovered in 2007 at a church 
gathering by Marike Fourie, lead singer of the 
Afrikaans pop band Insident. After hearing her 
phenomenal voice, Marike offered Nomfusi a 
scholarship to attend a song writing course with 
Philip de Villiers, owner of the music training 

company Vivacious Voice. The rest, as they say, is history.
With a powerful voice, electrifying stage presence and high-

calibre songs, Nomfusi and her band are ready to take on the 
world; one beat at a time. Her lyrics are soulful, strong and 
outspoken and will soon be showcased on her first CD. Miriam 
Makeba and Siphokazi inform her song writing style, while 
she is vocally influenced by divas like Whitney Houston, Tina 
Turner and Aretha Franklin.

But a golden voice and powerful lyrics do not necessarily 
guarantee success. They need to be coupled with sheer 

Story by Karien Slabbert
Pix © anita van Zyl 

GOTYANA
To be likened to musical legends, like Miriam Makeba, at such an early stage of your career is no small 
feat. And this is something Nomfusi Gotyana takes very seriously. “I eat, sleep and drink music,” says 
the pint-sized singing sensation. Her dreams are as big as her voice: “I want to be a world legend in 
music.” Meet Nomfusi, the fresh young African Soul talent from Khayelitsha, Cape Town.

Afro Jazz Princess
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determination and an “it” factor, a distinct sound that 
reverberates above a plethora of mediocre tunes. In a world 
filled with catchy candyfloss music, this star-in-the-making 
lays claim to a more substantial, socially conscious music 
style; a style she has dubbed “African Soul.” This distinct new 
music genre combines an eclectic mix of traditional African jazz 
rounded off with a twist of R&B and gospel.  

Songs about personal experiences are often the most honest 
and powerful. Nomfusi also draws inspiration for her lyrics 
from her own experiences. “I cry first; then I write a song and 
sing. My music is based on my experiences and upbringing as 
a person. It’s unique because of the lyrics – people can relate 
to my story. It teaches them that there is a way out.” Finding 
a positive message in times of hardship is something Nomfusi 
has experienced first-hand. She was raised in a township outside 
of Port Elizabeth, by her single mother, Kwazibani, a musically 
gifted sangoma. “I didn’t have it on a silver platter. My mom was 
a domestic worker. She could only buy food from her wages and 
we lived in a shack.” 

Sadly Kwazibani died when Nomfusi was very young, leaving 
her and her two siblings orphaned. “My mom died when I was 
12 years old, of AIDS, then my aunt took us in, and then she also 
died of AIDS when I was 16 years old.”

“The sad part is that my mom died not knowing that I can 
sing,” she laments. In her striking song Kwazibani, Nomfusi tells 
the story of her musically gifted mother. “She was a strong 
woman and beautiful inside and out,” says Nomfusi. Kwazibani 
exposed Nomfusi to traditional African songs, gospel and 
African jazz at a young age, which formed the foundation of her 
vocal and song writing style. 

Growing up, she didn’t know much except eating, sleeping 
and going to school, says Nomfusi. But instead of dragging her 

down, her life 
e x p e r i e n c e s 
h a v e 
strengthened 
her as a person. 
“When my 
mother died 
I perceived 
t h i n g s 
differently and 
made a choice 
of not sitting 
and waiting for 
other people to do things for me or have pity on me, but started 
doing things myself…my mother’s death made me see that 
after every bad situation there is life to live and that I must live it 
to the fullest. In my music I am living my life not just for me but 
for every other person.” 

Nomfusi also draws inspiration from what happens on her 
doorstep, in Khayelitsha. “I am inspired by my experiences 
and what surrounds me in the township; pain and lack of 
development. By that I don’t necessarily mean building houses 
but building people who will leave a mark on this world.” 

Her songs cover significant topics, like poverty, in a unique 
fashion. “But by that I don’t mean lacking material things but 
the poverty of the mind from which we need to be liberated.” 
The issues she deals with in her songs are a part of her, says 
Nomfusi. “Even if I become a billionaire, I will always have a 
mother who was a domestic worker and died of AIDS because 
of lack of knowledge. People need to know these things so that 
we all start making choices, not just for ourselves but for the 
generation to come. “ >

IN My Music I AM liViNG MY LIFE NOT JUST 
FOR ME BUT FOR eVery Other PersON

Tel: + 27 (0) 72 970 4618 / Fax: +27 (0) 86 654 8052
info@guineafowlshuttle.co.za

www.guineafowlshuttle.co.za

“Choose Guinea Fowl Shuttle Service to and from OR Tambo International Airport and Lanseria Airport, as well as hotel 
and guesthouse transfers, and door-to-door shuttles. We also specialise in transfers to Sun City, game reserves and 

lodges. Let us take you there in style and comfort.”









The organisation now boasts four Visitor 
Information Offices (VIC), namely: Donkin, 
Boardwalk, Uitenhage and the Port Elizabeth 
Airport. Service excellence in terms of the 
dissemination of tourist information, the efficient 
handling of tourism-related enquiries and the 

option of accommodation bookings to visitors remain key 
deliverables for the Information Services Division. 

In addition, Nelson Mandela Bay Tourism has been awarded 
“Booking Agent Status” for all South African National Parks. All 
front-line information office staff have been trained to handle 
SA National Park reservations on a national basis with the 
“Wild Card” also sold from these offices. 

As a host city for 2010, Nelson Mandela Bay (Port 
Elizabeth) was awarded an infrastructure grant through the 
national office of the Department of Environmental Affairs 

2010
NELSON MANDELA BAY 
GETTING READY FOR

Nelson Mandela Bay Tourism, the official destination 

marketing authority for the Nelson Mandela Bay 

Municipality, continues to provide an improved 

decentralised tourist information office network.
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and Tourism, to the value of R6.2 million for the upgrade of its 
Visitor Information Centres (VIC). Three sites were identified 
for upgrade which included the Boardwalk Information Office, 
the acquisition of the new Information Office at the Port 
Elizabeth Airport as well as the Donkin Reserve Information 
Office. Anix Consulting, based in Cape Town were awarded the 
contract to implement and manage the upgrade project. 

