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Cover
Gold – that glittering, shiny, everlasting precious metal created 
by Mother Nature in the bowels of the Earth – has fascinated 
people of myriad cultures for thousands of years. Pic © Christelle 

Groenewald for AuDITIONS Gold Couture. AngloGold Ashanti AuDITIONS is theatre 

in gold with designers liberating expression through expertly created pieces of gold 

jewellery best described as original, bold and innovative.  www.goldauditions.com
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Thr ough a  fr amew ork set  up b y Open A fr ica,  they hav e 
cr eat ed a  ser ies  of  of f- the-beat en - tr ack r out es  that  ar e 
oper at ed b y local  comm unit ies . ”read more on page 34
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It’s Christmas day. The entire family is seated 
round a large table beneath the cool shade of an 
oak tree. Everyone is laughing, smiling and enjoying 
the decadent plates of food being passed from 
person to person. All the children are playing happily, 
conversation is flowing and the scene appears to be 
one of familial bliss.

Unfortunately, the reality is a lot less jolly. Auntie 
Gertrude and Uncle Steve aren’t talking because 
Steve paid his year-end bonus towards a new 
motorbike instead of the cruise Auntie Gertie has 
always dreamt about. Little Johnny is sobbing his eyes 
out because his cousin Pete got a bigger bicycle than 
he did, and the dog jumped onto the kitchen table 
and devoured the turkey. Meanwhile, Gramps drank 
far too much white wine and is telling inappropriate 
jokes to his grandson’s painfully shy girlfriend.

In short, it’s a normal family gathering filled with 
the typical frictions and fuss that is inevitable when 
big groups of people come together.

There is often a perception that just because it’s 
Christmas (or an anniversary, or birthday), all the 
problems that have persisted throughout the year 
magically dissolve.

Unfortunately, if you have exceeded your credit 
limit, the bank is unlikely to give you a little extra 
for the season. And, if you eat mince pies and drink 
wine all holiday, you will see the impact on your hips 
and your heart.

This edition we talk about what you should 
be doing with your year-end bonus, and in the 
economic environment that we find ourselves in, 
the answer is simple - pay off your debt!

We also discuss some of the dangers associated 
with overindulgence during the holidays. Although 
we like to fool ourselves that this isn’t the case, sadly, 
festive food still contains calories and smoking still 
causes cancer.

In addition, we take a look at some of the best 
attractions that South Africa has to offer – beaches 
and sunny skies. From a guide to the best places to 
chill out in the sun, to the ins and outs of snorkelling, 
this edition is all about enjoying our time off before 
the New Year begins.
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SMS & WIN!
Swing into the holiday season with this festive collection of jazz and blues Christmas songs. Putumayo World Music 
livens up the holiday season with a new Jazz and Blues Christmas compilation featuring Ray Charles, B.B. King, Ramsey 
Lewis, Charles Brown and other exceptional artists. WIN! 5 abouTime readers stand in line to win a copy of Jazz and 
Blues Christmas. SMS the word TIME followed by the word JAZZ to 35131
Cost per SMS is R3. Competition closes 31st December 2008. By entering this competition you consent to receiving 
electronic information pertaining to abouTime and/or 1time Airline.
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Dear 1time,
 
I travelled from Durban to Johannesburg en route to the Caribbean. This 

was my first trip with 1time. As a regular traveller all over the world, I was 
really impressed with the check-in agent at the 1time Desk at Durban Airport. 
I just wanted to say how friendly she was and greeted me with a huge smile. 
She was polite, courteous and professional. Because of this agent, Mpume, I 
will definitely use 1time again. She made a great impression on me and is a 
fantastic representative for your airline!

 

Kind Regards
Tanya Blaylock,

Dear 1time,

I flew with 1time earlier this year. I arrived in Cape Town and on collection 
of my bags, I found that my bag was seriously damaged and reported it to your 
airline office. I showed the 1time staff the bag and explained to them that I 
would not be able to buy a new bag every time I flew.

In the end, we all agreed that 1time would send somebody to come and 
collect and replace the bag, which they did! 1time kept in contact about 
developments throughout the whole process.

Today, I say “thank you” to 1time staff and management for practicing good 
business ethics in the running of their business.

Thank you for the good service,
Tambani Thinawanga

Have a compliment or comment?
 Ask your flight attendant for a pen and paper and let us know what is  

on your mind. Alternatively, email cr@1time.co.za.

Dear 1time,

Having been reluctant to use a different airline, I was persuaded by my 
daughter to try 1time after she flew to Zanzibar and Johannesburg. I flew from 
Cape Town to Durban recently and was most impressed. The check-in was 
efficient and hassle-free. All staff, from ground to cabin crew, were pleasant, 
helpful and client service orientated. The planes were in good condition and 
clean. The flights arrived on time and I am certain that if you continue at these 
standards your company will only be highly successful.

Well done on an excellent effort,
John Siman

letter of the month

The writer of the Letter of the Month 

will receive  

one of two limited edition Ferrari 

Pens. Buy these 

and other gifts online from NetFlorist.  

Visit www.netflorist.co.za
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South African surfers have teamed up with marine 
scientists to launch a campaign for the conservation of 
sharks. The Wavescapes Surf Film Festival and Save Our 
Seas Foundation (SOSF) will educate audiences about 
the global plight of sharks, which are being killed at the 
rate of 100 million a year. Wavescapes, which runs from 
November 26th to December 14th in Cape Town, includes 
a number of renowned film movies as well as an outdoor 
screening on Clifton Fourth Beach on Friday December 5th. 

For more information, go to www.wavescape.co.za or  
www.saveourseas.com or call + 27 82 360 5231.

Playwright Roy Smiles’ brilliant and irreverent history 
of Monty Python comedy comes to a fitting climax 
with his ingenious and hysterically funny Pythonesque 
playing at the Monte Casino  Studio Theatre until 10th 

January. Pythonesque tells the story of John Cleese, 
Michael Palin, Graham Chapman, Terry Jones, Eric Idle 
and Terry Gilliam, who came together in 1969 to form 
one of the best loved comedy troupes ever – Monty 
Python’s Flying Circus! For fans, this is going to be the 
treat of the year, as well as the chance to introduce a 
whole new generation to the wild, insane, hilarious, 
rude, silly, inspired and uncompromisingly funny world 
of Monty Python!

Book at Computicket or the Theatre Box 
Office on + 27 11 5111 988.

Franschhoek will once again 
play host to the country’s largest 
champagne festival. The 2008 
Franschhoek Cap Classique and 
Champagne Festival, sponsored by 
Investec Private Bank, will showcase 
an array of celebrated Cap Classique 
producers as well as some of the 
finest French Champagne Houses 
and takes place on the 6th and 7th  
December. The festivities will take 
place in a grand marquee on the lawns 
surrounding Franschhoek’s famous 
Huguenot Monument. Franschhoek’s 
leading restaurants will also be 
offering specially prepared cuisine to 
complement the bubbly.

Entrance is R180 per head, 
and includes a champagne 
flute tasting glass and a book of 
bubbly tasting vouchers. Contact 
Franschhoek Wine Valley Tourism 
on +27 21 876 2861, or go to 
 www.franschhoek.org for more.

Summer Sunset Concerts At 

         Kirstenbosch

Every Sunday these wonderful open-air concerts 
capture the essence of good music in magical surroundings 
appealing to a wide range of music lovers. Until 5th April 
2009, from 5.30 pm – 6.30 pm, concert-goers can enjoy 
the best of South Africa’s top musical talent. Just as the sun 
starts going down so do the musicians come out to play. 
Through December catch the sounds of Freshlyground, 
Just Jinger and Seether as well as the traditional Carols by 
Candlelight, and a hot New Year’s Eve line up.

Check out www.sanbi.org for the full programme or 
call Kirstenbosch Enquiries + 27 21 799 8783. 

Wavescape Film Festival

Pythons on stage



Summer Sunset Concerts At 

         Kirstenbosch
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Do you often drink coffee or take “instant” energy products to keep alert, 
only to find you are burnt out again after just a few hours? McNab’s Energy Tabs 
offers you an alternative long-lasting, caffeine-free energy booster. McNab’s 
works within one dose by addressing common micronutrient deficiencies 
caused by stress, eating junk food, skipping meals, smoking, drinking too much 
alcohol or caffeine and not sleeping enough.

This unique, high-quality, Halaal product contains none of the common 
allergens: glucose, yeast, salt, sugar, gluten, soya, dairy, preservatives, artificial 
colourants or flavourants; making McNab’s a safe, good-for-you energy 
booster suitable for pregnant women (after the first trimester), athletes, 
diabetics and people on chronic medication. 

Visit www.mcnabs.biz for more information.

WIN! McNab’s Energy Tabs is giving away a monthly 
value pack of 30 McNab’s sachets to 5 lucky readers.

To enter, SMS the word MCNABS and the word ABOUTIME to  
+ 27 83 228 7222
SMS is free. Competition closes 31st December 2008. By entering this competition you consent 

to receiving electronic information pertaining to abouTime and/or 1time Airline.

h
o

w
 a

b
o

u
t 

th
a

t

Thousands of children across the 
globe have grown up hearing the 
wonderful tale of Charlie and the 
Chocolate factory. The marvels of 
the Wonka factory, such as a giant 
chocolate river, have fascinated 
children for decades.

Now available in South Africa, 
children (and adults) can enjoy 
the delicious, nostalgic chocolate 
experience of the Wonka Bar, to 
the fruity flavoured and taste 
sensational of Nerds, Nerds 
Rope, Gobstoppers, Runts and  
Laffy Taffy. 

With all the “wonkalicious” 
products available, you are sure 
to find a taste that satisfies you. 
Wonka products are available 
throughout South Africa at most 
retail stores. For more information 
visit www.wonka.com.

charlie and the Chocolate Factory

more energy with McNab’s



w w w .1 t i m e . c o . z a 23

h
o

w
 a

b
o

u
t 

th
a

t

Blue Canyon Game Conservancy is the latest not-so-secret 
weapon in the portfolio of property developer and conservationist  
Trevor Jordan. 

This luxury getaway and wildlife rich reserve opened to the 
public on the 4th October 2008 with the introduction of a family of 
elephants. Along with acclaimed wildlife veterinarian, Douw Grobler, 
Jordan and the team relocated nine cows and one bull. “There are two 
reasons that Blue Canyon was established. Primarily we needed to 
open up more ground for elephant herds to reduce the need for active 
population management. Secondly we wanted to further ensure 
that this beautiful region could be sustainable commercially, as well 
as preserved in terms of its biodiversity for generations to come” 
shares Jordan.

Blue Canyon Game Conservancy is enriched with luxury 
facilities in the midst of the peace and beauty of the Lowveld. 
Guests at the conservancy can make use of the bar and restaurants 
and can participate in over 30 sporting activities, including a flood-
lit driving range and 9-hole golf course. 

For more information, contact Jordan Properties at + 27 15 793 0417, 
info@jordanprops.co.za, or visit www.jordanprops.co.za.

Finally summer is here and the Mother City is the perfect place to be, 
lazing in the sun and enjoying your favourite cocktail at a trendy local 
bar. Cape Town has so many fantastic options to choose from – making 
planning harder than it should be. This summer the choice will be that 
much easier with the Deckedout Cape Town Bar Guide.

Deckedout is a series of guides, packaged as a deck of 52 cards, 
highlighting everything from the city’s best bars to the coolest activities. 
Each card has a short description about the atmosphere as well as all 
the basic information such as contact details, addresses, maps, seating 
areas and live entertainment. 

Recently, Deckedout have partnered with Dirty Skirts and have a 
weekly Bar Blog guide update that includes news and reviews on what’s 
hot in Cape Town. 

The Deckedout Cape Town Bar Guide retails for R69.95 a pack and is 
available at Exclusive Books and various Cape Town tourism gift kiosks. 

For more information please check out www.deckedout.co.za.

WIN!  2 abouTime readers can win their very own 
Deckedout Cape Town bar guide. SMS the word TIME followed by the 
word SUMMER to 35131
Cost per SMS is R3. Competition closes 31st December 2008. By entering this competition you 

consent to receiving electronic information pertaining to abouTime and/or 1time Airline.

Decked out for Summer

Blue Canyon game conservancymore energy with McNab’s
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Story by ron Toft
Pix © gold of Africa Museum

Golden

Gold – that glittering, shiny, everlasting precious 
metal created by Mother Nature in the bowels 
of the Earth – has fascinated people of myriad 
cultures for thousands of years. 

WONDER
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Story by ron Toft
Pix © gold of Africa Museum Gold has long been 

synonymous not only 
with power and wealth, 
but also with exquisite 
craftsmanship of the 
highest order. And there’s no 

better place to view one of the world’s 
finest collections of gold artefacts than 
the Gold of Africa Museum in Cape 
Town (www.goldofafrica.com).

Housed within the former Lutheran 
parsonage of Martin Melck House, the 
gleaming, breathtaking collection of 
some 350 objects was started in 1922 

by Swiss art lover Josef Mueller. Over a 
period of 50 years, the collection grew, 
and became more representative. 
Mueller’s daughter, Monique, and her 
husband, Jean, also added artefacts 
to the collection, and exhibited the 
collection in Switzerland’s Barbier-
Mueller Museum. 

Then, in 2001, AngloGold Ashanti, 
one of the world’s biggest mining 
companies, became responsible for 
the collection, and arranged for it to 
be displayed in Cape Town. 

Although gold has been mined 

and used in crafts in many parts of 
Africa throughout the ages, the Gold 
of Africa Museum artefacts come 
from the main gold-trading areas of  
West Africa. 

Very few objects on show pre-date 
the 19th century, simply because 
there aren’t many left. A great deal 
of artefacts were stolen in times of 
conflict, while others were used as 
currency. “Certain African conditions 
also contributed to the dearth of 
surviving pieces,” documents the 
museum’s souvenir booklet. “Many 
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chiefs and kings demanded a tax from 
owners of gold objects every time 
the gold was recast in a new form. In 
order to maximise revenues, the chiefs 
required their subjects to melt down 
their jewellery periodically and have 
it reshaped. This was very effective 
for generating tax revenue from the 
wealthy, for keeping goldsmiths 
employed, and for developing fashion, 
but was disastrous for the preservation 
of old pieces of jewellery.”

Prior to European colonisation, the 
Ashanti people developed a powerful 
empire through trade in West Africa. 
Before the 13th century, Akan peoples 
(which include the Ashantis) migrated 
into the forest belt of present-day 
Ghana. During the height of the Mali 
Empire, the Ashantis and Akan peoples 
in general became wealthy through 
the trading of gold found in the mines 
within their territory. 

The Ashantis believed that gold 
came from the sun and the gods, and 
that it possessed special powers that 
could only be properly channelled 
through the monarch. Not surprisingly, 
therefore, all gold belonged to the 

king. Subjects were encouraged to 
hand over any nuggets they found.

To people like the Ashanti, who 
valued gold highly, the more gold their 
monarch wore, the more powerful 
he was considered to be. Ordinary 
citizens never looked directly at their 
king, for they feared being struck blind 
by the divinity shining from his eyes.

The Gold of Africa Museum is an 
Aladdin’s cave of golden wonder. In 
fact, there is so much gold on show that 
the rooms, glass cases and cabinets 
are bathed in an eerie yellow glow. 
Everywhere you look are beautiful 
artefacts – objects that must have taken 
weeks, perhaps months or even longer, 
to fashion from the raw material. 

Relics include ceremonial swords, 
charm bracelets and necklaces, rings, 
earrings (some weighing as much as 
610 grams), strings of beads, amulets, 
pendants, headdresses, royal sandals, 
finials, a solid gold pangolin, a golden 
lion made in about 1874 as a sword 
ornament, and a European-style 
crown covered in gold leaf and velvet, 
on which the British imperial cross has 
been replaced by three okra pods.

The centrepiece of the museum’s 
scene-setting downstairs room is 
an image of a gold-endowed queen 
mother. Upstairs is what the guide 
describes as “the most beautiful 
collection of African gold artefacts in 
the world,” most of which originated in 
Mali, Senegal and the Akan kingdoms 
of Ghana and Côte d’Ivoire.

A few gold artefacts from Southern 
Africa are also on display in the 
museum, most notably the Golden 
Rhinoceros from the royal burial site at 
Mapungubwe Hill – part of the ancient 
Zimbabwe culture that flourished one 
thousand years ago across what is 
now Botswana, Zimbabwe, southern 
Mozambique and the northern parts 
of South Africa. 

The artefacts on show at the Gold of 
Africa Museum serve to illustrate the 
importance of gold to many African 
cultures, and the extraordinarily high 
standard of workmanship achieved in 
bygone ages. And one cannot help but 
wonder what has been lost and what 
may still be out there somewhere 
waiting to be discovered.  > 
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Originating from Mexico, 
Tequila is a potent spirit, 
derived not from the 
cactus plant as many 
people tend to think, but 
from the Agave plant, to 

be specific, the Blue Agave. A succulent 
native to the Mexican highlands and 
related to the lily family, the indigenous 
people of Mexico produced a 17% 
alcohol volume wine from Agave that 
they called Mescal. When the Spanish 
colonialists arrived, they brought with 
them a demand for alcohol. Through 
distilling the local Mescal, they produced 
a harsh spirit, which was eventually 
named after a small town in Jalisco State 
called Tequila.

