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Tel: +27 (0)21 683 0345 • reservations@ashtonstours.com

www.ashtonstours.com

Ashtons Kruger Shuttle
Daily shuttles between Johannesburg and Hoedspruit:

• 06h15 and 10h30 from JHB (from 1 Nov 2011)
• 10h30 and 12h00 from HDS (from 1 Nov 2011)
• STO R695 pp each way - no single supplements

Ashtons - since 1993

Kruger Walking Safaris
Including return transfers from/to Johannesburg:

• 4-day safari departing every Friday (R6840 pps)
• 5-day safari departing every Monday (R8540 pps)

• Rack rates commissionable to all agents

TU4700a TU1637SD

adventureandsafari

SKL to offer walking safaris

SKL has announced it is looking 
into offering walking safaris 
on its new campsites in the 
Makgadikgadi area before the end 
of the year. 
Rachel Mbulawa, SKL Camps 
Head of Marketing, says: “We 
are currently working on 
offering walking safaris, which 
will be done by walking within 
the Khumaga Community with 
a trained professional guide.” 
She says SKL is working in 
close collaboration with the 
Department of Wildlife to ensure 
the safety of everyone involved in 
a walking safari. 

Track cheetahs at Mountain Zebra Park

The Mountain Zebra National Park recently 
introduced cheetah tracking and other guided 
walk activities. Visitors can join a guide to search 
for the elusive cheetahs by means of tracking 
with radio telemetry equipment.

Cheetahs were introduced to the park in 2007 
following an absence of over 100 years from 
the area. The species has adapted very well to 
the park, increasing from four in 2007 to over 
30 animals. A number of cheetahs have been 
rehomed in the last few months to ensure that 
the integrity of the natural ecosystem balance is 
not affected.

Thompsons Africa explores the bush on foot

Thompsons Africa has recognised the popularity of walking safaris and is offering 
travellers aged over 12 years ample opportunities to explore the bush on foot.

The morning walking safari departs daily on request at 04h00 in summer and 05h00 
in winter. The walk takes participants through the Kruger Park under the guidance of 
an experienced trails ranger. The ranger shares his knowledge of bush skills from animal 
tracking to bird and plant identification.

Thompsons Africa also offers a morning bush walk in Malalane with departures 
on Tuesdays, Thursdays and Saturdays at 05h30 in summer and 06h00 in winter. 
Two knowledgeable, armed bush trackers, who will teach participants about animal 
movements and the significance of certain marks or sounds, will accompany travellers. 
Visitors will also learn how to identify plants and birds.

Encounter African lions at Protea

Protea Hotel the Ranch in Limpopo offers its 
guests the opportunity to encounter free-roaming 
African lions in their natural habitat for up to an 
hour and a half – an experience that is both unique 
and memorable. The experience is fully supervised 
and professionally managed by an experienced and 
qualified team who have been working with lions for 
many years.

Skilled guide, Frank Kasakamula, has 15 years’ 
experience with lions of which the past nine years 
have been at the resort. The ‘Walk With Lions’ 
experience is attracting attention from all parts of the 
world. Previously this kind of interaction was never 
thought possible and it comes highly recommended 
by everyone who has experienced it. The resort is 
also home to rare and endangered white lions. The 
lion walks have a minimum age of 15.
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more news on page 18

Sabi Sabi Bush Lodge recently 
opened the Elefun Centre, a 
fully fledged children’s facility 
within the lodge environs that 
fosters children’s awareness 
and appreciation of nature. The 
recently completed centre was 
designed by childcare professionals 
who set about creating space that 
is fun, safe and educational. The 
Elefun Centre offers hands-on 
interactive activities designed for 
two distinctly different age groups. 
The Junior Tracker programme is 
for four to eight year olds, and the 
Junior Ranger programme is for 
children between the ages of nine 
and 12. 

The Elefun Centre is filled with 
learning opportunities, which all Sabi 
Sabi’s young visitors have the chance 
to experience. Age-appropriate bushveld-themed 
activities and ‘edutainment’ are designed and 
supervised by qualified staff and include interesting 
bushcraft subjects – animals, bugs and birds, tracking, 
map-reading – and a long list of environmentally 
sensitive subjects that every child will find fascinating. 