The installation of the new Airport Office was completed 
in May 2008 and the upgrade for the Boardwalk Information 
Office was completed in June 2008. The interior of the Donkin 
Office is currently being upgraded and will re-open to the public 
in mid-March 2009. All three of the information offices sport 
brand new, state of the art touch screen computers, plasma 
screens, new office furniture, new brochure display areas and 
professional enquiry desks. Part of the upgrade project includes 
a newly designed interactive website and e-commerce 
platform. The Donkin Office also has plans in place for a small 
coffee shop, souvenir / curio outlet as well as an internet café 
for the convenience of visitors and tourists. 

Because of its strategic location in relation to the heritage 
and cultural attractions in the historical heart of the city, the 
Donkin Office has been identified as the “flagship” Visitor 
Information Centre for 2010. The Donkin Reserve Lighthouse, 
built in 1861, houses the Visitor Information Centre (VIC). A 
stone pyramid monument, with a touching inscription, erected 
by Sir Rufane Donkin in memory of his late wife, Elizabeth, 
after whom the city was named, is next door to the Donkin 
VIC. Furthermore, the Donkin Reserve precinct has been 
earmarked for major environmental upgrade as part of the 
city’s beautification of the area. 

nelson Mandela Bay stadium 
Nelson Mandela Bay will be hosting the largest sporting 

event in the World: the 2010 FIFA World Cup South AfricaTM 

from 11th June to 11th July 2010. Eight games, including a third 
and fourth place playoff and a quarter final, will take place at 
the Nelson Mandela Bay stadium.

The stadium will have an eye-catching, unique roof structure 
and a spectacular view, overlooking the North End Lake. There 
are not many stadiums in the world that are designed and 
constructed overlooking a lake; this in itself is a very distinctive 
feature of the Nelson Mandela Bay Multi-Purpose Stadium, in 
addition to its striking design. It is anticipated that the stadium 
will be complete in March 2009. The progress of the stadium 
meets programme requirements and is currently on track. 

The overall cost of the construction of the stadium is 
estimated at approximately R1, 7 billion. The roof material 
of the stadium consists of a combination of aluminium 
cladding, combined with a membrane material called PTFE 
(polytetraflurethylene), which is a coated glass-fibre fabric and 
steel super structure. 

The total length of piles installed is 21,000m and the 
material excavated is 138, 000m3. The stadium will seat 
45,000 in addition to 4,000 extra seats which will be 
temporarily installed for the World Cup. The stadium building 
is approximately 40m high and consists of six levels on the 
western side in addition to five on each of the north, south and 
east stands. Two big viewing screens will be installed for the 
live viewing of events as well as two conference rooms, which 
are able to accommodate 200 people, will be situated on the 
5th level. 



There are four ramps for easy wheelchair access, 74 toilet 
blocks as well as 32 colour coded turnstile gates. There are 
23 private boxes with a planned additional 22 private boxes, 
including two bars, as part of the post World Cup building. All 
aspects of the project have factored in energy efficiency as a 
key element. These include energy-saving designs, the building 
management system, and temperature control and reduced 
energy consumption rates. The bulk sewer and bulk water line, 
to service the stadium development has also been completed. 
The playing field (pitch) is natural grass with the outer and 
surrounding areas consisting of artificial turf. The laying of the 
pitch was completed in December 2008. 
Fast Facts about the nelson Mandela Bay stadium: 

Volume of material excavated 138,000m3
Volume of imported fill material 110,000m3• 
Volume of concrete placed  31,000m3• 
Steel reinforcement  3,000t• 
Area PTFE membrane  20,000m2• 
Area aluminium metal cladding 20,000m2• 
Roof Steel Mass   2,000t• 
Total length of piles installed  21 km• 
Total length of pre cast seating installed 12,7km• 
Height of the structure  34m• 
Roof span  46m• 
Stadium Capacity  48,459• 
Total Floor Area  55,000m2• 
Number of Rooms  1,015• 
Number of Kiosks  54• 
Number of Offices  24• 

Number of Private Suites • 
Business Club (2)  174• 
Number of Floodlights 264• 
Total Length of ICT Cables 450 km• 
Number of CCTV Cameras 220• 
Number of Loud Speakers 35• 
Number of Turnstiles 64• 
Reply Screens (55m2) 2• 
Score Boards  2• 

The building industry has benefited a great deal due to the 
construction of the stadium. The implementation of this huge, 
fast track project has introduced several local role players to a 
new scale of development which will be beneficial to the local 
construction industry now and in the future. The construction 
process has also included extensive use of local suppliers and 
experts in conjunction with international specialists, ensuring 
that adequate skills transfers take place. 

An estimated total of 6,800 jobs were created throughout 
the process and the development of the stadium will result in 
the upliftment and urban renewal of the surrounding residential 
and commercial area of North End and the major routes leading 
to the stadium. The stadium will bring vast social and economic 
opportunities, during and after the World Cup. 

Nelson Mandela Bay will also receive major tourism exposure 
during and after the 2010 FIFA World Cup South AfricaTM. The 
progress of the stadium is updated monthly and can be viewed 
on a slide show on www.nelsonmandelabay.gov.za/fifaworldcup. 
Nelson Mandela Bay will without doubt be ready to host the 
largest sporting event in the world! >

Donkin reserve: Pyramid & Lighthouse nelson mandela Bay Stadium
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Chocolate poisoning in dogs

B u n n YEaster
Story by Dr marianne de Vries, royal Canin technical manager
Pix © royal Canin

Easter is a time of year for all of us to indulge just a little, because by the time the Easter bunny comes 
around we’ve either shed the Christmas bulge or come to accept it. However, the chocolate that is just a 
little treat for us may be lethal to our dogs.

tHe DoWn     SiDe to tHe 

Chocolate hits dogs in two ways: the lighter, sweeter 
chocolate or chocolate-flavoured baked goods 
are often very high in fat, while dark chocolate 
contains high amounts of theobromine, a lethal 
toxin to dogs.

Dogs love the taste of fat and many like the taste 
of sugar, so they are likely to pick the bowl of milk chocolate 
or the chocolate cake over the potato chips to snack on when 
you’re not looking. The problem is that eating such a lot of fat 
can cause pancreatitis in dogs. This is an extremely painful and 
serious condition related to a disorder in fat digestion.

Even more dangerous than the fat content, though, 
is the theobromine content. Cocoa beans contain 
theobromine and caffeine, two related substances which 
lift mood and aid concentration in humans but to which 
dogs have extreme reactions. Theobromine causes tremors 
or seizures, vomiting and diarrhoea, anxiety, hyperactivity, 
incoordination and death in dogs at doses that would 
barely make humans giggle. 