Blue Agave made its way to South 
Africa in the early 1900’s, when they 
were widely distributed for erosion 
control and grown as a fodder crop, to 

be used during drought years. They grew 
prolifically in the Karoo and Graaf-Reinet 
area, and made their spiny way up into 
the landlocked country of Lesotho. Due 
to the Agave abundance in Graaf-Reinet, 
a Tequila distillery was built and operated 
from 2003 to 2008 when they shut 
their doors due to investment problems. 
Agave Distillers produced what was in 
essence Tequila, but the name is legally 
unique to Mexico, and they were forced 
to call their product Agave spirit. 

But aside from creating a universal 
penchant for the combination of salt 
and lemon, the Agave plant has many 
other uses. The production of Tequila 
requires the heart of the plant, which 
is rich in sap and the sugars needed to 
make the liquid gold. However most of 
the plant is made up of long blue-grey 
spiny leaves, which are very fibrous and 
have much more to contribute to South 

Africa’s economy than stocking your 
local bottle store. 

This year, the Council for Scientific and 
Industrial Research (CSIR) has secured 
funding for an Agave industry that is 
set to transform poverty-stricken rural 
communities by providing much needed 
jobs to areas where unemployment 
stands at over 60%. The beauty of this 
project is that money is being pumped 
into areas that are poor farmlands in 
terms of traditional agricultural success, 
but are perfect for farming Agave.

Through their research, the CSIR have 
established that the fibres from Agave 
can be used for non-woven products, 
in particular geotextiles and composite 
materials for the automative industry. 
The pina or heart of the plants can be 
utilised for the production of vaccine 
adjuvants in the pharmaceutical 
industry, and to create fat substitutes 

Story by Kathryn Fourie
Pix © iStockphoto.com

“One Tequila, two Tequila, three 

Tequila…floor!” A well-loved adage 

printed across many a person’s 

favourite drinking shirt; Tequila has 

to be the ultimate party drink. It’s 

the alcohol that starts the night 

off, and it usually abruptly ends the 

night too. But there is a lot more to 

Tequila than hangovers from hell and 

the annual office Christmas party.

Tequila?WHO BROUGHT THE
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and low calorie sweeteners in the food 
industry. The pina waste and short-fibre 
textiles are also suitable for small-scale 
and commercial papermaking. 

In Mexico, the fibres of the plant were 
traditionally used for making clothing, 
rope, paper and mats, due to its hemplike 
quality. It is also said that a syrup or 
nectar that has become very popular in 
the health food industry can be produced, 
and acts as a replacement for sugar in 
commercial food production. 

Although the Tequila industry is 
massive, and the drink can be found in 
any bar from Cancun to The Bluff, 
the plant offers much more than 
a pleasant way to forget your 
worries. It presents many very real 
opportunities for South Africa’s 
rural farmers to utilise harsh 
lands in a sustainable 
way, and opens up the 
doors for alternative 
agriculture. And just 
think of this, your next 
vaccine shot may have 
Tequila derivative in it. 
Party on Wayne! >

3 tequila fans can win a Cactus 
Rose  Hamper. Cactus Rose is a blend 
of Mexican tequila delicately flavoured 
with decadent cranberry - the newest 
taste sensation in designer drink 
innovation! For more information go 
to www.altbev.com. 

To enter SMS the word TIME 
followed by the word ROSE to  35131
Cost per SMS is R3. Competition closes 31st December 

2008. By entering this competition you consent to 

receiving electronic information pertaining to abouTime 

and/or 1time Airline.

a b o u t  t e q u i l a

the Worm
Did you know that the worm in Tequila 
is in fact a butterfly caterpillar? 
Not really common to the Tequila 
available in South Africa, the worm 
found in Mescal and Tequila in the 
USA is actually called a Gusano. They 
are found living in symbiotic harmony 
with Agave plants in Mexico, and vary 
between white and red in colour. The 
move to toss a worm in the bottle 
was the ingenious idea of one Jacobo 
Lozarto Paez, who was an art student 
working in a liquor store in the 1940’s. 
When he moved from the liquor store 
to working in a Mescal factory, he had 
a crazy marketing idea to separate 
his Mescal from the all the others. 
And boy has it stuck. Believed to be 
super potent and hallucinogenic, 
being the person to munch on the 
snack in the bottom of the bottle 
makes one the ultimate hero among 
drinking buddies, particularly in 
American college fraternities. If only 
they knew it was nothing but a bite of  
pickled protein…
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Summer
A T  T H E  S E A S I D E

F or those looking for adrenaline kicks, the windy beaches on the Cape 
Peninsula are well suited to activities like kiteboarding. However, if 
you are all about relaxing, suntanning and swimming, there are plenty 
of options available, from the granite-bouldered beaches of Cape 
Town to the quieter beaches on the Wild Coast.

KwaZulu-Natal
This humid, tropical province has an extensive coastline, from the North 

Coast holiday hot spots of Umhlanga and Ballito, to the more laid-back 
favourites such as Amanzimtoti, and Scottburgh on the South Coast. Over 
December, the tropical-like beaches of Natal are crowded with families from 
all over the country. Hordes of hormonally charged teenagers also flock to 
these areas, to enjoy their end of year vacation. For those looking to chill 
out, beaches all along the coast are great for just hanging out. South Coast 
beaches are also renowned for their epic New Year’s Eve beach parties, most 
notably Southbroom, Margate, Ramsgate and Port Edward, where there is 
bound to be a DJ spinning out the tracks on the beach, with or without rain.

The sizzling heat of summertime is here, which means most 

people who do not live near the beach will make it a priority 

to get to one of South Africa’s numerous seaside locations. 

Story by Jenna van Schoor
Pix © iStockphoto.com



Story by Jenna van Schoor
Pix © iStockphoto.com
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Western cape 
The Mother City and the surrounding 

areas pump over the holidays, with 
beaches and inner city bars jam-packed 
throughout “the season.” For relaxing in 
the sun, Camps Bay is a cosmopolitan 
mix of foreigners and locals, who 
flaunt their lithe bodies along the 
beach before sundowners in the trendy 
beachside bars. The rock-surrounded 
coves of Clifton Beach are popular with 
sun seekers and the more active beach-
goers who enjoy kicking a ball around, 
playing beach tennis and touch rugby. 
Llandudno is another gorgeous boulder-
filled beach along the Atlantic coast. It 
is one of the best places to take in the 
breathtaking Cape sunset. Further along 
this stretch, along the scenic Chapman’s 
Peak pass, is Long Beach, which runs 
from Kommetjie to Noordhoek – a 
beautiful expanse perfect for long 
walks, and an old school favourite for 
longboarding. Going for a swim however 
can be a chilling experience in the cold 
Atlantic water.

For a more sheltered and cosy 
beach experience, Boulders Beach is 
small, but perfect for sunbathing and 
admiring the population of protected 
African Penguins as they waddle along 
the sand, and swim, between the 
massive granite rocks. Travelling along 
the mountainous coastal pass of the 
R44, you will see the town of Gordon’s 
Bay, well known for its tiny, but lovely, 

Bikini Beach. Further along the R44 you 
will pass beaches like Koeelbaai, which 
is popular for camping and surfing, 
although that would be more likely in 
the winter months, which see powerful 
swells churning up huge sets. Next is 
the popular town of Hermanus, which 
boasts the famous Grotto Beach. And, 
if you continue up the Southern Cape 
coastline, there are a number of great 
beachside towns, such as Arniston, 
Struisbaai and Stilbaai. 

eastern cape 
Beachside towns along this scenically 

diverse coastline are inundated with 
visitors over the holidays. Close to 
the city of Port Elizabeth is Kenton-
on-Sea, whose Bushman’s River is 
a popular destination for boating, 
water skiing and wakeboarding. The 
secluded beaches on the rural Wild 
Coast, such as Coffee Bay and Port St. 
Johns, have a comparably untamed 
feel about them and are popular 
with backpackers. In this forgotten 
but exquisitely beautiful region, you 
will often be the only person on the 
beach, besides the persistent shell-
necklace and oyster sellers, and the 
herds of cattle that sleep on the 
beach and leave cowpats in the sand. 
However, wherever you choose to end 
up over the holidays, you will not be 
disappointed with the diverse range of 
activity (or non-activity) that South 
African beaches have to offer. > 

Beach Festivals
Stilbaai – Has a busy events 
calendar every December, including 
an annual Food and Wine Festival.  
www.stilbaaitourism.co.za
mossel bay – The 2008 Summer Sun 
Festival at Diaz Strand Hotel. Includes 
live performances and a Food and Wine 
Festival. www.capetowntoday.co.za.
cape town – The Wavescape Surf 
Film Festival takes place from the 7th- 14th 
of December at the Labia Cinema in Cape 
Town. There will also be a giant screen 
on Clifton beach on the 5th of December. 
www.wavescape.co.za
Kenton-on-sea – The Neptune 
Festival is popular with the younger 
crowd and includes live music and New 
Year’s Eve Party.
Kleinmond – The Big Blue Festival 
takes place from 8th -10th January 2009, 
and consists of a Totalsports Challenge, 
which includes swimming, surf skiing and 
running. Phone the Hangklip-Kleinmond 
Tourism office on +27 28 271 5657.
Countrywide – The 18th Annual 
Pick ‘n Pay Calypso Cricket Festival 
takes place throughout coastal towns 
during November and December, from 
Addington Beach in Durban to Sunrise 
Beach in Muizenberg, Cape Town.  
www.sportingchance.co.za. 

Boulders Beach, Cape Town
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Located on one of the best 
beaches on the eastern 
peninsula of Zanzibar Island, 
Karafuu Hotel Beach Resort 
is a four-star establishment 
guaranteed to make you 

wish you hadn’t booked a return flight 
home. The hotel exudes timelessness, 
history and a hint of decadence. It is an 
intoxicating combination – one that 
draws international tourists and one that 
keeps them coming back for more.

This exclusive hotel is characterised 
by its exquisite taste and attention 
to detail; elegantly decorated with 
indigenous artefacts, but offering 
the comfort and security of modern 
technologies. Its 89 free-standing 
chalets are pleasingly decorated 
with traditional Swahili furniture and 

equipped with modern elements, such 
as air conditioning, fridges and safes, to 
ensure maximum relaxation. 

Karafuu perfectly combines an 
internationally high standard of 
hospitality and service with the best 
exotic touches of local lifestyle, offering 
its guests a real yet magical experience 
of Zanzibar. Warm hospitality comes 
naturally to the Swahili staff, who are 
impeccably dressed in long, robed 
uniforms. There must certainly be few 
places in the world that welcome their 
guests in such a warm and generous way 
by offering an authentic experience that 
goes far beyond your wildest dreams.

Ideally situated on a generous 
stretch of palm-fringed beach lapped 
by dazzling azure water, Karafuu – 
opened  in 1995 – was the winner 

of the World Travel Awards 2008 as 
Tanzania’s Leading Resort – and it’s not 
hard to see why. 

The hotel has a total of three 
restaurants, and a lavish buffet-style 
meal is served in the main restaurant 
three times a day. The dessert table in 
particular comes highly recommended. 
Guests may also choose to enjoy dinner 
in a romantic setting on the beach or 
even aboard a traditional dhow afloat on 
the ocean. For those interested in being 
a little more sociable, the hotel offers 
a range of entertaining activities every 
evening, ranging from local bands and 
dancers to games and singalongs.

During the warm days, both high and 
low tide present appealing possibilities 
for keeping cool. When the tide is high, 
guests can take a break from sunbathing 

For centuries, the historic spice island of Zanzibar has evoked a mystical and magical dream. Today 
you can experience this dream on an extraordinary beach holiday while staying at the enchanting 
Karafuu Hotel Beach Resort.

Paradise  
Story by Shannon Manders

Pix © dylan Schwarz & Karafuu Holiday Beach resort

FOUND
Karafuu Hotel Beach Resort
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African Encounters
Fancy booking yourself a stay at Karafuu Hotel Beach Resort? 

Then contact African Encounters, who represent more than 
40 establishments in Zanzibar and offer an extensive range of 
itineraries. Whether it’s a romantic honeymoon, a long-weekend 
getaway, a fun family holiday or an island wedding that you’re after, 
African Encounters is equipped to arrange all aspects of your stay. 

Throughout the years, African Encounters has travelled Tanzania 
and Zanzibar extensively, and as such, has established solid 
relationships with many hotel owners, tour operators and government 
officials – the benefits of which are passed on to their clients. 

Based in Johannesburg and with a branch in London, African 
Encounters is a family-run business with an emphasis on value-for-
money and the human touch. The company genuinely delights in sharing 
its knowledge and first-hand experiences of Zanzibar with its clients.

For more information, visit www.africanencounters.com or  
www.encounterzanzibar.com.

on the abundant loungers, slip straight into the water and 
swim out relatively far. And when the tide ebbs, there is a 
specially constructed concrete walkway on which to saunter 
out to bathe in the turquoise lagoon. The hotel also has a 
spectacular swimming pool complete with pool bar that can 
be enjoyed at all times of the day. 

The coral reefs that lie beyond the unspoilt talcum-
white sand are rich in marine diversity, making the area 
surrounding the hotel a great destination for snorkelling 
and scuba diving. Karafuu offers a variety of organised water 
sports through their on-site Diving Centre. 

Nothing captures the imagination quite like an island 
retreat, and the feeling of being totally free from all cares and 
complications of the mainland. Island getaways, such as that 
offered by Karafuu Hotel Beach Resort, are often the closest to 
paradise most people will get, and while they are usually quite a 
way to go, they are well worth the trouble to get there. >

1time flies directly to Zanzibar! See the flight 
schedule for times and dates.

26839 1time zanzibar 275x210_pth.indd   1 2/21/08   10:29:50 AM

africanencounters.com
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Stand-up comedian, Barry Hilton, has left 

audiences rolling in the aisles throughout 

South Africa and abroad, for many years. 

With a reputation for being the “cleanest” 

comedian, around his uniquely South African 

brand of humour continues to entertain 

audiences with each performance.

Cuz
The

goes large

His latest endeavour is his 
role as Lenny Vincent in the 
upcoming 2009 comedy, 
Finding Lenny. Produced by 
the production company 
of Tsotsi fame, Moviworld, 

and written by Russel Savadier and 
Neal Sundstrom, Finding Lenny is  Barry 
Hilton’s first attempt on the silverscreen. 
The film focuses on the 50-year old 
Lenny who keeps getting told that 
“everything happens for a reason,” and 
when the wheels fall off – he loses his 
job, and his wife leaves him – he ends 
up embarking on a ridiculous series of 
misadventures and self-discoveries 

which has been dubbed as “comedy 
with balls.”

According to Barry, “The majority 
of the laughs come from my physical 
comedy, but there’s a great story too, 
it’s not a boobs ’n arse movie. When 
guys come out of the cinema, they’ll feel 
good about themselves. I think there’s a 
Lenny in everybody.”

Recently, abouTime took a few 
moments to chat to Barry Hilton 
about comedy, Finding Lenny and his 
experiences as a stand-up comedian.
Where does the nickname “the 
Cousin” come from?

You plonker, it’s my auntie’s son.

When did you do your first stand-up 
routine? How was it received? 
And seeing that it was somewhere 
in the early 1980s, what were  
you  wearing?

It was in 1983 at Lily’s bar.  It went 
fantastically when I started out and I 
could do 4 hours in one go! (See picture 
on next page).
Do you still find your routines funny 
after performing them more than 
a few times? How do you maintain 
your enthusiasm?

Of course, sometimes I don’t even 
know the punch line. I change my 
show every day.  Come and watch my 

Story by Jane Barry
Pix © Barry Hilton
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show and you will see… haha.
Have any of your shows ever fallen horribly flat?

Of course. That’s how you learn.  I try use these moments for 
experience, but luckily it hasn’t happened for 20 years.
Was stand-up always something you wanted to do, or did 
you have other ambitions?

Not for the first 11 months of my life.
When performing in front of international audiences, 
rather than South African audiences, how does your  
routine change?

I just change my diction to suit the country I am working in.
Tell us about your upcoming movie, Finding Lenny, what can 
audiences expect?

90 mins!  It’s about a bloke who loses everything and comes 
back again.  It’s about beauty and the beast (guess which one 
I am?)
What made you decide to try out the silver screen? Is it very 
different to your more familiar stand-up?

I got too fat for television!  Yes, it’s very different and it’s an 
honour to do it.
Who are some of your favourite comedians?

Martin Jones, Joe Parker, Mel Miller, Stuart Taylor
Anything else?

Ernie
Finding Lenny will be appearing on South African screens 

from March 2009. > 

Barry Hilton at the 

start of his career

A still from the upcoming movie Finding Lenny



P EPPADEW® piquanté 
peppers are 
delectably irresistible 
and loved for their 
gorgeous spicy and 
sweet flavours. Added 

to that unique tang is its deliciously 
crisp texture. And we know that you 
will love them just as much as we do. 
We use piquanté peppers in hundreds 
of different ways…on sandwiches; in 

salads, stews and marinades, dips 
and scrambled egg; with chicken, 
meat, seafood and cheese. 