There will be time for creative hobbies, arts and 
crafts, and the afternoon sessions will be for fun-
filled bushveld games. 

Selected rangers will lead bush walks and talks as 
well as specially planned children’s game drives. The 
beautifully designed centre also includes a wonderful, 
secure outdoor play area.

Sabi Sabi Bush Lodge opens Elefun Centre New family-focused 
camp for Botswana
Ker & Downey Botswana 
has introduced a new 
camp to its portfolio 
of luxury tented safari 
accommodation in 
partnership with African 
Bush Camps. Linyanti 
Ebony, located in a 
private concession on 
the banks of the Linyanti 
Marsh, which borders 
the western boundary 
of Chobe, will feature a 
custom-built family unit 
with no age restriction to 
cater for families looking 
to experience a safari in 
the African wilderness. 
Accommodation is 
available for a maximum 
of eight people, and 
features a double tent with 
interleading doors and 
separate bathroom facilities. 
There will also be a dining 
area, lounge, veranda, and 
splash pool.

FOR THE KIDS... Sabi Sabi’s new Elefun Centre will educate kids and 
keep them entertained.

http://www.sundestinations.co.za
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Khanondo Safaris and Tours has announced that its five-star lodge, The Victoria 
Falls Deluxe Suites, will be complete by December. 

Khanondo revamped its business in 2010 and has since gone from strength to 
strength. “The recapitalisation of the company in January 2010 saw us investing in 
brand-new equipment such as transfer buses, game-drive vehicles, boats, white-
water rafts, kayaks etc. We also have a booking office in the country’s capital, 
Harare, which effectively started operating in July,” says Forward Mutero, 
Marketing Executive.

Mutero continues to say the company has grown beyond expectations in the 
two years of operation: “Our product line now includes sunset cruises, dinner 
cruises, private cruises, game drives, bush dinners, helicopter flights, elephant 
rides, lion walks, white-water rafting, cycle tours, car hire, transfers and VIP 
transfers, among other tailor-made activities.”

Following the death of two of its rhinos, Aquila Game 
Reserve has announced it is developing a contingency 
plan that will combine focus areas for an aggressive anti-
poaching initiative. The plan includes four key elements 
– the increase of the reward value to appeal directly to 
those involved in the black market rhino horn trade; 
employment of a leading intelligence-gathering specialist; 
formation of a highly skilled rapid response team, including 
vets trained in crime scene management who can access 
the right medication, and specialised life support and 
forensic evidence gathering equipment. A training facility 
is also being designed to train anti-poaching instructors 
and provide high-tech surveillance and alarm forewarning 
systems that can be issued free to all private game reserves 
with rhino and which cannot afford it.

Owner Searl Derman said: “I’ve realised how difficult 
it is to get the right highly restricted drugs in the case 
of an emergency.  Many of the rural vets that are first 
on the scene don’t carry the large doses of antidote 
tranquillisers needed to revive a darted rhino. No one has 
yet commissioned engineers and prosthetic specialists to 
design a leg support system given that muscle and organ 
failure (other than major stress or blood loss) are one of 
the leading causes of death.”

The goals set out in the plan can only be achieved 
through awareness initiatives with the support of business 
and the general public.

Hongonyi incorporated into Kapama

Aquila fights 
rhino poaching

Khanondo business revamp well under way

On November 1, the Hongonyi Reserve and Lodge will be incorporated into 
the Kapama Game Reserve as part of the reserve’s expansion programme. The 
programme has seen the acquisition and incorporation of several neighbouring 
reserves since it began five years ago.

The addition of the Hongonyi Reserve will add 1 200 hectares to Kapama 
and extend Klaserie River frontage to the reserve. Hongonyi lodge will undergo 
a facelift before opening. The camp will feature 15 twin rooms each with an 
en-suite shower. The safari experience will include morning and afternoon or 
evening safaris conducted on the reserve. 	