The darker the chocolate, the higher the theobromine 
content and the higher the risk to the dog.  A 10kg dog will 
probably show signs of toxicity if it eats 85g of milk chocolate 
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and has a risk of dying from 170g. Due to the higher level of 
theobromine in dark chocolate, a dog of the same weight 
will show symptoms of poisoning after eating 35g and is at 
risk of death after a little as 70g.

The inexplicable thing is that some dogs show virtually 
no signs after eating chocolate and seem immune to 
chocolate poisoning. This is probably due to an enzyme in 
their liver that functions differently to most dogs. If your 
pooch has stolen some Easter eggs, though, don’t wait to 
see if he’s one of the lucky few. Dogs generally only start 
showing symptoms of poisoning four hours after eating 
chocolate and by the time they start showing symptoms, 
the chance of saving them is already diminished. The sooner 
your vet treats him, the better his chances of surviving. If you 
get him to your vet within two hours of eating the chocolate, 
the vet will induce vomiting and give him tablets to absorb 
as much of the toxin as possible from his stomach before 

it is taken into his system. If more time has passed, he will 
probably have to stay in hospital while your vet monitors 
him and counteracts symptoms as they occur. If your dog is 
severely affected, the theobromine will take about four days 
to be eliminated from his body.

Fortunately there are safe alternatives to human 
chocolate for your dog’s Easter egg hunt. Doggie Chocs are 
safe since they are made without theobromine and are not 
too high in fat. You can also give your dog a real hardboiled 
egg for Easter, as long as he doesn’t suffer from dietary 
sensitivities. You can even paint a rawhide bone with food 
colouring to make it fit the Easter theme. Human food 
colouring is safe for dogs if consumed in small amounts. 

If you are having an Easter egg hunt, remember to send 
the kids out first and to make sure they have collected all 
their chocolates before sending the dogs out to sniff out 
their chocolate-free Easter treats. Happy hunting! > 

FORTUNATELY THERE ARE sAFe 
ALTERNATIVES TO HUMAN 
chOcOlAte FOR YOUR 
DOG’S eAster eGG huNt
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Slumming
it

The new film of the same title from director Danny 
Boyle (Trainspotting, The Beach) – inevitably called 
the “feel-good movie of the decade” – is firmly in 
the rags to riches fairytale vein. Slumdog Millionaire 
won’t be the first film this year to be marketed 
that way, be sure of it. Without feel-good budgets, 

feel-good interest rates, feel-good stock markets, etc, the 
movie business has got a lock on feel-good anything. It doesn’t 
come as much of a surprise that Hollywood and Bollywood 
are doing better than a year ago: it remains the cheapest 
form of escapism as long as you don’t buy the popcorn or the 
watery Coke. 

Slumdog Millionaire, to be released in South Africa at the 

beginning of March, follows the early years of a Mumbai 
orphan – from his wretched existence in the slums of India’s 
financial capital and centre of the movie industry to his 
appearance on the Indian version of the television quiz show 
Who Wants to be a Millionaire? Along the way he’s confronted 
with a long line of corrupt government officials, gets caught 
up in a murderous religious riot and is enslaved by callous 
criminals. Even the TV show host is a venal monster.

How do you square that with the feel-good factor? Not 
easily, and Slumdog Millionaire isn’t without its critics. The 
glib, relentlessly upbeat tone of the film amid all the squalor 
and despair does become grating, although I won’t call it 
poverty porn as some have done. Anyone who has ever visited 

If it hasn’t happened already the nickname “slumdog millionaire” is set to become part of the popular lexicon. 
Calling someone a slumdog millionaire works well as a compliment when you’re referring to someone who 
has pulled himself up by his bootstraps to overcome great disadvantage and make good. (South Africa is 
littered with examples – and not just in the ruling party, the hip-hop and Afrikaans music business.)
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Mumbai would realise the portrayal of the condition the vast 
majority of its inhabitants live under is accurate. Perhaps Vikas 
Swarup, long-time Indian deputy High Commissioner to SA 
and author of the book on which the film is based, could bring 
Alexandra to life in the same way as he did Mumbai. It would 
come closer to reality than our only Oscar winner – Tsotsi – 
ever did. 

The current global economic situation (I’ve run out of 
ways of describing the current financial state of affairs: 
perhaps “economic death spiral,” as one US comedian put it, 
is more appropriate) has supplied Slumdog Millionaire with  
added resonance. 

The parade of the once-powerful, well-connected 
Davos men called to task for their financial failures 
continues. The recent public humiliation of the bosses 
of the big banks in Britain following their mea culpa, of 
sorts, was fairly tame compared to the treatment the 
investment bankers in the United States got for awarding 
bonuses, lavishly refurbishing offices and going on 
junkets even as Wall Street was burning. Those lining up 

for Barack Obama’s latest trillion-dollar package will face 
even harsher grilling. 

The film’s commercial and critical success is probably 
to be expected. The millionaire slumdogs who occupied the 
seemingly indestructible world of high finance and politics are 
the outcasts in the new order. Slumdog Millionaire is pure wish 
fulfilment, but the feel-good factor is as high as seeing those 
who squandered the world’s riches being brought to heel. 

Copy courtesy of Finweek. Call 0860 103 911  
to subscribe. >

WITHOUT FEEL-GOOD budGets, 
FEEL-GOOD iNterest rAtes, 
FEEL-GOOD stOcK MArKets, ETC, 
THE MOVIE BUSINESS HAS GOT A 
LOCK ON FeeL-gooD AnyTHing
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brilliant new Mazda3

New Renault clio

Mercedes-Benz   Vito 120 cdi sport

The latest addition to Mercedes-Benz’s Vito range, the V6 powered 
120 CDI, represents the top end of the family transporter market in South 
Africa.  The combination of exceptional power, agile handling, comfort 
and space and its superior configuration, will make the new Vito 120 CDI 
Sport a firm favourite amongst discerning leisure travellers and families 
with an active lifestyle where this performance is expected, according 
to Mercedes-Benz SA. The exciting news from Mercedes-Benz is the new 
2,987 cc V6 common-rail turbodiesel engine. With an outstanding power 
output of 150 kW at 3,800 r/min and 440 Nm of torque from 1,600 – 
2,400 r/min, this eight-seater is ideally suited to tow leisure equipment 
such as horse boxes, motor boats, bike and jet-ski trailers. The Vito 120 
CDI Sport is easily identified by the V6 badging, which takes pride of place 
on the flanks and at the rear. Expect to pay in the order of R479,000 for 
this versatile vehicle.