But, they are also beautifully red, 
making them perfect for a red-hot 
Christmas menu. We simply could 
not resist putting together a menu 
that will have everyone who loves 
good food and good company, and 
who like to add a little spice to their 
lives, shouting for more.

So go on, experiment this 
Christmas and add some originality 
with flavour, colour and a fabulously 
red presentation that will make 
every mouthful an unforgettable 
experience. Add a martini with a 
kick, a chicken tikka with real flavour 
and a chocolate mousse with a real 
twist. And remember, it’s not hot… 
it’s just a little lovebite! 

As the first truly new fruit to be launched 

on the world market since kiwi fruit over 26 

years ago, the Peppadew® piquanté pepper 

adds a delightful tang to every meal.

Born Wild
A f eas t  o f  f l avour
Story & Pix © PePPAdew®



Piquanté Pepper and  
Chocolate Mousse

60g Mild Whole Peppadew• ® 
piquanté peppers, finely blended
200g dark chocolate• 
50ml coffee liquer• 
350ml cream• 
100ml Water• 
100g Sugar• 

method:
Whip 300ml cream until soft 1. 
peaks form.
Heat the remainding cream and 2. 
add the liquer.
Add the chocolate and melt 3. 
over a low heat.
Whisk in the piquanté peppers.4. 
Cool slightly.5. 
Fold through whisked cream.6. 
Top with candied  7. 
piquanté peppers.
Heat sugar and water until  8. 
sugar dissolves.
Cut piquanté peppers into 9. 
strips.
Soak in sugar water.10. 
Remove and roll through  11. 
castor sugar.
Leave to dry.12. 

Piquanté Pepper  
chicken tikka 

300g Mild Whole Peppadew• ®   
piquanté peppers, drained
60g Curry Powder• 
30g Fresh Ginger• 
15g Garlic• 
200g Chicken fillets, cut  • 
into strips
30ml peanut oil• 
100g plain Yoghurt, drained• 
30g fresh mint and coriander• 
10g mustard seeds• 

method
Place the piquanté peppers, curry 1. 
powder,ginger and garlic in  
a blender.
Blend until a smooth paste  2. 
is formed.
Pour over chicken strips and leave 3. 
to marinade overnight.
Flash fry chicken over high heat 4. 
with the peanut oil.
Add remaining marinade.5. 
Simmer.6. 
Top with yoghurt, mint and 7. 
coriander leaves.
Garnish with mustard seeds.8. 

 

Piquanté Pepper Martini
2 Mild Whole Peppadew• ® 
piquanté peppers
50ml Gin• 
25ml Vermouth, dry• 
15ml Lime Juice Cordial• 
Fresh Lime Slice• 
Fresh Mint Leaves• 

method:
Chill Gin and Vermouth.1. 
Blend with the piquanté peppers 2. 
until smooth.
Shake this liquid with lime juice 3. 
over crushed ice in a  
cocktail shaker.
Pour into chilled Martini glasses.4. 
Garnish with lime and mint.5. 
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The Seraki Blouberg Route
Story & Pix  © Laura Cooke

OFF THE BEATENtrack
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The sun is sinking, the night 
sky is slowly turning to 
a deep blue, and we are 
making our way along a 
red dirt road that takes us 
past small brown mud huts, 

fences made from twisted sticks, and 
the occasional group of painfully thin 
cows walking slowly next to the road.

Eventually, we arrive at Blouberg 
Camp. Guided by the glow of oil 
lamps, we settle into our rondavels, 

light a fire near the communal kitchen 
and sit down to listen to the soothing 
night sounds of the bush and the 
ever-present tinkling of cow bells.

This is a completely remote 
area and marks the beginning of an 
incredibly rich travel experience in an 
area that has long been overlooked. 

I am travelling with two staff 
members of Open Africa, a non-
profit organisation whose vision is 
to “link the splendours of Africa in a 

network of job creating conservation-
oriented tourism routes from Cape to 
Cairo.” They are driving tourism in a 
completely different and refreshing 
manner. Through a framework set up by 
Open Africa, they have created a series 
of off-the-beaten-track routes that are 
operated by local communities. With 55 
routes in six Southern African countries 
and 1906 participants, the Open Africa 
network employs more than 20,000 
people. (www.openafrica.org)

The Blouberg Hiking Camp in Limpopo, part of the Seraki  Blouberg route.
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The Seraki Blouberg Route is 
one of the most underdeveloped 
on offer, and would appeal to the 
more adventurous explorer who 
does not mind “roughing it” a bit in 
order to have a unique and inspiring 
experience. Situated around 95 km 
from Polokwane in Limpopo Province, 
the Blouberg area is flanked by the 
Blouberg Mountain, Makgabeng 
Mountain, Maleboch Nature reserve 
and the Blouberg nature reserve. 

The Seraki Blouberg route 
introduces tourists to the fascinating 
history of the Bahananwa people’s 
resistance and defiance against 
the boer incursions in the early 
1900s, showcases the hard work 
of community members who are 
trying to supplement their income 
through crafts and projects, and 
uncovers some of the stories, myths 
and traditions of the area. There are 
a number of cultural and historical 
sites that include rock paintings, 
early missionary stations and even 

a fossilised footprint. Added to 
this, the area is home to a variety 
of floral kingdoms that include 
wetlands, grasslands, forests and 
even fynbos. However, the area is one 
of the least developed regions in the 
province, with high unemployment 
and the lowest level of income in  
the country.

Shortly after breakfast the 
following morning, we head into the 
village. Guided by a member of the 
community, we meet the people who 
are deriving some benefit, however 
small, from the burgeoning tourism 
industry. From a traditional pottery 
initiative started by a mother of nine 
who had to find a way to make an 
income after being widowed, to an 
agricultural project that provides 12 
women with the chance to make a little 
money to supplement their monthly 
grant income, the community is doing 
what they can with the few resources 
they have. Many of these projects are 
run from individuals’ homes, and it 

was fantastic to feel welcomed into 
each person’s life for a few moments.

Next it was time to head up 
the mountain on a two-and-a-half 
hour hike that ran straight up the 
mountainside. We were lead by 
Patrick Morata, William Mapunya and 
Mary Tsita who shared the local myths 
and mysteries of the sacred Blouberg 
Mountain. Considered to be the home 
of the ancestors, the Blouberg holds 
a place of great importance amongst 
the Bahananwa. Each year, it attracts 
many who believe in the healing 
power of the water that originates on 
its slopes and who seek to pray directly 
to their ancestors. 

The hike up the mountain will 
leave your legs feeling rather stiff the 
next day, but is well worth it. As you 
reach the top, you emerge on a flat 
plain that is flanked by the stern cliff 
faces. And then you reach the gem – 
the Blouberg Hiking Camp. This is an 
exceptional spot that is only accessible 
by foot. Run by the community, the 

On top of the Blouberg mountain, Monna Asenamoriri (the man without hair).

Traditional clay pots produced in the area.
An agricultural initiative that supports 12 women  

       from the community.



camp was built through external 
funding, and although it is not 
officially open, it is phenomenal. 
The rondavels are modern and airy; 
there is even a shower and a toilet, 
a fridge and infrastructure for gas 
cooking. However, at the time of my 
visit, water was not connected to the 
camp, beds consisted of mattresses 
on the floor and the fridge did not 
have any gas. Due to funding issues, 
there are still a few mod cons that 
need to be put in place. However, 
the location far outweighs any  
small inconveniences.

After a night on the Blouberg, 
my short excursion finished with a 
meeting with local chief Maleboho. 
Maleboho is a down-to-earth man 
who understands both the benefits 
and dangers that are associated 
with development and says, “The 
development of the world has started 
changing people… and there is no 
one left to teach the youngsters the 
old traditions.” This challenge faces 

many communities who want to keep 
their culture alive in a modern world. 
But, meeting the chief and other local 
people, it is clear that there is a wealth 
of tradition in this area of South Africa. 
Their beliefs are strong, and they are 
not willing to compromise these for 
the sake of tourism.

I finally headed out of the Blouberg 
region, with aching legs and a head 
full of new experiences. I couldn’t help 
but admire the Blouberg communities’ 
determination to create opportunities 
for themselves. They may not be as 
organised as a game reserve in Kruger, 
the camps may be a bit rough around 
the edges, but the few days that I 
spent in the area felt authentic and 
undiluted. The Seraki Blouberg route is 
an excellent place to start discovering 
South Africa afresh. 

For more information on the Seraki 
Blouberg Route contact Patrick 
Morata on +27 72 1992 542 or visit 
www.openafrica.org for information 
on this and other routes. >

Chief Kgoshikgolo Maleboho and his son  at his home.
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Hulle lyk anders, klink anders en doen dinge anders. Die ouens van Foto na Dans het musikale winde 

van verandering gebring: FND is ‘n welkome vars briesie.  

Storie deur Mandi Jordaan 

Uniek, oorspronklik, enig in 
hulle soort...dis die woorde 
wat by jou opkom as jy 
die vyf ongewone lede van 
Foto na Dans dophou. “Die 
Afrikaner-kultuur is deurtrek 

met kunstenaars – of eerder entertainers 
– wat bloot bestaande konsepte misbruik 
om hul sogenaamde ‘musiek’ te versprei,” 
sê Foto na Dans se kitaarspeler, Neil 
Basson. “Aan die een kant kon ons seker 
die bestaande Afrikaanse mark volg (wat 
redelik maklik sou wees) omdat dit ironies 
genoeg is waar die geld lê, maar aan die 
ander kant was daar die aantrekkingskrag 
van die onbekende en die leemte van 
onsekerheid...en dis waarheen ons met 
Foto na Dans gegaan het,” verduidelik hy.    

Foto Na Dans het ontstaan nadat 

Le Roi by Theuns Schoonwinkel, 
Dirkie Uys, Neil Basson en Alex Fourie 
aangesluit het. Vir sewe jaar het die 
manne na mekaar gesoek voordat 
hulle die wenkombinasie-lede van FND 
geword het. “Ons harte is nie hierin 
vir die geld nie, ons doel is net om op 
alle terreine kreatief en konstruktief te 
funksioneer. Dis wat FND uniek maak – 
ons perspektief is baie anders in terme 
van die kreatiwiteit, die integriteit en 
die invoering van nuwighede wat ons in 
ons musiek toelaat.” 

Jy kyk onwillekeurig op as jy iets 
van Foto na Dans hoor of sien: die 
ongewone klank, intelligente lirieke en 
visuele beelde is nuut, iets wat gebore 
is vanuit die ouens se klassieke musiek 
agtergrond en die vreemde kombinasie 

van trompet, kitare, dromme en 
elektroniese elemente. “FND is ‘n 
kombinasie van klank en aksies as 
kommunikasiemiddel. Dit is redelik 
moeilik om ons styl te klassifiseer 
omdat dit konstant ontwikkel, maar 
in kort is dit eksperimentele klassieke 
rock met alternatiewe invloede,” sê 
Neil. “Ons droom met FND is om goeie 
musiek te maak. Daar is ‘n  majestueuse 
trefkrag agter ‘n  goeie melodie, en dis ‘n  
bekwaamheid wat ontwikkel word deur 
blootstelling aan ‘n  wye verskeidenheid 
musiekstyle. Daarom is musikale teorie 
of instrumentele vaardighede nie vir 
ons so belangrik nie, maar eerder hoe 
ons oor vir musiek ontwikkel word en 
hoe ons na klank luister.” 

Mens kom gou agter dat hierdie ouens 

Onkonvensioneel Anders
FOTO NA DANS

Pic © Liam Lynch
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daarvan hou om dinge anders te doen. Hulle het hulle mees 
onlangse album se bekendstelling, Pantomime op Herwinbare 
Klanke, op ‘n  boot in die V & A Waterfront in Kaapstad bekend 
gestel. ‘n  Rukkie nadat die Sea Princess met die gaste en media 
in die hawe rondgevaar het, het die groep almal verras deur op 
‘n  aankomende, tweede boot te verskyn. Die bote het oorkant 
mekaar tot stilstand gekom en Foto na Dans het vanaf die dek 
van húlle boot hul optrede gehou. 

Keer op keer oortref die groep verwagtinge; dit is duidelik 
uit die rits toekennings wat hulle tot dusver ingepalm het. 
Hulle debuutvideo Huiwerig het in Desember 2006 binne 
‘n  paar weke die A-lys op musiekkanaal MK89 bereik, en in 
September 2007 het hulle eerste vollengte album Intervensie 
die lig gesien. 2008 was net so groot jaar vir die FND-kêrels: 
hulle het die MK-toekenning ontvang vir Beste Groep, die 
Huisgenoot Tempo-toekenning vir die Gewildste Afrikaanse 
Rockalbum, die VAMT-toekenning vir Beste Groep, asook 
‘n  SAMA-nominasie in die kategorie: Beste Afrikaans 
Rockalbum. Dit is miskien nie hulle doel om musiek te maak 
sodat hulle toekennings kry nie, maar dit is tog lekker om iets 
te ontvang wat erkenning gee aan jou harde werk, stem Neil 
saam. Maar Foto na Dans kan dit nie help nie – die land het te 
lank gewag vir hulle eklektiese musikale inisiatief.   > 

WEN! Vyf gelukkige 
lesers kan Pantomime 
op Herwinbare Klanke 
wen!  SMS die woord 

TIME gevolg deur die 
woord FOTO na 35131. 

Koste per SMS is 

R3. Kompetisie sluit 31st 

Desember 2008. Deur in te 

skryf stem jy in om electroniese 

inligting oor aboutime en/of 

1time Airline te ontvang.
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Breathe

F or those of us who have 
graduated from rock pools, 
snorkelling provides the 
perfect opportunity not 
only to be an observer of 
the plethora of life below 

the surface, but also to become part 
of the underwater world. 

As with any adventure sport, 
the right equipment is key. While 

goggles might work for splashing 
around in the pool, for the ocean a 
dive mask is a necessity – not only 
because you’ll look a lot cooler in 
it, but also because it’s designed to 
prevent you from breathing through 
your nose underwater, forcing you to 
breathe through the snorkel instead. 
Because of the differences between 
the temperature of your body and 

that of the water, masks do have a 
tendency to fog up, but this is easily 
solved. The old fashioned way is to 
just hock a big ball of spit into your 
mask, rub it around a bit and rinse. 

For those who prefer a more 
scientific approach, a blob of 
toothpaste works in the same 
way, although be sure to rinse  
your mask very well afterwards 

It probably started out for most of us during our first childhood beach holidays – 

clustered around a rock pool marvelling at all the minute sea life within – an innate 

fascination with the ocean and its many marine inhabitants.

Story by nicky Furniss, Pix © iStockphoto.com

JUST LIE THERE AND

A Guide to  Snorkel l ing
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to avoid the inevitable tears from 
peppermint fumes. For the ladies, 
baby oil is a good alternative – it’s 
prettier than spitting in public and 
has a much sweeter fragrance. 

One of the few skills the snorkeller 
is required to master is the ability 
to expel water when it gets into the 
snorkel. This can either be done by 
tipping your head back once you are 
above water, or by simply blowing 
it out with a big hard exhalation 
that sounds similar to a sneezing 
rhinocerous. Alternatively some 
modern snorkels come with one-way 
output valves that ensure that any 
water that gets into the snorkel is 
immediately drained out, making 
life a lot easier for those who suck  
at blowing.

Flippers are useful for that extra 
burst of speed when chasing down 
a particularly beautiful specimen of 
parrot fish or ray, while dive booties 
may come in handy for walking over 
sharp shells or rocks when snorkelling 

from land. However, the responsible 
snorkeller knows never to walk over 
coral, sponges or other living marine 
animals/fixtures – a misplaced foot 
can easily destroy a piece of coral 
that has taken decades to develop, 
aiding the destruction of the world’s 
coral reefs, which are already in a very 
precarious position. 

The responsible snorkeller also knows 
that they should treat the ocean much 
as they would an obscenely expensive 
shop filled with delicately fragile crystal 
glasses – look, admire, exclaim over, but 
do not touch. Not only is the sea full of 
harmless looking little creatures that 
can pack an unexpectedly venomous 
punch if touched, but everything, 
no matter how small, plays a part in 
its marine ecosystem, and moving 
or removing a part of the puzzle can 
negatively affect the whole picture. 
Taking your children snorkelling is a 
great way to teach them about the 
wonder of nature and the need to be 
ecologically responsible.  

For those who prefer a completely 
relaxing sporting experience with 
minimum exertion required, a life 
jacket will do half the snorkelling 
work for you while a waterproof 
case for your camera can turn any 
snorkelling outing into an underwater 
photographic safari. 

One of the only real dangers 
associated with snorkelling (besides 
sounding like a rhino with a cold, or 
looking like a bit of a dork when the 
tide goes out unexpectedly and you 
find yourself submerged on a sand 
bar), is sunburn. Floating for so long 
at the surface can leave one with a 
badly burned back and calves, so it is 
best to lather on the waterproof sun 
block as often as possible and to wear 
a t-shirt, or even better, a UV-blocking 
rash guard. 