Although the camp will be owned and operated by Kapama, Hongonyi will 
continue its own marketing through its stand-alone identity.

http://www.taugamelodge.com
http://www.sabisabi.com
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Sun Destinations 
regroups three camps 
under one umbrella
Africa on Foot, nThambo Tree Camp and 
Umkumbe Safari Lodge have joined forces 
and created Sun Destinations to handle all 
marketing and reservations. Brett Thomson, 
Head of Marketing, Sun Destinations, 
explains: “As I was already a shareholder of 
Africa on Foot and nThambo Tree Camp and 
then became involved with Umkumbe Safari 
Lodge, it made sense to bring all the camps 
under one umbrella. Obviously there are 
marketing costs economies of scale, but it 
also helps agents to have one central contact 
point for all three camps.”

Ultimately Sun Destinations aims to expand 
its portfolio to handle the marketing and 
reservations for more properties in other 
destinations that offer value. Thomson 
says: “We are happy and busy enough as it 
is with the three camps in the Kruger but 
ultimately we would like to add properties 
in ‘sun’ destinations like Mozambique, Cape 
Town, the Falls and then also some of the 
other major safari destinations in Africa.” 
Sun Destinations is particularly looking at 
expanding Africa on Foot camps in the near 
future in other safari destinations.

Tau saves the trees
Tau Game Lodge 
has recently started 
the Tau Tree Fund, 
an initiative that 
allows visitors the 
opportunity to 
plant protected 
tree species and to 
learn a little about 
the trees that 
they are planting. 
Information supplied to the guests includes 
the medicinal purposes, African folklore, 
natural habitat, ecology and animal and plant 
relationships of their chosen tree.

Jackie Diack, Marketing & Reservations Tau 
Game Lodge, explains: “The guests can choose 
what tree they wish to plant – the cost is from 
R400 per tree. The guests and their guide will 
choose a suitable area to plant it and dig the 
hole. A photo is taken to document the guest 
involvement in planting the tree and placed in 
a photo album, which has its home on a stand 
in the main lodge. There is also a plaque that 
states the names of the people who planted 
the tree, the tree species and the date it was 
planted.”

Three-day hike 
reopens in Mountain 
Zebra National Park
The three-day Impofu 
hiking trail has reopened 
in Mountain Zebra 
National Park today after 
being closed since July last 
year following the death 
of a hiker attacked by 
a buffalo on one of the 
trails. The 25km hiking 
trail, which goes through 
the 28 000 hectare park, 
including its highest peak, 
Bakenkop, will now 
operate as a guided trail.
Two mountain cottages, 
which can accommodate 
10 hikers, will be available 
for overnight stops. The 
huts are equipped with 
solar-powered fridge 
facilities and gas cookers, 
and feature an outside 
braai area. Hikers must 
bring their own provisions 
and bed. n

http://www.ivorytreegamelodge.com
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Thompsons supports 
drivers to become guides
Thompsons Tourism & Safaris has embarked 
on a programme to help its drivers in 
Gauteng to enhance their careers in the 
tourism industry. The company is working 
with four of its existing drivers to help them 
obtain their guiding qualifications by financing 
a portion of the cost and supporting and 
training them on the ground. Initially they 
will undergo an induction period and 
accompany experienced guides on tour 
to learn and find out what is expected of 
them. Once they have achieved the required 
level of competency, they will run their 
own tours, accompanied by an experienced 
guide. Eventually, they will be comfortable to 
run their own tours and they will all be given 
the opportunity to obtain their North West 
and KwaZulu Natal qualifications as well.
 
Faircity Hotels acquires two 
Sandton hotels
Faircity Hotels has announced its acquisition 
of the Quatermain and Falstaff hotels in 
Sandton, a joint purchase with venture 
capital partner, Attventure. Launched four 
years ago with the opening of the four-star 
Faircity Mapungubwe Hotel in Johannesburg, 
the company now has a total of six hotels 
in its portfolio. The Faircity Quatermain has 
104 rooms and five upmarket conference 
rooms. It is located close to the Faircity 
Falstaff Hotel, which has 41 rooms and two 
conference rooms. n

Become a

Gauteng is on a major drive to encourage 
visitors to spend more time exploring the 
province’s exciting attractions and events. 
Sue Lewitton finds out more…

GeePee!