Mazda Motor Corporation will debut two new models of the all-new 
Mazda3 (known as Mazda Axela in Japan) product range at this month’s Geneva 
International Motor Show. The world premiere of the Mazda3 with i-stop, Mazda’s 
advanced fuel-saving start-stop system, will be shared with the all-new Mazda3 
MPS, Mazda3’s high performance flagship model. The Mazda3 MPS (Mazdaspeed 
Axela) now features improved fuel economy and emissions that satisfy Euro Stage 
5.  The Mazda3 is one of Mazda’s core products, with more than 2 million units of 
the first generation produced. The design of the new model has a bolder and more 
dynamic stance; it is agile and confidence-inspiring, enhancing the sense of oneness 
between the driver and car. It also has high environmental and safety performance 
levels, exemplifying Mazda’s sustainable long-term vision to provide cars that are 
eco-friendly and safe while still being fun to drive.

BoxCompiled by Bernard K Hellberg
Pix © Quickpic

out of tHe

New Renault Clio opens a new chapter in the Clio saga. As a versatile, 
balanced package, the new Clio carries over the same qualities of cabin 
space, safety, comfort and road holding, as well as the same rigorous 
build quality that has made it one of its segment’s most reliable models. 
Highlights in the new range include the availability of a new GT version, 
enabling Renault Clio customers to sample the world of sporty motoring. 
New Renault Clio GT boasts racy looks and “fun to drive” handling, as 
well as Carminat TomTom, the first fully integrated and affordable GPS 
navigation solution. Renault’s latest navigation solution has been co-
developed with TomTom. The navigation solution, easily updateable on 
the internet, has a large colour screen, and will include traffic and speed 
limit information, as well as safety camera locations, at a price of less 
than R6,000. The motoring public will get a chance to taker a closer look 
at New Renault Clio at this month’s Geneva Motor Show.
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The Hyundai H-1 is available as a van and as a bus, 
offering both private and commercial buyers an 
affordable solution whether it be carrying a four 
cubic metre load or a cargo of eight hotel guests. 
The bus crosses both private and commercial 
sectors and offers a level of comfort that tourists 

as well as large, gregarious South African families will 
appreciate.

With a rugged design that uses front-engined, rear-drive 
architecture and has dual sliding doors, the H-1 is equally 
well-suited to the role of people-carrier or load-lugger. 

The H-1 has a sleek shape, with the nose sloping downwards 
to a capacious grille flanked by integrated headlight clusters. 
The bonnet and windscreen are almost at the same angle, 
and instrumental in the H-1 achieving an excellent drag 
coefficient of just 0:34. Both front and rear bumpers are a 
mix of body-coloured and dark grey plastic, and are designed 
to shrug off the bumps and knocks that come from operating 
in the urban environment. 

The massive tailgate, with a low sill height, makes for easy 
loading, while ground clearance of 190 mm (the tyres of both 
versions measure 215/70x16) points to the fact that even the 
worst of roads can be confidently tackled in the course of the 
H-1’s duties.

Both the H-1 Panel Van and the H-1 Wagon will be 
infrequent visitors to the pumps, thanks to the frugal 2.4-litre 
Theta petrol engine which they share. With a 16-valve 
cylinder head and multi-point electronic fuel injection, they 

produce 126 kW and 224 Nm. It is refined and smooth and 
configured specifically for torque in the mid-range. 

A class-leading 5-year/150,000 km warranty, and 15,000 
km service interval contribute to low ownership costs and 
peace of mind. The retail prices (R234,900 for the Panel Van 
and R289,900 for the Wagon) include a 5-year/100,000 km 
service plan.

With the ability to seat adults in three rows of three (the 
position of the middle row, which is split 60:40 can also slide 
through a 100 mm range), comfort is pretty much assured 
for all. Even with a full complement of passengers there is a 
generous amount of luggage volume 

Leather furnishings all round add to the upmarket ambience 
for rear occupants, as do the independent controls for fan 
speed and air temperature. These, along with four air vents, 
are mounted in the ceiling. In addition, there are windows in 
the rear doors, and the rear quarterlights also hinge outwards 
from their leading edges for added ventilation.

The look and feel of the front compartment is especially 
plush, thanks to the widespread use of leather, textured 
soft-touch dashboard moulding, and metal-look detail trim 
for the hangdown centre section as well as the gearknob, 
handbrake release knob, door pulls and door lock releases, 
and steering wheel.

With the H-1 Panel Van Hyundai is able to meet the steadily 
growing need for a vehicle which can transport a high-volume, 
high-mass load in a secure environment. H-1 Panel Van is the 
ideal companion for many trade and business users. >

Being able to move a big volume of luggage or a large number of people in a secure and practical – or 
safe and comfortable – manner has become a key factor in the local transport environment, and the 
start of 2009 sees Hyundai Automotive South Africa introducing a pair of new-age vehicles to meet 
these very different needs.

Story by Bernard Hellberg
Pic © Quickpic
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HyunDAi H-1 - Get moving

Story by Bernard K Hellberg
Pic © Quickpic
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When it was launched early in 2006, the 
Fortuner ushered in a new era of SUV 
affordability. The market responded with 
the Fortuner immediately going into a back 
order position. Continued strong demand 
has elevated the Fortuner to ninth on the 

South African passenger vehicle best sellers list for 2008 with 
7,193 sales for the year.

The Fortuner offers full luxury SUV specification and slots 
into the comprehensive Toyota range between the iconic 
RAV4, and the popular Land Cruiser Prado. Leather seats, power 
windows, air conditioner with front and rear split systems, and 
a comprehensive radio/CD system are all part of the standard 
equipment package.

The Fortuner offers a comfortable and spacious on-road 
driving experience together with a high level of off-road 
competence akin to that of the legendary Hilux. As a tow 
vehicle it excels with its ample reserves of power and torque. 

Competitive pricing with numerous added value elements 
are a drawcard on the Fortuner. Service intervals on the V6 
petrol engine models are 15,000 km, while the 3.0 litre D-4D 
diesel models have a 10,000 km service interval. A 90,000km/3-
year service plan is included in the price and warranty cover is 
100,000km/3-years with free 24-hour roadside assistance just 
a phone call away during the warranty period.