Now that you are armed with all 
the requisite knowledge, go forth and 
snorkel, an entire underwater world is 
awaiting your exploration.  >
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Unlike other extreme sports, 
white-water rafting does 
not require extreme fitness 
or training for participants to 
enjoy the thrill of it. There are 
a number of rivers in South 

Africa that are well known for offering 
great rafting opportunities, and the sport 
attracts visitors from across South Africa 
and abroad. 

Although most rivers are best 
navigated during the rainy months, the 
Ash River, near the picturesque town of 
Clarens in the Eastern Freestate, does 
not rely on the fickle rains to power its 
rapids. 365 days a year a torrent of water, 
originating in the Katze dam high up in 
the mountains, powers exhilarating grade 
3 and 4 rapids. 

But, a trip down the Ash River does 
not mean that you will spend your entire 
day screaming as your inflatable raft goes 

crashing through the waves. Between 
rapids, there are long peaceful stretches 
where you can take in the quiet beauty of 
the surrounds and admire the old, gnarled 
willow trees that line the banks or emerge 
from the water. The water is amazingly 
clear, and is so clean that you can even 
take a refreshing gulp if you get thirsty. 

Over the last few decades, the Ash 
River has deepened, and widened, far 
more quickly than is usually the case in 
nature. This is as a result of the constant 
flow of water throughout the year and 
means that the river is always open 
for adventurous paddlers. The current 
also means that it is not necessary to 
overexert yourself paddling, as the rafts 
move along swiftly with the water.

With all extreme sports, safety is 
paramount. This comes from proper 
preparation, the right equipment, and 
having the knowledge and experience to 

know what to do in any given situation. 
Outrageous Adventures, a company that 
specialises in organising rafting trips on a 
number of rivers, including the Ash River, 
certainly fulfils these criteria. 

All rafters are clearly briefed on how 
to paddle, what to do if your raft flips 
– which is quite likely and simply adds 
another memorable moment to the 
experience – as well as the one command 
that all rafters follow, “Get down!” Each 
6-8 man raft includes a guide who will 
direct the team to either paddle forward, 
paddle back or get down during the 
really rough bits. This involves throwing 
your body onto the floor of the raft and 
clinging tightly onto the rope which runs 
along the side of each raft, as well as your 
paddle, for what feels like dear life! 

But there is no need to worry if you do 
capsize, as your lifejacket will immediately 
bring you to the surface. In addition, 

Flippin’A

good time
White-water rafting in ice-cold water that gushes straight from the 

Maluti Mountains in Lesotho is guaranteed to put you on a seldom-

rivalled adrenaline-high.

Story by Jane Barry, Pix © outrageous Adventures

The Ash River near Clarens in the Easten Free State
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Contact us on
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You will need a break at Trennerys 
after the crazy festive season!

R400.00
Dinner, bed & breakfast 
per person per night sharing

Offer valid from 
8Jan-8 Feb ‘09
R200.00 per child 0-12 yrs
Minimum 2 nights stay
 
Trennerys Hotel... 
your relaxation solution

all the Outrageous Adventure guides are expertly trained, extremely experienced with 
many beginning their river guiding careers on the mighty Zambezi. In addition, each trip 
will be accompanied by one to two guides on kayaks. They are able to manoeuvre very 
quickly should anyone go swimming and the phenomenal speed at which they respond 
should put any nervous rafter at ease.

To add to the fun, a typical trip down the river includes a tasty lunch along the river 
bank, and the team will go out of their way to ensure that all dietary needs, such as halaal 
or vegetarian, are well catered for. And, once you finally reach the end you will be treated 
to a tot of sherry to warm your bones.

Every aspect of a white-water rafting experience is fantastic and is an excellent way 
to get your adrenaline pumping and get out into nature. So, pack some dry clothes, 
sunblock, a cap and some sandals and get ready for a flippin’ good time. > 

Some facts and fiction from 
Outrageous Adventures:
 
Fact – you will get wet!
Fiction – you need to be able  
to swim.
Fiction – rafting is a strenuous activity 
and therefore you need to be fit.
Fact – you will experience your share 
of adrenaline-high.
Fact – you will have fun.
Fact – you will enjoy getting out  
into nature.
Fiction – adventure is only for  
the “macho.”
Fact – rafting is safer and more 
addictive than smoking.

Contact Outrageous Adventures 
on + 27 83 485 9654,email kallie@
outrageousadventures.co.za or visit 
www.outrageousadventures.co.za. 
They can organise team building trips, 
school trips, and one day or multi- 
day trips. 
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Birding is widely considered to 

be one of the world’s fastest 

growing hobbies, with over 

40 million Americans taking 

part in this pastime. It is so 

popular that the interest and 

expenditure on birding has 

overtaken that of golf!

Bird-watching in  South Afr ica

Story by dianne Tipping-woods & Birdlife South Africa
Pix © Mark d. Anderson
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Mark Anderson, Executive 
Director of BirdLife 
South Africa, attributes 
this increasing interest 
in bird-watching to the 
fact that birds can be 

spotted virtually anywhere. South 
Africa has a spectacular diversity of 
birds, and opportunities for birding 
exist around every corner. The country’s 
800-odd indigenous bird species 
include a number of endemics, such as 
the Southern Bald Ibis, many migrants, 
including the Lesser Kestrel, numerous 
waders and waterfowl, an abundance 
of bushveld birds, 84 raptors and 
several illustrious species, such as the 
Taita Falcon, the Knysna Warbler, the 
Cape Griffon, the Blue Crane and the 
Namaqua Sandgrouse. This wealth of 
bird species helps explain why, what was 
for years the domain of dreary “tickers” 

and “twitchers,” has now become an 
increasingly popular hobby for so many.

South Africa dedicates a week to this 
fascinating pastime with the BirdLife 
South Africa National Bird Week that 
runs in the first week of May every year. 
2009’s dates are from the 4th to the 
10th May. The week is designed to bring 
widespread exposure to the existence of 
birds and their conservation through the 
national, regional and local media.

Every year BirdLife chooses a new 
bird to champion the week; 2009’s is 
the Cape Robin-chat with the focus of 
the week on indigenous gardening.  “My 
personal ambition for the week is to 
expose all South Africans of all cultures 
to the birds that visit their garden, but,” 
quips Sadie Halbhuber, organiser of the 
week, “I’ll settle for 20,000,000.” Sadie 
believes that all birders have a number 
of common traits. “They enjoy looking 

at birds, for starters,” she declares. “They 
love making lists of birds, chasing after 
rare species, inspecting every single bird 
they see irrespective of size and plumage, 
and revel in the company of their fellow 
birders. They also all have a favourite 
bird, and a ‘life list’ of all the birds they 
have ever seen.” On top of this they like 
to create a safe environment for the birds 
in their garden, feeding them on a daily 
basis. Sadie explains that bird-watching 
is a highly addictive, yet an extremely 
productive and pleasant pastime. 

There’s also the tranquil feeling 
of simply watching birds go about 
their lives, and the beauty of the birds 
themselves: their colours, their feathers, 
their calls, and the freedom of their flight.
The pastime complements a general 
interest in the environment, gets people 
outdoors, is sociable, competitive, and 
can be accessorised with an array of 

Lesser Kestrel

Lilac-breasted Roller Bateleur

Cape Shoveler
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highly sophisticated paraphernalia, such 
as digital SLR cameras, binoculars, spotting 
scopes, and Global Positioning Systems.

BirdLife South Africa has many 
programmes focused on conserving species 
and habitats, involving communities 
in conservation, and educating the 
youth. Avitourism is recognised as one 
of the most rapidly growing sectors of 
ecotourism, and BirdLife South Africa 
currently has eight birding routes under 
development. These routes act as a broad 
support structure for community-based 
bird guides and the promotional body for 
birding in South Africa. The impacts on 
the ground have been staggering. The two 
most established birding routes in South 
Africa, the Zululand and Greater Limpopo 
Birding Routes, are collectively estimated 
to be worth over at least R50 million 
per annum in direct economic value to 
the regions. Local guides earn anything 
between R36 000 and R72 000 per annum 
and, considering that most guides come 
from areas with an average income of less 
than R6000 per annum, unemployment 
rates of over 40% and supporting a family 
of six or more people, avitourism is making 
a very positive impact on the some of the 
poorest South Africans’ lives. 

From a conservation point of view the 
benefits speak for themselves. Sbusio 
Magagula, a guide in Amatikulu, along 
the Zululand Birding Route, had this 
to say about birds and conservation, 
“Bird guiding is my career path. Not 

only has my family benefited, but the 
whole of Nyoni village now thinks twice 
about birds. I am fully involved with the 
community conservation program.”

BirdLife South Africa also has a very 
strong education programme, working 
with teachers and the Department 
of Education to integrate birds and 
conservation issues into the curriculum. 
Joe Peu, BirdLife South Africa’s education 
manager, currently works with over 
50 rural schools and firmly believes 
that the future of conservation and 
birding in South Africa relies on getting 
conservation issues onto the radar screen 
at an early age. 

South Africa has the opportunity 
to create what could very realistically 
become one of the world’s finest 
“avitourism products” – over 900 
species of birds, an interlinked network 
of professional, affordable local guides 
at all important bird areas, a huge pool 
of birding resources and specialist travel 
agencies that will plan your entire trip 
for you based on your specific needs at 
no extra cost. In future years, one can 
expect South Africa to be overrun by 
birders from all across the world, directly 
benefiting conservation efforts, people, 
economy and country. 

For more information about the 
rest of BirdLife South Africa’s projects 
and on how you can get involved, visit  
www.birdlife.org.za or contact the 
organisation on 0861-BIRDER. >

Pied Kingfisher
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jolly

Let’s face it. It’s all about 
choices. For example, the 
tourists who climb out of their 
cars in lion parks do so having 
just read the sign, “Do not feed 
the animals.”

And in 2001, when England’s 
Sun newspaper reported a juggling 
exhibition that went horribly wrong 
when the star started juggling 

grenades, there were six people who 
made the choice to stand and watch 
him. As a result, they too joined him in 
that big circus tent in the sky.

Similarly, your personal finances and 
how you manage them over the festive 
season are also about choice.

You see, while your boss may forgive 
you for tackling him into the fountain 
at that raucous Christmas party, Uncle 

Absa is not too flexible when it comes 
to you paying back that last credit 
card trip to fashion wonderland.

And unless you are Sultan-Bin-Sheikh-
I-Own-The-World’s-Crude-Oil-The-
Third, you’re like the rest of us who have 
to think pretty carefully about what we 
do with that Christmas bonus.

As the petrol price continues to spin 
like a slot machine and even America 

Story by Michael Vlismas, Pix © iStockphoto.com

‘TIS THE SEASON TO   PAY

What to  do with your “Chris tmas Bonus.”
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is standing at the global traffic light 
with a board around its neck saying, 
“Will stop looking for weapons of mass 
destruction for any billions you can 
spare,” there really is only one thing 
you can do this Christmas: “Reduce 
your debt,” says investment consultant 
Mike Matchet. As the Grinch may have 
put it, “Blast this Christmas music. It’s 
joyful and triumphant.”

Unfortunately the reality is that 
paying off debt is the medicine you’re 
going to have to take this Christmas if 
you don’t want to go into 2009 with a 
bad case of financial flu.

“The best thing for most people to 
do with their Christmas bonus is to 
reduce their debt, and there are millions 
of people who would tell you the same 
thing,” continues Matchet. “The way to 
start this process is to begin with the 
debt which has the highest interest rate, 
for example credit card debt, followed 
by leases or hire purchase agreements 
and then lastly your bond. So work from 
your highest interest debt downwards.”

According to the studious people at 
Wikipedia, the concept of using a credit 
card was first espoused by Edward 
Bellamy in his 1887 novel Looking 

Backward. Quite apt, isn’t it? Since 
then, no single piece of plastic other 
than Paris Hilton has caused such a 
widespread downfall of all that is good 
in civilised society.

It’s not all doom and gloom though, 
and chances are you won’t have to 
settle for a piece of lumpy coal in your 
children’s Christmas stockings if you  
just  plan correctly.

But with the guys on Wall Street 
now wearing Chinos because they can’t 
afford suits anymore, ‘tis definitely the 
season to put away that lolly.

“I’d certainly advise people to tighten 
their belts over the festive season,” says 
Matchet. “If you do have some money to 
spare after covering some of your debt, 
then start saving now. I say this because 
the good times will return and you need 
to invest for that future. The world will 
not end as we know it because of the 
current economic climate, and it will 
get better.”

But hey, if you are considering 
blowing your Christmas bonus on a 
holiday, then choose Zimbabwe. With 
the rate of inflation there at present, 
most South African 13th cheques can 
buy Harare. > 
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Story by Kathryn Fourie
Pix © iStockphoto.com

CastleDEFENDING     YOUR

It’s December and your time-share in Nature’s Valley is just around the corner, you can almost taste 

that first frosty holiday beer, and the fishing rod covered in cobwebs is calling your name. Time to 

slam the kids in the back of the SUV, toss the bikes in the trailer, pack some padkos  and disappear 

for 10 days of no-work worries. 

Except you forgot to book 
the dogs into kennels. 
What about the goldfish? 
You can’t let them die 
again. What if you get 
burgled and your new 

high-definition flatscreen television  
goes walking? 

No-one can ever be 100% sure 
that their house is going to be 
untouched during the holidays, but 
there are many very simple ways to 
defend your castle without breaking 
the bank, as suggested by SA’s top 
security companies. 

The number one thing to do, 

about a month before you’re set to 
leave, is to test your alarm. People 
tend to assume that alarms will 
always work, but like a car or any 
other machine, the parts get old 
and wear out. Test every single panic 
button and sensor in the house and 
if any of them requires maintenance, 







you will have four weeks to get the 
security company in. December is an 
extremely busy period for security 
companies, so the sooner the better.

Now is also the time to book your 
pets into kennels, or alternatively to 
hire a pet feeding service. The first 
option allows you total peace of mind 
about your pets, especially if they 
are prone to straying. The second 
option is more costly but has many 
additional benefits. There are now 
countless companies offering pet 
feeding services, that include taking 
dogs for walks, giving them a bath, 
opening and closing your curtains, 
watering your plants and checking 
your house on a daily basis. A burglar 
who is sussing out the situation would 
be seriously put off knowing that 
there are people coming and going 
every day, and your ferocious beasts 
are visible to curious eyes.

Roughly 10 days before you depart, 
give the security company a call and 
tell them about your plans. Update 
all your information, such as new cell 
phone numbers, and ask if they offer 
a home-check service, which can be 
very useful. The other important 
thing you will need to do is leave 
house keys with a relative or trusted 
friend who can sort out any problems 
for you while you’re away. Give the 
security company their details as 
well so they can be contacted in  
an emergency.

Tell your neighbours you’ll be away 
so that they can keep a watchful eye 

on your house. Ask them to clear 
your post, as a jam-packed post box 
is a sure sign of an empty house. This 
is also a good time to check that all 
your locks are in working order. Make 
sure that external locks are at least 
four lever or double cylinder security 
locks, and check all your window 
latches. Test your security system by 
to putting yourself in the criminal’s 
mind and consider what they would 
see as possible points of entry.

Right, it’s D-day – time to go! Be 
as discreet as possible in packing 
your car, and if possible, do it in 
the garage. Don’t leave a message 
on your answering machine saying 
“We’ll be out of town for the next few 
weeks” as that is inviting trouble. 

Shortly before lift-off, check every 
single door and window latch, and 
double-check that you haven’t left 
any keys in the locks of external doors, 
particularly those with glass windows 
or panels anywhere near them. Check 
all the water outlets and switch off all 
plugs at the wall. Don’t leave ladders, 
spades or tools outside, as these can 
make excellent break-in devices. 

If you take your annual holiday 
seriously then it is worth the extra 
time and effort to secure your home 
so you can kick back and relax, 
knowing that the pets are happy and 
your sound system is still where it 
was when you drove away. Oh yes…
and as tempting as it is, resist the 
urge to yell “Goodbye, see you in two 
weeks!” when you leave. > 
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More than 90% of all 
accidents are preceded 
by an act of lawlessness 
and could have been 
avoided. South African 
drivers are notoriously 

bad at obeying the rules of the road – we 
continue to flout speed limits and ignore 
traffic signs which are designed to make 
roads safer. In December more than at 
any other time of the year, drinking and 
driving is a major contributing factor to 
the number of fatalities on our roads.

But drivers, watch out! The 
Administrative Adjudication of Road 
Traffic Offences Act (AARTO) will come 
into full force in 2009, and is aimed at 
instilling more discipline and safer driving 
practices among South Africans, while 
meting out serious punishment to those 
who refuse to comply with the law.

Under AARTO, traffic violations will 
be categorised as either offences or 
infringements. Penalties for all violations 
will be standardised across the country, 

and will carry licence demerit points as 
well as a monetary fine. In order to relieve 
the current burden on our Magistrates’ 
Courts, only those violations classified 
as offences will be dealt with under the 
Criminal Procedures Act (Act 51 of 1977). 
Criminal offences include excessive 
speeding and getting behind the wheel 
after consuming alcohol, so think twice 
before driving after a good festive jol! 