In a bid to drive tourists to explore the province, 
the Gauteng Tourism Authority has launched a new 
campaign entitled, ‘I’m a GeePee’. 

A key part of the campaign is the launch 
of the GeePee Card, which entitles holders to 
significant discounts at many of the province’s 
key attractions. Membership is free and, while the 
primary target audience is domestic tourism, the 
card can also be used by international visitors. Free digital editions 
of the card are available for download at www.gauteng.net, or 
visitors can obtain plastic GeePee Cards by visited the Gauteng 
Tourism Authority office in Newtown, Johannesburg. 

Participating tourist attractions include hotels, restaurants, museums, 
spas and theatres. GeePee cardholders also qualify for big discounts on major 
recreational events held in the province. 

GTA hopes the spin-off benefits of the campaign will include job creation. GTA CEO, 
Dawn Jones, says the domestic thrust should be viewed against the goals of the New 
Growth Path which commits tourism stakeholders to creating 225 000 jobs over the 
next five years. “In Gauteng, we have set ourselves an ambitious target of delivering 
34% (76 500/ 225 000) of the targeted jobs by 2015.”

The Johannesburg Tourism Company (JTC) has launched the first phase of its online 
booking portal, a one-stop shop where travellers can purchase anything from flights, 
car hire and accommodation to tour and events packages.

Sandown Travel Group has been appointed the preferred service provider to 
negotiate and manage customised packages around events and attractions in Jo’burg. 
This includes managing the back-end fulfilment and issuing of tickets, online fulfilment 
and electronic payments for bookings.

JTC is giving all stakeholders and tourism providers the opportunity of a possible 
partnership. The portal inventory is accessed from multiple inventory distributors, 
including wholesale and receptive tour operators, hotels, B&Bs, legacy airlines and 
low-cost carriers as well as pre-negotiated specials and packages.

Jo’burg Tourism 
launches new booking portal

Johannesburg has been announced as the chosen host for One Young World 
(OYW) in 2013. OYW is a dynamic global platform for young leaders aiming 
to make a substantial difference and tangible impact in their communities. 
Johannesburg Tourism Company CEO, Lindiwe Kwele, said: “As the African 
continent’s most accessible hub and vibrant business location, Joburg makes 
sense as an appropriate destination to inspire youthful leadership, networking and 
brainstorming solutions to issue across the spectrum.”
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http://www.gauteng.net/industry
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Visit us at WTM
7 - 10 November 2011

Stand AF 500 Booth B011

WTM 2011
It’s the time of year again where travel and tourism professionals from across the globe meet to 

discover new product, network and discuss industry issues. Sue Lewitton brings you a guide on what 
you need to know about WTM 2011...

When:   
Nov 7-10, 2011
Where: 
ExCel London

AT A 
GLANCE

!Access to emerging markets 
is one of the primary focus 
areas for Southern    
 African exhibitors at this 

year’s WTM. “We hope to see lots 
of visitors from the emerging BRIC 
countries,” says Linda Pampallis, 
CEO of Thompsons Africa. 

Mandi Jarman, Head of Media 
and PR for Aquila Safari agrees. “We 
are hoping to feel the effects of the 
exposure SA was afforded during 
the World Cup. I feel the emerging 
markets will be making their presence 
felt this year and we intend to take 
advantage of this by making new 
contacts in areas we never really 
concentrated on in the past.” 

But this doesn’t mean that 
traditional markets will be ignored. 
Nicholas Barenblatt, Group 
Marketing and Advertising Manager 
for Protea Hotels, says financial 
data coming out of the US and the 
wider euro zone will play a role in 
determining the appetite for travel 
globally in the short and medium 
term, but Protea will continue to 
present SA and its hotels as “open for 
business” and offering a world-class 
product. 