Toyota has tailored a five-model range to cater for 
distinct customer needs. All feature a focus on the key design 
requirements of durability, economy of operation, comfort and 
affordability, and add to that true SUV style, a luxury level of 
appointments and exceptional on and off-road performance.

All five Fortuner derivatives have a five-door ‘wagon’, seven-
seater configuration and share a common interior specification, 
but differ in the choice of drive train. 

The choices offered are:
Petrol

Fortuner 4.0 V6 4X2 Raised Body with 5-speed  • 
automatic transmission
Fortuner 4.0 V6 4X4 with 5-speed  • 
automatic transmission

diesel
Fortuner 3.0 D-4D 4X2 Raised Body with 5-speed  • 
manual transmission
Fortuner 3.0 D-4D 4X4 with 5-speed  • 
manual transmission
Fortuner 3.0 D-4D 4X2 Raised Body with 4-speed • 
automatic transmission

Petrol-engined models are powered by the new 
generation 1GR-FE 4,0-litre V6 engine with a 24-valve DOHC 
configuration. Maximum power is 175kW @ 5,200 r/min with 
torque of 376Nm @ 3,800 r/min.

Diesel models are equipped with the 1KD-FTV engine, a 
3,0-litre four-cylinder turbocharged and intercooled engine 
with a 16-valve DOHC configuration. Maximum power is 
120kW @ 3,400 r/min and peak torque of 343Nm is delivered 
between 1,400 r/min and 3,200 r/min.

The electronically controlled common rail-type fuel 
injection system used in this engine provides exceptional fuel 
management with a microcomputer controlling the injection 
pressure, injection timing and the volume of the fuel charge.

The rear seats (middle row) feature tumble and slide 
movements. The seats can be tumbled with the headrests in 
place. The third row seats are what Toyota refers to as ‘space 
up’ seats. These seats, designed to accommodate two adults 
if required, fold away to increase utility space. They can recline 
through 18 degrees in 9 steps of two degrees each.

Contact the nearest dealership for a pricing quote. >

As a derivative of the IMV (Innovative International Multi-purpose Vehicle), a global vehicle range that 
took total model production outside of Japan for the first time in Toyota Motor Corporation’s history, 
the Fortuner benefits by being able to offer excellent value.

ToyoTA ForTuner – Now even better

Story by Bernard Hellberg
Pic © Quickpic
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Play the guitar
TubeGuitar.com is a site created for people who want to learn to 

play the guitar. Working through the existing YouTube framework, 
they allow easy access to the myriad guitar lessons on YouTube. 
Watching other people play guitar is a lot more fun than trying to 
wade through tabs – and can be an easier way to learn. It is often hard 
to find the right lessons, and quality videos of people playing specific 
songs on YouTube, and TubeGuitar does the work for you. And as a 
way to better your skills, the creators say, “Posting your own videos is 
a great way of learning a song. Just learning a song is not enough to 
get really good. Actually having to perform in front of a camera and 
letting other people comment is a much better way of motivating 
yourself.” Go to www.tubeguitar.com for more.

S tart  a  petit ion
Mypetition is a free website service available to anyone wanting to 

write and manage an effective petition in South Africa. According to 
the creators, “Living in South Africa, we see so many things that we 
wish we had a voice to be heard, to make the politicians or business sit 
up and listen. We created MyPetition to be such a tool, and we hope 
that the site works well for you and that your voices are heard – loud 
and clear.” The simple-to-use site allows anyone to create a petition, 
once they have signed up and logged in, as well as manage it. They 
also offer tips and advice on creating an effective petition and tools 
to email or SMS your petitioners. Anyone signing a petition can do so 
simply, and inform any of their friends, family or colleagues. So go on, 
give your cause a voice at www.mypetition.co.za.

South African super-satirical news website gives a hilarious 
and biting perspective on what is making headlines both locally 
and abroad. Reminiscent of The Onion, the writers are not scared 
to poke fun at a host of sensitive issues. Some of the content is 
downright silly such as a recent headline, “Gautrain construction 
devastating Gauteng Gummi bear communities.” Or how about, 
“Heiress Paris Hilton says climate change is real and has blamed 
herself for what she calls ‘global hotness.’ Describing the planet 
as ‘so totally hot right now,’ Hilton said that global hotness was 
decimating the wild Chihuahuas of central Mexico.” For a breath 
of fresh, undiluted “news” go to www.hayibo.com.

Br eaking news .  In t o l i tt le  piec e s .



C o l o u r i n g - I n 
        C o m p e t i t i o n

tHiSMONth’sWinnerS

Georgia Satchwell - 10 yrs
Sabrina da mata- 8 yrs

We at 1time value our young flyers in the knowledge that we will grow together.  this is why 1time is running a colouring-in 
competition especially for them.  the pictures are found in the activity Packs that are handed out on the plane and a winner 
is chosen every month.

Winners receive a gift hamper, sponsored by 1time, including:
1time•  paraphernalia, 
a copy of the in-flight magazine, •	 abouTime, in which the picture is published.

Winners are notified by telephone and the hamper, together with a copy of the in-flight magazine, is delivered directly to their 
door. So come on kids, enter the competition!  Who knows, you could be the next winner!

nathan Calverwell - 10 yrs
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you got hacked!

As technology develops and flash drives get 
ever smaller – and their capacity gets ever larger 
– designers across the world are constantly 
coming up with funky, quirky and downright silly 
shapes to house them. Most of us have come 
to rely on these bite sized storage devices to 
transfer and store our data – but why stick with 
the ordinary? Take Hacked, a rather unusual 
USB flash drive that will have your colleagues 
thinking someone attacked your USB cable 
with a pair of garden shears. But, they would 
be wrong; it’s just your 2-gig storage device. Go 
to www.worldwidefred.com for this and other 
innovative and interesting gadgets and gizmos.

Go swimming

Rainy days are great – especially when you’re 
snuggled up under a blanket with a nice cup of hot 
chocolate. They are not so great when you have to 
traipse through puddles and flooded parking lots on 
your way to work. Inevitably, your shoes and socks 
get soaked and you end up leaving muddy paw 
prints all over the floor. Norwegian Johan. R has 
come up with the ultimate shoe-saving solution. 
SWIMS. These “modern galoshes” slip over your 
shoes – protecting them from the elements. With 
ranges including the ladies’ “Cityslipper” for high 
heels, “Ballerina” for flats and “Mobster” for men’s 
boots, these are the perfect accessories to save your 
soles. Go to www.swimsstore.com to order online.