Infringement notices will be sent 
via registered mail and drivers have 
the opportunity to reduce the amount 
due by 50% if they pay within 32 days 
of the issuing of that notice. The longer 
the alleged offender delays in paying his 
penalty, the more he will owe, as the 
window of opportunity for the discount 
closes and administrative charges begin 
to accrue.

But what if your car was being driven 
by someone else while you were away? 
If you were not the one in charge of 
your vehicle at the time of the violation, 
there are processes in place to nominate 

the person who was, and demerit points 
will be allocated to their licence and 
not yours. Car hire companies, who are 
also busy at this time of year, will be 
especially vigilant in their paperwork 
in order to ensure that penalties 
against drivers who have rented their 
vehicles are correctly allocated. These 
companies will not be entirely without 
responsibility under AARTO either, 
as vehicles themselves will be given 
demerit point thresholds to ensure 
that they are maintained to the highest 
standards of roadworthiness.

The magic number for drivers is 12 
points, then your licence is suspended. 
Consider the inconvenience of being 
without your car for months at a time 
until you can “earn” your licence back. 
The message is clear – obey the rules of 
the road, or your number could be up!

For more information on 
the points demerit system and 
everything else regarding AARTO, visit  
www.aarto.co.za. >

DRIVERS
RECKLESS

BEWARE

Story & Pix © road Traffic Management

As you take to the skies this December and avoid the congestion of holiday traffic between our cities 

and the coast, take some time to think about the reasons for South Africa’s extraordinarily high road 

traffic accident statistics.
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So what ever happened to 
the Marlboro Man? After 
his disappearance from 
screen and glossy page, 
rumours abounded as to 
his demise. Despite his 

fall from grace, the Marlboro Man 
advertising campaign is considered 
to be one of the most effective brand 
transformations. What began as an 
extremely feminine product with 
the slogan “Mild as May,” evolved 

into a product that represented the 
ultimate outdoor man. Apparently, 
there were a few men who played 
the part, two of whom died of lung 
disease, which led to Marlboro’s 
acquiring the nickname “Cowboy 
Killers.”  But, for the sake of 
argument, here are a number of 
scenarios that could explain the end 
of the Marlboro man.

Scenario #1 – The Marlboro 
man is dead

Since one in every two smokers 
will die prematurely from smoking-
related diseases or complications, 
it is possible that the Marlboro Man 
died from lung cancer, heart disease, 
emphysema or diabetes.   

scenario #2 – he lost  
his “mojo”

While we never actually saw the 
Marlboro Man doing the deed, his 
virility was well-implied, and who 
would have taken him seriously if 

Marlboro
THE RISE AND FALL OF THE

MAN

Story by Kathy Kelly, Matigari Integrated-bmc
Pix © iStockphoto.com

Readers of a certain generation will remember the Marlboro Man, and few will deny that they aspired 

to be just like him – ruggedly handsome, self-sufficient, virile, more at home on the range than 

behind a desk, and capable of rescuing a mud-mired calf with a cigarette firmly clenched between 

his pearly white teeth.





they knew there was no “action” in his 
“after action satisfaction”? According 
to the UK-based Action on Smoking 
and Health, 1 in 10 men suffer from 
impotence directly resulting from 
smoking, and smoking increases the 
risk of erectile dysfunction by around 
50% for men in their 30s and 40s. 
Even if the Marlboro Man did manage 
to get it on, his lowered sperm count 
and the impaired motility of his sperm 
would have decreased his ability  
to reproduce. 

Scenario #3 – He got fired
A quick smoke break may only take 

a few minutes, but over the course of 
a year, these add up and account for 
about 8% of an employee’s productive 
time. Smokers are also absent from 
work on average 6.5 days more each 
year, and make an average of 6 more 
visits to the doctor. Recent studies have 
also shown that staff turnover rates and 
disciplinary problems are higher among 
smokers. Perhaps the Marlboro Man 
just called in one too many sick days.  

scenario #4 – he lost his 
looks

While some of the Marlboro Man’s 
appeal was certainly his rugged 
appearance, but there’s a fine line 
between rugged and over-the-hill. 
All the years spent squinting through 
smoke and puckering up while 
dragging on cigarettes, plus yellowing 

teeth and fingers, could easily have 
put the Marlboro Man past his sell- 
by date.

 With the average 20-a-day habit, the 
Marlboro Man would also almost certainly 
have been struggling with the rigours of 
the cowboy life, and all the spluttering 
and wheezing while attempting to rescue 
that mud-mired calf, would have lost him 
his tough-guy status.

Scenario #5 – He kicked butt
The Marlboro Man appeared to be 

the kind of person whose last breath 
would be a smoke-filled one, but 
even such hardened smokers have 
successfully managed to kick the habit. 
Perhaps he realised the contradiction 
of his lifestyle – wandering the plains, 
calling no man “boss,” but still a slave 
to nicotine.  

In the Marlboro Man’s day, quitting 
was no walk on the prairie, and while 
“real men” smoked, it took a different 
level of manliness entirely to ditch it. 
Fortunately today there are a number 
of products available to help kick some 
serious butt. Nicotine Replacement 
Therapy (NRT) products, such as 
NicoretteÆ patches and gum, help 
make it more likely for smokers to quit 
than going cold-turkey.

Visit www.nicorette.co.za or 
call +27 860 734 937 to learn 
more about Nicorette’s Kick Butt  
Support Programme. >



For more information visit: www.egyptair.com

Contact our Johannesburg Office on (011) 327 0258/9 or email johannesburg_res@egyptair.com

or our Cape Town Office on (021) 421 7503/13 or email capetown_to@egyptair.com
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Even so, a little bit of extra 
knowledge about taking 
photographs can change your 
happy snaps into well-composed 
works of art. And, with the festive 
season on its way, it’s a good time 

to brush up on your photography skills to 
capture your summer memories.

Choosing your camera
There are several types of cameras 

out there and making the decision of 
which camera to buy can be a very 
daunting task.

If you’re aiming for framed works 
of art to hang on the wall or to sell to 
collectors, you’ll want to put more money 

into buying a decent DSLR camera and 
invest in some photography lessons.

But if you’re a casual photographer, 
it can be cumbersome to lug loads 
of equipment to parties or family 
functions and a smaller point-and-
shoot camera should suit you well.

Before you get started
Like the old Scout motto advises, 

“Be prepared.” There’s nothing more 
embarrassing, or frustrating, than 
missing the perfect photograph 
because your batteries died or your 
memory card ran out of space.

Charge your batteries, pack spares, 
format your memory card and pack 

in an extra in case you decide to get a 
little trigger-happy.

settings
Like your eyes, cameras react in many 

different ways depending on the lighting 
conditions, movement and focus.

It’s important to ensure that your 
subject is either well-lit or that the light 
source in the photo is in the right place. 
General rule of thumb is to keep lights 
or the sun behind the photographer to 
ensure that shadows don’t overwhelm the 
subject or make a picture dark or grainy.

Creative use of flashes and 
sunlight can make for very interesting 
photographs, but this, in itself, 

Per fec t
Taking great photographs

With the advent of digital photography and the ability to refine almost any photograph with 

easy-to-use digital editing tools, you really don’t have an excuse to frame a bad photograph. 

Story by Tribeca Public relations
Pix © iStockphoto.com

Picture







creates another challenge for photographers – red eyes and  
over-exposure.

Red eyes are a result of the light from the camera’s flash 
reflecting off the retina of the subject. This can easily be 
overcome by getting the subject to look away slightly instead of 
looking directly into the camera.

With lighting, you also run the risk of over-exposure (i.e. a 
very “bright” picture) or underexposure (i.e. a dark and grainy 
picture). This is where your aperture settings come into play. 
Generally use a small aperture, (e.g F22) in bright sunlight, or 
a big aperture (e.g F 4.5) in dim light. But stick to automatic if  
you’re uncertain.

If it’s a bright summer’s day, turn the contrast on your camera 
down a little and vice versa for an overcast or unusually dark day. 

To avoid strangely coloured pictures, it’s also important 
to take your camera’s white balance into account. Colour and 
white balance entails adjusting the colour “temperature” to 
ensure your pictures match the original subject. Read your 
manual or ask at a photography shop for advice.

Choosing your subject and composing your photo
Whatever you shoot, be it family or fynbos, you want to 

make sure that your subject is worth photographing. The key 
here is simplicity.

Look for “framing” opportunities by using other elements 
in the frame to draw attention to your subject. Do you need to 
place the subject in the centre, or maybe a little to the side? 
How about a little bit of zoom? Try different versions of the 
same photo and see what you think looks the best. 

The great thing about digital photography is that you can 
delete pictures. So if you have to – go nuts! Take a bunch of 
pictures – even set your camera to “burst” mode – and at a later 
stage delete the ones you don’t want. Rather have too many 
than not enough to choose from.

Happy snapping! > 

Printing Your Pics
Being able to take a decent digital photograph is a great 

skill to master, but not much use if the photos you take never 
see the light of day. When considering an affordable, high-
quality photo printer, the Epson Stylus Photo RX690 is a  
great choice.

The RX690 uses six-colour individual Epson Claria 
Photographic Inks, which means that photos look better, 
don’t smudge, and last up to 200 years in an album or 98 
years when displayed in a photo frame. You can also use the 
RX690 as a stand alone unit thanks to the 6.3cm colour LCD 
preview display, which means you don’t need a PC to view, 
copy, edit or print photos.

Add scanner, copier and CD / DVD face printing 
functionality, and you’re looking at an all-in-one photo 
printing solution that will give almost any other unit out there 
a good run for its money.

RRP: R 2,690
Visit www.epson.co.za or call  

      +27 11 465 9621.
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South Coast
Dive  in to  the

The KwaZulu-Natal coast has become a 

popular destination for diving enthusiasts 

from around the world with colourful tropical 

reefs and wrecks, as well as a stunning 

variety of sea life. Added attractions are 

a pleasant all-year-round climate, warm, 

clear water and excellent backup in terms of 

infrastructure and facilities. 

Story & Pix © South Coast Tourism
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T he South Coast of 
South Africa is blessed 
with four blue flag 
beaches and four pilot 
beaches for locals and 
visitors to enjoy. The 

awarding of a Blue Flag beach is 
based on compliance with 29 criteria 
covering the four main aspects of 
1) Environmental Education and 
Information; 2) Water Quality; 3) 
Environmental Management and 
4) Safety and Services.  All of these 
aspects highlight the value that 
the local government authorities 
place on maintaining and protecting 
our marine environment – which is 
certainly good news for divers, surfers 
and marine enthusiasts.

The world-famous French pioneer 
Jacques Cousteau regarded Aliwal 
Shoal as one of the Top Ten dive sites 
in the world, so it’s hardly surprising 
that divers flock to the area from 
around the world, especially as 
sightings of the Ragged Tooth 
shark are almost guaranteed. We 
recommend booking with a reputable 
dive operator to ensure the very best 
vacation experience. Aliwal Shoal is a 
short 30-minute drive from Durban 
International Airport and lies off the 
popular town of Scottburgh and the 
nearby village of Umkomaas. 

The shoal is a fossilised sand dune, 

and is only a short boat ride offshore. 
Aliwal Shoal comprises a variety of 
sponges, some soft and hard corals 
and a convergence of warm water 
reef fish and cold water fish. The 
warm Agulhas current allows these 
tropical reefs to flourish, and the 
water seldom drops below 
20°C, summer or winter. 
The boat trip to Aliwal 
is normally preceded by 
an exciting surf launch, 
and most of the reefs 
are within a 5-8 km boat 
ride. The wreck of ‘The 
Produce,’ a Norwegian 
freighter that struck 
Aliwal Shoal in 1974, 
now rests in 30 metres 
of water and makes 
for a very interesting  
wreck dive.                    

For the more 
adventurous diver, 
Protea Banks, only 8 
km offshore from Shelly 
Beach, is a must. Here, 
deep dives start at 25 
metres, where pelagic 
fish and larger sharks 
can be seen. Lucky divers 
may spot Zambezi, 
Tiger and Hammerhead 
sharks during the 
summer months, and 

Ragged Tooth sharks during the  
winter season.  

For more information on the 
delights of the South Coast log onto 
www.divedownsouth.co.za or contact 
+27 31 682 7944 to arrange all your 
holiday requirements. >
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Protect
yourse l f  f rom yourse l f

Over indu lgence

Ever hear yourself saying, “Well, just one 

more chicken pie won’t hurt. After all, I 

am on the road.” Then chances are good 

that you are a victim of one of the more 

enjoyable and unavoidable forms of self-

abuse: overindulgence.  

Story by david Hoedeman
Pix © iStockphoto.com

Daily life has its 
u n s h a k e a b l e 
routines. We wake 
up and go to sleep 
at certain times. 
We eat our meals 

in specific places on certain days. We 
keep making the same plans to start 
exercising at regular intervals.  

But this routine is based heavily on 
location. We can eat regularly because 
we have refrigerators filled with food 
that we’ve carefully selected. We can 

time our sleep schedule around when 
we need to be at work the next day. 
Things are ordered. Consistent. Easy. 
But what happens when we travel?  

On business trips or holidays the 
routine vanishes. The location turns 
unfamiliar. Suddenly you’re eating 
all your meals out, or Auntie Susie 
is offering you plate after plate of 
roasted ham. And who are you to say 
no? After all, you’re on holiday!  

Or perhaps you have some office 
party to attend – gatherings of 

colleagues with hors d’oeuvres and 
an open bar. Aren’t business trips 
brilliant? Sure are!  Until your alarm 
the next morning reminds you of 
that early meeting that isn’t going to 
wait for your headache to disappear. 
You’ve committed the number 
one sin of every traveller – you  
have overindulged.

Whether it is our appetites for 
food, alcohol or nicotine, we tend to 
grant them certain leniencies when 
we are jolted out of our daily routine. 







Justifications like “Well, I’m on 
holiday,” or “I don’t have time to eat 
right on this trip” are easy crutches to 
aid this self-abuse.

In an ideal world we would be 
able to strictly control ourselves. We 
would pace ourselves and adhere to 
our more normal routines while we 
travel. We would recognise that our 
problems might be avoided by eating 
in moderation, knowing when to just 
“call it a night,” or not opening that 
second pack of cigarettes. We would 
start each day with a good long run 
and a big glass of water.

In the real world, though, we are 
just human – subject to both our 
simple urges and the consequences of 
those urges. Heartburn. Indigestion. 
Dehydration. Hangovers. Bad breath. 
Headaches. Whatever that horrific 
feeling is that engulfs your body 
when your eyes struggle open to 
stare at an alarm clock that seems to 
be ringing way earlier than you think 
it should be. These are the pitfalls  
of travelling.  

So, if, during the planning of your 
trip, you cannot find the time to create 
a detailed itinerary of the ways in 
which you plan to avoid overindulging, 
just make sure to be prepared for the 
inevitable consequences.

Make sure that when you get ready 

to head to Aunt Susie’s for dinner, 
you pack along some antacids for 
potential heartburn, or some quick-fix 
remedies for that inevitable bloating.

For that always-tempting open bar 
at an office party, or that desperate 
need to just unwind after a stressful 
day of meetings, make sure you 
prevent one night of fun from ruining 
an important morning. Slip some 
hangover remedy or antioxidant 
supplements into your pocket to 
make your wake-up calls a little easier 
to stomach.

Also consider that many of these 
health hiccups can be avoided by 
recognising ahead of time that you’re 
likely to be short a few essential 
vitamins and minerals over the course 
of a hectic day of travel. Packing some 
vitamin supplements or keeping some 
quick, healthy foods on hand during 
your trip should always add a spring 
to your step.

Whether or not you try to be 
health-conscious when you travel, you 
may be well advised to consider this: 
you are human. Your body will always 
look for excuses to overindulge its 
appetites. And travelling on business 
or holiday is always the perfect 
excuse. No one expects you to be 
perfect. Just be prepared. >
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T ravel savvy
Car accidents are 

the leading cause of 
injury-related deaths in 
children. And despite 
the fact that it is against 

the law not to wear seatbelts (and 
to make sure your children do too), 
a study conducted by the Child 
Accident Prevention Foundation 
of South Africa (CAPFSA), found 
that 89% of children visiting 
the Red Cross Hospital were not  
strapped in. 

South African paramedic Mark 
Roxburgh’s horrifying experiences 
at the scene of accidents involving 
children prompted him to write A 
Paramedic’s Children, detailing the 
horrible reality of car accidents 
involving children, most of whom 
were not wearing seatbelts. “I have 

only ever had to provide emergency 
intervention for one child who was 
in fact strapped in, and this was 
because she was not strapped in 
properly,” says Roxburgh.

Make seatbelts compulsory for • 
children and adults at all times.
Use the childlock function on • 
the back doors on your car.
Make sure that your car seat • 
and child restraints (for younger 
children) are SABS-approved and 
that your children are properly 
strapped in.
Take regular breaks. Children • 
get uncomfortable during long 
journeys and are more likely 
to try to manipulate you into 
removing their seatbelts, or 
remove them themselves.