Pampallis says there is still 
opportunity with groups and special 

interest from the UK. “Thompsons 
Guided holidays are being well 
received all around the world and we 
will re-launch these with lots of value 
adds.”

Monika Iuel, Sales and Marketing 
Director of Your Africa, says the UK 
consumer has had a lot to deal with 
on the home front. “I have no doubt 
that this pressure will be noticeable at 
WTM and will make it a very different 
trading climate to previous shows. 

“Your Africa has committed to 
the UK market this year in a big 
way, by signing up the services of 
Tesna Simonsen George of Luxury 
Representation Collection, and we 
are looking forward to some great 
growth from the UK for the coming 
year,” says Iuel.  

Jarman says Aquila’s focus for 
this year will be on promoting its 
overnight safaris. “Aquila is also a 
perfectly positioned green attraction 
and intends to inform the industry 
about our solar panel plant which 
ensures all Aquila’s daytime electricity 
needs are met. We will also provide 
information on our plans for ARC 
(Animal Rescue Centre), cheetah 
breeding project and our exciting 
aquaculture, vermiculture and 
hydroponic farming project.”

The WTM Social Media Programme has been designed to 
connect with thousands of people and companies that make 
up the online travel community. During the four days of WTM 
an extensive programme of social media activities has been 
planned to educate and engage participants. 

The highlight of the programme is the two-day Social Travel 
Market (STM) taking place Wednesday, November 9 (North 
Gallery Room 10) and Thursday, November 10 (North Gallery 
Room 4/5). The STM will be made up of competitions, 
keynote speeches, panel debates and practical workshops 
covering a range of topics such as: The ROI of paid travel 
blogging; Video – Your most important social media tool; The 
Perfect Travel Tweet; and How to supercharge your blog. 

STM (@socialtrav) is free to attend for WTM visitors and 
is organised by travel writer, Mark Frary (@markfrary) and 
The Sunday Times Online Travel Editor, Steve Keenan 
(@stevekeenan). 

“Social Travel Market is aimed at bloggers, digital marketing 
executives, PRs and anyone in the travel industry interested 

A ‘how to’ guide 
for social media?

http://www.yourafrica.co.za
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Spotlight on emerging 
BRIC economies

More on social media
Other events with a social media 
theme include a session on 
making the most of social media, 
hosted by Genesys, The  Travel 
Technology Consultancy, to be held 
on November 8, Platinum Suite 1, 
14h00-15h00. On the same day 
Travel Bloggers Unite will present 
case studies to help demonstrate the 
best practice for working with travel 
bloggers and how they can provide 
impressive ROI for your organisation. 
This will take place in North Gallery 
Room 8 from 15h30-16h30.

in tools such as Facebook, Wordpress, 
Twitter and the next generation of 
networks such as Google+,” said Frary.

On Monday, November 7, the 
International Federation for Information 
Technologies in Travel and Tourism (IFITT) 
Conference will be hosted at WTM with 
keynote speaker, Professor Dimitrios 
Buhalis, E-Tourism Specialist from 
Bournemouth University. The workshop 
is set to discuss technology and social 
media-enabled real-times service 
management in hospitality and tourism.

This year, WTM will focus on the emerging 
BRIC economies with its first-ever dedicated 
headline session on the travel and tourism 
potential of Brazil, Russia, India and China. 
Exhibition Director Simon Press, said: “The 
BRIC economies will play an ever-increasing 
role in the future of the travel and tourism 
industry. The desire by the people of these 
countries to travel abroad as well the growing 
interest of tourists to visit these countries mean 
they will be at the forefront of decisions made 
by the industry’s leading organisations. The 
session takes place on Wednesday, November 
9, in Platinum Suite 4.

A number of transport improvements 
have been introduced for this year’s show, 
including a 50% increase in Docklands 
Light Railway (DLR) capacity. DLR trains 
will increase capacity from two to three 
carriages, with trains continuing to run 
every two and a half minutes during 
peak periods. Furthermore, West Ham is 
open as a DLR station for the first time, 
providing an interchange with the District, 
Hammersmith & City and Jubilee lines. 
Other improvements include a new platform 
at Canning Town Station and new escalators 
at Custom House Station improving entry 
and exit from ExCel.