Webble Active Footrest

The Webble is a new kind of footrest that isn’t about resting. 
It’s about motion and activity while you work.The Webble™ 
enables free motion that gets your legs moving while you 
work. Complementing its unique functionality, the Webble’s 
shape breaks from the norm and encourages your feet to go for 
a ride. Developed by three award-winning product designers, 
the Webble ™ embraces the concept of mobility and a belief 
that ergonomic can be stylish and fun. It rides on ultra smooth 
casters and a patent-pending spring suspension and self-
stopping mechanism to keep your office mates from zooming 
away with your legs’ new best friend. The Webble is the first 
creation of BriteObjects, a design firm focused on launching a 
bold new genre of workplace wellness products that connect 
with the social, emotional, and spiritual aspects of well being. 
For more information go to www.thewebble.com.
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Lexmark: X6650 four-in-one printer with a 3-year 
guarantee

Stockist details: IT Retailers
Recommended retail price: R 1,599

Easy to install, your Lexmark X6650 will be ready for all your 
home copying, faxing, scanning and photo printing needs in a flash. 
Print from virtually anywhere in your home with built-in 802.11b/g 
wireless connectivity which allows you to share the X6650 among 
multiple family members. Complete your rush projects fast with 
print speeds at up to 25 ppm black and 18 ppm colour, copies with 
1-touch of a button and direct photo printing of lab-quality photos. 
For heavy-duty projects put the 25-page automatic document feeder 
to work for large copy and fax jobs.

Lexmark: X7675 four-in-one printer with a 5-year guarantee

Stockist details: IT Retailers
Recommended retail price: R 2,499

Print with confidence with the X7675. Print and share the X7675 from virtually 
anywhere in your office with built-in wireless or Ethernet connectivity. Save time and 
money with included XL cartridges that deliver twice the pages. Manage large copy and 
fax jobs easily with the convenient 25-page automatic document feeder. Print fast at 
up to 32 ppm black and 27 ppm colour and save paper and money with one-touch, 
two-sided printing. Produce vibrant, lab-quality borderless photos directly from memory 
cards, PictBridge or USB flash drive.

Lexmark: X4650 Wi-Fi enabled colour three-in-one 
printer with a 3-year guarantee

Stockist details: IT Retailers
Recommended retail price: R 1,099

Experience the convenience of wireless printing with the Lexmark 
X4650.  Easily print, copy, scan and share memories. Print up to 25 
ppm black and 18 ppm colour; copy with one touch of a button; scan 
on the 48-bit flatbed scanner. Also enjoy direct photo printing from 
Memory Cards, USB drive or with PictBridge.

WIRELESS MANIA!
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M T W T F S S Departure Arrival Flight

1 2 3 4 5 6 07h10 09h20 1T 101

1 07h50 10h00 1T 129

7 08h40 10h50 1T 123

1 2 3 4 5 6 09h25 11h35 1T 103

7 09h45 11h55 1T 119

6 11h05 13h15 1T 133

1 2 3 4 5 7 12h50 15h00 1T 109

6 14h15 16h25 1T 105

7 14h45 16h55 1T 121

1 2 3 4 5 6 15h15 17h25 1T 111

1 3 4 16h30 18h40 1T 131

6 16h40 18h50 1T 125

4 17h20 19h30 1T 127

6 18h00 20h10 1T 139

1 2 3 4 5 7 18h30 20h40 1T 115

5 19h30 21h40 1T 137

5 7 21h00 23h10 1T 117

M T W T F S S Departure Arrival Flight

1 2 3 4 5 06h40 07h50 1T 201

6 07h00 08h10 1T 209

2 3 4 08h15 09h25 1T 235

5 08h35 09h45 1T 241

6 7 09h00 10h10 1T 211

1 2 3 4 5 11h20 12h30 1T 203

6 12h45 13h55 1T 215

7 13h05 14h15 1T 239

1 2 3 4 5 13h30 14h40 1T 247

6 15h00 16h10 1T 217

1 2 3 15h20 16h30 1T 205

4 15h35 16h45 1T 245

7 16h00 17h10 1T 249

5 16h30 17h40 1T 221

6 7 17h30 18h40 1T 209

5 18h15 19h25 1T 231

1 2 3 4 18h25 19h35 1T 207

7 19h00 20h10 1T 207

5 19h10 20h20 1T 237

7 19h40 20h50 1T 229

M T W T F S S Departure Arrival Flight

5 06h50 08h15 1T 301

7 09h45 11h10 1T 319

6 10h50 12h15 1T 305

1 11h45 13h15 1T 331

4 13h05 14h30 1T 317

5 15h00 16h25 1T 307

7 15h00 16h25 1T 321

3 16h00 17h25 1T 309

2 16h40 18h05 1T 327

Joburg to East London

Joburg to Port Elizabeth

Joburg to Cape Town

Joburg to George

Joburg to Durban

M T W T F S S Departure Arrival Flight

1 07h25 09h05 1T 501

3 4 10h45 12h25 1T 505

5 11h20 13h00 1T 515

7 11h35 13h15 1T 511

6 12h30 14h10 1T 507

2 14h30 16h10 1T 519

1 4 15h25 17h05 1T 503

5 16h50 18h30 1T 509

7 18h15 19h55 1T 517

M T W T F S S Departure Arrival Flight

5 07h25 09h15 1T 831

1 07h50 09h40 1T 821

2 09h00 10h50 1T 823

6 09h05 10h55 1T 821

4 09h45 11h35 1T 827

3 10h30 12h20 1T 825

7 12h55 14h45 1T 833

5 15h30 17h20 1T 829

7 16h20 18h10 1T 835
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M T W T F S S Departure Arrival Flight