Water wise
A child can drown in as little as 

two minutes. Summer holidays 
pose added risks in the form of 
unattended swimming pools and 
the sea.

Never leave the pool gate open. • 
Have a swing-shut mechanism 
installed on the gate, so that it 
closes behind you. Also invest in 
a second line of protection such 
as a pool net.
Be very wary of lagoons, advises • 
the CAPFSA. There are often 
strong currents which could 
carry a child out to sea.
Teach your children to only swim • 
in designated safe areas where 
there are lifesavers on duty.

Keep them close
According to statistics released by 

the Ministry of Safety and Security, 
1,091 children were reported missing 
in the eight months from 1st January 

SAFE
AND SOUND

Story by Karen nel
Pix ©  iStockphoto.com

Holidays are supposed to be the best time 

of the year for families, but unfortunately 

they’re also a time when accidents and 

tragedies can happen. Karen Nel shares 

a few tips to keep your children safe  

these holidays.







What if my child goes missing?
Report the disappearance of your child at your • 
closest police station as soon as possible, advises 
Pieter Boshoff from Missing Children SA. “The story 
that you should wait for 24 hours has no foundation 
at all. If your child does show up, all you have to do 
is cancel the missing person report, Believe me, the 
police will also be happy that the child is safe.”
Take a recent photograph of your child with you to • 
the police station.
Make sure you get a reference number from the • 
police and a name and contact number for the 
person who will be handling your case.

Useful sites:
www.childsafe.org.za
www.missingchildren.co.za
www.rescueroxy.co.za

to 31st August 2008. On average, over 1,500 children are 
reported missing in South Africa every year, of which only 
90% are recovered.

Teach your children to never tell strangers personal • 
information, such as where they live.
Teach your children to shout loudly if someone tries • 
to force them to do something they don’t want to do.
Make sure that your children’s clothing, suitcases and • 
tog bags are not visibly marked with their names, 
advises Missing Children SA, children tend to trust 
people who know their names.
Never leave your child alone in a car.• 
Invest in a Kids Identification Profile Kit. This • 
kit includes a six-page booklet where you fill 
in information about your child, as well as a 
fingerprinting kit and a bag in which to store a few 
strands of your child’s hair for DNA purposes. The kits 
are available from Missing Children SA for R50,00. Call 
072 MISSING or visit www.missingchildren.co.za >

E-mail: info@deltaeducation.co.za
Web address: www.deltaeducation.co.za

012 664 8552
082 561 0131

Take hold
of your
child's
future!

DELTA
SA

IMPAKONDERWYSDIENS
CK 2005/041089/23

T/A

or at study centres

• Cambridge A-Levels & Delta Matric
• ICHON international home university

Agricultural & technical subjects
Affordable quality education
Children work by themselves
English & Christian based
Extensive assessment/Subject support

Carousel
Holiday

Resor t

Tel: 039 699 2406

Fax: 039 699 2360

Email: carousel@telkomsa.net
www.carouselholidayresort.co.za
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Firm Favourite updated

With the South African economy now so quiet that one can hear 
turnover drop, many motorists will probably take a second look at 
Renault’s Logan. Debuting in Romania in September 2004, the Logan 
sold an unprecedented 20,000 units within just four months. Since 
then, it has seen considerable international success and is now sold 
in five continents and 60 countries. With its roomy interior and build 
quality based on Renault’s stringent international standards, the 
Logan is a true five-seater. Sold with a robust 4-cylinder 1.6-litre petrol 
engine, the Logan is claimed to offer a blend of ability, longevity and 
fuel efficiency rated at 7.2 litres/100 km.Standard features include 
power steering, air conditioning, remote central locking, front and 
rear power windows, and radio/CD MP3 entertainment system. 
Safety features include driver’s airbag as well as ABS and EBD.

Built at the Mahindra plant in Nashik, India, the Logan retails 
for R99,500.

Logan offers “ultimate value”

Excellence   Rejuvenated

With five petrol and two diesel engines to choose from, fans 
of the new superb 3-Series range will be able to enjoy a car which, 
arguably, has done more to establish the company’s sporty image 
than any other model in its line-up – with the possible exception 
of the Z-Series. BMW probably offers the most comprehensive 
range of performance engines currently available. Beginning 
with the 4-cylinder in the 320i, right up to the 225 kW in-line 
6-cylinder twin-turbo in the flagship BMW 335i, there is a choice 
of engines to suit every taste. In fact, with its class-leading 
precision fuel injection, the 335i is now more powerful than most 
so-called sports cars. The interior, meanwhile, remains typical 
BMW with the most controversial aspect, the I-Drive function, 
now more user-friendly. Luxury and safety design features remain 
top-notch and worthy of the BMW name.

Honda’s all-new Jazz builds on the key attributes of its hugely popular 
predecessor, thanks to even more interior space, better functionality and 
more powerful, more frugal engines – all wrapped in a stylish, contemporary 
design. Two new engines, a 1.4-litre and a 1.5-litre, deliver better performance 
characteristics, while achieving exceptional economy. The two engines post 
consumption figures of 5.8 and 6.4-litres/100 km for the combined cycle, 
respectively. The ingenious interior layout of the previous Jazz, with its compact 
suspension and centrally mounted fuel tank, ensured exceptional interior 
space and cargo carrying capacity.  While air conditioning is standard on LX 
models, the EX and EX-S versions come equipped with fully automatic climate 
control. The upper glove compartment is refrigerated. The Jazz is a truly global 
car, sold in 115 countries, with annual sales of around 400,000 units. 

BitesCompiled by Bernard K Hellberg
Pix © Quickpic
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The new Ford Fiesta is the 
product of Ford’s global 
product development 
process and marks the 
beginning of a new era 
for Ford. 

The new Fiesta will be introduced 
with a choice of three power trains: a 
1.4-litre petrol, 1.6-petrol and 1.6-litre 
turbodiesel. The updated 1.4-litre petrol 
motor has a maximum output of 71kW 
and maximum torque output of 125 
Nm. As with all the Fiesta models fuel 
consumption is frugal with a combined 
cycle consumption of 5.9 litres/100kms. 

The introduction of the new Fiesta 
also sees the introduction of a 1.6-litre 
Duratec Twin Independent Variable 
Cam Timing (Ti-VCT) petrol engine to 
the range. The new motor produces 
88 kW and has a torque peak of 149 
Nm. Despite its feisty character the 
1.6-litre petrol engine also obtains a 
combined cycle fuel consumption of  
5.9 litres/100km. 

The new Fiesta will be offered in a 

choice of either 5-door or 3-door body 
styles with three specification levels on 
offer: the entry level Ambiente, the Trend 
and the top of the range Titanium. 

The Ambiente has a radio/CD 
with 6 speakers, air conditioning, 
power steering, front-operated power 
windows, steering wheel audio controls, 
tinted windows, rear fog lamps and a 
headlamp delay feature. The exterior 
styling features include body colour 
bumpers and a rear spoiler. Safety is 
also of the highest standard with dual 
airbags, a driver belt reminder, ABS 
with EBD and a centre high-mounted 
stop lamp. 

The top of the range Titanium model 
employs high contrast finishes for a 
sleek, technical appearance, inspired 
by premium technology brands. 
Aesthetic lighting, map reading lamp 
and trip computer further enhance the 
dynamic appeal of the Titanium series. 
This model also has 16” alloy wheels, 
halogen projector headlamps and 
front fog lamps.

Designers focused strongly on the 
handling characteristics in the new 
Fiesta. The Electric Power Assist Steering 
(EPAS) replaces the traditional hydraulic 
power-assist system of the previous-
generation Fiesta. 

Safety was another key focal 
point for the design team. Designers 
used high-strength steel extensively 
throughout the car to create a very 
strong body structure protecting 
occupants in the event of a collision. 
The Fiesta is also about 10 percent 
stiffer torsionally than its predecessor. 
This was especially noted during the 
launch when the torsional rigidity 
played a major role in the car’s 
excellent road holding characteristics. 
South African consumers will 
appreciate the comprehensive 
4 yr/120,000km warranty and  
4 yr/60, 000km service plan. 

Expect to pay from R136,990 for 
the 1.4 5-door Ambiente to R168,990 
for the top of the range 1.6 TiVCT 
5-door Titanium. >

Coming hot on the heels of the company’s success with its Mazda 2 as South Africa’s Car of the Year 
2008, Ford Motor Company of SA is striving to maintain marketing momentum with the introduction 
of another stunning range of small cars.

Story by Bernard Hellberg, Pix © Ford

FORD AIMING FOR MARKET LEADERSHIP IN THE SMALL CAR SEGMENT
ANother WiNNer From Ford

a b o u t  m o t o r i n g
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Aimed squarely at 
challenging established 
premium contenders in 
the D-segment, Honda’s 
all-new Accord Tourer 
offers sporty styling, 

greater refinement and a unique 
package of safety systems, together 
with excellent dynamic capabilities and 
strong environmental credentials.

Significantly wider and slightly lower, 
the styling adopts a more emotional, 
sportier theme. The “sharp-edged” 
design, with its pronounced muscular 
wheel arches emphasising the car’s 
wider track, gives the Accord Tourer a 
distinctive, strong stance with a solid, 
planted feel. The distinctive nose and 
flowing lines deliver a tauter, more 
athletic shape.

The evolution from the previous-
generation Accord is even more 
pronounced in the case of the Tourer, 
where a former emphasis on load 
carrying practicality has evolved into a 
more dynamic expression of its advanced 
technology, while still retaining a strong 
degree of versatility and practicality.

The new Accord Tourer is equipped 
with the same comprehensive array 
of the active (accident avoidance) and 
passive (crash safety performance) 
safety technologies as its 2.4 Executive 
sedan counterpart. 

Its smarter, sleeker proportions are 
characterised by a gently sloping rear 
roofline and a steadily rising lower 
window edge. The tapering profile 
conveys the Tourer’s performance 
credentials. The curved tailgate glass 
and the sculpted lower panel, with a 
pronounced raised profile, add further 
distinction at the rear. 

Despite its dynamic styling, the 
Tourer’s 406-litre luggage capacity 
(VDA, with all seats in place) is one of 
the best in the sportswagon category. 

Expressed in practical terms, it’s 
sufficient to comfortably accommodate 
four 46-inch golf bags, or four large 
suitcases. Larger loads can be carried 
with the rear seats folded down: in 
this configuration the Tourer is able to 
transport a mountain bike without the 
need to remove the bike’s wheels. 

To open up the luggage area, the new 

Tourer offers easy to use, single-motion 
rear seats that can be readily collapsed 
in a single action to create a virtually flat 
load space with flush, clean sides. 

The new Accord Tourer features 
the advanced 2.4-litre i-VTEC engine 
with outstanding performance and fuel 
economy. This powerplant places the 
Tourer firmly at the forefront of its class, 
while fully complying with emissions 
legislation. Transmission choices consist 
of either a six–speed manual or a five-
speed automatic.

The 2.4-litre engine is more powerful 
than the previous-generation Accord, 
and now delivers 148 kW at 7 000 r/
min, together with peak torque of 
234 Nm at 4 500 r/min. Its effortless 
performance is all the more remarkable, 
given its fuel economy – 9,0 l/100km in 
the combined cycle.

The warranty is good for 
3-years/100,000 kilometres and 
the service plan covers 5-years/ 
90,000 kilometres.

Prices range from R306,000 for the 
manual transmission to R319,000 for 
the automatic. >

South Africans, unlike European motorists,  have always had mixed feelings about “station wagons.” Perhaps 
this is why these competent vehicles are now called sportswagons – offering the same performance levels as 
their sedan cousins but with the added benefit of being able to transport large dogs and mountain bikes.

a b o u t  m o t o r i n g

New Honda Accord Tourer

Story by Bernard Hellberg
Pic © Quickpic
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Animal “bling”
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a b o u t  a n i m a l s

Pet “bling” has also made its 
mark in the contemporary 
popular culture sphere 
with the recent release 
of the Disney movie 
Beverley Hills Chihuahua 

and the consistent tabloid exposure 
of Hollywood princess Paris 
Hilton, who struts around with her 
embellished Chihuahua lap dog 
Tinkerbell in a Louis Vuitton dog- 
carrier bag.

It seems that pets no longer have 
to live the proverbial dog’s life, but 
are treated more like children than 
pets. Dogs now go on play dates, their 

“pet parents” buy them extravagant 
outfits and accessories, and they get 
to snack on speciality treats such as  
carob bonbons. 

This special treatment was no 
more apparent than at the third 
annual Pet Fashion Week in New York, 
where pooches took to the catwalk 
clad in tutus, Swarovski jewels and 
tank tops while vendors displayed 
ostentatious palatial doghouses, 
along with drapes and bejewelled 
cushions priced at $9,000 to $15,000. 
The “must-haves” of the pet fashion 
season included environmentally 
friendly and recyclable products, such 

as cardigans knitted from Andean 
alpaca wool and “Pet Duti,” a line 
of products that includes a harness 
that comes with a disposable bag 
eliminating the need for messy  
poop-scooping. 

The success of Pet Fashion Week 
confirms that, in spite of worldwide 
economic crises, the pet clothing 
and accessory market does not 
appear to have suffered any profit 
loss. With the support of the dog-
loving elite and impulse buyers, the 
luxury pet accessory market has 
expanded to include items such as 
designer pet perfume and cologne, 

From 18-carat gold paw-print pendants 
designed by veterinarians in the States, to 
the “Dog Unleashed” pet range in Japan, 
the global market for “pet bling” has 
grown considerably over the last few years 
and sees an estimated expenditure of $40 
billion every year. 

Story by Jenna van Schoor, Pic ©gallo/getty Images







amusingly entitled Arfmani, Dogoboss and Timmy Holedigger. 
Expensive armoires are becoming a necessity for pet designer 
wardrobes, and so your pup doesn’t feel left out during your 
morning latté, they can drink “Doggy Java,” a nutritional 
coffee-looking drink, out of a portable plastic container at  
your feet.

Emotive spending on furry friends has even influenced the 
corporate strategies of large-scale retailers of pet products, 
such as PetSmart in the United States, which, apart from 
hosting pet parties, has shifted its service offering to include 
not only pet food, but products that aim to teach people 
how to be better “pet parents.” Ridiculous as it may sound, 
the willingness of pet owners to spoil their pets has reached 
the point where animals are even treated to a night’s stay 
in a “pet hotel.” These glorified kennels feature private 
suites with televisions, and even “bone booths” to call  
their owners.

In general, the international pet bling market appears more 
developed in the United States and the United Kingdom, where 
a wide range of online stores are evident. Aimed primarily at 
the more manageable and easier to dress canine varieties 
such as Yorkshire Terriers, Pomeranians and Chihuahuas, there 
are a myriad of over-the-top luxury pet goods as well as less 
expensive “dangle” and “slip-on” crystal and silver collar 
charms available.

The local market for fancy pet accessories appears smaller, 
although most pet stores in your nearest shopping mall do stock 
a limited selection of glittery collars and other luxury goods. 
However, pet bling is obtainable by all South African “pet parents” 
online where you can purchase personalised rhinestone-lettered 
collars and leashes, and crystal and heart-studded collars from 
online retailers. Other pet accessories such as carriers, beds and 
clothes are offered, which may indicate the future growth of the 
industry, although I suspect it might be a while before anyone 
is willing to spend the equivalent of $12,000 for a Hermes  
dog harness. > 
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Touch Event Marketing is 
proud to announce the 
launch of the first of their 
Summer Jam Slam concerts, 
a red-hot Cape Town event 
that plans to deliver a star 

studded line-up of the cream of the 
South African music scene.

“If it’s top music you’re after then 
you’ll be bouncing off the walls as 
we’re bringing 15 of SA’s best bands 
and club DJs to rock Cape Town! Over 
and above the awesome line-up of live 
performances, we’re also bringing in 
splash pools, a volleyball tournament, 
skateboard competitions, water slides, 
treatment therapies and so much more!” 
says an excited Daniel Jacobs, owner 
of Touch Events and organiser of Cape 
Town Summer Jam. 

Billed to be the most awesome 
party of 2008, Cape Town Summer Jam 
Slam is due to explode on the 19th of 
December at the Ostrich Ranch, a mere 
twenty-minute drive from the Mother 
City. South Africans are up for a treat as 
they’ll jam to the afro-fusion sounds of 
Freshlyground; rock to the beat of Karen 
Zoid, Prime Circle, Crash Car Burn, 
Wonderboom, and Watershed; while 
Flash Republic will ignite the dance 
floor with electrifying house sounds. 
Other artists included in the line-up 
are Gang of Instrumentals, Lonehill 
Estate, Cutting Jade, Denim, Mean 
Mister Mustard, Skwatta Kamp, and a 
sensational battle of the sexes between 
Chix With Stix and 1st Project.