Increased rail capacity to 
cope with WTM demand

New Speed Networking programme to allow for more time

World Travel Market has overhauled its Speed 
Networking programme to allow exhibitors 
and buyers more time to conclude deals. 

Speed Networking will now take place as 
one hour-long session before the exhibition 
opens on Monday, November 7 from 09h00 

until 10h00 in Platinum Suites 3 and 4.
The change increases the amount of 

time at the event for exhibitors to conclude 
negotiations that start in the Speed Networking 
session. It also allows exhibitors to remain on 
their stands throughout the first day of WTM. n

http://www.ikapa.co.za
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talkingpoint

Each day, we run a selection of topical tourism news stories on our 
sister website, Tourism Update Online (www.tourismupdate.co.za) 
and many of these stir up thought-provoking industry debates. Here 
are a few of the letters we received in response to our articles. 

share
Readers

their views

Broadening horizons
In response to “Let’s get back to basics”

In the past I used to quote confidently on the 
rates provided for the relevant season, however 
accommodation pricing has become a complete 
stock market and I can no longer quote on the rates 
given as invariably the lodge is offering a special 
much cheaper than its calculated rates. 

To keep up with specials is a management 
process on its own – let alone then market them 
too. Easy for a big company but smaller companies 
have limited staff to do this.

Cutting commissions would be the obvious 
solution. To consider the tour operator or ground 
handler – it may be perceived that we earn high 
commissions but that is rarely the case when 
dealing with international agents who take their 
share too – this decision would need to be clearly 
thought out by lodges, maybe to have more 
screening before handing out higher commission to 
agents who only work with the direct market.

And whilst SA Tourism is asking what they can do 
– I really do think that they should be putting more 
pressure on the airlines, not only the international 
but the domestic routes as well – getting around SA 
is expensive.

Anthea Myburgh
Owner of Travel Unite

The exchange rate has 
caught up with us

In response to “The truth behind the 
UK arrivals decline” 

Prices have not gone up much in the last 
year or two, but they went up too quickly 
10 years ago. I remember a particular 
property that would bring a graph to 
Indaba showing how its pound/dollar 
prices had hardly changed year-on-year 
but they did not show the rand graph, 
which climbed steeply each year. 

We have been warning for years that 
hotel prices are going up too quickly in SA 
and now the exchange rate has caught up 
with us and we are all on the back foot. 

Domestic airfares are also far too high 
but international airfares are comparable 
to other long-haul destinations. It’s 
important to remember a big portion 
of the fare is going towards taxes and 
Acsa has to pay for all those lovely new 
buildings. 

I understand that costs in South Africa 
have also gone up a lot over the last few 
years, and a large portion of these costs 
is the salary bill. It is interesting to note 
that many people in the UK have not had 
salary increases for last couple of years and 
before that the normal increase was about 
3-4% per year. Did South African public 
sector workers not go on strike recently 
demanding a 15% salary increase?

Alison Whitfield
MD of Ethos Marketing 

Violent crime is 
still a worry

In response to “Is 
crime still tourism’s 
biggest obstacle?”

The crime factor and 
perception does play a role 
in whether people come 
here or not. The key factor 
is violent crime – which 
is the main worry. Crime 
exists all over the world and 
terrorism is also a worrying 
factor for people deciding 
on what destination to visit. 
I think that it is more of a 
disposable income factor 
that is affecting us now and 
will continue to do so for a 
while. 

I also think that our 
service standards – 
especially in restaurants and 
tourist attractions – are on 
the decline and this can be 
a negative for us in terms of 
word-of-mouth marketing 
when people return home.

Geoff Elske
GM of AA SA

Share your thoughts on the Southern 
African tourism industry by mailing us at 

editor@tourismupdate.co.za.
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http://www.coachman-coaches.co.za
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