1 10h00 11h40 1T 502

3 4 13h50 15h30 1T 506

7 14h00 15h40 1T 522

5 14h05 15h45 1T 512

6 15h00 16h40 1T 508

2 17h00 18h40 1T 520

1 17h50 19h30 1T 504

4 18h00 19h40 1T 504

5 19h10 20h50 1T 510

7 20h30 22h10 1T 518

East London to Joburg

Port Elizabeth to Joburg

M T W T F S S Departure Arrival Flight

1 2 3 4 5 6 7 06h45 08h45 1T 100

5 6 08h20 10h20 1T 118

7 09h00 11h00 1T 138

1 2 3 4 5 6 7 10h00 12h00 1T 102

1 11h10 13h10 1T 106

7 12h00 14h00 1T 124

1 2 3 4 5 6 12h20 14h20 1T 104

6 14h10 16h10 1T 134

1 2 3 4 5 7 15h40 17h40 1T 110

7 16h55 18h55 1T 120

6 17h20 19h20 1T 106

1 2 3 4 5 7 18h00 20h00 1T 112

1 3 4 19h25 21h25 1T 132

5 7 21h20 23h20 1T 116

Cape Town to Joburg

M T W T F S S Departure Arrival Flight

1 10h20 12h10 1T 822

5 10h45 12h35 1T 822

2 11h30 13h20 1T 824

6 11h45 13h35 1T 822

4 12h25 14h15 1T 828

3 13h05 14h55 1T 826

7 15h30 17h20 1T 834

5 18h15 20h05 1T 830

7 18h45 20h35 1T 836

George to Joburg

Durban to Joburg

M T W T F S S Departure Arrival Flight

1 2 3 4 5 06h45 08h10 1T 200

6 07h00 08h10 1T 220

6 08h45 09h55 1T 210

1 2 3 4 5 08h50 10h00 1T 202

7 09h30 10h40 1T 234

6 10h40 11h50 1T 222

2 3 4 5 11h10 12h20 1T 248

7 11h10 12h20 1T 240

1 2 3 4 5 13h20 14h30 1T 204

7 13h40 14h50 1T 238

6 14h50 16h00 1T 224

7 15h00 16h10 1T 208

5 16h10 17h20 1T 216

1 2 3 4 16h30 17h40 1T 236

6 17h00 18h10 1T 212

5 17h10 18h20 1T 214

1 2 3 4 18h15 19h25 1T 206

7 19h15 20h25 1T 218

5 20h50 22h00 1T 250

7 21h30 22h40 1T 230

M T W T F S S Departure Arrival Flight

5 09h00 10h25 1T 302

7 12h05 13h30 1T 320

6 12h45 14h10 1T 306

1 13h55 15h20 1T 332

4 15h10 16h35 1T 318

5 16h55 18h20 1T 308

7 16h55 18h20 1T 322

3 18h00 19h25 1T 310

2 18h30 19h55 1T 328
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M T W T F S S Departure Arrival Flight

1 4 5 09h40 11h10 1T 602

7 12h35 14h05 1T 604

Cape Town to East London

M T W T F S S Departure Arrival Flight

7 10h00 11h10 1T 704

1 2 3 4 5 13h20 14h30 1T 702

Cape Town to Port Elizabeth

M T W T F S S Departure Arrival Flight

1 2 3 4 5 06h30 08h40 1T 644

7 11h00 13h00 1T 650

6 11h50 13h50 1T 652

7 14h00 16h10 1T 654

1 2 3 4 5 14h30 17h40 1T 646

1 2 3 4 5 17h45 19h45 1T 648

Cape Town to Durban

M T W T F S S Departure Arrival Flight

2 6 07h45 12h15 1T 921

Joburg to Zanzibar

F
li

gh
t 

Sc
he

du
le

1t
im

e 

M T W T F S S Departure Arrival Flight

2 6 13h30 15h35 1T 922

Zanzibar to Joburg

M T W T F S S Departure Arrival Flight

1 4 5 12h00 13h30 1T 601

7 14h50 16h20 1T 603

East London to Cape Town

Durban to Cape Town

M T W T F S S Departure Arrival Flight

1 2 3 4 5 06h30 08h30 1T 643

7 08h15 10h20 1T 649

6 09h00 11h00 1T 651

1 2 3 4 5 10h20 12h20 1T 645

7 17h00 19h00 1T 653

1 2 3 4 5 18h00 20h00 1T 647

M T W T F S S Departure Arrival Flight

7 12h00 13h10 1T 703

1 2 3 4 5 15h20 16h30 1T 701

Port Elizabeth to Cape Town
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For many people this is a question easily answered: 
Never! Despite rumours flying that the library’s days 
are numbered, we are still alive and well. 

During the week of 16th – 21st March 2009, South 
African Library Week will be celebrated with the 
theme “Access for all @ your Library.” The idea of 

an Annual Library Week is to raise awareness of libraries and 
reading, as well as the important role libraries still play in our 
communities. Many still present a variety of programmes 
in their respective communities. Despite severe financial 
constraints, most libraries are still able to provide access to 
each and every member of their community. 

Not only do libraries provide essential services such as 
educational support to young learners, they also provide fun 
and recreation. Reading circles, children’s story hours, holiday 
programmes, special events with authors and community 
members, as well as after-school care are just a few examples 
of the way libraries serve their communities. 

However, without the support of the communities 
they serve, none of this would be possible. The incredible 
commitment of the patrons of the various libraries ensures an 
environment from which the entire community benefits. Our 
patrons volunteer their services during holiday programmes, 
members of the communities presents programmes and assist 
the staff members with various projects, displays and even just 
new ideas to better our service. 

The City of Tshwane has a total of 43 active library services, 

which include a travelling library and a depot service. The 
travelling library provides a crucial service to areas that are 
either very remote or under-developed or do not have easy 
access to a community library of their own. Depot services 
provide collections to more than 30 different areas. These 
include several schools and colleges, old age homes and 
retirement facilities, and even hospitals. Many Tshwane 
librarians also try to contribute to upliftment and development 
in their communities. This is done by providing adult learners 
with Abet resources and facilities as well as providing others 
with the facility to present developmental classes in their  
own communities. 

Waverley Community Library has decided to celebrate South 
African Library week by reintroducing the joy of reading. We will 
be presenting several programmes to include all members of 
the community, library members and non-members alike. A 
South African celebrity has been invited to come and celebrate 
with us and share favourite stories.

A self-published book illustrated by our own young members 
will also be introduced during Library Week. In addition, we plan 
to donate books to our local children’s home and in doing so 
extend our services to include them as regular members of  
our library. 

Our wish is that everyone who reads this article will be 
inspired to once again become active members of their own 
community library and to help achieve the goal of access  
for all. >
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When was the last time you visited or even spared a thought to your local community library? 