From 10 am to midnight the Ostrich 
Ranch’s polo fields will be packed with 
over 20,000 Capetonians, fun lovers, and 
holiday makers from across the country. 
The day not only offers the best of South 
African musical talent but will also be 

buzzing with various activities. There 
will be secured alcohol bars, food stalls 
from Cape Town’s top restaurants, and 
a mini children’s club. The best club DJs 
and professional dancers will entice the 
crowd to join in on the fun. 

Tickets for this red-hot ultimate 
summer party experience are available 
at Computicket. R350 gets you in and 
students only pay R300, while R800 buys 
you the privilege of being a VIP. The VIP 
tickets are limited to only 1,000 people.

“Our commitment to the Mother 
City is to make this event an astounding 
success and for Cape Town Summer Jam 
Slam to become an annual event. With 
only the best of music from all genres, fun 
and captivating summer activities, and 
the best VIP offerings 
possible, we are going 
to rock Cape Town like 
its never been done 
before,” pronounces an 
ecstatic Daniel. “VIPs 
will receive numerous 
extras in the specially 
cordoned off VIP area, 
such as free massages, 
special dancers in an 
Arabian Nights tent, 
jacuzzis, and much 
more. In addition, all 
VIPs will be invited to a 
special bigwig evening 
on 18th December 
for a superb party 
at Fashion TV (FTV). 
Here they (VIPs) will 
mingle with celebrities 
and the ‘who’s who’ 
of the Cape Town  
social scene.”

Touch Events 
presenting Cape 

Town Summer Jam Slam will ensure that 
people enjoy themselves and soak up the 
summer sun on Ostrich Ranch in Cape 
Town on the 19th December 2008, with 
one goal in mind, the sensation of the 
best bands in South Africa. 

For further information please visit 
www.touchevents.co.za. > 

WIN!  2 Cape Town 
abouTime readers can win VIP tickets. 
Email the word abouTime followed by 
the word slAm as well as your name and 
contact details to sergio@prworx.co.za

Competition closes 15th December 2008. By 
entering this competition you consent to receiving 
electronic information pertaining to abouTime 
and/or 1time Airline.

1 5  t o p  l o c a l  a r t i s t s   ro c k  t h e

Mother City
Story & Pix © Pr worx
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Bored of your current playlist? If yes, then the online music site Deezer is for you. On 
this site you can listen to all your favourite music, without the hassle of downloads, viruses 
and a limited desktop music library. All you need to do is create a user account, and then 
you are free to search the site for any music, regardless of genre. You can even personalise 
your account, upload pictures and create your own unique playlist. The SmartRadio 
feature will also pick out songs for you to listen to by means of a tailor-made playlist. You 
can eliminate any unwanted songs by pressing the “I don’t like” button, so the playlist 
can be altered to suit your musical tastes, whether you are into heavy rock like the latest 
Death Magnetic album from Metallica or mellow music from Snow Patrol’s new album  
A Hundred Million.
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www.sputtr.com

www.goodr eads .com

Tired of wading through search engine results for 
quality content? Look no further than the multi-faceted 
alternative search engine Sputtr. Well designed and easy 
on the eye, this uncluttered site is a highly useful tool in 
the constant search for relevant information. Instead of 
always searching through one site, Sputtr groups several 
search engines, social bookmarking sites and multimedia 
content websites together on one search page, so you 
can search repeatedly for information through different 
engines. You can also customise your homepage to suit 
your individual needs, and include whichever sites are 
useful to you. So whether you are searching for websites, 
blogs, the latest news, or just random information, you 
can search for it all on Sputtr. 

Avid book readers will often encounter the same frustrating experience at a 
commercial bookstore. There are shelves of books everywhere, but with little 
time and busy sales assistants unable to help, finding something worth reading 
is often impossible. So forget aimless bookstore wanderings, and register on 
Good Reads, an online virtual library, where you can see what other people 
are reading, and scan their reviews to find titles more suited to your tastes. 
You can also set up your own catalogue, and write your own reviews to share 
with online book fans. Good Reads is an interactive forum, so besides sharing 
your book reading experiences with others, you can join a discussion group, 
get in touch with authors and even post your own writing. Bearing in mind the 
upcoming summer holidays, this website will be a useful tool for finding the 
perfect book to read while lazing on the beach.

www.deez er. c o m
Compiled by Jenna van Schoor
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Britain’s popular philosopher provides another 
rapid-fire selection of short, stimulating and 
entertaining capsules of philosophy. This time 
the focus is on the bad arguments people use 
all the time; in politics, the media and everyday 
life. Each entry takes, as its starting point, an 
example of questionable reasoning, and Baggini, 
with characteristic clarity and wit, dissects the 
argument and then invites readers to do the same 
with other examples, and in their daily lives.

Home A f f airs
Bree O’Mara
(30º South Publ ishers R135)
Winner of  The Cit iz en  Book Pr ize 

Eat ,  Pr ay,  Lov e: 
One Woman’ s  S ear ch for  Ev eryth ing  
By El izabeth Gilbert
(Bloomsbury Publ ishing R148)

In the Underberg village of Hillman, something 
has disturbed the peace in the hilltop hamlet. 
Hillman is having an identity crisis. A debate 
is raging about whether or not to change the 
name of the town in line with current political 
trends. The mayor, surmising that the position 
of authority he has held since 1982 could be in 
jeopardy from one Ephraim “Oubaas” Mthethwa, 
decides to embrace the debate and campaigns to 
change Hillman’s name to “Dingaan Berg” in order to win votes on both sides of 
the fence. Embroiled in a hotbed of infighting and political one-upmanship, the 
town becomes a dorp divided. 

It’s 3 a.m. and Elizabeth Gilbert is sobbing on the 
bathroom floor. She’s in her thirties, she has a husband, 
a house, they’re trying for a baby – and she doesn’t 
want any of it. A bitter divorce and a turbulent love 
affair later, she emerges battered and bewildered and 
realises it is time to pursue her own journey in search of 
three things she has been missing: pleasure, devotion 
and balance. So she travels to Rome, where she learns 
Italian from handsome, brown-eyed identical twins 
and gains twenty-five pounds, an ashram in India, 
where she finds that enlightenment entails getting up 
in the middle of the night to scrub the temple floor, 
and Bali where a toothless medicine man of indeterminate age offers her a new path 
to peace: simply sit still and smile. And slowly happiness begins to creep up on her.

The Duck That  Won the Lott ery: 
And 99 Oth er  Bad Ar gumen ts
Jul ian Baggini
(Granta Books R170)

All books available via Exclusive Books and other good book stores.
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lego batman Ps3

Now that PlayStations are a regular feature in most 
households, gift ideas become rather easy, with the 
multitude of games for both young and old currently on 
the market. So why not treat the little people in your life 
to Lego Batman PS3. 

In this new PS3 game from Lego, players can take control 
of the dynamic duo, Batman and Robin, to fight Gotham 
City’s most notorious criminals including The Joker, The 
Penguin, Catwoman, Two-Face, Mr. Freeze and many more. 

Players will also have the ability to jump into the story 
from the other side and play as Batman’s foes, wielding 
dastardly powers and battling against the good guys in 
the quest to take over the city.

Lego Batman for PS3 is available from Kalahari.net at 
R637.40, or from your nearest music and game retail store.

gamecom 377 Pc headset 

Because your hardware should be as powerful as your gaming skills, the 
GameCom 377 headset delivers rugged construction as well as vigorous sound. 

The lightweight frame and specially designed earpods redistribute pressure 
for maximum comfort, while the open-ear design lets gamers catch all the 
in-game sound effects without losing touch with their surroundings. 

When you’re ready to fire off orders, unveil the hidden, noise-canceling mic 
boom to strategise clearly with team members. Responses coming in? Adjust 
audio levels using in-line volume and mic-mute controls. When you’re done, rotate 
and tuck the mic boom inside the headset—then let your score do the talking.

This PC gaming gift essential can be found at Kalahari.net for R681.95

Black Light Studio

Kids are bound to light up when they set eyes on this innovative art 
kit from Smartlab. Special fluorescent paints and a custom-designed 
black light LED projector let kids create out-of-sight paintings that 
truly glow in the dark. 

This deluxe kit plus guidebook has everything young artists need 
to paint fun and funky portraits, 

landscapes, abstracts and 
3-dimensional scenes. 

Black Light Studio is 
available from Kalahari.

net or from your nearest 
toy store for R222.26
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logitech® harmony 1000 Advanced 
universal remote

The Harmony 1000 is an affordable touch of 
opulence for your entertainment system. Its eye-
catching 9cm touch screen offers both elegance and 
ease of use, and literally makes all things possible with 
the touch of a button. 

Just touch “Watch DVD” and the Harmony powers 
on your TV, DVD and receiver, sets the inputs and even 
presses play. Large colorful icons on a clear touch screen 
deliver an entirely new level of ease and functionality, 
and when used together with the Harmony RF Wireless 
Extender, you can control equipment inside a cabinet 
or even in the next room. 

Setting up you universal remote is simple, as your PC 
will guide you through an internet-based activation.

Find out more about the Harmony 1000 at www.
logitech.com, or go to Kalahari.net to purchase yours 
at R4,743.95.

Forerunner 305 – Fitness Computer 
 
If your mission (like everyone’s) is to get in shape this summer, this 

little gadget will become your best friend. Form meets function with 
Garmin’s next-generation, sleek and stylish line of personal trainers, in 
this case the Forerunner 305. 

Don’t let the good looks fool you either. This taskmaster will 
continually push you to do your personal best. The Forerunner 305 
combines all of the popular features found in previous fitness computers, 
along with a high-sensitivity GPS receiver, new courses feature, and 
robust wireless heart rate monitor for optimal performance.

Designed for athletes of all levels, this running partner and personal 
trainer has one goal in mind – getting you into your bathing suite. 

Read more about it at www.garmin.co.za, purchase yours from 
Kalahari.net for R2,367.95, or from your nearest Garmin store.

Dell Inspiron 1525 Red Notebook

“Your laptop, your looks!” is the phrase to remember 
this festive season, as Dell introduces a range of spiffy 
new notebooks that flaunt new patterns, a spectrum of 
vibrant colours, a choice of finishes and eye-catching 
accents to make a colourful and stylish laptop that is 
completely personalised. 

But these flashy notebooks aren’t all about looks, as 
each one also comes with a Dual Core T2390 1.86GHZ, 
a 160GB SATA hard drive, DVD-DL, Wi-Fi, Bluetooth, 
Webcam, and many more features, not to mention the 
Dell bag they throw in for free.

The notebook also comes in a range of striking shades 
including bright yellow, pink, plum and blue, and is on 
special at Kalahari.net for R8,799.95
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a b o u t  a d v e n t u r e
M T W T F S S Departure Arrival Flight

5 06h30 08h40 1T 135

1 2 3 4 5 6 07h10 09h20 1T 101

1 07h50 10h00 1T 129

7 08h45 10h55 1T 123

1 2 3 4 5 6 09h25 11h35 1T 103

7 09h45 11h55 1T 119

6 11h05 13h15 1T 133

3 11h10 13h20 1T 141

1 2 3 4 5 7 12h45 14h55 1T 109

6 14h15 16h25 1T 105

7 14h45 16h55 1T 121

1 2 3 4 5 6 15h20 17h30 1T 111

1 3 4 16h25 18h35 1T 131

6 16h40 18h50 1T 125

4 17h20 19h30 1T 127

6 18h00 20h10 1T 139

1 2 3 4 5 7 18h30 20h40 1T 115

5 19h20 21h30 1T 137

5 7 21h00 23h10 1T 117

M T W T F S S Departure Arrival Flight

1 2 3 4 5 06h40 07h50 1T 201

6 07h00 08h10 1T 209

2 3 4 5 08h25 09h35 1T 235

6 09h00 10h10 1T 211

7 09h20 10h30 1T 227

1 2 3 4 5 11h30 12h40 1T 203

6 12h45 13h55 1T 215

5 13h00 14h10 1T 223

7 13h05 14h15 1T 239

6 15h00 16h10 1T 217

1 2 3 4 15h35 16h45 1T 205

5 16h30 17h40 1T 221

6 7 17h10 18h20 1T 219

5 18h05 19h15 1T 225

1 2 3 4 18h15 19h25 1T 207

7 19h00 20h10 1T 207

7 19h40 20h50 1T 229

5 20h40 21h50 1T 237

M T W T F S S Departure Arrival Flight

5 06h50 08h15 1T 301

7 09h35 11h00 1T 319

6 10h45 12h10 1T 305

1 11h05 12h30 1T 331

4 13h00 14h25 1T 317

5 14h25 15h50 1T 307

7 14h55 16h20 1T 321

2 3 16h00 17h25 1T 309

Joburg to East London

Joburg to Port Elizabeth

Joburg to Cape Town

Joburg to George

Joburg to Durban

M T W T F S S Departure Arrival Flight

1 07h20 09h00 1T 501

2 3 4 10h45 12h25 1T 505

5 11h20 13h00 1T 515

7 11h30 13h10 1T 511

6 12h25 14h05 1T 507

1 4 15h25 17h05 1T 503

5 17h20 19h00 1T 509

7 18h10 19h50 1T 517

M T W T F S S Departure Arrival Flight

5 07h05 08h55 1T 831

1 07h50 09h40 1T 821

6 08h55 10h45 1T 821

4 09h45 11h35 1T 827

3 10h30 12h20 1T 825

2 12h00 13h50 1T 823

7 13h00 14h50 1T 833

5 7 15h40 17h30 1T 829
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M T W T F S S Departure Arrival Flight

2 3 4 13h10 14h50 1T 506

1 13h40 15h20 1T 502

6 14h40 16h20 1T 508

1 4 5 7 17h50 19h30 1T 504

5 19h40 21h20 1T 510

7 20h30 22h10 1T 518

East London to Joburg

Port Elizabeth to Joburg

M T W T F S S Departure Arrival Flight

1 2 3 4 5 6 7 06h45 08h45 1T 100

5 6 08h20 10h20 1T 118

7 09h00 11h00 1T 138

1 2 3 4 5 6 7 10h00 12h00 1T 102

7 12h00 14h00 1T 124

1 2 3 4 5 6 12h20 14h20 1T 104

5 13h25 15h25 1T 136

6 14h10 16h10 1T 134

1 2 3 4 5 7 15h40 17h40 1T 110

1 16h40 18h40 1T 106

7 16h55 18h55 1T 120

6 17h20 19h20 1T 106

1 2 3 4 5 7 18h00 20h00 1T 112

1 3 4 19h15 21h15 1T 132

4 20h15 22h25 1T 140

5 7 21h20 23h20 1T 116

Cape Town to Joburg

M T W T F S S Departure Arrival Flight

1 5 10h45 12h35 1T 822

6 11h45 13h35 1T 822

4 12h25 14h15 1T 828

3 13h05 14h55 1T 826

2 14h55 16h45 1T 824

7 15h30 17h20 1T 834

5 7 18h20 20h10 1T 830

George to Joburg

Durban to Joburg

M T W T F S S Departure Arrival Flight

1 2 3 4 5 06h45 07h55 1T 200

6 07h00 08h10 1T 220

6 08h45 09h55 1T 210

1 2 3 4 5 08h50 10h00 1T 202

7 09h30 10h40 1T 234

6 10h40 11h50 1T 222

7 11h10 12h20 1T 240

1 2 3 4 5 13h20 14h30 1T 204

7 13h40 14h50 1T 238

6 14h40 15h50 1T 224

7 15h00 16h10 1T 208

5 15h20 16h30 1T 228

2 3 4 5 16h10 17h20 1T 236

6 17h00 18h10 1T 212

1 2 3 4 18h15 19h25 1T 206

5 18h30 19h40 1T 214

7 19h00 20h10 1T 214

7 21h30 22h40 1T 230

M T W T F S S Departure Arrival Flight

5 09h00 10h25 1T 302

7 12h25 13h50 1T 320

6 12h40 14h05 1T 306

4 15h15 16h40 1T 318

5 16h45 18h10 1T 308

7 16h55 18h20 1T 322

1 2 3 18h05 19h30 1T 310
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M T W T F S S Departure Arrival Flight

4 08h55 10h25 1T 608

5 09h20 10h50 1T 606

7 12h35 14h05 1T 604

1 15h20 16h50 1T 602

Cape Town to East London

M T W T F S S Departure Arrival Flight

1 11h40 12h50 1T 708

3 4 14h30 15h40 1T 706

5 7 15h40 16h50 1T 702

Cape Town to Port Elizabeth

M T W T F S S Departure Arrival Flight

1 10h40 12h40 1T 656

7 11h00 13h00 1T 650

6 12h00 13h55 1T 652

2 3 4 5 13h15 15h15 1T 658

Cape Town to Durban

M T W T F S S Departure Arrival Flight

2 6 07h45 10h15 1T 921

Joburg to Zanzibar
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M T W T F S S Departure Arrival Flight

4 5 11h20 12h50 1T 607

1 13h00 14h30 1T 605

7 14h45 16h15 1T 603

East London to Cape Town

M T W T F S S Departure Arrival Flight

1 09h40 10h50 1T 707

5 7 13h45 14h55 1T 701

3 4 16h30 17h40 1T 705

Port Elizabeth to Cape Town

Durban to Cape Town

M T W T F S S Departure Arrival Flight

7 08h15 10h25 1T 649

6 09h00 11h10 1T 651

2 3 4 5 10h20 12h25 1T 657

1 13h25 15h35 1T 655

M T W T F S S Departure Arrival Flight

2 6 13h30 16h00 1T 922

Zanzibar to Joburg
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When I was 
requested to 
produce my usual 
year end greeting 
to our passengers 
for abouTime, I 

started out by mapping our fantastic 
passenger growth despite the tough 
times caused by high fuel prices. But 
you’ve probably heard enough about 
the tough times and so I’ve decided 
to rather tell you about some of the 
more interesting things that have 
happened in the lives of the 1time 
family during the past 12 months.

Our real pride and joy comes from 
our flight sponsorship of Natalie du 
Toit. Our sponsorship is modest, 
providing her domestic travel on 
1time, yet she is so grateful of our 
involvement. Her achievements have 
been outstanding; not only did she 
win 5 out of 5 possible Gold Medals at 
this year’s Paralympics in Beijing, but 
she also competed and came 16th out 
of 24 in the 10 km swim in the able-
bodied Olympics. She is the 2nd ever 
amputee to qualify for the Olympics, 
and the only one ever for swimming. 
Natalie was named winner of the 
Whang Youn Dai Achievement Award 
at the Paralympics in Beijing and 
more recently presented with the 
International Association for Human 
Values Youth Leadership Award 
2008 at the European Parliament in 
Brussels. We are extremely proud and 
honoured to be a part of this incredible 
young athlete’s life. Keep it up Natalie 
– you inspire the world! 

Staying with sport, we are also 
the official carrier of the Comrades 
Marathon and will be until 2010. 

For the second year now we have 
been a sponsor of the Journey of Hope. 

The Journey of Hope focuses on the 
lives of 12 breast cancer survivors, 
travelling across the country from 
Johannesburg to Cape Town via Port 
Elizabeth on Harley-Davidsons and 
Hummers, geared to spread the 
message of positivity and of hope in 
a unique and vibrant way through the 
stories of these 12 dynamic heroines.

We fondly continue to be involved 
in Reach for a Dream, an organisation 
that strongly believes in the power 
of dreams. They believe that children 
can beat life-threatening illnesses 
by dreaming of better things and by 
taking part in activities that boost 
their confidence. And what better 
way to feel footloose and fancy 
free than high up in the sky on a  
1time plane?

Various anti-cruelty to animal 
organisations, such as The SAID 
Foundation and Animals in Distress, 
have also benefited from flight 
sponsorships from 1time. We’ve even 
transported Siberian Tigers from Lory 
Park Zoo to the Jukani Wildlife Ranch 
in George! 

Our feel good moments for 
2008 are endless, but some of our  
highlights include:

celebrating our fourth birthday;• 
creating a world first with an in-flight • 
banking experience with ABSA;
branding a Count Pushkin  • 
Vodka plane;
exposing other carriers for not • 
advertising all inclusive costs;
changing the size of our in-flight • 
magazine, abouTime, to an A5 size 
for passenger convenience;
launching new uniforms;• 
providing in-flight entertainment • 
through portable PSP’s.
becoming the selected carrier • 

of some of SA’s hottest bands 
including Prime Circle.

Sam Milburn from our sales 
department won the ASATA award 
for the Best Airline Representative in 
South Africa and took the honours at 
Flight Centre’s awards as Best Airline 
Sales Executive for Natal.

Getting back to business, we’ve 
added some great features to our 
product this year, including:

being able to pay for your on • 
board food by credit card;
on-line prepaid catering vouchers • 
for redemption on board;
on-line vouchers for premier • 
lounges at the major airports;
insurance for baggage, flight • 
delays/cancellation;

Watch this space – we are focused 
on developing features to make the 
1time experience “More Nice.”

We’ve had a tough but rewarding 
year, not only have we survived the 
oil price madness but we have shown 
nearly 20% passenger growth. Despite 
the economic down turn we believe that 
we will continue to grow as passengers 
and corporates move from legacy 
carriers seeking value and consistency. 

In the New Year we will be 
implementing a customer feedback 
strategy and focus on fine-tuning the 
1time experience – we look forward 
to your input.  

I would like to take this opportunity 
of thanking you for flying 1time; we 
really do appreciate your support. 
May you have a safe and peaceful 
festive season, and we look forward 
to having you back on board in the 
New Year.

Yours in aviation,
Rodney James
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CEO Year End Letter

1time
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1 time Airline recently 
announced the branding 
of one of its aircraft in 
the insignia of premium 
vodka brand – Count 
Pushkin.  The 5 times 

distilled Vodka, recently unveiled 
its new packaging and has, 
through the branding on a 1time 
aircraft, brought the noble crest to  
new heights.  

Count Pushkin is setting an 
advertising milestone as the 
first liquor beverage in Africa to 
boast its livery on an aircraft. The 
advertising contract is in place 
for a period of 12 months, with 
an option to renew at the end of 
the period for a further 6 months. 
1time passengers will fly on the 

Count Pushkin branded aircraft 
on all of the low fare carrier’s 
routes around South Africa and  
potentially Zanzibar.

 “The fact that Count Pushkin 
Vodka is five times distilled 
symbolises its commitment 
to purity and patience for 
uncompromised quality. It is 
important for 1time to foster 
branding partnerships with brands 
that embody our values of being 
professional, honest and pure and 
Count Pushkin was the obvious 
choice for all of this,” remarks 
1time Airline’s Marketing Manager,  
Anya Potgieter.

The Premium Vodka joins a 
host of brands who have benefited 
both in publicity and in growth 

in revenue through the aircraft 
branding opportunity, in yet 
another pioneering effort by 
leading low fare airline, 1time. 

“We continue to be ‘More Nice. 
Less Price.’ for our consumers by 
introducing innovative operating 
and marketing mechanisms 
unsurpassed by any other in the 
aviation industry. Our innovative 
way of generating ancillary 
revenue for the bottom line assists 
us in keeping our fares less price, 
making us more nice.  The growth 
of the airline in the past four years 
is testament that we truly ‘walk 
the talk’,” concludes Potgieter.

For more information, please 
visit the 1time website at  
www.1time.co.za >
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Count Pushkin
launches to the sky in 1time style

Story & Pix © Pr worx



Web Site & Multi-media Design
Corporate Identity Development

Campaign Creation
Graphic Design

Brochures & Printed Media
Expo Material

Strategic Planning & Implementation
Media Planning

Market Research

Unlock the myster y of a web presence for your company. 
Contact us on +27 12 425 5800 or email info@vir tualdavinci.co.za 
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a b o u t  w i n e

Schoongezich Spa is a luxury destination spa which offers a unique blend of relaxation and tranquillity set amongst a beautiful rose and lavender scented 
environment. We will help you to escape the pressures of everyday life and give you the opportunity to stay over a night or two for the ultimate spa getaway!

The Spa will present you with internationally highly qualified therapists as well as high quality products and treatments such as Guinot and O.P.I.

Receive 30% off all treatments booked in January 2009! 
Offer valid only when you produce a 1time Airline boarding pass at the time of purchase.

December S
pecia

l 

26839 1time zanzibar 275x210_pth.indd   1 2/21/08   10:29:50 AM

Schoongezich Spa is located in Pretoria, only 30 minutes drive from Johannesburg. Schoongezich Spa, 369 Schoongezicht street, Erasmusrand, 
Pretoria. Tel + 27 12 347 2052, fax +27 12 346 6775 or email spa@schoongezich.co.za

schoongezicht vouchers.indd   1 11/19/08   2:33:54 PM

Zorgvliet
What to drink with what

WINES ON BOARD

silver myn shiraz 2006

Dark plum coloured. 
White pepper and black 
plum flavours with an 
underlying smokiness on the 
nose. A good combination 
between ripe and dry tannins 
with spicy and flavours on 
the palate. Firm but elegant 
structure with a good 
lingering aftertaste.

Best suited with:
Sandwich: Pastrami • 
with wholegrain 
mustard 
Hotdog: a scrumptious • 
pure beef sausage on a 
bun with either tomato 
sauce or mustard.
Fairview Cheese Platter• 

Silver Myn Sauvignon 
blanc 2008

Pale green with 
light straw hues on 
the colour. The nose is 
laden with gooseberry, 
green apple, and sweet 
melon with underlying  
mineral tones. 

Clean, crisp acidity with 
an abundance of tropical and 
grape fruit showing on the 
palate.

Best suited with:
Sandwich: Cheddar • 
cheese with onion 
marmelade
Fairview Cheese Platter• 

silver myn semi-
sweet 2007

Light yellow in colour 
with hints of lime green. 
The wine shows pear and 
citrus fruit flavours.

Best suited with:
Bagel: egg mayonaisse • 
with bacon bits or 
turkey and mozzarella 
with fresh cranberry 
preserve.
Fairview Cheese Platter• 

Silver Myn Cabernet 
Sauvignon 2006

Garnet red colour. 
Classical cassis and ripe, red 
cherry with a herbaceous 
and tobacco nose. Medium-
full bodied wine with a soft 
integrated tannin structure, 
enhanced by a prominent 
lingering aftertaste.
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a b o u t  g o l f

Story by dale Hayes

The summer Sunshine Tour is in 
full swing, and although it’s not 
an official Sunshine Tour event, 
we tee off in style at the Gary 
Player Country Club for the 
Nedbank Golf Challenge. While 

our hearts will be with the three South 
Africans taking part (Rory Sabbatini, Trevor 
Immelman and James Kingston), our heads 
have to tell us to bet on the regulars like 
Sergio Garcia or Lee Westwood. Although 
we will miss Ernie at Sun City, he will be 
teeing it up in the SA Open.

The true start to the Tour is the 
Alfred Dunhill Championship at the 
Leopard Creek Golf Club in Malelane 
from the 11th to 14th December. Players 
include Richard Sterne, Charl Schwartzel, 
Louis Oosthuizen, Anton Haig and the 
SA Open defending champion, James 
Kingston. It’s only a forty-five minute 
drive to Malelane from Nelspruit and it is 
definitely worth the trip. While there, take 
in a round of golf at Nelspruit Golf Club, 
which is a unique course with the most  
beautiful trees. 

From there, the Tour moves to Pearl 
Valley Golf Club in Franschoek for the SA 
Open from 18th to 21st December. It’s South 
Africa’s flagship event and the second 
oldest Open Championship in the world. 
Once again the field is amazing and perhaps 
even more exciting than the Nedbank Golf 
Challenge. It will be the only opportunity 
to see Ernie and Tim Clark in action, but 
the other players include Retief Goosen, 
Trevor Immelman, James Kingston, Richard 
Sterne, Charl Schwartzel, Henrik Stenson, 
Justin Rose, Lee Westwood, Darren Clarke 
and Rory McIlroy.

In 2009 the Tour gets underway 
with the Jo’burg Open at Royal 
Johannesburg & Kensington Golf Club 
from 8th to 11th January. It’s another 
co-sanctioned European Tour event 
so the City of Johannesburg will get  
worldwide coverage!

After that, it’s on to the Africa Open 
at East London Golf Club from 15th to 
18th January, followed by the Dimension 
Data Pro Am up at Sun City from the 
22nd to 25th January and then the Nashua 
Masters down at the Wild Coast Sun 
from 29th January to 1st February. All are 
great tournaments and they are played 
on fantastic golf courses. The final two 
events of the 2008/2009 season are 
the Vodacom Players Championship 
at Pretoria Country Club from 12th 
to 15th February and the Telkom PGA 
Championship at the Country Club 
Johannesburg from 19th to 22nd February.

If you are a member at one of the 
courses that is hosting a tour event, I 
believe there are a number of benefits. 
Firstly, there is the television coverage and 
other media exposure, which increases the 
rounds of golf. Secondly, it motivates all 
staff to lift their game and the greens staff 
will have the course in peak condition. 
Thirdly, it’s great to see how professionals 
play your course. However, this is where I 
don’t understand the mentality of some 
golf committees. As soon as they hear 
that pros are coming, they build new tees, 
grow the rough, make the fairways narrow 
and try to get the greens as hard as the M1 
highway. During the process the course 
becomes miserable for the members and 
after the event it takes weeks to get the 

course back to normal. If Ernie and Retief 
were to play at my course, I would want 
to see them shooting 65’s and 66’s. Who 
wants to see them struggling to get out 
of knee-high kikuyu on the edge of the 
fairway? I believe that good scoring by 
professionals is what attracts spectators.

Finally, I hope you are planning to 
go out and watch some of the golf in 
your area. The players appreciate having 
spectators and it’s a great way to spend a 
day with the family. 

here are some tips to 
remember:

Take a hat and use sunscreen.1. 
Leave your cell phone in the car – both 2. 
as a courtesy to the professionals and 
for your own enjoyment.
Remember your etiquette: stand still 3. 
while they tee off, wait for them to 
pass by before crossing fairways and 
listen to and obey the marshals.
Learn while you watch. Notice the 4. 
pre-shot routines, watch the shape 
of their shots and especially take 
note of their approach shots around  
the greens.
Take the whole family and relax and 5. 
enjoy yourself out in the glorious South 
African sun! 
It’s a perfect day for golf at Zwartkop!
Zwartkop is one of the oldest and 

most prestigious clubs in Pretoria. It’s 
a classic parkland layout incorporating 
the Dale Hayes Golf Academy, golf 
shop and clubhouse which has various  
function rooms. 

Tel: +27-12-654-1144 /
 +27-12-654-2111
www.zwartkopcountryclub.co.za. >

Sunshine Tour’sTee off     with the

Summer Swing



menu menu
(Available on brown or white bread  

variations - dependant on availability)

honey-roasted chicken mayonnaise

Pastrami with wholegrain mustard 

cheddar cheese and onion marmalade

Smoked chicken with danish Feta, crisp 

carrot strips and mayonnaise, on a 

pumpkin seed health roll.

 

A scrumptious pure beef sausage on a 

bun with either tomato sauce or mustard, 

or even better, both.

Egg mayonnaise topped with bacon bits.

Turkey and mozzarella  with fresh 

cranberry preserve.

 
Double Chocolate
Blueberry
Bran and Fruit
Carrot and Almond

Apple or custard

snacks & meals

 
Kosher / Halaal product  
Fairview cheese platter consisting of  
Chakalaka Chevin, Black Pepper Chevin,  
Mature Cheddar, Blue Vein & Brie with a  
pack of five biscuits. 

1time breakfast with tea / coffee. A scrumptious 

bacon omelette, served with French toast,  

grilled tomato and a beef sausage.  

Only served on JHB/CT and JHB/George  

flights, until 9am.

Your choice of sandwich with 200ml fruit  

juice / 200ml soft drink. 

Custard or Apple Danish with tea / coffee

R22

 

R30

R26

R13

R22

 

R22

R16

R22

R12

R8

  
Chilli Beef Snapstix
Sliced Beef Biltong 
Dry Wors 
                             

Bar One 
KitKat
Lunch Bar

Smoked Beef
Lightly / Plain salted
Salt & Vinegar
Cheese & Onion

Salted Peanuts
Peanuts & Raisins                        
Jelly Babies
Wine Gums

                             
R8

R6

R6
                  

R20

You can now pay for your onboard purchase with a MASTERCARD/VISA credit card
ANNOUNCEMENT!

Items on this menu are subject to availability

Sandwiches

Health Roll

Hot Dog

Bagels

Jumbo Muffins

Danish

Cheese Platter

Meal Deals

Biltong 80g

Chocolates

Snacks

Crisps



Castle lager / lite

Peroni 

Sarita Select

Sarita ruby dry

Assorted whisky 

rum 

gin 

Brandy 

Vodka  

White: 

Sauvignon Blanc

Semi-Sweet

red: 

Shiraz

Cabernet Sauvignon

menu
beverages & miscellaneous

Coffee /Tea

Hot Chocolate

Cappuccino

Still / Sparkling Mineral Water (500ml)

Soft Drinks (200ml)  

Coke / Fanta Orange (330ml)        

Appletiser   (330ml) 

Red Bull Energy Drink 

Orange

Apple

Tropical Blend

Our VIP passengers on board, up to the age of 
12 are given a kiddies’ pack for FREE, to keep 
them occupied.  The pack contains a packet of 
crisps, a juice box, sweets, a pack of crayons 
and a colouring-in sheet.  Let the kids enter the 
colouring-in competition found in the pack for 
a chance to win a hamper of 1time goodies.  
Should you wish to purchase an extra pack, the 

cost is R14.

Let us know what you think. Catering 
comments and suggestions are always 
welcome. Send an email to our catering 
manager at catering@1time.co.za

R8

R8

R10

          

r8                  

r8                

r9

r12

r18              

    

R12

R14

           

                  

r20                  

r18           

r18

r16

r16             

R22

Model 1time Airline MD80 Aircraft
Scale 1:200                                               

Hot

Fruit Juice

Cold

Beer

Spirits

Apple Ale

R6

R14

R130

Kiddies Pack

Alcoholic Beverages

Miscellaneous Merchandise

Available on selected routes only

Wine



This menu is for our Zanzibar flights only

Zanzibar Flight Menu