Story & Pix Waverley Library





menu
(available on brown or white bread  
variations - dependent on availability)

Bacon & egg
Ham & Swiss cheese
three cheese with Basil pesto mayonnaise 

  

Grilled chicken breast marinated in a 

lemon & herb sauce, served on a bed of 

lettuce, in a sesame seed bun

a traditional Bockworst sausage on a  

bun with either tomato or mustard sauce, 

or even better, both!

Chocolate Chip
Blueberry
Bran & raisin
Lemon poppy seed

Kosher / Halaal product  
Fairview cheese platter consisting of  
Chakalaka Chevin, Black Pepper Chevin,  
Mature Cheddar, Blue Vein & Brie with a  
pack of five biscuits. 

menu
snacks & meals

1time breakfast with tea or coffee. 

Scrambled eggs served with two rashers of 
bacon, two cocktail cheese grillers, French 
toast, grilled tomato & mushrooms. Only 
served on JHB/CT/JHB and JNB to George 
flights, until 9 am.
 
Your choice of sandwich with 200ml fruit 
juice or 200ml soft drink. 
 
Jumbo muffin with tea or coffee 

R30

R26

R18

  
Chilli Beef Snapstix
Sliced Beef Biltong 
Dry Wors 
                             

Bar One 
KitKat
Lunch Bar

Smoked Beef
Lightly / Plain salted
Salt & Vinegar
Cheese & Onion

Salted Peanuts
Peanuts & Raisins                        
Jelly Babies
Wine Gums

                             
R8

R6

R6
                  

R20

Purchase our onboard snacks and merchandise 
with your MASTERCARD/VISA credit card

ANNOUNCEMENT!

items on this menu are subject to availability
All sandwiches, wraps and rolls are served cold

Sandwiches               R22

German Hot Dog                     R18

Chicken Burger                    R25

Cheese Platter                        R22

Meal Deals Biltong 80g

Chocolates

Snacks

Crisps

Muffins                                    R12

NEW

JUMBO

v

Sweet Chilli Chicken &  
Halloumi Cheese Wrap

NEW

a delicious vegetarian patty made with 

chick peas, potato, sundried tomato, 

baby marrows, onion, peppers and red 

cabbage served on a bed of lettuce, in 

a sesame seed bun v

Wraps         R26

Veggie Burger       R25



Coffee /tea

Hot Chocolate

Cappuccino

Still / Sparkling Mineral Water (500ml)

Soft Drinks (200ml)  

Coke / Fanta Orange (330ml)        

Appletiser   (330ml) 

Red Bull Energy Drink 

Orange

Apple

Tropical Blend

Castle Lager / Lite

Peroni 

Sarita Select

Sarita Ruby Dry

Assorted Whisky 

Rum 

Gin 

Brandy 

Vodka  

White: 
Sauvignon Blanc
Semi-sweet
red: 
Shiraz
Cabernet Sauvignon

menu
beverages & miscellaneous

Our VIP passengers on board, up to the age 
of 12 are given a kiddies’ pack for FREE, to 
keep them occupied.  The pack contains a 
packet of crisps, a juice box, sweets, a pack 
of crayons and a colouring-in sheet.  Let the 
kids enter the colouring-in competition found 
in the pack for a chance to win a hamper of 
1time goodies.  Should you wish to purchase 
an extra pack, the cost is R14.

Let us know what you think. Catering 
comments and suggestions are always 
welcome. Send an email to our catering 
manager at catering@1time.co.za

r8

r8

r10

          

r8                  

r8                

r9

r12

r19              

    

r12

r14

           

                  

r20                  

r18           

r18

r16

r16             

R22

Model 1time Airline MD80 Aircraft
Scale 1:200                                               

Hot

Fruit Juice

Cold

Beer

Spirits

Apple Ale

R6

R14

R130

Kiddies Pack

Alcoholic Beverages

Miscellaneous Merchandise

available on selected routes only

Wine

ANNOUNCEMENT!

Beverages



DRINKS

HOT
Coffee/tea / Hot Chocolate r8 / us$1,00
Cappuccino r12 / us$1,50

COLD
Still/Sparkling mineral Water (500ml) r8 / us$1,00
Soft Drinks (200ml) r8 / us$1,00
Coke / fanta orange (330ml) r9 / us$1,00
appletiser (330ml) r12 / us$1,50
red Bull r19 / us$2,00
fruit Juice r8 / us$1,00
 - orange
 - apple
 - fruit Punch

ALCOHOLIC BEVERAGES
Castle Lager/Lite r12 / us$1,50
Peroni r15 / us$2,00
Sarita - apple Cider r15 / us$2,00

SPIRITS
assorted Whiskies r20 / uS$2,50
rum / Gin r18 / us$2,00
Brandy / Vodka r16 / us$2,00
 

WINE
off-Dry r22 / us$2,50
Dry White r22 / us$2,50
red r22 / us$2,50

SNACKS
Beef biltong 80g
(Chilli / Sliced / Dry wors) r20 / us$2,50
Chocolates
(Bar one / Kit Kat / Lunch Bar) r8 / us$1,00
Crisps
(Smoked Beef / Lightly Salted /
Salt & Vinegar / Cheese & onion) r8 / us$1,00
Peanuts (Plain salted or with raisins) r8 / us$1,00
Sweets (Jelly Babies / Wine gums) r8 / us$1,00

BREAKFAST
(JHB- ZNZ): R50 / US$ 6

FOR CARNIVORES
a continental-style breakfast consisting of a cold meat selection 
and cheese served with a mini bagel and butter portion, mini 
croissant served with jam, seasonal sliced fruit and yoghurt.

OR HERBIVORES
mini pancakes served with maple syrup and butter, 
Burchermuesli, seasonal sliced fruit and a selection of cheddar 
and cream cheese wedges, served with a mini bagel.  

LUNCH
(ZNZ – JHB): R50 / US$ 6

FOR CARNIVORES
Grilled mediterranean vegetable pasta with a chicken Satay 
kebab, sweet chilli chicken wrap and chocolate éclair for dessert! 
this meal is accompanied by a Caprese side salad and mini 
ciabatta roll with butter portion. 

OR HERBIVORES
Grilled butternut couscous served with a wedge of feta, selection 
of spinach and sundried tomato quiches. this meal is served with 
a tiramisu dessert and mini ciabatta roll with butter portion.

We hope you enjoyed your meal but comments and suggestions 
are always welcome. if you think our menu could be nicer, send 
an email to our catering manager at catering@1time.co.za

This menu is for our Zanzibar flights only

Zanzibar Flight Menu






